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Matchmaking for Founders, 
High-End Catering, and 
Child Health-Care Help
New and notable ventures from Wharton alumni and students

Illustrations by Cristina Spanò

NEWS  /  watchlist NEWS  /  watchlist

CoffeeSpace is playing matchmaker 
among entrepreneurs. Co-founded 
by Carin Gan W19, the platform lets 
users create profiles and match with 
potential startup co-founders—in much 
the same way that Hinge, Tinder, and 
other dating apps facilitate romantic 
relationships. Among the filters users 
can set to find fits are industries and 
entrepreneurial experience, such as 
whether someone previously worked 
at, founded, or sold a startup. Launched 
just last year, the company recently 
announced $1 million in pre-seed 
funding to boost its growth.

Jubilee Media 
With millions of subscribers across 
YouTube, TikTok, and other social media 
channels, Jubilee Media is bringing difficult, 
provocative conversations to the table. 
Founded by Jason Y. Lee W09 in 2017, the 
digital media company tackles political issues, 
social topics, and more in its videos, including 
the viral “Surrounded” debate series. 
Offshoots of the main brand include Jubilee’s 
Nectar channel, specializing in relationship-
related content, while its Twobilee channel 
produces behind-the-scenes and reaction 
videos. In a milestone for the company, the 
global United Talent Agency signed on earlier 
this year to represent Jubilee and Lee.

This Shark Tank success has developed 
software that preschools and child-
care providers use to manage billing, 
communicate with families, handle 
admissions processes, and more. After 
appearing in front of “the sharks” in 
2016, founder Dave Vasen WG10 made 
a $600,000 deal with investors Mark 
Cuban and Chris Sacca. Since then, 
Brightwheel has expanded its user 
base, attracted additional investors, and 
acquired Experience Early Learning, 
adding that company’s educational 
curriculum to its own ecosystem.

CoffeeSpace

Hightouch

Saima Chowdhury WG05 �  Grey State Apparel  
Saima Chowdhury WG05 launched Grey State to 
“make women’s lives easier”—a mantra that extends 
far beyond comfortable workwear and relaxed 
joggers. Using the United Nations Sustainable 
Development Goals as a framework, the clothing 
company is rooted in kindness, from using recycled 
textiles to offering childcare in production facilities 
to giving back—Chowdhury funded a girls’ school 
in her native Bangladesh. Tapping further into her 
heritage, she also employs local Bangladeshi artisans 
and factory workers, ensuring healthy and safe 
working conditions. Grey State was featured as one of 
Cosmopolitan’s 20 Asian-owned fashion brands in May.

�  BuildOps  
Led by U.S. Army veteran Alok 
Chanani WG10, BuildOps is 
“mission control” for contractors. 
The software platform manages 
scheduling and invoicing for workers 
across electrical, plumbing, and 

other blue-collar industries. Chanani’s reverence for the 
commercial trades started when he was a combat engineer; 
during his final tour in Iraq, he delivered U.S. currency 
to remote areas, inspiring him to help companies running 
on little to no technology. Today, BuildOps has eliminated 
antiquated systems—such as paper ticketing—for its clients, 
cutting billing time up to 73 percent. The Los Angeles Business 
Journal reported that BuildOps received a $127 million 
investment in March; the company was also named one of 
Forbes’s America’s Best Startup Employers and made the Inc. 
5000 list of America’s fastest-growing private companies.

�  Simply Good  
This innovative management 
software is bringing 
OpenTable-style functionality 
to recreational sports. 
Co-founded by Brandon 
Huang WG25, Simply Good 
is helping athletic facilities 
replace outdated workflows 
for bookings, billing, and 
other processes with its 
all-in-one platform. While 
basketball courts and other sporting venues use 
Simply Good to handle their operations, players use 
the company’s GoodRun service—which Huang 
accelerated in Venture Lab’s VIP-X Philadelphia 
program last year—to rent spots for recreational 
games, similar to how diners book reservations on 
apps. The complementary services together offer a 
way for facilities to not only rent their spaces, but to 
manage their businesses at large. 

Hightouch’s AI marketing tools harness 
companies’ data to create personalized customer 
experiences. Co-founded by Kashish Gupta 
GEN18 W18, Hightouch enables companies 
to combine information from their various 
data sources to shape marketing efforts. One 
flagship feature: The startup’s AI agents can 
decide which marketing content—such as 
welcome emails and special offers—to send to 
individuals in order to boost engagement and 
new customers. Valued at $1.2 billion earlier this 
year, the company counts Spotify, PetSmart, 
Grammarly, and other big-name brands as users.

Brightwheel

Kashish Gupta GEN18 W18

Brandon Huang WG25





https://globalyouth.wharton.upenn.edu/
https://knowledge.wharton.upenn.edu/podcasts/#t=All&layout=card
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Former 
Wharton dean 
Patrick Harker 
CE81 GCE81 GR83 
returned to 
Wharton this 
past summer 
as the Rowan 
Distinguished 
Professor 

Wharton 
Online launched 
Creativity in 
Business and 
Other Disciplines, 
a self-paced 
nine-module 
course led by 
Lauder Professor 
Emeritus and 
professor of 
marketing Yoram 
(Jerry) Wind.

NEWS  /  regions

Wharton’s  
Global Impact

�

Getting Schooled
São Paulo, Brazil
Opportunities in education were squarely 
in focus during a Wharton Club of Brazil 
discussion in April titled “Preparing 
for the Future: The Transformational 
Value of Education for Young People and 
Businesses.” Deborah Pontual WG10, head 
of international affairs and college counseling 
for Colégio Bandeirantes, moderated a panel 

of three education experts, including Paulo Moraes 
WG08, CEO in Brazil for the Inspired Education 
Group. The talk centered on the evolution of 
education, emphasizing developments in Brazil.

Sparking Conversation
London, U.K.
Held during Climate Action Week in London 
in June, the Wharton Club of the United 
Kingdom’s “A Look Across the Energy 
Transition Investment Spectrum” event 
brought together experts for a discussion on 
environmental investing. Panelists Robin 
Stopford WG99, Tyler Christie WG09, 
Christian Hernandez Gallardo WG03, and 
Julien Halfon WG02 touched on subjects 
from scaling clean technologies to navigating 
political and regulatory uncertainties in a 
conversation moderated by BNP Paribas 
Asset Management’s Edward Lees WG00.

A New Wharton Degree
Philadelphia, USA
Marking Wharton’s first new degree offering in 
50 years, the Dr. Bruce I. Jacobs Master of Science 
in Quantitative Finance has launched to prepare 
students for careers in quantitative asset management 
and allied fields. Funded by a $60 million gift from 
Dr. Bruce I. Jacobs G79 GRW86, the program will 
build expertise in quantitative methods, machine 
learning, artificial intelligence, and financial 
markets. It is initially intended for Penn students 
and will be completed with just one additional year 
of coursework following a bachelor’s degree. The 
inaugural cohort will begin their studies in fall 2026. 
See Dean Erika James’s letter on page one for more on 
this historic moment for the School.

The Owner/
President/CEO 
Program is a 
new immersive 
learning 
experience 
offered by 
Wharton Executive 
Education for 
business owners 
and founders. 
The first of 
three modules, 

Jon Jones 
WG96, former 
vice president 
of Amazon Web 
Services startups 
and venture 
capital, was a 
keynote speaker 
at Wharton’s 
Business & 
Generative AI 
Conference in 
September.

Save the Date
Bangkok, Thailand
A slate of new Wharton in 
Focus events will provide 
opportunities to engage in 
high-level discourse and 
idea-sharing on pressing 
business topics. Stay tuned 
for more details about events 
in Bangkok in January, 
London and New York in 

February, and Boston in April. For the 
latest information, visit whr.tn/in-focus.

Wharton Connections, Worldwide
Paris, France
A hands-on learning experience in Paris gave undergraduates 
in the Huntsman Program in International Studies and 
Business a chance to connect with the Wharton Club of France 
this spring. As part of the Huntsman Program’s fourth iteration 
of its Global Immersion course, students and members of the 
alumni club gathered for an evening reception at the Cercle de 
l’Union Interalliée in May. Several Wharton alumni also offered 
insights as speakers at Global Immersion events throughout the 
week. Global Immersion courses introduce students to current 
issues in international politics, policy, and business through a 
combination of class instruction and travel abroad.

Alumni Club Collab
Hong Kong
Against the backdrop of the SuperReturn 
Private Credit Asia conference in Hong Kong, 
the Wharton Club of Hong Kong and the 
Wharton Private Equity & Venture Capital 
Alumni Association hosted a joint event in 

May examining private credit in the 
Asia-Pacific region. Speakers at the 
event, which was moderated by Power 
Siu WG15, included Ming Eng WG09, 
Ming-Hau Lee WG09, Hanli Mangun 
W01 ENG01, and Wei Han Cheng 
W10 C10. In July, the Wharton Club 
of Hong Kong also hosted an intimate 
luncheon, “Investing in China,” with 
Victoria Mio WG98, head of Greater 
China equities and a portfolio manager 
for Janus Henderson Investors, joining 
as a featured participant.

Monumental Meeting
Berlin, Germany
Sparking conversations across disciplines, the 
Wharton Club of Germany and Austria brought 
together 120 participants in May for its 2025 
Wharton Summit—a chance to examine pressing 
topics. Sessions included talks on leadership, 
Germany’s economic power, and private equity’s 
outlook in the country. The two-day event 
showcased insights from more than a dozen 
speakers, including Wharton MBA Program 
vice dean Nicolaj Siggelkow; Marc Strobel 
WG96, a partner at investment firm CVC; Oskar 
Schilcher G99 WG99, chief investment officer 
at private equity firm Equistone; and Björn 
Zikarsky WG99, CEO of Pure Battery.

What began 
as an Executive 
Education class 
discussion about 
cell therapy 
in Africa led 
to a paper in 
Cytotherapy 
by professor 
Stephen Sammut 
WG84, Lukejohn 
Day WG24, 
Cynthia Obiozor 

WG24, Isaac 
Edrah WG24, and 
Bukhosi Dube 
WG24, along with 
Penn Med CAR-T 
pioneers Carl 
June and Bruce 
Levine C84.

Royal 
recognition: 
Ayaan Jeraj C28 
W28 was awarded 
the King Charles 
III Coronation 
Medal for 
his volunteer 
and service 
commitments to 
Canada.

Winners of the 
2025 President’s 
Engagement, 
Innovation, and 
Sustainability 
Prize include 
Inaya Zaman C25 
W25 (Nourish to 
Flourish), Nami 
Lindquist ENG25 W25 
GEN26 (Sync Labs), 
and Piotr Lazarek 
ENG25 W25 (Nirby).

Leadership and 
Finance, begins 
April 27, 2026. 

and professor 
of operations, 
information, and 
decisions, as 
well as director 
of academic 
engagement at 
Penn Washington.

25 Years, All Around the World
Antarctica
A key component of Wharton’s Anne and 
John McNulty Leadership Program, Wharton 
Leadership Ventures is celebrating a quarter-
century since its launch. Read more on 
page 20 about the groundbreaking learning 
opportunities that have impacted more than 
10,000 students, many of whom develop critical 
leadership skills in locations as unfamiliar as 
the Andes and as remote as Antarctica.

Calvin Bland 
W72, Denis Elton 
Cochran-Fikes 
C74 WG79, and 
James H. Greene 
Jr. W72 are 
among the 2025 
Alumni Award of 
Merit winners 
who will be 
honored at a 
gala on campus 
November 7.

Log on and 
learn: Fall 
alumni webinars 
include 
Accountable AI 
with professor 
Kevin Werbach 
and The Future 
of Healthy Aging 
and Successful 
Retirement 
with professor 
Olivia Mitchell.

https://alumni.wharton.upenn.edu/wharton-in-focus/
https://www.coursera.org/learn/creativity-in-business/
https://alumni.wharton.upenn.edu/wharton-webinars/
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improvements in that area, and what do you 
think still needs attention?
DR: The critical point is sophomore year, when 
recruiting starts and they wonder, “Am I really 
going to make it here?” There are a lot of ways to 
ease stress, but how can you get to the source of 
what’s making our students so stressed? That’s 
where our career readiness programs help allay 
some anxiety. And then a focus on resiliency is so 
important. Some of our students face their first set-
backs in life at Wharton.

WM: That feels like a good segue, Cait, into 
your early thoughts about priorities and goals. 
CL: I’ve spent a lot of the past year trying to under-
stand from a broader perspective what under-
graduate business school does. What I see is that 
undergraduate business-school education is a bridge 
between the fast-moving circle of science and inno-
vation and the society that has the problems that 
need to be solved by that innovation. We’re training 
our students to understand which innovations are 
worthy of investment and helping translate that 
value into society. My first job is to understand how 
we’re already meeting this need so well and why it 
works. Then the second is to understand strategi-
cally where we have more opportunities. 
DR: You’re off to a great start.

WM: Diana, is there any advice about the vice 
dean position that you could share? 
DR: It’s a steep learning curve. As academics, we 

work individually, to a great extent. The real learn-
ing for me was to be a team member and understand 
that I didn’t have to do everything. When I started 
out, I thought I did. Cait, I think you understand 
that better than I did. 
CL: It’s been wonderful to not only walk out of a 
meeting knowing more than when I walked in, 
which is not surprising, but also to walk out with 
more energy. One of the best pieces of advice Diana 
gave me early on was to listen to various constitu-
encies. If you’ve spent most of your career being the 
one who’s talking, it’s a bit of a gear switch, but it’s 
the right place to start. 

WM: I’m curious about your thoughts on the 
impact for students and alumni of seeing 
women in leadership positions at the School.
CL: The most interesting conversation that I’ve had 
about women in leadership was actually today, with 
an alumni board member. She was challenging me 
to think about how we support our undergraduate 
alums 10 or 15 years out, when many women face 
pressures ranging from lifestyle changes to career 
pivots. She said we can’t stop sharing the stories 
about what happens after five years. There’s a long 
journey ahead. There’s an opportunity to connect 
with alumnae as they navigate those changes. 
DR: Such an interesting point. When I started at 
Wharton, it felt very male. Students would say, 
“You’re the only woman professor I’ve had.” We’ve 
done a fantastic job of changing that image. It’s not 
just perception—it’s reality. �

ing at every school; financial services and consult-
ing are recruiting sophomores. The students have 
changed, too. I’m about to go back into the class-
room and teach business ethics. Some students are 
so afraid of being canceled now, they won’t say what 
they really think. We talk endlessly as faculty about 
what’s happening in the classroom with AI. And I 
think all of our attention spans have been strained 
by reliance on our phones.
Cait Lamberton: It’s interesting you say that, 
Diana, because a few years ago, we lengthened 
classes by 10 minutes. I think it does put pressure 
on us as professors to understand how we best edu-
cate in a very noisy environment. You’re going to 
have a great time back in the classroom, though. 
DR: I’ve always loved it. I don’t think that’s going 
to change.

WM: Cait, why take on this role?
CL: I don’t like sleeping. [Both laugh.] I think if 
you’re given the opportunity to contribute in a 
meaningful way to an organization that is already 
the best in the world, there are very few reasons 
to turn away from that opportunity. This is a com-
pletely new set of challenges, and we are people who 
want to learn. It’s the thing that makes us happiest. 
On a broader scale, higher education faces funda-
mental questions about its value that haven’t been 
asked in a long time. Business schools have a long 
tradition of making sure that what students learn in 
the classroom is applied in the world in a way that 
contributes value. 
DR: Something that we need to convey to our stu-
dents is the responsibility of what they are going to 
do with that education—to give them ways to think 
about what their values are and how those values fit 
with their futures. These are the students who are 
going to prove the principle that higher education is 
worth it. They are future business and community 
leaders, and they are the ones who have to make the 
case for us.
CL: One thing that’s such an asset in this process 
is the interaction with our alumni. Their willing-
ness to come back and share their stories with our 
students offers us a way forward that is somewhat 
unique among institutions of our type. We’re going to 
harness the power of business to solve the problems 
incident to our society. This is exactly our brand. 
DR: Our alumni, especially our Wharton 
Undergraduate Executive Board, have been 
engaged and supportive.
CL: That’s something in talking with the board 
that has become very clear. Your Wharton journey 
doesn’t end at graduation. In some senses, it’s really 
just started. 

WM: Diana, you emphasized a focus on student 
health and well-being. Where have you seen 

Leadership  
In Motion
As Cait Lamberton succeeds Diana 
Robertson in the role of Undergraduate 
Division vice dean, the two sit down to 
discuss the state of the program and 
keys to its future. 

A
s  D i a n a  R o b e r t s o n  and Cait 
Lamberton settle in for a video conversa-
tion in August, the outgoing and incom-
ing vice deans of the Undergraduate 
Division share an observation they both 
discovered in their early days as admin-

istrators: how busy the office is in summertime. 
Six years ago, Robertson left the legal studies and 
business ethics department to become vice dean 
as Lamberton joined Wharton’s marketing fac-
ulty. They reversed roles this July, with Robertson 
returning to the classroom and Lamberton leading 
the world’s top-ranked undergrad business pro-
gram. In a warm and wide-ranging discussion, 
edited here for length and clarity, the two educators 
addressed challenges facing students today, the role 
of business education in society, and the value of 
alumni perspectives. —Richard Rys 

Wharton Magazine: Diana, can you sum up 
the transformation that you’ve seen in the 
Undergraduate Division as it’s responded to 
what’s happening around it—at Wharton, at 
Penn, and in the world?
Diana Robertson: I started in July of 2019, and 
then, of course, COVID hit us in March of 2020. 
It was such an extraordinary time. There’s been 
a lot of change, but I also think there’s tremen-
dous consistency in the Wharton Undergraduate 
Division itself. We have a staff of talented, ded-
icated people. We continue to be number one in 
U.S. News & World Report rankings. What has 
changed is the pre-professionalism that’s happen-

“�Your Wharton 
journey doesn’t end at 
graduation,” says vice 
dean Cait Lamberton.

“�In some senses, it’s 
really just started.”

NEWS  /  the report

↑
Passing the 
Torch:
Diana Robertson, 
outgoing 
vice dean 
of Wharton’s 
Undergraduate 
Division, with 
new vice dean 
Cait Lamberton 
in the Academic 
Research 
Building in 
August

To read about 
the vice deans’ 
perspectives 
on the impact 
of artificial 
intelligence 
on today’s 
students, see 
the digital 
version of this 
story on Wharton 
Magazine’s 
website.

Photograph by Gene Smirnov

https://magazine.wharton.upenn.edu/issues/fall-winter-2025/leadership-in-motion/
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50 degrees.) The grueling conditions, including pulling sleds 
and bearing 40-pound bags packed with camping gear despite 
irregular sleep, opened opportunities for stress-testing perfor-
mance in times of unpredictability. 

  She credits the various professional methodologies she 
learned along the way in the program, including the VUCA 
framework of volatility, uncertainty, complexity, and ambiguity 
—something she’s been able to deploy in her career helping 
banks innovate through the fast-paced regulatory technology 
industry—as well as how she manages team members, partic-
ularly with empathy and by expressing curiosity. “Feedback 
comes from a place of seeking to understand,” Gendron says.

M
ontemayor, who’s a former Outward Bound 
instructor, is familiar with training people 
for the outdoors and facilitating learning in 
that environment. “There’s been a lot more 
recognition that these out-of-the-class-

room experiences are valuable, especially for undergrads 
who are looking for some feedback about themselves,” she 
says, explaining that unlike the MBA students, undergrads 
haven’t necessarily been in the workforce yet and need the 
chance to test leadership skills. Whereas the MBA students 
might be recalibrating in their careers, undergraduates could 
be seeing themselves for the first time in a leadership role. 
Because of this, their WLV program has a thoughtfully dif-
ferent approach, right down to the conversation prompts and 
discussions that lead to self-discovery. 

 “At 18 to 22 years old, you’re just trying to figure out who 
you are,” Montemayor says. “Having a safe place to make deci-
sions when they’re hard or to navigate uncertainty are good 
examples of what Ventures can offer students in that stage of 
development.” 

Current student Liesl Brodsky W26 wasted little time get-
ting involved with WLV, applying for a spot on a Patagonia trip 

just weeks after arriving at Penn. The following year, she spent 
her spring break in the Atacama Desert near the Central Andes 
of Chile, and she returned to Patagonia last winter, this time 
as an undergraduate Venture Fellow. Brodsky, who is study-
ing business economics and public policy, notes that building 
confidence, along with disconnecting from technology, is espe-
cially important for the well-being of undergrads. “When we’re 
challenged or tired, the tendency is to pick up our phones and 
scroll,” she says. “Living is a lot less automatic when you’re 
outdoors. You are where your feet are.” After graduation, 
Brodsky wants to pursue a career in consulting, drawn to the 
problem-solving nature of the industry and a future of contin-
uous learning.

“When you take students out into a new setting where no 
one’s going to be really good at what you’re throwing at them, 
you have to work together,” Montemayor notes. “Removing 
them from Penn levels the playing field and enables them to see 
themselves in a different way.” That separation from the “real 
world” is essential in creating space for vulnerability, which 
often leads to strong interpersonal bonds that continue back 
on campus and extend beyond graduation. 

Useem adds that bringing in external aid for WLV and 
expanding the staff to support its growing footprint is an 
ongoing effort. “We’d really like to provide opportunities for 
everybody who would like to take advantage of it,” he says. 
Making these trips more affordable is one of the program’s 
goals through its fundraising efforts in this anniversary year, 
says Klein: “By expanding our Ventures budget, we will offer 
more financial aid, broaden our suite of programs, and increase 
trainings.”

Although WLV has explored bi-yearly credit-bearing ven-
tures in partnership with faculty—an experience that might, 
say, be adjacent to research—the cost of the co-curricular expe-
ditions has historically been the responsibility of the partici-
pant. “This is an expensive educational endeavor,” Klein says, 
“and we don’t want financial means to be a reason that students 
can or cannot participate.” 

In service of WLV’s mission, Serhan Seçmen made a mean-
ingful gift in 2023 to increase accessibility for students and 
support its ongoing efforts toward long-term sustainability. 
“I couldn’t find anything more impactful than the leadership 
program,” he says. “What I’ve given is far less than what the 
program has given to me.”

Seçmen and classmate Bala Sankaran WG06 were so 
inspired by the real-life relevancy of their WLV experiences 
that they organized like-minded alumni trips, which included 
daily debriefings about logistics, exploring team dynamics, 
and hiring local third-party instructors. “We were raving 
about how impactful the program was and how thoughtful the 
agenda was, with the extracurricular and outdoor activities,” 

Seçmen explains. “So we said, ‘Why don’t we do something 
similar?’” From their first excursion in 2009, to the Grand 
Teton in Wyoming, Seçmen and Sankaran’s group would 
tackle peaks in the Alps, Russia, Switzerland, Italy, Nepal, and 
Tanzania, even inviting colleagues and friends to join. “In that 
cocoon,” Seçmen says, “you learn how you can become a team 
rather than a collection of individuals.”

Klein echoes that sentiment, noting the need for more 
of these “proof points” in the world. “You have people who 
don’t know each other in any meaningful way before they go 
on a venture,” he says. “They find ways to support each oth-
er’s learning and collaborate to solve problems they’ve never 
encountered before. We need more of that lived experience.”

Ventures closer to home—and closer to the DIY spirit of 
Useem’s Gettysburg trips—still offer moments that resonate. 
After 9/11, Useem worked with the FDNY to help build a new 
generation of leaders; that effort led Useem and Preston Cline 
GRD17 to establish an FDNY intensive. When WLV students 
go to Randall’s Island, New York, and attempt to properly hold 
a firehose, they’re surprised to learn that the student aiming the 
nozzle isn’t considered the most critical member of the team. 
Instead, it’s the second person in line, who needs to lean heavily 
into the lead, offering stability and support to effectively man-
age the intense weight and guide the pressure from the hose. 

“So much of what we do in the workforce, communities, 
and families is group-based,” Klein says. “We accomplish the 
things we accomplish because we have the support of people 
around us. Wharton Leadership Ventures reinforces how crit-
ical groups are to individual and organizational success.” 

Amy Downey is the editor of Lafayette magazine.

the Anne and 
John McNulty 
Leadership 
Program.

2 0 1 6 – 2 0 1 7   
The undergraduate 
Venture Fellows 

program is 
launched, 
creating 
a training 
structure and 
establishing 
parity with the 
MBA WLV.

2 0 2 2   The first 
Leadership 
Venture is added 
to a for-credit 
course as part of 
professor Sarah 
Light’s climate 
leadership 

offering for 
undergrads.

2 0 2 3   A meaningful 
gift from 
Serhan Seçmen 
WG06 provides 
accessibility 

for students and 
supports WLV’s 
ongoing efforts 
for long-term 
sustainability.

2 0 2 5   Celebrating 
the 25th year 

of Wharton 
Leadership 
Ventures

Lasting Impact: 
Seçmen (left) on 
an MBA venture in 
Alaska as a student 
with Klein in 2006

New Heights: A 2024 
MBA expedition in the 
Vodudahue Valley in 
Chile’s Pumalin Douglas 
Tompkins National Park

“When we’re challenged  
or tired, the tendency is to 
pick up our phones,” says 
Liesl Brodsky W26. “Living 
is a lot less automatic when 
you’re outdoors. You are 
where your feet are.”
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https://isc.upenn.edu/pennkey
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Are Food 
Delivery 
Apps Hurting 
Restaurants?
New research finds the platforms  
have fundamentally altered the nature 
of competition.  

W
ith just a few taps on a smart-
phone, hungry customers can 
browse menus and order meals 
delivered right to their door. The 
convenience of food delivery apps 
like DoorDash and Uber Eats is 

undeniable. But for restaurants, the story is far 
more complicated. Behind the scenes, food delivery 
apps are intensifying competition, squeezing profit 
margins, and forcing many restaurants to close. 

“Our research demonstrates that the emergence 
of these platforms significantly increases the like-
lihood of restaurants closing their doors,” said 
Wharton assistant management professor Manav 
Raj. In a recent study co-authored with J. P. Eggers, 
dean of the NYU Stern School of Business, Raj illu-
minated the effects of food delivery platforms on the 
U.S. restaurant industry from 2012 to 2018.

Delivery platforms first emerged in the early 
2000s as companies like Grubhub and Seamless 
offered a way to place orders online instead of calling 
restaurants directly. But it was the smartphone rev-
olution of the 2010s that truly propelled the indus-
try. Apps such as Uber Eats introduced features like 
GPS tracking and real-time delivery updates.

These features didn’t just make ordering easier; 
they changed how people think about dining. “If you 
wanted Chinese food before, you’d pick the nearest 
option,” Raj said. “Now, you can order from any-
where in the city and it arrives at your door. Location 
is less valuable in a world where delivery is king.”

This ease of access has broadened consumer 
choices but also created new challenges for restau-

“�Restaurants now have 
to compete across 
much larger geographic 
areas,” said management 
professor Manav Raj.

rants. Raj’s paper shows that the arrival of digital 
platforms increases competition in two key ways: 
“There’s horizontal competition—restaurants now 
have to compete across much larger geographic 
areas. And there’s vertical competition, where plat-
forms impose fees, creating margin pressure.”

Behind the scenes, delivery platforms charge 
restaurants a basket of fees that can add up quickly. 
These include commission fees of typically 15 to 30 
percent per order, delivery fees, and payment pro-
cessing fees. Marketing services to boost visibility 
on the app add costs. Restaurants face mounting 
pressure to compete on a larger scale while also 
absorbing these costs imposed by the platforms. 
For some, it’s a losing battle.

While the overall market has become tougher, 
not all restaurants are affected equally. Younger 
and smaller independent restaurants often struggle 
more, Raj said: “Familiarity plays a big role. People 
order from their favorite restaurants because they 
trust them, not just because they’re close by. Newer 
restaurants lack that level of consumer trust and 
recognition, making it harder for them to compete.”

The study also underscored the importance of 
restaurants adapting to the on-demand economy. 
“Invest less in prime locations, and focus more on 
efficiency,” Raj advised restaurants. “And above all, 
position yourself in a way that adds value beyond 
what the delivery apps provide.”

All told, delivery platforms have reshaped how 
restaurants compete, operate, and, ultimately, sur-
vive. For restaurants, the challenge is clear: Adapt 
to the platform-driven market or risk being left 
behind. As Raj put it: “The food delivery apps are 
here to stay. The question now is how restaurants 
and platforms can work together.” —Seb Murray
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When you support The Wharton School through 
a Charitable Gift Annuity (CGA), you make a lasting 
impact on education while securing guaranteed 
payments for life. This smart, tax-advantaged 
giving option allows you to turn valued assets into a 
guaranteed payment stream, backed by the University.

Plan for Giving and Receiving 
with a Charitable Gift Annuity

By funding your CGA with cash, 
appreciated securities, or, in some cases, 
real estate, you’ll receive:

• Fixed, reliable payments for you or a loved one
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• Tax-free treatment on a portion of each payment
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ANNUITANT 
AGE
55
ANNUITY
RATE

4.8%
CHARITABLE 
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$3,231
ANNUAL
PAYMENT
$480

*Deductions will 
vary with the IRS 
Discount Rate at 
the time of your 
gift. Assumed rate 
5%. Not available 
to residents of 
WA state and 
PR. CGAs are not 
investments and 
are not regulated 
by the insurance 
department of 
any state. Not 
intended as legal 
or tax advice; 
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your personal tax 
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ANNUITANT 
AGE
60
ANNUITY
RATE

5.2%
CHARITABLE 
DEDUCTION*
$3,284
ANNUAL
PAYMENT
$520

ANNUITANT 
AGE
65
ANNUITY
RATE

5.7%
CHARITABLE 
DEDUCTION*
$3,409
ANNUAL
PAYMENT
$570

ANNUITANT 
AGE
70
ANNUITY
RATE

6.3%
CHARITABLE 
DEDUCTION*
$3,658
ANNUAL
PAYMENT
$630

ANNUITANT 
AGE
75
ANNUITY
RATE

7.0%
CHARITABLE 
DEDUCTION*
$4,077
ANNUAL
PAYMENT
$700

ANNUITANT 
AGE
80
ANNUITY
RATE

8.1%
CHARITABLE 
DEDUCTION*
$4,485
ANNUAL
PAYMENT
$810

ANNUITANT 
AGE
85
ANNUITY
RATE

9.1%
CHARITABLE 
DEDUCTION*
$5,260
ANNUAL
PAYMENT
$910
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THE CRYPTO CATALYSTS
Digital currency is going mainstream—fast—with newfound 
support from the White House to Wall Street. Four Wharton alumni 
experts in the industry share their journey into this rapidly evolving 
space and offer insights into its future (plus, a professor shares 
reasons for both optimism and caution about the crypto gold rush).

ILLUSTRATION BY MELVIN GALAPON

BY DAVID GAMBACORTA
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For decades, Wharton 
MBA Pub has been a 
welcome exhale from 
the grind of business 
school — a spot where 
classmates trade 
case studies for cold 
drinks and the only 
deadline is last call. 
Flip through these 
snapshots from Pubs 
past and relive the 
cheers, chatter, and 
camaraderie that only 
this time-honored 
tradition could brew.

EDITED BY BRADEN KELNER

ILLUSTRATION BY KATE GIBB

IN IN 
C O MPANYC O MPANY

 G O O D  G O O D 
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Notes
Class

Undergrad—74   MBA—76   MBA for Executives—90   PhD—92   Executive Education—93

4  Michelle (Robertson) Ritchie WG94 writes: “In June, I met up with some of my dear WG94 friends— 1  Alison (McEntire) Stilp, 2  Michelle 
(Leff) Baron, 3  Christine (Tarin) Wheeler, and 5  Natasha (Dixon) Vorley—for a super-fun Big Sky, Montana, getaway. We enjoyed a stunning hike 
to Ousel Falls, an adventurous whitewater rafting trip, and a spectacular visit to Yellowstone. Lots of laughter, late-night chats, and soul-filling fun!”

1

2

3

4

5
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other executives. Happy to discuss 
more if any of you have questions. 
In my free time, I’m still advising 
Syng, the early-stage spatial audio 
company I’ve been working with 
over the past years.

“I regularly see/speak with 
classmates Alix Madigan, Ryan 
Donahue, Vince Maddi, Brian Cal-
lahan, and John Patterson, who 
are all doing well and send their 
regards. Please call if your travels 
bring you to SoCal. Warm regards, 
Chuck.”

Jonathan Shepherd shares: 
“Through Wharton, I did the 
exchange program with SDA 
Bocconi in Milan and subse-
quently worked for about 10 years 
based out of Italy. I worked in 
sales distribution—export, whole-
sale, retail, licenses, franchises, 

duty-free, etc.—notably supervis-
ing the worldwide product licenses 
for Gucci and totally reorganizing 
Alessi’s export sales, including 
setting up its first foreign branch. In 
1998, now based in Paris, I decided 
to set out for myself and started a 
B2B distribution company selling 
high-priced ‘design’ furniture 
throughout France, working with 
non-French suppliers. I ran and 
grew that business for 23 years, and, 
having done well during COVID 
when the rich were stuck at home, 
I sold the business so I could retire 
early and travel again, a lot, for 
pleasure. For the past three years, 
together with my partner, I’ve been 
traveling outside of Europe for 
about six to seven months a year, 
with a total of about nine months 
in South America, four months in 

Japan, three months in India, and 
two months in the U.S. In Europe, 
we have been living between Paris 
and Venice, and I recently decided 
to sell everything I had in Paris—
apartment, office, garage—and to 
base myself back in Italy again, in 
my quiet apartment with a lovely 
garden in the middle of Venice. I 
consider myself to be a very lucky 
guy to have been able to spend the 
past 35 years doing that! Of Whar-
tonites, I’ve been lucky to keep in 
touch with Ken Yagi and Kimiko 
Yagi GED90 and have seen their 
son, Yuta, grow up. Yuta works in 
his father’s incredibly successful 
investment management business 
in Tokyo.”

↑ WG89 Class Correspondent
Patricia Bogdanovich
patriciabogdanovich@gmail.
com

 

90 Lori Rubinson was honored 
with a PRWeek Women of 
Distinction award as one of 

the most notable female practi-
tioners in the PR industry. She also 
has been hosting a sports radio 
show for 18 years on WFAN.

Doug Present  was named 
alumnus of the year at his under-
graduate alma mater, Syracuse 
University. Doug is a member of 
the Syracuse University board of 
trustees and chairs the board’s 
finance committee. He also sits 
on the Whitman philanthropy and 
engaged volunteer leadership com-
mittees, and more.

Randy Dunbar  is  staying 
busy with advisory and board of 
directors work in the digital infra-
structure industry. He is part of a 
growing Colorado crew from our 
class, including Lauren Sveen, 
Adriene Bailey, and Scott Erick-
son. They hosted some classmates 
for Labor Day, including Tracy 
(Kien) Rosen  and Kathleen 
McGill. Festivities included the 
bourbon and bacon fest in Breck-
enridge, CO.

Guy Bacigalupi  is  getting 
married! He also “semi-retired” 
after 12 years as CRO at Aircastle 
and has been traveling and catch-
ing up with classmates James 
McNaught-Davis, Nick and Nancy 
Lyster, Dave and Patty Sanders, 
and Sandeep Kamat in London, 
as well as Laurent Demortier 
and Renaud Jezequel WG91 in 
Paris. He is based in Dublin but 
hopes eventually to move back to 

Northern California with his new 
bride! 

↑ WG90 Class Correspondent
Julie Weed
julieweed00@gmail.com

 

91 We’ve got updates from 11 
WG91 classmates this time. 
Also, in addition to this mag-

azine column, all current and many 
previous updates for our class are 
now available online and unedited 
at our class website, WG91.com. I 
have email addresses for everyone 
listed here, so let me know if you 
need help contacting anyone.

George Hongchoy  writes: 
“Dannie and I visited Las Vegas, 
which Joe and Caroline Buccilli 
have retired to, and Neil and Tri 
Price joined us from Seattle as well. 
It was the first time since gradua-
tion that this group of former Mayer 
Hall residents got together. A few 
days weren’t enough to catch up 
and reminisce about our Wharton 
days. Also, after 16 unforgettable 
years working side by side with tre-
mendous colleagues at Link Asset 
Management, I have decided to 
retire as its group CEO and begin 
a new chapter in life. Leading 
Link for the past 16 years has been 
the highlight of my 40-year pro-
fessional career. Asset value has 
increased from $4.3 billion to $29.4 
billion. We have expanded the port-
folio from one city to a footprint 
with properties in China, Hong 
Kong, Singapore, Australia, and the 
U.K. With gratitude and anticipa-
tion, I will finally have more time to 
devote to my family and other per-
sonal interests.”

Rich Cannon updates: “The 
WG91 weekend gathering in 
Miami on February 21 and 22 was 
an endurance test of great events, 
food and drink, and even better 
conversation. The organizing 
committee paid extra to arrange 
patented Miami weather for our 
friends from snowbird country. 
The group did their best Friday 
evening to hold their own against 
Miami’s hipsters at bayfront 
night spot Amara at Paraiso, then 
somehow made it to the dock the 
next day for our Miami River and 
Biscayne Bay boat tour. Sadly, the 
group was too big for the barely 
seaworthy cocktail tiki boats that 
were spotted on the choppy water! 
It was all topped off with a soirée 
on Saturday evening at Santiago 
and Karla Perez’s fabulous tropical 

who might not otherwise have had 
access to these services.

“This isn’t just about financial 
literacy,” Hermond says. “It’s about 
building a legacy of opportunity for 
generations to come.” He invites 
fellow alums to join this mission.

↑ WG88 Class Correspondent
Larry Ring
WGClass1988@gmail.com

 

89 Roland Akosah  writes: 
“From 1989 to 1993, I was 
employed as a financial 

planning analyst at United Tech-
nologies Corporation—the Otis 
elevator division, in Farmington, 
CT. Subsequently, I moved to the 
National Capital Area and joined 
Sallie Mae Corporation in Loudoun 
County, VA. I played a role in tech-
nology asset management that 

entailed negotiating contracts 
with firms such as IBM, Tandem, 
Siemens Nixdorf, Microsoft, Com-
puter Associates, and many other 
hardware manufacturers and soft-
ware publishers.

“Toward the end of 1999, I left 
corporate America to pursue my 
entrepreneurial ambitions. My 
firm, ENO International LLC, 
which I co-founded with two other 
Wharton MBA alumni, is involved 
in investing in early-stage com-
panies, principally in Ghana. Our 
activities spread across banking 
and finance, plantation agriculture 
(cocoa), information technology, 
an extended-stay residential facil-
ity, and a private equity firm. We’ve 
also invested in select start-ups—in 
technology and microbiology—
in the U.S. We have experienced 
stellar successes, spectacular set-
backs, and outright failures; such 
are the characteristics of startups. 
I serve on a few boards—for-profit 
firms as well as nonprofit organiza-
tions—in Ghana.

“My family lives in Fairfax 
County in northern Virginia. My 
dear wife, Pearl, an alumna of 
the Harvard JFK School of Gov-
ernment, has transitioned from 
international development work to 
interior design, a testament to the 
American promise. (I double up as 
a poet, my pet avocation.) Our only 
child, Nyamekye, a graduate of Wil-
liams College (’25), began his career 
on July 21 at Fidelity Investments, 
in fixed income analysis, in Merri-
mack, NH.

“I travel extensively between the 
U.S. and Ghana every year, spend-
ing at least six months in Ghana. 
I keep in touch with a few WG89 
alumni, particularly Karl Elderkin, 
a successful venture capitalist, at 
whose wedding in 2009, in Florida, 
I had the pleasure of speaking. 
Much earlier, in the early 1990s, I 
attended the wedding of Mikki and 
Derek Murphy.

“Last year, I was delighted to join 
more than 90 other WG89 alumni in 
Philadelphia for the 35th Reunion 
of our class. Wharton education 
goaded me to blaze the path of an 
entrepreneur, seeing in Ghana and 
elsewhere in Africa lands where 
Opportunity Never Ends (ENO). I 
celebrate contentment.”

Monica Bonny newly serves as 
CFO for the San Francisco Society 
for the Prevention of Cruelty to 
Animals (SF SPCA). Monica came 
to the SPCA from the Bay Area 

Discovery Museum, where she was 
CFOO. Monica held similar roles 
at Alder Graduate School of Edu-
cation and Canal Alliance in San 
Rafael, CA. Monica is passionate 
about making finance and budget-
ing accessible to all, and she looks 
forward to engaging with the team 
at the SPCA to ensure the organiza-
tion is meeting its strategic goals. 
Monica lives in Corte Madera with 
her husband, Mike, and their two 
German shepherd mixes, Sally 
and JamJam. Monica loves being 
outdoors and is grateful for the 
company of Sally and JamJam on 
hikes throughout the Bay Area.

Tom Broadbent writes: “By 
now, we of ’89 have all gone through 
major ups, downs, and challenges, 
so I hope it’s not braggy to say 
things are great right this minute, 
however temporarily. We are very 
grateful! I switched from B2B sales 
(which never fully recovered from 
COVID) to real estate with William 
Pitt Sotheby’s in Westport, CT. 
Despite a challenging, inventory- 
free sales environment crowded 
with agents, I got lucky and sold a 
house for 30 percent over list and 
bought one at a rare bargain price 
for my clients.

“ N a n c y  B r o a d b e n t  ( n é e 
Spiteri, Jan matric) is head of loan 
sales for BNP Paribas and works 
off her stress by growing a huge 
variety of tomatoes, peppers, etc. 
She recently traveled to Rome 
with fellow ’89 Jan matrics Scott 
Lauretti WG90 and Jon and Julie 
Stoner.

“Our son, Alex (Boston College 
’16), 30, is head of investments for 
a financial services firm, working 
on his CFA. He’s a total outdoors-
man, living and working in the 
Stamford area, and often visits 
Mom, Dad, and his equipment. 
Our daughter, Emma (Pratt Insti-
tute), 26, has co-written and will 
co-direct a hilarious feature film, 
Slyboots, in which two girls concoct 
a playful scheme to get their boy-
friends to pay attention to them 
instead of video games. One thinks 
she is being gang-stalked but isn’t, 
and the other thinks she isn’t but 
is. Based on the strength of the 
screenplay, Emma has recruited 
accomplished young actors, 
comics, cinematographers, pro-
ducers, etc. Of course, she has 
sought wisdom and advice from 
film producer Alix Madigan. I’ve 
been in touch with Martin Hart-
manis, Bruce McLean, and Dan 

Ulin, as well as Peter Kemp WG90 
(also at Sotheby’s) and Erik Jensen 
WG90. Good luck and health to all 
our wonderful classmates!”

Brian Callahan was named 
president and chair of the board 
of trustees of Father Ryan High 
School in Nashville, TN. Brian 
previously served on the board as 
treasurer/finance and budget chair.

Chuck Huebner writes: “Greet-
ings, ’89 classmates. I’ve been 
asked to provide an update on 
my favorite topic … ME. So here 
we go: I still live in Southern Cal-
ifornia, on the Pacific. What was 
expected to be a brief visit has 
turned into 20-plus years. Lucy 
and I are empty nesters and live in 
Palos Verdes Estates. We were lucky 
that the fires spared our commu-
nity while taking everything from 
some of our friends north of here. 
We love living here, and it has been 
an awesome place to raise our 
family. Our boys thrived in school, 
sports, and church and went to 
USC. We’re a big Trojans house-
hold, although still Boston/Pats/
Sox/Celtics on the pros. Son Nick is 
with Oracle after 10 years and lives 
in Westwood. Matthew is in the Big 
Apple, working on his MBA at NYU/
Stern. Lucy keeps busy with vol-
unteer work as well as the Order of 
Malta, which we’re both members 
of. Earlier this year, I started a 
new role as an executive coach at 
the ExCo Group, advising C-suite 
executives of Fortune 50 compa-
nies. I was introduced to ExCo 10 
years ago by a PE partner after we 
bought Jacuzzi. I found having a 
personal ‘sparring partner’ to be 
of great help. It can be lonely as a 
CEO, not always having someone 
to confide in. I’m looking forward 
to offering the same support to 

Brian Callahan WG89

Roland Akosah WG89 (center), 
 wife Pearl, & son Nyamekye

Monica Bonny WG89

Tom Broadbent WG89, Nancy 
(Spiteri) Broadbent WG89, & children

Chuck Huebner WG89 & family

Jonathan Shepherd WG89

WG90 classmates at Reunion

WG91 weekend gathering in Miami

Joe Buccilli WG91, Caroline Buccilli, Neil Price WG91, Tri Price, Dannie Hongchoy,  
& George Hongchoy WG91
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interesting work in the health 
industry. Lisa Colacurcio also 
attended; she lives in Los Angeles 
and serves on the board of direc-
tors for CTBC Bank Corp.,  a 
Taiwan-headquartered bank. After 
the forum, Stuart brunched with 
Peter Holland, Rich Caligaris, and 
Ruben Sklar.

Our friend, Janine Simon 
Daughtry, was named among 50 
Women to Watch for Boards. She 
currently serves on the board of 
Hudson Valley Credit Union, an $8 
billion financial institution, where 
she chairs the finance committee 
and serves as treasurer.

↑ WG92 Class Correspondent
Joe Hage
joe@joehageonline.com

 
Juliet Sjöborg recently relocated 
to Milan, Italy, with her husband 
after more than 30 years in London. 
She’s looking forward to joining 
the local Wharton club and has 
autumn plans for truffle-hunting 
and wine-tasting. In the meantime, 
she took a quick two-hour drive to 
Verona to attend the opera, staged 
in a 2,000-year-old Roman amphi-
theater. “Lots to explore!” she 
reports.

Akira Yamamoto hosted a visit 
from Renny Clark in Tokyo this 

past April. The two enjoyed a tra-
ditional tempura dinner over sake 
in Ginza and spent the evening 
catching up.

I (Karen Levine) had the chance 
to reconnect with Ann-Mara Lanza 
during a recent trip to Boston. We 
wandered Newbury Street, enjoyed 
friendly conversation and deli-
cious food, and wrapped it up with 
a little shoe-shopping at Fluevog. 
I’ve been working as an associate 
director of marketing at Sanofi, a 
global health-care company, where 
I’m currently leading consumer 
marketing efforts for Beyfortus, a 
preventive antibody for RSV that 
reached blockbuster status in just 
its second year. Outside of work, 
I’m playing tennis and spending 
time with Benji, my little white 
flu�all, who brightens every day.

↑ Cohort B Rep
Karen Levine
karenlevinewg92b@aol.com

 

94 Quentin Nason was named 
to the board of trustees of 
the London Foundation 

for Banking and Finance, a reg-
istered charity whose purpose is 
the advancement of knowledge of 
and education in financial services 
and the conduct and publication of 
research for public benefit.

[Editor’s note: See page 73 for a 
front-and-center photo of Michelle 
(Robertson) Ritchie, Christine 
(Tarin) Wheeler, Alison (McEntire) 
Stilp, Michelle (Leff ) Baron, and 
Natasha (Dixon) Vorley on a trip in 
Montana. Also see the photo on this 
spread of their whitewater rafting 
adventure during the trip.]

Michelle also writes: “On the 
professional front, PetWise—the 
pet company at which I’ve been 
working—just recently furloughed 
over one-third of the company 
due to the impacts of tariffs. As an 
expensive newbie, I was unfortu-
nately among those furloughed—a 
big bummer! Not wanting to wait 
around six months to see if any 
of us would be brought back (not 
likely), I accepted a full-time con-
tract role at Intuit, working on 
their QuickBooks Online product. 
As my first foray into B2B SaaS and 
product marketing (after a career 
in B2C marketing), I’m excited to 
learn and grow (likely a lot, lol!) in 
a new function and space!”

John Friedmann  reports: 
“Anita and I were so inspired by 
Michelle & co. that we took our 
own vacation to Montana (plus 
Idaho and a bit of Wyoming) in 
July. Wildlife sightings included 
bald eagles, deer, and a mermaid 
at a bar in Great Falls. (Write to 
me if you want the details!). I also 
got together with Tony Larino for 
drinks earlier this year in CT and 
attended March Madness in Las 
Vegas with Rick Smith.”

Rick Smith writes: “I recently 
started a new job as CEO of Sup-
portive Concepts for Families 
(SCFF). Some of the guys in Cohort 
E will appreciate that the company 
is headquartered in Reading, PA, 
as we made a few trips there during 
B-school. SCFF supports individ-
uals with intellectual disabilities 
and/or autism at 150 locations 
across Pennsylvania.”

Eric Mark updates: “I’ve faced 
some daunting medical issues 
this year. After I experienced post-
COVID acute kidney failure during 
the pandemic, imaging revealed a 
meningioma that was pressing on 
my Broca’s area, which controls 
speech and comprehension. Not 
ideal for a writer, public speaker, 
and entertainment strategist. 
My neurologists and neurosur-
geons determined that it should be 
resected, though they warned that 
my communication skills might be 
diminished.

“I had a craniotomy at Cedars–
Sinai, which was remarkably 
successful. Not only was I able 
to speak seemingly intelligibly 
post-surgery, but my overall recov-
ery was quick, and I was discharged 
much earlier than expected. 
However, I had a setback a few 
weeks later when I suffered a sub-
dural hematoma and was back 
in the ICU for an extended stay. 
Months later, I’m off antiseizure 
meds and continuing to heal.

“I am immensely grateful to 
my many friends in the Cohort E, 
Lauder, and Wharton communi-
ties who have showered me with 
an abundance of love and support 
during this time. I’m very cogni-
zant of my good fortune in having 
my ability to communicate remain 
intact—at least, as far as I can tell—
and would like to use it to help 
others. As such, I plan to expand 
my efforts to work with people in 
the business and nonprofit worlds 
and beyond to build on their public- 
speaking skills.”

Nicholas Gilani writes: “My 
wife, Holly, was recently named 
senior partner of trust litigation 
at Frost Brown Todd. Our son, 
Cyrus, graduated with a degree in 
economics from the University of 
California, Berkeley. My investment 
in agricultural technology (agtech) 
in the United Arab Emirates and 
Saudi Arabia is progressing well. I 
recently returned from a month-
long trip to Dubai and found the 
city incredibly busy with business. 

manor house! Special prizes to 
Alison Himel for enduring the 
new Canadian border full-body 
search procedure to attend and to 
Diane McGrath for the (unofficial) 
first prize on miles traveled (from 
the U.K.), beating José Netto’s 
Brazilian journey, if my math is 
right (highly questionable at my 
age!). Massimo Armanini, Grant 
Wilson, and Lea Wilson came 
to Milan to see us. It was great to 
spend quality time with them! All 
of us are in good moods and feeling 
full of energy and ideas … even if we 
all look a bit older.” 

Joe Kelly writes: “I am still 
living happily ever after in New 
Jersey. Sorry I missed Miami. I will 
go to the next gathering, I promise. 
Here is a photo of Diana W84 with 
Joseph J. Kelly III (W46?).”

Richard Sprague updates: 
“Sami Karam,  whose weekly 
The Wednesday Letter has been a 
popular financial analysis news-
letter for more than five years, and 
I have published a new book on AI. 
The Human Exception argues why 
machines won’t replace people for 
tasks that matter and is available 
now on Amazon and in bookstores 
near you.”

George Clark is living in South 
Carolina and practicing quiet quit-
ting: “I still own Pure Country 
Weavers, which is a bit of a full-time 
job, but I’m trying to back off a little 
bit. My wife, Carol, and I are trav-
eling more and recently finished a 
seven-day catamaran trip through 
the French West Indies. For some 
unknown reason, I have suddenly 
got a bug for buying and restoring 
old Land Rovers. We were caught 
up a bit in the hurricane that hit 
the mountains of North Carolina, 
followed by the subsequent forest 
fires. I was just happy we could help 
others and survive unscathed. Life 
is good!”

Ellen (Epstein) Brunsberg 
writes: “Friendships are so much 
more important than many of the 
things we spend our time on. On 
January 1, while sitting on a plane 
flying home to New York, I received 
a lovely New Year’s message from 
Bharati (Pinnamaneni) Jacob. 
She asked when I was planning to 
visit India. I jokingly replied, ‘I’ll 
buy the ticket now.’ She then got 
specific—her friends were plan-
ning their annual Himalayas trek, 
and she invited me to join. Just 
five minutes earlier, I had declared 
that 2025 would be my ‘year of 

possibilities,’ and suddenly, I had 
my first test of that resolution. I 
sent the deposit immediately. 

“Since we haven’t kept in close 
touch, I had an amazing career in 
investment banking, specializing 
in asset-backed finance. Initially 
based in New York, I took the 
opportunity to move to London in 
1997; what was meant to be a two-
year stint turned into 20. We raised 
two daughters there and eventu-
ally returned to the U.S. in 2017. 
(By the way, one of my daughters 
graduated from Wharton in 2021.) 
Currently, I’m a senior advisor to 
Cain International, where I serve 
on several boards. I’m still explor-
ing what’s next, but somehow, I 
keep ending up on planes to reunite 
with the wonderful friends I’ve 
made over the years. Sadly, I lost 
my beloved husband two years ago, 
which is also why I’ve chosen to 
make 2025 my ‘year of possibilities.’ 
Despite the deep sadness, I’ve come 
to appreciate how important it is to 
embrace life and take chances.”

Bharati (Pinnamaneni) Jacob 
reports: “We moved back to India 
in 1993, two years after we gradu-
ated. I spent the initial few years 
with Lazard India and then moved 
to venture investing in 2000. It 
was wonderful to trek the Indian 
Himalayas with Ellen (Epstein) 
Brunsberg. This was the first time I 
had spent a substantial amount of 
time with her since we graduated! 
We didn’t feel the gulf of time that 
had gone by and picked up from 
where we left off in 1991! Apart 
from my professional journey, my 
husband and I raised a wonderful 
daughter. A couple of years ago, I 
decided to get off the treadmill of 
fundraising and focus on things 
I enjoy! Hope to see more of you 
visiting India and enjoying our 
majestic mountains.”

Kacey Carpenter says this 
summer has been a wild and won-
derful ride: “I was promoted to 
Grandpa with the arrival of my 
beautiful granddaughter, adopted 
a  re s c u e  C h iwe e n i e  n a m e d 
Wilbur from Texas, and soaked 
up Oregon’s outdoors with hikes, 
paddles, and adventures. Volun-
teering and coaching continue to 
fuel my passion for giving back. 
I’m also deep into writing the 
next book in my National Park 
mystery-thriller series, this one 
set in Acadia National Park, ME, 
and coming later this year. I still 
share weekly stories in my Life is a 

Journey newsletter—travel, nature, 
and purpose all wrapped into one: 
lifeisajourney.substack.com.”

Tammy McLeod shares: “A 
lot has happened since my last 
update! I continue to serve as 
CEO of the Flinn Foundation in 
Arizona, where we support trans-
lational bioscience research and 
entrepreneurship. In addition, I’ve 
been expanding my work in board 
governance, currently serving on 
the boards of Viridi Parente and 
Calico Energy, and as an advisor 
to Woodchuck.ai. I’ve particu-
larly appreciated the professional 
community and learning oppor-
tunities through Wharton Alumni 
for Boards and the Philadelphia 
chapter of the NACD. On the per-
sonal side, John and I are spending 
more time in Philadelphia, with 
two of our sons nearby. Our young-
est, Tanner, is entering his final 
year at the U.S. Naval Academy. 
And we’re thrilled that our oldest, 
Gabriel, and his wife are expecting 
their first child—our first grand-
child—who may have been born 
by the time you read this! It’s been 
a joy reconnecting with so many 
fellow alumni this year.”

Peter Doherty writes: “In June, 
my wife, Jan, and I traveled to San 
Francisco for the Wharton Global 
Forum. Before the event, we spent a 
few days with Carrie Ericson, who 
kindly arranged visits to several 
companies, including Joby Avi-
ation, the electric vertical takeoff 
and landing aircraft company 
where her son works. One evening, 
we had a lovely dinner with Carrie 
and her husband, Ed, along with 
Frank Wheeler and his wife, 
Christine WG94. At the Forum, I 
had the pleasure of reconnecting 
with Mark Thomas, Sean Crotty, 
Karen Fukumura, and Burt Rea. It 
was wonderful to catch up with so 
many classmates and to continue 
learning. While in San Francisco, 
we also took several rides in Way-
mos—a fascinating glimpse into 
the future of transportation. After 
San Francisco, we headed to Hono-
lulu. While there, I caught up with 
Jane Page, as I do most years; we 
try to make visits annually. I’m 
still active in mining and continue 
to explore new opportunities in the 
sector.”

Heinan Landa is excited to 
share that her son’s band is on tour, 
having a blast, and half-selling-out 
all sorts of venues up and down the 
East Coast! And they hit a million 

streams on their new EP. Check 
them out at strutmanlane.com.

↑ WG91 Class Correspondent
Chris Malone
cbmalone@mindspring.com

 

92 Gretchen Weber, Kathryn 
Moran, Tom Elden, Robb 
Cohen, and Rebecca Bar-

Shain rented a house with a big 
kitchen in Santa Fe, NM, just for 
fun! Kathryn writes: “We hiked 
every day, cooked and ate together, 
and paid homage to the Georgia 
O’Keeffe museum. It did our hearts 
good reconnecting and deepen-
ing friendships dating back to our 
Philly days!”

Fun fact: Stuart Jenner and 
Julie McNamara-Dahl went to 
the same elementary, junior high, 
high school, college (UDub, eco-
nomics) and Wharton together! 
Julie continues to help sex-trade 
victims with her work at REST, 
giving them housing, job training, 
personal safety, and more.

The Wharton Global Forum 
was held in San Francisco this 
year. Stuart saw Ben Bentzin, 
who explains: “Owning a vine-
yard me ans ver y exp ensive 
landscaping.” J. Eric Wright’s 
DC-based group invests in smaller- 
sized companies. Cindy Vander-
linde-Kopper  is  doing some 

Karen Fukumura, Carrie Ericson, Peter Doherty, & Burt Rea WG91

Kacey Carpenter WG91

Diana Kelly W84 & Joseph J. Kelly III

George Clark WG91 & wife Carol

Gretchen Weber, Kathryn Moran, Tom Elden, Robb Cohen,  
& Rebecca Bar-Shain WG92

Michelle (Leff ) Baron, Christine 
(Tarin) Wheeler, Natasha (Dixon) 
Vorley, Alison (McEntire) Stilp, & 
Michelle (Robertson) Ritchie WG94

Nicholas Gilani WG94 & wife Holly
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Tom Hadlock 
WG66

Photograph by Peter Garritano

After 11 years as chair of the Wharton Graduate 
Emeritus Society, Tom Hadlock WG66 stepped down 
this summer—a decision that was only a surprise in the 
sense that Hadlock, who worked well into his 70s, isn’t 
one to prioritize slowing down. With a career spent in 
the fast-paced world of advertising—specifically account 
management at agencies including BBDO, Grey, and DDB 
—Hadlock still applies his work ethic and people-focused 
philosophy to everything from hobbies to connecting 
with fellow alumni. The 83-year-old paused to share his 
thoughts on a career epiphany, a meaningful mentor, and 
the challenges of adjusting to retirement. —Richard Rys

PEOPLE  /  life lessons
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You can’t do everything alone. You have to delegate 
and collaborate—not because you can’t do it all, but 
because it builds the team better. 
It’s important to listen more than talk.
A mentor isn’t someone who says, “You’re doing 
fine.” A mentor challenges you.
I went into the Army right out of Wharton. I 
learned discipline, the importance of hierarchy, and 
how to lead people from all kinds of backgrounds.
When I was young, I assumed you would get pro-
moted by doing what’s expected of you. I saw people 
around me moving up, and I was sort of treading 
water. I was naive until I realized: You’ve got to take 
initiative and act in a way that gets results.
My mentor was a client who was very difficult. He 
believed in tough love. If you didn’t do something 
right, he would tell you and say, “You have to learn 
from that.” He made me a better person. I learned 
how to manage a challenging personality.
To build relationships with clients, I anticipated 
their needs. I worked with a high-end cosmetics cli-
ent. I went to Saks and talked to women who were 
customers and competitors. She appreciated that I 
did my research.
I’m taking up the game of bridge. I wanted to learn 
a tough game, and that comes from my career, which 
was challenging and also had a social aspect to it.
When I retired, I wanted to stay active. I joined 
organizations, I’m involved with Wharton, I’m in a 
book club, I do a lot of Zoom calls. I heard too many 
stories of people who got bored, and I think their 
lives were a little shortened by that. Their days were 
not filled with interesting activities and intellectual 
pursuits.
The words “I’m sorry” should be in your voca- 
bulary.
I find pleasure in helping people. If someone says 
they need a volunteer, I raise my hand. 
Wharton opened doors for me early on, but I 
think in the second half of my career and my life, 
it’s meant even more. 
The Emeritus Society has been meaningful— 
having a tangible impact on creating programs, 
bringing people together, and promoting learning. 
I also appreciate the camaraderie. 
I’ve gotten into ChatGPT a lot. I don’t use Google 
very much anymore.
My biggest decision now is that I’ve got to dial 
back. It’s a little hard for me, because my trajectory 
in retirement has been forward movement. I ought 
to probably smell the roses a little bit more.  
I want to spend more time with my wife, who says 
sometimes that she can’t find me or I’m on the phone 
or writing emails. 
Take risks. Playing it safe won’t get you where you 
want to go. 
My philosophy is to reach out. Make life more ful-
filling, not just for yourself but for others. �
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