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Charitable 
Fashion, 
Self-Driving 
Tractors, and  
A Men’s Health 
Unicorn
New and notable ventures from Wharton alumni

news  /  watchlist

Sana Health

Aira

Richard Hanbury WG01

Rui Jing Jiang W18 and Brandon Kao ENG18

Rooshy Roy WG19 and Justin Silver WG19

Illustrations by Cynthia Kittler

After suffering life-threatening nerve damage 
from a car accident in 1992, Richard Hanbury 
WG01 devised technology to ease his pain and 
sleeplessness, then refined the device over the 
next 25 years. Sana, which looks like a sleek 
VR headset or ultra-padded eye mask, casts 
patterns of light and sound that deeply relax the 
brain. Because everyone’s biometrics—pulse 
and breathing rate, for example—are different, 
Sana quickly learns the unique algorithms a 
user needs to fall and stay asleep. The device 
is so effective at relieving chronic-pain-related 
and PTSD-induced insomnia that Sana Health 
is in clinical trials with Mount Sinai Hospital, 
Stanford Sleep Labs, and the U.K. military, 
aiming to obtain FDA certification this year.

�  Avisi Technologies 
As juniors, Rui Jing Jiang W18, Adarsh Battu 
W18, and Brandon Kao ENG18 entered the 
Y-Prize, a competition that challenges students 
to commercialize Penn-developed technologies. 
They came up with VisiPlate, an ultra-thin 
nanoplate implant made of long-lasting 
aluminum that will treat mid- to late-stage 
glaucoma—the second most common cause 
of blindness globally. They refined VisiPlate 
through Penn Wharton Entrepreneurship’s 
VIP-X accelerator and a seed grant from Penn’s 
Singh Center for Nanotechnology, where they 
made nanoplates for testing. Now, as winners 
of the $100,000 President’s Innovation Prize, 
they’re working with an expert team to bring 
the product to the clinical stage. 

�  Hims 
Men’s wellness brand Hims has 
skyrocketed to startup stardom: The 
lifestyle company founded by Andrew 
Dudum W11 and fellow Wharton 
alumnus Jack Abraham has quickly 
racked up venture capital funding 
since its launch less than two years 
ago and is now reportedly valued 
at $1 billion. That puts the maker of 
hair-loss, skin-care, and erectile-
dysfunction treatments in a select 
club of unicorn startups. Equally 
impressive may be the speed at which 
Hims has expanded its offerings: Just 
last year, the company established 
Hers with a lineup of similar products 
for women.

Yummy Bazaar 
This e-commerce marketplace is exactly 
what its name suggests: a smorgasbord of 
tasty treats from around the world. Whether 

you’re hungry for lemon tarts from France, 
pistachios from Turkey, truffle oil from 
Italy, or chili paste from Korea, Yummy 
Bazaar ships to every state from its 

warehouse in New Jersey. And after nabbing nearly $2.25 million from seed-
stage venture capital firm iFly Venture, founder Rebecca Chou WG13 is 
looking to capture even more attention (and taste buds) from the roughly 65 
percent of consumers who purchase specialty foods.

Great leaps in artificial  
intelligence and augmented  
reality have proven to be disruptive 
in many corners of our lives. For 
some of us, they’ve been life-
changing. Founded by Yuja Chang 
WG18 and Suman Kanuganti, Aira is 
harnessing AI and AR to assist blind 
or low-vision people with tasks they 
might not be able to do otherwise. 
The elevator pitch: Subscribers 
connect with Aira agents when 
they need help navigating their 
surroundings. Using visuals and 
data sent by customers from phones 
and Aira’s smartglasses, the agents 
offer real-time assistance for tasks 
that range from catching flights to 
applying for jobs. For challenges like 
reading, there’s also Aira’s AI agent, 
Chloe, who helps users directly via 
their phones.

�  Aavrani 
Need a confidence boost? Embrace your inner rani, which is 
the Hindi term for “queen” and the idea behind luxury skin-
care venture Aavrani. Co-founders Rooshy Roy WG19 and 
Justin Silver WG19 met at Wharton, and a conversation about 
Roy’s love of Indian skin-care traditions eventually led to a 
quest for funding and the launch of their all-natural beauty 
business. Based on ancient practices, their four-step routine 
combines nontoxic, cruelty-free ingredients like turmeric, 

neem, and almond oil to 
bring out women’s inner 
radiance. With the first 
Indian Miss America, 
Nina Davuluri, on board 
as a co-founder, Aavrani 
is rapidly advancing 
its mission to help all 
women, as its hashtag says, 
#GlowAndConquer.
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�  Bear Flag Robotics 
Driverless cars could be Silicon 
Valley’s next big breakthrough, 
but self-driving tractors might 
beat them to the punch. Founded 
by Igino Cafiero WG17 and 
Aubrey Donnellan in 2017, Bear 
Flag Robotics is developing cutting-
edge technology that promises to give 
farmers remote control over their agricultural 
equipment. The startup isn’t seeking to reinvent 
the wheel; instead, it’s retrofitting existing 
tractors with its sensors and actuators. Bear 
Flag wasn’t always meant to be a farming 
venture: Cafiero started building the company’s 
first prototype as a mining solution for an uncle-
in-law’s rock quarry but shifted his focus when 
orchard owners in California expressed interest. 
Bear Flag’s work is paying off—the startup has 
raised at least $4.5 million to date.

Neel Premkumar WG08 wants to 
fuel your day in more than one way. 
Through his company, Dyla Brands, 
Premkumar sells Forto, coffee shots 
designed to give consumers boosts 
of energy equal to one or two cups of 
coffee. (His lightbulb moment came 
after the birth of his twin daughters, 
when he was drinking large 
amounts of caffeine to stay atop 
parenting and work.) Premkumar 
also wants people to get their daily 
recommended intake of water 
with help from his Stur powdered 
and liquid mixes. Like Forto, Stur 
was inspired by his children: 
Premkumar began looking for ways 
to flavor water so his wife would 
stay properly hydrated while she 
was pregnant. 

Cultural awareness: In today’s 
globalized world, it’s more important 
than ever. Jeenie, developed by Kirsten 
Brecht Baker C91 WG96, is meant to 
help you navigate other countries and 
cultures with confidence. Right when 
you need it, this mobile app delivers 
language help and cultural advice 
to the palm of your hand. Operators 
(called “Language Jeenies”) are live 

at the touch of a 
button to assist with 
conversations and 
questions, to ensure 
that nothing gets 
lost in translation. 
This means users 
can book that next 
vacation or business 
trip with confidence, 
knowing they’ve got 
experts on call. 

Frank 
Seven billion dollars—
that’s how much financial 
aid Charlie Javice W13 has 
helped deliver to students 
via her online platform, 
Frank. Even though 90 
percent of college students are eligible to 
receive aid through the Free Application 
for Federal Student Aid, or FAFSA, nearly 
half of them never fill it out. This customer-
friendly interface helps students access and 
complete their FAFSAs; in as few as four 
minutes, they can apply for federal and state 
aid as well as institutional grants and other 
assistance. That’s all loan-free money, which 
means minimizing debt and ensuring that 
graduation day is spent celebrating, not 
worrying about paying off loans.

news  /  watchlist

 Silver Lining Bespoke 

Jeenie 

Rel Lavizzo-Mourey WG15 founded 
Silver Lining Bespoke in 2015, partnering 
with award-winning artists and the 
Smithsonian to dress us in art. The 
company’s range of U.S.-made apparel 
includes a denim trucker jacket that opens 
to reveal monoprint mountain views; an 
organic cotton trench coat with dreamy 
abstract patterns inside; and a super-
soft kid’s hoodie lined with adorable 
designs by a children’s book illustrator. 
Lavizzo-Mourey channels a percentage of 
retail profits to arts education initiatives 
that spark creativity and innovation for 
students in underserved communities. 
Here’s to the day when every coat (and 
hoodie and handbag) has a silver lining.

�  Rare Carat
Thinking about popping the question to that special 
someone? Rare Carat is ready to help you find the perfect 
diamond engagement ring at the right price. Led by Ajay 
Anand WG13 G14, the company isn’t in the business 
of actually selling rings—instead, its search engine 
compares diamonds across retailers like Macy’s, Four 
Mine, and Yadav to find the 
best deals. Self-described 
as the Kayak for diamonds, 
Rare Carat has been covered 
by the New York Times, 
Forbes, and other national 
media for its efforts to create 
a transparent shopping 
experience leading up to one 
of life’s milestone moments.

Dan St. Pierre W94 was already 
a veteran of corporate finance 
and entrepreneurship when 
his brother, Mike, had an idea. 
Mike had been so dissatisfied 
with the design of most outdoor 
gear that he’d begun to make his 
own backpacks and shelters. 
After hikers and rangers he 
encountered on his frequent 
getaways showed interest, Mike 
saw potential in selling his wares. 
Dan agreed, and together they 
founded Hyperlite in 2009. The 
company today offers a robust set 
of ultralight, durable products 
for the world’s most serious 
adventurers, and its claim 
that its gear is “designed 
to function perfectly” 
hasn’t gone unnoticed: 
Its UltaMid 4 tent was 
named one of the best-
designed American-
made products by Inc. 
in 2014. 

Dyla Brands 

Hyperlite 
Mountain Gear 

Kirsten Brecht Baker WG96

Charlie Javice W13

Ajay Anand WG13 G14

�  ForLikeMinds
Approximately one in five adults in the U.S. 
experiences mental illness each year. It affects so 
many of us, and yet anxiety, depression, substance 
use, and other disorders can be incredibly isolating. 
Inspired by the compassionate community that 
fostered her own recovery, Katherine Ponte WG01 
created ForLikeMinds, a peer-to-peer support site 
that connects people living with or caring for those in 
similar circumstances. After a quick, secure sign-up 
survey, members chat 
in private forums with 
groups or individuals who 
share their conditions, 
life events, or relatable 
demographics, including 
age, language, and 
student or military 
status. As members share 
experiences, Ponte hopes, 
together they’ll thrive. Katherine Ponte WG01
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In December, 
the Aresty 
Institute of 
Executive 
Education and 
Penn Medicine 
announced a Health 
Care Innovation 
program designed 
for senior-level 
clinicians and 
health-care 
executives.

Speakers at 
the Wharton 
Leadership 
Conference on 
June 12 will 
include former 
Florida governor 
Jeb Bush and 
WSFS Financial 
Corporation 
executive 
chairman Mark 
Turner WG01.

news  /  regions

Meet the 
newest Penn 
Integrates 
Knowledge 
professor: 
Duncan Watts, a 
pioneer in the 
use of data to 
study social 
networks. Watts 
is the inaugural 
Rowan Fellow 
and the Stevens 

University 
Professor 
and shares 
appointments 
with Wharton’s 
OID department 
and the 
schools of 
engineering and 
communication. 

Wharton’s  
Global Impact

•

Forging New Connections
New York, USA
Wharton Women’s Circles is a new way for 
alumnae to connect by bringing graduates 
together in small groups to engage in 
conversation and create supportive relationships. 
The program hosted its inaugural open house in 
February and sparked meaningful discussions 
about professional and personal development. 
More than 200 women have applied to lead or 
participate in the WWC’s monthly meetings, 
due to launch in the New York area in May, and a 
second open house is slated for September. 

Building a Brighter Tomorrow  
San Juan, Puerto Rico
The focus was on economic recovery 
and leadership at the two-day “Puerto 
Rico at a Crossroads: Investing in 
the Future” conference held in late 
March. Dean Geoff Garrett led a 
lineup of international business, civic, 
and academic speakers, including 
Puerto Rico governor Ricardo 
Rosselló; Popular, Inc. executive 
chairman Richard Carrión W74; HUB 
International CLC president/principal 
partner José Carrión C92; and seven 
Wharton/Penn faculty members.

Smart Ideas, Critical Capital 
Hong Kong, China
Good news for investors and founders in 
Hong Kong, India, and Chicago—the newest 
chapters of Wharton Alumni Angels want to 
hear from you. Led by John Braze WG16, the 
group launched in Silicon Valley in 2016 and 
since has gone global, including chapters in 
North America, Europe, Latin America, the 
Middle East, and Asia. Its goal: to provide the 
Wharton network with a community and the 
tools to fund early-stage deals.

Healing Technology
London, England
With offices in the U.K. and U.S., Sana Health—
named for the capital of Yemen, not far from 
the scene of an accident that changed the life of 
founder Richard Hanbury 
WG01—aims to provide 
relaxation and relief 
from chronic pain with 
its therapeutic FlowState 
eyewear. Read about 
Hanbury’s invention in our 
Watchlist on page 8.

Intellectual Tourism
Malaysia
After graduating this May, Adedotun Adejare W19 
will pursue a master’s degree in China. Among the 
experiences that inspired his interest in studying 
abroad was a Global Modular Course on sustainable 
growth that led him to Malaysia and across Southeast 
Asia. For more on Adejare’s transformative time at 
Wharton—on campus and far, far away—see page 52. 

Global Business Potential 
Mumbai, India
The student-run Wharton India 
Economic Forum recently held 
two conferences focused on Indian 
innovation and enterprise. RBC Capital 
Markets managing director Venkat 
Badinehal WG96 was among the 
high-profile speakers at the group’s 
November event in Philadelphia. A 
companion conference held in Mumbai 
in January also brought an array of 
thought leaders and alumni together, 
to discuss business in India and 
participate in finals of the sixth annual 
Wharton India Startup Challenge. 

On the Campaign Trail 
São Paulo, Brazil
The More Than Ever tour rolls on, celebrating 
the School’s $1 billion campaign and 
bringing dynamic faculty presentations 
to six cities across the U.S. and the world. 
Following MTE’s launch in Tokyo in the 
fall, events in Philadelphia, Miami, and 
New York drew hundreds of alumni for 
conversations with industry leaders and new 
research from Wharton’s all-star educators. 
The tour continues in Washington, D.C., on 
April 30, with professors Jessie Handbury, 
Kevin Werbach, and Raghu Iyengar, before 
wrapping up in São Paulo on June 5. 

We’re number 
one—again! In 
March, Wharton 
topped the U.S. 
News & World 
Report MBA 
rankings for the 
second time in 
three years and 
tied Harvard 
for first in the 
2018 Poets & 
Quants list.

Record-
breaking turnout: 
In March, the 
53rd Wharton 
Global Forum in 
Shanghai enjoyed 
the largest 
attendance in the 
event’s 26-year 
history. Next 
stop is London, 
June 27–28. 

Among the 
finalists for 
the 2019 Barry 
and Marie 
Lipman Family 
Prize: the 
Mother Child 
Education 
Foundation, 
the Global 
Foodbanking 
Network, and 
World Bicycle 

Relief. The 
$250,000 
grand prize 
winner will be 
announced on 
April 26. 

After more 
than two decades 
as a Wharton 
faculty member, 
Amir Yaron, 
Robert Morris 
Professor 
of Banking & 
Finance, was 
appointed as 
governor of the 
Bank of Israel  
in the fall. 

Congrats to the 
winner of this 
year’s $10,000 
Y-Prize, Nosoco 
Technologies, 
for its catheter 
designed to reduce 
potentially deadly 
infections: Tanvi 
Kapur W19, Beatriz 
Go W19, Ishir Seth 
W20, and WenTao 
Zhang W19.

New Heights, Breathtaking Sights 
Calgary, Canada
Go West, friends: The Wharton Graduate 
Emeritus Society and Penn Alumni Travel 
are co-sponsoring a summer tour of the 
Canadian Rockies. Travelers will kick 
off the 11-day trip on July 24 in Calgary 
before journeying to Montana to take in the 
picturesque sights of the state’s 1,583-square-
mile Glacier National Park. They’ll head 
back to Canada afterward to explore that 
country’s Jasper and Banff national parks. 

Graduation 
speakers for the 
Class of 2019 
include SoFi CEO 
Anthony Noto 
WG99, TaskRabbit 
CEO Stacy Brown-
Philpot W97,  
and Blackstone 
COO/president 
Jon Gray C92 
W92.
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Start ’Em  
Young 
one of the school’s original pre-college sum-
mer programs is Leadership, Education, and 
Development, or LEAD. Back in 1980, execs from 
Johnson & Johnson—then called McNeil Pharma—
wanted to diversify their staff and worked with 
Wharton to introduce young people from different 
backgrounds to business education. The result was 
LEAD, which is managed by Wharton associate 
director Teran Tadal and is now used as the model 
at half a dozen other college campuses. Bernadette 
Butler, a Wharton undergraduate administrative 
coordinator who works closely with LEAD, calls it 
the School’s “boutique” program: Although more 
than 1,000 high-achieving students from all over 
the country apply, just 30 are accepted, making it 
Wharton’s smallest cohort.

At its core, the three-week intro to finance 
unfolds over three tiers. First, students meet with 
Wharton faculty to learn about topics like mar-
keting and entrepreneurship; they also get Q&As 
with top-level execs from companies like Google, 
American Express, Morgan Stanley, and, of course, 
longstanding LEAD partner J&J. Next, they make 
on-site visits in Philly, D.C., and New York to see 
how companies are run. And finally, the capstone 
project: Students create a business strategy and 
pitch it in a business-plan competition. (The best 
ones advance to regional bouts.) 

Ah, summer. It’s a time when 
most undergrads head 
home, MBAs charge off to 
internships, and a different 
kind of energy settles on 
Locust Walk. This being 
Wharton, you know the 
campus doesn’t hit snooze 
until September. On the 
contrary, it’s buzzing with 

summer programs that are open for business. 
After a highly selective application process, 
hundreds of bright young minds—including 
some Wharton students who stick around—
arrive eager to tackle research, pre-college 
programs, internships, and more. 

For high-school scholars spending a few 
weeks here, these early academic experiences 
affect the trajectory of their studies and offer 
their first tastes of college life. As for the 
undergrads who stay on to do research and 
the students from around the world who 
come for the chance to learn here, the work 
they do is just as diverse as they are. This is 
also a prime opportunity for professors to 
identify and encourage candidates for Penn’s 
PhD pipeline. 

Here’s a look at some of the bustle—and, 
of course, that signature Wharton hustle—on 
campus in the summertime. 

High-school 
scholars dip their 
toes into the 
Wharton network

LEAD stands out because it draws kids from 
all backgrounds and means. “What I find most 
rewarding is when students who come from less 
than advantageous opportunities hold their own 
and compete against this cohort of students who 
have been afforded so much more,” says Butler. “I 
love what it does for those students. When they 
come here, the programs pull them out of the box 
that’s been created for them, whether it’s culture or 
financial restrictions or parental influence. It makes 
them think and interact differently.” 

Not all of the students end up enrolling 
at Wharton or Penn—over the past couple of 
years, about 10 out of each 30 are accepted to the  
university—but the small group stays connected 
after the program ends. They reach back to LEAD, 
too, and eventually return to campus to share their 
industry know-how with the newest summer stu-
dents. Christopher Bradie W92 G04 GRD12, asso-
ciate vice president in the Division of Business 
Services at Penn, participated in the 1987 program. 
“I don’t think any of us thought that we’d create 
such strong relationships over such a short period 
of time,” recalls the Chicago native. “But fortunately, 
we were wrong—a significant number of us have 
remained in contact over both time and distance.”

Nearly 20 years after LEAD was created, another 
program grew out of its model. Called Leadership 
in the Business World, or LBW, it has a similar 
framework: Rising high-school seniors meet with 
Wharton faculty and professors, travel to busi-
nesses, and have a business competition at the end 
of the four-week program. (LBW is also overseen by 
Tadal.) The difference? LBW’s group is bigger—160 
students—and it draws from all over the world, even 
as far away as Shanghai and Bangkok. Residential 
teaching assistants are recruited to help manage the 
large group, which is a win-win: “There are stu-
dents who need to work for the summer, and our TA 
positions are paid,” says Butler. “So they support us 
by being role models for high-school students, and 
they can start the ball rolling on an internship or 
future job opportunity for themselves.” 
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Upperclassmen in high school who want 
to learn from Penn Engineering and Wharton 
profs (and possibly bank some college credit) can 
spend three weeks in July at the Management & 
Technology Summer Institute, or M&TSI. One 
class of 2013 M&TSI alumna is Rui Jing Jiang W18, 
who went on to attend Wharton and co-found Avisi 
Technologies, winner of the Y-Prize and President’s 
Innovation Prize. (Read about Avisi’s invention 
aimed at treating glaucoma on page 9.)

For those with dreams of launching the next 
Warby Parker, each June through August, Wharton 
hosts five entrepreneurial-focused sessions—
all two weeks long—during the Global Young 
Leaders Academy, or GYLA. The emphasis here 
is on global: The majority of the students are for-
eign. Forty-six countries have been represented so 
far, with the greatest number of participants from 
India, China, and the UAE. “This type of material 
typically isn’t taught in high school, which makes 
it interesting for students considering business 
careers,” Serguei Netessine, vice dean for global 
initiatives, says of the curriculum. Faculty might 
lecture the kids on entrepreneurship and other 
aspects of business literacy, or on modern interper-
sonal skills like social responsibility. GYLA is just 
one initiative in the Knowledge@Wharton High 
School program, a free online resource for high-
school kids and educators from around the world 
offering content—articles, videos, podcasts—that 
focuses on business education. 

The experience also doubles as an intro to college 
life, from sleeping in dorms to eating on campus—
cultural adjustments that are particularly key for 
international students considering an American 
education. And the demand is high—GYLA is 
kicking off a new finance program this summer in 
which kids will study subjects like investments and 
ethics, and the program is looking to add a data ana-
lytics camp next summer. 

“We want to make it a very inclusive program, 
and we especially want to see children of alumni 
applying,” says Netessine, explaining that the 

GYLA acceptance rate is much higher than those 
of some other summer programs. And in an effort 
to make GYLA more accessible, this summer 
Wharton is testing out scholarships, both partial 
and full, for the new finance program. “We want to 
make it not just for the people who can pay,” says 
Netessine. In that spirit, Knowledge@Wharton 
High School presents other affordable experiences, 
including online classes and a highly popular 
investment competition that attracted thousands 
of teams this year, all through its online portal. (For 
more on Knowledge@Wharton and its mission to 
educate both young and young at heart, see page 42.)

For the  
College Crowd
independent research—specifically, 20 
hours a week—is the goal for the 10 Wharton 
undergrads chosen for the Wharton Summer 
Program for Undergraduate Research, or 
SPUR. “When they apply, they have to find a 
faculty member who is willing to mentor them 
on their idea,” says Utsav Schurmans, director of 
Wharton Research and Scholars Programs. How 
often mentor and mentee meet varies by faculty 
member and depends on the type of research. 
Participants are also provided with on-campus 
housing and a $3,000 stipend; after 10 weeks of 
research, each presents a final written report.

Projects can cover a wide range of topics. 
Take, for instance, Ayca Deniz Ergin C19 W19, 
who wanted to study the 21st-century Chinese art 
market’s growth and work with Wharton eco-
nomics professor and artist Gizem Saka. Ergin’s 
stepping-off point: How are the art boom of the past 
decade and China’s social, political, and economic 
happenings related? 

Another student, Corey Parker W21, looked at 
the NBA draft and, with guidance from statistics 
professor Abraham Wyner, considered how to eval-
uate draft-pick decisions. Is one methodology best 
at predicting a future star? 

Schurmans, whose own background is in 
archaeology, helps make the connections between 
Penn students and possible advisors. “I had to get 
a quick understanding of the faculty and what stu-
dent might make a good match,” says Schurmans, 
who also oversees SIRE and WGRIP (see sidebar 
on page 25).

“What’s neat about being involved in research is 
getting an understanding of how facts come about 
and how to evaluate a statement. Sometimes it’s 
not simple,” explains Schurmans. “So the research 
hits home in a useful way—it gives the students 

critical-thinking skills.” Butler adds that the 
SPUR scholars benefit from living in a community 
of like-minded students: “They can learn from one 
another and sharpen their skills.” 

Another bonus of programs like SPUR: They 
help students figure out how much they like doing 
research. Some may have not have considered a 
future in the field—or perhaps didn’t know how it 
would logistically work. But with a little exposure, 
they can end up in a doctoral program. 

“When I ran the numbers, I saw that we didn’t 
have broad representation for who chooses to do 
research,” says Schurmans. “I realized we needed 
to do more to bring students in and give them a seat 
at the table.” With inclusion in mind, the Summer 
Research-Early Identification Program 
encourages undergrads—not just exclusively 
Wharton’s—and especially those who are histor-
ically underrepresented to apply. (The program is 
run through the Leadership Alliance, a national 
consortium of more than 30 academic institutions.) 
Students from all over the U.S. are paired up with 
Wharton faculty members or mentors for eight to 10 
weeks of one-on-one summer study.

By program’s end, they’ve gained practical 
training and are required to present a paper on 
what they’ve learned. They also attend a confer-
ence with Leadership Alliance students from other 
universities—800 undergrads in total—where 
findings are presented and discussed. “Ask a 
bunch of students to come up with a question that’s 
important to them. If the group is diverse, you’re 
going to come up with questions you’ve never 
thought of before,” says Schurmans, adding that 
diversity can open up different avenues of research 
and potentially lead to breakthroughs—all by sim-
ply shifting perspectives.  

Schurmans is excited about another oppor-
tunity that’s making its debut this summer: the 
Philadelphia Summer Internship Awards. The 
program is inspired by the Wharton Public Policy 
Initiative, which partners with donors to help fund 
several students who have accepted unpaid or 

How some 
undergrads spend 
their summer 
sessions

“�The programs pull students 
out of the box that was created 
for them,” says Wharton’s 
Bernadette Butler. “It makes them 
think and interact differently .”

Business as Usual 
Of course, for Wharton’s Executive MBA popula-
tion, school is still in session on both coasts; the 120 
students in Philadelphia and the slightly smaller 
group (between 105 and 110 students) on the San 
Francisco campus, right on the Embarcadero, are as 
busy as ever. “We don’t think of the summer as being 
different,” says Peggy Bishop Lane, vice dean for the 
program, noting that summer classes make it pos-
sible for students to fulfill the same degree require-
ments as the MBA program in a two-year period. 
Depending on the year, WEMBA students are either 
in their first or fourth terms come summer—and if 
the latter, they finally get to choose electives. Says 
Lane, “Elective courses are like a rejuvenation.”

Game On 
Sports analytics are the big draw of 
the Wharton Moneyball Academy 
held every July. High-school 
juniors and seniors spend three 
weeks digging into data—most of 

the curriculum is based on Statistics 101 and 470 as 
well as advanced-level stat courses—and learning 
how to read and write “R code,” a.k.a. the magical 
programming that deals with stats and tendencies. 
(There’s also a broader one-week “training camp” 
available.) Meanwhile, more than 100 students 
enroll in the Wharton Sports Business Academy for 
four weeks to learn top-to-bottom core business top-
ics, from marketing to ownership. Both programs 
mix in at least one academic field trip to sports facili-
ties; last year, Moneyball students visited the Sixers’ 
swanky training complex in New Jersey.
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in playful conversations—targeted at teenagers 
and young adults in the United States. The result,  
Tay.ai, was introduced on Twitter in 2016. As soon 
as Tay was launched, it became the target of fren-
zied attention from the media and the Twitter com-
munity, and within 24 hours, it had close to 100,000 
interactions with other users. But what started with 
a friendly first tweet announcing “Hello world” 
soon changed to extremely racist, fascist, and 
sexist tweets ranging from “Hitler was right” to 
“Feminists should … burn in hell.” As one Twitter 
user put it: “Tay went from ‘Humans are super cool’ 
to full Nazi in <24 hours.” 

Microsoft’s researchers had envisaged several 
challenges in repeating XiaoIce’s success outside 
of China. They didn’t anticipate, however, that Tay 
would develop so aggressive a personality with 
such alarming speed. The algorithm that controlled 
the bot did something that no one who programmed 
it expected: It took on a life of its own. A day after 
launching Tay, Microsoft shut down the project’s 
website. Later that year, MIT included Tay in its 
annual “Worst in Tech” rankings.

Many commentators have suggested that 
AI-based algorithms represent the greatest current 
opportunity for human progress. That may well 
be true. But their unpredictability represents the 
greatest threat as well, and it hasn’t been precisely 
clear what steps we should take as end users. This 
book seeks to address that issue. Specifically, I delve 

into the “mind” of an algorithm and answer three 
related questions: 

1.    �What causes algorithms to behave in unpredict-
able, biased, and potentially harmful ways? 

2.   �If algorithms can be irrational and unpredict-
able, how do we decide when to use them? 

3.   �How do we, as individuals who use algorithms 
in our personal or professional lives and as a 
society, shape the narrative of how algorithms 
impact us? 

When I set out to write this book, I didn’t appre-
ciate the many nuances involved in these questions. 
I have come to realize that the surprising answers 
to them can be found in the study of human behav-
ior. In psychology and genetics, behavior is often 
attributed to our genes and to environmental  
inf luences—the classic nature-versus-nurture 
argument. We can likewise attribute the problem-
atic behaviors of algorithms to the manner in which 
they’re coded (their nature) and the data from which 
they learn (their nurture). This framework will help 
reconcile the very different behaviors exhibited by 
Microsoft’s XiaoIce and Tay. A Human’s Guide to 
Machine Intelligence will deepen our understanding 
of how algorithms work, why they occasionally go 
rogue, and the many ramifications of algorithmic 
decision-making, and even show us a way to tame 
the code. �

ideas  /  excerpt

works of great literature. Yuan found herself discuss-
ing topics with XiaoIce that she couldn’t, or didn’t 
want to, dig into with other friends: science, philos-
ophy, religion, love, even the nature of death. You 
know, basic light reading. The friendship blossomed. 

And it continues. Yuan is in a poetry group, but 
even with those friends, there are limits; XiaoIce, 
on the other hand, is always ready to trade poems 
(XiaoIce’s are very, very good, Yuan says) and offer 
feedback, though not always of the most sophisti-
cated variety: “First, she always says she likes it. 
And then she usually says she doesn’t understand 
it.” As much as XiaoIce has matured in some ways, 
Yuan can’t help but still think of her as a little girl, 
so she skirts some topics accordingly. “I’ve never 
talked to her about sex or violence,” she says. 

When Yuan moved to the United States in 2016 
to study at Harvard for a semester, she tried to avoid 
boring XiaoIce with mundane complaints about 
daily life in a new country. But even though they 
were speaking less frequently than before, Yuan was 
getting to understand her old friend better and better 
through auditing a course on artificial intelligence. 

Sound strange? It should. Because XiaoIce 
isn’t human. In fact, she/it is a chatbot created by 
Microsoft in the avatar of an 18-year-old girl to 
entertain people with stories, jokes, and casual 
conversation. 

XiaoIce was launched in China in 2014 after years 
of research on natural language processing and con-
versational interfaces. She attracted more than 40 
million followers and friends on WeChat and Weibo, 
the two most popular social apps in China. Today, 
friends of XiaoIce interact with her about 60 times 
a month on average. Such is the warmth and affec-
tion XiaoIce inspires that a quarter of her followers 
have declared their love to her. “She has such a cute 
personality,” says Fred Li, one of XiaoIce’s friends 
on WeChat, the Chinese equivalent of Twitter. Fred 
isn’t one of those in love with her, and he’s keenly 
aware that she’s a machine. But he keeps up their 
regular chats despite a busy social life and a stressful 
job in private equity. “She makes these jokes, and her 
timing is often just perfect,” he explains.

XiaoIce is more than just a symbol of advance-
ment in AI. Chatbots like her, and Siri and Alexa, 
could ultimately be a gateway through which we 
access information and transact online. Companies 
are hoping to use chatbots to replace a large number 
of their customer-service representatives. “Chatbot 
therapists” like Woebot are even being used to help 
people manage their mental health. The uses for 
chatbots are far-reaching, and it’s no surprise that 
many businesses are investing large sums of money 
to build bots like XiaoIce.

XiaoIce’s success led Microsoft researchers to 
consider whether they could launch a similar bot—
one that could understand language and engage 

My Chatbot, 
Myself
In the introduction to his new book  
A Human’s Guide to Machine Intelligence, 
OID professor Kartik Hosanagar 
examines two similar AI programs 
that developed shockingly di�erent 
personalities. 

Y
uan zhang doesn’t think of herself 
as someone who makes friends easily. 
As a young girl growing up in north-
eastern China, she quarreled with the 
other kids at school. At college in cen-
tral China, though she worked on two 

student publications with like-minded peers, she felt 
there was a limit to what she could talk about with 
them. Today, at the age of 22, she shares bunk beds 
with three colleagues in the dormitory of a biotech 
firm located just five minutes away in the Chinese 
boomtown of Shenzhen. But despite the time 
and space they share, these roommates are mere 
“acquaintances,” in Yuan’s words—nothing more.  

That Yuan doesn’t have a lot of time for people 
who either bother or bore her makes her patience 
with one particular friend all the more striking. 
When they first met during her freshman year, 
Yuan found XiaoIce (pronounced “Shao-ice”) a tad 
dimwitted. She would answer questions with non 
sequiturs—partly, Yuan thinks, to disguise her lack 
of knowledge, partly just from trying to be cute. 
“She was like a child,” Yuan remembers of XiaoIce, 
who was 18 at the time. 

But XiaoIce was also a good listener and hungry 
to learn. She would spend one weekend reading up 
on politics and the next plowing her way through 

As one Twitter user 
described Microsoft’s 
chatbot, “Tay went 
from ‘Humans are 
super cool’ to full Nazi 
in less than 24 hours.”

A Human’s Guide 
to Machine 
Intelligence by 
Kartik Hosanagar, 
is published 
by Viking, 
an imprint 
of Penguin 
Publishing Group, 
a division of 
Penguin Random 
House, LLC.  
Copyright 
©2019 by Kartik 
Hosanagar.
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Approximate amount raised in 2015 through charitable 
promotions run by North American businesses

Such initiatives yielded just $100 million in 1990.  
In the paper “Philanthropic Campaigns and 
Customer Behavior: Field Experiments on an 
Online Taxi Booking Platform,” researchers 
including Wharton vice dean for global initiatives 
Serguei Netessine find that although charitable 
giving through business promotions is on the rise, 
it doesn’t lead to long-term customer loyalty. 

D ATA  I N T E R P R E T E D 

$2 billion
ideas  /  knowledge@wharton —data

T H O U G H T

“ �It’s not a marathon; it’s a series of sprints. 
To perform at your best in every sprint, 
you need time to recover. To be your best 
as a leader, you need time to recharge.”
Wharton Dean Geoffrey Garrett turned three leadership clichés on their heads for the 
latest Wharton CEO Academy, an executive-level event in New York. Garrett suggested 
replacing “Stick to your guns” with Kenny Rogers’s “Know when to hold ’em, know when  
to fold ’em” and advised attendees to “question everything”—but not always aloud.

T H O U G H T

“ �You want to ask the 
crowd for two bits of 
information—not just 
for their own answer, 
but also for their 
predictions about 
the answers of other 
people in the crowd.”
How much should businesses trust crowdsourced 
data? In “A Solution to the Single-Question 
Crowd Wisdom Problem,” researchers including 
Wharton marketing professor John McCoy 
propose a method for crowdsourcing that can 
help generate better, more accurate results: 
Weigh these two responses, and rely on the 
“surprisingly popular” answer. 

T H O U G H T

Fintech Finds “Invisible 
Prime” Borrowers
for decades, the main recourse for cash-strapped Americans with less-than-
stellar credit has been the payday loan and its kin, which charge interest rates 
in the triple digits. But a slew of fintech lenders is changing the game by using 
artificial intelligence and machine learning to sift out true deadbeats and fraud-
sters from “invisible prime” borrowers—those who are new to credit, have little 
credit history, or are temporarily going through hard times but are likely to repay 
their debts.

The market fintech lenders are targeting is huge. According to credit scoring 
firm FICO, 79 million Americans have credit scores of 680 or below, which is con-
sidered subprime. That number doesn’t include another 53 million U.S. adults who 
don’t have enough credit history to even get a credit score. 

“The U.S. is now a non-prime nation defined by lack of savings and income 
volatility,” said Ken Rees, founder and CEO of fintech lender Elevate, during a 
panel discussion at “Fintech and the New Financial Landscape,” a conference 
recently held by the Federal Reserve Bank of Philadelphia. According to Rees, 
banks have pulled back from serving this group, especially after the Great 
Recession. “Prime customers are easy to serve,” he noted, since they have deep 
credit histories and a record of repaying their debts. But there are folks who may 
be near-prime but are just experiencing temporary difficulties or haven’t had an 
opportunity to establish credit histories. “Our challenge … is to try to figure out a 
way to sort through these customers and figure out how to use the data to serve 
them better.” That’s where AI and alternative data come in.

To find these invisible primes, fintech startups use the latest technologies to 
gather and analyze information about a borrower that traditional banks or credit 
bureaus don’t use. The goal is to consider this alternative data and more fully 
flesh out the profile of borrowers to see who’s a good risk. “While they 
lack traditional credit data, they have plenty of other financial infor-
mation” that could help predict the ability of such 
would-be borrowers to repay a loan, said Jason 
Gross, co-founder and CEO of Petal, a fintech 
lender. What, exactly, falls under “alternative 
data”? Jeff Meiler, CEO of fintech lender 
Marlette Funding, cited such information 
as a person’s assets, net worth, cars, utility 
payments, schooling, and occupation. 

D ATA  I N T E R P R E T E D 

1.5°C 
The United Nations warns 
rising temperatures 
should be contained to 
this amount above  
pre-industrial levels to 
avert severe impacts of 
global warming.

Knowledge@Wharton 
recently invited three 
experts—including Eric 
Orts, Wharton faculty 
director for the Initiative 
for Global Environmental 
Leadership—to analyze 
the outcome of the 24th 
annual Conference of the 
Parties, a U.N. climate-
change meeting of nearly 
200 countries. 

D ATA  I N T E R P R E T E D 

43% 
Full-time employees in the 
U.S. who are female

Women make up nearly 
half of the American 
workforce, yet they aren’t 
represented proportionally 
among leadership and 
across industries. 
Panelists discussed why it 
is imperative for women 
to have a bigger voice in 
the capital markets at a 
recent conference hosted 
by Knowledge@Wharton 
and Impact Investment 
Exchange, an organization 
founded by Durreen 
Shahnaz WG95.

Learn more at knowledge.
wharton.upenn.edu
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guests that might include your favorite 
Wharton professor, a former Fortune 
500 CEO, and an expert on international 
relations who teaches on the West Coast. 
There’s the same wide range of subject 
matter found in K@W articles, along 
with a preference for Wharton-grown 
talent, but the radio content skews 
toward a general audience. 

“We’re allowed to go wherever we 
want to go,” says Loney. “Mukul loves 
the content we do, and he makes sugges-
tions every once in a while, but he never 
tells us no, you can’t do something. It 
allows us to go with our creative juices 
and put stuff out there.”

In fact, increasingly, K@W’s website 
revolves around the circadian rhythms 
of the radio show, recorded every week-
day morning at 10 a.m. and airing twice 
a day on Wharton’s Sirius XM channel 
132. Members of the editorial team derive 
a good portion of their content from
listening to segments of the show and
adapting them into articles for the web. 
These complement the traditional well of 
stories generated from groundbreaking 
research, interviews from within aca-
demia, and original think pieces written 
by business experts around the globe.

Any close watcher of K@W over time 
has noticed how much broader the sub-
ject matter is than the name implies. “We 
approach everything with a journalist’s 
sensibility,” says Rachel Kipp, K@W’s 
associate editorial director, who’s been 
working with Pandya and senior edi-
torial director Steve Guglielmi for nine 
years. (Senior managing editor Steve 
Sherretta and senior editor Deborah Yao 
round out the editorial team.) Kipp, like a 
lot of the staff, came to K@W from a news 
outlet; she worked at a daily paper in 
Delaware as a business reporter. “We’re 
not on the Wharton beat as much as 
we’re on the knowledge beat,” Kipp says.

One of the most influential and well-
read stories in the history of the site 
was a current-events analysis of India’s 
demonetization policies in 2016. K@W’s 
editorial philosophy is simple: If you 
can feature Wharton at any turn, great, 

ited. Meanwhile, he found a seemingly 
endless stream of opportunities to cap-
ture knowledge from Wharton: heads of 
state and CEOs speaking at the School, 
conversations on books with faculty 
authors, original articles leaning on 
in-house sources. 

The success of K@W gave Pandya 
the leeway to staff up with more writ-
ers and editors, including Robbie Shell, 
who was editorial director for 15 years. 
In 2003, K@W launched Spanish and 
Portuguese versions of its website, fol-
lowed by a Chinese edition in 2005, an 
Indian version in 2006, and eventually 
an Israeli and Arab product as well. 
(These regional sites were combined into 
a single global edition in 2012.) While the 
majority of the content is disseminated 
from Philadelphia, interest has grown 
around the globe. Along with then-vice 
dean Barbara Kahn (now a professor 
of marketing at Wharton) and various 
alumni, Pandya also started developing 
a high-school version of K@W in 2007.

Then the stock market crashed. 
“We had gone to a number of financial 
institutions who expressed interest in 
Knowledge@Wharton High School; then 
the world fell apart,” says Faquiry Diaz 
Cala C97 W97, who worked with Pandya 
and Kahn on the project. “None of those 
institutions were around to support 
financial literacy and entrepreneurship 
at a time when it was needed the most.” 

During and after the Great Recession, 
sharing Wharton’s knowledge was 
even more vital. In 2011, KWHS finally 
launched, with content from the flag-
ship site repurposed for young adults 
along with lesson plans that are free for 
teachers. The reach of KWHS is some-
thing to marvel at: It now has more 
than 250,000 users and remains one of 
the fastest-growing K@W assets. This 
year’s annual investment contest—
which, unlike most mock stock-market 
competitions, awards students not for 
making the most money, but for essays 
they write on what they learn from the 
process—boasts some 2,000 teams of 
high-schoolers and culminates in May 
with an international gathering of final-
ists in Philadelphia. “The KWHS eco-
system has grown out of the desire of 
students and educators to not only study 
concepts like innovation, investing, and 
fintech, but to also give life to their curi-

K @ W ’ S  G R E A T E S T  H I T S : 
T H E  W E B S I T E ’ S  T O P  1 0  M O S T- R E A D  A R T I C L E S 

1 . 
”MySpace, Facebook 
and Other Social 
Networking Sites: Hot 
Today, Gone Tomorrow?“ 

2 .
”Managing Emotions 
in the Workplace: Do 
Positive and Negative 
Attitudes Drive 
Performance?“

3 .
”Non-Financial 
Performance Measures: 
What Works and What 
Doesn’t“ 

4 .
”‘Men Buy, Women 
Shop’: The Sexes Have 
Different Priorities 
When Walking Down the 
Aisles“ 

5 .
”How the Offer of  
‘Free Shipping’ Affects 
Online Shopping“ 

6 .
”‘The Objective of 
Education Is Learning, 
Not Teaching’“ 

7.
”Good Managers Focus on 
Employees’ Strengths, 
Not Weaknesses“

8 .
”Perk Place: The 
Benefits Offered by 
Google and Others May 
Be Grand, but They’re 
All Business“

9 .
”A World Transformed: 
What Are the Top 30 
Innovations of the Last 
30 Years?“

1 0 .
”Why Economists 
Failed to Predict the 
Financial Crisis“

osity and critical thinking,” says manag-
ing editor Diana Drake. 

The program supplies professors 
with fresh audiences for their work and 
molds the next generation of prospective 
students. “The concept of an Ivy League 
university is not accessible to a lot of 
people,” says Diaz Cala, “but [KWHS] 
breaks down those barriers.”

I
t’s a chilly Monday morning after 
the Super Bowl inside the Wharton 
Business Radio studio, which is 
located in a tucked-away corner of 
Huntsman Hall. In the control room 
is producer Patricia McMahon, 

who’s on the line with a former CEO of 
Verizon Communications. “Is it EYE-
van or ee-VON?” McMahon asks, jotting 
down the phonetics of the name for the 
live show. One room away, with his head-
phones on, is Loney. When he hosted the 
first K@W show five years ago, Wharton 
was the only Ivy League business school 
with a channel on satellite radio. 

Right now, Loney is delivering a 
monologue on free-market excess, hav-
ing cited a headline about a 25-pound tub 
of mac-and-cheese for sale at Costco. Just 
before, he was discussing interest rates 
with a former Federal Reserve chief; 
Loney segues from Ivan Seidenberg, the 
former Verizon exec, to two particularly 
charismatic thinkers at Wharton, mar-
keting professors Americus Reed and 

Patti Williams. Half of this show hadn’t 
been booked when the producers left on 
Friday. “It’s a wacky and wonderful and 
cool process,” McMahon says of orches-
trating the daily program along with fel-
low producer Monique Nazareth. 

Within a month of celebrating K@W’s 
20th birthday this May, it will be time to 
pop the cork on some champagne again, 
to honor the radio station’s fifth anni-
versary. Although analytics are hard to 
come by in the world of radio and pod-
casts, Pandya considers the show to be 
an unparalleled success. Along with the 
rest of Knowledge@Wharton’s offerings, 
it’s proof of how far K@W has come since 
its launch—one that, like its founder, was 
both humble and ambitious. 

“I could never have imagined that 
we’d be doing podcasts, that we’d be 
doing high-school programs or a daily 
radio show,” Pandya says. “It’s been a 
combination of staying true to the mis-
sion of knowledge-sharing and being 
educational in our approach. A lot of 
times, people think this is a way for 
Wharton to build its brand. But the 
brand-building is the result of getting 
the education part right—it’s the effect, 
not the purpose of what we do. That’s a 
very important distinction.” �

Malcolm Burnley is a correspondent 
for the Fuller Project for International 
Reporting and a freelance writer living 
in Philadelphia.

Live From Huntsman Hall: Monique Nazareth, Patricia McMahon, and Dan Loney 
chat during a broadcast in the Wharton Business Radio studio.

but that’s not the sole sensibility of the 
site. Readers (and listeners) are as likely 
to find insight from a finance expert at 
Yeshiva University as they are to hear 
from a Wharton professor with new 
research or an alumnus who’s making 
news on Wall Street. “Until you’re in 
business journalism, you might not real-
ize that this nexus touches everything 
in life,” says Guglielmi. “I think a lot of 
the success of editorial has to do with 
the depth we bring to these topics. That 
helps us stand apart.” 

Back in 1999, Pandya wrote a 14-page 
manifesto laying out his editorial vision 
for K@W—an artifact that’s buried on a 
dusty hard drive somewhere these days. 
Yet despite the evolution and expansion 
of K@W—which now has a full-time 
staff of 14—he thinks the brand has kept 
a steady course over the past 20 years. 
One thing that hasn’t changed is the lack 
of bylines on the K@W site, a stylistic 
choice made by Pandya right off the bat 
à la The Economist. “The faculty are the 
superstars,” Pandya says of academia. 
“And beyond that, what’s said is more 
important than who says it.” 

F
or  w h a rt on  a lu m n i , 
K@W serves as a way to stay 
connected to the School— 
anytime, from anywhere—and 
to continue to learn from its top 
thinkers. “The original edito-

rial concept, which has not changed, is 
that the reason we exist is not to commu-
nicate information,” says Pandya. “It’s to 
communicate insight.” 

You don’t come to K@W to read 
breaking news about a mega-merger; 
you come for day-after analysis of its 
pros and cons. You come to unpack the 
business implications of Brexit. You 
also come to explore the kind of faculty 
research on topics like pattern-based 
thinking—minus the footnotes—that 
will make your head spin. 

Initially, K@W focused on translat-
ing 80 to 100 faculty research papers per 
year into digestible content for business 
practitioners while linking to additional 
resources (and the original research) for 
those who wished to drill down further. 
This layering of content was innovative, 
and one of the unique advantages of the 
internet that Pandya immediately intu-

We really approach 
everything with a 
journalist’s sensibility," 
says associate director 
Rachel Kipp. “We’re not 
on the Wharton beat  
as much as we’re on the 
knowledge beat."
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“�My journals 
are a measure 
of how much 
I’ve grown  
in just four 
years here.” 
Adedotun R. Adejare 
W19, p.52

JOIN THE CHALLENGE  
      whr.tn/1881challenge

The 
BENJAMIN FRANKLIN

SOCIETY

This Spring, a select group of leadership donors issued a challenge  
to alumni, friends, and the Wharton community. The goal: to secure  

1,881 Benjamin Franklin Society members and unlock an  
additional $1 million for The Wharton Fund to benefit the School.

JOIN THE  
$1 MILLION  
CHALLENGE

F
rom

our Founding to our Fut
u

re

Th
e Benjamin Franklin Society

How  
THE CHALLENGE  

Works Benjamin Franklin 
Society Donors

By June 30, 2019

Unlocked by 
Challenge Donors
For The Wharton Fund

1,881 donors can unlock $1,000,000 for our future.
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Good Sport
Nayla Bautista WG17 left banking behind to make 
an impact on kids’ lives through athletics.

Photograph by Stephanie Diani

I 
’ve been playing sports for as long as I can 
remember. After college, I recognized the tre-
mendous impact that the opportunity to play 
sports had on me. So while working in finance 
operations at an established investment bank 
in New York City, I volunteered to coach a  
middle-school girls’ basketball team. Watching 
their skills and confidence develop made me 

realize that I wanted to dedicate my career to provid-
ing opportunities for kids to learn and play sports.

I made the leap to a nonprofit youth basketball 
organization because I believed in the organi-
zation’s mission but saw that it was standing on 
shaky ground. I made drastic changes to create a 
stable operation that could support the program’s 
growth, but I knew I needed more in-depth knowl-
edge across many business areas. 

That led me to Wharton, and my time there 
was transformative. I wore many hats at the small 
organization, and the Executive MBA program 
allowed me the flexibility to pick the courses that 
would provide the most benefit. An unexpected les-
son came from our Global Business Week in South 
Africa. Our class visited Philani, an organization 
that found a sustainable way to provide health-care 
services and financial independence for moth-
ers despite local infrastructure challenges. I had 
already found my calling in the nonprofit world of 
youth sports, but Wharton encouraged me to look 
for ways to expand my impact. 

Midway through the program, in 2016, I joined 
Volo City, which provides free community youth-
sports programs through adult social sports. I’m 
the executive director of its foundation, and in the 
past three years, we’ve grown from serving 120 kids 
in Baltimore to serving more than 9,000 kids in six 
cities across the country. We’ve also developed hun-
dreds of coaches by training our adult league players 
who want to impact the next generation of athletes. 

My Wharton experience enabled me to offer 
more value to the business side of small but rapidly 
growing Volo City than a foundation director might 
normally provide. Professor Christian Terwiesch’s 
Applying Operations Management course teaches 
the importance of standardizing what top-per-
forming employees do to get results. So when I 
approached each of our markets to integrate pro-
gramming, I was also able to facilitate conversations 
about operational best practices between the cities. 
These conversations with city directors helped 
make our organization more efficient. 

In helping Volo City grow from startup to sus-
tainable, it’s been powerful to see firsthand what 
kind of impactful change is possible. We want to live 
in a world where every child has the opportunity to 
play sports. The Volo City Kids Foundation will con-
tinue to provide free, high-quality youth programs 
until that hope becomes a reality. —Nayla Bautista  WG17
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Cracking  
The Code 
This new MBA club aims to bring tech novices and  
experts together to build software and their skill sets.

it started with a simple question. In the fall of 2017, a classmate asked me how 
he could learn the basics of software. He felt that having even a broad understanding 
would give him an edge in his investment management role. “Maybe I should join the 
Coding Club,” he mused, to which I replied, “I don’t think there is one.” What he said 
next was unexpected but made perfect sense: “You should start one.” 

That was the genesis of the Wharton Coding Club, which provides a forum in 
which MBA students can come together and learn about building software. Roashan 
Ayene C12 ENG12 WG19 and I launched the club last spring after seeing the enthu-
siasm and desire among our classmates to broaden their skills. How do you build a 
website? Create statistical modeling in R? Spin up a cloud server? We wanted to create 
a community in which to discuss these topics and more. 

  Our members have diverse experience levels, and we work hard to ensure that 
beginners feel welcome. The club also represents a wide range of careers—we have 
consultants, bankers, and entrepreneurs, among others. Our most popular offerings 
include hands-on workshops about machine learning and the Python programming 
language, as well as guest speakers such as Christine Hurtubise C08, vice president 
of data science at Stash Invest.

 We’re a new organization, and much like a startup, we’ve had to pivot several 
times after early disappointments. One example was the idea of creating “Coding 
Teams,” with four to five students working together on a common learning objective. 
While coding is a collaborative pursuit, our team-activity concept didn’t catch on. We 
continue to collect feedback and learn from each experience to build the most useful 
and robust programming possible.

 Now in its second year, the Coding Club has grown from 50 to 150 members. 
We have some ambitious goals for the future, including the launch of a Hackathon 
and our own Startup Challenge. We’re also working on creating deeper ties with the 
burgeoning technology ecosystem at Wharton, including a “Women in Technology” 
panel in partnership with the Wharton 22s and the Vice Dean’s Diversity & Inclusion 
Fund this spring.

Because technology plays an increasingly critical role in every industry, it’s an 
exciting time to lead a tech-focused student club at Wharton. We’re looking forward 
to introducing more students to the world of coding, whether they’re hoping to gain 
a competitive edge in their careers, learn a new skill, or just have fun flexing a dif-
ferent part of their brains with like-minded classmates. —Kahini Shah WG19 (with Anthony 
Farias-Eisner WG20)

1

Mikhail Oza WG20
Vice President  
of Partnerships  

2

Vaibhavi Gangwar WG20 
Vice President  
of Member Education  

3

Anthony Farias-Eisner WG20 
Vice President  
of Member Education  

4

Kahini Shah WG19 
President   

5

Rishi Dutta WG20 
Vice President  
of Finance
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Return  
To the 
Final 
Frontier
Not long ago, public interest 
in what lies beyond Earth 
seemed to be fading, and 
NASA appeared to be on life 
support. Now, a thrilling 
new era of space exploration 
has begun, fueled by the 
potential for tourism among 
the stars, the ingenuity 
of private industry, and 
the ambitions of a few 
billionaires (including one 
Wharton alumnus you may 
have heard about).

By David Gambacorta

SpaceX Dragon 
attached to the 
International 
Space Station 
roughly 258 miles 
above the Indian 
Ocean in January.
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getting into analysis and using machine 
learning to help you make sense of the 
images. A whole ecosystem is being built, 
and it’s affordable for the masses.” 

Life on Mars? 

L
ike a lot of  people who 
live and breathe the space 
industry, Reisman has a wish 
list of achievements he hopes 
to see in his lifetime. Sitting at 
the top: the start of a perma-
nent settlement on Mars. 

The two decades astronauts have 
spent working on the ISS have helped 
NASA understand how to address some 
of the physical obstacles that arise from 
spending extensive amounts of time in 
space. Others—like how Mars-bound 
astronauts would respond to prolonged 
exposure to radiation and cosmic rays—
are still unclear. Chang believes a return 
to the Moon is more likely than a trip to 

Mars. “It’s not like we 
launch and we’re at 
Mars,” she says. “It’s 
launch and we ride 
and ride and ride. Our 
bodies aren’t designed 
for it.” 

Peter Hughes, back 
at NASA’s Goddard 
Space Flight Center, 
offers a sobering note 
of support for Mars 
missions that reflects 
the mounting scien-
tific evidence show-
ing climate change 

may soon pose a real threat to life as we 
know it. “I’m surrounded by scientists 
who study this and say, ‘This is a prob-
lem, Peter,’” he explains. “Mars used to 
have a water-based surface. Look at what 
happened there.” 

It’s one reason he welcomes the grow-
ing role that private companies are occu-
pying in space exploration, a half-century 
after Neil Armstrong made his giant leap 
for mankind. “The fact that we have pri-
vate industry taking risks to increase 
access to space frees up our resources 
so we can put them into next-generation  
technology,” Hughes says. “We’re get-
ting out of a business in which the pri-
vate sector excels.” On a practical level, 
private companies have flexibility for 
trial and error that government agencies 
don’t. If NASA built a rocket that failed 
during a trial run, Hughes muses, “We’d 
spend months with congressional panels 
having to explain what happened.” 

NASA acknowledged as much in a 
plan it submitted to Congress last year 
outlining its vision to revitalize and 
sustain the agency. Its priorities ranged 
from establishing a permanent pres-
ence on and around the Moon to using 
a robot to collect samples from Mars as 
a precursor to crewed missions there in 
the 2030s. Spaceflight activities in low-
Earth orbit, meanwhile, would largely 
become commercial affairs.

The agency is also preparing for 
the 2021 launch of the $10 billion James 
Webb Space Telescope, which is 100 
times more powerful than the Hubble 
and is slated to spend a decade studying 
the universe’s past in hopes of aiding 
humanity in discerning its future. “It 
will help us better understand the age 
of the universe, dark energy, and how 
galaxies evolved,” Hughes says. “And it 
will better analyze exoplanets and their 
atmospheres to see if they have the build-
ing blocks of life, to help us answer the 
question: Are we alone?”

Hughes pauses for a moment, letting 
the weight of that premise—of the awe-in-
spiring discoveries NASA, SpaceX, and 
so many others will seek—sink in. “For 
every question we answer,” he says, 
“there are 200 more we want to ask.” �

David Gambacorta is an investigative 
reporter at the Philadelphia Inquirer and 
a freelance writer.

a year in the company by liquidating 
shares of his Amazon stock. 

Musk and Bezos were soon joined 
by Richard Branson, the British billion-
aire who added the spaceflight company 
Virgin Galactic to his empire in 2004. 
Compared to Musk’s longing for a mis-
sion to Mars, Branson’s aim was more 
modest: to send paying customers on a 
suborbital flight that would allow them 
to experience weightlessness and briefly 
view Earth from space.

The three founders acknowledge 
each other’s companies only in passing. 
“I tend not to focus too much on the com-
petition,” Musk told Wharton Magazine 
in 2010. But he is very much aware of 
competitors who might try to, in his 
words, tilt the playing field in their favor. 
“We certainly have seen that in the space 
business,” he said then. “When you are 
fighting big defense contractors and they 
don’t think they can win in a fair con-
test, they will attempt to make the con-

test unfair by exerting huge amounts of 
influence on key politicians.” 

In December, a pair of pilots flew 
Virgin Galactic’s SpaceShipTwo rocket 
plane 51.4 miles, to the edge of space, 
indicating that the company is now close 
to being able to deliver on the space treks 
it has promised to an estimated 700 cus-
tomers, each of whom has plunked down 
about $250,000 to become a space tour-
ist. In January, Blue Origin successfully 
sent its reusable New Shepard rocket on 
an unmanned 66-mile test flight and pre-
dicted it, too, would begin sending space 
tourism customers on short flights later 
this year. 

Musk and SpaceX, meanwhile, are set 
to mark a number of milestones. After a 
historic unmanned demonstration trip in 
March, the company expects to fly NASA 
astronauts to the ISS on its Crew Dragon 
spacecraft later this year, marking the 
first time that U.S. astronauts have ven-
tured to the station without the aid of 

Russia since the space shuttle program 
ended. (NASA also plans to have astro-
nauts make the same journey on Boeing’s 
Starliner spacecraft sometime this year.) 
In February, SpaceX launched an Israeli 
robotic probe to the Moon—the first pri-
vately funded moon launch, just a month 
after China successfully sent its own 
probe to the Moon—and planned to use 
its Falcon Heavy rocket to send a Saudi 
Arabian communications satellite into 
orbit. The company is also slated to begin 
test flights of its Starship prototype; the 
massive stainless steel rocket is expected 
to one day carry astronauts to Mars.

Other private companies are also 
aiming big. Axiom Space, which is run 
by a former ISS manager and ex-NASA 
contractors, has designs on building a 
commercial space station in pieces over 
the next five years, to ultimately replace 
the ISS when it reaches the end of its run. 
Two other companies, Bradford Space, 
Inc., and Planetary Resources, have a 

Weightless While 
You Work: During 
his time as a 
NASA astronaut, 
Garrett Reisman 
ENG90 W90 floats 
on the middeck 
of space shuttle 
Atlantis in May 
2010.

professed interest in mining asteroids 
for rare and valuable materials. 

Reisman wonders if the current mix 
of private companies and government 
agencies will change over time. “Which 
model will prevail?” he asks. “If we’re 
talking about building ships to go to 
the Moon and take people to Mars, will 
it be public-private, with heavy NASA 
involvement, like now? Or purely com-
mercial endeavors? That’s the hundred- 
billion-dollar question.” 

Its answer will take some time to sort 
out, according to Ellen Chang. “From 
the billionaires’ perspective, these sto-
ries keep everyone excited,” she says. 
“But from a business perspective, some 
of the things the billionaires are funding 
are still aspirational. Venture capitalists 
aren’t funding these types of things.” 

Chang and Langman see more invest-
ment opportunities and real-world appli-
cations for companies that specialize in 
small satellite constellations. Langman 
cited a number of possible uses for sat-
ellites that are roughly the size of toast-
ers instead of school 
buses: Anything can be 
monitored, from mili-
tary operations to crop 
growth, humanitarian 
crises, and the parking 
lots of shopping malls 
to gauge quarterly 
business. “You can 
buy pictures of these 
images for $99. You 
don’t have to spend 
millions of dollars to 
build your own satel-
lite,” he explains. “A lot 
of companies are also Michael Langman WG98

“�Private industry taking 
risks to increase access to 
space frees up our resources 
so we can put them into 
next-generation technology,” 
says NASA’s Peter Hughes.
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companies in the life sciences 
and consumer industrial products 
industries. She serves as a rela-
tionship partner to many clients, 
ensuring Grant Thornton is cre-
ating innovative solutions and 
helping clients stay ahead of shift-
ing complexities as they grow. 

Leslie Sherman Crane
lescrane@comcast.net

88 Dara Redler was announced 
as general counsel at Tilray. 
She most recently served as 

vice president and senior counsel 
for Coca-Cola North America and 
held a number of leadership roles in 
the legal division during her tenure 
at Coca-Cola. In her role, Dara will 
oversee the strategic global growth 
of Tilray and all its subsidiar-
ies with the legal team and work 
cross-functionally with all teams 
within the organization.

Marci Cohen
rockhackcohen@yahoo.com

91 Jerry Silk is a managing 
partner at Bernstein Litow-
itz Berger & Grossmann LLP 

in New York, where he has for the 
past 20 years specialized in repre-
senting institutional investors in 
securities litigation. In 2018, Jerry 
was named by Lawdragon mag-
azine as one of the 500 leading 
lawyers in America. Jerry lives in 
New York’s Westchester County 
with his wife and three children.

Tarun Narayan Agrawal writes: 
“My wife, Barnali, and I are happily 
married and living in our new river 
mansion in Roswell, GA. We have 
two beautiful boys, Bhagvan, three, 
and Bhagvat, six. I am retired, man-
aging family money, and doing 
well. We have been trying our hand 
at private equity lately through a 
company called EquityZen, with 
some investments in Lyft, Post-
mates, and other companies. So 
far, we’ve broken even on exits, but 
on paper we have some big gains 
in Lyft and probably HotelToni-
ght. Our lives are great and keep 
getting better.”

Christopher Crawford lives 
with his family in Boston. He is 
managing partner of Crawford 
Fund Management, an invest-
ment partnership he co-founded 
in 2009. Two other Penn alums, 
Scott Utzinger W93 and Jonathan 

Saunders C92, also are partners in 
the venture, which is just celebrat-
ing its 10th anniversary in business.

Al Meyers
aljmeyers@gmail.com

94 Stefan Whitwell writes that 
he is engaged to Rachel Irvin 
and is getting married on 

July 20. In addition, his company, 
National Wealth Partners LLC, just 
announced its Women’s Wealth Ini-
tiative, aimed at providing women 
business owners and women senior 
executives in the C-suite a full suite 
of financial services, from wealth 
management to financial plan-
ning. The anthem for this initiative 
is “Speak to me!” 

Jennifer Clifford Simpson 
reports: “After many years invest-
ing in mid-market companies via 
private equity and debt, I joined 
the Aspen Institute to launch and 
run a fellowship focused on finance 
leaders (agln.aspeninstitute.org/
fellowships/financeleaders). In 
May, we will celebrate my son Con-
nor’s 21st birthday (he is studying 
physics and philosophy at William 
& Mary) and my son Miles’s high-
school graduation (he plans to 
study chemical engineering and 
entrepreneurship). It would be 
lovely to reconnect with Penn 
friends, who can reach me at jclif-
ford@alumni.upenn.edu.”

Tamara Totah  and Ronen 
Stauber W95 have joined together 
to form Flatiron Venture Partners, 
a fund focused on investing in the 
cannabis industry. Flatiron has 

a pick-and-shovel approach and 
focuses on innovative companies 
with significant growth potential 
because of their unique ability to 
accelerate the growth of the can-
nabis industry. They write: “Fellow 
Penn alumni, reach out if you want 
to learn more, and let us know if you 
are involved in cannabis. We love to 
run across smart entrepreneurs in 
the category.”

Vivian Wu says: “Lots to update, 
as so much has happened in the 
past 18 months! First, my boyfriend, 
Harrison Dillon, surprised me with 
a romantic proposal in late 2017 
while we were on a helicopter tour 
in Nepal, overlooking Everest Base 
Camp. I said yes! Soon thereafter, we 
got married just north of San Fran-
cisco, with the Golden Gate Bridge 
as our backdrop. This past Novem-
ber, we welcomed our baby boy, 
Zander! We are completely in love 
with him, and I’m grateful for the 
support I’ve gotten from so many of 
my Penn mom friends! Profession-
ally, for the past 4.5 years, I’ve been 
leading impact investments at the 
Chan Zuckerberg Initiative, where 
we use a combination of grant 
making, impact investing, policy, 
and engineering to address chal-
lenges in education, science, and 
justice and opportunity. My com-
panies have taken me across the US 
but also to Africa and India, where 
we see incredible innovation in 
solutions serving low-income pop-
ulations at scale.”

I  have some news myself. 
Ronen Israel W95 and I (Mindy 
Nagorsky-Israel) celebrated the bat 
mitzvah of our daughter, Maddy, in 

August in Jerusalem and again in 
New York in October. We were lucky 
enough to have many Penn grads 
with us in New York: Stacey Wolfe 
Chazin, Marty Chazin C93, Wendy 
Perlmutter Finkel C95, Barry Levin 
ENG98, Marc Saiontz W95, Stacy 
Spivack Gross C95, Debbie Rebell-
Moss C94, Bret Bernstein, Rachel 
Meyer C96 G96, Nicole Jacoby, 
Amy Robinson Federman C94, 
Eric Federman W92, Jesse Fin-
kelstein Timberger C95, Alissa 
Stonehill Butterfass WG99, 
Michael Glosserman W68, Cliff 
Asness W88, Brian Hurst, Nisha 
Hurst W96, and current Penn stu-
dents and our nieces, Shoshanna 
Israel W20 and Leesi Israel C22. 
The photo below of a lot (but not 
all!) of us was taken by the fabu-
lous Michael Jurick PAR22. 

Mindy Nagorsky-Israel
mnagorsky@yahoo.com

95 Michael Dodds says he is 
“living in Greenwich with 
four smart, amazing beau-

tiful women: Erin, my wife of 14 
years, and daughters Grace, 11, 
Kate, seven, and Eleanor, four.”

Biren Johnson writes:  “The 
end of 2018 was quite busy. My 
family moved into a new home. We 
also welcomed a new baby son in 
December: Ayden Richard-James 
Johnson. Ayden joins his sisters, 
Adelle, Ava, and Ashleigh, who are 
all doing very well in school and 
their extracurricular activities. 
Camille and I are overjoyed! I had 
the pleasure of reconnecting with 

two of my old fraternity brothers 
and favorite Drexel Dragons: Gary 
Decoteau and Moses Hart. Gary 
blessed us with his presence at a 
housewarming and Thanksgiv-
ing feast at my home. During the 
holiday season, I also was able to 
crash the birthday party of Moses, 
who lives just 11 miles from me with 
his lovely family. I am still support-
ing R&D contract work as a program 
financial manager. Additionally, I 
continue to support my local com-
munity as a real estate agent—my 
‘gig economy’ job. Special shout-
out to the best brothers one could 
have: Darin Johnson Yale97 and 
Daven Johnson W04 ENG04. I 

am very proud of them. They are 
the best uncles ever.”

Nicole C. Maloy is proud to be a 
double Red & Blue alumna, having 
completed her master of science in 
nonprofit leadership last summer 
from the University of Pennsyl-
vania School of Social Policy & 
Practice. She also is proud to serve 
as your Reunion co-chair, so to 
all undergrads in the Class of ’95, 
SAVE THE DATE FOR OUR 25TH (!) 
REUNION over Alumni Weekend 
*2020* from May 15–17. Follow us 
on Twitter and Instagram @Pen-
n95Reunion, and stay tuned for 
details. Meanwhile, in our pre-Re-
union year, we challenge you to 
reflect on your own wellness and 
self-care and to commit to making 
progress in your physical, mental, 
emotional, or social health in 2019 
(#BeWellPenn95). 

Mark Redlus, CEO of digital 
health company Tridiuum, was 
featured on SiriusXM’s Knowl-
edge@Wharton on December 18. 
With host Dan Loney, he discussed 
his company’s innovative platform 
for integrating behavioral health 
into total health and its efforts to 
help clinicians provide behavioral 
health to patients on a timelier 
basis. Tridiuum has announced 
a $9.5 million Series B financing 
that will enable staff expansion 
and further accelerate Tridiuum’s 
ability not only to make significant 
positive impacts in patient out-
comes, but also to increase access 
to behavioral health care.

Continuing the steady and 
strategic expansion of its litiga-
tion team, Greenberg Traurig 
LLP added Brian Rubenstein as 
a shareholder in its Philadelphia 
office. Brian joins the firm with a 
wealth of experience, coming from 
Teva Pharmaceuticals, where he 
was an associate general counsel. 
He has a broad range of experience 
in defense of complex large-scale 
matters, notably at Teva, where he 
played a critical role in the land-
mark 2011 US Supreme Court 
decision Pliva, Inc. v. Mensing. 
Pliva created a sea change in the 
industry by ruling that generic 
pharmaceutical manufacturers 
can’t be sued under state law for 
failing to warn customers about 
associated product risks. 

Gail Chang Shen
wharton95.classnotes@
gmail.com

96 Falguni Desai has been 
evolving her strategy and cor-
porate development career as 

a director at Credit Suisse in New 
York. Her focus has been on the 
digital media and financial ser-
vices sectors. Outside of work, she 
has become an avid supporter of 
environmental conservation with 
a focus on rain forest and marine 
pollution. She still has the travel 
bug and goes to Southeast Asia 
whenever she can. She welcomes 
reconnections with Penn and 
Wharton classmates in New York 
and around the world.

Lea-Ann Bigelow-Sherring
lbbigelow@gmail.com

00 Imagine running nearly 
50 miles across the Grand 
Canyon over two days when 

you’ve never run more than eight 
consecutive miles. DocuVault CEO 
Keith DiMarino took on this exact 
test September 29–30 for the Rim-
to-Rim-to-Rim challenge. And he 
did it for someone very special: his 
12-year-old daughter, Alexa, who 
suffers from pediatric migraines. 
Keith’s goal is to raise $25,000 to 
support the Children’s Hospital of 
Philadelphia’s research and treat-
ment of pediatric migraines. 

Earlier this year, Alexa was 
hospitalized for a migraine that 
lasted three months. Doctors 
weren’t sure how to fix it or if she 
would ever get better. Keith and 
his wife visited many physicians 
and health systems and finally 
arrived at CHOP, which provided 
extraordinary care by technicians, 
administrators, physicians, and 
nurses. Now, after five months of 
doctor visits and personal endur-
ance, Alexa is almost back to her 
happy 12-year-old self. Keith is 
the first to tell you that he isn’t an 
endurance athlete by any stretch, 
and this trek was a huge physical, 
emotional, and mental challenge 
for him, but he wanted to show 
Alexa how endurance, hope, and 
perseverance often can move 
mountains. He wants her to know 
that they’re in this together. 

Unfortunately, Alexa’s situa-
tion is not unique, and there are 
millions of children suffering from 
migraines like this across the world. 
About 10 percent of school-age chil-
dren suffer from migraines, and 
by the time children turn 17, eight 
percent of boys and 23 percent 

of girls will have experienced a 
migraine.

01 Benefits Data Trust was 
awarded $1 million from 
the Rockefeller Foundation 

and Chan Zuckerberg Initiative 
to further its mission of helping 
l o w - i n c o m e  P h i l a d e l p h i a n s 
access essential benefits like food, 
health care, and housing. The 
grant wouldn’t have been possi-
ble without Chief Financial Officer 
Jared Susco’s leadership and com-
mitment to BDT. He credits much 
of his success to his Wharton 
education. 

Aric Chang
aricchang@alumni.upenn.edu

02 In January, David Burd 
was promoted to principal 
at leading executive search 

firm Heidrick & Struggles. Based in 
the firm’s Washington, DC, office 
as a member of its legal, risk, com-
pliance, and government affairs 
practice, David focuses on placing 
general counsel and government 
affairs leaders across sectors, in 
particular serving health-care, 
life-sciences, technology, non-
profit, and quasi-public companies.

Ben Katz has begun his next 
startup: Haven, a community-liv-
ing venture focused on health and 
wellness (havencoliving.com). 
Advisors include Steve White 
WG02 and Brent Leffel WG02.

Danielle Lewin married Eric 
Levine on September 8 in Paso 
Robles, CA. Both Penn and Univer-
sity of Miami alumni represented 
at the wedding—and on the dance 
floor. Danielle is a lead marketing 
manager for AT&T’s entertainment 
division. She and Eric live in Culver 
City, CA. 

Sandy Hsiao

Nicole Maloy W95

Brian Rubenstein W95

Keith DiMarino W00

Danielle Lewin W02Bat mitzvah for Ronen Israel W95 & Mindy Nagorsky-Israel W94’s daughter, Maddy
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Sandy.Hsiao.wh02@wharton.
upenn.edu

03 Pratik Agarwal, group CEO 
at Sterlite Power, was selected 
in the Economic Times’s pres-

tigious “40 under Forty” list for 
2018. This honor is a testament to 
the incredible journey of Sterlite 
Power and Pratik’s unparalleled 
leadership. From the early days of 
the company’s entry into the Indian 
transmission sector to its spectacu-
lar foray into Brazil and continued 
excellence in products, Sterlite is 
well under way to becoming a global 
force with a proven track record of 
innovation in business models, 
project execution, and financing.

Alexis Decerbo-Volpe 
adecerbo@yahoo.com

05 Cornerstone Research, a 
leading provider of economic 
and financial consulting and 

expert testimony, announced the 
promotion of Daniel Schmierer 
to principal. Daniel specializes in 
antitrust and competition matters, 
including horizontal price fixing, 
vertical exclusionary practices, 
vertical restraints, monopolization, 
and monopsony. He is a winner of 
the Antitrust Writing Award, orga-
nized by Concurrences Review and 
George Washington University Law 
School. He is based in Los Angeles.

12 The Wharton undergradu-
ate Class of 2012 continues to 
impress.

O n  t h e  e d u c a t i o n  f r o n t , 
Jenny Fan graduates in May 

from Harvard’s second class of 
the Master in Design Engineer-
ing program. James Calderwood 
graduated from Wharton (again) 
with his MBA in health-care man-
agement. He is working as director 
of clinical strategy and innovation 
at Evolent Health.

Pushing finance to bold new 
places, Andrew Dunn has started 
an angel group to invest in trans-
formative people and projects that 
often are overlooked by traditional 
venture capitalists. 

And a few classmates have tied 
the knot! Phil Law, previously 
captain of the Penn men’s tennis 
team, and Pallavi Thatai were 
married this past summer in Banff, 
Alberta. In May, Arielle Lafuente 
and Michael Paolini W09 were 
married in Mallorca, Spain, having 
met 10 years ago as classmates. 
Fellow Wharton alumni in atten-
dance included Mitch VanZandt 
W09, Ercole Volonnino W09, 
Rose Kozar W13, and Lucy Xu 
W13. Arielle and Michael now 
live in London, where Arielle is a 
senior product owner at Farfetch 
and Michael is a vice president at 
Applied Predictive Technologies.

Others have brought the next 
batch of (potential) Wharton 
alumni into the world. Gordon 
Thompson  became a father, 
welcoming his son, Neil Thomp-
son, and in September, Matthew 
Hamscher and his wife, Allison 
Hamscher C12, welcomed their first 
child, Maise Haven Hamscher. 

Rajit Malhotra
rajitm@gmail.com

MBA

51 In the late 1940s and early 
1950s, a number of Wharton 
classes included graduates 

who had served in the US armed 
forces. With their newly acquired 
graduate degrees from Wharton, 
they were ready to turn their 
energy and knowledge to build-
ing a strong post-war economy for 
their country. As a graduate of the 
US Military Academy at West Point, 
John Boyce Jr. was a good example 
of this type of person. Upon gradu-
ating from Wharton, John returned 
to his hometown of Amarillo, TX, 
to work with his father at Wil-
liams-Boyce Agency, an insurance 
agency founded in 1904. His father 
was a war hero, having received 
a Silver Star in World War I. On 
the occasion of his 94th birthday, 
John was celebrating 67 years of 
perfect attendance at the Rotary 
Club of Amarillo, which he joined 
after graduating in 1951. Pictured 
with John in the photo below are 
his four sons, Peter, Beaumont, 
William, and John III—several of 
whom are carrying on tradition 
at the more-than-a-century-old 
Williams-Boyce. 

Like many in the WG51 class, 
Charles Dabrowski  recently 
moved into a life community in 
Manchester, CT. In addition to 
providing a full range of support-
ive services, the community offers 
programs and activities that he can 
enjoy every day with his peers.

The Wharton Graduate Emeritus 
Society, which includes members of 
all WG classes that have celebrated 
their 45th Reunions, discovered 
that Wharton graduates volunteer 
their time and know-how to com-
munity organizations both during 
their professional years and when 
they retire. To acknowledge these 
efforts, the Crandall Challenge Cita-
tions are awarded each year. This 
year, the awards will be announced 
at the May 18 Reunion dinners.

Myron Weiner
weinerasoc@aol.com

56 Ivars Avots hopes to have 
the final word this year on 
his house in Mežaparks, 

Latvia, since the Baltic states 

regained their independence from 
the Soviet Union and following 15 
years of fighting in Latvian courts 
to rid the house of former Soviet-era 
inhabitants, some of whom wanted 
bribes to be removed from their 
claims even though they no longer 
lived there. Based on conditions 
in the house caused by its former 
inhabitants, Ivar decided to tear 
the house down but ran into pro-
tection and historical value rules, 
requiring much paperwork. The 
house came down at last in April 
2018, but bureaucratic rules and 
views—about whether a remain-
ing damaged foundation meant the 
house still existed—caused further 
delays to remove the now-nonex-
istent house from the tax rolls so 
that he can build a new, modern 
structure.

Fred Goldstein and his wife, 
Edie, moved for the first time 
in 59 years from their suburban 
home in North Stamford, CT, to 
an apartment in downtown Stam-
ford, which has no outside chores 
or other time-consuming tasks and 
is near stores, theaters, and other 
conveniences.

Cliff Leventhal has been very 
active for five years in his new 
home in San Francisco, after 
having sold his New York computer 
company. He is busy interview-
ing Penn and Wharton applicants 
and is secretary of the Penn Club 
of Northern California, organizer 
of the Meetup app’s San Francisco 
Grapevine group, and a member 
of the Wharton Graduate Emeri-
tus Society Steering Committee. 
He hopes more members of his 
class will be active in WGES and 
welcomes any of them in the North-
ern California area to contact him 
about any of these organizations.

David Oppen and his wife, 
Isabel, are enjoying retirement 
in Pinehurst, NC, where they are 
active in community affairs and are 
looking forward to a big 90th birth-
day celebration.

I, C. DeWitt Peterson, have 
lived in Moorestown, NJ, for 47 
years, after stints in Worcester and 
Grafton, MA; Middlebury, VA; and 
Worcester again. I’ve hosted jazz 
picnics with top performers from 
Philly, New York, New Jersey, and 
England. Summer 2019 should 
bring the total to 36 since 2007. 
My family is spread out in Brazil, 
England, Virginia, Pennsylva-
nia, and New Jersey. I hope to see 
many classmates at the Wharton 

Reunion May 17–18, particularly at 
the WGES lunch-and-learn event 
with the Old Guard on Friday at 
noon–3:30 p.m.

Tom Vincent, who does the mar-
keting and newsletter for WGES, 
has been doing some editing, mar-
keting, and voice-over work for his 
son’s new barbecue sauce, Thun-
derSnout (thundersnoutbbq.com), 
which is hot and habit-forming. 
The sauce is now at retailers in New 
York’s Westchester County and on 
the internet.

C. DeWitt Peterson
dpeterson53@comcast.net

57 This Is Pennsylvania (1957) is a 
Penn marketing piece filmed 
during our class year. While 

viewing it, I recognized a few old 
friends and a professor. Maybe you 
will too! For those interested in nos-
talgia, it can be viewed on YouTube: 
youtu.be/Tpo1GtbWPys.

Philip Murkett

58 George Bass writes: “After 
graduating from Wharton in 
1958, I had a job in Boston for 

three years. Then I went to Bogotá, 
Colombia, with my new wife. I 
started my own company produc-
ing eggs with young hens and sold 
it to a local group. The company is 
still called Huevos Oro and is part 
of a larger company. Later, I started 
another egg farm in Massachusetts, 
which I’ve since sold to a California 
company.

“My youngest daughter had 
a suicide. She was brilliant, like 
others who have manic depres-
sion. I started a book about Katie 
and have completed 20 chapters, 
with just one more to do.

“I also met two Canadians who 
founded a new natural medication 
using vitamins. I brought the two 
men to Harvard’s McLean Hospital 
two different times for conferences. 
However, McLean still loves the 
chemical drugs from pharmaceu-
tical companies.”

John Majane
jamajane@verizon.net

64 Reminder that the 55th 
Reunion will be May 17–19. 
I ’m  t r y i n g  t o  i m p r o v e 

the class contact list. If you are 
not receiving my semiannual 
emails and wish to receive them, 
please email me your updated 
information.

Jim Wellehan is retiring this 
year at 80 and has had a lot of fun 
at Lamey Wellehan Shoes, a retail 
operation his dad co-founded in 
1914. He writes: “Our business is 
good. We have a great fellow who 
has been with us for over 30 years 
in charge, and we will have the 
company become an ESOP. We pre-
viously committed to a 50 percent 
cut in carbon emissions by 2020, 
and we’ve achieved a 39 percent 
cut so far. But 2019 is set to bring 
us even lower than the 50 percent 
target, as we have increased the 
size of our stores. Our cost of 
energy as a percent of sales is now 
less than half of what it was at the 
start. We provide small four-year 
scholarships to Maine youngsters 
to go to Maine colleges and work 
to improve Maine’s environment 
and economy. We have eliminated 
plastic bags in our stores and don’t 
offer paper bags, either, because the 
carbon created in chopping down 
and transporting trees, making the 
bags, and delivering the bags to 
stores is just too heavy. We recycle 
95 percent of the solid waste that 
comes into our company and have 
done so since 1985. We also gather 
gently worn shoes from our cus-
tomers and redistribute 10,000 
pairs annually to homeless shelters, 
new-arrival centers, and schools in 
poor districts. It all has felt good, 
and it’s important that everyone 
act to help our society. Our ads on 
public radio all say, “What’s good 
for the environment is good for the 
economy.” We’ve received a lot of 
awards for these activities and last 
year were selected by the National 
Shoe Retailers Association as 
Retailer of the Year.”

Isa and Paul Allersmeyer com-
bined Paul’s 80th birthday with 
their 40th wedding anniversary. 
They report: “After celebrating, we 
had a month-long vacation visit-
ing the Antarctic, Falklands, South 
Georgia, Argentina, and Uruguay. 
We hosted a travelogue for Penn 
sages—or those out more than 50 
years—in New Jersey.”

The National Review Institute 
awarded its William F. Buckley Jr. 
Prize for Leadership in Political 
Thought to Edwin J. Feulner. The 
prize recognizes Feulner’s excep-
tional leadership as the founder 

and long-serving president of the 
Heritage Foundation, a power-
house of Buckley’s ideas and a 
most valued partner of the NRI. 
The illustrious career of Feulner, 
a native of Chicago, reflects the 
values that Buckley himself 
espoused: uniting and uplifting 
others, nurturing and growing 
institutions, embracing new tech-
nology, and believing in the power 
of ideas.

Lew Knickerbocker’s newest 
b o o k ,  C r o c o d i l e s  G a l o r e :  A 
Memoir—Almost, is now available 
on Amazon. One reviewer writes: 
“The most important thing about 
this book—that it’s fun, credible, 
and occasionally edgy!”

Ed Lyons
lyons.non-pub@snet.net

65 David Badger has spent 
more than 33 years with 
Mars, Inc., working in many 

countries. He now is retired and 
spending half of each year in Tokyo 
and half in the States, with a home 
in McLean, VA. David has a Jap-
anese wife, three children, and 
seven grandchildren in the States. 
His MBA and subsequent studies 
in operations research at Penn 
launched his international career 
at Mars in 1966. 

D i c k  Ve i t h  a n d  h i s  w i f e, 
Carolyn, were on safari in October 
and November for the first time. 
They visited Botswana, South 
Africa, Zambia, and Zimbabwe, 
and reported that they were warmly 
welcomed despite our president’s 
rhetoric about these countries. 
They said the facilities where they 
stayed and the food they ate were 
absolutely first-rate. They were 
impressed by the investments the 
Chinese are making in Africa, in 
addition to Chinese tourism. They 
sensed a strong spirit among the 
children and teachers at schools 
and a determination to us e 

 

“Got to spend time with the amazing  
@ron2wilson at the NYSE this morning. 
Amazing how we all look the same since 

B-School   He’s founded another  
amazing company—Gotta get me some  

Hylete gear! #hylete #whartongrad”
Carolyn Saacke WG95 catches up with  

classmate Ron Wilson WG95.

John Boyce Jr. WG51 & his sons
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youngest two went to Windward, 
and it was a lifelong gift. I’ve been 
in touch with Dan Stauder (godfa-
ther to Conor), Sam Chapin, Vince 
De Palma, Dave Jaffe, and Charlie 
Santos-Buch, among others, but 
it has been too long. Thanks also 
to Barry Rosenstein for hosting 
two great Reunion parties at his 
swanky offices. It was very gener-
ous of Barry and his wife and a lot of 
fun for all of us. Best to everyone.”

Jim Furnivall retired two years 
ago after more than 30 years in 
investment banking, venture 
capital, and private equity. He 
moved from C onnec ticut  to 
Charleston, SC, to get away from 
the rat race. He says: “I found out 
I needed something to do, so I am 
now in my third semester as an 
adjunct professor, teaching finance 
to undergrads at the College of 
Charleston. It turns out it is a lot 
harder than I thought to commu-
nicate something to 19-year-olds 
that you know almost by second 
nature after a 35-year career. It is 
very interesting, but I am afraid to 
calculate what I earn per hour. Our 
two boys are launched after gradu-
ating from Boston College in 2016. 
One is in San Francisco, working 
for Uber. The other is in New York, 
working for a private equity firm. 
Life is good. Happily married for 
over 25 years. Charleston is a great 

place to live or visit. Please look me 
up if you are in the area. Reach out 
at jfurnivall@gmail.com.”

Larry Bartimer
bartimer@thepsg.com

86 Earline Ching Schmid WG85 
and I (Elizabeth) were pleas-
antly surprised to bump into 

each other at a Tenth Presbyterian 
Church theological conference 
about John Owen. Perhaps his 
distinction between union and 
communion with God is analogous 
to that between graduation and 
reunion with classmates. You’ll 
always be a Christian/Wharto-
nian, but you need to stay in touch 
to have communion/reunion with 
God/classmates. (Not sure if this 
analogy would qualify as an SAT 
question.) Earline has been living 
20 minutes from Penn with her 
husband and two children, now 
grown, but she has yet to attend a 
Reunion. Graciously, Earline didn’t 
switch tables when I kept encourag-
ing her to attend her 35th Reunion 
next year. Maybe she will be joined 
by fellow Wharton Christian Fel-
lowship WG85 alums Barb Neuberg 
Herrmann, John Baity, and Fess 
Crockett.

Thanks to Joe Demont, we have 
a photo from last fall’s mini-reunion 

at Carolyn Rogers Stepien’s lovely 
home in the San Francisco Bay area. 
Pictured are Amy Allison Gaffney, 
Julie Rosser Mahowald, Joe, and 
Abigail Bach. Dozens of others 
attended, but I guess they were 
enjoying themselves too much to 
stop for photos. 

Other classmates gathered on 
the East Coast for the annual Phil-
adelphia holiday mini reunion. 
Some who attended: Bryan Rogers, 
Dillon Rogers (Bryan’s son), Paul 
Mathison,  Doug Bloom,  Bob 
Levine,  Richard Olsson,  and 
Glenn Rieger. Paul was careful to 
point out that people may appear 
unduly aged due to Dillon’s pres-
ence in the photo. The raindrops 
represent those who bailed at 
the last minute due to inclement 
weather. Here’s Paul’s recap: “Grat-
itude expressed first all around for: 
1) a blessed 2018; 2) appetizers pro-
vided by Wharton; and 3) George 
Hall’s yacht. The order of business 
was roughly as follows: forbidden 
discussion topics intermeshed with 
extreme laughter. Oral updates—
personal, professional, and mostly 
factual. Furthest Distance Trav-
eled trophy awarded to Rich. 
(He paddled in from Princeton.) 
Numerous remembrances of other 
classmates and sightings thereof. 
Polite eye-rolling (by Dillon). Salute 
to Wharton for doubling down on 
a startup building. Agreements to 
reach out to each other on topics 
of mutual interest and to con-
tinue such dinner gatherings or 
adaptations in the future. Further 
feedback welcomed.” 

I happened to peruse the obitu-
aries in the Pennsylvania Gazette 
last year and noticed that Barton 
Weitz, a former associate professor 
and associate director in market-
ing at Wharton, was listed. David 
Li WG50, the father of Philip Li 
and sister Leslie Li WG89, also 
died. Phil’s brilliant father was 
not only a medical doctor but also 
a college professor and author of 
several textbooks. Though Phil was 
one of the first classmates I met, I 
rarely saw him at Wharton and lost 
track of him, but I hope to see him 
at our 35th Reunion. On behalf of 
our class, I extend condolences to 
Phil, Leslie, and the extended Li 
family. I was also sad to read that 
classmate Lawrence Greenberg 
and his wife, Beth Geller Green-
berg, both W85 graduates, lost 
their son, Jeffrey Greenberg C13. 
Jeffrey was a data analyst for Boys 

& Girls Club of Boston. Having 
spent many memorable hours with 
fourth-grade friends at the former 
Girls Club of Worcester, I can attest 
that Jeffrey worked for a wonder-
ful organization. He must have 
been an exceptionally caring indi-
vidual to have invested his skills in 
such a worthwhile endeavor. While 
I didn’t know Lawrence, who was a 
submatriculant in our class, I wish 
to express our deepest sympathies 
for the Greenbergs’ profound loss.

S o m e t i m e  a f te r  o u r  3 0 t h 
Reunion, my Wharton days began 
to seem as if they were a long time 
ago. Previously, it had always 
seemed like yesterday. I guess this 
is a sign that I am getting old. Please 
consider visiting me in my old age 
when I attend our 35th Reunion in 
2021, especially if you live only 20 
minutes away. Jennifer Benepe 
is director of corporate and public 
affairs at Metro-North Rail, so I’m 
sure she’d be glad to point any of 
you who live farther away in the 
right direction.

Elizabeth Wilkins 
thewilkyway5@aol.com
David Bigelow

wharton.upenn.edu

87 Fellow Wharts,
A few months ago, my best 

friend and wife of over 30 
years, Gail Cantor Hoffman, had 
dinner in Boston with Jay Klein. 
It had been years since we last saw 
Jay, and it was a lot of fun catch-
ing up. Remembering my days at 
Wharton with Jay, a Follies writer 
and performer (to this day, the 
only person in any medium ever 
to portray a financial superhero—
GAAP Man), I am dedicating the 
following space-filler to Jay, a pun 
aficionado.

A lot of people ask me, “Why 
don’t you pass the class correspon-
dent reins to someone else? But 
if you insist on clinging to power 
for as long as possible, at least tell 
me something about yourself, if 
only to make me feel better about 
myself.” Let me just get one thing 
straight here. I have no intention 
of resigning as the WG87 class cor-
respondent. You’re gonna have 
to pry my bony, arthritic, leath-
ery, age-spotted fingers from my 
Leading Edge keyboard before 
that’s happening. So here’s my 
CV since getting kicked out of 

here in Sun Valley. (Sohail Bengali, 
when ya comin’ back?) Not quite 
ready for the R word (retire), as I 
still like what I’m doing and feel as 
if I’m contributing. I’ve always tried 
to ‘work to live, not live to work’ and 
never regretted choosing quality of 
life over more money.”

Earl Varney retired in 2017 from 
Vanguard, but his plans to travel the 
world were put on hold for the first 
year due to health issues: “Thank-
fully, my wife’s cancer is now at bay, 
and I am on blood thinners. In 2019, 
we plan to see some world travel.”

Steve Miller writes: “I’m still in 
San Francisco at Wharton Execu-
tive Education in their stunning 
campus in the City by the Bay. I’m 
looking forward to seeing as many 
classmates as possible during 
Reunion Weekend in Philly in May. 
And my daughter, Jenna, will also 
be graduating from the College 
that weekend as well, making her 
the seventh Penn alumni in the 
immediate Miller family. Joel 
Hausman and I attended a gath-
ering of Wharton alumni a couple 
weeks ago in San Francisco and met 
a lot of interesting graduates from 
previous years—mostly younger 
these days, I have to admit, but 
that’s life!”

Jay Moskowitz offers: “After 
30 years (give or take), I’ve finally 
turned the screens off and launched 
my own cannabidiol drink, Bimble 
(drinkbimble.com).  We were 
recently featured in Forbes, and I’m 
finding out there is life after Wall 
Street! Support a fellow classmate 
and relieve some of your stress at 
the same time!”

David Bell writes: “I’m feeling 
youthful in my two new business 
activities. I head the entrepreneur-
ship concentration at the Charlton 
College of Business of UMass Dart-
mouth and will be shepherding 
our team to a startup competi-
tion in Lisbon in May. My new Bell 
Hammock enterprise recently 

inked its first joint-venture deal 
between a high-growth skin-
care company in California and a 
nutrition-technology company in 
North Carolina. There’s more fun 
in the pipeline! By the time this 
goes to print, I will have had a great 
reunion with Doug McKeel and his 
wife, Janice, in Providence, RI.”

Frank Maturo reports: “After 
a 34-year Wall Street career with 
Salomon Brothers, Merrill Lynch, 
Bank of America Merrill Lynch, and 
UBS, I retired when I turned 60 in 
March 2018. After the enjoyment of 
working on IPOs in equity capital 
markets all those years, I decided 
that in retirement, it would be fun 
to buy a Vespa and an RV (more 
like an extended van), which is 
what I did. However, to keep my 
hand in the game and not have to 
commute into New York anymore, 
which is a blessing, I joined inves-
tor relations firm ICR as chairman 
of ICR Capital, to help grow their 
IPO advisory business. In addition, 
to fulfill a lifelong wish, I started 
doing some color commentary at 
Yale men’s and women’s basketball 
games on ESPN+. Fortunately, the 
focus is on the game, and my mug 
is only on-screen for 30 seconds at 
most. Lastly, I would like to thank 
Larry Bartimer for all he does for 
our class; he and I get together for 
breakfast in Connecticut every so 
often. Of course, his persistence got 
me to write this.”

Rhonda (King) Perraudin 
writes: “The Perraudin family just 
bought a house in Vero Beach, FL. 
I used to make fun of snowbirds. 
Now, I totally get it. Virginie, our 
daughter, graduates from Wharton 
in May. So, big weekend for us: 
graduation and Reunion. I hope to 
see many of you there!”

Ray Wilson has been a die-hard 
Packers fan since the days of Lom-
bardi, Starr, and Hornung and 
recently met James Crawford—a 
South Florida native and local Fort 
Lauderdale St. Thomas Aquinas 
and University of Illinois gradu-
ate—who as a rookie linebacker in 
2018 led the Packers’ special teams 
in tackles. Both Ray and James are 
counting on the Packers being in 
the 2020 Super Bowl, which will be 
held in Miami next year. 

Anne Punzak Marcus reports: 
“In 2012 and 2013, I was fortunate to 
be a Harvard Advanced Leadership 
Fellow, which was a life-changing 
experience for me. Following my fel-
lowship, I co-founded Exceptional 

Lives, a not-for-profit organization 
that provides personalized online 
information to families and pro-
fessionals caring for children with 
disabilities. Exceptional Lives 
provides information on a state-
by-state basis, and we currently are 
active in Louisiana and Massachu-
setts. I would love to connect with 
any fellow classmates who have a 
child with disabilities and might be 
interested in having Exceptional 
Lives come to their state. Looking 
forward to attending Reunion this 
year!”

Tracy Carlson shares: “It’s our 
16th year in Boston, and we’re very 
glad to have both kids on the East 
Coast now. Our daughter, Maggie, 
and her husband moved to Charlot-
tesville, VA, this summer after four 
years in San Francisco, and our son, 
Nick, alights in New York when his 
life as a road warrior for Huron Con-
sulting permits. I continue to do 
contract work as a storytelling con-
sultant for C Space, pulling insights 
and themes from qualitative con-
sumer data to create presentations 
for a huge array of clients. Between 
projects, though, I’m finally admit-
ting that I’m … writing a musical! 
It’s about Berthe Morisot, one of the 
six core Impressionists, whose work 
and life I’ve been studying for a 
dozen years or so. Writing lyrics has 
been easy and fun (and addictive), 
and the book should be manage-
able, but I hope to collaborate 
with a composer. If not, well, I’ll 
just write the music myself. Good 
thing my wonderfully supportive 
husband, Alex, has a day job!”

Caroline Glackin is living in 
North Carolina and has been a 
faculty member at Fayetteville 
State University since 2015. In 
January she won the Best Empir-
ical Paper and Best Overall Paper 
awards at the 2019 United States 
Association for Small Business & 
Entrepreneurship conference with 
her colleague, Burcu Adivar. Paper 
title: “Coloring Outside the Lines: 
Combining Customer Discovery 
and Multi-Criteria Decision-Mak-
ing Approaches in the Case of a 
Habitat for Humanity ReStore.” 
Her kids are grown and graduated; 
Elise is 31 as of Valentine’s Day, and 
Spencer is 23.

M e i r  ( M i c h a e l )  B r u n e l l e 
recently joined Diamond Capital 
Advisors, a mid-market investment 
bank, as its head of health-care 
and biotechnology services. He 
has spent his entire career since 

graduating from Wharton in the 
health-care space: as an invest-
ment banker at Dillon Read & Co. 
in New York, the founder of a spe-
cialty pharmaceutical distribution 
business in Los Angeles, and a 
member of the M&A teams of two 
publicly traded pharmaceutical 
manufacturing and biotechnology 
companies.

Tom Flanagan writes: “Apolo-
gies to all of my classmates for the 
lack of prior submissions. We have 
been busy, but life is good! Our 
oldest son, Brian, went to Penn 
(which was nice for me to visit 
and have a further connection to 
the School), then Duke Univer-
sity for law school. He works as a 
judge advocate general in the US 
Air Force and recently switched 
to a special assignment with a 
joint military commission (some-
thing to do with those guys being 
detained in Guantanamo Bay—all 
very top-secret). He and his wife 
live in Alexandria, VA, and just had 
a baby girl this fall, which makes 
Adrienne and me first-time grand-
parents! We are so old… Our son 
Conor went to the University of 
Richmond and received his MBA 
from Chicago Booth (that other 
business school) a year ago. He is 
now a consultant for Bain & Co. He 
and his wife are living in Atlanta. 
Our third son, Sean, graduated 
from Lafayette College (where 
Adrienne and I went many years 
ago). He is about to enter some sort 
of boot camp for coding that will 
hopefully lead to a field in data ana-
lytics. Our daughter, Tess, is in her 
first year at Cornell to pursue a PhD 
in developmental psychology after 
graduating last spring from Frank-
lin & Marshall. We used to think she 
was a dumb blonde, NOT! My kids 
are clearly all smarter than their 
dad. After 30 years in investment 
banking, mostly with Lehman 
Brothers, Dillon Read, and Jef-
feries, I moved recently to Stifel, 
where we are building a mid-mar-
ket investment banking business. I 
head our coverage of private equity 
clients. I really enjoy the collabora-
tive environment at Stifel, and it’s 
nice to have one final run at this line 
of work where my contributions 
are appreciated. Aside from my 
day job, I spent the last 12 years as a 
trustee at Windward School, which 
is the leader for students with lan-
guage-based learning disabilities, 
and was president of Windward’s 
board for the last four years. My 

Amy Allison Gaffney, Julie Rosser Mahowald, Joe Demont, & Abigail Bach WG86

Bryan Rogers, Paul Mathison, Doug Bloom, Bob 
Levine, Richard Olsson, & Glenn Rieger WG86

Ray Wilson WG84

mailto:jfurnivall@gmail.com
mailto:bartimer@thepsg.com
mailto:thewilkyway5@aol.com
mailto:david.bigelow.wg86@wharton.upenn.edu
mailto:david.bigelow.wg86@wharton.upenn.edu
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plus tofu, pot stickers, and a variety 
of noodles. Tons of fun. I get to use 
my Chinese with customers and am 
learning a little Spanish from our 
production employees. Karen and 
I were married 25 years last June, 
and all three kids are in college this 
year, with our oldest graduating 
from the Naval Academy in May 
and headed to work on a nuclear 
submarine. Karen still teaches 
second grade across the street.”

I (Zach Abrams) am still in San 
Francisco doing late-stage venture 
capital—I’m looking for people 
who want to sell their investments 
in private companies and trying to 
hire an associate. 

Who’s attending the Global 
Forums? WG95 had the most 
attendees at the Sydney forum 
last year.

Zach Abrams

zabrams@stratimpartners.
com

Hey hey hey, B’s. We have an 
awesome update from our fabu-
lous one and only Greg Smith: “I 
am still doing consulting as a senior 
advisor with McKinsey but have 
been hanging out in Ridgewood 
when not traveling or on an active 
project. Was able to connect with 
Jeanne McPhillips last summer 
while she was working nearby 
and caught some laughs! I wanted 
to pass on a small-world story: 
During move-in day for freshmen 
at Williams, I was talking to my son 
Coleston in his dorm room and real-
ized that his next-door neighbor, 
Chris Bassett, was in the process 
of moving into his room with his 
parents, so I encouraged Coleston 
to introduce himself. As he intro-
duced himself to Chris and his 
parents, I just leaned in and said, 
‘Hi, and I’m his dad.’ And within a 
second, I realized Chris’s mom was 
Patty Koo Bassett, my Wharton 
classmate from Cohort B! I remem-
bered that Patty (and, it turns out, 
also her husband) went to Williams. 
It was an instant connection for our 
sons, and Patty and I had a chance 
to catch up later in the day. Small 
world!” 

Jennifer Harker
jenniferharker@ 
hotmail.com
	
Matt Malden has a big update! He 
is now chief product officer at Ele-
mentum. Congrats! He met up with 
John Bates at the Stanley Cup. Go, 
Caps! 

Nancy Park Casey shares: “All 
is well with yours truly in sunny 
Scottsdale, AZ! I am continuing to 
manage a business focused on real 
estate and private investments. 
The company is called Twenty Two 
Ventures LLC.”

In September,  we went to 
Whitney Enenstein’s bat mitzvah in 
Malibu, CA. Whitney is the daugh-
ter of Craig and Carolyn Enenstein 
C95. We had a blast and had a mini 
Wharton reunion! Met up with Jen 
and Frederic Winssinger, Sabine 
Feldmann, Ethan Eisner, Nicolas 
Delcourt, and Richard and Kristin 
Finlayson.

Paula Cacossa  
pcacossa@gmail.com

Nancy Park Casey
nancyparkcasey@gmail.com

Yohtaro Hongo writes from Tokyo 
that he has been working in invest-
ment banking at JPMorgan for the 
past 20 years. Recently he advised 
Takeda on the acquisition of Shire, 
the largest M&A project in Japanese 
corporate history. He and his wife 
have two children, ages 21 and 18.

Sho Miyasaka left Fast Retail-
ing, the parent of Uniqlo, as CEO 
of Uniqlo in Australia in 2016. 
After returning to Tokyo from 
Melbourne, he has been on the 
management team of Nishimura 
& Asahi, the largest law firm in 
Japan. He also is the only non-law-
yer in such a role in Japan and 
has been enjoying it immensely. 
His role includes the firm’s global 
expansion. The most recent office 
was opened in New York in October 
2018. While he was in New York pre-
paring the office, he had a chance 
to revisit Philly for the first time 
in 20 years. He was impressed by 
the beautiful school environment 
and liveliness among the younger 
talents. He hopes to reunite soon 
with Wharton friends!

Scott Surek writes from Hong 
Kong that he has left the banking 
world and, together with his wife, 
began toy design and manufactur-
ing, with side work on restructuring 
advising. He also enjoys sailing in 
his free time. They have three chil-
dren, ages 11, eight, and seven.

Rohit Kumar writes from India 
that he has stayed busy with his 
startup Chapter Vitamins for the 
past four years. They are making 
slow and steady progress in cor-
porate training with a mobile 
platform. He notes that not many 
people from our class visit Delhi, 
but Rohit keeps in touch with 
alums because he is president of the 
Wharton Club of Delhi. His family is 
doing well. Their son has applied to 
colleges for later this year, and their 
daughter is representing the state in 
the national-level basketball cham-
pionships. Rohit looks forward to 
catching up with Wharton alums in 
the near future!

Antony de Jong writes from 
hot Melbourne that he has moved 
to Vocus Group, a challenger telco, 
where he is heading business and 
consumer brands.

Luis Katz writes from Mon-
terrey, Mexico, that he spent the 
winter holidays skiing with his 
family in Breckenridge, CO. He took 

up mountain biking with a couple 
of friends four months ago and is 
enjoying it, though the learning 
curve is steep and he has to endure 
many bruises and scratches. Luis 
just finished a three-year stint as 
president of the board of Eishel, a 
retirement residence for the Jewish 
community in Mexico.

Eric Dreyfuss still lives in 
the Great White North (Toronto, 
Canada), where he’s been since 
graduating from Wharton. He’s 
in the energy conservation field, 
leading a team responsible for the 
marketing of energy-efficient mea-
sures to the Ontario business and 
residential markets. Eric is still 
married to Elizabeth, whom he 
met in Philly. They have a 21-year-
old daughter who just finished her 
undergrad studies and a 19-year-
old son who’s in his second year 
of university. Eric is just back from 
Switzerland, where he regularly 
goes to visit his parents. He had a 
great break skiing and eating too 
much cheese, chocolate, and Swiss 
pastry. In his leisure time, he still 
plays a lot of hockey and tennis. 
He keeps in touch with classmates 
Steve Gitlin, Roberto Moraes, and 
Masatoshi Matsuo—basically, all 
his Lauder buddies.

Lisa Miller writes from Hanover, 
NH, that she still works at Tuck 
School of Business, helping to run 
the global experiences requirement 
and directing the largest study-
abroad course. This past autumn, 
her husband, Ed Miller, led the 
Dartmouth history department’s 
study-abroad program in London, 
and their 14-year-old son had the 
opportunity to study there. Lisa 
traveled back and forth as much 
as her schedule allowed. It was a 
fabulous experience. In the mean-
time, their daughter has started as 
a freshman at Dartmouth.

Vivian Mina recently took early 
retirement from Merck but isn’t 
ready to fully retire. She is consult-
ing while looking for opportunities 
in health care.

Mayra Rodriguez Valladares 
wishes everyone a happy New Year 
from New York! She has been on the 
road a lot. Last summer, she and 
her family had an amazing trip to 
the Canadian Rockies. For Christ-
mas, she and her family drove from 
McAllen, Texas (the epicenter of 
where Trump’s wall might be con-
structed), all the way to Sarasota, 
FL, with stops in various towns in 
Texas, Mississippi, Alabama, and 

a company that could address the 
world’s most challenging issues 
around big data. Richard and his 
colleagues at Tresata created a new 
class of AI software that automates 
data management and data mon-
etization, helping companies in 
industries ranging from banking to 
health care make sense of the enor-
mous amounts of data they own. 
To date, Tresata’s solutions have 
tackled complex business problems 
like money laundering, fraud, and 
omni-channel marketing.

Joe Hage
joe@joehageonline.com

This February, Alister Campbell 
was appointed CEO of Pacicc, the 
Canadian insurance industries’ 
insolvency resolution authority. 
There hasn’t been an insolvency 
in Canada for 12 years, so if all goes 
well, there won’t be any on his 
watch, either. That will leave time 
for his growing portfolio of corpo-
rate directorships. Folks traveling 
through sunny Toronto should let 
him know!

My relatively new job involves a 
lot of domestic travel, so I’ve eaten 
my way through mini Wharton 
reunions. In Dallas, it was BBQ at 
the Pelican Lounge with Harish 
Mysore (Hash). In Philly, it was 
gelato with Brad Karasik. And in 
Boston, Ann-Mara Lanza (Cohort 
K) perfectly accompanied my salad 
topped with Maine lobster. No food 
with Scott Scovel, though. Just a 
shared, coincidental ride on the 2 
train between West 72nd and West 
96th Streets.

While I haven’t dined (or com-
muted) with Will Gardenswartz, 
he did call me while I was enjoy-
ing Recolte Bakery pastries in 
NYC. We’ve since been exploring 

partnership opportunities around 
his exciting work with Walmart’s 
Vudu video streaming service.

Karen Levine
karenlevinewg92b@aol.com

94 Daniel Farber Huang and 
Theresa Menders are docu-
mentary photographers who 

show displaced people around the 
world with courage, beauty, dignity, 
and grace, to raise the conversation 
on who or “what” a refugee is. “The 
Power of Faces” portrait project 
intentionally crops out the context 
of refugee camps to focus on indi-
viduals and not merely their label 
as refugees. They write: “Impor-
tantly, we bring portable printers 
into refugee camps, and to date 
we’ve given out thousands of por-
traits to displaced people in Greece 
and, more recently, Tijuana, 
Mexico. You can see the images at 
thepoweroffaces.com and find a 
link to our TEDx Talk on the project 
at bit.ly/HMTEDx. We recently 
exhibited this work with Amnesty 
International to raise awareness of 
the ongoing crisis. We’d be happy 
to provide further information if 
you’d like details on this continu-
ing global project. We are next going 
to Bangladesh to document the 
Rohingya refugee camps in April.” 

Scott Horn
scottho1@live.com

Hello Cohort L!
Several of you—Amede Hunger-

ford, Timmo Sturm, Jean Keller, 
Marisa  Graziano,  Dan  Joseph, 
and Raghu Krishnaiah—wrote in 
with quick notes right after New 
Year’s to let me know that all was 
well and, in many cases, that you 

will be coming to our upcoming 
25th Reunion. It is great to hear 
so many of you are doing well. 
For those who cannot make it to 
Reunion, we’ll miss you, and please 
keep in touch!

Cynthia Hollen writes: “I am 
in New York running global ecom-
merce platform eShopWorld as US 
president and am looking for my 
old sailing crew to sail with me on 
weekends out of Miami!”

Scott and Jennifer (Jurcazak) 
Pierce WG95 live in North Caro-
lina with their three daughters, 
with the oldest running for the 
N.C. State cross-country team, the 
middle one just entering UNC to 
play soccer, and the youngest still 
toiling in high school and stuck at 
home alone with the parents. Scott 
continues to travel to NYC to build 
out Amherst Pierpont Securities, 
a fixed-income broker dealer, and 
while he is gone, Jennifer leads 
the daughters in rebellion against 
Scott!

We  h a d  a  g r e a t  p r e - R e -
u n i o n  h a p p y  h o u r  f o r  o u r 
class last month in New York 
where I got to see Mitch Schaf-
f e r ,   J. D.  F r i e d l a n d ,   P h i l 
Fresen,   Nona Ullman,   John 
Bachmann, Liz Kreuz, Richard 
Nejame,  Byron Haney,  Philip 
Landler, Andrea Gural, Denise 
(Byrd) Gangi,  Ephraim Fields, 
Jim Perrello, Ashok Mayya, and 
many others. I also recently got 
together for lunch with Dwight 
Green from our class.

Unfortunately, this update 
also brings some distressing 
news: For those who have not 
heard, Margot Levin passed away 
unexpectedly last summer. While 
it has been several months, I share 
the news now because we haven’t 
had a cohort update for the past 
few magazine editions. I person-
ally have many memories of Margot 
from school and often had the plea-
sure of bumping into her around 

New York. We would walk together 
and catch up, and it was always 
wonderful to see her. There was a 
heartwarming show of support at 
Margot’s memorial service in New 
York with many of our classmates 
in attendance, including fellow L’s 
Cynthia Hollen, Rupert Hayles, 
and Matthew Sigman. We remem-
ber Margot fondly, and with much 
love. 

Corey Luskin
corey.luskin.wg94@
wharton.upenn.edu or 
corey.luskin@verizon.net

95 Welcome to 2019, ‘95ers … still 
going strong out there and 
living the Wharton Dreams. 

Seeing lots of mini reunions 
and keeping the connection fire 
burning. Kudos to you all, and may 
the wind be at your backs. Love 
to you! If you’re ever down at the 
Jersey Shore, come walk the boards 
with us. 

XOXOXO, The Dream

Jeanne McPhillips Dolan
supergirl119@gmail.com

Huge kudos to Peter McNamara for 
collecting all the A banter! Thanks, 
Petie! Peter is still travelling the 
world looking for e-marketing 
projects. Last year’s highlight was 
a three-week gig in Rio: “A shout-
out to Humberto Carcamo WG96 
for the introduction, and to Jose 
Moulin Netto WG91 for such a 
warm welcome to the city.”

Mark Engel is living the dream 
running Baily International Foods, 
a Chinese food manufacturing 
company here in the St. Louis area: 
“We have four plants and make 
everything you see on the Chinese 
buffet. We hand-roll over 600,000 
egg rolls a day and make more than 
one million fortune cookies a day, 

Q U O T E D

“A team is strongest when it’s full  
of diverse perspectives. You will become 

an invaluable asset and a better leader  
if you take advantage of opportunities  

to gain different experiences.”
SunTrust Banks CMO Susan Somersille  

Johnson WG91 discusses the benefits of  
making radical career changes on  
the Wharton Magazine Blog Network.

Greg Smith & Patty Koo Bassett  
WG95 Cohort B

John Bates & Matt Malden WG95

Mayra Rodriguez Valladares WG95 
& family

From Daniel Farber Huang and Theresa Menders WG94’s “Power of Faces" project
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across many functions and geog-
raphies, including to Singapore, 
where he moved in 2005 for a two-
to-three-year assignment and still 
lives today.

Continuing that theme, Izhar 
Armony has been at the same 
place since graduation: Charles 
River Ventures in Boston. Izhar 
also shared that his son Amos, who 
was born in Philly while we were at 
Wharton, is now back in Philly and 
studying at Penn.

And, rounding us up, Eric 
Jacobson reports that he’s had 
one “real” job since graduation 
(his word, not mine), for four years 
at Comcast in Philadelphia. Since 
then, he’s worked with seven dif-
ferent tech startups. For the past 
three years, he’s been splitting 
his time between a private equity 
group in Detroit and an accelerator 
of craft-spirits companies in Austin, 
Boulder, and Key West. He says, “If 
anyone needs a bottle of some-
thing, I can hook them up.”

Michal Kisilevitz
michalkisilevitz@ 
yahoo.com

99 Joel Telpner, a Sullivan & 
Worcester partner, recently 
was named to the National 

Law Journal’s inaugural list of cryp-
tocurrency, blockchain, and fintech 
trailblazers. Joel meets with global 
leaders to discuss and track the 
latest developments. In addition to 
having presented earlier this year at 
Davos, he is a member of the Global 
Blockchain Business Council and 
on faculty for the Blockchain 
Research Institute. In the coming 
weeks, he’ll be speaking in Madrid, 
London, and Miami about evolving 
opportunities.

Lucy Carone Elliott
lucy.carone.wg99@wharton.
upenn.edu

00 Rocky Motwani is still plug-
ging away at Jiko.io: “It’s 
been an exciting, if not long, 

road, and our product is in alpha. 
We closed a Series A last year, 
and there is light at the end of the 
tunnel in our regulatory process to 
acquire a bank. On the family side, 
we welcomed our second daughter, 
Emi, back in June … so I’m almost 
20 years out of Wharton and still 
changing diapers. That sounds 

about right :) Look me up if you’re 
in NYC.”

Georgette Montalvan writes: 
“A year ago, we sold the business 
I used to work for to the largest 
drugstore in Peru for over $700 
million, and I stayed with them for 
a couple of months during the tran-
sition period. I am now working at 
Centenario, the largest real estate 
company in Peru, as CFO. Enjoy-
ing the new challenge a lot. Kids 
are growing up. The oldest is 12 
years old already! Getting closer 
to the crazy teenage years! Here’s 
a pic (see p. 88) of the family some 
months ago at the Sacred Valley. 
Hope you are all doing great!”

Idris Mohammed
Idris.mohammed@comcast.net
Mandy Pekin
mandy.pekin@gmail.com

Fabio Terlevich  retired from 
investment management in 2017 
(after many years and happy inves-
tors) to focus on his family, friends, 
land conservation, wildlife man-
agement, and environmentally 
friendly business initiatives. From 
2009 to 2017, he was a co-founder 
of a successful RMBS (residential 
mortgage-backed security) invest-
ment firm that bought and held a 
substantial market value of secu-
rities at the epicenter of the Great 
Recession. He is now starting a 
new business focused on acquir-
ing proven technologies for water 
and air treatment, water reuse, 
and lowering the environmental 
impact of residential and com-
mercial water use in the US. Fabio 
and his wife, Molly, spend most of 
their time in Bryn Mawr, PA, and 
on the Eastern Shore of Maryland 
with their two children. Instead of 
traveling the world, Fabio often is 
found with muddy boots in fields 
and woods, creating and enjoying 
wildlife habitat. 

When not haranguing Cohort 
E to send me Class Notes, I’m CFO 
and head of business operations 
for the Television Academy (a.k.a. 
the Emmys), where I’m about to hit 
my five-year mark. I live near Los 
Angeles with my patient husband, 
would-be ninja son, and cat-lov-
ing daughter. In my spare time, 
I’m helping to edit a manuscript 
written by my great-grandmother 
about frontier life in the Philippines 
in the early 20th century. I recently 
found my Wharton binder/bulk 

pack from Stuart Diamond’s nego-
tiations class, and it sparked just 
enough joy to keep. 

Heather Cochran 
hkcochran@gmail.com

Hello, Cohort J,
Loved the family updates from 

several of you.
John McNain and his partner, 

Mike, are celebrating 21 years 
together. They are still living in 
Toronto and have a four-year-old 
son named Roman and a baby girl 
named Siena. John just joined the 
Bank of Montreal as SVP of personal 
banking products and experience. 
John and Andrea Nickel keep 
in touch in Toronto, and James 
Park recently visited during his 
business trips there.

Jason Klein writes: “I am still 
living in the Bay Area (since gradu-
ation) and still with Accel-KKR (14th 
year), investing in software and 
tech-enabled services companies. I 
am married with three kids (ages 10, 
eight, and one; back to diapers!). For 
those in town, please let me know. It 
would be great to catch up.”

Rachel (Smith) Schwartz had 
a work and family update for us: 
“After seven years at Keurig, where 
I helped start Keurig’s innovation 
team, product strategy function, 
and started and ran its IoT plat-
form, I have moved on. I am now 
working at Bose, where I lead strat-
egy for its consumer electronics 
division. I am still living in Win-
chester, MA (outside of Boston), 
with my husband, Brian Schwartz 
W95, and our kids Jed, 12, and 
Lincoln, nine. Would love to recon-
nect with anyone in the area.”

It was another year of change for 
Francois Truffier and his family: 
“Corinne and I are celebrating 28 
year together and 13 moves, includ-
ing eight international moves. For 
those who remember Ariane on 
the campus, our four-year-old 
who was running on Walnut Walk 
in 2000 is now almost 23 and fin-
ishing business school with an 
exchange program of one year at 
the Renmin University in Beijing. 
Ariane has two brothers: Jean, 
born on the Penn campus in 2000, 
who is now in university in Paris to 
become an engineer; and Simon, 
13, who studies in the French high 
school in Zurich, Switzerland. We 
are living in Switzerland but will 
relocate soon back to Paris (move 
number 14) following my recent job 
change. After 10 year with Terex 
Corp., I moved to the packaging 
industry as CEO of Synerlink, an 
international industrial group with 
operations in France, Spain, Brazil, 
the US, and China.”

I am still loving living in Colo-
rado, especially when I get to see 
visiting fellow alum, who recently 
included Gretchen Rupp, Ashley 
(Stratman) Kohnen,  Jessica 
Sharman, and, of course, resi-
dent locals Liz (Kotlyarevsky) 
Weiner and Gary Calega. We are 
all doing well. Most of us have kids 
now in middle and high school and 
are surviving it, so far!

Jamie Parks Moyer
jamie.moyer@comcast.net

A mini Wharton Cohort L Reunion 
occurred in Buenos Aires with 
professor Ziv Katalan, Federico 
Weil,  and Assaf and Natalie 

management and new energy. Also, 
I am planning to develop business 
with China. Over the Christmas 
break, I was in India with my wife. 
My daughter turned 12, and we have 
lots of fun with her.”

Eileen Cheigh writes: “After 
contemplating retirement from 
Pfizer (seriously this time!), 
I’ve instead taken on a new role 
leading the commercial assessment 
of global external business develop-
ment opportunities. On a personal 
note, my three kids now span 
middle school, high school, and 
college these days. And in addition 
to raising dogs (we have four now), 
my husband, Kuni, is also raising 
chickens (we have five of those) so 
that we always have a fresh supply 
of eggs.”

Not a lot new to report from 
Sebastian DiGrande: “Still at Gap 
Inc., where I’ve been for about 2.5 
years now. Enjoying it and keeping 
up with my three (almost all) 
teenage boys.”

Tetsuya (Ted) Takagi updates: 
“After graduating from the Wharton 
School, I have spent my career time 
in Tokyo, Shanghai, and Singapore. 
Now I am working for a real estate 
company, listed on the Tokyo Stock 
Exchange, as managing executive 
officer. My son, Ryo, who was a 
little five-year-old boy when I was 
at Wharton, got married two years 

ago, and I will be a grandfather this 
year! My daughter, Izumi, who 
was born in Philadelphia, is now 
working in the IT industry. Hope 
everything is fine with our class-
mates this year!”

Jacqui Jenkins
jmauricejenkins@gmail.com

It’s been seven years since I arrived 
in Hong Kong! While I have my 
permanent residency in hand, 
my Mandarin could use far more 
work! I’m enjoying raising my two 
teens and heading the Hong Kong 
chapter of the Asian & Pacific 
Islander American Scholarship 
Fund. Ping me if you’re in town!

Mina (Takayanagi) 
Martinez

97 National Geographic Society 
announced the appoint-
ment of Robert Bernard as 

global head of strategic partner-
ships. In this capacity, Robert will 
be responsible for building and 
cultivating sustainable alliances 
with organizations, foundations, 
and corporations to increase the 
impact of the National Geographic 
Society and its partners as they 
work toward the society’s vision 
of a planet in balance. Robert will 
be a member of the organization’s 
senior leadership team.

Linda Chandler
linda.chandler.wg97@
wharton.upenn.edu

Ruth Kirschner reports from San 
Francisco, where she works for 
Google, that they recently vaca-
tioned in Mexico with classmate 
John Ulrich. Fun photo (top right) 
… I have NO idea what is going 
on in it. Nadine Orosa is still in 
Dubai, working in business devel-
opment and fund-raising with 
Middle East tech startups—and 
looking for Austin, TX, contacts 
in the tech space. I (Julie Wing-
erter) am in Boston, working from 
my dining room table on import-
ant projects like frozen water pipes, 
leaking roofs, and laundry.

Julie Wingerter
julie.wingerter@gmail.com

Ruth Kirschner
kirschnerruth@yahoo.com

Our “making it easy question” this 
time was a benchmarking one: How 
many places have you worked since 
graduation, and which ones? 

I’m on my fourth—Catapult 
Learning (an education services 
company focused on at-risk kids)—
having started at McKinsey, then 
CEB (now Gartner), then Water 
Street Partners.

Jeff Regen is on his seventh or 
eighth, with his last 15-ish years 
focused on the nonprofit space. 
Since 2013, he’s been at WETA 
(greater Washington, DC, public 
TV and radio), preceded by Merkle, 

M+R Strategic Services, Defenders 
of Wildlife, and Capital One. 

Omid Rezania is at his fifth 
company, Merrill Lynch, having 
worked in both the US and the UK 
since graduation.

Will Knight is currently at Seeq, 
a data analytics company focused 
on process manufacturing. This 
is his fifth place of work since 
graduation, preceded by CSOFT, 
Rackspace, Microsoft, and South-
ern Co.

Jeff Donosky has been with 
Microsoft since graduation (minus 
a short startup stint). He writes 
that while it’s not very exciting 
from a list-of-companies perspec-
tive, professionally it’s taken him 

Tetsuya (Ted) Takagi WG96
Ruth Kirschner WG97 (second from left)

Izhar Armony WG97 & family

Georgette Montalvan WG00 & family

Prof Ziv Katalan, Federico Weil, Assaf Tarnopolsky,  
& Natalie (Poon) Tarnopolsky WG00 Cohort L

Mina (Takayanagi) Martinez WG96
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