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“It’s quite an intensive 
experience. You build an 

ternational network of highly 
skilled managers from different 
functions and business sectors. 

Interpersonal relationships are key to 
the success of your business.”

— GERALDINE EKKERS
Marketing & Communications 

Manager, Manufacturing 
Company, Italy

EXCEL AT THE HIGHEST LEVELS
Make Wharton Knowledge Your Competitive Advantage

In today’s increasingly complex and competitive world, successful leaders 
are those who want more. They stretch their organizations, their people, 
themselves—never content to rest on past successes. Each year, senior 
executives from around the globe choose Wharton to advance their leadership 
capabilities and gain knowledge that creates value for business and society. 
Here, assumptions are challenged, ideas are tested, and peer networks are 
formed, resulting in a learning experience that inspires you to excel even further.

Learn more and watch participant stories at:
www.WhartonSeniorManagement.com
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March 15–27  •  September 13–25

The CFO: Becoming a Strategic Partner
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Advanced Management Program
May 31–July 3  •  September 27–October 30 

The CMO Advantage: 
Evolving Beyond the Digital Revolution 
June 8–11 and September 24–25
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Debrief
ith just a tap on a touch-screen radio 

display, audiences around the world 

can now access Wharton thought 

leadership 24 hours per day through 

SiriusXM Satellite Radio channel 111. 

Business Radio Powered by the Wharton School 

features more than 20 live shows and 40 hours 

of original programming each week, making rich 

content from faculty and alumni easily accessible to 

SiriusXM’s 30 million subscribers. Shows originate 

through the School’s new on-campus radio studio in 

Jon M. Huntsman Hall, Sirius’ studio in New York City 

and Wharton | San Francisco. 

Does all-business programming all of 

the time appeal to audiences? �e short 

answer, it seems, is yes.

“Money—and better money 

management—is one of the most important 

issues people face,” says Kent Smetters, 

host of Business Radio show “Your Money” and 

Wharton’s Boettner Professor in the Business 

Economics and Public Policy Department. “�ere is 

great need for accurate, clear information that people 

can use to make better decisions.”

When you provide clear, consistent, nonconflicted 

advice, an audience will follow, Smetters has found. 

He reports regular listeners, consistent caller volume 

and a steady stream of emails a�er each show.

�e other part of Business Radio’s successful 

equation? �e channel hosts’ passion for educating 

beyond the walls of the Wharton School. A�er all, 

faculty hosts shoulder full research and teaching 

loads. Adding regular radio appearances to an 

already jam-packed schedule was initially a challenge, 

Smetters admits, but the broad, far-reaching impact 

of such a medium is worth it. 

“Education is a passion. Money is tied up in 

personal and emotional well-being, and there is great 

need for programming like this,” Smetters says. “As 

faculty members, we have the opportunity here to 

really help people.”

—Susan McDonnell

Business Radio Powered by the Wharton School 
continues to gain faculty and listener support.

40 Hours and Counting

W

(( ON THE web ))
For a full list of programs and to sign up for a free one-month trial of 

SiriusXM, visit whr.tn/business-radio. Follow us on twitter @BizRadio111 

http://www.whr.tn/business-radio
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New Format for International 
Seminar, New Value?

Debrief
ASIA

“We would travel literally [only] two miles to visit 

a company, and it would take over an hour. It was 

mind-boggling,” says Brad Line about his Wharton 

International Seminar in Indonesia last September. 

Transportation may have been unbelievably slow, 

but this nation of about 17,000 islands is urbanizing at 

breakneck speed, according to Line. As a result, he says, 

“you’ve got every infrastructure [and economic] problem 

you can possibly imagine” from energy to education to 

lifting people out of poverty. 

It was a far cry from the image many Americans have 

of Indonesia: tropical white sand beaches and exotic 

animals like Komodo dragons. That side of Indonesia 

does exist, and Line got to see it as well. But Jakarta, 

where the group spent most of their time, was “about as 

major a city as you can get.”

Line, a second-year student in the Wharton MBA for 

Executives Program and an IT director for a financial 

firm, joined about 60 classmates who chose Indonesia 

for their week-long seminar. The 

trip’s aim was to study sustainability 

in an emerging economy. 

Faculty who accompanied 

included Stephen Kobrin, 

Wharton’s William H. Wurster 

Professor Emeritus of Multinational 

Management, and Regina Abrami, 

senior fellow in management and 

director, Lauder Global Program. 

“For some students, this was their 

first on-the-ground experience in an 

emerging market,” Kobrin says.

A new feature of the program 

this year was that East Coast and 

West Coast executive MBA students 

traveled together. Students from 

both campuses could choose from 

three seminars—Indonesia, Spain to 

study the leisure industry or South 

Africa to look at entrepreneurship 

in an emerging economy. (East Coasters could also visit 

San Francisco for an entrepreneurial/VC-focused trip.) 

Previously, Philadelphia students went one place, San 

Francisco students another.

This year’s students represented “a wide variety of 

industries,” according to Kobrin, including “someone 

who works in the White House, an orthopedic 

doctor, a global strategy consultant, a manufacturing 

marketer and a Moscow-based venture capitalist.”  

Line enjoyed meeting West Coast students such as 

Judy Staley, co-founder of a solar energy company. 

“It was great bouncing ideas o� people like Judy 

who are experts in the solar industry, and seeing how 

that might apply to Indonesia,” he says. 

Another highlight of the trip for Line was being 

invited to the palace of Dr. Boediono GRW79 for 

a Q&A with the vice president of Indonesia. Line 

also joined a small group that visited Tokopedia, the 

“eBay of Indonesia,” and its CEO, who discussed 

“what it’s taken for them to gain a foothold and 

ultimately start being successful.” 

—Carole Bernstein

Read more of Prof. Kobrin’s insights from the Indonesia trip 

on the WEMBA Blog at: http://whr.tn/Kobrin-Indonesia.

(( ON THE web ))

http://whr.tn/Kobrin-Indonesia
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(( ON THE web ))

In the upcoming book Sport Matters:

Leadership, Power and the Quest for

Respect in Sports, Kenneth L. Shropshire,

Wharton’s David W. Hauck Professor of

Legal Studies and Business Ethics and

director of the Wharton Sports Business

Initiative, explores the challenges of

achieving an ideal culture of equality

and respect within the sports industry

from the perspectives of team owners,

management, players and fans. What

follows is an interview with the author

about the book, its inspiration and more.

WHARTON MAGAZINE: Why did you write

this book?

KENNETH SHROPSHIRE: In 1996, my book

In Black and White: Race and Sports in

America was published. So much has

happened since then. The issues are

more dominant now than ever, but oh so

di�erent. Nearly 20 years later, blatant

racism, such as the throwing of bananas

at black athletes in Europe, is less of

an issue. The greater concern is the

continuing absence of power by people

of color. The deficit exists in ownership

and top-level management across sports.

In addition to racism, other issues have

emerged that must be addressed to

further the progress that has been made,

from homophobia to sexism. A case

like the drama starring Clippers’ owner

Donald Sterling shines a light on the

obstacles to equality, respect, diversity

and inclusion within sport.

As a guiding framework for the book, I

reference the title of a chapter in W.E.B.

Du Bois’ classic The Souls of Black Folk:

“Of the Meaning of Progress.” In this

chapter, Du Bois looks back to fully assess

the progress in a given setting. That is

my goal here. But in addition to where we

are and have been, how can we do better

going forward, and what can we learn

from this, beyond sport?

WM: In the book, you describe the

Dolphins incident, in which several

players allegedly bullied another player, as

a “Mona Lisa.” What do mean by that?

SHROPSHIRE: There is so much more

there than classic schoolyard bullying.

Once you read the report the National

Football League issued on the matter,

you see some amazingly nuanced issues

worthy of close examination, including

the use of the n-word, negative views of

women, and power dynamics and a lack of

respect between men. Like a great work

of art, the more you contemplate that

incident and others like it, the more likely

you are to see more than meets the eye or

something di�erent from what you saw at

first blush.

WM: How do these issues a�ect players?

SHROPSHIRE: Interestingly, for players on

the field of play, it is largely about equal

treatment: Don’t take away an athletic

opportunity because of who I am. For the

most part, the best player plays. This is

a significant area of progress; decades

ago, even the position you were allowed

or expected to play was determined by

race. Strikingly, there is a survival mode

that allows athletes to tolerate virtually

anything in the locker room as part of the

game. The impact often shows in some of

the behavior that occurs in the real world,

in interactions outside of the locker room

after the playing days are over.

Why Sports Matter
We talk with Wharton’s eminent expert on the business of 
sports about his new Wharton Digital Press book.

Find out more about Sport Matters at http://wdp.wharton.upenn.edu/books/sport-matters. Wharton Digital 

Press books are available wherever e-books and paperbacks are sold online throughout the world.

WM: Why should these issues matter to

sports fans?

SHROPSHIRE: These issues matter

beyond sport for many reasons. First,

the impact of the optics: The better sport

does with these issues, the better example

society has to look toward. The classic

moment is Jackie Robinson integrating

Major League Baseball nearly a decade

before the landmark court decision on

integrating schools, Brown v. Board of

Education. The issues span well beyond

race, from LGBT issues, led this past

year by Michael Sam who became the

first NFL player to come out as gay, to

the little-discussed sexism issues in the

Sterling dispute. The influence sport has

on society, and especially on our youth, is

undeniable.

http://wdp.wharton.upenn.edu/books/sport-matters
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SEMESTER IN SAN FRANCISCO (SSF) finished up its third strong year in a row 

this past fall. It’s an opportunity for a select group of second-year Wharton MBA students to spend 

fall semester at Wharton | San Francisco. In-classroom lectures and informal guest talks, Bay Area 

encounters and exploration—there’s a lot to experience and benefit from. Wharton Magazine asked four 

2014 SSF students to narrow down their favorite part, with the question:

How has the SSF benefitted you the most? 

Watch “48 Hours of the Semester in San Francisco” to gain a day-to-day sense of what it’s like to 

be a student in this exclusive program. Find it at: http://whr.tn/SSF-video.

(( ON THE web ))

“A unique opportunity was

taking the supply chain

course, visiting Boeing and

Costco (Seattle); Google

and Cisco (Bay Area); and

Disneyland, Disney Studios

and McKesson (Los Angeles).

It was eye-opening and

incredibly valuable as I

prepare to enter technology

operations after graduation.”

—JOHN WITHERS

“The energy and exuberance

of Silicon Valley is palpable

and inspiring—whether

speaking with the COO of Box

or just overhearing college

students discuss their new

app—optimism about the

power of tech and innovation

is everywhere. That innovative

spirit is contagious in the

best kind of way. Being in

San Francisco convinces you

that you, too, are capable

of creating great things and

motivates you to settle for

nothing less.”

—ANNIE JONAS

“From TechCrunch Disrupt,

to the speakers in Regional

Seminar, to company visits

through Career Treks, SSF

is an amazing opportunity to

hear from the most influential

people in the Valley. It is

also a unique setting to get

immersed in a new cohort,

meet new people and have

fun. Day trips to Napa, breaks

in Hawaii and oyster shacking

in Tomales Bay just because ...

why not? The SSF crew does

it right!”

—ILEANA CHESZES

“By introducing me to an

amazing and diverse cohort.

Whether it’s tech, startups,

VC or other industries,

everyone has been excited to

share their own experiences

and interests. I am

continually humbled by my

classmates’ achievements

and how supportive they are

of each other.” —LOIS WANG

http://whr.tn/SSF-video
http://youtu.be/X447ntXv5SA


http://whr.tn/GreggSpiridellis
http://youtu.be/mZQipqTSddQ
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email globalforums@wharton.upenn.edu.
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BY JAMES THORMAN

MBA Essay

DEFUSING AN 
EXPLODING INBOX

pretty sure my inbox just exploded” was 

the constant refrain echoing throughout 

the first weeks of Q1. During this time an 

avalanche of emails about joining clubs, running for leadership 

positions, attending important information sessions and 

signing up for trips—more emails than I ever thought possible—

inundated every first-year MBA student. 

While I had arrived on campus with an idea of which clubs  

I wanted to join, with every email I read, I added another to  

the list:

Scotch & Whiskey Club?  Obviously!

Beer Club?   Check.

Chocolate Club?  Delicious! 

Co�ee Club?   Clearly.

Food Club?  Sounds awesome!

Squash Club?  Have to stay in shape somehow.

Dance Studio?  Stretch experience!!!

Tech Club?  Most definitely.

General Management Club?  Of course!

Yoga & Wellness Club?  Yes!

Every first-year was asking the same questions: Which clubs 

should I join? How many? Should I run for this leadership 

position? Should I go on this trek? Or that one?

Each activity sounded awesome, and despite a thousand 

warnings from students and administrators, I found myself 

wanting to, and starting to, sign up for everything. 

In the midst of all this excitement, I lost sight of why I came 

to Wharton in the first place: to learn the ins 

and outs of management. Having spent several 

years in consulting between undergrad and 

Wharton, I’ve seen how large companies think 

through and set strategies. Our projects helped 

clients work through key issues to influence 

or put in place these strategic initiatives. 

Those experiences are incredibly educational 

in terms of understanding how companies 

think at that level. To complement it, I want 

to develop the skills required to execute on 

a given strategy and build companies from 

the inside. During the Wharton application 

process, I became particularly excited about 

participating in a Wharton Leadership Venture 

and the Executive Coaching and Feedback 

Program, as they o�er chances to test my 

leadership style in real time and provide an 

environment to evaluate my capabilities. Once 

I actually arrived on campus, I came to realize just how many 

more resources are available to develop skills I want. 

At the same time, everything else sounded too good to pass 

up, and I became distracted by opportunities that I wasn’t fully 

dedicated to. Early on, for example, I attended information 

sessions about Cluster Council. I opened and closed the 

application several times over the course of a week as I debated 

what to write. Eventually, I asked myself, “Why am I actually 

running?” When I was honest about it, I knew I had been 

caught up in the energy of so much going on around me without 

considering what truly excited me. I closed the application, 

content with deciding not to run.

This realization was huge. Everyone comes to Wharton for 

di�erent reasons, whether to change careers, develop new skills, 

launch a business or expand a network. In each case, Wharton—

and Penn more broadly—has enough resources to fill your time 

with activities dedicated to that interest. 

In addition to focusing on management, I have gotten to know 

my classmates, joined social clubs, found stretch experiences and 

explored new industries. Time outside of the classroom has turned 

into a balancing act. I have realized that while I could spend all my 

time trying to do as many leadership- and management-related 

activities as possible, such a narrow approach would prevent me 

from having the full Wharton experience. 

I’ve tried to be deliberate with respect to which new clubs and 

activities I’ve gotten involved in, devoting time to those I find the 

most fulfilling. In this vein, I ended up joining the Public Speaking 

Club, which has turned out to be one of my favorite 

activities each week. I’ve always found public 

speaking to be a bit stressful, but the club fosters 

a supportive environment that makes practicing 

public speaking more fun and engaging that I 

had anticipated. To get more involved, I’ve had to 

spend less time with other clubs. 

Choosing where to spend my time like this 

has enabled me to keep from overcommitting 

early on, as well as be poised to take advantage 

of opportunities later in the year without being 

stretched too thin. While I am still figuring out 

this balancing act, I appreciate Wharton’s only real 

downside—not being able to try everything. 

James Thorman is a first-year MBA student

concentrating in Management and Marketing. He

grew up in Connecticut, attended Princeton, and

previously worked at Bain & Co., followed by Kiski

Alpha Partners, a small financial services startup.

(( ON THE web ))

Watch James and three other 

first-year MBAs share their 

hopes, expectations and goals 

for their two years at Wharton 

in a video captured during their 

first month on campus.

“I’m

http://youtu.be/PH4dH37Cgw0


http://www.foundationsource.com/wharton
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Welcome to Wharton Magazine’s first-

ever attempt to identify some of 

Wharton’s most exciting young alumni. 

Call it the Wharton Forty Under Forty. 

Or the #40Under40 (especially if you 

mention it on social media). Call it 

the “young alumni to watch” list. Or a 

who’s who. Just don’t call it a ranking. 

By no stretch of the imagination does 

the Wharton Magazine sta� believe 

it’s possible to itemize and prioritize 

Wharton alumni, and the magazine 

doesn’t dare say there are only 40 top 

young alumni. Countless graduates 

deserve the community’s attention 

and praise. Who are they all? Here, we 

hope to get that conversation going. 

What follows are 40 individuals 

who represent a cross-section of the 

energy, ambition, accomplishments 

and diversity of the Wharton alumni 

network—across professions, 

interests, degrees, geographies 

and nationalities—along with four 

groups of alumni who are succeeding 

together. 

Please enjoy ... and be prepared to 

nominate your candidate for the next 

40 Under 40. We plan to do this again 

next year (see page 25). 

Kunal Bahl ENG06 W06 

Age: 31

Co-Founder and CEO of 

Snapdeal, a leading Indian 

e-commerce site valued at 

greater than $3 billion.

Why so successful? “Our 

rock star team is the reason for Snapdeal’s success. 

In addition, it helps to be objective about situations, 

whether they are good or bad, and build a higher 

purpose-driven institution.”

Favorite professional moment in the past year?
Meeting Ratan Tata (Chairman, Tata Group) and 

Masayoshi Son (Chairman, So�Bank) and their 

subsequent respective investments in Snapdeal.

Mona Bijoor C98 G98 WG05 

Age: 38

Launched Joor, an online B2B 

wholesale marketplace, now 

with 1,000 brands and 90,000 

wholesalers; named 40 under 40 

by Crain’s New York in 2014.

Why so successful? “Both of my 

parents, both entrepreneurs, who 

taught me that customer service 

builds loyalty and profits.”

No. 1 role model? Indra Nooyi: 

“My first introduction to her was at 

a Wharton Leadership Lecture, and 

I’ve followed her career ever since.”

Jordan Lloyd Bookey WG07 

Age: 36

“Chief Mom” & Co-Founder at D.C.-based Zoobean 

(featured on ABC’s Shark Tank); former head of K-12 

Educational Outreach at Google. 

Why so successful? “An empowering husband and 

business partner, a grounded upbringing in Iowa and a 

commitment to work aligned with my values. And my kids, 

who give me daily doses 

of humility and humor.”

Favorite professional 
moment in the past 
year?
“Being featured on 

Shark Tank. Just weeks 

a�er starting our 

business, we went 

on the hit television 

show and gained an 

investment from Mark 

Cuban. �e experience has changed the trajectory of our 

business and lives.”
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ick Shah, Chris Amos and 

Jesse Pujji met in the context of 

Leadership in the Business World 

(LBW), a summer program for rising 

high school seniors interested in Wharton and 

entrepreneurship. That teenage bond survived 

through four years in Wharton’s undergraduate 

program. Not just survived, but strengthened by a 

dream of where they would go together.

“We had built up this vision for a partnership, 

and it was kind of our dream all along,” Amos says.

As dreams do, theirs got deferred for a few years. 

Amos worked in finance, first at Morgan Stanley, 

then with the Carlyle Group. Shah had been in New 

York and India with Morgan Stanley through 2009, 

with plans to join a hedge fund in New York. Pujji 

went into consulting with McKinsey, then finance 

with Goldman Sachs. 

Then came the financial crisis. It was a natural time anyway 

for people their age—mid-20s—to go for an MBA, and the Great 

Recession certainly sped up the herd. Meanwhile, the hedge fund 

at which Shah had a job folded. In other words, for all of them, the 

crisis provided a moment to reconsider next steps. Shah recalls 

regularly calling his friends during this evaluative phase. What did he 

want to do next? What did they want to do? What about that dream, 

this itch, that all three of them still had?

The answer to that question was Ampush—but not before a full 

year during which the trio explored what pursuit would suit their 

strengths and backgrounds. They came to realize that they could 

apply their rigorous quant skills to an exploding trend: mobile 

advertising. Advertising was (and still is) going digital, toward 

real-time and programmatic ads served and embedded on social 

platforms, and driven by the flood of social, customer and other data. 

The business is going from “mad men to math men,” as Amos puts it.

“That just seemed fascinating to us and was clearly an industry in 

transition,” Shah says. “It hit all our core strengths.”

Founded in October 2009, Ampush focuses on delivering 

marketing ROI on mobile social platforms by allowing advertisers to 

target individual consumers and populations and place ads right in 

their content streams. They targeted the biggest social and mobile 

platform of them all first: Facebook. Crucial was Facebook adding 

Ampush to the Facebook Strategic Preferred Marketing Developer 

(sPMD) list. In fact, the trio geared nearly all of their company’s 

e�orts for six months just to developing this elite relationship  

with Facebook.

Now, Ampush has more than 100 employees at its San 

Francisco and New York o�ces and $200 million on ad spend on 

its platform in the past year—a number that’s grown every year 

since the firm’s inception. The three co-founders bootstrapped 

Ampush with savings and have never taken an investor’s dollar 

(though Pujji notes that they receive calls every week about 

investment and reconsider it every quarter). They aim to scale 

to keep up with a mobile ad market that’s soared to $35 billion in 

2014, from $18 billion in 2013, according to a recent VentureBeat 

article praising Ampush.

They’ve also expanded to serve ads on Twitter and have 

interest in other platforms, such as Google, Pinterest and Yahoo.

How have they managed to catch one of the biggest 

technological waves since the advent of the Internet itself? As 

many entrepreneurs do, Shah cites perseverance. Amos admits to 

the co-founders being “blind and naive” coming in and says they 

were wise enough to talk with a lot of people, ask questions and 

hire “super smart problem-solving people.” 

Along those same lines, Pujji adds being at the right place, 

right time; the size of the opportunity was massive enough to 

absorb their early mistakes.

Yet to finish on nothing but positivity, Ampush’s success gets 

back to people—namely, the three co-founders and a bond of 

trust formed as high schoolers romping around Penn’s campus 

one summer. They’ve since given each other the freedom to make 

mistakes, while always “assuming positive intent,” Pujji says.

—Matthew Brodsky

N

Chris Amos W06 Age: 30

Jesse Pujji C06 W06 Age: 30

Aniket “Nick” Shah W06 Age: 30

AMPUSH

No doubt more than 40 young 

alumni exist who are worthy of 

recognition. Who do you think 

deserves to be included in the 

next Wharton 40 Under 40? Let 

us know by:

Ready to Nominate Your Own Wharton #40Under40?
• Using the hashtag #40under40 in a tweet.

• Sending an email to magazine@wharton.upenn.edu.

• Looking out for posts from Wharton on Facebook, LinkedIn & Instagram 

and replying.

�e plan is to compile a list for the magazine for next year ... and well beyond.

mailto:magazine@wharton.upenn.edu


oris Silver and Alex Mittal believe 

entrepreneurship and venture capital can be 

forces for good in the world, capable of supporting 

innovators and their drives to meet and solve 

humanity’s problems and needs. That is why Silver and 

Mittal are disrupting private equity. It’s in need of a 21st 

century refresh—through digitization and democratization. 

It’s also why in 2012 they founded FundersClub, the world’s 

first online VC firm, seeking to support the world’s top 

startups. They didn’t stop there, releasing a new service 

called Partnerships that allows accredited investors access to 

opportunities from experienced startup investors.

FundersClub’s first revolution involved giving a platform to 

accredited investors to invest as little as $3,000 in one of the 

startups in its portfolio. With over 11,000 accredited investors 

and over $25 million invested on the platform to date, $3,000 

checks have added up to significant seed-stage funding for 

the more than 100 portfolio startups. These companies not 

only get the benefit of this crowdfunding; they can tap into 

the expertise and connections of FundersClub investors, as 

they would through traditional VC. And like traditional VC, 

investors and founders expect and hope for exits, like the 

four FundersClub companies that were acquired recently. 

Successful FundersClub companies have subsequently 

garnered the support of leading traditional VCs like Sequoia 

Capital, Andreessen Horowitz and First Round Capital.

With Partnerships, Silver and Mittal license out the digital 

platform that powers FundersClub to experienced investors, 

who can then use it to create their own online VC fund while 

sharing a percentage back to FundersClub. Partnerships was 

launched in the second-half 2014 with four investor partners 

initially lined up.

The service continues where the FundersClub co-founders 

started—addressing pain points they both experienced as 

entrepreneurs and investors. Silver built a leading network of 

Facebook-based fantasy sports games, which eventually was 

sold to Yahoo. He started exploring angel investing but grew 

frustrated with the challenge of finding solid investments and 

the friction involved. Mittal is a repeat entrepreneur (see his 

previous startups, Innova Dynamics and Crederity) who grew 

tired of the time and energy suck that is fund-seeking. In 

essence, they are both inveterate problem-solvers.

Mittal realized as an undergrad that entrepreneurship 

would allow him “to look at the world, discover problems that 

people are experiencing and solve them. That seemed like 

such a pure, e�cient and helpful pursuit for the world, and it 

really drew me in.”

Beyond finding solutions, Silver is hooked on continuous 

learning, growth and exploration.

“I view things as a continuous progression. It’s about 

learning new things, and exploring what I haven’t explored 

yet,” he says.

In talking with them, one gets the sense that they still 

have much to prove with FundersClub. Ask them why they are 

so successful, and they practically deny any such thing. Mittal 

immediately mentions how he keeps his first startup failure 

(perhaps his only) in mind always. 

Another driver of their success is that the pair are enjoying the 

ride with each other—having met way back on Penn’s campus 

outside Huntsman Hall in line at a Hemo’s food truck and 

reconnecting when both found themselves in San Francisco.

Speaking about himself and Silver, Mittal says, “It’s almost scary 

sometimes how we anticipate situations and resolve them and 

work as a team.”

The FundersClub team has grown into 11 full-time members, and 

the collaboration among them makes up some of Silver’s favorite 

moments at FundersClub—creating and launching new products 

and features, becoming more cohesive and e�ective as they do.

“I find that process in and of itself both challenging and 

rewarding,” he says.

—Matthew Brodsky

Alex Mittal ENG07 W07 Age: 30 & Boris Silver W10 Age: 26

B

FUNDERSCLUB
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Did you realize that May 15-18, 2015, 

is our 40th Reunion? Again—40th 

Reunion! Sort of leaves me speech-

less. My daughter, Sarah, now a 

high school senior applying to col-

leges, introduced me to a song by One 

Republic that includes the lyrics “Old, 

but I’m not that old. Young, but I’m not 

that bold.” We are not old, and I hope 

we are still bold. I hope to be at the 

reunion and hope many others from 

our class will be there, too, to remi-

nisce, trade stories and photos, and 

remember.

W76
Max H. Bazerman, Harvard Business 

School professor, is a scholar in 

the field of applied behavioral psy-

chology whose research focuses 

on decision making, negotiation, 

and ethics. He received the 2014 

Distinguished Scholarly Contributions 

to Management Award from the 

Academy of Management during its 

recent Annual Meeting in Philadelphia. 

Bazerman joined the Harvard Business 

School faculty in 2000 after serving 

as a visiting scholar. He is currently 

faculty chair of the HBS Executive 

Education programs Behavioral 

Economics and Changing the Game, 

which hones participants’ skills in 

negotiation and competitive decision 

making.

W77 CLASS CORRESPONDENT

John H. Warren

jhenry@jhenrywarren.com

W78 CLASS CORRESPONDENT

Lisa Brown-Premo

3417 Meadow Bluff Drive

Charlotte, NC 28226-1128

W79
Andrew B. Schulz writes: “After 51 

trips there—initiated shortly after 

our graduation—I am thrilled to let 

my fellow Alumni know that I have 

purchased a beautiful one-bedroom 

beach-front condo on Grace Bay (#1 

beach destination in the world) on the 

island of Providenciales in the Turks 

and Caicos Islands, BWI. My “dream 

come true” is located in the Royal West 

Indies Resort (www.RoyalWestIndies.

com). Until my retirement, I will be 

renting out my new home and would 

be thrilled if fellow alumni chose to 

vacation in it. For generous alumni dis-

counts, please contact me at abschulz@

hotmail.com.”

1980s
W80 CLASS CORRESPONDENT

Bill Tamulonis

billtamu@comcast.net

Susan Usuda Seglem reports: “I have 

been living in Texas for the last 11 

years. I started out in College Station 

and then moved to Austin five years 

ago to teach at Lake Travis High 

School. I live with my two dogs, a 

hound/doberman mix named Kody 

and a rat terrier named Boo. My oldest 

son, Matthew, is 30. He left the Marine 

Corps last year as a captain and is back 

in school on the GI bill. He married 

a beautiful young woman in July of 

2013. Jillian is a captain in the army, 

and she just returned from a tour in 

Afghanistan. My daughter Kirsten is 

almost 29 and is working in Houston, 

TX. In her spare time she keeps after 

me to eat healthier (I love all the bad 

foods!). My youngest son, Cory, is 26 

and is a captain in the Marine Corps. 

He is a helicopter pilot and is sched-

uled to deploy in October.”

Marc Blitstein’s firm, American 

Diagnostic Corp, a leading manufac-

turer of core diagnostic instruments for 

health care, celebrated its 30th anni-

versary in 2014. Headquartered in 

Hauppauge, NY, they now have o�ces 

in the UK, Japan, Taiwan, and China.

Jayne Davis Perilstein, execu-

tive director of development for the 

USC Shoah Foundation, was recently 

selected by Main Line Magazine as one 

of the 24 Main Line Power Women to 

watch. When Steven Spielberg asks 

for your help, you say yes. That’s what 

happened to Jayne after she coor-

dinated a Center City event for the 

USC Shoah Foundation that raised 

$3 million in one night. Spielberg 

launched the Shoah Foundation after 

filming Schindler’s List. It records and 

archives the testimonies of men and 

women who survived the Holocaust 

and more recent genocides, including 

those in Bosnia and Somalia. This year 

marks its 20th anniversary. Though 

the foundation is based in Los Angeles, 

Perilstein works from the Center City 

law o�ces of Cozen O’Connor, close 

to her Penn Valley home—and she’s 

right in the thick of the foundation’s 

latest initiatives. One reaches out to 

descendants of those who gave Shoah 

their testimonies. Called 2Gs and 3Gs 

(second- and third-generation sur-

vivors), they will carry forward the 

lessons learned from the Holocaust. To 

that end, Perilstein is forming the Next 

Generation Council. “It’s a group of 40- 

to 60-year-old leaders from around the 

world, many of whom are not Jewish,” 

she says.

W81 CLASS CORRESPONDENT

Larry Erlich

wharton@erlich.com

W82 CLASS CORRESPONDENT

Lawrence M. Lipoff

llipoff@lipoffadvisors.com 

W83 CLASS CORRESPONDENT

Mary Teplitz

msteplitz@hotmail.com

Duke DeLuca writes: “I am W83 

SEAS83. Registered as Peter A. 

DeLuca. The update is that I will depart 

active military service after almost 32 

years on 31 October 2014 retiring in 

the rank of Brigadier General. My wife 

Marianne and I are relocating to Cary, 

NC, as our next adventure begins.”

Alan B. Colberg was appointed 

president of Assurant Inc., as chief 

executive o�cer and director of the 

company’s board, e�ective Jan. 1, 2015. 

Since joining Assurant in March 2011, 

Colberg has served as executive vice 

president, marketing and business 

development. Colberg joined Assurant 

following a 22-year career with Bain 

& Company Inc. In 2010, Consulting 

Magazine recognized Colberg as one 

of the world’s top 25 consultants and 

for his excellence in the financial ser-

vices sector.

CLASS OF ’84
CALLING ALL VOLUNTEERS! 
Are you interested in becoming your  

Class Correspondent? Contact: 

classnotes@wharton.upenn.edu

W84 

Linley Hopkins Baker is still working 

as director and actuary for MetLife. 

Husband Mark was recently named 

executive director of the Shingo 

Institute of the Huntsman School of 

Business in June.

Suzanne Biegel has been living 

mostly in London for the past five 

years, and founded a social impact 

angel investing network in the UK 

called Clearly Social Angels. She is also 

focused on impact investing with a 

women/girls lens. 

Suzanne joined the Wharton Global 

Impact Investing Advisory Board, 

as well as the Cornerstone Capital 

Advisory Council earlier this year 

(the brilliant Cornerstone Founder/

CEO Erika Karp is a Wharton Alum) 

and is pleased to be in the company 

of so many great Wharton alums 

working in the arena of social finance 

and entrepreneurship. Suzanne is also 

investment director on a new project 

funded by DFID, Nike Foundation, and 

USAID in East Africa. The SPRING 

project www.springaccelerator.com 

She is also doing some writing for 

the popular DailyWorth.com along with 

other notable Penn/Wharton alums. 

Suzanne and her husband, Daniel 

Maskit, just celebrated their 15th anni-

versary, and she is quite clear that 

London is now one of the top three 

food cities in the world. Suzanne is 

reachable through her Twitter handle: 

@zanne2.

W85 CLASS CORRESPONDENT

Maria Grazul

maria.grazul.wh85@wharton.upenn.edu

W86 CLASS CORRESPONDENT

Laurie Kopp Weingarten

lkwmhw@aol.com

Steve Eisenstein has written that after 

14 years at his last company, he joined 

ACI Clinical in April 2014 as CFO 

and COO. ACI Clinical specializes in 

managing and facilitating Endpoint 

Adjudication Committees and Data 

Monitoring Committees for clini-

cal drug trials. Steve is married to his 

college sweetheart, Lisa Longo C85, 

and they have three children; Seth, who 

is in the culinary program at Atlantic 

Cape Community College; Lucinda, a 

junior at Lower Merion High School 

and Level 8 gymnast on the Haverford 

YMCA team; and Teddy, who at 12, 

fences, practices gymnastics, is a Boy 

Scout, and shockingly, still has time 

for video games. Steve and family live 

in Bala Cynwyd, PA, and visit campus 

regularly. 

Carlos Deupi has written that after 

25 years at big law firms, Kelley Drye, 

Hogan Lovells, and Squire Sanders, he 

moved in-house this year with former 

client, The Brilla Group, as general 

counsel. The Brilla Group is a Miami-

based, boutique, private equity firm 

BAZERMAN
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focused on the hospitality space in 

the United States, Caribbean, and 

LATAM. On the personal side, Carlos 

is the father of two, Isabella, 20, who 

is studying hospitality, and Felipe, 16, 

who has made a number of movies. 

Carlos has competed in over 40 triath-

lons and serves as chair of the Miami 

Finance Forum, an association of 

finance and investment professionals.

Marty Lessner reports that he has 

recently had a brush with fame, so to 

speak. On September 27, he joined the 

regular Phillies radio team of Scott 

Franzke and Larry Andersen to call, 

play by play, the third inning of the 

Phillies vs. Braves game. Marty writes 

that while he had great fun, he will 

keep his day job. Listen. 

Keep sending in your news! Thanks! 

W87 CLASS CORRESPONDENT

Leslie Sherman Crane

lescrane@comcast.net

Brian D. Egger W87 is pleased to 

announce that his first book, Social 

Media Strategies for Investing, will 

be published by Adams Media in 

November 2014. The book introduces 

readers to important recent develop-

ments in the emerging field of social 

finance. Brian explains how online 

social media and crowdsourcing tools 

can be used to inform investment 

decisions. His book launch party was 

held at 6 p.m. on Nov. 6, 2014, at NYU 

Bookstore. Brian lives in New Jersey 

with his wife, Felicia, and his two sons, 

Brandon and Daniel.

W88 CLASS CORRESPONDENT

Marci Cohen

rockhackcohen@yahoo.com

Lauren A. Burnhill recently published 

her first book, My Summer in Havana: 

Co�ee, Tobacco & Capitalism in Rural 

Cuba 1959-1985. She is also the manag-

ing director of One Planet Ventures.

W89 CLASS CORRESPONDENT

Keith Wasserstrom

keith@wasserstromconsulting.com 

1990s
W90 CLASS CORRESPONDENT 

Alan Gallo

gallo.wh90@wharton.upenn.edu

Joe Giagrande and his wife, Lucila, 

founded a specialty food business in 

Chicago called Lucila’s Homemade 

Alfies. They handcraft dulce de leche 

filled treats called alfajores (alfies) that 

Lucila grew up with in Argentina. They 

are incredibly delicious and make 

the perfect gift. If any alums are ever 

in Chicago, come check them out! You 

can read more about their story at 

LucilasHomemade.com.

W92 CLASS CORRESPONDENT

Juan E. Alva

jealva@aol.com

juan@fifthstreetfinance.com

W94 CLASS CORRESPONDENT

Mindy Nagorsky-Israel 

mnagorsky@yahoo.com

Syed Zarrar Ali writes that he is 

married to Fatima Owais and sent 

in a photo of him with his beauti-

ful daughter, Maryam Zarrar, 7. He is 

the director of Lahore Chess Club and 

working to promote chess in Pakistan.

Sheetal Jhunjhunwala writes that 

she has become a full-time pranic 

healer and instructor, “Putting all the 

experience of work in various industries 

to use in healing businesses entities 

and human beings. Loving it ... It’s one 

of the more rewarding types of work I 

have ever done.” 

Congratulations to Nicole Jacoby and 

Alex Cooper on the bar mitzvah of their 

son Gabriel in September.

Our fellow grad and Renaissance 

man, Greg Goldstein writes, “In addi-

tion to staying busy on the legal and 

management side of the entertainment 

business, I am presently producing the 

Brooklyn Jazz Orchestra’s Fall Concert 

Series ... www.BrooklynJazzOrchestra.

com.” 

W95 CLASS CORRESPONDENT

Gail Chang Shen

wharton95.classnotes@gmail.com

Hello Class of 95! Thanks to everyone 

who wrote in to me. Keep those updates 

coming! 

Winston Cheng writes: “After Enron, 

I went to Cal Berkeley for my MBA 

(Class of 2002). I’m now married to 

a wonderful Japanese woman that I 

met at Golden Gate Park back in 2001. 

We have been in sunny San Diego 

since 2004, where I work at Shell Oil 

Company in their western US electricity 

and natural gas trading group.”

Vassil Shtonov, SEAS95 W95, has 

been living in Bulgaria since 2004, 

married with 2 children. Following a 

career with McKinsey (2004-2009) 

and a local cable operator Blizoo (2010-

2014), he took the position of interim 

Minister of the Energy and Economy 

of Bulgaria. As Minister of Energy and 

Economy, he is responsible for setting 

the national policy of these important 

sectors of the Bulgarian policy.

Post graduation, Mirza Beg went 

to work for Donaldson, Lufkin & 

Jenrette’s Los Angeles o�ce, and sub-

sequently transferred to the London 

o�ce in 1999. Stayed there post acqui-

sition by Credit Suisse till end 2005 

after which she helped start the London 

o�ce of GSO Capital (now part of The 

Blackstone Group). Since then, after 

brief stints back at Credit Suisse’s 

European Special Situations team and 

as CFO of EMPGI (emerging markets 

education business), joined HSBC’s 

Direct Principal Investments busi-

ness in 2010 where she was head of 

Europe and Middle East. She has since 

moved to Dubai o�ce of HSBC and is 

currently head of Corporate Finance, 

MENA. 

Lee Huang is currently SrVP/prin-

cipal of Econsult Solutions Inc., a 

Philadelphia-based economic consulting 

firm. He teaches Quantitative Tools for 

Consulting at Fels. He is marred with 

two kids, Jada (9) and Aaron (7).

Grace Tkach (nee Tsuei) and her 

husband, Chris, are proud to announce 

the birth of their first son, Raymond 

“Brock” Tkach, this past February. 

Grace has been living and working in 

Boston for the past nine years, after 

receiving her MBA from the University 

of Michigan. She is currently Human 

Resources Manager for a biomedical 

strategic communications consulting 

firm. In her ‘spare’ time, Grace is also 

the head of Hired Hands for Idle Hands 

Craft Ales, a microbrewery that she 

and Chris started just over three years 

ago. They both welcome and encourage 

classmates to stop in for a tasting at the 

brewery in Everett, MA. 

Manny Citron writes “My wife 

Bonnie Ufberg Citron W97, our four 

kids and I live in Connecticut these 

days, but we try to make our way back 

to Philly to visit as often as we can!”

Kristine Daniels married Brian 

Borowsky W93 in 2002. Since grad-

uating and meeting at work in 

Philadelphia, they’ve lived in Sydney, 

London, Ho Chi Minh City, and cur-

rently live in Melbourne, Australia. 

Kristine currently works for ANZ (one 

of Australia’s largest 4 retail banks) as a 

district manager looking after regional 

branches. Kristine and Brian have 

recently returned from a 2-week holiday 

in Myanmar, and are eagerly planning 

GIAGRANDEALI

GREENE
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MBA

1940s
Joseph A. Weston W’42 WG’48 writes: 

“Please let Mr. Fallon know that he is 

not alone from the 1940s. I am alive, 

well and now living in Florida.”

1950s
WG56 CLASS CORRESPONDENT

C. DeWitt Peterson

dpeterson53@comcast.net

WG57 CLASS CORRESPONDENT

Philip Murkett

fillotmer2@aol.com

WG58 CLASS CORRESPONDENT 

John Majane

jamajane@verizon.net

Bob Collins WG’58 writes: “My new 

book tells the story of starting Cobe 

Laboratories Inc. and building it to an 

international medical device company 

of $250 million in sales. If anyone is 

interested in purchasing it, just go to 

eBay and type in “The Cobe Story.” It 

is available for $10.00 plus $3.50 for 

shipping and handling.”

Bill Rudelius writes: “After my 

MBA, I went back to work for GE’s 

Missile and Space Group at 32nd and 

Chestnut doing stress analysis on the 

Discover satellite, the first US spy sat-

ellite. At the same time, I was going to 

class to get a PhD in applied econom-

ics at Penn. In the early 1960s, I left 

to teach marketing at the University of 

Minnesota, where I taught for almost 

four decades.”

Judith Falcigno writes: “Paul 

Falcigno, my husband, died on 

September 1, 2013. He received his 

MBA from Wharton in 1958. Paul was 

a professor of marketing and inter-

national business at Quinnipiac 

University, Hamden, CT, and retired 

in 1995 as Professor Emeritus. He 

also was the founder and first direc-

tor of the now renowned Quinnipiac 

University Polling Institute. He lived 

with me at 62 Charlton Hill, Hamden, 

CT 06518.”

Richard Tecca lives at 320 Jagger 

Lane, Hebron, CT 06248. He can be 

contacted at rftecca@ gmail.com and 

860-228-9405. He retired in 2010 

as vice president, sales and market-

ing Schneider Electric Motion USA 

Marlborough, CT. He is currently a 

board member of the Connecticut 

Gilbert & Sullivan Society and a singer 

and board member with the Hartford 

Chorale.

WG59 CLASS CORRESPONDENT 

Jack Dibb

olddibber@yahoo.com 

1960s
WG60
Stephen Lendman writes: “In August, 

I crossed the age-80 rubicon. My spirit 

and energy remain strong. My flesh 

isn’t like it used to be. About 10 years 

ago in retirement, I embarked on a 

new career. A hugely rewarding one. 

All pro bono. I became a writer, author, 

radio host and frequent guest on pro-

grams others host. I’ve written four 

books. I hope more to come. I focus on 

world and national issues. Geopolitical 

ones. Cutting-edge ones. Scrupulously 

explaining vital truths. What everyone 

needs to know. I post all my articles 

on my blog site - Steve Lendman blog. 

Many web editors publish them. Like 

Orwell, I believe in times of universal 

deceit; truth-telling is a revolution-

ary act.”

WG61 CLASS CORRESPONDENT

Frank Pinkus

rfpinkus@sbcglobal.net

WG62 CLASS CORRESPONDENT

Paul Schurr

Pschurr2008@gmail.com

James McKeon writes: “Since my MBA 

Wharton School days in 1960-62, I 

have enjoyed an exciting, fulfilling and 

rewarding life. ... Stayed on at Penn 

and earned my PhD in 1969. ... Married 

Jackie Lewis, former Penn employee in 

1967. ... Joined Northwestern Mutual 

Life in 1968, where I advanced to SVP 

of corporate planning, and left in 1983. 

... Had two sons, Christopher and 

Timothy. ... Christopher is an execu-

tive at AIG, and Timothy has his own 

Acupuncture Practice in Brooklyn. ... 

Joined Mass Mutual in 1983 as SVP of 

planning and retired in 1993 at age 62. 

... Returned to teaching entrepreneur-

ship and marketing at Western New 

England University and retired at age 

83 in May 2014. What a ride I have 

had. ... Now I play golf, garden and putt 

around our home.”

Dr. Robert A. Howell is the David T. 

McLaughlin D’54, T’55 distinguished 

visiting professor of business adminis-

tration at the Tuck School. He is also 

senior partner of The Howell Group 

LLC and was a co-founder of the 

Center for Corporate Excellence. He is 

a leading authority on corporate gov-

ernance and financial measurement, 

analysis, reporting and control prac-

tices. His activities span fundamental 

research in his field, fast conversion to 

education and assisting leading-edge 

organizations e�ect change. Dr. Robert 

A. Howell writes: “I continue to teach 

at Tuck, where I have been for the 

past 15 years. To see what I have been 

doing, google ‘Dr. Robert A. Howell.’”

 

WG63 CLASS CORRESPONDENT 

Cornelius O’Donnell and Bob Blumenthal 

WG64 CLASS CORRESPONDENT

Ed Lyons

lyons.non-pub@snet.net

Hi! I’m the ”new” class correspondent. 

I was one of the class ambassadors for 

our 50th Reunion held in May.

One of the concerns in the prep-

aration for the event was trying to 

reach our classmates. We had prob-

lems trying to contact most of you. 

Usually the e-mail address and/or 

phone number were not current. I 

have no idea if your snail mail address 

is up to date. Please send me your 

current preferred contact at the e-mail 

address below or to Helen Formanes at         

formanes@wharton.upenn.edu.

The reunion was successful in that 

our class had the highest number 

of MBA attendees for their 50th 

Reunion … 21 or 22 depending on who 

counted. The following were there: 

Paul Allersmeyer (Grong Wang a UVA 

student and Isa, Paul’s wife); Ron 

Goettinger (Eli Moss, his significant 

other); John Karcher (Lois, wife); Bob 

Killibrew (Pedie, wife); Bill Hamilton; 

Michael Kearney; Ed Lyons (Diane, 

wife); Jon Peterson (Patricia); Jerry 

Pyle; Alejandro Rodriguez; James 

Sanborn (Nancy); Bob Sherwood 

(Joan); Duane Sonneborn (Lynn); 

Frank Wagner; F. Xavier Gonzalez 

(Marisol); Harvey Gleeksman (Sue); 

Guran Tatlioglu; Ed Carr (attended 

Sat. luncheon only.) and Nazir Dossani 

(Nasreen, wife) attended Saturday lun-

cheon only.

We had 2 classmates who only regis-

tered- Peter Branch and Gene Rainis. 

If I left anyone out, I’m sorry.

In addition, I volunteered to be 

on the steering committee for the 

Wharton Graduate Emeritus Society. 

A major task of the committee is to 

communicate to the MBA community 

what the WGES is. When 45 years has 

passed since your graduation, you are 

automatically a member. 

Please check out the web page … 

http://www.wharton.upenn.edu/alumni/

emeritus-society/index.cfm

Please send me any personal data 

you would like to share with our 

classmates.

WG65 CLASS CORRESPONDENT

Dick Rappleye 

dickrappleye@gmail.com 

Our class reunion WG’65 is coming up 

next spring, and as class correspon-

dent, I’d love to hear from more of 

you. This is a great time to share news 

and updates, and to consider meeting 

others at the reunion. Hope to hear 

from you, and I know others would like 

to hear from you too.

Carol and Alex Morris returned 

to Sarasota after a month of enjoying 

Dublin, Vienna, Prague, Amsterdam 

and Paris. Son Jack drove them around 

Ireland, and Alex unsuccessfully 

researched Dublin genealogy archives. 

Daughter Jane also joined them and 

is back in Riyadh, Saudi Arabia. 

Grandkids couldn’t see why anyone 

would kiss a yucky (Blarney) stone, 

and they saw St. Vitus Cathedral, 

in proud Prague, and Amsterdam’s 

Grachten Festival opening. It was a 

great, memorable trip.

WG67 CLASS CORRESPONDENT

 John W. Thompson 

JWThompson@thompsonim.com 

WG69 CLASS CORRESPONDENT

Karel J. Samsom, Ph.D.

ksamsom@mac.com

1970s
WG70 CLASS CORRESPONDENT

Donald Short

donlynnshort@verizon.com 

J. H. Dow Davis writes: “I retired eight 

years ago after more than 20 years 

in financial services in the US and 

overseas, followed by 12 years at the 

Kennedy School of Government as 

Executive Director of The Center for 

Business and Government. Currently, 

I am chairman of The Arthur Vining 

Davis Foundations, family founda-

tions that support liberal arts colleges, 

caring attitudes in medicine, inter-

faith dialogue and understanding, 

and secondary education and public 

television.”

CLASS OF  ’50–’54 & ’68
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she improvised while visiting Katie in 

Germany and got her rented Opel up 

to 170 km/hour (over 105 mph). “The 

thing was shaking like mad!”

Kyle Shaw wrote, “I have lived 

in Hong Kong and Shanghai since 

1989, and thought I was too far gone 

to report anything.” (Not to worry, 

Kyle. Many classmates have told me 

that I’m too far gone to write this 

column.) “But, this time I thought I 

should share some news about my 

good fortune. Our second daughter, 

Kelly Shaw, arrived on July 12. See a 

picture of Kelly with her 7-year-old 

sister, Julia. Kelly was christened in 

Rome this month with several family 

members attending. In addition, Shaw 

Kwei & Partners, an Asian private 

equity firm, recently has closed on 2 

new investments (SCHMID Group and 

Amos International Holdings). This 

is much less important than our new 

baby, but is good for my firm, which I 

founded 15 years ago.” How beautiful is 

that picture?!?

Fortunately for all of us, John 

Cozzi did not send a photo of himself; 

however, he did provide us with an 

update. Pat McDonough organized a 

quarterly dinner for classmates at the 

Wharton Club in New York where one 

classmate presents for 10-15 minutes 

on a topic of personal interest. Pat 

kicked o� the series with a talk about 

the Comanche tribe (“I think he was 

kidnapped by the Calvary at birth,” 

wrote John, doing his best impression 

of a humorist.) John indicated that he 

might go with Twiggy, the Waterskiing 

Squirrel.

John Flannery writes, “I came back 

from India in March of 2013 and ran 

GE’s M&A activity for the last six quar-

ters. E�ective October 2014, I have 

taken the CEO position in our Health 

Care business based in London. Not 

sure who lives in that area but we will 

be there!” An article about John’s move 

appeared in the October 6th issue of 

The Wall Street Journal.

I recently spoke with Neal Reiner 

who left Gottex Fund Management’s 

Boston o�ce to join PIMCO (based 

in Newport Beach, CA) in June 2012. 

He and his wife, Amy, haven’t given 

up Boston completely, however, and 

find themselves traveling back and 

forth between the two coasts fairly 

frequently.

I must say that I was rather taken 

aback by a legal complaint filed against 

me by Rob Chmiel (the CFO of Orion 

Resource Partners, no less). In the 

complaint he states, “In the most 

recent edition of Wharton Magazine, 

I felt slandered by Mr. Ho�man in a 

rather unprofessional way when he 

was sending his condolences to Je� 

Schrager regarding our dinner plans 

in May.” Rob then goes on to say that 

he wants “a full investigation into this 

matter and expects a special prose-

cutor to be named for an immediate 

investigation.” Rob continues by asking 

for the involvement of the D.O.J., the 

C.I.A., the F.B.I., and “all other let-

tered agencies in Washington.” I don’t 

want to air our dirty laundry here, so let 

me just say to Rob that I have received 

countless (i.e., two) emails of support. 

One reads, “A bunch of us felt so bad 

for Je� that we held a fundraiser to be 

sure he has the money necessary for 

all the therapy he’s going to need.” The 

other says, “Chmiel actually gradu-

ated?” Just drop the lawsuit, Rot. You 

have no chance of winning.

To ensure I conclude this column 

on a down note, I am including a photo 

of Jay Weinstein and his surprisingly 

beautiful family in Iceland. I think it’s 

safe to say that this is the farthest Jay 

had ever been from a couch.

WG89 CLASS CORRESPONDENT 

Patricia (Berenson) Bogdanovich 

patricia.berenson.wg89@wharton.upenn.

edu

News from Joel Cantor: “I capped 

my mid-life athletic career with com-

peting in the Ironman Championship 

event in Kona, Hawaii, on October 11 

having qualified during the Louisville 

Ironman—making it my fourth and last, 

at least for a while. It would of not hap-

pened without Coach Lewis looking me 

in the eye and telling me, ‘You’re ready 

and can do this.’ To believe in your-

self sometimes takes someone who 

you respect enormously to say things 

like that. Currently enjoying living in 

the lovely ski town of Telluride, Colo., 

for the past three years with my wife 

Shannon and our four boys (Jake 18, 

Dylan & Elliot both 16, and our bundle 

of joy and surprise baby, Cooper, 8). 

I spend the mornings at my o�ce, 

located a stone’s throw from the 

Gondola, overseeing my private equity 

real estate fund (cantorfunds.com). And 

if the weather is sunny and conditions 

powdery, I meet up with friends on the 

mountain for some skiing. My busi-

ness HQ is located in St. Petersburg, 

Fla., within the Signature Place Tower 

project I developed, so I go back and 

forth regularly. Love to re-connect 

with my Wharton pals so please email 

or call: joel@cantorpartners.com or 

813-507-4005.” 

On a glorious sunny day in October, 

Odette Go hosted West Coast class-

mates at her beautiful home in San 

Francisco. To attend a future West 

Coast WG89 gathering, please contact 

Daniel Cheng: daniel_pdq@pacbell.net.

After co-hosting a pre-reunion event 

with Brooks Crankshaw in Chicago in 

April, Michal Clements enjoyed recon-

necting with WG89 classmates at our 

25th WG89 in Philadelphia this May. 

Friend and classmate, Rosalie Jing, 

flew in from California for our reunion 

and encouraged a few trips to the 

Reading Terminal Market. In addition 

to the social context, content highlights 

included hearing about the latest devel-

opments from Professors Pete Fader, 

David Bell and Jeremy Siegel, among 

others. Professionally, Michal continues 

to speak about millennials and fami-

lies/moms to organizations that target 

these groups and to work on strategic 

planning and market strategy e�orts 

for clients in the foodservice, food 

and financial services industries. She 

also writes “The Market Strategist” at 

the Chicago Tribune’s Chicago Now 

website http://www.chicagonow.com/

marketing-strategist/.
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Jennifer Taylor

jenntaylorhome@gmail.com 

Project Morry’s18th Annual Autumn 

Elegance Gala was held on November 

13 in downtown Manhattan. Classmate 

Tim O’Hara was recognized for his 

long time involvement and commit-

ment with the “Morry Award.” O’Hara 

is a managing director of Credit Suisse 

and the global head of equities within 

the firm’s investment banking divi-

sion. He is also the president and CEO 

of Credit Suisse USA. Additionally, 

Tim serves on the executive commit-

tee of the board of directors of the 

Securities Industry and Financial 

Markets Association (SIFMA) and is 

active in several charitable and philan-

thropic activities. He is a member of 

the board of trustees for the University 

of Virginia College Foundation, as well 

as member of the board of trustees of 

the Credit Suisse Americas Foundation 

and a member of the board of directors 

of Project Morry.

Project Morry is named after Morry 

Stein, the father of fellow classmate 

Tony Stein. Project Morry was started 

after Morry was tragically killed in a 

plane accident, and is dedicated to one 

of Morry’s life missions, providing eco-

nomically under-served children, ages 

9-18, with the opportunity to foster 

learning and development, expand their 

horizons and find their true passions. 

Honoring Tim O’Hara is just the 

start of this year’s Wharton ’90 involve-

ment. Other classmates play important 

roles for Project Morry’s manage-

ment: Doug Present, President; Scott 

Blankman Development Chair; Tony 

Stein Board Member, and you may 

also know one or more of their com-

mittee members: Tom Trynin, Curtis 

Bashaw, Laurie Blitzer, Adam 

Finerman, Brian McLoughlin, Dave 

Stetson, Mark Weinsten and Ron 

Rosenburg.

WG91 CLASS CORRESPONDENT

Chris Malone

cbmalone@mindspring.com 

We’ve got updates from six WG ‘91 

classmates this time. Also, in addi-

tion to this magazine column, all 

current and many previous updates 

for our class are now available online 

and unedited at our class website, 

www.WG91.com. I also have an e-mail 

address for everyone listed here, so let 

me know if you need help contacting 

anyone. 

Je� Varick writes: “Deedee and I 

had the unexpected pleasure of having 

dinner with Rob and Becca Fitzpatrick 

in Detroit this past week, in from 

Australia for Rob’s work and a round-

the-USA trip for Becca’s birthday. It 

had been as Wharton classmates that 

we’d last seen each other, and it was 

wonderful to pick up where we left o�. 

Great fun.” 

Kacey Carpenter writes: “Summer 

was fun with all four college kids home 

with us. Rob graduated from high 

school and did a summer internship 

at ozy.com; Kevin worked hard to save 

WEINSTEIN
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some spending cash for UW; Emma 

toured Europe and worked part-time 

at Stanford; and Cass studied for the 

MCAT. After breaking my finger and 

getting a surgical procedure on my left 

index finger, I recovered in time for 

a round-the-world trip with stops in 

Vegas, N.Y., Brussels, London, LA and 

Sydney. Kathy and I are now enjoy-

ing an empty nest with many weekends 

in the Sierras. It’s beautiful in the fall 

so call us if you would like to visit us 

in the beautiful gold country in the 

Sierras with Apple Hill, winetasting, 

hikes, rivers, lakes and more.”

Steve Shaifer writes: “I joined a 

team launching a fund to the subprime, 

alternative lending space. Banks are 

not lending to small business. That’s 

the void being filled. I would certainly 

like support from anybody familiar 

with a fund like this. The initial invest-

ment is to SmallBusinessLending.com. 

SBF aspires to be leader in the “C” and 

“D” paper niche as opposed to OnDeck 

(the industry leader in the “A” & “B” 

paper space, which is preparing an 

IPO) Square or Kabbage Inc. 

SBF targets a still-creditworthy but 

lower tier of borrower than some of 

the new “star” players in the subprime 

space. SBF started in 2013 as a broker 

of these loans with the intention of 

transitioning into being a direct lender. 

The capital being raised allows for this 

transition. The team has exceptional 

experience and some really inter-

esting methodology in underwriting 

borrowers. Management is interested 

in the massive part of the population 

for whom there is no credit data (as 

opposed to good vs. bad data). SBF 

considers traditional data but has also 

created an “Intent Index,” which looks 

at nontraditional (non-credit-related) 

data in order to assess the quality of a 

borrower and their degree of commit-

ment to repay debt. Several members 

of our team have led the growth of very 

successful companies that utilize this 

kind of methodology.” 

Sanjay Sehgal writes: “We finally 

moved back to Princeton, NJ, this 

summer after 20 years in Asia (barring 

two years in Princeton in the last 

decade). Our oldest enrolled at UCLA 

this fall, and the other two kids are in 

the Princeton school system. I am still 

going back and forth to Singapore/

India and other places doing invest-

ments in the life sciences and 

healthcare space. Look forward to 

catching up with fellow Whartonites!”

Linda Jenkinson writes: “I have 

moved my family to Sydney and am 

now bi-oceaninal (new word). I am 

commuting between San Francisco 

and Sydney, still leading my company, 

LesConcierges, which is now global. 

We are working hard on our quest for 

global domination. I wanted the kids 

to have some “kiwi”; just joined the 

board of Air New Zealand, and the New 

Zealand Olympic Counsel. So we are 

all spending great times down under. 

Also, I’m continuing with my role as a 

huge supporter of Americas Cup (for 

any of you who are interested). Sydney 

summer here I come ... looking to have 

a Sydney Wharton Xmas Party for the 

aussie/kiwi gang down under!!!”

Robert Cain writes: “The Academy 

of Motion Picture Arts & Sciences has 

chosen my screenplay, GAGARIN, as 

one of 10 Finalists from 7,511 entries 

in the 2014 Nicholl Fellowship screen-

writing competition.”

VARICK SHAIFER
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Locker stores as well as a new premium 

women’s athletic retail concept, 

SIX:02, a fast-growing startup with 

12 stores and digital business (www.

six02.com). She lives in Manhattan 

with her husband, Bipin Manuel, and 

their two little girls (running and 

actively growing into future SIX:02 

customers!).

e COHORT REP | Marissa Peters 

Cherian 

marissa.cherian@accenture.com

f COHORT REPS | Sandra Juhn 

Schubert and Jen Cahill 

sandraschubert@gmail.com and 

jencahill7@aol.com

g COHORT REPS | Fawad Sakariya and 

Dan McCone 

fawad.zakariya@sap.com and   

djmckone@yahoo.com

h COHORT REP | Allison Stark 

stark_allison@yahoo.com

Allison Stark celebrated her wedding 

to Darin Billig on September 6, 2014 in 

Tribeca, NY, amongst loving family and 

friends including Whartonites Jennifer 

Goldberg, Alison Keiller Hagan, 

Wendy Huang, Samantha Boulukos, 

Dan Weiner, Cathy Muller Fletcher, 

Sharon Parsons, Alissa Lash, Julie 

Sa�er Schi�man, Sharon Molino� 

Sevrens, Susie Strassler Moskowitz 

and Ethan Klemperer. Three weeks 

later, she had the honor of being a 

bridesmaid at the wedding of Jennifer 

Goldberg with many of the same 

friends gathered. Allison’s wedding pic 

is included below.

i COHORT REP | Geoffrey Williams 

geoffreyfw@yahoo.com

Seth Kessler writes, “After 15 years 

living in Manhattan, we decided it was 

time for a change of scenery. We dis-

tracted the kids by taking them on a 

fantastic three week vacation to the 

Mediterranean this summer, and the 

intent was to then move directly into 

our new home in Bethesda, Maryland....

except the house wasn’t ready. It’s still 

not ready, and it’s now looking like a 

2015 move-in date. I like the new locale, 

but I’m pretty sure I’ll love it a whole 

lot more once we are no longer living in 

a “temporary” Manhattan-esque apart-

ment with everything we own piled up 

in it. Stay tuned for the open house 

invitation for the many Wharton folks 

who live nearby. Turns out you actually 

need a house to have people come to 

an “open” house. I guess I didn’t learn 

that concept at Wharton.”

Ryosuke (Reo) Watanabe shares, 

“I am based in Boston with my family, 

and am now engaged in building a 

new international college of liberal 

arts in Yamanashi, Japan. I am mainly 

in charge of forming a partnership of 

student and faculty exchange with uni-

versities in the world and recruiting 

high school students outside Japan. 

Please check our new website. (http://

www.icla.jp/)”

And I, Geo�rey Williams and my 

wife are proud to announce the birth of 

our twin daughters, Margot and Lucia, 

born September 29th. Everybody’s 

doing well, although their older brother, 

Matthias, is still a little shocked by the 

arrivals.

j COHORT REP | William Baird 

wbaird@ptcbio.com

k COHORT REP | Jay Remington 

james_fremington@hotmail.com

Elena Lytkina and Ruth Manfredi 

had a FANTASTIC weekend in Rome 

together (photo at the Coliseum). Elena 

has a very successful career at man-

agement assessment firm GH Smart, 

advising CEOs and PE clients and 

needed to be in Rome for client board 

meeting so we took advantage of the 

situation! Both of us left husbands and 

children at home and just wandered 

around Rome all weekend, talking, 

shopping and eating. Obviously, this 

was like a mini-vacation. We talked 

about the need to do a mini-reunions 

for our learning team and Cohort. If 

anyone is in Washington, D.C., look up 

Elena; anyone coming to Italy look up 

Ruth! 

Peter Schubert shared that he and 

wife Sandra (Juhn) Schubert met up 

with Sandra (Rehm) Smith and Je� 

Smith with their kids in Valencia this 

summer where they spent some time 

together in the city and at the beach. 

The Schuberts live in Bronxville, N.Y, 

with Keala, 9, and Kai, 6. The Smiths 

are in Providence, RI, with their kids 

Mateo, 10, and Catalina, 7. 

l COHORT REPS | Andrew Yoon and 

Lisa Brichta Tretler

ayoonjk@gmail.com and 

ljtretler@optonline.net
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Wendy Bagdi

wendy.bagdi.wg00@wharton.upenn.edu

b COHORT REP | Steve Stagg

Stephen.stagg@regions.com

c COHORT REPS | Mandy (Scheps) 

Pekin and Idris Mohammed

mandy.pekin@gmail.com and 

idris.mohammed@comcast.net

Looks like it’s the season for Cohort 

C’ers to enjoy a bit of a breather. After 

more than five years heading up mar-

keting at GrubHub, I (Mandy Scheps 

Pekin) resigned. It was a tough deci-

sion, but I really loved it when we were 

in the small, scrappy, entrepreneurial 

startup phase, and GrubHub is o�cially 

no longer a startup!! I’m taking a few 

months o� before I start to search for a 

new startup opportunity, and I’m thor-

oughly enjoying the time o�. I highly 

recommend taking a break between 

jobs. On the personal front, Billy and I 

are still in Chicago with our two kids, 

Jordyn and Reece (ages 8 and 6). Let 

us know if you’re ever in town!”

Rocky Motwani is also enjoy-

ing some time o�. He writes, “After 9 

years at JPMorgan with the last three 

years running a payments product, I’ve 

decided to take the leap from JPMorgan 

and find something a bit more entre-

preneurial. Taking a bit of time to smell 

the roses and then I’m looking forward 

to the next step.”

In April, Lucy Martinez gave birth 

to her second baby, MaryAgnes, and 

is now a part of the “two under two” 

club. She writes, “I thought my sleep-

deprived clubbing days were long over 

but alas. … On the work front, I am still 

in the non-profit arena, heading up the 

1,000 Days—an initiative started by 

former U.S. Secretary of State Hillary 

Rodham Clinton to bring greater global 

attention to the problem of malnutri-

tion. Ironically, the focus of my work 

is nutrition for mothers and babies—in 

the 1,000 days from pregnancy to age 

two—so I have been living my work. I 

joined 1,000 Days when it was a startup 

back in 2011, and we are on the verge 

of an “IPO” next year in that there are 

a lot of exciting opportunities ahead 

to raise the profile of the issue. In 
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l COHORT REP | Garron Hansen

garronhansen@gmail.com 

WG07 CLASS CORRESPONDENT 

Renos Savvides

renos@alumni.upenn.edu

David Gold and Kelly Westphalen 

C’02, SPP’07 were married over Labor 

Day weekend in Glen Ellen, California. 

Wharton was well represented, with 

guests including David Padrino, Adam 

Gerson, Eric Stone, Joe Spector, 

Lindsey Mathews Padrino C02 

WG11, Christopher Bennett, Sinead 

Murphy Bennett, Jonathan Jewell, 

Brent Hooper, Brian Nash, Michele 

Cheowtirakul Braxton, Ahin Thomas, 

Linda Drabik, Brian Jelenek, Bill Rock 

L08 WG08, Collin Blackburn WG11, 

Renos Savvides and Joe Herger. After 

spending a few days post-wedding 

relaxing in California, David and Kelly 

are back in the New York, where they 

live in the East Village. (PHOTO)

Krisa Mayglothing Park and 

Jeromie Park WG’06 welcomed their 

second daughter, Sydney, in May. She 

joins big sister, Campbell, who just 

turned 2.

a COHORT REP | John Vogiatjis and 

Shirin Ghadessy

john.vogiatjis@gmail.com and 

sghadessy@gmail.com

c COHORT REP | Jon Adler

jonathan.adler.wg07@wharton.upenn.

edu

Radhika Angara has been enjoying the 

bliss of vacation in Norway and joined 

cohortmates Ivan Leal and Kate Tan, 

as well as other classmates, to celebrate 

the wedding of Nicolas Zylberstein. … 

Nicolas became engaged last year in 

Jerusalem and was married on July 5, 

2014, to his lovely Czech wife, Pavlina, 

whom he met in Prague on a warm 

summer evening four years earlier. 

After the two-day-long wedding fes-

tivities at the Prague castle and a 

“mini-moon” in Corsica, Nicolas has 

also decided to cross halfway around 

the world to start their married life. 

After four and a half years working 

for The Walt Disney Company in Los 

Angeles and London, he has jumped 

from old to new media to join YouTube 

as a principal in their global business 

operations & strategy team in San 

Bruno, CA. 

Kristin Darrow (nee Lutz) is 

delighted to announce that Asher 

Judson Darrow was born on March 6th, 

2014. He is also welcomed by father 

Judd and big brother Bennett, with 

Kristin now surrounded at home by 

three boys. Hot on these heels, Jared 

Weiner is thrilled to share the news 

that Vanessa Kyla Weiner was born on 

Friday, April 11th, 2014. Jared is trying 

to figure out why such a small person 

requires more gear than the average 

football team.

Siddharth Mundra and Anjali 

Bhave recently moved to the Bay Area 

as Sid took on a role with Google (“big 

change from Wall Street!) investing in 

renewable energy. Sid and Anjali were 

also blessed with the arrival on June 

30, 2014 of their second daughter, 

Myra, with whom older sister, Taara, is 

already besotted.

Dean Chen and his wife, Hana, have 

landed in Orange County, Southern 

California, after bouncing from 

Manhattan to Silicon Valley and West 

LA. Dean is leading the health tech 

practice at Wind River, Intel’s ‘Internet 

of Things” software division, and Hana 

is joining a large law firm in the fall 

after getting her JD from UCLA. Dean 

and Hana’s son, Dean Ryan Chen, is 

almost 2 years old now and is more fun 

every day. He’s been given six months’ 

grace before Dean and Hana start him 

on those Penn applications! Dean has 

happily had the opportunity to meet 

up with fellow Cohort C’ers Lawrence 

Park and Kurt Johnson while he was 

living in LA. Dean definitely wants to 

know if any Cohort C’ers and class-

mates are in Irvine/Newport Beach as 

he is looking forward to catching up 

with them. We know that Jen Seo is 

there but newborns have to date pre-

vented a meetup!

Curtis Lee married another Wharton 

Grad–Janet Souk WG11–in May 2014 

in San Francisco. There were many 

Wharton classmates in attendance. 

Curtis has also now launched the 

company he founded last year, Luxe 

Valet. Luxe is a tech startup that is 

doing valet parking on demand through 

its app. Luxe is currently operating in 

San Francisco but expanding elsewhere 

soon.

Meanwhile, Hassan El-Houry con-

tinues to go from strength to strength. 

He has been named a Young Global 

Leader by the World Economic Forum 

in Davos for 2014.

e COHORT REP | Vikram Kapur

vikram.kapur.wg07@wharton.upenn.edu

l COHORT REP | Jesse Sanders

Jesse_s_sanders@yahoo.com

KRONFELD FRIEDMAN

GOLDDANIEL

WG08 CLASS CORRESPONDENT

Humera Afzal

humera.afzal.wg08@wharton.upenn.edu

Zack Friedman, group executive vice 

president and chief financial o�cer of 

Mina Group, was named ”Revolutionary 

CFO of the Year” at the seventh Annual 

MENA CFO Awards, recognizing the 

top business leaders in the Middle East. 

Prior to joining Mina Group, Zack was a 

hedge fund investor and invested across 

multiple sectors, including financial ser-

vices, real estate, energy, consumer and 

healthcare. 

After graduating in 2008, Sophie 

Anderson moved to New York to work 

at Unilever and live the single’s life–only 

to meet her future husband, Laurent 

Andre Vasilescu, a few months after her 

move. Sophie and Laurent moved in 

with each other and married June 2011 

in Brussels, where they are both origi-

nally from. Sophie has been working at 

American Express for the last four years 

as a senior manager in marketing, and 

she had the opportunity to reconnect 

with her classmates and co-workers last 

year during the five year reunion. Sophie 

and her husband most recently wel-

comed their first child, Julien, on August 

5, and they are over the moon with him.

In December 2014, Richard Grant 

launched Touchdown Ventures, a 

venture capital firm that partners with 

leading corporations to establish and 

manage their venture capital platforms.  

Richard founded the firm with David 

Horowitz (who worked with Richard 

at Comcast Ventures) and Scott Lenet 

WG97 (co-founder and managing 

partner of DFJ Frontier).

Nicholas Maestas has a family 

update. His wife, Emily Maestas, and 

he welcomed a healthy baby girl to 

their family, Elise Luciana Maestas, on 

October 1, 2014. 

Charles Njendu’s submission is 

that he was named as one of the top 

100 youngest and influential economic 

leaders in Africa by the Paris Institut 

Choiseul. Details via this link to the full 

report (position 59): http://choiseul.

info/site/wp-content/uploads/2014/09/

Choiseul-100-Africa-VA-BD.pdf. 

Joy Wang says: “Andrew Farris 

WG08 and I welcomed our first child (a 

baby boy named Mark George Farris) on 

February 17, 2014. We’re happily settled 

in Princeton, NJ, and welcome anyone to 

drop us a note if they are in the area.” 

Jenny Wilkinson and Mitch Salzberg 

WG08 had a baby, Heidi, in February 

2014. They now have two kids, the other 

being their 3-year-old son, Hudson. 

Jenny stays at home with the kids 

and claims that it’s her hardest job 

to date. Mitch left BCG recently and 
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joined a smaller consulting firm called 

ghSMART, which is a management 

assessment firm. They live in Dallas, 

TX. Note the picture of the family on 

vacation in Florida. 

WG09 

a COHORT REP | Danica Griffith

griffithdanica@yahoo.com

Manpreet Singh, president of talklocal, 

writes: “Happy Holidays! talklocal 

is settling into our brand new HQ in 

College Park, MD, and loving our prox-

imity to the university. Plus, there’s 

Board and Brew–an excellent co�ee 

shop that’s been great for starting our 

engines in the morning, as well as 

helping us unwind over a game of cards 

in the evening. Last but not least, we’re 

also excited to welcome Paul Murskov, 

our new VP of sales, on board. Our 

national footprint jumped 37% in his 

first month, so the VP is gunning for 

MVP this season.”

b COHORT REP | Hannah Peterson-

Mccoy

hannah.peterson.mccoy@gmail.com

c COHORT REP | Jing Zhang

Jing.zhang.wg09@wharton.upenn.edu

Meir Stein and his wife Rona are 

excited to welcome their baby girl, Aya, 

who was born on July 27. Aya’s sib-

lings, Uri (5) and Alona (2) are also 

extremely happy with the new addition 

to the family. 

Chioma Duru recently moved to 

Los Angeles.

d COHORT REP | Avery Cregan 

Newcomb

avery.newcomb@gmail.com

e COHORT REP | Fito Waisburg

awaisburg@gmail.com

f COHORT REP | Stephen Chu

stephen.chu.wg09@wharton.upenn.edu

g COHORT REP | Alexander 

Athanassiou

Alexander.athanassiou.wg09@wharton.

upenn.edu

h COHORT REP | Christian Kellett

Christian.kellett.wg09@wharton.upenn.

edu

j COHORT REP | Rachel E. Brenner

rachel.brenner@gmail.com

i COHORT REP | Michele Luchejko

michele.luchejko.wg09@wharton.upenn.

edu

l COHORT REP | Steve Lamb

Steve.lamb@gmail.com 

WG10 CLASS CORRESPONDENTS

Sarah Hershey and Emily Di Capua

sarah.hershey@gmail.com and 

emily.dicapua@gmail.com 

a COHORT REP | Michael Cogan

mlcogan@gmail.com

b COHORT REP | Jordan Brehove

jbrehove@gmail.com 

c COHORT REP | Emily Di Capua

emily.dicapua@gmail.com

d COHORT REP | Lauren Christman 

lauren.christman@bain.com

f COHORT REP | Forest Schultz

g COHORT REP | Gareth Keane

h COHORT REP | Sarah Hershey

sarah.hershey@gmail.com

i COHORT REP | Yuan Shu

c COHORT REP | Carl Fowler

carl.fowler.wg11@wharton.upenn.edu

Class of 2010,

We hope you are as excited as we are 

for our fifth-year Reunion! Check the 

WG Class of 2010 Facebook site and 

Reunion website for details (http://

reunion-weekend.wharton.upenn.edu)! 

See you there! 

—Emily and Sarah

Albert Sara writes: “I’ve been living 

in Rio de Janeiro for over a year 

now. I’m here on a foreign assign-

ment for Nissan’s Brazil HQ. It’s been 

an awesome adventure, and Andrew 

Stewart came to visit during the World 

Cup!” (Andrew claims Albert was a 

“superhost.”)

Alex Perevalov now has a 2-year-old 

son Daniel. He and the family moved 

to the U.S. where his wife got an MBA 

from Chicago Booth, and they now live 

in Baltimore.

Wendy Liu’s Teddy turned 1 last 

month and is walking/toddling around. 

Teddy has been a big adjustment but 

cool and exciting every day. The family 

is happy in New York and plan to stay 

for the foreseeable future.

Amy Cooper moved from NYC 

to Burlington, Vt., where she started 

working on new models in health care.  

Amy and husband Taylor have two 

daughters, Kyla (3) and Julie (1), with 

a third on the way in January.  She 

welcomes any Cohort F’ers who find 

themselves up her way to drop her a 

line.

Vishwas Seshadri bought a home 

and moved to Bridgewater, N.J., last 

year.  Anishka is 3 years and loves 

attending Montessori school in 

Finderne.  Seshadri is in global mar-

keting at Celgene. He recently joined a 

Indian music band, Jersey Rhythms.

Leeatt Rothschild and Micky 

Hervitz have been enjoying life in 

Chicago since they moved there 

two years ago. Leeatt works in 

social impact consulting at Mission 

Measurement. They hang out with 

other WG10’ers based in Chicago, 

including Howard Levine and Adam 

Birnbaum.

Lauren and Ben Rhea moved down 

to DC in April. After finishing her 

Ph.D. in physics, Lauren got a job 

with Accenture Federal. Ben is still in 

the Life Sciences Strategy group at 

Accenture.

Judy Wu and Prem Nainani got 

married last fall and currently live in 

San Francisco. Judy works at Google, 

and Prem works at a hedge fund.

Kathleen O’Brien ran the NYC 

Marathon in November in honor of 

Brad Berman, who had a stroke at age 

37. The Burke Rehabilitation Center 

team is raising money to help create a 

lower limb robotics program at Burke 

Rehab Center in White Plains, N.Y., 

which helps stroke patients improve 

their ability to walk.

MBA for 
Executives
WG96 WEMBA

Leslie Golden

Golden728@gmail.com

WG99 WEMBA

Steve Tuel

smtuel@gmail.com

WG01 WEMBA EAST 

Gowri Grewal

gowri@alum.mit.edu

Congratulations to Ena Williams 

Koschel who took on new respon-

sibilities as senior vice president of 

international operations at 7-11 Inc. in 

September. Ena has been based out of 

the Dallas, TX, headquarters location 

since 2013, after moving from southern 

California.

Best Wishes to Dan Powers, who 

married Sally Winter on October 11th 

in Westhampton Beach, N.Y. The 

couple lives in Mountain View, Calif., 

where Dan works for Google, and Sally, 

a Thunderbird MBA, works for Visa.

Gowri Grewal has joined Twilio, a 

venture-backed cloud communications 

platform provider in San Francisco.

Tom Kaufman is finishing up his 

term as president of the American 

College of Real Estate Lawyers, an 

invitation-only professional organiza-

tion with over 1000 members.

Mark Turner reports that he caught 

up with Ed Moore over breakfast at the 

Green Room at the Hotel DuPont in 

Wilmington in October. Mark, Ed and 

families are doing well. If anyone gets 

to the Wilmington, Del., area, or is on 

their way past it on Amtrak from or to 

Philadelphia, D.C. or NYC, Mark would 

be delighted to treat for a quick meal, 

drink and catch up.

WG02 WEMBA

Ismail Dawood and Mary Gross 

marygros@wharton.upenn.edu 

izzy.dawood@bnymellon.com

WG04 WEMBA EAST 

Shari Wakiyama

shari.wakiyama.wg04@wharton.upenn.

edu

WG05 WEMBA/SF 

Matt Myllykangas

Matthew.Myllykangas.Wg05@wharton.

upenn.edu

WG06 WEMBA EAST 

Brian Egras

brian.egras.wg06@wharton.upenn.edu

Aravind Immaneni was recently pro-

moted to head of store distribution 

CLASS OF ’12 & ’14 
CALLING ALL VOLUNTEERS! 
It seems that your class is missing its 

Correspondent. Are you interested? 

Contact classnotes@wharton.upenn.

edu for more information.
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update
�e Demands, and 
Opportunities, of Continuous 
Education
There was a time when those of us intent on 

achieving success followed a very similar, 

structured education and career model. 

We worked a couple of years after under-

grad and then took a couple of years o� or 

committed every weekend and summer to 

obtain an MBA or other advanced degree. 

Once that advanced degree was conferred, 

we breathed a sigh of relief, went on to 

build our careers and rarely looked back 

at the schools that had trained us (other 

than attending a sporting or alumni event). 

School and career were sequential paths 

that did not intersect. 

Technology and a global economy have 

turned that model upside down. Once a 

derogatory term, “professional student” must now be the designation associated with 

any of us who wish to succeed, whether in the public or private sector, regardless of 

industry. The rate of innovation demands that we continually learn and stay construc-

tively dissatisfied during every phase of our career. 

Education must also change. Not everyone can take large blocks of time o� every year 

to attend formal classroom programs in another state—or country. Lifelong learning to 

gain new skills and achieve at new levels requires a flexible, integrated model that com-

prises formal and informal, group and individual opportunities. Education and career can 

no longer be sequential paths. They must converge in a continuum and enable individ-

uals and organizations to design programs to accommodate personal or organizational 

needs and goals. 

As Wharton alumni, we have a unique advantage. Our University has made a commit-

ment to helping its graduates continue learning. It is also leading the world’s universities 

in the development of adult learning programs that are not limited by geography or any 

particular time commitment. Whether as informal as listening to SiriusXM Business 

Radio Powered by the Wharton School, or as formal as the Advanced Management or 

Executive Development programs, we as alumni have many avenues through which to 

continue learning and honing our skills. 

I am grateful for the lessons and opportunities. Rarely a day goes by that I do not in 

some way benefit from my Wharton experience—either through something I learned in 

the classroom, by reaching out to a former classmate or professor known for expertise in 

a particular area, or reading the newest articles on Knowledge@Wharton.

I encourage all alumni to stay close to Wharton’s programs for continuous learning. 

They are within your reach regardless of where you are in the world. The School uses 

interactive learning technologies, research centers, Wharton Global Forums, podcasts 

and myriad methods to allow us to engage with and learn from Wharton faculty and 

alumni. 

Contribute as well. Imagine the impact we can have when all 93,000 of us commit 

to using what technology a�ords to deliver innovation and improve business and lives 

throughout the world.

L. David Mounts, WG’04
Chairman, Wharton Alumni Executive Board

strategy & operations at TD Bank. In his new role, 

Aravind will be responsible for store operations, pro-

ductivity, transformation, governance, control and 

retail strategy for the bank’s 1300+ store network 

from Maine to Florida.

WG07 WEMBA EAST 

Saras Agarwal and Jessica Hatch

saras.agarwal.wg07@wharton.upenn.edu, jessica.

hatch@gmail.com

WG08 WEMBA EAST

w COHORT REP | John Mone

John.mone.wg08@wharton.upenn.edu

WG09 WEMBA EAST

Utpal Bhatt

utpal.bhatt.wg09@wharton.upenn.edu

WG09 WEMBA/SF 

Cori Johnson and Stan Allen

corinne.johnson.wg09@wharton.upenn.edu, 

stan.allen65@gmail.com

WG10 WEMBA EAST

Jennifer Houff

jennifer.houff.wg10@wharton.upenn.edu

WG10 WEMBA/SF

Suki Toguchi

Suki.toguchi@gmail.com

This year’s annual class reunion (our 4th!) was held 

on Sunday, September 21 at Rinconada Park in Palo 

Alto. Over 60 attended including classmates, sig-

nificant others and children. We had a great time 

catching up and were elated to see classmates Harish 

Belur, Dan Paik (who traveled from Seattle to attend 

the reunion), Herodia Allen (who recently gave 

birth to her third child), and many others. We had 

strong women representation including Irene Chen, 

Chanda Dani, Weiying Ding, Chi-hee Kim, Chloe 

Ma, Shamitha Somashekar, Tina Todasco and Chloe 

Ma. Many were chatting up business ventures and job 

changes including Stephen Lee, Fabrice Della Mea, 

Raghu Kodige and Brendon Wang. Others lamented 

on how fast their kids have grown; David Garcia, 

Redmond Huen, Kartik Krishnamurthy, Anand 

Hariharan, Taeho Oh and Rangesh Raghavan. We 

were happy to hear that Brendan Hogan and his wife, 

Katie, will be expecting their first child before the new 

year. Although many missed the reunion, we have 

no doubt that we will see them at the annual holiday 

party hosted by Risha and Prasad Kilaru. 

In August, Danny Sullivan and family moved to 

McKinney, Texas (a town just northeast of Dallas). 

Danny is now the VP, global gigital experience, at 

Pizza Hut, a division of Yum Brands, where he is 

overseeing the user experience, marketing and ana-

lytics for all its digital properties. Do let him know 

if you find yourself passing thru DFW. They’re 

settling in there; closed on their house at the begin-

ning of October and are balancing unpacking with 

purchasing. 

WG13 WEMBA/SF

Anand Raghavan

ranand@gmail.com
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When asked in a PBS NewsHour interview why Google 

hadn’t publicized the numbers until then, Bock said, “Quite 

frankly, because we knew we would not look good. And we 

were worried about litigation.” 

Google’s senior leadership came to realize, he added, 

that “the right thing to do would be to share this 

information, because we have an issue. Our industry has  

an issue. And the only way to have 

an honest conversation about this 

is to start by actually sharing  

the facts.”

Just like everything else the 

company does, its turn toward 

transparency sent ripples far 

beyond the company’s Mountain View, 

California, campus, says Prasad Setty 

WG99, Google’s vice president of people 

analytics and compensation. Setty oversees a 

team that enables all people decisions at Google 

to be data-driven and generates insights on 

keeping Googlers happy and productive, a 

position he’s held since January 2011.

“Since we have made that 

information transparent,” 

Setty says, “at least 15 peer 

companies in the tech industry 

have said, ‘Oh, by the way, 

here are our numbers,’ and 

acknowledged the same issues.

“And now we are starting an 

industrywide dialogue about 

what should we do collectively, 

because no one company can solve this 

problem on its own,” he continues, noting 

that Google intended to release the data 

even before the activists demanded 

it. “Here’s something we care about 

deeply and are committed to fixing this 

in the future for however long it takes.”
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Although, data suggest that such 

e�orts might take awhile—in 2012, 

just 12 percent of computer science 

undergraduate degrees at major research 

universities went to women; in 1985, that 

number was 37 percent, according to the 

National Center for Women & Information 

Technology. For its part, Google has been 

pouring money and resources into literally 

growing the next crop of diverse tech 

workers—for instance, through ground-

level programs such as female-focused 

middle-school science programs.

“This is going to take a long time to fix,” 

Setty says, “but we are determined.”

Google’s move to transparency and its 

subsequent long-range plans to address 

its diversity problem are emblematic of 

how an organization can garner trust in an 

increasingly cynical world, says Michael 

Useem, Wharton’s William and Jacalyn 

Egan Professor of Management and 

director of the Center for Leadership and 

Change Management. 

“Trust is one of the most uniquely and 

completely earned capacities,” he says. 

“You can want to be trusted, you can say, 

‘Trust me,’ but it’s like telling the equity 

market to give you a high valuation of your 

stock. It doesn’t just happen; you have to 

earn it.”

So whom, or what, can you trust these 

days?

Trust and Crisis

“Public surveys,” Useem says, “reveal that 

majorities report some or little confidence 

in many American institutions, including 

big business, though public confidence 

is far stronger in the military and small 

business.” 

Indeed, data from a 2014 Edelman 

report finds that only 43 percent of people 

believe what CEOs say, says Robert 

Hurley WG83, a management professor 

and executive director for the Consortium 

�e tone coming down from the top of an 

organization isn’t always what creates 

a trustworthy organization, says Robert 

Hurley WG83, executive director of 

Fordham University’s Consortium for 

Trustworthy Organizations. 

“It’s behavior in the middle and 

organizational systems that enable and 

reinforce an active and conscious search 

for doing what is right for all legitimate 

stakeholders,” he explains.

A company must have a critical 

mass of leaders who take maintaining 

the company’s reputation personally 

and have the knowledge and skills to 

engineer six aspects of trustworthiness 

into the DNA of the tribes they lead. �ose 

qualities are: 

• Communication

• Benevolence

• Alignment of Interests

• Similarities of Values

• Integrity

• Capability to Deliver

“All companies are made up of people, 

and people are corruptible,” Hurley says. 

“Every major religion has suggested as 

much since the beginning of time. We dri� 

based on desires or pressures—greed, 

fear, profit, status—that go against our 

stated values.” 

For people and companies to maintain 

integrity, he says, “the only way” is to 

be honest about the di�erence between 

what one says and what one does.

“People and companies need 

processes of discernment and learning 

that force us to catch and correct dri�,” 

Hurley says. “Great leaders do that 

for themselves and they do it for their 

organizations using various tools.”

— Michael J. O’Brien

of Trustworthy Organizations at Fordham 

University.

Such a grim outlook should send a 

clear message to those in power, Useem 

says. Leaders of major institutions—

religious groups, universities, community 

organizations, foundations, hospitals 

and business firms—should all strive 

to restore public confidence in their 

missions and operations.

Hurley agrees. While skepticism seems 

to be the order of the day in mass culture, 

he says, a long-term loss of trust can have 

deeply corrosive e�ects.

“If you think about it, countries that 

lose the trust of their citizens have 

revolutions,” Hurley says. 

What’s more, executive decision-making 

has become ever more complicated as 

organizational stakeholders proliferate in 

the 21st century—in large part to the new 

focus on a triple bottom line of “people, 

profit and planet.”

“Look at all the stakeholders. Look at 

regulators. Look at customers, investors, 

employees,” Hurley says. “These circles 

don’t have necessarily completely 

overlapping interests. In fact, in some 

ways, their interests may be in conflict. 

“So how do I as a leader encapsulate 

these interests, manage these trade-o�s 

and move forward while maintaining 

the trust of this disparate group of 

stakeholders?”

Hurley has written extensively on the 

topic of trust, including the 2011 book 

The Decision to Trust: How Leaders Create 

High-Trust Organizations, with the aim of 

“demystifying trust,” as he puts it. 

Soon after the book’s warm reception, 

he created Fordham’s consortium, 

whose mission is to expand the number 

of organizations that can legitimately 

be called trustworthy by helping them 

demonstrate the values, practices and 

processes that warrant stakeholder trust.

“We’re very active in 
going beyond theory 
to try and see if we can 
make a difference.” �e Six Qualities of 

Trustworthiness



“Our mission,” he says, “is to help 

companies, one at a time, to understand 

what trust is and how to embed that 

pretty deeply into the architecture of 

their companies. If we do that, then 

over time they send lots of signals of 

trustworthiness.”

The consortium has also developed 

tools to measure trustworthiness and has 

used them with a variety of companies 

and executive programs for large global 

banks.

“We’re very active in going beyond 

theory to try and see if we can make a 

di�erence,” he says.

Trust and Risk

Providing such guidance on the topic of 

trust has proven vital because whenever 

the public’s faith is shaken in a a publicly 

traded company—or in an entire country’s 

political or economic environment—it 

can usher in some very unwelcome risk 

possibilities, says investment professional 

Anand Iyer WG83, adjunct professor of 

finance and investments at Sacred Heart 

University, former managing director at 

Morgan Stanley, and a Wharton classmate 

of Hurley’s and an active member of the 

consortium.

Risk, Iyer says, shows up in two market 

measures: credit spreads and volatility, 

which tend to show whether a company or 

a country will be negatively impacted by a 

question of trust or a scandal.

“[A widening credit spread] means 

that, for a company or country in 

question, investors are demanding a 

higher spread on its debt because they 

either lack trust in its numbers or in its 

strategy,” Iyer says.

Higher volatility, meanwhile, shows up 

in the stock price of a company and, in 

the case of a country, in its currency. Iyer 

cites an ongoing saga playing out in the 

headlines to illustrate: the currency and 

credit spread volatility associated with the 

Russian ruble and debt. As a corporate 

example, he o�ers, ”I don’t know whether 

Herbalife is doing everything by the book 

or not,” he says. “But the fact that it is 

being questioned by one set of activist 

forces against another, it has made 

the stock a lot more volatile. I’m not 

saying they are doing something right 

or wrong; this is just 

how it reflects on 

the valuation of the 

company.”

At its worst, the risk 

of untrustworthiness 

is existential for a 

company. While malfeasance can occur 

in any part of an organization, it only 

takes a few of the right people making the 

wrong choices collectively to bring down 

a company of thousands, Iyer says.

“If you look at almost all of the trust 

violations that have occurred,” he says, 

pointing to Enron and Tyco as classic 

imbroglios, “it takes three distinct 

individuals: the CEO, the CFO, and 

the head of sales or production. When 

you have that club of three acting in 

[collusion] in some form of misbehavior, 

then you are asking for trouble.”

The inverse is then true. To ensure 

that an organization is trustworthy 

and flourishing, boards must 

insist that the leaders within the 

organization align their interest with 

its stakeholders.    

“There’s a saying 
in German, ‘The 
fish stinks from 
the head first.’”
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I dropped the finance. I dropped the buying part, and I was left with 

the people part. That’s how I said, “Aha! This is where I belong. This 

is where I’m comfortable.”

WM: And is that how you became an ombudsman?

MARS: From there, I actually took a few years sabbatical. 

I was trying to raise my children and realized I couldn’t be 

superwoman, and that I couldn’t do it all. So I took a few 

years o� to stay at home. But I really missed that connection 

and being involved in the business. I went back, and that is 

when I got assigned to start up the Ombudsman program at 

Mars. This is now 17-plus years ago. 

There weren’t many ombudsman programs in corporate 

America. That was my real opportunity to make a di�erence 

to people. To be there, and to see how we could improve the 

working environment. The working experience for people, by 

really having an organization—a very small organization within in 

a big organization—focused on listening to people. 

WM: That’s what ombudsmen do? 

MARS: We listen. And then help them help themselves, and help 

them resolve their issues themselves, supporting them in whatever 

way we can. 

WM: How was the transition to top leadership, to the 

board chairman role?

MARS: My transition came with a lot of time and 

preparation. I had considerable support from within 

the organization. For me, [when] transitioning 

out of the ombudsman role, which I had been 

doing for 16 years, I was very proud of having 

established and grown [it] to what it is today.  

The Mars ombudsman program is recognized as 

gold standard in terms of how to have a global 

ombudsman organization. That was a very big 

part of my identity and my pride in what I’ve 

accomplished within this organization—and 

something that I was recognized for and could 

feel that I achieved it on my own, not because 

of who I am.

[For] many family members within a family 

business, there are times where you have to 

say, “Have I done this? I’ve achieved this 

because [of] my competencies? Or does it 

have to do with the fact that my last name is 

Mars?” 

WM: Regarding the Ombudsman 

program, it is part of the larger culture of 

trustworthiness at Mars. Please explain.
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MARS: To make our organization function and be successful, 

it’s all about our people. In the end, we have great brands, 

and we can have fantastic factories, but if you don’t have the 

people that have a passion behind our brands to either make 

them or sell them, we don’t have a business. So I really want 

to make sure that this is a place that associates—and we call 

them associates, not employees—where they feel valued and 

respected. And feel like they can make a di�erence in our 

organization. 

For us, that means that the “how” is just as important as the 

“what.” I say it’s not just, “Are you delivering your numbers?” 

What’s really important is how you deliver those numbers. Now, 

clearly you understand that even if you’re a great team leader, 

but you’re not able to achieve anything on the “what” side, 

that’s going to become a problem. But we really emphasize that 

how you interact with your people, and how you are as a leader 

or as a team player, is really, really, really critical. 

Again, it’s about respect. We have open o�ces. Open dialogue 

and communication between departments, hierarchies. The 

president doesn’t have a bigger space than a sales associate 

that happens to be borrowing a desk while in the o�ce. It’s 

this sense of, we’re all in this together. And one person isn’t 

more important than another. We have di�erent roles. We take 

more risks, less risks, depending on how high up you are in 

the organization. However, it does not make one person more 

valued than the other person. 

WM: Was this a shift in culture for Mars?

MARS: No, because we’re founded very much on our Five 

Principles. And our Five Principles are Quality and E�ciency 

and Responsibility, Mutuality and Freedom. The real trick 

is making them all work together because you’re constantly 

balancing one o� of the other to get best results.

The philosophy, the defined Five Principles, was written 

down in the ’80s—really because the organization was getting 

too big to be able to do it just by word of mouth. At that point, 

my father and my uncle were running the organization, [and 

they said], “We need to put this down on paper so everybody 

understands and everybody is aligned behind the same 

philosophy.” But the actual principles that were written down at 

that point have existed way back into my grandfather’s time.

WM: Is there one principle that sticks out? Is more unique?

MARS: The one that pops up the most is this concept of 

Mutuality. Which in very simple words for me, is about finding 

win-win solutions. It’s not about win-lose. Together, our 

relationship is going to create a better success for both of us, 

not one versus the other. We apply that all the way through from 

our associates, to our suppliers, to our consumers. 

WM: Did you have a light-bulb moment as ombudsman, about 

just how powerful the role and these principles are?

MARS: Was there a story? I don’t know. The ombudsman 

role had to gain a lot of traction. One of the thoughts behind 

initiating an ombudsman program was that, as we became a 

bigger organization, as the family could not be everywhere 

all the time, we wanted to make sure we could hear from our 

people all around the world that, really, the principles are being 

abided by. And it’s hugely rewarding to see that happening. 
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SCOTT WIELER WG87 gave his employer,

Bankers Trust, a choice. Either he was going to pursue a full-

time Wharton MBA. Or, he said, “we could do something

really interesting and create a new sponsorship program for

younger employees to attend Wharton’s WEMBA program.”

He preferred the MBA for Executives Program because he

already had his desired job.

“Going back to school [in the mid-1980s] was more about

gaining the knowledge and tools that we couldn’t get in our

jobs and then being able to test out new concepts in the

real-time laboratory of the workforce. You couldn’t do that

in a full-time program,” explains Wieler, who since went on

to found the Baltimore-based boutique investment advisory

firm Signal Hill, where he continues to serve as chairman.

For Wieler to get his wish, not only did his employer have

to consent. Wharton had to change its rules.

The School had to amend its requirement that students

have at least 10 years of work experience, which it did in 1985

with the creation of the Fellows program. Cathy Molony,

who joined the WEMBA sta� more than 25 years ago and is now

the director of the program in Philadelphia and overall director

of WEMBA admissions, calls the establishment of the Fellows

category in admissions nothing short of a “turning point.”

“We were getting calls from companies that regularly

sponsored students here, but they wanted to sponsor less

seasoned employees,” she recalls. “These were high-potential and

mature-beyond-their-years employees who the company didn’t

want to lose to full-time MBA programs.”

“This became a retention tool for employers as well as a source

for recruiting talent,” says Wieler, who maintains his ties with

the program and with the School as chair of Wharton’s Graduate

Executive Board. “At least three of my Wharton classmates later

joined Bankers Trust.”

Wharton’s MBA for Executives Program has experienced quite

a few turning points since it was launched in 1975. While many

aspects that made the program unique then have stayed the

same, the program has evolved in significant ways to always meet

the changing demands and expectations of students.

MBA
EXECUTIVES:

A PROGRAM RISING

What’s made the Wharton MBA forA  Executivesr  Program  special over ther
past five decades and continues to make it a leader today?r  It has anticipated

students’ changing demandsg  and expectations. BY MEGHAN LASKA
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2001

RISE OF THE ENTREPRENEUR
Another driver behind the self-funding trend is that more students 

are entrepreneurial. Sam Kherani, a first-year student who is self-

funded and working on a startup, finds entrepreneurship to be 

enmeshed in the vibrant community at Wharton | San Francisco. 

In addition to the Silicon Valley ecosystem, he attributes this 

to entrepreneurs’ need to gain business knowledge and to form 

trusted networks. 

“When you’re considering working with someone, you need a 

high level of trust, and that doesn’t come from just having dinner 

a few times. It needs to organically grow from living and studying 

together, which happens through the residential aspect of the 

WEMBA program,” the student says.

Originally from Uganda, Kherani is now a 57-year-old practicing 

dentist in Vancouver with plans to launch a dental continuing 

education company. 

“I came to Wharton to get in-depth training in all areas 

of business, to broaden my mind and to make the kinds of 

connections I never could in dentistry,” he explains.

Bernadette Birt, executive director and chief operating o�cer 

of Wharton | San Francisco, explains why such “connections”—

both intellectually and socially—are possible: “This develops at 

Wharton because EMBA students share their weaknesses as well 

as their strengths,” she says. “If they’re not good at something, 

they are here to fill that gap so they can improve in that area; that 

openness builds trust.”

The MBA for Executives Program has grown to accommodate 

the trend of entrepreneurial students, both from the e�orts of 

students and administrators. Take, for instance, the opening of the 

San Francisco campus, where classes began in 2001. To provide 

for entrepreneurs and other self-funders, the MBA for Executives 

Program then hired two full-time career management directors, 

one for each coast. In Philadelphia, meanwhile, the students of 

Class 40 formed their own Entrepreneurship Club.

Of course, the WEMBA program has always attracted 

entrepreneurs. Len Lodish, Wharton’s Samuel R. Harrell Emeritus 

Professor and inaugural vice dean for Wharton | San Francisco, 

has taught WEMBA students starting with the first class and 

recalls advising a student entrepreneur named Herman “Sonny” 

Waldman WG77, founder of Mainstream Swimsuits. 

“We traded ideas during class weekends,” Lodish says.

 Rise of: TECHNOLOGY

When Fred Wolgel WG85 was an executive MBA student in 

the 1980s, personal computers were new. Students brought 

books to class, took notes on paper and, in Wolgel’s case, 

invested in an IBM desktop. Others used computer terminals 

in their hotel rooms—without Internet. Fast-forward to Class 

40 in 2015, and the technology picture is dramatically 

di�erent. Students like Riva Dumeny and Sam Kherani bring 

devices—not books—to classes. �e program even provides 

devices like iPads loaded with course packs. Students take 

notes on their devices, and can study and connect with one 

another from anywhere in the world.

For Dumeny’s geographically disparate study group—with 

members from homes that span several time zones (see 

the main story on P. 64)—this is critical. �e group relies on 

Google Hangouts and video chats, along with international 

texting apps, to communicate when not on campus. 

“I suspect that the technology alone has led to an even 

more international WEMBA program because without that 

capability, it would have been very di�cult to live far from 

campus,” she says.

�e drawback, however, is the never-ending tension 

between work and school. Students are given the time o� by 

their employers to attend classes every other weekend, yet 

stay connected with their devices.

“We encourage students to try to unplug from work as 

much as possible when they are here. �is is a gi� they 

are giving themselves, so we want them to focus on being 

a student during class weekends. Even outside of class, 

they need to spend time talking to other students to build 

relationships,” says Bernadette Birt, executive director and 

chief operating o�cer of Wharton | San Francisco.

�e School also explores technology to connect the two 

campuses—for instance, the Cisco Connected Classroom.

—Meghan Laska

(( ON THE web ))

1985
Fellows program
founded

First San Francisco
class starts

Read more of Leonard Lodish’s reflections on 40 Years in Wharton’s 

WEMBA Program on the WEMBA Blog at: http://whr.tn/wemba-blog.

http://whr.tn/wemba-blog


WINTER 2015 | WHARTON MAGAZINE | 67

RISE OF GLOBAL EDUCATION
Whatever the changes to the MBA for Executives Program, one

aspect is constant: a commitment to diversity, academic rigor and

global thinking

Wharton’s MBA for Executives Program was planned by a

committee formed in 1973 (chaired by Yoram “Jerry” Wind,

Wharton’s Lauder Professor of marketing) when the group was

tasked with examining the school’s needs for special degree

programs and recommending courses of action. School records

indicate that the goal was to attract high-quality participants from

the Northeast and across the world without watering down the MBA

program. At the end of two years, graduates from the residential

WEMBA program would receive the same MBA as their full-time

counterparts, stresses Vice Dean of the MBA Program Howard

Kaufold W75, who was WEMBA director from 1993 to 2010.

The first class began in June 1975 with 25 students. The School’s

annual report from 1974-1975 states that it included two corporate

presidents, one college dean, four vice presidents, two bank

o�cers and one governmental agency director, as well as at least

a dozen managers. An announcement for that class from 1977

indicates that the average age of students was 37, and they came

from Philadelphia; New York City; Boston; Baltimore; Wilmington,

Delaware; and Washington, D.C.

Recruitment was working. The second class entered the program

in June 1976 with 43 students from as far south as Florida, as far

north as Connecticut and as far west as Ohio. Students ranged in

age from 28 to 54 years old and included six women.

During the 1980s, as in the 1970s, the majority of students

came from the Boston-to-D.C. corridor, but in the 1990s, a larger

proportion of students began commuting from places farther

afield. When Wharton | San Francisco opened in 2001, it became

more feasible to commute from anywhere in the world to a

Wharton campus.

Kaufold says the majority of current students have international

work experience, and many are from other countries. In the current

first-year Philadelphia class, 38 percent of the 119 students are

international. In the West Coast class of 107 first-year students,

about half are international. San Francisco first-years are

commuting from such locales as South Korea, Hong Kong, Peru

and Canada, while the half who are domestic travelers come from

around the country.

2003
Huntsman Hall
opens; WEMBA o�ceA
and classes move to
new building

2004
1st annual East/
West weekend

2009
Director of Careerf
Management
position added

2012
Wharton | San Francisco campus
moves from the Folger Building to
Hills Bros.
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International diversity and perspective are crucial to recruit

today’s students.

“An MBA is required for my professional goals, but I had spent

my career with one company, so I also wanted to gain perspective

on other industries and geographies. Wharton provides that

diversity as well as challenging academics,” says Riva Dumeny, a

first-year WEMBA student on the Philadelphia campus.

She points to her study group as an example of student

diversity. Dumeny is executive vice president at NEBCO and vice

president at AmWINS Group, both insurance firms. She lives in

Orlando, Florida, with her family, but commutes to Rhode Island

each week for her job. Another student was born in Ireland but

lives in Miami, serving as CEO of a technical products firm. A

third member was born in Poland and now works in banking

in Switzerland. Rounding out the study group is a student

from Argentina who lives in Florida and works in banking, a

student commuting from Mexico who works in real estate, and a

U.S.-born student working as a chief accounting o�cer at a bank

in Miami.

Lane hopes to only advance this trend. The School

administration focuses on how to create an ever-greater global

experience for its students.

“We admit students from all over the world, our faculty

[members] have global backgrounds, and we o�er global

experiences. We want to consider: How can we expand that

further?” she says.

2013

2013

2014

First WEMBA-only
graduation in Philadelphia

WEMBA o�ceA  moves
back into the Steinberg
Conference Center

WEMBA

PHL

Walk in the shoes of executive MBA students for a weekend. Watch 

the video at: whartonmagazine.com/digital-only.

(( ON THE web ))

RISE OF THE FUTURE PROGRAM?
That leads the reader to ask: What’s next? What will be the next

crucial turning point for Wharton’s MBA for Executives Program?

Forecasting 40 years into the future is a challenge in any sector,

even one as steeped in tradition as higher education. But as the

Wharton MBA for Executives Program continues to respond

to the changing needs and realities of the business world and

students themselves, rest assured that certain trends probably

will continue—one notably being the quality of students. Wharton

attracts elite individuals for all the reasons mentioned above, and

others you would expect, but executive MBA students are special

by their very nature.

“Students apply what they’re learning immediately to their

jobs. That’s exciting for students and faculty, and that level of

excitement is contagious,” Lane says.

Long-time teacher Lodish puts it this way: “Having more work

experience, they are more likely to have made a big mistake in

their career and are very willing to listen and learn. And when

they come to class, they share how what they learned in the prior

weekend session worked or didn’t work. I often adapted our class

discussions as a result. That is a very attractive environment for

professors and why faculty love teaching WEMBA classes.”

—Meghan Laska is a freelance writer and editor based near Boston.

A former communications sta� member at Wharton, she has also

previously worked as a legal journalist.

First time greater than 50%
of SFf  class comes from
outside the Bay Area

SF

http://www.whartonmagazine.com/digital-only
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an app to summon a car in lieu of hailing a taxi. Curbside Care 

provides on-demand house calls for people who need care at 

home, in a hotel or an o�ce. 

“The technology platform bridges a market of fragmented 

supply and untapped demand by connecting o�-shift M.D.s and 

N.P.s to patient users in real time,” Ames explains.

He marvels at the speed with which the DRF came to an 

investment decision. 

“Once we decided to formally pitch the full DRF investment 

committee, it was only a matter of hours before we had a 

decision, which surely beats the more typical, drawn-out 

process [of traditional venture capital firms],” he says. 

The capital infusion has focused the duo’s e�orts on 

execution—accelerating the pace of bringing the service to 

market—instead of fundraising. Ames says another upside to 

staying in school while fast-tracking the business has been the 

opportunity to use Curbside Care as a case study in a number of 

entrepreneurial courses at Wharton. What’s more, the company 

is part of Wharton’s Venture Initiation Program, which gives 

them access to additional business, legal and investor advice.

The Next Chapter
The first round of the Dorm Room Fund will close at the end of 

2015, having supported an initial cohort of Penn startups, the 

likes of Firefly, Prayas and Curbside Care, as well as fashion 

firm Dagne Dover (co-founded by Melissa Shin Mash WG12); 

Glass-U (founded by junior Daniel Fine); webpage design tool 

Pagevamp (co-founded by Vincent Sanchez-Gomez C13, Fred 

Wang W13 and Atulya Pandey C13); mobile content tool WhamX 

(founded by Apurva Shah C14); and human capital service 

SkillBridge (co-founded by Brett Lewis and Raj Jeyakumar,  

both WG13).

There’s welcome news for the next group of campus 

entrepreneurs in Philadelphia. Another DRF fund will follow in 

2016, according to First Round’s Cheng. 

“In many ways, we also like to view the student founders 

we work with as peers,” Rosenberg says. “With or without an 

investment from the Dorm Room Fund, we want to provide as 

much advice, support and guidance as we can to help them get 

o� the ground. We hope that by doing so, we can disrupt some 

of the traditional power dynamics between investor and founder, 

and further our mission of inspiring and supporting more 

careers in the startup industry.” 

—Joshua Brockman is a multimedia journalist whose stories on 

business, technology and the arts have been published by NPR, The 

New York Times, and Smithsonian.

that she’s developed, including assessing growth opportunities or 

potential risks for startups, utilizing pattern recognition to screen 

investment opportunities and sharing opinions on the quality of 

an investment, to name a few. 

But what’s it like to make investment decisions that could 

make or break another student’s company? Exciting. 

“What I love most about the Dorm Room Fund is that we are 

backing founders at a point when their companies would not be 

as appealing to traditional venture firms—either because they 

are still too early in their lifecycle or because the attention of the 

founders is split between school and their startup,” she says. 

Don’t Forget to Ask Your RA 
Most early-stage entrepreneurs supported by the Dorm Room 

Fund, including Prayas Analytics’ founders Pranshu Maheshwari 

and Yash Kothari, say it’s a perpetual balancing act between 

homework and a never-ending business to-do list. 

Prayas repurposes surveillance video footage at the point-

of-sale to provide retailers with operational insights about the 

customer experience, including time spent in line, customer 

abandon rates and sta� engagement. 

The company name combines the first three letters of the 

co-founders’ names; it also means “endeavor” in Hindi. Wharton 

senior Kothari says Prayas has been using the fund’s investment 

to hire an intern, to support the founders during the summer 

months and to fund pilots with clients. 

“Perhaps more important than the actual funding has been the 

post-investment support from the Dorm Room Fund,” he says. 

“For example, in a relationship-driven industry such as retail, we 

are always looking for warm introductions.”

Of course, it wouldn’t be an authentic dorm room ecosystem 

without “RAs” in the mix. So advisers from a host of companies—

such as RJMetrics and Curalate—serve as mentors. Kothari says 

strategic advice from the pool of RAs has been extremely valuable. 

From Ear Infection to Fast Decision
The Wharton Wharthogs rugby team may have brought 

Scott Ames and Grant Mitchell M14 WG14 together. But the 

concept for their business, Curbside Care, wasn’t born out of 

the dislocated shoulder that second-year MBA student Ames 

sustained during a match, but from a more frustrating medical 

incident—hours spent waiting at an urgent care center for the 

treatment of his girlfriend’s ear infection. (Mitchell, who has a 

background in medicine and health care entrepreneurship, did 

not treat Ames—or his girlfriend—for either injury.) 

“Curbside Care is the ‘Uber’ for health care,” Ames says, 

likening it to the popular car-sharing service whereby people use 

“In many ways, we also like to view the 
  student founders we work with as peers.” “”
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Friendly Competition
For Petplan and Embrace, educating an American 

public about the benefits of pet-specific insurance 

remains one of the biggest challenges. 

“We need a lot more competitors out there. 

Competition is good because it generates awareness, especially 

in a country this vast,” says Natasha 

Ashton, who now serves as Petplan’s 

chief marketing o�cer. 

“The more people shouting about 

it, the better,” agrees Bennett. 

One in three pets will be the 

subject of an unexpected vet bill each 

year, which can cost a pet owner 

thousands of dollars, according to 

Natasha, citing pet insurance market 

research by Datamonitor. The most 

typical claims for cats and dogs 

involve gastrointestinal issues and 

ear infections, which generally cost 

between $400 and $500 to treat, 

says Chris, now Petplan’s president. 

Then there are the totally 

unexpected, downright weird things that happen no matter how 

healthy the animal, he adds, like the dog that had a cactus needle 

enter the back of its head and eventually migrate out through its 

eyeball or the cat that was impaled when a ceremonial sword fell 

o� a wall. (Amazingly, both animals survived. Bodey, by the way, 

survived her bout with constipation and lived happily to age 11, 

when she died from unrelated kidney failure.)

Strategic partnerships have helped both Petplan and Embrace 

become important players in a small industry with a large 

potential customer base. The two pet insurance providers 

are among only 11 such companies in the U.S., according to 

NAPHIA; in comparison, about 80 companies serve the much 

smaller United Kingdom market, notes Natasha. 

To gain instant credibility in the U.S. market, the Ashtons 

partnered with Petplan Ltd., a 35-year-old pet insurance 

company in the U.K., to exclusively license its brand for the U.S. 

The U.K. pet insurance industry o�ers a simple, comprehensive 

product, while U.S. pet insurance policies tend to be more 

complex and restrictive because they’ve been modeled on human 

health insurance policies, Natasha explains. Petplan administers 

policies issued by AGCS Marine Insurance Co. in the U.S.

Petplan di�erentiated itself by introducing the first 

customizable pet insurance policies, allowing “pet parents” 

to choose a premium and coverage that suits their needs and 

budget. All of its policies provide full coverage for accidents and 

illnesses, including hereditary and congenital conditions, from 

arthritis to zinc poisoning, for pets of any age, and are backed by 

24/7 customer service. 

Currently, Petplan manages 150,000 policies and has 130 

employees at its o�ce in Newtown Square, Pa.

“I don’t think we’d be where we are today if not for the support 

we received from the School as a whole and through the network,” 

says Natasha. The Ashtons’ Wharton connections resulted in 

Commerce Bank Founder Vernon W. Hill W67 becoming Petplan’s 

chairman of the board and an investor in  

the company. 

For Bennett, Wharton presented the 

opportunity to reinvent herself and start 

her own company. As an actuary, Bennett 

brought much-needed insurance knowledge 

to the team that comprised the Ashtons and 

Krooglik before they parted ways. 

“I was the only insurance person in the 

whole class,” Bennett remembers. 

Embrace has nearly 60 employees in 

Cleveland and manages 40,000 policies. 

Embrace found a home in Cleveland because 

that’s where Bennett’s husband, and for 

a time Krooglik, worked at Progressive 

Insurance. Bennett’s cat, Lily, now age 9, was 

the first pet covered by an Embrace policy. 

Its policies are issued by American Modern Home Insurance 

Co. and include accident and illness coverage with an optional 

additional annual allowance of $200 to $400 for routine care. 

Cats and dogs aged 14 years and younger are eligible for accident, 

illness and wellness coverage (older pets can get accident and 

wellness coverage), which cannot be dropped or changed by 

Embrace as the pet ages. Embrace coverage includes breed-

specific conditions, cancer treatment, diagnostic testing, surgery 

and alternative therapies, and can exclude pre-existing conditions, 

cosmetic procedures, organ transplants and prosthetic limbs. 

Training Pet Owners
One of the contributors to Embrace’s blog is Dr. Patty 

Khuly V95 WG97 of Miami, a veterinarian who has 

spread the word about pet health issues virtually 

across multiple platforms since blogging began. The 

social media-savvy veterinarian, blogger and app designer takes 

an entrepreneurial approach to her medical career, leveraging 

her love of writing and pets to make a name for herself. Khuly 

launched her own blog, www.Doolittler.com, in 2005, which led 

to a pet health column for the Miami Herald and blogging for 

Vetstreet.com, among other websites and publications. 

“It keeps me in the mix and keeps me relevant. Without the 

writing, I couldn’t get other gigs,” Khuly explains. She says the 

increased attention she’s received from her writing has led to 

roles on corporate advisory boards and veterinary task forces, 

among other opportunities.  

Khuly uses her pet health knowledge and influence to speak  

Every day is bring-your-pet-to-work day at Petplan.
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out against cosmetic procedures such as declawing in cats, 

docked tails in dogs and breeding for exaggerated traits. She  

also advocates against animal obesity, an all-too-common 

problem for owners who can’t say no to their pet’s pleading eyes. 

In January 2013, Khuly ventured into yet another arena by 

launching an iPhone app, The Fat Dog Diet, and a corresponding 

website, www.drpattykhuly.com, to provide individualized 

guidance to help slim down an overweight pet. Excess weight 

is one of the most significant and prevalent health issues for 

companion animals, she notes. Additional pet health-related apps 

are in the pipeline. 

Meanwhile, Khuly practices full time as a veterinarian at the 

Sunset Animal Clinic in Miami (which she also is in the process 

of rehabbing and moving).

“Refusing to stay still is kind of a pathology among us,”  

she jokes.

The U.S. is hardly the only country that’s crazy about its pets, 

and alumni are also pioneering new health and retail services 

outside the U.S., serving burgeoning pet industries in such places 

as India and Mexico. 

Out of the Basement in India
Rahul Jetley WG10, formerly an associate principal 

at Jacob Ballas Capital India Private Ltd. in New 

Delhi, spent most of his career in finance. He 

decided to attend Wharton so he could start his own 

business and grow as a well-rounded business professional. Jetley 

says he also wanted experience navigating the obstacles faced by 

business owners in India, including the “shoddy infrastructure, 

corruption and crippling bureaucracy” he observed while living 

and working in the country. 

When Jetley returned to India, he set his sights on launching a 

business in a consumer-facing animal health care niche with no 

organized players: a veterinary hospital with satellite clinics. He 

also knew firsthand the dearth of quality competition.

“As a family, we have always had pets and had always been 

unhappy with the experience at our veterinary care providers,” 

Jetley says. 

Most vets in India practice out of their basements, and hygiene 

standards tend to be low, Jetley points out. 

“One of the ‘compliments’ we get at our hospital is that it does 

Alex Krooglik and Laura Bennett, co-founders of Embrace Pet Insurance, have a paw up on the competition. 
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not smell like a veterinary clinic,” he adds.

In India, pet owners also face a lack of standard charges for

veterinarian services and a lack of transparency in billing, not

to mention “doctors” practicing without a veterinary license,

Jetley says.

With an eye toward raising standards for care and customer

service, Jetley and veterinarian Ramandeep Chaggar co-founded

Alphapet in August 2013. The company consists of a main

hospital in New Delhi and two smaller clinics within a 15-mile

radius. They chose the hub-and-spoke business model for

convenience because people generally don’t want to travel

more than 20 minutes to go to the vet for wellness visits and

vaccinations, he explains. The main hospital focuses on more

serious health issues that require X-rays and surgeries. Alphapet

has 14 employees and sees about 1,000 clients a month, Jetley

says, and more hospitals and clinics are planned.

The pet industry in India is much smaller and less developed

than in the U.S., but it’s expanding rapidly.

“People are now starting to view their pets as a family member,

rather than just an animal, which generally remains outside of the

house,” Jetley says, attributing this shift in attitudes to increased

exposure to global trends and a growing a�uence that allows

people to spend more on their pets.

Unleashing Mexico Markets
In Mexico, 58 percent of Mexican families

own pets, according to the country’s

National Institute of Statistics and

Geography, yet pet owners have few retail

options. Toby Clarence-Smith and Pablo Pedrejon

Garcia (both WG13) see this as an opportunity, and

despite a Mexican startup scene that remains largely

in its infancy, they launched a pet e-commerce

website, Petsy, in March 2013. They were hoping to

benefit from government economic reforms and a

growing middle class and online shopping industry.

The recent grads took what they learned about

e-commerce during their Wharton internships—

Garcia in Seattle at Amazon.com and Clarence-Smith

in Mexico City at the then-fledgling Linio, which has

become Mexico’s largest e-commerce website.

Clarence-Smith recalls how he and Garcia had to

do everything themselves in the beginning, from

delivering orders—by bicycle when necessary—and

packing boxes to learning basic programming to

working on the website.

“Being a startup founder is not just about raising

money and running meetings,” he says.

But the two soon moved on to delegating,

managing a team and raising seed money. Just six

months after Petsy’s launch, Venture Partners Mexico

and others invested $1 million in the company,

following on a year later with another $800,000.

Petsy now employs 26 people at its Mexico City o�ce.

On Nov. 12, Petsy was named “Site of the Year,” the grand prize

in a contest for e-businesses sponsored by CNN Expansion, the

cable news organization’s Spanish-language portal in Mexico, says

Clarence-Smith. Petsy also won the consumer category of the

countrywide competition, in which 110 companies competed.

Although the website o�ers a wide variety of pet products,

Clarence-Smith says the best-selling item by far is premium dog

and cat food.

Perhaps this global trend toward loving and pampering pets—

even treating cats and dogs like children and spending indulgent

amounts of money on them—can be explained by the aging

population and declining birth rates worldwide, as did a report

on global pet industry trends by market research provider

Companiesandmarkets.com.

Whatever the reason, Wharton alumni are capitalizing. They

are unleashing their entrepreneurial spirit and business acumen,

whether by identifying and profiting from health care and product

trends fueled by the booming number of pet owners in the U.S. or

carving a niche in up-and-coming markets around the world.

—Samantha Drake CGS06 is a freelance writer in the Philadelphia

area who specializes in business, legal and general interest stories.
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Dr. Patty Khuly, the Miami vet 
who has collared the online 
pet health content market
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