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Forgetting Something?

Whether it’s a tablet or a smartphone, you know how to make wise investments 
and use them to bring many rewards.

Well, there’s one valuable investment you may be forgetting, and it’s such an 
easy one to use: your Penn affiliation.

Being a Penn person gives you access to membership in The Penn Club, a 
resource that can boost your career options and enhance your contacts 
faster than any search engine around. 

Imagine getting on board with: 
Convenience 
Well-appointed, affordable guest rooms and banquet rooms;  
fully equipped fitness center

Class 
Fine dining at reasonable prices; 5-Star Platinum Club of America rating

Colleagues 
Intellectual and social events at the Clubhouse and other Ivy Clubs

Connections
Access to approximately 150 reciprocal private clubs worldwide

Coverage
Flexible healthcare insurance available to members and immediate family
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Where real movers and Quakers connect.
30 W. 44th Street  I  New York, NY 10036

Don’t forget! Make the most of your Penn affiliation. 
You’ve already made the investment in a Penn education. Now, start maximizing its 

value to help you reach the goals, meet the people, and lead the life you want. 

Call or click today to join.  Call: 212-403-6627
   Fax: 212-403-6616
   Click: pennclub.org
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Travelers-Wharton Partnership for Risk Management and Leadership Fund

With support from the Travelers-Wharton Partnership for Risk Management and Leadership  
Fund, the Wharton Risk Management Center in collaboration with the Wharton Leadership Center is examining the practices  

of large, publicly traded companies to determine effective strategies for detecting, preparing for and coping  

with catastrophic events. This research will provide a set of business and policy guidelines for leadership  

strategies to manage catastrophic risk in large companies. 

Partnering with companies that support the Wharton School.

Interested in becoming a partner?  
Contact the Office of Corporate and Foundation Relations at 

corporate-fdn@wharton.upenn.edu or +1.215.898.5070.

http://partnership.wharton.upenn.edu

Wharton Risk Management and Decision Processes Center

For nearly three decades, the Risk Management and Decision Processes Center at the Wharton  
School has been at the forefront of basic and applied research to promote  effective corporate  
and public policies for low-probability events with potentially catastrophic consequences.

          www.wharton.upenn.edu/riskcenter
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History does not repeat itself, despite what 

you might have heard. During a short, 

happy stint as a professional historian, I 

learned that.

I still love history, so it was with curiosity and 

interest that I listened to Bob Inman, the Richard 

K. Mellon Professor, recount the past of public 

policy research at Penn. Professor Inman was 

hired in 1970 to conduct policy research. I was 

interviewing him for my article about the new 

Wharton Public Policy Initiative. (See P. 26.) He 

thought it would be helpful to provide me with a 

broader context for my story.

The history is this: that then Penn President 

Martin Meyerson empowered renowned policy 

economist (and recently deceased U.C. Irvine 

professor) Julius Margolis to transform the Fels 

Center—from being a training ground for public 

servants to becoming a place of intensive research 

and outreach. The independent entity was 

successful on campus for nearly a decade. 

Professor Inman’s aim in telling this story was 

to point out that the PPI is a reincarnation in a 

way of that center, yet in a creative, vibrant and 

sustainable new form. Wharton is not repeating 

history. We are creating it.

Hopefully, this issue delivers fresh content that 

does not replicate what you have read before. 

One such article is a recast (but not a repeat) of 

a story we did last winter issue identifying some 

of Wharton’s hottest startups. This year’s author, 

long-time Barron’s reporter Mark Veverka, was 

impressed with the six companies we spotlighted.

Let’s not dare say we’re creating history with 

this edition of Wharton Magazine. At best, we’re 

merely trying to get you to read cover to cover. 

History books, on the other hand, tend to be a bit 

drier stu�.

Matthew Brodsky

Editor

Visit Wharton on … 

Visit www.whartonmagazine.com for expanded features and 
new content each week on the Wharton Blog Network.

(( on the web ))
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is time to strengthen the ties between business and public 

policy. With the global financial crisis, the center of focus has 

shifted from the world’s financial capitals to their political 

capitals. Governments do not understand business and finance as 

much as they perhaps should, while the business community does not 

understand governance as much as it should. 

At Wharton we believe the time is right to bridge the intellectual 

divide. As a world leader in business education, we are positioned to 

be the go-between for policymakers and the financial and business 

community. We have launched the 

Wharton Public Policy Initiative 

with this ambitious goal in mind.

The Public Policy Initiative 

will o�er independent, practical, 

timely, nonpartisan research and 

resources to key decision-makers 

in Washington, D.C. It will serve 

as a hub of cutting-edge research 

from across Wharton and the wider 

University of Pennsylvania campus. 

Led by Professor Mark Duggan, 

the Rowan Family Foundation 

Professor and department chair 

of Business Economics and Public 

Policy, the initiative will generate 

knowledge and address the most pressing public policies issues.

Our work will ensure that public leaders at the federal, state and local 

levels—and ultimately, government leaders across the globe—will be 

better prepared to confront economic and social challenges.

In conjunction with our e�orts toward policymakers and Capitol 

sta�ers, we are also increasing e�orts to educate business leaders about 

the way public policy is made. CEOs and senior executives devote an 

increasing proportion of their time to external constituencies as to 

internal constituencies. At the top of the corporate ladder, they seek to 

think more broadly. Wharton can help them achieve this goal.

Thomas S. Robertson 
Dean and Reliance Professor of

Management and Private Enterprise
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Debrief
a crisp September weekend, 

150 high school teachers and 

administrators came to Penn’s campus—

with many more joining via the web—

to participate in the PwC-Knowledge@
Wharton High School Seminar for High 

School Educators on Business and 

Financial Responsibility. This conference 

offered an opportunity for educators 

to discuss the importance of financial 

literacy classes for high school students.

This subject is growing in popularity. 

Brian Page, a finance, economics and 

business teacher at Reading High School 

in Ohio, says four of five parents and nine 

of 10 teachers would like financial literacy 

classes to be a graduation requirement. 

And the students want it too.

As one of Page’s students explained: 

“I’m sick of being poor.”

Financial literacy classes in high school 

could help students plan responsibly 

for the future and operate in today’s 

economic reality—from helping them 

understand student debt to explaining 

how a credit card works. And students 

aren’t the only beneficiaries.

“Once a student is empowered with 

knowledge and information, they take 

that knowledge and information home,” 

Georgette Chapman Phillips, HOM’98, 
David B. Ford Professor of Real Estate, 

professor of legal studies and law, and 

Teachers Take 
Over Campus for 
First-Ever Seminar
An inaugural Knowledge@Wharton 
seminar helps teachers to focus 
on financial literacy.

vice dean of the Wharton Undergraduate 

Division, explained at the seminar.

“There were many causes behind the 

mortgage crisis … but one of the main 

causes was that people were signing 

documents that they fundamentally did  

not understand,” Phillips argued.

Financial literacy classes might help 

prevent this in the future. 

More states are instituting financial 

literacy curricular requirements. To date, 13 

U.S. states have some type of requirement. 

High school teachers must prepare to meet 

the need. For its part, Knowledge@Wharton 
High School offers teaching materials and 

lesson plans on its website. 

“Four of five teachers feel ill-prepared to 

teach financial literacy,” Ed Lovelidge, WG’91, 
the Philadelphia market metro managing 

partner for PricewaterhouseCoopers, said 

during the seminar.

Said Annamaria Lusardi, a professor of 

economics and accountancy and academic 

director of the Global Center for Financial 

Literacy at the George Washington University 

School of Business and panelist at the  

event, “If you’re not preparing the current 

generation for the new world, you’re missing 

something very important.”

—By Amanda D’Amico
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JUst A feW of tHe 

NeWeR BooKs oN tHe 

MARKet WRItteN BY 

WHARtoN ALUMNI.

Hungry Start-up Strategy
BY PETER S. COHAN, WG’85

In his latest book, Peter S. Cohan presents a strategy guide for 

hungry entrepreneurs, the ones driven by an appetite for success 

though they might have neither money nor a staff. The president 

of Peter S. Cohan & Associates and veteran entrepreneur 

focuses on the six key choices that startups have to make and 

highlights how they are forced to make very different choices 

than established companies. For all six, the author also provides 

a decision-making approach and a set of case studies revealing 

actual entrepreneurs’ actions.

Into the Light
BY SUSAN BEILBY MAGEE, W’80

Susan Magee met the émigré artist Kalman Aron when she sat 

for a portrait at age 6. Half a century later, he asked her to write 

his story. Into the Light follows his life from a youth art prodigy in 

Latvia to four years of slave labor and concentration camps during 

World War II, where he drew portraits for guards in exchange for 

bookshelft
h
e

from the
vault

morsels of food. After surviving the Holocaust, he 

received his Master in Fine Art from the Academy of 

Fine Arts, Vienna, and moved to California in 1949, 

where his career flourished.

Tiger Hills
BY SARITA MANDANNA, WG’01

In her first novel, investment banker and private 

equity professional Sarita Mandanna explores 

the themes of family, hope, fate, betrayal and 

redemption. The story begins in 1878 with the 

birth of Devi, a beautiful baby girl, whose fate is 

twisted with Devanna, a gifted young boy. The two 

are inseparable until Devi meets a reputable hunter 

and tiger killer, Machu. The tangled relationship 

that arises leads to a devastating tragedy that has 

consequences for the generations to come.

Vance Hall: 
A social medium 
for the 1970s.
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harton MBA for Executive 

students travel the 

world to experience the 

intersection of classroom theory  

and real-world business in a 

different culture. During the week 

of Sept. 10 to 14, 2012, Wharton’s 

West Coast class ventured to Brazil, 

while their East Coast counterparts 

ventured to Turkey.

Second-year student Elizabeth Dahan, vice president 

at Albright Stonebridge Group, a global strategy firm in 

Washington, D.C., says that Turkey, at the intersection of 

Europe and Asia, “is a reflection of where we think the 

next big thing is happening, where the most interesting 

things in business are taking place.” 

Because of her knowledge of the country and 

experience working with Turkish businesses, Dahan was 

responsible for coordinating the Istanbul itinerary for her 

115 classmates.

At Wharton | San Francisco, students opted for two 

cities in Brazil, Rio de Janeiro and Sao Paulo, says Jared 
Peterson, a vendor relationship manager at Apple Inc. 

in Cupertino, CA. The second-year student was the 

point person for his 90-some classmates in coordinating 

company visits.

“The idea,” says Peterson, “is to understand how the 

strategy for the country differs from other countries. … 

We tried to find companies that matched the interests of 

the students.” 

That ranged from global multinationals to startups, 

private firms to public, partnerships to LLCs. Students 

were privy during the trips to the insights of a wide 

variety of industries and individuals—high-ranking senior 

Immersed 
in Global 
Strategy
This year, executive MBA students 
traveled to Turkey and Brazil for 
their international seminar.

executives, entrepreneurs, consultants and venture capitalists. 

“It exposes students to businesses they are not familiar with,” 

says Diane Harvey. 

Harvey, associate director in Philadelphia, and Juana Droessler, 

associate director at Wharton | San Francisco, oversee the planning 

and travel for the international seminar—in this case, Droessler for 

Brazil and Harvey for Turkey.

Many of the business leaders who opened their facilities or 

made themselves available to the students agreed to the sessions, 

Dahan says, in recognition of the Wharton name.

“Our name is that well respected that they will take the time to 

come and do that for us,” she says.

“What this course does is it serves as a way to investigate, 

almost in a laboratory setting, some of the ideas they talk about in 

the strategy class,” says Peggy Bishop Lane, vice dean of the MBA 

for Executives Program. 

“Companies in emerging economies are playing with different 

strategies, making those interesting regions to study,” she adds.

And let’s not forget that MBA for Executives students often 

come from companies involved in sectors around the world.

“I think today’s business leaders need to have a global 

perspective when they are thinking about where they are going to 

get their revenues from,” says Dahan. “It’s in all these emerging 

economies where the opportunities lie.”

W

Students from the Wharton MBA 
for Executives program visit with 
Brazil’s Azul Airlines, whose Wharton 
connection includes founding investor 
Row Moriarty, WG’70.
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New Knowledge@Wharton Launched
Knowledge@Wharton, the award-winning 

online research and business analysis 

journal of the Wharton School, added a 

new Israeli edition to its global network of 

websites, which already includes Spanish, 

Portuguese, Chinese, Indian and Arabic, 

along with the U.S.-based parent site. �e 

site, which is free and published in English, 

will include articles that focus on Israeli 

innovation and entrepreneurship, among 

other topics. Israel Knowledge@Wharton 

is led by an advisory board co-chaired by 

professors of marketing Jerry Wind and 

David Reibstein. Founded in 1999, 

Knowledge@Wharton has long covered the 

emergence of the Middle East as a global 

economic force, including its 2010 launch of 

Arabic Knowledge@Wharton. 

App Arrives  Wharton 

Magazine launched a mobile 

app to help our alumni and 

other readers keep up-to-

date on the latest news and 

insights from the Wharton 

community. �e app is 

now available for both the 

Android operating system 

and iPhones.

Big Real Estate Win 
Against the Big Red  

In November, members of the Wharton 

Undergraduate Real Estate Club won the 

annual Cornell International Real Estate 

Case Competition. Each team had 20 

minutes to present a case analysis to a 

panel of judges, followed by a question-and-

answer session during which the judges 

(all industry leaders) tested the teams’ 

assumptions. �e 2012 Cornell competition 

was the first time that a University of 

Pennsylvania team had competed, and it 

was the first time that the host team had 

failed to win. �e Wharton squad brought 

home $10,000 on top of the title.  

But over and above the strategy sessions 

and knowledge sharing was the bonding, 

Peterson says.

“The biggest highlight was just being 

able to spend that quality time out of class 

with our classmates,” he says. “I thought it 

was a lot of fun to be with classmates in a 

different setting, to get to know people, to 

have that non-classroom time to bond and 

have a great time.”

Students are required to submit a 

paper at the end of the seminar. Witold 
Henisz, Deloitte & Touche Professor of 

Management, oversaw the East trip; Jeff 
Dyer, Adjunct Professor of Management, 

oversaw the West. 

—By Anne Freedman

wharton folly

news briefs

Facilitating a Friendly Re-Introduction
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wo of our favorite sons,” 

as Jon M. Huntsman 
Sr., W’59, H’96, put it, 

returned to campus on 

a warm autumn day to 

receive the Dean’s Medal, 

the highest honor that the Wharton 

School can bestow upon its community members. 

This year’s honorees were Alvin V. Shoemaker, W’60, 
HON’95, and Sukanto Tanoto, WF’01.

Dean Thomas S. Robertson introduced Tanoto as 

a man with an entrepreneurial spirit, as an advocate 

for corporate responsibility and as a widely known 

“visionary” with an eye for competitive advantage. 

Tanoto is the founder and chairman of Royal Golden 

Eagle (RGE), a global resources-based group of 

companies with corporate offices in Singapore, China 

and Indonesia. He is also a graduate with a lifelong 

commitment to Wharton and Penn.

He is proud to be associated with such institutions, 

Tanoto declared upon receiving his medal—institutions 

that value knowledge as the key to change the world. 

He looks forward to Wharton continuing to wield its 

“intellectual leadership and cutting-edge innovation”  

in the future, with a special hope that its influence 

continues to grow in Asia.

The current strength of Wharton’s brand in Asia, 

according to Huntsman, is a testament to Tanoto’s 

efforts.

For Shoemaker, Wharton has been held as an ideal 

since he was young. In his acceptance speech, he 

T“

Dean Presents Highest Honor to Two Alumni
Alvin V. Shoemaker, W’60, HON’95, 
and Sukanto Tanoto, WF’01, were 
rewarded for years of service to 
the School with the Dean’s Medal.

recounted how his father had college in mind for him 

since birth—but not just any college. Whereas in The 
Graduate the one word is “plastics,” as Shoemaker told 

it, his father believed that “taxes” and “accounting” were 

the terms of the future. From Wharton to law school to 

working in Washington D.C., from investment banking 

to his current role at Alvin V. Shoemaker Investments—a 

private-equity firm specializing in the needs of the oil and 

gas technology and service businesses—his career was 

made possible because of that first step, he said.

“We didn’t build our careers ourselves,” he said. “It was 

Wharton that opened the door.”

In his remarks during the Dean’s Medal ceremony, 

Huntsman echoed those sentiments, calling Wharton a 

“remarkable launching pad” for everyday kids toward 

limitless careers as adults.

Huntsman earned his Dean’s Medal in 1985—alongside 

Benjamin Franklin, he kidded—and he still displays 

it prominently so that anyone entering his office at 

Huntsman Corp. sees it. The Dean’s Medal, Huntsman 

said, is a “symbol of gratitude to an institution for what 

they gave us.”

Since 1983, 44 Dean’s Medals have been awarded.

—By Matthew Brodsky
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“I’m positive about the U.S. economy. ... The U.S. economy 

has momentum now, and I think this will continue well into 

2013 and hopefully onwards. Europe, on the other hand, is in 

turmoil and almost everywhere you turn, with the exception 

of Germany, there is uncertainty. 

I’m hoping that things will settle 

down, but I have less optimism 

about that. As far as China goes, 

I am confident that China will 

get it right. The recent figures 

coming out of China show 

that things are going well, and 

the rest of Asia is responding 

accordingly.”

—Leonard A. Lauder, W’54

In October, the Wharton Club of New York honored four alumni with the 
annual Joseph Wharton Awards. In the hustle and bustle of the gala event, they 
were kind enough to share insights apropos for the New Year.

What is your outlook for 2013? 

(( on the web )) Read about the highlights of the Joseph Wharton Awards at whr.tn/JosephWhartonAwards2012.

“I think domestically in the tier-A markets, there will be a 

continued swift recovery. I think that in secondary markets, 

the economy, at least in housing, will bump up but basically 

just sort of slide along. I think that, internationally, there’s a 

giant question mark looming 

over large portions of the 

globe. ... There are so many 

potential triggers of things 

that could happen in markets 

that could again roil our 

economy. I think that it’s a 

frightening time, but I do 

think that generally we are  

on the mend.”

—Ivanka M. Trump, W’04

“I’m pretty bullish on 2013, especially for our 

industry. If you look carefully at health care 

reform, it’s all about 35 

million new customers. 

So I’m pretty pumped 

about it, and I think it’s 

going to be the best thing 

that’s ever happened to 

health care.”

—Dr. David B. Nash, WG’86

“I think 2013 could be crucial. Immediately after the 

election, we are going to be faced with at least three 

immediate crises—the 

expiration of the Bush 

tax cuts, the significant 

budget sequestration and 

the need to deal with the 

debt ceiling. ... If we get 

them wrong, we’re at risk 

of a serious stumble in 

2013. But if we can get 

these right, our economy 

will continue to revive.”

—Brian L. Roberts, W’81

4  1
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etween a fast-food quarter-pounder and a pint of 

the first luscious cherries of the season, which 

would you consider a delicacy? You may not care 

for cherries that much, but I think most of you 

will stutter before calling a quarter-pounder a 

“delicacy.” Most of us would label the cherries as 

awfully expensive at $4 a pint, while we might 

order a similarly priced hamburger without a thought.

A similar dilemma unfolds every March and April in India, when 

the king of fruit, the Indian Alphonso Mango, appears on shelves. 

In India, it is more than a delicacy; it is revered as a holy tree in 

Hindu rituals. No other fruit enjoys such exalted status. Special 

roadside stalls are put up to sell nothing but mangoes.

Yet everyone laments the initial “astronomical” prices of 

mangoes. At about INR 100 ($1.80) this year, though, a premium 

mango costs as much as a chicken burger (with cheese) and half as 

much as a personal pizza.

reblog By anil paranjape

Why do people select the fast food over the fruit? I have  

many theories:

Too-New-To-Crib: Burgers and pizzas are a recent introduction 

to India and enjoy a novelty advantage. But then how would you 

explain Americans complaining about the prices of cherries?

Headless-Chicken: Maybe when prices are dictated by big and 

powerful fast-food brands, we behave like headless chickens 

before their menus.

Relative-Price Inflation: In the last 30 years, mango prices have 

increased 50 times. Maybe our brains perceive price over history.

Bananas-to-Mangoes: It could be wrong to compare mangoes 

and burgers. Maybe we perceive expensiveness of something only 

with respect to its ilk. After all, a banana is sold for INR 2-3.

Expected-Intraseason Deflation: Mango prices invariably drop 

toward the end of the season, as they did this year—by more than 

150 percent.

Tummy-Full: Maybe nobody eats just a burger. Everyone eats a 

combo, which fills you up for a marginal price increase.

Forget-the-Farmer: Do we understand big-company 

overheads and rationalize their prices, but not that of 

produce and producers?

High-Price Justification: Probably we all understand and 

accept that delicacy has to be priced high. By crying about 

the expense, we actually emphasize that mangoes are indeed 

a delicacy.

Status Symbol: By complaining about price while 

devouring them, we fell two mangoes with one stone: 

declare our capacity to afford them and show false empathy 

to those who cannot.

I can go on and on, like a good conspiracy theorist, 

but the truth is I seriously don’t know the answer. If any 

behavioral economists do know, please let me know. Not 

that it’s going to matter much. When next year’s mangoes 

arrive, I will be in the streets waving flags of thousand-rupee 

notes. Until then, I only hope I don’t blow away all my cash 

eating expensive nondelicacies at fast-food outlets. 

Anil Paranjape, WG’05, lives in Pune, India, where he is 
a cleantech entrepreneur and VC, restaurateur and a startup 
mentor all rolled into one.
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Why do people pay for fast food what they won’t pay for healthy 
“delicacies,” and what does it say about consumer behavior?

Essay

Pricing Mango Madness

B

This article first appeared on the Wharton Blog Network at whartonmagazine.com/blog.(( on the web ))
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Senior leaders today are surrounded by complicated demands from every level, yet are largely alone 
in the charge to solve them. � e Wharton Fellows program widens your perspective and sharpens 
your insight via a dual learning model. It’s an unrivaled network of global leaders and a series of 
unique Master Classes—part Wharton and peer knowledge, part onsite learning at best-of-breed 

organizations—that immediately impact the way you captain your own organization.

Become a Wharton Fellow 
today. Learn how at

WhartonFellows.com

WHARTON FELLOWS COMMUNITY

MASTER CLASS PARTICIPANTS

DYNAMIC
CLASSROOM

GLOBAL LIVING
CASE STUDIES

BIFOCAL

Wharton Fellows  |  Master Classes 2013

NEW DELHI  “� e India Dynamic: Market, Resource, and Global Competitor” •  Mar. 3–6, 2013

SILICON VALLEY  “� e Next Big � ing” •  Jul. 14–17, 2013

CAPE TOWN, SOUTH AFRICA & ACCRA, GHANA  “Discovering Africa” •  Oct. 13–18, 2013

WhMagAd_Winter13_fullpg_Bifocal_FEB.indd   1 11/9/12   4:06 PM





winter 2013 | wharton Magazine | 21

$50

$100

$250

Other: $

Send to:  
Wharton Magazine
Attn: Magazine Support 
344 Vance Hall 
3733 Spruce Street
Philadelphia, PA 19104-6360

THANK YOU FOR YOUR SUPPORT  
OF WHARTON MAGAZINE!

Please make checks payable 
to Wharton Magazine

MAKE YOUR GIFT TODAY!
 
   YES!  I’d like to support Wharton Magazine with my gift of:

          Please send me my Wharton T-shirt (Circle size) S, M, L, XL
          I would prefer not to receive a Wharton T-shirt

Name:________________________________________________

Address:______________________________________________

City:_____________________ State:______ ZIP:_____________

Email:________________________________________________

Credit card: MasterCard          Visa          American Express

Card no:________________________________Exp:___________

Signature______________________________________________

Wharton Magazine is your connection  
to the Wharton School—and the  
School’s esteemed, dynamic alumni.

A powerful showcase for an unparalleled community, delivering:

• In-depth profiles of prominent alumni, including NBA owner and  
  private-equity giant Josh Harris, W’86; Philadelphia Mayor Michael  
  Nutter, W’79; business pioneer Elon Musk, W’97, C’97; and TV star  
  Dr. Mehmet Oz, WG’86, M’86.

• Insights from alumni experts and leading faculty on topics ranging from    
  risk management and the potential of interactive media, the successes  
  of entrepreneurs and strategies for an uncertain economy.

• The opportunity to catch up with—and network with—classmates  
  and fellow alumni through our ever-popular Class Notes section.

• All of the latest news from the Wharton School, including a  
  message from Dean Thomas S. Robertson. 

Support Wharton Magazine:
www.wharton.upenn.edu/giving.html

(choose “Wharton Magazine Gift Fund”)

S U P P O R T

Support Wharton Mag Ad.indd   1 1/11/2013   1:27:30 PM



22 | wharton Magazine | winter 2013

efore Wharton, I had mentally prepared 

myself for mountains of work and cutthroat 

competition. Well into my first semester, I now 

realize that all that mental preparation had 

been for nothing. I balance three hours of track 

practice a day with school work and try to keep 

up the illusion of a social life—a difficult 

task in high school, let alone at Wharton. 

After a few 3 a.m. nights, I finally figured out that 

sitting down and doing work before the eve of its due 

date is not a winning strategy—except for midterms. 

Nothing can prepare one for the nightmare of midterms. 

But midterms aside, my college classes are actually 

interesting. Some assign mountains of homework, yet I 

have never been so absorbed with my work. 

Of all my classes, Management 100 has to be the most 

time-consuming, hands-on, exhausting and amazing. 

What would an essay on the first semester of freshman 

year be without a mention of Management 100? As my 

professor, Dr. Anne Greenhalgh, Gr’82, says, this class 

is “upside-down and backwards.” We gain hands-on 

experience with management before learning textbook 

management. Everything we learn in class is applied to 

projects we work on with nonprofit organizations.

Working with nine other astounding students and the 

Philadelphia Futures organization, my team’s project 

is to put on a weekend event that will assist 

motivated, underprivileged high school 

students from West Philadelphia gain the tools 

needed to stand out in college and beyond. 

The class has a community-oriented focus, and 

it is this that makes it such an unforgettably 

gratifying experience.

Affecting the lives of others in a positive, meaningful way 

leaves me with a feeling I can’t quite explain. It is a feeling 

that makes all the countless hours of work planning the event, 

fundraising, budgeting and adjusting the plans worth it. It is a 

feeling that only my team and I share and one that brings us 

together like a family. The bonds I’ve built with my teammates 

are irreplaceable and will last a lifetime.

Outside of Wharton, my most significant chunk of time is 

dedicated to Penn’s track and field team. Here again, I was 

shocked by the intensity of the work required. After limping 

home from the first practice and lifting session, I wanted 

nothing more than sleep and a week off. But as with school, 

though the work is exponentially more intense than anything 

I’ve experienced before, the rewards are greater. My coaches 

and teammates are the most dedicated group of people I’ve 

ever met, and it is motivating just to be around them.

When I am not involved in 

practice or homework, I have 

found that Penn is a place of 

hundreds of clubs and activities 

and unlimited meal swipes. The 

proximity to Center City makes 

it easy to go to extraordinary events like the Made in America 

concert, Red Bull Flugtag and countless others. 

All of my preconceived notions of Wharton were dead wrong. 

Sure, I’m working to the point of exhaustion in class and on 

the track, but it is rewarding, the people are amazing and I’m 

having more fun than ever before (provided the time). 

Sam Mattis is a freshman from East Brunswick, NJ. He is 
undecided but will most likely concentrate in finance. He is a 
two-time national champion in the discus and a member of the 
varsity track and field team.

No Time to Spare for an Essay

from the Quad By sam mattis
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UNBOUNDED
OPPORTUNITY

I knew that Wharton knowledge would change my life.  
What I didn’t know was how much that knowledge could  

help me change the lives of others.
Wharton showed me how to apply my business education 

to impact society.

The Wharton Global Consulting Practicum  gave me the 
opportunity to help design a sustainable income stream for 

women in northern Uganda. Now, 1,600 local women are 
engaged in the production of shea butter for use in cosmetic 

products. Being part of something bigger than myself has 
changed what I believe is possible. I give back to Wharton 

to ensure that future students will have the chance to see the 
world differently, too. 
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life changed abruptly in 2012, when 

I had to resign from a comfortable 

and fascinating top-level job at Alfa 

Group, one of the largest and most 

successful Russian investment holding 

companies. While I was commended 

on my work, I was told that my presence in the company 

constituted significant risk. Later, I heard rumors that this 

decision was precipitated by a conversation between one of the 

owners of Alfa Group and Dmitry Medvedev, who was then the 

Russian president.

Now, I am an executive director of the small nonprofit I helped 

establish, the Foundation for Fighting Corruption, an organizing 

member of the political party People’s Alliance and a member 

of the Coordination Council, an elected body that aims to 

coordinate opposition activities. Three months ago, the police 

raided our office as part of an obscure investigation, and a few 

weeks later, our staff discovered a wiretapping device. 

While the prosecution of the band Pussy Riot received wide 

coverage in the Western press, people may not know that many 

opposition activists in Russia are detained on fabricated or 

minor charges. This is what people opposed to the current 

corrupt, autocratic regime face in my country. 

For me, it all started in 2009. I read a blog by Alexey Navalny, 

who was making his name as a shareholders’ rights and anti-

corruption campaigner. His efforts resonated with me, as Alexey 

spoke up against corruption and mismanagement at large state-

controlled companies, such as the Russian bank VTB and the 

alleged $4 billion in graft related to a Siberian oil 

pipeline. Using his legal background, Alexey was also 

not afraid to take on the powerful corporations in 

court and through petitions to anti-monopoly and 

law enforcement agencies. 

I was always interested in politics and government, 

and I was very much opposed to the trend toward 

repression of democracy taking place in Russia. 

The normal feedback mechanisms between the 

authorities and society—free election, independent 

judiciary and press—were being eliminated or 

manipulated. Corruption became the foundation of 

the economic and political system. 

I wrote to Alexey, offering some advice and ideas, 

and over time we became friends and allies. I was 

helping Alexey in anti-corruption investigations, 

organizing a network of volunteers and fund-raising. 

Over the years, Alexey emerged as the leading 

opposition politician and organizer of popular anti-

corruption civil initiatives, and our foundation 

became a watchdog against corruption within state-

owned companies and government procurement. 

One of the examples of our success was his 

campaign “United Russia is a party of crooks and 

thieves” during the December 2011 parliamentary 

elections, which by some estimates rubbed off up to 

10 percent of the votes from the ruling party. 

My employer knew of my collaboration with 

Alexey, but it wasn’t until the wave of public 

protests after widescale vote-rigging in favor of the 

ruling party during those elections that Alfa Group 

Burdened for My Country

network dispatch By vladimir ashurkov
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Read another alumni essay (about homelessness by Tori Lyon, W’89) on our website at Web Exclusives. (( on the web ))
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alumni

association

Dear Fellow Alumni,
The start of the New Year often encourages us 

to reassess our priorities and reset our goals. 

The leadership at the Wharton School began the 

process long before this January, and they are in 

fact always evaluating, affirming and broadening the 

School’s strategic mission. When I was on campus 

in October for our combined board meeting, I had 

the pleasure of hearing firsthand about the primary 

priorities of Dean Thomas S. Robertson and 

discussing them with my fellow board members.

The School has three crucial and exciting 

priorities that were presented to the board: Lifelong 

Learning, the Public Policy Initiative and the Penn 

Wharton China Center.

Regarding the latter, the Dean reported that the 

University has made significant progress in the 

establishment of the China Center in the past year. Leadership has been 

appointed—Z. John Zhang, the Murrel J. Ades Professor and professor 

of marketing, as the executive faculty director, and Jeffrey Bernstein, 
W’92, as managing director. A presence in China will position Penn and 

Wharton as global research and educational institutions in the world’s 

largest country. Moreover, it will allow Wharton to increase its Executive 

Education offerings in China, as well as provide space for admissions, 

alumni affairs and career management for all 12 Penn schools.

The Wharton Public Policy Initiative is moving forward at a fast pace 

after its official announcement last fall. Mark Duggan, chair of the 

Department of Business Economics and Public Policy and the Rowan 

Family Foundation Professor, has been named faculty director of the 

initiative. He has already galvanized Wharton professors and staff around 

Penn to help with the PPI’s mission: to offer independent, practical, 

timely, nonpartisan research and resources about business and finance to 

government policymakers and key decision-makers. (Read the article on P. 

26 for more insight.)

Lifelong Learning brings Wharton alumni together over the course of 

our careers with new and exciting resources—customized to meet our 

needs and interests and featuring highly relevant content of a caliber 

only Wharton can provide—such as the new ongoing Lifelong Learning 

Tour, which brings this content to our backyards. If you are as interested 

in accessing the Lifelong Learning content as I am, visit the website at 

lifelonglearning.wharton.upenn.edu for tour dates, registration information, 

videos, webinars and more.

Best wishes in the New Year!

Rob Newbold, WG’99
Chairman, Wharton Alumni Executive Board

Our Three Priorities for 2013
yielded under the political pressure and 

dismissed me. 

Throughout my career, I enjoyed 

working on complicated business issues, 

from analyzing M&A transactions within 

an investment bank to preparing for 

labor negotiations while working as CFO 

of a major Russian seaport. In particular, 

the past five years have been the most 

fascinating, as I was helping the owners 

of Alfa Group manage their empire, from 

X5, the largest Russian retail company, 

to Altimo, a global telecom holding. 

From my years in business, I have 

learned to value and strive for results 

and effectiveness. For a long time, I 

did not see a way to apply myself in 

a meaningful and effective way that 

could have the potential to reverse the 

dangerous route the Russian authorities 

seem to have chosen. Once I got a taste 

of tangible results, however small they 

seem, there was no turning back. 

I am often asked if this decision 

was hard to arrive at. I always reply 

that there really wasn’t any decision. 

While this was not a pre-planned career 

change, I don’t regret my decisions. 

As exciting as my corporate job was, 

applying myself to the betterment of my 

own country beats it in a minute. And 

the way Russia is governed, my country 

needs betterment so much.

Working in business was fascinating. 

Working for my country is burdensome, 

but imperative. I would not be doing it if 

I could help it. 

Vladimir Ashurkov, WG’96, is executive 
director of the Foundation for Fighting 
Corruption. From 2006 to 2012, he was 
the director of portfolio management at 
Alfa Group Consortium. Prior to that, 
he worked in various positions within 
investment banking and transportation. 
He was born and lives in Moscow.
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Mark Duggan ventured from the ivory tower of the University of 

Maryland to the political swamp of Washington, D.C. Remember 

that time. The financial world was frozen in fear. The economy 

knew no bottom. Freshly inaugurated President Barack Obama 

was eager to make good on his promise of health care reform.

Duggan was recruited by Christina Romer, at the time the 

chairperson of the Council of Economic Advisers (CEA), to 

assist in making that reform a reality. Duggan had worked at the 

intersection of health care and public policy since graduate school 

in the late 1990s. His research focused in large part on Medicaid 

and Medicare (two government programs that insure more than 

100 million Americans), as well as private health networks. He 

was also familiar with several of the economists working at this 

executive branch agency, including Austan Goolsbee.

Through his 15-month tenure at the CEA, Duggan came into 

contact with many other federal agencies and gained an intense, 

firsthand experience of the executive branch. Interviewing 

Duggan gives one the sense that he saw things in the trenches 

that he is not ready to share, though it sounds like he had an 

overall incredible and positive experience.

One story he divulged was of the time he strove to devise and 

propose reforms of Social Security and Medicaid with reductions 

to federal deficits in mind.

“They went nowhere,” he says.

By Matthew Brodsky

Bridging Toward 
a Better Future

The Wharton Public Policy Initiative will connect 
Washington, academia and the business 

community in unprecedented ways, and seeks to 
provide solutions to some of society’s toughest 

challenges, including partisan gridlock.

This is not to say that the federal deficit was not a 

problem then or that policymakers were oblivious. Duggan’s 

complication at the CEA was that America was in the midst 

of a historic economic recession; politicians were not willing 

to aggravate the situation by cutting entitlements for tens of 

millions of Americans.

“With changing policy, timing is everything,” he says.

For his primary purpose in D.C.—health care reform—the 

timing seemed to be perfect. One aspect of reform he focused 

on was its impact on businesses, small employers in particular. 

He and his colleagues at CEA produced a research brief—“a 

little 20-page report”—that became a resource for policymakers. 

It delivered economic evidence that shed light on what the 

1,000-page Affordable Care Act would do for small businesses. 

An electronic copy of the report can be found on the website of 

the Council of Economic Advisers.

“I think that this really did lead to somewhat more support 

from the small business community,” Duggan says. “At some 

level, I think that was a case where the analysis that I did was 

informative for people and helped to potentially get better 

policy outcomes.”

Now Duggan is armed to educate on a much grander scale 

as faculty director of the new Wharton Public Policy Initiative 

(PPI). The time is right, and he is wielding the analyses and 

expertise of countless peers and colleagues—a “huge arsenal of 

research,” as he describes it.

p u b l i c  p o l i c y

In the spring of 2009,
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“With changing policy, timing is everything.”

Mark Duggan
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The research and outreach activities 

from the previous two years will 

continue. The executive director in 

Washington and the faculty director 

will coordinate student internship 

opportunities in government. 

Another goal will be to support 

distinguished fellows in residence to 

research identified policy topics. 

A March on Washington
“The theory is to try and build a pipeline between Philadelphia 

and Washington to get relevant, timely, nonpartisan, intellectually 

thought-over information in the hands of key staff decision-

makers as they make and guide economic decisions,” says Marc J. 
Rowan, W’84, WG’85, senior managing director and co-founder 

of investment firm Apollo Management LP and one of the 

generous donors whose $11 million in funding helped launch  

the initiative.

Rowan lauds Duggan’s caliber of intellect, his experience 

(having survived the capital and “lived to tell about” it), 

and his reputation on campus for his work as a professor of 

both business economics and public policy and health care 

management, as well as the chair for the Department of Business 

Economics and Public Policy. 

Listening to Duggan speak, one can sense his devotion to his 

research and to the Public Policy Initiative—and his optimism. 

For instance, he does not doubt that the time will come for 

policymakers to cross party lines and address the long-term fiscal 

challenges of the United States, instead of punting the country’s 

problems to the next generation with a short-term fix. 

“Somebody bringing that passion to this is going to be critical 

in terms of making it successful,” says Marc A. Spilker, W’86, 
president of Apollo Global Management and Rowan’s co-donor  

to PPI.

The first three years of the Public Policy Initiative are conceived as follows:

The first year is underway and 

involves intense planning and 

organization. The advisory board 

members will be appointed, and 

additional staff will be recruited and 

hired—including the D.C.-based 

executive director, communications 

staff and student workers. Outreach 

efforts focus on faculty across 

campus. The initiative will also 

produce high-quality output, to be 

featured in policy briefs, on the new 

PPI website, on Knowledge@Wharton 

and during Wharton Seminars for 

Business Journalists.

The generation of research and content will 

only pick up in the second year, as new staff 

and students are brought on and guidance 

comes from the advisory board. The 

initiative will offer research grants to faculty 

at Wharton and Penn in areas of expertise 

that match its agenda. Wharton Executive 

Education will begin offering custom 

courses to policymakers. Efforts during the 

second year will culminate with a major 

conference, bringing together academics, 

business professionals, legislators and 

staffers to discuss faculty research, crucial 

policy issues and the initiative’s work. 

This conference is anticipated to occur in 

alternating years thereafter.

Also crucial are the dedication and efforts of PPI Managing 

Director Andy Coopersmith, respected on Penn’s campus for 

serving as the first administrative director of the dual-degree 

Vagelos Program in Life Sciences & Management. Public policy 

work connects with Coopersmith’s background in economics  

and history, and the opportunity to once again be involved with  

a program’s genesis attracted him.

PPI is a major “academic startup venture” with an 

unprecedented, innovative and impactful mission, according  

to Coopersmith.

That said, there is much to do.

“We’re working on so many fronts simultaneously [during this] 

critical stage of foundation building,” Coopersmith reports. 

One of the first tasks at hand is to build awareness among  

the faculty and staff on campus, and throughout the entire 

Wharton and Penn community. Silos of public policy knowledge 

already exist across the entire Penn campus (see the illustrated 

map on P. 32). PPI will serve as a hub for existing knowledge  

and research-to-be.

At Wharton alone, faculty possess expertise on many of today’s 

most pressing public policy issues. Robert Inman, the Richard 

King Mellon Professor of Finance and a long-standing repository 

of public policy wisdom at Penn, goes down the checklist: health 

care management—the best in the country; social insurance—

Year one Year two Year three
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as good as anywhere else; finance and policy—Wharton is 

known for finance, after all. 

“You can pick some of the biggest problems. You can pick 

health reform. You can pick tax reform. You can pick real 

estate reform. You can pick international trade. You can 

pick banking. People here have lots to say on those topics,” 

Rowan concurs.

For the staff, students and faculty at the Wharton 

School—and the rest of the University of Pennsylvania—

Duggan will help channel their new and continuing 

research efforts and translate them into forms useful for 

policymakers in D.C. PPI will empower some researchers 

with larger stages for their work and enhance the visibility 

of those already active in policy debates. 

Now, PPI will translate their research for policymakers, 

staffers and media members who populate the real world of 

Washington. 

If the faculty cooperates, that is. 

Coopersmith notes, “It would be easy to imagine that 

there would be some territorial sensitivities.”

Not only must Penn’s professors cross department lines 

and share—they must do so eagerly.

“For this thing to have substance, it will need faculty to be 

excited about it,” Duggan says.

And they are. PPI is already being received as a “positive force” 

around campus, reports Coopersmith.

“We’ve not had a focal point [or] a basis from which to build,” 

Inman says about how the past looked for himself and his 

colleagues involved in public policy research, adding: “I think the 

future looks fantastic.”

Keeping It Brief
That leaves the next step in PPI’s early stages: produce the 

goods. For all of its promise and for all of the expertise on 

campus, the initiative will be for naught if it fails to provide 

outstanding knowledge in a form that Washington can digest.

“If you build it the right way in the first instance, which is 

you create the awareness, you create a good experience, you 

actually add value ... then you’re going to have repeat buyers,” 

Spilker says.

“In the world we live in today, things get decided really 

quickly. And often people can’t do the work that they need to 

do in order to really dig into an issue, and to be able to inject 

understanding into that decision-making process is really at 

the end of the day what this is about,” he adds.

For the staff, students and 
faculty at the Wharton 
School—and the rest 
of the University of 
Pennsylvania—Duggan 
will help channel their new 
and continuing research 
efforts and translate them 
into forms useful for 
policymakers in D.C.

Andy 
Coopersmith
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“We’re going to give policymakers a sense of the possible,” 

Inman says for all faculty participating in the initiative.

That sense will first come in the form of policy briefs that 

distill the complexity of faculty research. By the spring of 2013, 

the goal is to have numerous policy briefs in circulation in 

Washington in paper form as well as on the new PPI website. 

(See the side story on P. 28 for more on the PPI timeline.) 

Another target: an eight-page limit for briefs—a length meant 

to allow policymakers to read the brief during their commute  

on the train. PPI briefs will not be laying out a course of action 

to be taken. They are not primarily about advocacy. The hope is 

that policymakers will integrate the knowledge they gain from the 

briefs into their own actions and decisions.

Faculty such as Jennifer Blouin, an associate professor of 

accounting at Wharton, were busy in the fall with the first briefs. 

Blouin focused hers about business taxation and whether U.S. 

corporations are paying “their fair share.” Her goal was to create 

a document that gives policymakers a “true lay of the land”—on 

what the tax burden is for corporations, partnerships and other 

private entities; what this tax burden means; and why companies 

do what they do in response to it.

“The short, approachable piece is tough,” she confides about 

her eight-page limit. 

Yet Blouin is attracted to continued work with PPI. After all, 

her research focuses on one of only two things that are certain to 

cause people grief in their lifetimes, to paraphrase Ben Franklin.  

“People think public policy and they leap right to tax,” she says.  

As for condensing her research into a handful of pages without 

losing the depth and the key takeaways, Blouin has the assistance 

of Nadia Tareen, a sophomore in the College and Wharton who 

is helping to turn source data from the IRS (statistics of income 

data) into highly approachable visuals.

Student involvement is one of the more exciting aspects of  

the initiative. Undergrads and MBAs will come on board to 

supply strategic know-how about growing startups, help faculty 

craft briefs, and provide communication and website support. 

Spilker emphasizes that he hopes the initiative will instill in 

Wharton students an understanding of how governments and 

regulation—not just in the United States but worldwide—are  

now playing larger roles in business and finance.

PPI could also be a launching pad for students interested in 

public policy work, whether as a matter of career exploration during 

or immediately after school or as a long-term career pursuit.

Why Wharton, Why Now?
The goal of the Public Policy Initiative is to spread Wharton and 

Penn knowledge across government agencies and congressional 

offices. A cynic might wonder if it’s possible to reach one 

policymaker in today’s hyperpolitical climate.

“I share [the] skepticism, having served in D.C,” Duggan says. 

“The current setup in D.C. couldn’t be any less conducive to  

good policy.”

The School has two options when faced with this reality.

“One is to throw your hands up and run away, and the other 

is to roll up your sleeves and run towards the problem and try to 

figure out how to solve it,” Spilker says.

For the latter course, Duggan is optimistic and galvanized. 

He believes that people in D.C.—not just those involved in 

government, but the media as well—long for expertise and 

objectivity rather than the advocacy they currently receive. 

Alumni who work in D.C. have expressed their appreciation 

for the potential of the initiative, encouraging and confirming 

Duggan and Coopersmith’s sense that there really is a need for 

data-driven, agnostic analysis of major public policy issues.

Research and knowledge are not easily accessed by media and 

policymakers and staffers alike. That is why they often take an 

“easy road” to find information.

“Policymaking right now is dominated a lot by organizations 

that are like advocacy organizations,” Duggan says about 

so-called think tanks.

Partisan research organizations, though typically flush with 

funding, still cannot match Wharton, a “giant” in terms of the 

breadth and depth of its faculty expertise (not to mention what 

the rest of Penn’s campus brings to bear), according to Rowan.

As far as true academic research centers go, Wharton is the 

closest of the elite business schools to D.C. when measured 

by longitude and latitude. Stanford’s Institute for Economic 

Policy Research, which has been in operation for 30 years now, 

is nevertheless nearly 2,500 miles away. Established academic 

policy programs, such as those at Georgetown, Harvard and 

Berkeley, do not have much to say in aggregate about how  

policy-making impacts the financial and business worlds,  

Duggan stresses.

“Wharton has a really special reputation in D.C. for both 

business expertise and for being apolitical,” Duggan attests. 

The impact of this reputation cannot be underestimated in D.C. 

or other capitals. When Inman travels in public-sector circles, for 

(( on the web )) Want to get involved? Visit the PPI website for more information at http://publicpolicy.wharton.upenn.edu/.

“We will no doubt go from crisis to crisis and 
from opportunity to opportunity. The constant is 
government is a very important part of the economy.”
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instance, he makes sure to introduce himself as a professor  

from Wharton.

“The wider world knows Wharton as an outstanding center 

of research and teaching,” he explains. “It’s that name that will 

get the initiative the opportunity to be a big success.”

Wielding the Wharton brand, the initiative is poised to enter 

Washington at an opportune moment. Duggan insists that the 

timing will be perfect. There are many policy issues on the 

horizon—a window of opportunity for wisdom and insight to 

be imparted.

“I think what we’re trying to do is not rush at something 

that is timely only because of one election but is ultimately 

important long-term,” adds Rowan. “We will no doubt go  

from crisis to crisis and from opportunity to opportunity.  

The constant is: Government is a very important part of  

the economy.”

To have a lasting and real influence among policymakers, 

Duggan does have one major challenge left in the 

establishment of PPI: the hiring of a D.C.-based executive 

director who will be the very visible “manifestation of the 

University” in Washington, as Rowan explains. The executive 

director must be someone who has the respect of both sides of 

the aisle in Washington, as well as the intellectual capital to be 

able to connect with the heavyweights on Penn’s campus. He 

or she must also be fluent in current policy issues and have the 

ability to foresee emerging issues and direct research accordingly.

“The person has to be viewed as nonpartisan, as wanting to do 

the right thing and as being able to navigate the vast library of 

knowledge that already exists here,” Spilker says.

The executive director will likely have been hired by  

the time of this article’s publication. Teamed with this point 

person in Washington and Coopersmith on campus and armed 

with the collective knowledge of his colleagues, Duggan can move 

forward to transform his ambition, optimism and talents into 

real-world change—if only to adjust the dial on how things get 

done in government.

“The country needs these sorts of initiatives if we’re going to 

get to a better place in terms of policy,” he says. 

Public Policy Knowledge Across Campus

1. 	Annenberg Public Policy Center

2. 	Economics Department

3. 	Fels Institute of Government

4. 	Graduate School of Education/Institute for  
Research in Higher Education

5. 	History Department

6. 	Leonard Davis Institute of Health Economics

7. 	Penn Law

8. 	Penn Nursing Science 

9. 	Perelman Department of Medical Ethics & Health Policy 

10. Political Science Department

11. School of Social Policy & Practice

12. Wharton’s Business Economics and Public Policy department
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Startup 
Enterprise:
The Next 

Generation

By Mark Veverka

Startup fever has infiltrated the Wharton campus, 
where the founders of fledgling young companies 

meld their passion and education with well-intended 
purpose and potential profits. They share ambitious 
goals aimed at filling needs, solving problems and in 

many cases doing good. We look at six up-and-comers 
here. From improving the safety of highways in India 

to lowering the cost of graduate school loans, the 
ideas spawned by these students portend the future  

of business in this technological age.

Last year, Wharton Magazine highlighted the work of more than a dozen Wharton-inspired 
entrepreneurs. We return this year with six more startups to watch.

E n t r e p r e n e u r s h i p
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C o m pa n y : CommonBond
f o u n d er  s :  David Klein;  

Michael Taormina; and  

Jessup Shean, WG’12, L’12

When CommonBond co-founder David 
Klein arrived at Wharton, he found 

financing his degree unnecessarily 

expensive. The fixed federal rate was 

a 7.7 percent blended average. At the 

same time, investors were finding 

it difficult to get yield anywhere. 

Having worked for American Express, 

Klein understood credit spreads and 

wondered why student loans could not be offered at 

lower rates. After some investigation, Klein realized that 

the federal loan system assigned the same risk to all 

students, a major mispricing of risk.

Then he met now-second-year 

MBA Michael Taormina at a Wharton 

Entrepreneurship event and Jessup 
Shean, WG’12, L’12, through a mutual 

friend, and the team came together to 

create CommonBond (originally called 

FundMyMBA.com) in November 2011, 

in part based on work Klein did in 

Professor Ethan Mollick’s Introduction 

to Entrepreneurship course. (Klein 

deferred his second year to pursue CommonBond.)

The concept is simple. CommonBond connects student 

borrowers with alumni investors. Students gain access 

to low-cost fixed-rate loans; CommonBond’s interest 

rate is fixed at 6.24 percent. Alumni build social wealth 

and make a competitive financial return (>4 percent) on 

a sound investment. Fewer than 1 percent of Wharton 

students default on loans, Klein notes, while the national 

average is above 9 percent. 

“If Facebook and LinkedIn had a baby with Sallie Mae, 

it would be CommonBond,” says Klein, who believes the 

appeal of his firm is as much about the 

strong community cultivated among 

student and alumni members. 

One of CommonBond’s other 

distinctions is its strong social mission. 

For every graduate degree fully funded, 

the company pays for a year’s education of 

a student in need abroad. CommonBond 

is the first company to bring this “one-

to-one” model, made famous by TOMS 

Shoes and Wharton’s own Warby Parker, 

to education. It also promises to help fund financial literacy 

education in low-income neighborhoods and plans a pilot 

program at KIPP Charter Schools in West Philadelphia.

The company has raised $3.5 million from investors—$2.5 

million from Wharton alumni for the student loan pool. An 

additional $1 million in seed funding has come from a “super 

angel.” Loans to Wharton MBAs began in November 2012. 

CommonBond plans national expansion in 2013.

1

C o m pa n y : CarHound
f o u n d er  :  Andrew Liu, WG’12

CarHound is an online car-buying service that functions differently from 

the many existing online car-buying business models, such as Cars.com and 

AutoTrader.com, which founder Andrew Liu, WG’12, describes as primarily 

lead generation services. Such outfits connect buyers with sellers, but they don’t 

negotiate the deals for the customers. 

“Lead generation is not a sustainable business model in the automotive sector,” 

argues Liu. 

Not unlike human car brokers, CarHound.com finds the exact car with colors 

and options that the customer wants, negotiates the price and sets up an 

appointment for the customer at the dealership—but at a fraction of the cost of 

a traditional broker. “At the end of the day, all the customer has to do is sign the 

paperwork and pick up the keys at the dealership,” says Liu.

CarHound works closely with Internet and fleet managers at 250 dealerships to 

find the appropriate cars and to negotiate within the price ranges of its customers, 

Liu says. 

The company, which was launched in May 2011, has raised $150,000, mostly 

from Liu’s classmates. The Pasadena, CA-based company employs three people, 

but Liu plans to grow that number to 10 in 2013 as it expands into markets 

beyond Southern California. CarHound also hopes to increase the number of 

cars it sells beyond the current two or three cars a day on its quest to attract new 

dealers and investors. They have just reached an agreement with a major partner 

to scale their dealer network nationally with close to 3,000 dealers across the U.S.

Says Liu: “We are trying to make car buying a concierge service that is 

affordable for all.”
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Company: PoverUP
co-founders: Charlie and Elie Javice

PoverUP, which is short for “poverty is up,” is a social community 

aimed at trying to end the pain of poverty through strategic 

microfinancing. It is similar to Kiva, the pioneering nonprofit 

that allows people to lend money online to aspiring entrepreneurs 

in developing countries. 

“We are building the brand around trying to do good,” says 

co-founder and freshman Charlie Javice, who partnered with 

brother Elie, a sophomore working 

toward a dual Wharton-engineering 

degree.

The company’s targeted areas of 

investment are education, low-income 

housing, health care, clean energy and 

socially responsible financial services.

The company conducted a soft 

launch last November, though it gained 

national attention in FastCompany, 

CNBC and Forbes.com. PoverUP has 

raised $300,000 in friends-and-family 

seed money but is already turning down venture backers who are 

“knocking down the door,” Charlie Javice says.  

Revenues will be driven by three sources: administration fees 

for investments, job listings and premium memberships. The 

company doesn’t intend to charge a fee to connect lenders to 

borrowers. Investment administration fees will help cover the 

online transaction and maintenance costs of the website. 

The company has not yet facilitated any loans but is in 

final discussions with agencies that focus on its target areas 

of investment. Potential opportunities include tackling early-

childhood nutrition and helping to launch nutrition yogurts to 

expanding solar lanterns in rural villages in Africa.

What’s more, PoverUP has plans for a speakers’ board, which 

will bring premium members together to discuss topics relative 

to the company’s modus operandi. The firm is also mulling an 

online job recruitment service that could generate revenue.  

Says Javice: “We’re interested in creating a holistic community.”

Company: Prajwalbharat
founder:  Anuj Kulkarni

“Prajwalbharat” means “Lightup India.” In practice, it means 

being devoted to improving the quality of life for citizens of 

India by making its roads safer through better street lighting. 

“We felt when we launched in grassroots of India that we 

needed an indigenous feel,” says founder Anuj Kulkarni  
of his native country. Hence, an indigenous name. But  

why the focus?

“Street lighting in India is strongly correlated with safety,” 

he adds. More than 90 percent of the car accidents that occur 

at night are fatal in the sub-continent, largely due to poorly lit 

roads and streets.

With increasing energy costs (4,400 megawatts of national 

public lighting load) and exploding cities, the government 

does not have enough fund outlay to maintain the lighting 

infrastructure, Kulkarni explains. Consequently, the market 

lacks companies offering reliable street-lighting services.

So Kulkarni put his Wharton degree on hold last year, 

returned to India and launched a company to tackle this 

problem. His solution? Kulkarni uses small billboard-like 

advertising attached to light posts, called “litupps,” as his 

revenue source. Radio stations, mobile service providers, 

NGOs and the government itself are among his biggest 

advertisers. Built into his business model are funds for upkeep 

and training so workers know how to install and maintain the 

lights. With the operational expenses saved, the government 

can reinvest this money in technologies such as LEDs, further 

reducing energy costs, according to Kulkarni.

“It’s media taking a step to remove darkness,” he says.

Going a step beyond free maintenance for lights, Kulkarni 

is also offering free installation of new lights. To do this, he 

has taken help from large companies (of greater than $200 

million) that are mandated to spend a percentage of their 

profits on social responsibility activities (street lighting  

being one of them).

Kulkarni is bootstrapping his startup using friends and 

family investors thus far. The company has already installed 

200 high-quality LED street lamps in southern Maharashtra. 

That is double the amount in his original business plan. His ambitious 

goals for 2013 are to raise a few million dollars and install as many as 

10,000 streetlights.

Says Kulkarni: “Poor service delivery in India is a plague. We need 

curative and sustainable business models to change this. Prajwalbharat 

is the answer.”

Dorm-Room Resources
Talk with most any entrepreneur who earned a degree 
at Wharton, and they are likely to credit their School 
experiences for success in launching one (or several) 
businesses. They might have taken entrepreneurship 
classes through the Goergen Entrepreneurial Management 
Program, or gained financial assistance through the 
Wharton Innovation Fund. 

Chances are, they have taken advantage of the many 
resources available through Wharton Entrepreneurship. 
As part of the Management Department, the program has 
made a name for itself with regular campus events (such 
as those that facilitate meetings and mentorship between 
alumni and students) and concrete assistance to budding 
startups such as office space, funding and constructive 
feedback. One of its most anticipated events is the annual 

3
4

Wharton Business Plan Competition.
More resources exist across Penn’s campus, such as 

the Center for Technology Transfer, the Entrepreneurship 
Legal Clinic at Penn Law, the Penn Founders’ Club and 
Weiss Tech House.

See more of the latest and greatest alumni and 
student startups in the Watch List on P. 12.
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C o m pa n y : Curalate 

f o u n d er  :  Apu Gupta, WG’05

When it comes to making transactions on the Web, it turns  

out that image is everything.  

Before going public last year, Facebook shelled out a 

whopping $1.2 billion for Instagram, then a tiny startup 

employing less than 20 people. Why? Because pictures 

are worth a thousand webpage hits. Picture-sharing was 

responsible for Facebook’s explosive growth, and the social 

networking giant needed to protect its perch at the top. 

Most media analytics tools are dependent on words, but the 

dollar amounts in the online shopping carts of consumers who 

use image-centric website Pinterest are twice the size of those 

on Facebook, Apu Gupta, WG’05, points out. So Gupta, 37, 

set out to create a marketing tool based on images. He lured 

co-founder Nick Shiftan, a Microsoft software engineer and 

Harvard graduate, from Seattle to Philadelphia to help launch 

Curalate in mid-2011 with $750,000 in seed capital. Current 

investors include firms with Penn ties: New Enterprise 

Associates, MentorTech Ventures and First Round Capital.

“Nearly 70 percent of all Web-branding involves an image, 

which means most brands now depend on images, not words, 

for triggering transactions on the Internet,” says Gupta. 

Curalate’s cloud-based tool can identify which images—say, 

a brand-name wool sweater in blue—drive Internet traffic and 

sales more than others.

Now Curalate is evolving from being just a software 

platform to becoming a provider of a full suite of brand 

marketing software for the visual Web. Users can identify who 

clicked on the picture of that blue sweater and target them 

with more efficient marketing campaigns.

It counts 600 brands, including Kraft and Neiman-Marcus, 

and advertising agencies as customers, and was named a 

top 50 new American company by Business Insider. Now 

employing 14 people, the startup aims to finish the transition 

from analytics tools to full-fledged software-as-a-service outfit 

in 2013. 

C o m pa n y : Baby.com.br
f o u n d er  :  Davis Smith, WG’11, G’11

When a fellow Wharton student groused about the high cost of diapers 

and strollers in his native country of Brazil, Davis Smith, WG’11, G’11, 

had an epiphany: Why not launch an online baby store in Brazil that 

offers lower prices and more variety and delivers directly to the home? 

And that’s how the idea for Baby.com.br was born in the 

summer of 2010.   

It takes a classic approach to electronic commerce, 

focusing on a targeted vertical category. The difference is 

its strategic advantage: It focuses solely on a local market 

(Brazil, with a high focus on urban centers like São Paulo 

and Rio de Janeiro) and solves problems specific to urban 

Brazil, such as high prices, selection and timely distribution, 

Smith says.  

It isn’t uncommon to see flights from São Paulo to Miami 

packed with young Brazilian couples destined for Florida 

malls to stock up on baby gear because prices are lower, even 

when accounting for the airfare. More importantly, selection 

and inventory are greater, Smith says.

The 34-year-old Brigham Young University graduate is no 

stranger to South America, where he was a missionary for 

the Mormon church in Bolivia. Or e-commerce. Smith and 

his cousin bootstrapped an online retailer specializing in the 

billiards vertical, called PoolTables.com, which they sold for 

an undisclosed amount. 

Due to the distribution cost structure of Brazil (retailers 

source most goods from distributors instead of directly from 

manufacturers) and payroll taxes as high as 70 percent, 

Baby.com.br can only compete at prices as low or slightly 

lower than its most efficient brick-and-mortar competitors. 

Its biggest differentiators are inventory and delivery. São 

Paulo has arguably the worst traffic congestion in the world, 

where many middle-class shoppers ride buses that can take 

up to two hours to 

travel five miles. 

Plus, Smith quips, 

have you ever tried 

to carry a crib onto a 

bus? Baby.com.br’s 

network of trucks 

can deliver directly from its warehouse to customers’ homes. 

The firm employs more than 200 people and has more than 

a million Facebook fans. It has raised about $22.6 million in 

two venture capital rounds at the time of this writing.  

“The growth has been unbelievable,” Smith says. “It’s been 

a blast, a real wild ride.” 

Smith hopes to continue his company’s incredible growth 

rate by expanding into new vertical categories serving female 

customers, without expanding the company’s geographical 

footprint, where they already communicate with more than 2 

million moms on a daily basis. 

Says Smith: “It really is a no-brainer.” 

5

(( on the web ))
At Web Exclusives: a day in the life of a Business Plan Competition team.
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charter school in northern Arizona for 
students in fifth through 12th grades.

W’78 Class Correspondent
Lisa Brown-Premo
3417 Meadow Bluff Drive
Charlotte, NC 28226-1128

1980s
W’80 Class Correspondent
Bill Tamulonis
william.tamulonis@erickson.com
Marla Kravatz joined Stanford 
University as an IT Project Manager 
at the beginning of 2012. Marla and 
her family moved from Mill Valley to 
Palo Alto two years ago. Her two teen-
agers attend high school across the 
street from Stanford, and they enjoy 
the beauty and cultural and educa-
tional resources that the University has 
to offer.

W’81 Class Correspondent
Larry Erlich
wharton@erlich.com

W’82 Class Correspondent
Lawrence M. Lipoff
llipoff@lipoffadvisors.com 

W’83 Class Correspondent
Mary Teplitz
msteplitz@hotmail.com

W’84 Class Correspondent
Michal Clements
michal@tuningintomom.com
Beth Tillman writes that life is good. 
She made it back to Penn last February 
to watch her daughter compete against 
Penn. Beth also had the chance to 
visit with good friend Tom Huber, 
W’83. Beth recently celebrated her 
25th anniversary as a claims analyst 
with Allstate Insurance. Beth and her 
husband, James, recently celebrated 
their 25th wedding anniversary and will 
be moving toward the next step—being 
empty nesters. Their third daughter is 
a senior in high school, and they are 
doing the college search for the third 
time. Their two dogs will make sure 
they are not lonely. 

Matt Stone continues to be very 
happy in his 14th year at the University 
of Chicago endowment. He over-
sees all investments in public equities, 
fixed income, private debt and hedge 
funds. He and his wife are adjusting to 
being empty nesters. With a senior at 
Williams and a freshman at Wesleyan, 
at least costs are being kept down, as 
all Matt wears now is a single sweat-
shirt with a “W” on it.

Jeff Seligsohn is a partner at SSH 
Real Estate in Philadelphia. The com-
mercial real estate firm is leading the 
development of Girard Square and 
was on the Philadelphia Business 
Journal’s “Best Places to Work” 2012. 
To celebrate their 50th birthdays, Jeff, 
Noah Asher, W’84, G’89, WG’89, 
Alan Holtz, W’84, Mark Rosenberg, 
W’84, Andrew Spark, W’84, Alan 
Klein, EE’84, and Andrew Margolis, 
C’84, L’87, gathered at Frank Luntz’s, 
C’84, house for festivities. Jeff and his 
wife, Lisa, are the parents of Ben (17), 
Noa (15) and Sophia (13). They live in 
Merion Station, PA. Jeff can be reached 
at jseligsohn@sshco.com.

Michael Weitzner, W’84, WG’88, 
writes that after 23 years on Wall 
Street, he was selected as an inaugu-
ral Goldman Sachs Encore Fellow—a 
program that looks to transition former 
Goldman alumni to the non-profit and 
social impact sectors. Michael is cur-
rently completing a fellowship with 
Enterprise Community Partners, the 
largest funder of affordable housing in 
the U.S., deploying $1 billion annually 
in low-income communities. Michael 
is looking to transition full time to the 
social impact space when his fellow-
ship ends later this month. Information 
regarding potential opportunities in 
the social impact space would be gladly 
appreciated. He can be reached at 
michaelsw12@hotmail.com. 

Brian Rubin is a securities litiga-
tion partner in Washington, D.C. with 
Sutherland Asbill & Brennan. He was 
recently named to “The Best Lawyers 
in America” in the areas of securities 
law and securities regulation and was 
selected for inclusion in Washington, 
D.C., Super Lawyers® in the area of 
securities litigation. 

Harlan Sands reports that he is 
in his sixth year at the University 
of Alabama at Birmingham as vice 
provost for administration and quality 
improvement where he oversees enroll-
ment management, academic program 
budgeting, student support services 
(including admissions, registrar, finan-
cial aid, student health, housing and 
dining) and institutional planning and 
analysis. Harlan and his wife Lynn are 
enjoying watching their kids, Samson 
(10) and AJ (8) grow up; both are com-
petitive chess players (neither of whom 
Harlan can beat any longer). 

Donn Rubin is living in St. Louis 
(his hometown) with his wife Beth 
and their two teenage boys, Sam and 
Harry. Donn serves as president and 
CEO of BioSTL, a civic organization 
comprised of top business, academic 
and philanthropic leaders promot-
ing the economic vitality of St. Louis 

by positioning the region as a global 
leader in the bioscience industry. Donn 
also serves as chairman of Missouri 
Cures, a coalition of 70,000 citizens 
and 100 leading patient and medical 
groups, where he led the effort to 
pass the Missouri Stem Cell Research 
Initiative, approved by voters in 
November 2006.

Michal Clements, W’84, WG’89, 
has enjoyed the chance to go back to 
school through Coursera (www.cours-
era.org), and had the great pleasure of 
taking the Modern and Contemporary 
Poetry (dubbed Modpo) class with 
Penn Professor Al Filreis of the Kelly 
Writer’s House. It’s been exciting to 
take a MOOC class with 30,000 other 
people and to see this new educational 
model in action. She thanks Penn and 
Al for this experience!

Ching-Meng Chew: I am still having 
fun at Ecolab as Treasurer, though the 
long hours associated with the acqui-
sition integration of Nalco, and now 
the newly announced acquisition of 
Champion, is getting old. My daughter, 
Ming-hwei, just went to Northwestern 
to begin her MBA in Marketing, 
(Class of 2014). My youngest (son), 
just started as a freshman at St. Johns 
University, Collegeville, MN.

W’85 Class Correspondent
Maria Grazul
maria.grazul.wh85@wharton.upenn.edu
Maria Grazul writes: “Everyone, 
please remember to send in your news. 
Thanks!” 

AloStar Business Credit has hired 
George Psomas as managing director. 
Psomas will be heading up business 
development origination efforts in the 
newly established New England office. 
He was most recently senior vice pres-
ident of business development at RBS 
Citizens Business Capital. Prior to his 
time at RBS, Psomas served as director 
of business development at Wachovia 
Capital Finance, where he originated 
and assisted in structuring the largest 
asset-based loan led by Wachovia, 
valued at $1.5 billion. He has also held 
senior positions at Congress Financial 
Corporation and United States Trust 
Company. 

W’86 Class Correspondent
Laurie Kopp Weingarten
lkwmhw@aol.com

W’87 Class Correspondent
Leslie Sherman Crane
lescrane@comcast.net

W’88 Class Correspondent
Marci Cohen
rockhackcohen@yahoo.com

1990s
W’90 Class Correspondent 
Alan J. Gallo
gallo.wh90@wharton.upenn.edu

W’92 Class Correspondent
Juan E. Alva
jealva@aol.com
juan@fifthstreetfinance.com

W’93
Julie Stuckmann writes: “I recently 
moved from Tampa, FL. to Singapore! 
I am looking forward to the many 
adventures and travel experiences we 
will encounter during our time here. 
If any old friends live in Singapore, 
please email me at juliestuckmann@
verizon.net.”

W’94 Class Correspondent
Mindy Nagorsky-Israel 
mnagorsky@yahoo.com
Ivan Martinez writes in that he and 
his wife Patty welcomed their son, 
Logan Culbreth Martinez, on July 28. 
Also, this year Ivan founded consulting 
firm Oboe Partners (www.oboepart-
ners.com), serving broker-dealers, 
independent research firms and asset 
managers. 

Mindy Nagorsky-Israel, C’94, 
W’94, writes: “I took a new position 
as a knowledge strategy analyst at 
Skadden Arps where I have been since 
I started my law career. It is a part time 
position so I am balancing that and the 
three kids so far.”

Inc. magazine named WillowTree 
Apps (CEO of which is Tobias Dengel, 
ENG’94, W’94) to its 31st annual Inc. 
500 list, an exclusive ranking of the 
nation’s fastest-growing private com-
panies. WillowTree is ranked #479 
with three-year growth of over 800%. 
Since 1971, the Inc. 500 has tracked 
America’s fastest growing private com-
panies and leading entrepreneurs.

martinez
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W’97 Class Correspondent
Regina Wong Jaslow
The Penn Club
30 W. 44th Street
New York, NY 10036
Tel: 212-403-6657
Fax: 212-403-6616
rjaslow@pennclubny.org
Regina Wong Jaslow writes: “A very 
BIG thank you goes to Karen Krause 
for serving as our Class Correspondent 
since graduation! As your new 
class correspondent, please send in 
announcements of your new job, busi-
ness venture, marriage, kids, travels 
and any other fun updates.”

For the past eight years, Regina has 
been working at the Penn Club of New 
York as the marketing director. She 
absolutely loves hanging around alumni 
at the gorgeous club house. Please 
drop her a note when you are passing 
through town if you have never visited 
the club house before. 

The former Snapfish photo company 
CEO, Ben Nelson, is trying to create 
the next Ivy League university—
online. He recently announced that 
Benchmark Capital has invested $25 
million in The Minerva Project, his 
startup online university. Minerva is set 
to begin teaching students in 2014. By 
the time your kids, nieces or nephews 
are ready to apply to college, perhaps 
Minerva will be part of the list of uni-
versities they apply for!

W’99 Class Correspondent
Hang Kim
hangk40@yahoo.com

2000s
W’01 Class Correspondent
Aric Chang
aricchang@alumni.upenn.edu
Adi Divgi, C’01, W’01, WG’02, his 
wife Ekta, and son Arjun were featured 
on episode 11 of the current season of 
Project Runway, in an episode called 
“It’s Fashion, Baby.” On this page is a 
photo of Arjun and Ekta in the outfits 
that their designer made for them.

W’02 Class Correspondent
Sandy Hsiao
Sandy.Hsiao.wh02@wharton.upenn.edu
Ben Katz and Ron Lin, C’01, ENG’01, 
CGS’06, have launched CARD.com, 
a simpler online bank. CARD.com 
issues custom Visa cards featuring 
images from leading causes, brands 
and artists.

Kartik Desai started a social enter-
prise called What’s up Bharat (www.
whatsupbharat.com), “a social network 
for social change” in India, including 
a polling and media platform on social 
issues and a cultural center for diverse 
youth groups to interact through arts 
and various events.

Matthew Asada, W’02, C’02, 
recently completed his year as an 
APSA Congressional Fellow with 
his hometown Congressman, U.S. 
Representative Gary Peters (MI-9) 
from Detroit. On the Hill he worked to 
facilitate greater trade and travel with 
Canada—our largest trading partner—
through the construction of a new 

Detroit-Windsor bridge. He has since 
returned to the State Department as a 
career development officer to mentor 
the nation’s next generation of diplo-
mats. In August he was selected as a 
2012 Atlantik Brücke Young Alumnus 
to promote closer transatlantic rela-
tions between Germany and the United 
States.

Doug Stoddard, C’02, W’02, 
CGS’04, M’10, was married in 2006, 
and he and his wife have three daugh-
ters—ages five, four and one. Doug 
worked in fixed income at Lehman 
Brothers for about a year, went back 
to Penn for medical school, graduated 
in 2010, and is now an army captain 
at Ft. Lewis, Wash. in his third year of 
general surgery residency. 

Jay Levine, W’02, WG’07, was 
recently promoted to senior vice pres-
ident, business and strategic planning 
for the Warner Bros. Television Group. 
Jay and his wife Lindsey (Drake) 
Levine, C’02, L’05, welcomed their 
first son Jack on Oct. 3, 2012, in Los 
Angeles.

Wesley Gray and his wife Katie, 
C’03, welcomed their new baby, Glenda 
Lee Gray, on July 19, 2012.

Ruchika Singhal is also enjoying 
taking care of her new son, Shawrya 
Mangla, who was born on July 26, 2012. 

W’03 Class Correspondent
Alexis Decerbo
adecerbo@yahoo.com
Katie Schottenstein Ullman and 
her husband, Andrew, are thrilled to 
announce the birth of their son, Tyler 
Brodie Ullman on July 24. Tyler has 
had several Penn visitors and looks 
forward to heading to campus for the 
10-year reunion next spring. Katie 
is a portfolio manager at Madison 
International Realty, a private equity 
firm focused on partial interests in real 
estate, and Andrew is the co-founder of 
CollegeSolved, an education technol-
ogy firm that guides families through 
the college search and admission 
process. The Ullman family continues 
to reside in New York City. 

W’04  Class Correspondent
Keri Vislocky
keri@alumni.upenn.edu 

W’06  Class Correspondent
Daniel Kline
dan@delanceystreetcap.com
Daniel Kline is proud to announce the 
launch of Delancey Street Capital, an 
entrepreneurial real estate investment 
and development company focused 
on delivering superior returns to its 
investors. Delancey Street Capital 
targets well-located 10-200 unit mul-
tifamily properties that fall within two 
investment strategies offered to our 
investors: (1) Core plus properties avail-
able at a discount to replacement cost, 
with current cash flow and the oppor-
tunity for capital appreciation; and 
(2) Value-add properties that are mis-
managed, in need of rehabilitation or 
repositioning, available at a deep dis-
count to replacement cost, require 
recapitalization or have complex finan-
cial issues requiring resolution.

W’07 Class Correspondent
Elise Peters Carey
elise.peters@gmail.com
Dan Berstein has continued the mental 
health advocacy work he began after 
being diagnosed with bipolar disorder 
at Penn. He is a speaker, support group 
facilitator and mediator and he recently 
founded MH Mediate to support the 
field of mental health mediation. Learn 
more about his work at www.danber-
stein.com and www.mhmediate.org, 
and feel free to reach out to him with 
mental health questions or contacts.

Wharton 
Graduates

1950s
WG’56 Class Correspondent
C. DeWitt Peterson
dpeterson53@comcast.net

Fred Goldstein has been keeping 
busy scheduling jazz concerts for the 
Stamford Arboretum in CT.

De Witt Peterson hosted some 
Wharton Emeritus people at his 
summer jazz picnic.

WG’57 Class Correspondent
Philip Murkett
fillotmer2@aol.com
A book about Richard D. Hannan, 
Hannan’s Way: An Unlikely Trek 
through Life, has been published. The 
book details Richard’s many adventures 
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before, during and after his graduation 
from Wharton. The publication was 
such a success that the print copies are 
no longer available, but Kindle versions 
are available. Hannan was also recently 
awarded the Lifetime Achievement 
Award for Entrepreneurship from 
the University of Cincinnati, for his 
many years as a successful business 
entrepreneur.

WG’67
Richard “Dick” Bouhan has been 
named one of the “25 Living Legends 
of Insurance” by the National 
Underwriter. Bouhan retired as the 
executive director of the National 
Association of Professional Surplus 
Lines Offices.

WG’69 Class Correspondent
Karel J. Samsom, Ph.D.
ksamsom@mac.com

1970s
WG’71 Class Correspondent
Kathy Jassem
1764 Russet Drive
Cherry Hill, NJ 08003

WG’72 Class Correspondent  
Joan Eisenberg
Joaniris@aol.com

WG’73 Class Correspondent  
Naomi Levin Breman
breman.naomi@comcast.net
4 Druim Moir Lane
Philadelphia, PA 19118
Mobile: 914-391-2134
Naomi Breman writes: “From May 
10-12, 2013, at our 40th Reunion, we 
will have the opportunity to experi-
ence the Wharton brand—still one of 
the most valued components of our 
resumes. We will experience Wharton 
Lifelong Learning, which will enable us 
to shape the educational programming 
at reunion by suggesting and voting on 
a topic that is most relevant to you.” 
She adds that classmates can learn 
more about the reunion at the Wharton 
MBA Class of 1973 Facebook page, and 
that interested classmates can volun-
teer by contacting Helen Formanes at 
Wharton Alumni Relations (formanes@
wharton.upenn.edu). 

Jovito Salceda from Panama has 
joined WG’73’s Planning Committee. 
Volunteers are requested to connect 
with us to customize events that will be 
of interest to the Class of 1973.

WG’74 Class Correspondent
Carmen (Jones) Hill

citihousing20@aol.com
Robert Levine is the founder of 
Nomura Corporate Research and 
Asset Management, Inc., where he 
has served until last year as president, 
CEO and CIO for more than 20 years. 
A renowned investor and inductee into 
the Fixed Income Analysts Society Hall 
of Fame, his first book, How to Make 
Money with Junk Bonds (McGraw-Hill) 
was published in May 2012. Levine 
was a student instructor in the MBA 
program at the Wharton School and 
has been an adjunct professor at the 
Graduate Business School of New York 
University.

WG’78 Class Correspondent
Mel Perel, Ph.D.
Mperel@columbus.rr.com
Michael Blechman, W’77, WG’78, 
considers himself and wife Nina 
“among the luckiest people in the 
world, and living the dream.” Their 
two sons, David (17 and a senior) and 
Andrew (15 and a sophomore) com-
prise one-third of the North Shore 
Country Day School Varsity golf team 
that just repeated its Illinois High 
School Association Class 1A State Golf 
Championship.

Kevin Burns reports that his 
Precision Combustion team contin-
ues to develop innovative catalytic 
systems for energy applications 
and that he’s also working to help 
develop Connecticut’s new Innovation 
Ecosystem to evolve an increasingly 
attractive statewide environment in 
which high-growth-potential tech-
nology firms can thrive. Kevin’s wife, 
Lisa Pfefferle, GcH’80, Gr’84, is at 
Yale and developing new single-walled 
nanotube technology for energy, elec-
tronic and medical applications. Their 
daughter, Gillian, is an A-student at 
Hopkins in New Haven and immersed 
in Sony Aibos and other robot dogs, as 
well as social websites. 

Santiago Cardoso shared the news 
that his first granddaughter, Daniela, 
was born on Aug. 10, 2012. 

Patricia Frame has been selected 
by the Alexandria, Va. Small Business 
Development Center (SBDC) to 
provide human capital advice to their 
clients. This pilot program started very 
successfully with all openings filled for 
the first three months within a week 
of its announcement. The program is 
a follow-up to a series of well-attended 
seminars on human resources basics 
that Patricia conducted for the SBDC 
over the past 18 months. 

Bob Gordon was re-elected to the 
New Jersey State Senate in what most 
observers considered the most com-
petitive legislative race of 2011. Shortly 
thereafter, he was named majority 

conference leader of the Senate and 
chairman of the Senate Legislative 
Oversight Committee. Bob represents 
the 38th Legislative District located 
about 12 miles west of New York City, 
and encompassing Hawthorne in 
Passaic County and 12 towns in central 
Bergen County, including Paramus and 
Fair Lawn. He lives in Fair Lawn, N.J.

Ray Strecker, C’72, GEE’78, 
WG’78, has joined Promontory 
Financial Group as a special adviser. 
Promontory specializes in compliance, 
risk, and strategic consulting for the 
financial services industry. Ray works 
out of the firm’s New York office.

Jeff Wilson, C’72, GED’72, WG’78, 
and his wife Karen, CW’75, became 
grandparents on Aug. 20, 2012, with 
the birth of Samuel Mayer Searing to 
their daughter and son-in-law, Sara and 
Scott Searing. Jeff retired from Deloitte 
Consulting in June 2012 and has 
established his own independent con-
sulting firm, Jeff Wilson Management 
Consulting, LLC. He has already won 
his first project with a major insurer 
and is working with the venture capital 
firm N2 to acquire mid-market health-
care technology and business services 
companies. Jeff and Karen live in 
Philadelphia, Pa.

WG’79 Class Correspondent
Robert C. Schneider
RSchneider@cuddyfeder.com
A short documentary, The Lady Who 
Missed Her Train, by Amy Stern, has 
been selected for a film festival in New 
York! It’s the New Filmmakers NY 
Festival. The screening is at the NY 
Anthology Film Archives at the Deren 
Theater. In August 2012, Amy launched 

a new video production company, Aim 
High Videos.

Gary S. Gensler, W’78, WG’79, was 
quoted in the Aug. 28, 2012 edition of 
The New York Times concerning the 
CFTC’s postponement of certain deriv-
atives rules.

1980s
WG’80 Class Correspondent
Bob Shalayda
rshalayda@ieee.org
Anna Ranieri writes: “Greetings from 
California. I’m a psychologist, doing 
career counseling and psychotherapy 
in my practice, and executive coach-
ing. With my co-author Joe Gurkoff, 
I’ve written a book called How Can 
I Help? What You Can (and Cannot) 
Do To Counsel a Friend, Colleague or 
Family Member With a Problem. Our 
attempt is to share basic counseling 
skills. Managers, in particular, can feel 

blechman

strecker



Class Notes  wg1980s

Email: classnotes@wharton.upenn.edu Fax: +1-215-898-269540 | wharton Magazine | winter 2013

out of their depth when their reports 
come to them. We emphasize that there 
are some basic ways to be helpful, but 
that you don’t want to act as the profes-
sional counselor unless you are one.”

WG’81 Class Correspondent
Alan M. Sooho, MD
soohoalan@gmail.com

WG’83 Class Correspondent
Taz Rajwani and Renee Migdal
tazrajwani.wharton@gmail.com, 
reneemigdal@optonline.net

WG’84 Class Correspondent 
Larry Bartimer
bartimer@optonline.net
bartimer@thepsg.com
Larry Bartimer writes: “Two hundred 
and fifty of our Wharton MBA Class 
of 1984 have now joined our LinkedIn 
group. If you are reading this and have 
not done so, please join. It is only open 
to our classmates, and the only way 
someone can join is to be invited or 
accepted by me if you request admis-
sion. Don’t delay!”

Doug Kimmelman writes: “Having 
spent 22 years at Goldman Sachs 
in various energy focused sectors of 
investment banking, commodities and 
principal investing, I retired in 2005 
to form Energy Capital Partners. ECP 
is a private equity firm focused on the 
power generation, renewables, mid-
stream oil and gas and environmental 
services sectors within North American 
energy markets. My wife Carol and I 
and three boys (8, 16 and 17) and one 
daughter (in college) split our time 
between Bernardsville, N.J. and Rancho 
Santa Fe, Ca.”

Steve Miller writes: “After 28 years 
of global big corporate and Silicon 
Valley start-up marketing, I have 
joined Wharton’s Executive Education 
as head of business development for 
the western region (all points west 
of the Mississippi, north and south 
of the US, and soon Asia). I’m based 
out of Wharton’s amazingly modern, 
attractive campus in the heart of San 
Francisco, promoting Wharton’s exec-
utive open enrollment and custom 
corporate leadership and functional 
executive skills programs to corpora-
tions, associations and agencies. My 
family remains in Chappaqua, N.Y. so 
that my two teenagers can finish high 
school. My father, W’43, couldn’t be 
happier.”

Antonio Lorenzotti is the exec-
utive director of Belgrave Capital 
Management, a London based asset 
manager focused on actively managed 
traditional equity strategies and hedge 
funds. He was formerly a director of 

Barclays Capital Financial Institutions 
Advisory Group, executive director of 
Deloitte and Touche Corporate Finance 
and a director of IBJ Schroder. 

Doug Montague writes: “I apolo-
gize for 28 years of Wharton Magazine 
silence and promise to do better. After 
a dozen years in public finance invest-
ment banking with Lehman Brothers 
and CS First Boston, I formed the 
financial advisory firm Montague 
DeRose and Associates in Ca. The firm 
is coming up on $200 billion in munic-
ipal bond advisory work. I celebrated 
32 blissful years with my wife, Tisha, in 
August. I have five kids ranging from 
homemaker to actress to LAPD cop 
to college and high school students. I 
remember my Wharton years fondly.”

David Bayer writes: “Our oldest son 
has graduated from Denver University 
with a degree in business and informa-
tion technology. Our middle son is in 
his second year at Colgate. Our daugh-
ter is a junior in high school here in 
Minneapolis and is beginning to look 
at colleges. Fran, my wife, is the group 
facilitator for the Harry Kay Leadership 
Development Program. I am now 
involved in two business efforts. I am 
now a managing director, Investment 
Banking at BlackTorch Capital. I also 
continue to build Home-Security-Plus, 
which serves a variety of residential 
and commercial customers.”

After 16 years of international 
banking with Citibank, Chris Olson, 
G’84, WG’84, spent the past decade 
as a senior evaluation manager at the 
European Bank for Reconstruction and 
Development in London. He writes: “I 
make ex-post assessments of EBRD 
investment projects and programmes 
in the former Soviet bloc countries, 
to judge how well they have met the 
financial and public policy objectives 
of the EBRD, and to explain what can 
be learned from the history of the proj-
ects. My two grown sons are working 
and studying in the USA. I would be 
happy to hear from Wharton alumni 
and students.”

Tom Nugent writes: “I’ve been in 
New York City since graduation from 
Wharton, and it’s remarkable how 
quickly the years have passed. After 
several positions with Wall Street 
banks, I formed my own financial advi-
sory boutique, where I now focus 
on raising capital for private equity 
and hedge funds. I am always inter-
ested in learning about outstanding 
fund managers and general partners 
who might have an interest in retain-
ing my services; please get in touch 
at thomas.nugent.WG84@wharton.
upenn.edu.I’m active with the Wharton 
Club of New York, attend opera and 

concert performances, go sailing on 
Long Island Sound, and pursue other 
interests.”

Jim Martin writes: “I have owned 
and managed my own business for the 
past 19 years—a technology consulting 
firm outside Chicago, named Sayers. 
Prior to that, I spent five years at GE 
Capital. The Chicago area has been 
home for over 25 years. My wife, Veo, 
and I have raised our five sons here 
(two of whom were born in January of 
1984 at Penn). It has been most gratify-
ing to operate my own business. Many 
highs, some lows, kind of like life itself.”

Tom Patterson writes: “After 
working at First Bank System (now 
US Bank), GE Capital’s Corporate 
Finance Group, and for myself as 
an intermediary, I joined Kimberlite 
Corporation, Fresno, Ca., as CFO 
in 1998 and became chairman and 
CEO in 2004, when we became an 
employee-owned company. After 
running the company for 14 years, I’m 
retiring from Kimberlite this December, 
will be getting married (yes, thus far 
the company has been my bride), and 
moving to Austin, Texas. I intend to 
work to help others, particularly disad-
vantaged youth.”

William Sloneker writes: “I have 
run Cincinnati Asset Management for 
24 years managing junk and corporate 
bonds for clients. My six partners and I 
are managing over $2 billion now. Love 
the small firm atmosphere, so I’ll work 
till I’m 80 at least! I am married 26 
years with two boys gainfully employed 
and our daughter in college studying 
fine arts—strange because I can’t even 
draw stick figures. I visited Julian Hirst 
and his wife, Henrietta, last June and 
Rhonda King and her husband, Olivier, 
in August. I regularly communicate 
with Simon Hirst, Julian’s twin, as well.”

Larry Stoehr has had a fun career 
in the mining business and a wonderful 
31-year marriage with his wife, Kathy. 
They have raised two kids who have 
been successfully launched into the 
world of independence. His career has 
allowed his family to live in Australia 
and Chile, and he has worked in far 
flung spots such as Yunnan China, 
Kazakhstan, Democratic Republic of 
Congo, Zambia, Zimbabwe, Argentina, 
Peru, Indonesia and Alaska. He and 
his wife now live in Tucson, Ariz. He is 
hoping to retire in the next few years 
and perhaps take on some consulting 
and do more sailing.

Sue Plotz, C’80, WG’84, writes: 
“I was Sue Guggenheim, but for the 
last 26 years have gone by Sue Plotz. 
I am married with three grown sons: 
Two of them are in college, and one 
is in medical school. I did my time in 

corporate America (primarily market-
ing at American Express) and left for 
better things—a little time with my 
kids and then, on a whim, I decided to 
try my hand at selling residential real 
estate. I’ve been doing that for the last 
nine years and still love it—selling in 
Brownstone Brooklyn and Manhattan. 
Life is good.”

Earl Varney has spent 15 years at 
Vanguard, now managing Corporate 
Insurance/Risk Management. 
Insurance demands have increased 
with Vanguard’s expanded global 
reach. Varney writes: “My wife and I 
are recent empty nestors—son Roger 
is a research scientist at National 
Center for Atmospheric Research 
in Boulder, CO; daughter Hilary is 
employed by Smith College Bookstore 
in Northampton, MA. What to do when 
your mortgage is paid-off and you 
have no more tuition payments? Why 
of course, go on a two-week “Musical 
Magic” river cruise on the Danube.”

Stephen Roberts writes: “I worked 
in Corporate America for a few years 
and then went to seminary and became 
a rabbi in general and a chaplain in 
particular. After 9/11, I oversaw all 
American Red Cross spiritual care 
operations in New York. I had over 800 
clergy, of all faith traditions, report-
ing to me. I have been president of my 
national association and helped profes-
sionalize it by doing strategic planning. 
Most recently I have created the first 
textbook for clergy on how to do ‘pas-
toral care.’ My husband and I just 
celebrated 18 years of marriage.”

Adil Popat has been appointed to 
the Wharton International Board for 
EMEA (Europe, Middle East & Africa) 
for the next three years.

WG’85 Class Correspondent
Kent Griswold
kentgriswold@yahoo.com

WG’86 Class Correspondents 
Elizabeth Wilkins and David Bigelow 
thewilkyway5@aol.com, david.bigelow.
wg86@wharton.upenn.edu 
For those who hadn’t heard via 
LinkedIn, David Nash, M.D. was 
chosen as the 2012 recipient of the 
Joseph Wharton Social Impact Award. 
David is founding dean of the Jefferson 
School of Population Health at Thomas 
Jefferson University.

Mike Milne and wife Larissa 
recently spoke in N.Y. at an event 
sponsored by “Meet, Plan, Go,” a 
group which provides how-to infor-
mation to those planning a career 
break. The Milnes also wrote an article 
about how career breaks and travel 
are not just for backpackers anymore: 
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http://b2bmeetplango.com/2012/
not-just-backpackers/.

Elizabeth Wilkins writes: “Though 
not employed, I serve on the board 
and investment policy committee of a 
small foundation. This affords me the 
opportunity to keep my mind sharp, 
at least on a quarterly basis. However, 
I recently questioned my sanity as I 
climbed 45 feet up a tree to go zip-lin-
ing, followed by another high-altitude 
adventure called a giant swing. I did 
this at Refreshing Mountain, a retreat 
where companies like Comcast hold 
teambuilding exercises. Unlike those 
who do such things for their career, I 
did it because my son wanted me to 
during his school field trip.”

WG’87 Class Correspondent 
Matt Hoffman
mhoffman@wunr.com
Matt Hoffman writes: “We have a 
Linkedin group called “Wharton 
MBA Class of 1987.” Please sign-up 
for LinkedIn (if you’re not already a 
member) and join the group. It’s easy! 
You don’t have to get a letter of recom-
mendation, update your résumé, watch 
a video about a retirement commu-
nity or go through a grueling interview 
process. You just have to be a member 
of Wharton’s great MBA Class of 1987.”

Jody Winter was “very bummed” 
(one of only a handful of quotes over 
the years that’s actually accurate) to 
miss our 25th reunion. “I heard that I 
missed seeing Suzanne Shank!” Yes, 
Jody, you missed Suzanne. 

Another classmate who wasn’t able 
to attend our 25th reunion was Mark 
Woodward. Kate Reed, who concen-
trated in health care with Mark, asked 
him for a written reflection on behalf of 
the Wharton MBA health care group: 
“I suppose 25 year anniversaries are an 
opportunity for reflection—on failures 
and successes. I chose to move to New 
Zealand. I now live in Wellington, one 
of the most beautiful and pristine coun-
tries in the world, with Carolyn—my 
partner for the last few years—and a 
cat. So stop by for a beer when you are 
next south of the equator.”

WG’88
Parsons is pleased to announce that 
Thomas E. “Tom” Barron has been 
appointed as director of strategic ini-
tiatives. In this position, Mr. Barron 
will lead key initiatives in the corpora-
tion’s infrastructure markets. Barron 
joined Parsons in 1976 and has since 
held a succession of management posi-
tions throughout the corporation. 
His most recent position was presi-
dent of Parsons Transportation Group, 
Inc. (PTG), a primary business unit 

of Parsons Corporation. As president, 
Barron was responsible for the busi-
ness unit’s worldwide operations and 
for leading PTG to record levels as 
measured by new sales, revenues, and 
profits.

WG’89 Class Correspondent 
Patricia (Berenson) Bogdanovich 
patricia.berenson.wg89@wharton.upenn.
edu
John Greathouse writes: “My late-night 
Wharton poker games have served 
me well in my entrepreneurial career. 
I have been fortunate to be a found-
ing member of teams which executed 
two IPOs and two M&A transactions, 
including the sale of GoToMeeting/
GoToMyPC to Citrix. I am currently 
loving life in Santa Barbara; writing a 
humble startup blog (www.infoChach-
kie.com), teaching entrepreneurship at 
UCSB and investing in great startups 
via Rincon Venture Partners.”

Ricki Frankel writes: “Currently, 
I am an instructor and leadership 
coach at Stanford Graduate School 
of Business. Students are learning all 
the touchy-feely stuff that is so impor-
tant in life but wasn’t really taught 
when we were in school. (In fact, one 
of the classes is nicknamed “touchy 
feely.”) Also, for most of the previ-
ous 16 years, I have been an executive 
coach in private practice. I still main-
tain a boutique private practice, where 
I work with people who have achieved 
a level of success, but are seeking more 
passion, meaning, engagement, busi-
ness—even more fun. Sometimes I 
have to pinch myself. It is the best 
possible work situation I could have 
imagined.” 

Glenn Gurtcheff writes: “I am a 
managing director and currently run 
the Minneapolis office and global con-
sumer practice for Harris Williams & 
Co., a middle-market M&A boutique. 
Before founding the office in 2006, I 
was co-head of middle-market M&A 
at Piper Jaffray. My wife Jane and I 
have lived in suburban Minneapolis for 
more than 20 years and raised our kids 
here. The oldest (Alexia, born in our 
second year at Wharton and “mascot” 
for the Wharton Rugby team) is now 
23 years old and a graduate of St. Olaf 
College in Northfield, MN. The young-
est (Matt) is 21 and a senior at the 
University of Colorado in Boulder.”

David Jacoby has published a 
new book, Optimal Supply Chain 
Management in Oil, Gas, and Power 
Generation. The book will be available 
through PennWell Books and other 
booksellers such as Amazon.

Mark Spencer writes: “I’m self-
employed so I don’t get promoted. Still 

living in Mill Valley, CA. My son is 8 
years old and doing great; my wife is 
still a therapist and doing well with her 
practice in San Francisco. My video 
production and training business are 
doing very well, and I’m grateful for 
everything, our health and well-being, 
and hope everyone is doing well.”

Steve Adelman writes: “Carrie 
(Guterres) Adelman and I have been in 
Northern California 15 years now. Our 
son Max started at UC Davis this fall 
and our daughter Katie is a sophomore 
in high school.”

Rico Camus writes: “I moved to cor-
porate planning at ABS CBN Corp. in 
2011, which is very different from the 
marketing/brand management path 
I had envisioned for myself, but still 
interesting and challenging. I head up 
the team that runs the planning cycle 
at the largest media company in the 
Philippines. On a personal note, my 
wife and I recently celebrated out 25th 
wedding anniversary this year. We 
have two children in college (the eldest 
graduating this year, Yay!), one in 
high school and one in grade school. I 
recently bumped into Richard Dee and 
his family at the Kansai airport, while 
we were both flying back to Manila 
from vacationing in Kyoto.” 

Northern Trust announced that 
Randall S. Burkert has been named 
managing director of development for 
the Northeast Region. Based in New 
York, Burkert will have direct over-
sight of new business development 
in the Northeast, including Boston, 
New York City and Washington, D.C. 
Before joining Northern Trust, Burkert 
spent two and a half years as head of 
Hirtle, Callaghan & Co.’s New York 
City office, which he helped establish. 
Prior to that, he spent two decades at 
Goldman Sachs as a managing director 
in the Securities Division. 

1900s
WG’90 Class Correspondent 
Jennifer Taylor
jenntaylor1@aol.com
Lauren Sveen has a new gig as pres-
ident of Mom Corps, Denver. Her 
primary focus is on matching talented, 
educated, experienced women, with 
progressive employers who use flexi-
ble staffing to grow their businesses. 
She was recently asked to speak at 
the Wharton Women in Business 
Conference at the Wharton School 
about this work. She says, “It was truly 
fascinating to see how these young, tal-
ented women are already planning to 
create their own work-life alignment. 

Flexibility is critical and fundamental 
to their consideration of a future career 
path.” 

Tony Stein, has been working with 
Gary Richman’s, EE’85, WG’90, wife, 
Dr. Marci Schwartz since 2010 on 
Camp Altitude, a two-week summer 
camp, serving children with social-
cognitive challenges (such as ADHD 
and Asperger’s Syndrome). Tony is 
also very involved with Project Morry, 
a program for economically disad-
vantaged youngsters that provides 
participants both a year-round edu-
cational component and a summer 
camp experience. He wants to thank 
all Wharton classmates who have been 
supporters of Project Morry, including 
Doug Present.

Tom Courtney writes: “At our 
20th reunion Curtis Bashaw said, ‘I’d 
love for everyone to come back to the 
scene of the big party weekend we 
had right before graduation, Bonfire 
of the Bulkpacks, and see how beauti-
ful Congress Hall and the other hotels 
are now.’ It is on! Save the dates of 
May 17-19, 2013, for Bonfire of the 
Bulkpacks II to be held in Cape May, 
N.J. For reservations and tickets please 
call 1.888.944.1816. Please get in touch 
with Tom Courtney, Curtis Bashaw or 
Jenn Taylor if you would like to help on 
planning and organizing this.” 

Boris Rapport Lukan writes that he 
and his wife Jennifer had their second 
son, Leo, last year. Leo is now almost 
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10 months old and his older brother, 
Samuel, turned four this summer. They 
are living in Brooklyn and are coming 
up on 10 years of living in NYC. Boris 
is still working in private equity with 
Lightyear Capital.

Julie (Bick) Weed is still free-
lancing for The New York Times and 
recently created a “Teens, Tweens and 
Technology” series for her hometown 
paper, the Seattle Times. Rogers Weed 
is head of the Commerce Department 
for the State of Washington until this 
past month when the Governor steps 
down, “so send him any job ideas!”

WG’91 Class Correspondent
Chris Malone
cbmalone@mindspring.com
We’ve got updates from three of our 
WG ’91 classmates this time! Also, in 
addition to this magazine column, all 
current and many previous updates 
for our class are now available online 
and unedited at our class website, 
www.WG91.com. I also have an e-mail 
address for everyone listed here, so let 
me know if you need help contacting 
anyone. 

Amy Perez: The family and friends 
of the late Amy Perez and her children, 
Molly and Gregory, have announced the 
formation of Amy’s Kisses Foundation 
(www.amyskisses.org or www.facebook.
com/amyskisses), a nonprofit created 
in loving memory of the slain mother 
and children. On Oct. 18, 2011, Perez 
and her children were brutally mur-
dered at the hands of her estranged 
husband, who also took his own life. 
Tax-deductible donations to Amy’s 
Kisses benefit Philadelphia Futures, 
providing Philadelphia’s high-potential, 

low-income, first-generation-to-college 
students with the tools, resources and 
opportunities necessary for admission 
to and success in college. 

Paras Bhargava writes: “Gord 
Lucyk, Peter Scherer, Tina Infante and 
our families went to the Queens Plate 
(Canada’s equivalent to the Kentucky 
Derby) earlier this summer and had a 
great time. Interestingly it was 21 years 
after a road trip Gord, Peter and I made 
to Louisville to see the Kentucky Derby, 
when we were in Philly. A few less mint 
juleps this time, but we had authen-
tic Indian fare afterwards at a nearby 
Dhaba.”

Chris Malone writes: “Had a mini-
Cohort F reunion in San Francisco in 
September with Carrie Ericson, Karen 
Fukumura, Diane McGrath Toolan and 
Sean Crotty. We enjoyed dinner and 
drinks at Comstock Saloon and heard 
all about Sean’s recent adventures at 
Burning Man!”

WG’92 Class Correspondent
Joe Hage 
Joe@JoeHageOnline.com
Those Lauder folks have a gift for 
keeping in touch. Once Stockholm-
based Robin Teigland, G’92, WG’92, 
said she’d be in San Francisco, and 
Michele Taipale, C’92, WG’92, invited 
everyone over to see her. Not to miss 
the chance, Carlos Alicea, Rani Haet, 
W’84, G’91, WG’91, Michael Kustra, 
W’83, WG’92, Diane McGrath, G’91, 
WG’91, Dan Ford, G’92, WG’92, and 
Andres Le Roux, G’92, WG’92, were 
there, drinks in hand.

“I can’t take it!” joked Suzanne 
Waltman, G’92, WG’92, on Facebook. 
“I hereby invite everyone to a 

simultaneous event in New York!” So 
on that same October day and three 
hours ahead, Suzanne and husband 
Marty had a Lauder party on Skype 
with their West Coast counterparts. 
Rosanna Ramos-Velita, G’92, WG’92, 
and husband Hans Levin, WG’91, sup-
ported the East Coast contingent, as 
did Maria Herrera, G’92, WG’92, 
Kevin Kelly, G’92, WG’92, and newly-
weds Steve Deitsch, G’92, WG’92, and 
Keith James.

Stefano Bonfiglio came to town 
and dined with Rosanna, Hans, Kevin, 
Maria Herrera and Andra Bowman 
Ehrenkranz, WG’92, G’92, in grand 
style when their friend flew in from 
Italy. 

Julie McNamara-Dahl, G’92, 
WG’92, relocated to Nevada with 
Microsoft, and Ken Worzel now lives 
in Seattle for Nordstrom. After years 
of commuting, Ken finally broke down 
and accepted a job as their EVP of 
strategy and development. To (belat-
edly) celebrate his arrival, Seattle 
regulars Eric Hayashi, Jarvis Bowers, 
John Levytsky, and Samir Bodas 
joined him for dinner in a hard-to-
find place in Queen Anne. Even Grace 
Chang, Stuart Jenner, and a visiting 
Michele made the trip.

b Cohort rep | Karen Levine 
karenl@karenlevine.com
Joan Adams reports that after six 
months of commuting to Minneapolis 
(working on a “truly awful SAP 
project”), she is happy to be back in 
New York with a new-found appre-
ciation for local consulting life in 
Brooklyn. Daughter Emma is now five, 
in school and doing well (see adorable 

photo “First day at PS 139”). Joan is 
actively looking for local opportunities 
(helping startups and small businesses 
grow is her specialty).

When he’s not at New York Tech 
Meetups, you might find Brian Werther 
(Cohort G) on the tennis court. While 
I love the sport, it’s been heads down 
for me in a new managing consul-
tant role at Capgemini Consulting. (If 
you / someone you know would like to 
explore opportunities at Capgemini, let 
me know.)

WG’93 Class Correspondent 
Christine Jamgochian Koobatian 
ckbtn@charter.net

a Cohort reps |  
Mitch Goldfeld and Norm Sanyour
mgoldfeld@dmcos.com, Norman_
Sanyour@capgroup.com

b Cohort rep | Julie Luttinger 
drjulie@i-2000.com

f Cohort rep | Lori (Nishiura) 
Mackenzie
palymac@gmail.com

WG’94 Class correspondent 
Scott Horn
scottho1@live.com 
Scott Horn writes: “I’m also looking 
for Reps for Cohort I and J, so 
please let me know if you’re inter-
ested. Contact me at scottho1@live.
com. I want to also thank Janet Lewis 
Matricciani who is stepping aside after 
many years as the Cohort J Update 
writer. She’ll be missed.”

a Cohort rep | Keith Khorey 
khoreyk@wellsfargo.com

d Cohort rep | Leslie Prescott 
leslie@prescott.cc

e Cohort rep |  N.K Tong 
nk.tong.wg94@wharton.upenn.edu

f Cohort rep | Joe Ponsonby
 joehponsonby@yahoo.co.uk
Joe Ponsonby writes: “I hope all my 
’94 Cohort F friends are doing well. It 
would be great to hear from you – not 
just Cohort F but other friends from 
the Class of 1994. Please let me know 
if you are living or working in Europe, 
and also if you are planning a trip at 
any point through London. I met Janet 
Matricciani in Dublin a few weeks ago 
as she was travelling through Northern 
Ireland and Dublin visiting clients. 
Keep well and look forward to hearing 
from you.”

g Cohort rep | Scott Horn 
scottho1@live.com
Scott Horn writes: “It’s been quiet 
on the G front lately. Kelly and I are 
hoping to get a few more folks out to 
San Francisco now that we’re in a place 

WG’92 reunion
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where it’s sunny most of the year. I’m 
settled in as the VP of marketing for 
Seagate Technology. It’s already been 
13 months, and I’m having a lot of fun. 
Kelly, the kids and I are enjoying the 
Bay Area. We’re exploring the area 
more and more: Hearst Castle, Big Sur, 
San Francisco. 

Dave Wittenberg writes that Mitch, 
his oldest, is a senior at Western 
Washington, and who knows where 
he will head after he graduates. Julia 
is a high school senior. (Mitch was an 
infant at Wharton—good thing I feel so 
young.) Dave’s consulting business is 
growing and he just landed a speaking 
gig with CFO Magazine. 

l Cohort rep | Corey Luskin 
corey.luskin.wg94@wharton.upenn.edu 
or corey.luskin@verizon.net
Jean Keller provided a much-wel-
comed update: “I just spent time in 
San Francisco where I saw Raghu 
Krishnaiah. It was really nice to catch 
up with him and to get news of some 
of our classmates. I have been back in 
Switzerland for the past seven years, 
and Natalie and I are very happy here 
with our three girls (16, 14 and 11). I 
started my own asset management 
company with two other partners last 
year. Although it has been a challeng-
ing environment in finance recently, 
we are doing well and raising assets 
successfully.”

WG’95 Class Correspondents
Jeanne McPhillips 
supergirl119@gmail.com

a Cohort rep | Zach Abrams
zabrams@stratimpartners.com

b Cohort rep | Jennifer Harker
jenniferharker@hotmail.com

c Cohort rep | Anna Lewicky
anna.lewicky@gmail.com

d Cohort rep | Carlos Niezen
carlos.niezen.wg95@wharton.upenn.edu

e Cohort reps |  
Nancy Park Casey, and Paula Cacossa 
nancy.casey@sap.com or pcacossa@
gmail.com
Kurt Sanford has successfully com-
pleted his first year as CEO of 
ProoQuest, a global information media 
company headquartered in Ann Arbor, 
Mich. Kurt and his family still reside in 
Dayton, Ohio. 

Brad Olson shared that he is now 
finance director for Guggenheim 
Partners in NYC and is living in N.J. 

Paula Cacossa writes: “My two 
sons and I went on a summer adven-
ture and spent two and a half months 
in Los Angeles. We rented a house 
in Hollywood Hills and could see the 
big Hollywood sign from our front 

door. We loved L.A. and are creating a 
second home there. We had hoped to 
see Lori Christopher while we were 
there. With L.A. traffic, Hollywood 
Hills and Beverly Hills is quite a dis-
tance. We hope to see her on our next 
trip. Lori is working in the entertain-
ment industry in human resources/
professional development and training 
at William Morris Endeavors.”

Nancy Park Casey’s big news is 
that is that she and her family moved 
to Scottsdale, Ariz. this summer! SAP 
transferred her over there for two 
years. Nancy wrote: “It will be quite 
the adventure. The whole family will 
be there. I have already connected with 
Jen and Frederic Winssinger, so I’m 
excited to see them often!”

f Cohort reps |  
Todd Rogers and Vera Wu
todd.rogers.wg95@wharton.upenn.edu 
and vera.wu@pfizer.com

g Cohort rep | Bob Townsend 
robert.townsend@bayerhealthcare.com
Bis Subramanian, wife Laura Vidal, 
and sons Kiran (11) and Vikram (9) 
have been living in New Delhi, India 
for the last five years. Bis does private 
equity investments for Provident 
Equity.

Sarah Walters is still with Astra 
Zeneca and is currently Regional 
Sales Director for the cardiovascu-
lar specialty team and is traveling in 
the US—Charlotte, Pittsburgh, etc. 
She writes that her daughter is now 15 
years old and only one year away from 
driving!

Bob Townsend, G’95, WG’95, is 
also in the pharmaceutical industry and 
still with Bayer after 16 years. He is 
enjoying his role of manager business 
operations for Russia and CIS within 
the pharma division. He and his family 
are living in Berlin, but he travels a lot 
to destinations in the former Soviet 
Union. 

Katie and Jeff Hagan, and family, 
are now in Shanghai, China and are 
enjoying living there.

h Cohort reps |   
Brian Owens and Jeanne McPhillips
breezybrian@hotmail.com and 
supergirl119@gmail.com
Brian Owens writes: “It has been an 
extraordinary time for those of us 
based in London, with the Jubilee cel-
ebrations followed by the wonderful 
Olympic and Paralympic games; even 
the cranky British summer finally gave 
in to the spectacle and co-operated! 
I have been in touch with Paulette 
Light and Craig Lachapelle, as well 
as the elusive John Perkins, whom I 
ran into in Heathrow Airport! John is 

now CEO of VirginStrauss Water in 
London. Not having seen each other 
since graduation, there was a collective 
jaw dropping when we set eyes on each 
other! I have gone full circle on the 
jobs front and am now back working in 
catastrophe risk management for RMS. 
This should bring me back stateside 
from time to time, especially to the N.Y. 
and San Francisco areas so get ready!”

Jon Koplovitz, C’90, WG’95, has 
relocated back to NY with his family, 
still with Blackstone Group. Brian 
adds: “I wish you, Cat and the kids all 
the best back in N.Y. Jon, you will be 
missed in London after your six years 
on the scene.”

Manuel Solanet’s twin boys (born 
back in Philly) are now finishing high 
school and about to move on to the 
next phase of their studies (engineer-
ing). His two younger girls are also 
well. He is working in mergers and 
acquisitions—in what, he says, is a 
tough environment. 

Jeanne (McPhillips) Dolan is still 
hunting for treasure in the fashion 
tech sector and stays closely con-
nected to the IvyLife, Wharton Alumni, 
and Penn NYC folk in the neighbor-
hood. She shares happy tales and best 
wishes sent through the airwaves. 
Jeanne reports that Tom Nolan is still 
with Berkshire Partners ripping it up in 
Beantown, Sumaiya (Malik) Wood is 
now a married lady in San Francisco, 

Stacey Herndon is crushing it as 
VP at PNC Bank and Rod Robinson is 
rocking as CEO of Connxus, his own 
brainchild in Cincinnati. She adds: 
“Hugs and Wharton love were cyber 
mailed from Jamie Richter, Tad Haley, 
Bud Rosenthal, Steve McLaughlin, 
Carlos Niezen, Yasho Rao, Susan 
Ganz and John Dluzak. Cheers people, 
thanks for sharing!”

Rob Herzog is CEO of ZogSports! 
He writes: “ZogSports just celebrated 
its 10th anniversary, and I’m still 
loving it. We made the Inc. 5000 list 
of fastest growing private companies 
for the second year in a row and are in 
N.Y., N.J., D.C. and Atlanta. We’re also 
launching in L.A. and San Francisco 
this spring, so still bringing young pro-
fessionals together through sports with 
the help of Mike Mortellaro, WG’05. 
My kids Spencer (7) and Jackson (5) 
are already better athletes than I even 
was and coaching them in soccer and 
baseball is one of my life highlights.”

Michael “Meat” Hidalgo, for-
merly of the experience Curves 
fame, writes that he has not seen the 
WeddleMonster for over a year. Brian 
is not sure when he is getting to San 
Francisco with flowers in his hair.

i Cohort rep | Amy (Crandall) Kaser
amykaser@yahoo.com
Amy Crandall writes: “It has been a 
hectic year in my life as I decided to 
return to work after spending seven 
years at home with my three boys who 
are now eight, six, and four. In January, 
I joined Boston Trust/Walden Asset 
Management. I have never worked for 
a small firm before and love the fact 
that I don’t feel like just a number line 
on a P&L anymore. I am thrilled with 
the opportunity to combine my love of 
the market and finance and the hope 
of being able to change things for the 
better.”

Thomas Scaperdas has joined 
LAMDA Hellix as a CFO responsi-
ble for both its finances, but more 
importantly for its regional corporate 
development. LAMDA Hellix, a Greek 
Data Center operator, has had an excel-
lent performance despite the debt 
crisis and is benefiting from the need 
for outsourcing and IT development. 
The company although small is doing 
exceptionally well and is now seeking 
funds to deploy its regional acquisition 
strategy. On the social front Thomas 
and his wife, Nadia, met up with Joel 
and Valerie Post (along with their son 
Luke) in Mykonos this summer.

Nicholas Wodtke wrote that he and 
the rest of the family are now living in 
Singapore after three years in Hong 
Kong. Nicholas and his wife, Madelyn, 
have four kids ranging from five to 
fourteen years old. The house is con-
stantly busy between dance class, 
soccer games and piano lessons. The 
past three years, Nicholas had been 
heading up business development and 
interactive for Disney in APAC and 
is now transitioning to a new role at 
Samsung where he will be heading up 
content and services such as games, 
video, music and apps for the region. 

Laura (Biodeau) Overdeck 
launched a start-up called Bedtime 
Math, which makes math a fun part 
of kids’ daily routines just like the 
time-honored bedtime story. They 
send out a playful, mischief-making 
math problem every night, and what 
started as a test with 30 families has 
already grown to over 20,000 follow-
ers through their email list, Facebook 
and Twitter. Bedtime Math has gotten 
coverage in The New York Times, Wall 
Street Journal, NPR’s Morning Edition 
and Fox News on TV, and Laura just 
signed a three-book deal with a major 
publisher to turn the math problems 
into a book.

 

j Cohort rep | Cynthia Grisé 
cgrise@deloitte.ca
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In October, around National Day, 
Jeff Hagan and Katie Cowan Hagan 
took a vacation, traveling from 
their current home in Shanghai to 
Cambodia where, among other things, 
they and the kids had fun touring 
around Angkor Wat and other jungle 
temples by bicycle.

Lawrence Kaplan, C’89, G’95, 
WG’95, and his business partners 
have sold the 24th Letter, the mod-
ern-day members club powered by 
mobile technology. Lawrence will be 
consulting for the acquiring company 
through a transitional period, and has 
begun to take on additional business 
consulting assignments. He’s pleased 
with the successful exit and excited 
about his next steps. Good luck with 
the next endeavor Lawrence!

Cynthia Grisé writes: “As for yours 
truly, I’m working on a big update of 
my own for next issue. Stay tuned! 
And please keep your updates coming 
my way J’s!”

k Cohort rep | Dan Davis 
danrdavis@yahoo.com 

l Cohort rep | James Liam Dolan
jldolan@yahoo.com
Jim Dolan writes: “I am with IBM, 
traveling all over the world driving 
business development for the organi-
zation. I have been to many glamorous 
locales in the last six months, including 
Malmö Sweden, Beijing, Sao Paulo and 
Paris. On the personal front, I recently 
took up paddling on the Hudson River, 
which is outstanding. Mark started 
high school this year, so he has made 
a major life milestone commuting to 
NYC on the subway—wow, pretty cool! 
My dad recently moved south; Jeanne’s 
folks are starting the transition to 
Florida—beginning of a new era! All is 
well.”

Paul Davis continues to domi-
nate the travel and historic education 
services market. Check out the out-
standing offerings at www.travelbrains.
com. Jim writes: “Paul and I had 

not talked in many years, but I felt 
like it was 1994 again as we talked 
and laughed for about an hour, 
during a catch up call this summer. 
Travelbrains has growing competition 
now, a sure sign he is on to something 
in the market!”

Peter Gjessing sends his regards 
from across the ocean: “I am working 
in the renewable energy sector here 
in Oslo, Norway, specifically within 
wind. Have worked in the wave sector 
before, but that is a longer shot.”

Good ole Fred Turpin and his 
lovely bride, Sarah, are loving the NYC 
scene! He writes: “As you may know, 
Sarah and I moved to NYC two years 
ago from Dallas, and I am running 
the telecom investment banking prac-
tice at JP Morgan. We have really been 
enjoying NYC and have had a lot more 
opportunities to see friends from 
Wharton since the move.”

Katherine Bruck, C’90, WG’95, 
another faithful JP Morganer is so 
great about staying in touch: “I am 
still at JP Morgan in the private bank, 
probably one of the few who remains 
at the same institution they joined 
after Wharton (though I have moved 
within the bank and been through 
numerous mergers). On a personal 
front, we are still on the Upper West 
Side in NYC and loving it. We have 
two girls, Danielle (7) and Nicole (5), 
so we are incredibly busy keeping 
up with them. Looking forward to 
hearing from others.”

Another Island man (have to love 
LI brethren) Jose Riera, sent in a 
short but very sweet note: “I’m cur-
rently residing in Long Island, N.Y., 
managing a chain of sports nutrition 
stores in the area. My girls Natalia 
(12) and Marilyn (9) are lovely and 
growing.”

WG’96 Class

b Cohort rep |  
Mina (Takayanagi) Martinez
Mina_martinez181@yahoo.com

e Cohort rep | Mai Hanlon
mai.hanlon@gmail.com
Eddie Monnier reports: “I’m plenty 
busy overseeing the portfolio compa-
nies at Corridor Capital, working with 
Craig Enenstein,WG’95. My five-year-
old daughter started kindergarten this 
year so that’s been a hoot. I married 
a bit over a year ago and now enjoy a 
seven-year-old son as well. Always love 
to hear from classmates. If any of you 
make it to LA, would love to hear from 
you. I travel regularly to St. Louis, 
Oahu and soon Seattle-Tacoma if any 
of you are in those locales.”

f Cohort rep | Marc Stockli 
marc.stockli@mos-advisory.com
Alida Zweidler-McKay writes: “Life 
is good here in Houston. We adopted 
a sweet little dog who found us at 
our weekend home last January. He’s 
proving to be good company on the 
days that I work from home, and of 
course Alex loves him! On the busi-
ness front, I’ve decided to focus on 
helping people see their working rela-
tionships from a systems point of view. 
So far clients are reporting that this 
approach is helping them reduce con-
flict and improve effectiveness—so 
that’s exciting! Patrick got tenure last 
fall and bought his mid-life-crisis BMW 
convertible.”

We hear from Sergio Duplan: “Hi 
everyone! I have been lost for a while, 
but I have re-appeared. I continue 
working in pharma (hard to get out 
after so long), and I have just taken the 
role of area president for Latin America 
for Alcon Laboratories. I am now based 
in Fort Worth, Texas, but I am getting 
a lot of miles from traveling to all of 
Latin America. ”

h Cohort rep | Tucker Twitmyer 
ttwitmyer@enertechcapital.com

l Cohort rep |Jerry Wu
jerry_we@sbcglobal.et
Deb Patterson writes: “All is good in 
Milford, Pa. In October I was named 
the president and COO of Clarion 
Safety Systems. Clarion protects 
people and reduces risk by assist-
ing companies in implementing best 
practices in safety signs, labels and 
markings. It’s a great opportunity to 
fulfill a personal dream of growing a 
manufacturing company that impacts 
people in such a meaningful way.”

Robert Mann, C’89, W’89, WG’96, 
writes: “Just moved to Greenwich, 
Conn. and joined McKinsey to focus on 
product development/innovation strat-
egy consulting. I am enjoying life with 
my wife, Ilysa, and our two kids—Shira 
(11) and Marcus (8). Additionally, I con-
tinue to teach (in Wharton’s marketing 
department since 1999).”

WG’97 Class Correspondent
Linda Chandler 
linda.chandler.wg97@wharton.upenn.edu
Linda Chandler writes: “I have to say 
that over the last several years my 
job as Class Correspondent has been 
easy. Generally you are all a chatty, 
newsy bunch and we have a fantas-
tic, dedicated group of Cohort Reps! 
While I wasn’t able to make it to the 
reunion this year, I thought that would 
provide a catalyst for us all to connect 
and expected to see lots of updates 
about the adventures, ventures, family 
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Retailer 500. Rachel turned eight, Levi 
turned three, and Debra also just had 
her birthday—three birthdays in just 
two months!”

j Cohort rep | Ryan Harrington 
ryan.harrington.wg99@wharton.upenn.edu

k Cohort rep |  Jay Remington
james_fremington@hotmail.com 

l Cohort reps |  
Andrew Yoon and Lisa Brichta Tretler
andrew.yoon.wg99@wharton.upenn.edu 
and lisa@businessboostersconsulting.com

2000s
 
WG’00  Class Correspondent
Wendy Bagdi
wendy.bagdi.wg00@wharton.upenn.edu

b Cohort rep | Steve Stagg
sstagg@harrodproperties.com
Steve Stagg and wife, Micky, were in 
Spain over the summer and had dinner 
with Pablo Lopez-Henares.

John Lewis wrote to say he is still 
at athenahealth (13 years now) and 
living in Newton, Mass. They now have 
a family of five as Zoe (8) and Eli (6) 
have been joined by Sasha (9 months). 

Tony Tsao, W’95, WG’00, reported 
that he and his wife Caroline Lee, 
WG’01, have been busy raising daugh-
ters Olivia (3) and Lindsay (9 months 
old) in Burlingame, Calif. He recently 
joined ESO Fund, a newly formed 
investment fund focused on lending 
to current and departed employees of 
VC-backed start-ups to enable them to 
exercise their stock options. Let him 
know if you’re ever free in the Bay Area 
to catch up!

Todd M Jaquez-Fissori and his 
wife, Linda, hosted Matteo Luppi and 
his wife, Griselda, in early Jan. 2012. 
They are enjoying San Anselmo, Calif. 
still and Sebastian (their son) is now 
nine years old. Linda is on the Board 
of Trustees at Mills College, and Todd 

is heading up Cleantech investing at 
Hercules Technology Growth Capital. 

j Cohort reps | Mandy (Scheps) 
Pekin and Idris Mohammed
mandy.pekin@gmail.com and idris.
mohammed@comcast.net

d Cohort rep |  Wendy Bagdi
wendy.bagdi.wg00@wharton.upenn.edu

h Cohort rep | Art Buckler
art@buckler.net 

l Cohort rep | Christian Tate
christian.m.tate@gmail.com

WG’01 class

b Cohort reps |  
James Fields and Sujata Bhatia
jameswfields@yahoo.com and snbhatia@
yahoo.com
Brent Chism and his family are still 
living in Tanzania. They moved to 
Dar es Salaam in March 2011 when 
his wife, Colleen, was appointed to 
run a USAID health project. Brent is 
keeping busy as a part-time manage-
ment consultant and part-time surfer. 
Brent also recently joined the Board of 
Directors for the International School 
of Tanganyika, one of the largest inter-
national schools in Sub-Saharan Africa. 
In May, he traveled on an assignment 
to Rwanda and met up with fellow WG 
‘01 grad Dano Jukanovich in Kigali. If 
you’re curious about what life is like in 
Tanzania, check out adventuresintan-
zany.tumblr.com. 

Maybel Marte writes: “Arriving with 
some of the most kissable lips this side 
of the Atlantic, Conrad Pierre Hodelin 
was born on Sept. 5, weighing nearly 7 
lbs. and measuring 19.5 in. He arrived 
three weeks early, but is healthy, happy 
and sweet. Claude and I are doing well, 
just managing through the exhaustion 
of new parents.”

Rachel Wasserstrom writes: “We 
see Sarah Zaia Rome, whose twin girls 
are in the same music class as my kids, 
and we plan to get together with Mike 
Bufano in a few weeks.” Rachel’s chil-
dren, Lauren and Adam, are now two 
years old and 10 months respectively.

Pictured left to right: 

Paula Almansa, Ziva 
Iluz, Beny Rubinstein, 
Tal Lev, Yuri Geldzweig 
and Ilona Mandl.

marte

wasserstrom
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c Cohort reps |  
J. Cooper Abbott and Clifton Yen
j.cooper.abbott.wg01@wharton.upenn.
edu and clifton.yen.wg01@wharton.
upenn.edu

e Cohort rep | Ruth Golan
ruth.golan.wg01@wharton.upenn.edu

f Cohort rep | Vishal Sharma and 
Chelsea Vaughn
vishal.sharma.wg01@wharton.upenn.
edu and chelsea.vaughn.wg01@wharton.
upenn.edu

h Cohort rep | Alison R. Stroh
astroh@montefiore.org 
Tom Grave recently left IBM to join 
another early stage company. He is 
now VP of marketing at SimpliVity—an 
early stage provider of data center 
infrastructure solutions-in Boston. 

On Oct. 5, 2012, at their annual con-
ference at the Hyatt Bellevue in Philly, 
Wharton Women in Business awarded 
Katherina Rosqueta the Kathleen 
McDonald Distinguished Alumna 
Award. Way to go, Kat!

On Feb. 12, 2012, Beny Rubinstein 
married his soul mate, Ziva Iluz. 
Several Wharton classmates attended 
the ceremony and party in Israel.

Alison (Neuman) Stroh writes: 
“I left UCSF Medical Center in San 
Francisco, Calif. to join Montefiore 
Medical Center in NYC. I am build-
ing an internal consulting department 
for the executive VP of operations and 
got connected to Montefiore through 
fellow Cohort H’er: Sheri (Gritt) 
Shapiro. Go H!”

j Cohort rep | Paul Sternlieb
Paul.Sternlieb.wg01@wharton.upenn.
edu

i Cohort rep | Dave Stromfeld
stromfeld@yahoo.com

k Cohort reps |  
Amy Peterson and Jenny Cobleigh 
mapetey2000@yahoo.com and 
jacobleigh@yahoo.com 

WG’02 Class Correspondent
Annie C. Lee
an.lee@fr.vuitton.com

a Cohort rep | Annie C. Lee
an.lee@fr.vuitton.com

b Cohort rep | Chris Simpkins
Christopher.Simpkins.WG02@wharton.
uepnn.edu

c Cohort rep | Sandra Shpilberg
sanshpil@yahoo.com

e Cohort rep | Barat Dickman 
barat_dickman@yahoo.com
Geoffrey Hart writes: “Anne and I hap-
pened to have a reunion baby this year; 
Laura Marie Hart was born on May 
10. Laura is our first, and we are very 
excited (as evidenced by her Wharton 
onesie that she proudly wears)! On the 

professional side, I am still with FBR 
& Co Capital Markets as a managing 
director in institutional equity sales. 
Anne is working at Scully Capital, a 
boutique Energy investment bank and 
consultancy. We love being city parents 
and continue to live in the heart of D.C. 
If you are stopping through, please 
drop me a line! 

g Cohort rep | Francesca Migliori
francesca.migliori.wh02@wharton.
upenn.edu

h Cohort rep | Rick Modi
Rick.Modi.wg02@wharton.upenn.edu

j Cohort rep | AnnMarie Peterman
annmarie.peterman.wg02@wharton.
upenn.edu

WG’03 Class Correspondent
Carter Mayfield
Carter.Mayfield.wg03@wharton.upenn.edu

b Cohort rep | Viru Raparthi 
Viru.Raparthi@marvcapital.com
David Miller writes, “David, Kelli, 
their three-year-old son Remy, and 
Moose Miller still live in Gaithersburg, 
Md. and David still works remotely 
for Yahoo. David runs an analytics 
team and helps measure ppc advertis-
ing revenue per search for the Yahoo / 
Microsoft Search Alliance that began in 
2010. The Millers were recently visited 
by Marc Shachtman (Cohort I) and 
watched him in an episode of House 
Hunters International.”

Rachel Laureno sends a big hello to 
the cohort! She actually moved back to 
Manhattan in 2008 and is enjoying life 
in the Big Apple. She lives on the west 
side near Lincoln Center. If you want 
to contact her, email Rachel at rachel-
laureno@hotmail.com. 

Joe Quinones is back from Nigeria 
for good and is looking for opportuni-
ties in the Greater Philadelphia or New 
York areas. 

Luciana Soares writes: “Hello 
Biggies! I am very happy to announce 
the birth of our second child: Maria-
Victoria Guillet-Soares. Vickie was 
born on the August 29, 2011; she has a 
beautiful smile. Her big brother Matteo 
is very proud and loves to play with 
her. We are all doing well, still living 
in Paris, although I’m now commut-
ing frequently to Brussels for a new job 
as director of marketing for Saint Jude 
Medical. I hope you are all well and 
please let me know whenever you are 
on this side of the ocean.”

Christina Hughes writes: “Drew 
and I welcomed Grier Wiktorski Gajan 
on Monday, Dec. 19, 2011, at 4:52 p.m. 
Grier weighed 8 pounds, 11 ounces 
and was 21 inches in length. He joins 
big brother Andrew (5) and big sister 

grimes

Genevieve (3).”
Jose-Karim Tamer (Joka) writes: “I 

am working as the General Manager 
for Kraft in Ecuador. Would welcome 
meeting up with any Wharton Alums if 
they’re in the country.”

Kaushik Suchak has been busy trav-
elling between Asia and the US and has 
started his own private wealth practice. 
He still lives in the Princeton area. 

Shalabh Gupta, WMP’99, WG’03, 
has joined Visium Asset Management, 
shortly after celebrating his 40th birth-
day with several Wharton alumni in 
Vegas. 

Viru Raparthi writes: “My daugh-
ter, Indira Lakshmi, turned two years 
old and is definitely following in the 
footsteps of her elder brother Ankit on 
the terrible 2s front! My wife, Radhika 
Nagampalli, WG’04, and I ran into 
Mary Ellen Fullhart in San Francisco. 
We met up with Jack Peurach and 
Vivek Puthucode as well. 

c Cohort rep | Raza Hasnani
Raza.Hasnani.wg03@wharton.upenn.edu

f Cohort rep | Sara Kleinberg
sbkleinberg@gmail.com

Eric Grimes, G’03, WG’03, is now 
the general manager of Nike Canada, 
living in Toronto. He sent a photo of 
his daughter, Izzy, and admits to being 
“hopelessly and shamelessly wrapped 
around her tiny little finger.”

Joel Muniz is still based in Mexico 
at BCG, traveling across Latin America 
and the US. He and his wife Paty 
bought a pecan grove last year, where 
they are spending most of their free 
time and trying to apply what he 
learned at Wharton to farming. He, 
Paty, Mariana (6) and Andrea (4) will 
be at the 10-year reunion.

i Cohort rep | Stanley Huang 
stanleyhuangwg03@yahoo.com

j Cohort rep | Vinay Gupta
vigupt@msn.com
Autumn for Js in New York started with 
a bang with the most memorable event 
being a surprise drive through visit by 
Brian Wong (who now lives in Hong 
Kong) and the Js made the most of the 
Friday night in early October. Many 
special vodka tonics were had by all, 
and Brian busily penciled NYC into his 
revisit itinerary.
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Ed McDowell and Jamie became 
proud parents of a baby boy, John 
Thomas McDowell, who, like his 
maternal grandfather, will go infor-
mally by Jack. Little Jack McDowell 
was born at 1:03 a.m. on August 15, 
and weighed in at 7 lbs., 9 oz. and 
measured 21 inches long.

Regina Chung wrote in from 
Taiwan the wonderful news about her 
second baby who was born on 9/28. 
The baby girl weighed 3,469 grams 
(7.65 pounds). Regina further wrote, 

“I haven’t named her yet. I am think-
ing to attend he 10th reunion next 
year. Haven’t seen everyone for too 
long. Hopefully I can make it and 
catch up with all of you!” 

Paul Boehm, who now lives in 
Detroit with family and kids, visited 
Japan in June, and saw Hide Hattori 
and Nobu Ishikawa.

Lawrence Writer, G’03, WG’03, is 
now the COO and CFO of Hillerich 
& Bradsby (parent company of 
Louisville Slugger). He has built a 

boehm

house in Louisville and in January 
2012 snagged former learning team-
mate Kyle Beaird and brought him 
to Louisville to work with him as the 
director of FP&A. 

WG’04  Class Correspondent
Santosh Kookal 
santoshk@iitbombay.org or 
WG04classnotes@gmail.com
(Please send all submissions to both of 
Santosh’s email addresses)

a Cohort rep | Santosh Kookal
santoshk@iitbombay.org or 
WG04classnotes@gmail.com
(Please send all submissions to both of 
Santosh’s email addresses)

c Cohort rep | Rishi Jain 
rishi.a.jain@gmail.com
Angela Ge married Jonas Klittmark on 
May 19, 2012 in San Francisco. Among 
those attending the wedding were 
Joanne Lee, Jon Patty and wife Anna 
Fukushima Patty, Ashish Agarwal and 
wife Anjali, Tammi Shapiro and boy-
friend Corey, Tracy Park and husband 
Nara, Sandy Kuo and fiancé Syed. 
Angela and Jonas still reside in San 
Francisco. 

Michelle Cheng and Oddi Aasheim 
added two girls to their family in 
London: Sophie is almost three now 
and Sonia is 15 months.

Nicole Scimone, CGW’00, WG’04, 
writes: “As you know, QVC went into 
a JV with a company in China and I 
am hanging in China for about a year, 
working as the executive director of 
planning. So far, life here has been 
pretty awesome. Beijing has been a lot 
of fun to live in, and I have become the 
proud owner of one of the millions of 
bicycles in China, which I use to weave 
through traffic and pedestrians on a 
weekly basis. If anyone is near Beijing, 
they should shoot me an email. I would 
love to catch up!”

Jeremy Benedict reports that 
married life has been great. But he 
warns everyone with caution that what-
ever you do, don’t quit your job, start a 
company and get married in the same 
year!

scozzafavacheng
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Ravi Kallayil moved back to 
Portland, Ore., in July with Nike from 
Bangalore, India after six years. Ravi 
now leads the project to set up Nike 
Africa from Nike HQ.

Rosemary Scozzafava Weldon 
writes: “I started a new job at CVS 
Caremark in retail planning and ana-
lytics back in May which has been 
exciting and challenging. My son 
Henry is almost two and is a (loud) 
joy. We’ve moved out of Boston to a 
town I’d never heard of called Medway 
and into a renovated 1830s farm-
house which we love. I recently went 
to Vegas for a girls’ weekend with 
Wharton friends: Mitzi Reaugh, 
Allison Gans, Kate Schroder and 
Vandana Radhakrishnan. We were sad 
not to have Miriam Serxner Wrobel 
joining, but are excited for her impend-
ing arrival!”

Ben Relles is working as a director 
of corporate strategy at YouTube after 
YouTube acquired Next New Networks, 
which acquired his company, Barely 
Political, several years back. He makes 
it out to San Francisco frequently.

Rishi Jain writes: “I am still with 
Alvarez & Marsal out of San Francisco 
doing restructuring work enjoying life 
in the city with my wife and twin boys, 
Niam and Roshan. Our boys attend 
preschool with Joe Chong’s, GEN’04, 
WG’04, son Nolan. Marvin Tien his 
wife Lis and son Odin recently moved 
to San Francisco so now we are neigh-
bors. I also still see Anton Hanebrink, 
Iris Choi, Neel Bhatia and Manjari 
Chanda Bhatia often in the Bay Area. 

I can also report that I see Matt Danis, 
Matt Turner, Jeff Forlizzi, Jason Park, 
George Nahra and David Schuppan, 
annually.”

f Cohort rep | Erica Seidel
erica.seidel@gmail.com
Laura Beech McClung and her 
husband Paul just welcomed their 
second child, Lucy Emerson McClung. 
Laura writes: “The house has gotten 
a bit more hectic since her arrival, but 
luckily Asher is aiming for the Big 
Brother of Year award, so he’s been 
great.” Congratulations Laura and Paul!

Javier Velazquez has been on the 
move professionally and personally. 
Javier recently left GLG in London 
(where he’d been since graduating from 
Wharton—can we give him a prize for 
longevity?) and is joining Millennium, 
also in London. In between he took a 
trip to Cairns, Australia. Good luck, 
Javier!

Erica Seidel writes: “I got engaged 
in August, with a surprise proposal that 
included a walk to a park collecting 
friends and balloons as I went, cul-
minating with a bunch of oysters and 
homemade doughnuts. Yum! Also I 
have launched my own recruiting prac-
tice, focusing on people who major in 
marketing and analytics, and minor in 
tech and consulting.”

g Cohort rep | Anjana Nigam
anjanan@wharton.upenn.edu or 
whartonalum@gmail.com

h Cohort rep | Andy Wickless
andy.wickless@gmail.com

beech jain

Ge
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j Cohort rep | Richard Sim
simrichard@hotmail.com

l Cohort rep | Jonathan Bebo
jonathan.bebo@gmail.com

WG’05 Class Correspondent
Courtney Hischier de Balmann
Courtney.hischier.wg05@wharton.upenn.
edu
The weddings continue and Wharton 
classmates appear to be responsible for 
many of the unions. 

Shannon Delage married 
Christopher Ferguson at Amelia Island, 
Fla. on Oct. 6. Bridesmaids included 
Amanda Fulmor, Garren Bird Martin 
and Kathy Bergsteinsson. The couple 
met at Garren Bird Martin’s wedding.

Yana Watson married Rahul Kakar 
on Oct. 12 in a ceremony on the North 
Fork of Long Island with immediate 
family as their witnesses. Courtney 
Hischier de Balmann writes: “I had 
the privilege of attending the hand-
some couple’s heaving, circus-themed 
celebration the following night in New 
York City which was well attended 
by classmates Kate Bicknell, David 
and Courtney (Kramer) Birnbaum 
who introduced the beaming couple, 
Rodrigo Cruz, Mike Mortellaro, Mira 
(Patel) Muhtadie, C’00, WG’05, Niall 
and Junko (Io) Sheehan, Ian and 
Fiona (Dodd) Simmonds, Megan 
Smyth, Amanda Terry and Miriam 
Zalcman,”

Laura Ross, C’98, WG’05, writes 
that she became engaged to Sree 
Grandhi in Amagansett in August while 
celebrating their one-year anniversary. 
The betrothed couple was introduced 
by classmate Simone D’Souza Brody, 
C’01, WG’05, GED’06. 

Samer Hakoura married Kimmie 
Zamel on July 28. Friends, including 
Wharton grads from both sides of the 
Atlantic, joined to celebrate in a garden 
wedding at the bride’s parents’ home 
in the Berkshires. The happy couple is 

enjoying settling into New York City. 
Shane Stein, C’00, WG’05, and his 

wife, Tracey, recently had a new baby. 
Their third girl, Alyssa Paige Stein 
was born on Sept. 19. Older daugh-
ters Emma (5) and Hailey (2) are very 
excited to be her big sisters!

Sonali (Madia) Patel gave birth to 
her third child, Ravi Nimesh Patel, on 
Sept. 25. Ravi’s brother and sister cele-
brated with a joyous tantrum.

Deborah Kay recently moved from 
London back to her hometown of 
Singapore. She is working for Bain and 
opening a yoga school for children. 

After leaving his position as head 
of business development for Google’s 
media platforms division, Pete Kim 
recently completed his first quarter as 
CEO of MightyHive, a San Francisco-
based startup that he founded with 
veterans from Google, Salesforce.com 
and Yahoo. They have raised an initial 
round of venture capital from world 
class investors, signed several early 
clients and are excited for the future.

WG’06 Class Correspondent
Rodney Gibson
rodney.gibson.wg06@wharton.upenn.edu

b Cohort rep | Ajay Bijoor
ajay.bijoor.wg06@wharton.upenn.edu

d Cohort rep | Rodney Gibson
rodney.gibson.wg06@wharton.upenn.edu
Vishal Shah, ENG’99, W’99, WG’06, 
his wife Seeta, and their kids are well 
and loving life in Kenya and being close 
to family. Nothing major to report but 
the announcement of the launch of a 
new company is on the horizon.

After a year in D.C., Rodney Gibson 
is back in NYC and recently joined edu-
cation technology start-up JumpRope 
(www.jumpro.pe) as chief strategy 
officer and head of sales. JumpRope 
produces web-based grade books and 
systems for the K-12 market that allow 
teachers, administrators and networks 

to implement standards-based 
grading—collecting data on what stu-
dents have learned, as opposed to what 
they have done.

f Cohort rep | Lee Work
lee.a.work@gmail.com

h Cohort rep | Katherine Cary
katherine.cary.wg06@wharton.upenn.edu
Congratulations to Apala Mukherjee 
and her husband Arup on the birth 
of their son Aadi Dev on Aug. 9. The 
new family is doing well and is resid-
ing in Livingston, N.J. Apala continues 
to work at BASF as Global Business 
Director.

After two years of working in clean-
tech, Yin Yin, C’06, W’06, WG’06, 
has decided to jump ship to a 15-person 
start-up in the geo-spatial data visu-
alization space, one of Google Earth 
Enterprise’s partner firms. She has 
joined the leadership team of Navagis 
as director of operations and part-
nerships and will be back to the 
international travel consulting lifestyle 
minus the posh accommodations. Yin 
hopes to meet up with classmates at 
many stops along the way.

k Cohort rep | Arif Janmohamed
arif.janmohamed.wg06@wharton.upenn.
edu

WG’07 Class Correspondent 
Renos Savvides
renos@alumni.upenn.edu
Brian Jelenek and his wife, Mary Ellen, 
are thrilled to announce the birth of 
Julia Lynn Jelenek, who was born on 
Sept. 15. Julia weighed 6.7 pounds and 
measured 20.5 inches. Brian, Mary 
Ellen, and Julia are living in New York 
and doing great.

a Cohort reps |  
Shirin Ghadessy and John Vogiatjis 
shirin.ghadessy.wg07@wharton.upenn.
edu and john.vogiatjis.wg07@wharton.
upenn.edu
Eric Andersen proposed to Julian 
Moore in sunny Jamaica during an 
August trip; Eric is an mergers and 
acquisitions lawyer, and they now 
both reside in not-quite-as-sunny 
Wilmington, Del. They were married on 
Sept. 22, 2012. 

Poonam Sharma became engaged 
to Kris Mathis in August as well; Kris is 
the founder of SponsorPitch.com, the 
largest online marketplace for buyers 
and sellers of nonprofit sports and 
event sponsorships. Their wedding 
is set for February in New York City. 
Attendance has already been confirmed 
by many of the characters in Poonam’s 
novels.

c Cohort rep | Jon Adler
jonathan.adler.wg07@wharton.upenn.
edu

l Cohort rep | Jesse Sanders
Jesse_s_sanders@yahoo.com
Federico Cerdeiro got married in early 
2012, and he and his wife, Sol, are 
expecting a baby girl in March 2013. 
Federico is CFO of ChenMed, an inno-
vative HMO company in Miami, Fla. 

Prasanna Krishnan and her 
husband, Kartik, moved from New 
York to Philadelphia in late 2012. She 
continues to work on the start-up 
mobile company which she founded in 
early 2012. 

Paul Morris and wife Jo moved 
back from New York to London in 
September 2012, where Paul contin-
ues to work as a trader at UBS. Their 
daughter Lucy is one year old as of 
December 2012. 

Shaun Rader and his wife Ashleigh 
had a baby girl, Carys, in July 2012. 
Her big brother Henry turned two in 
November 2012. Shaun is a vice pres-
ident at Sagard Capital, a hedge fund 
and private equity firm in Connecticut. 

Jesse Sanders and his wife, Carrie, 
had a baby boy, Benjamin, in October 
2012. Ben has two older sisters, Anna 
(5) and Claire (3). Jesse works for 
Arborview Capital, a private equity 
firm in Chevy Chase, Md., which is 
focused on the clean energy sector. 

WG’08 Class Correspondent
Humera Afzal
humera.afzal.wg08@wharton.upenn.edu
Lexi (Coffey) Coupe writes: “A little 
late, but I had a baby girl, Sophie 
Valerie Coupe, on Feb. 19, 2012. She’s 
big, healthy and happy!”

Chen Liu and his wife Ling wel-
comed their first daughter, Yolanda, 
on April 26, 2011 in Shanghai. 
Chen has started his entrepreneur-
ship for China’s largest knowledge 
expert network Capvision Partners 

jelenek Mukherjee
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as a vice president. Chen can be 
reached anytime on his China cell +86 
18918829918 and at chen.liu.wg08@
wharton.upenn.edu. 

Shawnette Rochelle writes: “I am a 
program analyst for the Department of 
the Army. I manage four key recruiting 
and retention programs for the Army, 
and I am having a blast! I got brief 
exposure to the budget process when I 
interned at the Office of Management 
and Budget two summers ago, but my 
current job in the Pentagon definitely 
provides a different perspective and 
depth of experience. I am truly blessed. 
Will Bundy, WG ’07, and I both work 
in the Pentagon, so we get together 
from time to time.”

Hareesh Nair writes: “I’m still 
with Medtronic, currently living in 
Singapore for the past two years with 
my now wife, Ewa Szymanska, Gr’11. 
Professionally, I’m trying to address 
health care access and affordabil-
ity issues within emerging markets in 
Asia, particularly India, through invest-
ments into hospitals and health IT 
infrastructure. Personally, I just had my 
wedding in India in November. Despite 
Bloomberg warnings, the Asian party is 
not stopping anytime soon. Singapore 
is a great place to live and the food is 
exceptional!”

WG’09 Class 

a Cohort rep | Danica Griffith
griffithdanica@yahoo.com

b Cohort rep |  
Hannah Peterson-Mccoy
hannah.peterson.mccoy@gmail.com

c Cohort rep | Jing Zhang
Jing.zhang.wg09@wharton.upenn.edu
Lindsey Andrews writes: “I got 
married to Charlie Schilling in 
September, and since March I’ve been 
the director of marketing for Wag.com, 
an Amazon subsidiary.”

f Cohort rep |  
Avery Cregan Newcomb
avery.newcomb@gmail.com
Michael Magkov and his wife, Rina, 
welcomed their second child, Ben, on 
July 7 in New York. Their three-year-
old, Roy, is particularly intrigued with 
the newest Magkov edition! Michael is 
still with BCG in New York City. 

Cris Mariaca, G’09, WG’09, and 
her husband, Marcos, moved back to 
Philadelphia, and she has joined Urban 
Outfitters as their director of strate-
gic planning. Anybody visiting Philly 
should reach out! 

f Cohort rep | Stephen Chu
stephen.chu.wg09@wharton.upenn.edu

The Seva Call team is proud to 
announce the launch of their service 
in five major cities and over 30 other 
cities in the United States. These cities 
include Washington D.C., Baltimore, 
Philadelphia, Boston and New York. 
Manpreet Singh, the president of Seva 
Call, is excited to continue launch-
ing around the United States and help 
make finding a high quality profes-
sional hassle-free.

g Cohort rep |  
Alexander Athanassiou
Alexander.athanassiou.wg09@wharton.
upenn.edu

h Cohort rep | Christian Kellett
Christian.kellett.wg09@wharton.upenn.edu

j Cohort rep | Rachel E. Brenner
rachel.brenner@gmail.com
Liz Ketels C’02, WG’10, married 
Patrick Sullivan at the Washington 
National Cathedral in Washington, 
D.C. on June 16; a reception followed 
at the Georgetown Four Seasons. 
The wedding party included Daryl 
Drabinsky, WG’10, Daniel Weisenberg 
and Jason Hooks. A large Wharton 
contingent attended. Liz and Patrick 
met while MBA students at Wharton 
and would like to extend a special 
thanks to the Leadership Fellows 
Program for bringing them together. 

They currently live in New York City. 
Liz is a private wealth advisor at 
Goldman Sachs. Patrick is a research 
analyst for GMT Capital, a long/short 
equity hedge fund.

We have ourselves another Wharton 
romance! Rahim Lakhani married 
Ciara Truglia (Cohort A) on Sept. 9. 
Congratulations Rahim and Ciara!

WG’10  Class Correspondents
Sarah Hershey and Emily Di Capua
sarah.hershey@gmail.com, emily.
dicapua@gmail.com 

a Cohort rep | Michael Cogan
mlcogan@gmail.com

b Cohort rep | Jordan Brehove
jbrehove@gmail.com 

c Cohort rep | Emily Di Capua
emily.dicapua@gmail.com

d Cohort rep | Lauren Christman 
lauren.christman@bain.com

f Cohort rep | Forest Schultz

g Cohort |
Proud Cohort G ’10 member Katie 
Catillaz, WG’10, G’10, tied the knot 
with Brice Ilharreborde this August in 
the Basque country of France. Several 
Wharton alumni were in attendance, 
adeptly holding their own on the dance 
floor. The happy couple is now receiv-
ing visits back at home in Paris; swing 
on by!

rochelle

ketels-sullivan

catillaz
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Amanda Noteware got married 
to John Gayle, the infamous “unboy-
friend” of our first year fame.

Joanne Hong writes: “I had my 
baby boy, Jiho Park, in April. He is a 
very healthy boy; at six months old he 
weighed 23 lbs., which is in the 99th 
percentile among his age group! 

Chayan Chatterjee writes: I am 
getting married in India next month. I 
also plan to move back permanently to 
India by Thanksgiving. I will be joining 
a healthcare startup, called Glocal, 
based out of Kolkata. Glocal is in the 
business of setting up and running low 
cost health care facilities in semi-urban 
and rural India. My grand plan is to 
help set up the medical technology divi-
sion for the company. I’ll finally find 
out if all those Wharton courses were 
good for anything.

Priti Dalal writes: “So, no super 
exciting life updates from my end—
but professionally, I did start a new job 
a few months ago. I joined Bloomberg 
in May 2012 and am working in their 

media distribution and licensing group 
focusing on strategy and business 
planning.”

Robin Shah writes: “I proposed to 
my girlfriend Neha Shah. I did this 10 
days after tearing my ACL and MCL 
playing basketball with friends. Despite 
the crutches I managed to get down on 
one knee and propose while visiting her 
family in Atlanta. Otherwise things are 
good on my end. I moved back to my 
hometown of Toronto post-graduation 
and joined the private equity group of 
Ontario Teachers’ Pension Plan early 
this year.”

Muhammed Lasege and his wife 
Tamika welcomed a baby boy, Samad, 
on Aug. 16.

Michelle del Rosario writes: “I 
recently got engaged and will be 
wedded on Feb. 2.”

Joy Bajowa recently had a baby girl.
Anix Vyas got married to Nima in 

late 2010!
John Mentgen and Michelle 

Hurtado (Cohort I) had a baby girl, 
Eva, on July 27. John and Michelle are 
both enjoying all the post-baby perks 
that Google provides.

Christy (Laakmann) Kaupinen and 
Wes Kaupinen, WG’07, had a baby girl, 
Katherine.

Gareth Keane started a new job 
as an Investment Manager with 
Qualcomm Ventures in August.

Renzo Weber, G’09, WG’10, G’10, 
decided he couldn’t get enough of 
Wharton and recently started work as 
an associate director with responsibil-
ity for one of the clusters and a larger 
role in implementing the revamp of the 
MBA program.

Joey Zwillinger and his wife, Liz, 

L’10, (they got married in September 
2011) have started a business called 
Blue Bridge Project, which is a high 
school travel program that exposes stu-
dents to global development issues 
(www.bluebridgeproject.com).

Andy Hunt and Dave Gilboa, 
WG’10, GEN’10, live in a tree-house 
apartment in the Lower East Side.

Mad props to Arie and Gareth for 
rallying the troops and putting these 
notes together!

h Cohort rep | Sarah Hershey
sarah.hershey@gmail.com
Daniel Pulido is now working as an 
infrastructure finance specialist for 
Latin America at the World Bank. He 
and his wife Angela welcomed a baby 
girl, Sara, on Aug. 18, 2012. The family 
lives in Washington, D.C.

Cassia (Peralta) Martins is busy 
promoting her first full-length novel, 
Born in Rio, available on Amazon or at 
your local bookstore! The novel is the 
engaging and heartwarming story of 
a driven New York banker who finds 
herself on a journey back to her moth-
erland of Rio de Janeiro, Brazil.

Sarah Hershey and Jeff Wilen—both 
Cohort H—got engaged this summer 
while on vacation in wine country 
outside Portland. They are busy plan-
ning an early fall wedding and can’t 

wait to celebrate with Wharton friends 
and cohort-mates.

Prem Nainani is engaged to Judy 
Wu, WG’10, G’10, (Cohort D), and the 
cohort couldn’t be happier to welcome 
Judy as an official Cohort H spouse.

Anusha (Prasad) Rodriquez was 
married to Paul Rodriguez, WG’11, 
on a lovely summer evening with two 
ceremonies—incorporating both tradi-
tional Indian and American weddings. 
Anusha has moved up to Boston and 
has a new job with Oppenheimer Asset 
Management.

Akshay Nandakumar and Amrita 
Bagaria (Cohort J) were married in 
a multi-day, beautiful Philadelphia 
wedding with dozens of Wharton class-
mates in attendance. They enjoyed a 
honeymoon in the Caribbean and are 
now trying to decide if they want to 
settle in New York or Philadelphia.

Shruti Khare and Mike Tully have 
entered into a different type of Cohort 
partnership—starting a real estate 
investment venture in Philadelphia 
focused on fixing up and renting prop-
erties close to Penn. Let them know if 
you have any friend looking for great 
landlords near campus

And speaking of cohort couples, 
Donal McElwee is back in London, 
where he took a break from his consult-
ing gig and his social entrepreneurial 

noteware
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venture to head out to Scotland and 
Ireland with Jon Mensing. Jon was on 
holiday from his new job at Zenga. Feel 
free to send him any annoying ques-
tions about Words with Friends or 
FarmVille.

i Cohort
Stephanie Liu got married in October 
2010 and gave birth to her baby girl, 
Elaine, this March. She is now living in 
Beijing with her family.

Fabrice Atallah got married to 
Hala Nassif in July 2010 and returned 
to consulting with Booz & Company 
in the Middle East. In July 2012, he 
moved with his wife to St. Gallen, 
Switzerland, where he is working at 
Hilti in corporate development and 
getting ready for the ski season!

Just after going back to Seoul, Ryan 
Hong founded Teach For Korea, a non-
profit organization for supporting very 
underprivileged students education, 
while working as a full time banker 
at his previous employer, Hanabank. 
Teach For Korea now has two schools 
in Seoul with over 40 teachers who 
achieved top 1% of Korean SAT, and is 
expanding their business through rela-
tionships with government and major 
banking industry players in Korea.

WG’12  class of
Todd Mortensen, L’12, WG’12, 
and Lori Mortensen are pleased to 
announce the birth of their third 
daughter, Megan

MBA for 
Executives
WG’96 WEMBA
Leslie Golden
Golden728@gmail.com

WG’99 WEMBA
Steve Tuel
smtuel@gmail.com
Steve Tuel writes: “All WEMBA 23 
classmates can join our LinkedIn 
group, ‘WEMBA-23.’ This is a private 
group open only to members of our 
class, and I am reaching out to the 30 
classmates who have not yet joined. 
Request an invitation on LinkedIn or 
email me at the address above.”
		
WG’01  WEMBA east 
Gowri Grewal
gowri@alum.mit.edu
Kudos to Mary Tung, who rallied the 
class to a great showing at the (11th) 
reunion weekend on campus on Oct. 
20. Although it was hard to count, 
roughly 20 of us came for various 
events during the weekend. Those 
who arrived in time for Vice Dean 
Kaufold’s lecture on Saturday morning 
reported that he was brilliant! Many of 
us though, in true W25 fashion, were a 
bit tardy. Andi Funk and Mark Turner 
represented our class in the “invita-
tion-only” C-suite event, while Gowri 
Grewal, Eileen Brett, Peter Sharoff 

and Mary slacked off in the negotia-
tions lecture. 

Peter was a bit disappointed in 
the festivities, stating, “We couldn’t 
even get ourselves kicked out of the 
4S bar this time!” Peter still plays a 
mean piano, especially assisted by Neil 
Johnston holding iPhone sheet music. 
Erik Allen managed to escape having 
empanadas charged to his room by 

staying at an undisclosed hotel far from 
Logan Square. Good call, since the bar 
bill topped $800 on Saturday night. As 
our resident doctor, Ed Mintz, pointed 
out: “A night at the Four Seasons bar 
cures more ills than most medicines!” 
Now, if we could only cover that bar bill 
with our health insurance.

Thanks to Neil and Dave Tanner 
for showing us the Uber app on the 
iPhone. Although, we have never seen 
two grown men get so excited over 
an app, we’re thankful that they were 
around to get us from point A to B 
and back again. Guru Pai made a brief 
appearance but a big impression on 
Friday night and Saturday morning. 
Jason Fabozzi, C’92, W’92, WG’01, 
and Meredith McGinn made the trek 
from their new home in Pelham, N.Y. 
They recently traded in their NYC life-
style for parenthood in the suburbs 
with their 16-month-old twins, Gus and 
Nick.

Other alumni who joined in the fun 
were Michele Molano, Erin Gallagher 
and Cynthia Cai. Jennifer Crews also 
stopped by Sunday brunch with her 
eight-month-old daughter Josie. Start 
planning your trip for next year!

WG’02  WEMBA
Ismail Dawood
izzy.dawood@bnymellon.com
What a great turnout for our 10 year 
reunion! We had over 50 WEMBA 
26s (and partners) attend the festiv-
ities on Oct. 20 at Huntsman Hall. 
It was a record turnout for a class 
that weekend. Special thanks to the 

liu
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“Awareness Committee” that made it 
happen: Louise Campi, Lynne Dant, 
Izzy Dawood, Maxine Gowen, Mary 
Gross, Peter Haabestad, Lieven 
Nuyttens, Ray Sobieski, Rahul Sondhi 
and Jacqueline Sturdivant.

The agenda included an update from 
WEMBA Vice Dean Peggy Bishop Lane 
and a heartfelt farewell speech from 
Vice Dean Kaufold. As part of a panel 
moderated by Professor Mike Useem, 
Roger Crandall shared insights on 
his leadership journey and his the two 
years at Wharton helped in shaping his 
success and preparing for the changes 
ahead.

The adventurous Rob Beams is 
heading out to sea for a year with his 
family. View some really cool photos 
and blogs that will put a smile on your 
face at sailinghelia.weebly.com.

Izzy Dawood writes: “As always, this 
is a great forum for us to stay in touch. 
Please email any one of us with updates 
or reach me directly at izzy.dawood@
gmail.com. Finally, for all Facebook 
junkies, WEMBA XXVI has its own 
page with Rahul Sondhi as our trusted 
administrator. What a great forum to 
stay in touch especially if we end up 
visiting in places like D.C., Pittsburgh, 
Pebble Beach, Phoenix, Houston, 
Baltimore, etc.”

WG’03 WEMBA/SF
Ernst & Young LLP recently 
announced promotions of profession-
als based in its San Jose, Calif. office, 
including Ron Murphy. Murphy was 
promoted to partner. He is a member 
of Ernst & Young LLP’s Transaction 
Advisory Services practice where he 
advises private equity investors and 
strategic acquirers in merger, acqui-
sition and divestiture transactions, 
with an emphasis on the technology 
sector. Murphy worked in the firm’s 
McLean, Va., office before transfer-
ring to the San Francisco Bay Area in 
2005. He is a certified public accoun-
tant licensed to practice in California 
and South Carolina and a member of 
the American Institute of CPAs.

WG’04 WEMBA east
Shari Wakiyama
shari.wakiyama.wg04@wharton.upenn.edu
Since graduating, Jase Vanover 
moved to Montreal as a finance exec 
with Lafarge for the Northeast oper-
ations, then to Toronto to head their 
NA Financial Services, and Calgary, 
his hometown, to run a Lafarge P&L 
business. After two years in his last 
position, he took some time to refit his 
airplane and for safari in Africa, where 
he traveled through South Africa, 

Zimbabwe, Zanzibar, Tanzania, Kenya 
and Uganda.

Karl-Eric Briere and wife Christine 
have lived in Victoria, B.C. for the past 
eight years. Besides raising their three 
children, they have been nurturing their 
nano-publishing house (www.simple-
dream.ca) and volunteering at local 
schools.

Saurabh Kapoor, wife Payal, and 
Riya (3) live in Alexandria, Va. Saurabh 
started Tower Strategy Group, a con-
sulting firm, in 2008 that focuses 
primarily on helping clients iden-
tify, evaluate and pursue new growth 
opportunities (across new products 
and services, customer segments and 
geographic markets), and helping com-
panies set up and implement their 
strategic planning processes. The 
company has grown steadily. Saurabh 
has also taught marketing and eBusi-
ness strategy at Georgetown. 

Jim Pieper, wife Jen, and twins 
Alexandra and Nicholas (4) live in 
Chicago. Jim has just completed eight 
years with CME Group (Chicago 
Mercantile Exchange) and was pro-
moted to chief accounting officer two 
years ago. He has been doing charity 
work and was recently elected treasurer 
for Special Olympics Illinois.

John Ehinger, wife Jane, Max (9) 

and Sebastian (3) are still living in 
Philadelphia. After leaving Willis last 
April, John and the family spent time in 
Montana and a few other places. John 
has recently taken a more entrepre-
neurial route and acquired a company 
in the Automated External Defibrillator 
space. 

Jonathan Kaufman, Gr’00, WG’04, 
lives in Pittsburg, Pa. with his wife 
and children Lily (9) and Scarlett (6). 
Six months after graduation, he co-
founded Knopp Biosciences, which is 
pursuing a treatment for amyotrophic 
lateral sclerosis, and then Lipella 
Pharmaceuticals, which is pursuing 
multiple treatments for inflammatory 
bladder conditions. 

Austin Wells, wife Megan, Micaela 
(7) and Ryan (4) are still living in 
Annandale, Va. Austin recently left 
his job chasing money launderers and 
fraudsters around the globe making 
financial crime software for banks and 
became CMO at a small local D.C.-area 
software company called RainKing, 
which is a fast-growing sales and mar-
keting company for the tech industry.

WG’05 WEMBA/sf
Matt Myllykangas
Matthew.Myllykangas.Wg05@wharton.
upenn.edu

wemba east WG’02
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Matt Myllykangas writes: “I am 
getting settled into my life in the Big 
Apple. I haven’t ventured out too much 
but plan to see the sites and reconnect 
with classmates more in the New Year. 
If anyone finds themselves in NYC, 
please look me up.”

Gary Culliss has some great 
news. They had their fourth child 
this summer. The little guy’s name is 
Bronson Justice Culliss and he was 
born on June 18, 2012. Gary says, “The 
middle name is a reference to how 
Shauna and I met in law school, but 
I can also see him saying someday 
‘... and my middle name is Justice’ in Victor continues to work at Lexington 

Partners.

WG’07 WEMBA east
Saras Agarwal and Jessica Hatch
saras.agarwal.wg07@wharton.upenn.
edu, jessica.hatch@gmail.com

WG’09 WEMBA east
Utpal Bhatt
utpal.bhatt.wg09@wharton.upenn.edu
There are a lot of exciting updates 
to report in this issue. Thanks to 
Prasenjeet Ghosh, we learn that John 
McCallion recently got promoted to 
chief financial officer at MetLife for 
the EMEA (Europe, Middle East and 
Africa) region. He was most recently 
head of investors relations at MetLife. 
John will relocate to London as a 
result of this new assignment. He, his 
wife Missy, and his two daughters are 
looking forward to this new change 
and a new continent. John is looking 
forward to meeting WEMBA friends on 
the other side of the Atlantic.

Mazin Gilbert was promoted to 
AVP of Technical Research, oversee-
ing AT&T’s research technologies in 
intelligent systems. He is still in N.J. 

a Clint Eastwood-kind of way (but 
without the empty chair).”

Jagan Athreya was promoted to 
senior director, database and engi-
neered systems manageability, at 
Oracle. And he and his family went 
to Turkey, New York and Washington 
D.C. earlier this year.

Sanjay Verma changed jobs and is 
now at Flextronics leading cloud strat-
egy. He has two kids now, Avi (6) and 
Aryav (2) and is living in Palo Alto.

Divon Lan married Channe in May. 
The happy couple is splitting their time 
between Phnom Penh, Cambodia and 
Vientiane, Laos. Divon is still working 
for Google, focused on developing in 
Internet in the world’s lesser developed 
countries in Asia and Africa.

Richard Jia just dropped a note to 
say hello to everyone. 

Kate Sherwood reports that not 
much is going on. She is starting a new 
firm, Execution Strategy, and will have 
some more news in the future. Kate, 
starting a firm is big news!

WG’06 WEMBA east
Brian Egras
brian.egras.wg06@wharton.upenn.edu
Rinze ter Maat is pleased to report 
that he passed Level III of the CFA 
exam. Equally pleased are his wife 
and son who have multiple sugges-
tions on how he could put the freed-up 
time to good use. Rinze continues in 
his role of manager external portfo-
lios at the Shell Asset Management 
Company where during the last two 
years he has restructured the external 
investment mandates of several of the 
Shell pension plans. Marijn Noordam, 
Rinze’s wife, is currently working as 
a senior policy officer at the security 
policy department of the Netherlands 

Ministry of Foreign Affairs. 
In September, Jeff Tibbs achieved 

his aviation goal of becoming a 
licensed private pilot.

Vail and Shiv Vasisht welcomed 
their second son, Caden, on Dec. 
27, 2011. Older brother Kiran is now 
three years old and very excited. Shiv 
runs the Structured Equity Capital 
Markets Group in the Americas at UBS 
Investment Bank and is also helping 
Vail with her new venture: mimivail, a 
line of girl’s dresses that she launched 
in September 2012. He looks forward 
to catching up with his fellow class-
mates soon. 

Victor Wu and Ashley Prewitt were 
married on July 7, 2012 in St. Louis, 
Mo. The couple was initially unsure 
whether the groom would be able to 
walk down the aisle after he ruptured 
his Achilles tendon while playing bas-
ketball with Fausto Monacelli. Matt 
Laughlin, Mike Castellano and Kevin 
Dippold were in attendance at the 
bachelor party and responsible for 
pushing Victor around in a wheel-
chair. As it turned out, Victor not 
only walked down the aisle, but cele-
brated the evening with lots of dancing. 

vashist
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and working everyday on ideas that 
would change our world!

Jason Shapiro, who founded the 
Iron Eagle Group, continues to grow 
the organization with the acquisition 
of Tru-Val Electric. Jason remains 
the founder, CFO and board member 
of this public company. Jason is 
also serving as co-chairman of the 
Wharton Angel Network, which cur-
rently has over 400 early-stage 
companies in the beta version of its 
platform. He was also recently nom-
inated and added to the Shield, an 
85-year-old nonprofit that focuses on 
and empowers developmentally chal-
lenged and autistic individuals and 
is currently working with over 1,700 
infants, children, adults and their 
families throughout New York City. 
Congratulations to Jason.

The final update is from Joe 
Plastina, who recently quit his job 
at Misys and joined Triple Point 
Technology where he continues to 
focus on corporate development. He 
is very excited to be part of a growing 
organization founded by an engi-
neer who trained at Penn. He has 
also relocated to Connecticut on the 
border of Norwalk and Westport. 
And last but not the least, Joe and his 
wife, Liz, recently had their second 
child.

Utpal Bhatt writes: “Continue 
to send in your updates or, like 
Prasenjeet, you can also send 
updates on behalf of folks who are 
too busy or humble to contribute.”

WG’09 WEMBA/sf 
Cori Johnson and Stan Allen
corinne.johnson.wg09@wharton.upenn.
edu, stan.allen65@gmail.com

WG’10 WEMBA east
Jennifer Houff
jennifer.houff.wg10@wharton.upenn.
edu
Sebastien Burdel and his wife, 
Sandra, became parents for the 
second time as baby Gaspard joined 
the family on Aug. 4. 

James Ferguson and his wife, 
Laura, welcomed their first child, a 
son Henry, on July 17. James shared: 
“It’s been a crazy few months adjust-
ing to this new addition to the family, 
but we couldn’t be happier!”

Subu Jayaram sent news that he 
left Dell to run the U.S. telecom busi-
ness for frog design as the director of 
business development.

Josh Maltby shared the follow-
ing update: “My business partner 
and I sold the energy consulting 
company we had formed back in the 
WEMBA days, and we are now in our 
second year with our new employer 
Procurian, in King of Prussia, Pa. 
Gary Landsberg is working here as 
well leading up engineering and new 
product development for an energy 
demand management service offer-
ing we are rolling out. We have grown 
about 400% over the past year since 
we recently completed the acquisition 
of an energy procurement firm based 
out of Atlanta.”

Finally, Jamey Jeff is finding con-
tinued success as an entrepreneur. 
His company RemarkableHire for-
mally launched in early October. It is 
a talent sourcing platform that uses 
social evidence to find and evaluate 
the best tech professionals. 

WG’10 WEMBA/sf
Suki Toguchi
Suki.toguchi@gmail.com
Anirban Datta and other founders 
opened Shopilly to the public on Oct. 
1. No more Facebook or special access 
code required to sign up. In the first 
week, they are pleased (and a bit for-
tunate) to pick up some pretty good 
press from NBC News, Fast Company 
and the San Francisco Chronicle. 
MSNBC Business featured the story 
this fall in its headlines section.

Judy Jang Jan and Duc Le had a 
daughter named Marielle Janghue Le. 
She was born on May 5, 2012, weigh-
ing 6 lbs. 5 oz. and 20 in. long. Judy 
joined Genentech as of September 
and happily juggles new parenting 
challenges with Duc.

Prasad Kilaru and Risha once 
again hosted the annual Kilaru 
WEMBA Christmas Party! The fifth 
annual party and festivities were held 
on Saturday, Dec. 8, 2012. 

Miriam Leigh was married to 
Maurice Storch on Saturday, Sept. 
22 at the Casitas of Arroyo Grande 
near Pismo Beach, Calif. About 90 
close friends and family members 
gathered for a late-afternoon pool-
side ceremony followed by a sunset 
dinner and dancing. The highlight 
of the night was, most definitely, the 
couple’s fully choreographed, ultra-
groovy first dance to Al Green’s 
“Love and Happiness,” which took 
everyone (especially Moe’s friends) 
by complete surprise. They honey-
mooned in the Umbrian countryside 
of Italy and in the coastal village of 
Taormina, Sicily before returning to 
their home in Alamo, Calif.

leigh
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Join us on campus and reconnect with Wharton.

Lifelong Learning brings Wharton alumni together over the course of their  
careers with new and exciting ways to learn. During Wharton MBA Reunion  
Weekend, take advantage of unique Lifelong Learning programming  
customized to meet your needs and fuel your interests. Through  
Reunion Weekend, Wharton’s renowned faculty will lead Lifelong  
Learning workshops and sessions that feature highly relevant content  
of a caliber only Wharton can provide.

Expand your knowledge, reconnect with friends and classmates, and  
rekindle your relationship with Wharton during the MBA Reunion Weekend 
on May 10–12, 2013.
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+1.215.898.8478, email us at reunion@wharton.upenn.edu, 
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is a growing issue for individuals, businesses and 

governments. In an ongoing Wharton study about how 

S&P 500 firms think about catastrophic risk, conducted 

by Wharton faculty Michael Useem, the William and 

Jacalyn Egan Professor of Management; Howard 
Kunreuther, the James G. Dinan Professor; and Erwann 
Michel-Kerjan, the majority of interviewed firms list 

cybercrime as a top-three risk.

The dangers to businesses cover a range of issues 

from data breaches to financial losses to legal liability 

to intellectual property theft. The Privacy Rights 

Clearinghouse conservatively estimates that 535 data 

breaches involving 30.4 million sensitive records 

happened in 2011. Cybercrime can cost millions of dollars 

both in prevention efforts and crisis management, but 

there is no way to safeguard a firm from it. 

For governments, it can be a matter of national security.

But it’s not completely ominous. The good news  

is that new security technologies are being developed  

and that Wharton alumni are at the forefront of these  

new solutions.

Blocking out the&

By Meghan Laska

Companies, 
governments, 

institutions and 
individuals—

we’re all braving 
the new and 

evolving threats to 
our cybersecurity, 

whether we 
know it or not.

Doomgloom
Cybercrime

r i s k  m a n a g e m e n t
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“A lot of people think, ‘Who cares if they get my user name and 

password?’ But it is a problem if you’re like most people and have 

hit a cognitive limit in how many passwords you can remember 

and use the same one on multiple sites,” Doll says. 

If a hacker gets information for one site, there is a good chance 

they can use that information to get access to sites with more 

sensitive information, like bank accounts, explains the graduate 

of Penn’s dual-degree Jerome Fisher Program in Management  

& Technology. Hackers stole in the aggregate more than 250 

million user names and passwords during the past few years. 

These are known good combinations for hackers to use to 

sharpen their approaches. 

“They can now test how good their algorithms are at finding 

this information and use it in future hacks,” Doll says. “This 

unfortunately is very good ‘quality assurance’ testing for hackers, 

making the next attacks that we have yet to see all quicker 

and more likely to inflict damage via data breaches, account 

takeovers, digital fraud and other types of cybercrime.”

OneID, which was founded last year, intends to replace the 

username and password model with a new way to login: a OneID 

button on sites that automatically authenticates a device. 

“You’ll never have to strengthen your password from swordfish 

123 to swordfish1234 or keep a notebook of all the sites you have 

accounts on,” he says, adding that users can still use pin numbers 

as needed for higher security transactions and disable the service 

for lost devices. 

Not only will websites no longer need to store user names 

and passwords, but OneID would not store them either. Instead, 

users would sign in with a sequence of private keys; the site 

would verify a sequence of public keys. The solution is built on 

a security principle called public key cryptography, says Doll, 

who states that hundreds of millions of users will soon 

transact business on OneID-enabled sites.

Preventing Attacks
Timothy Chiu, W’89, EE’89, who has worked in the 

cybersecurity industry since graduation and is now 

director of product marketing for security at Blue Coat in 

Sunnyvale, CA, says that his niche involves Web security. In part, 

that comprises what employers do to mitigate the risks that their 

individual workers expose them to through their Internet usage.

Malware, which today broadly refers to things like viruses, 

worms and spyware, has emerged as a significant cyberthreat 

for anyone using the Internet. Malware networks now gather 

users usually when they are visiting trusted sites and route them 

to malware, the M&T graduate says, noting that the average 

business faces 5,000 malware-network threats every month, 

reflecting a 240 percent increase in malicious sites over 2010.

Companies used to try to limit employee Internet usage on 

work desktops to minimize the risk of malware infections. As 

companies have moved toward allowing employees to access 

more sites at work, the use of a proxy is more important than 

ever. Chiu points to search engines and social media sites as 

common malware entry points. No matter their Internet usage 

policies, employers still face the evolving issue of employees 

accessing the Internet while away from the office. 

“Malware threats are scarier than you think because we have 

multiple devices with tablets and smart phones that access the 

web in different ways. Now there are three sets of web pages  

for companies to maintain, so it gets really complicated fast,” 

Chiu says.

Blue Coat offers both a cloud-based security-as-a-service 

(SaaS) and an “appliance” installed on a company’s network, 

which work together to provide secure online access for any 

device (laptops, tablets or smartphones) whether in the office, 

at home or on the road. When users access the Internet, Chiu 

explains, they have to stop at this gateway, which then terminates 

the connection and acts as a proxy by opening a new connection 

and sending back the requested information. To users, it appears 

as if they are using the Internet as usual. 

By actively tracking the malware network, the proxy blocks 

clients from those networks.

     
An Understanding Deficit
Malware, data theft and regulatory compliance are all problems 

that companies are increasingly aware of, but the risk is far 

deeper than many appreciate. In 2004, Matwyshyn wrote a paper 

advocating that the Securities and Exchange Commission pass a 

disclosure requirement specifically around information security 

problems. In 2011, a portion of her recommendation was adopted 

by the SEC in guidance, and the SEC has since gone on record to 

state that it is not seeing adequate compliance.

“That is a signal that the market doesn’t yet understand the 

importance to investors of these issues, and I expect to see 

more activity in this space by the SEC,” she says. “This is an 

issue public companies need to address head on by getting the 

right decisionmakers in the room, including general counsel. 

Information security and integrity are officer- and director-

level concerns.” Any company certifying financial statements 

without a strong set of audit protocols is opening itself up to risk, 

according to Matwyshyn.

“You can’t know that your financials possess integrity if you 

don’t know how many times hackers have rooted around in your 

database in the last year,” she says.

Still, Matwyshyn is encouraged to see more attention on 

cybersecurity risks. 

“The longer we wait to address the wide-scale vulnerability of 

our information, the more severe the problems will become. Time 

is of the essence,” she says. 

“This is an issue public companies  
need to address head on.”
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wo years before Google founders Larry Page  

and Sergey Brin met, and four years before  

Lexis Nexis made its online debut, the Wharton 

School launched its own Web-based research  

and data application. 

At a time when AOL was mailing its software to users 

on CDs, Wharton Research Data Services, or WRDS, was 

revolutionizing the way data was analyzed, accessed and 

distributed. 

Demand for WRDS grew beyond Wharton—beginning with 

Stanford University in 1997. WRDS became an essential tool 

for any research institution working in finance, business or 

management, as well as a way for research institutions to 

recruit the brightest minds in the field, according to Paul 
Ratnaraj, the creator of WRDS and current director of sales 

and marketing. It enables researchers to model and analyze 

data more easily and in vastly faster time.

Wharton Research Data 

Services celebrates 20 years 

of innovation and eyes the 

future with expansion in mind.
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WRDS continues to build its repertoire of programs and 

services to support academia and, increasingly, the private 

sector. The organization plays a critical role in the School’s 

efforts to bridge the gap between academia and industry and to 

disseminate knowledge to the global business community.

“Now, as financial research and analysis gets more 

complicated, WRDS must continually improve its functionality 

to anticipate and meet the needs of financial researchers,” says 

Robert Zarazowski, senior director of WRDS. 

“Our clients are some of the most prestigious institutions in 

global finance, and they demand both speed and accurate, reliable 

data,” he explains.

MORE THAN A DAtA PLAtFORm
Wharton Research Data Services offers 200 terabytes of data to 

30,000 users in 30 countries—including academic, government 

and corporate clients. It is one of the world’s leading Internet-

based data research service, providing users with access to  

data from independent sources, such as Capital IQ, NYSE 

Euronext, Center for Research in Security Prices (CRSP) and 

Thomson Reuters. 

Mark Keintz, G’77, a senior data analyst at WRDS, provides 

one example of the information WRDS offers: every trade and 

every quote from the New York Stock Exchange since 1993. And 

there is more data pouring in each day. 

According to Keintz, WRDS receives nearly half of a terabyte  

of data—500,000 megabytes—every month. 

This quantity of data requires the technical capacity to  

parse and sort relevant information. To improve user access  

and results, WRDS researchers validate data sets—comprised  

of historical records, macroeconomic time series, global 

marketing and industry reports—and provides essential tools 

including cross data set file linking, common queries and  

Ph.D.-level support.  

By Amanda D’Amico

200th Subscriber
The University of Cyprus

300th Subscriber
Lingnan University

WRDS for Professionals
WRDS offers its services 
to corporate entities for 
the first time.
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(( on the web )) Discover more about WRDS at whr.tn/WhartonResearchDataServices.

This add-on material allows users to run their own analyses 

and confirm findings, having very real and practical implications. 

And as the number of terabytes that WRDS hosts continues 

to climb, the organization has put an increasing emphasis on 

ensuring the users have the ability to perform their own research.

“We have become research enablers,” Keintz notes. “We have to 

be more than a data pipe.”

LEVERAGING tHE PENN COmmUNItY
To do this, WRDS has leveraged resources that only the 

University of Pennsylvania can provide. After acquiring all SEC 

filings—totaling more than 12 million—WRDS partnered with the 

Department of Linguistics in Penn’s School of Arts and Sciences 

to apply linguistic and natural language processing insights to the 

parsing of the SEC filings.

This linguistic processing helps WRDS connect the SEC  

filings with data in multiple other databases, creating a more 

complete analysis. The project is so innovative that the SEC has 

become a WRDS client so it can access its own data in an easier-

to-use format.

“Part of big data for us is not just understanding unstructured 

data, but it’s relating data from a wide variety of sources,”  

Keintz explains.

WRDS brings an element of Wharton’s academic rigor to  

the process. 

“We like to analyze everything from a deep historical process. 

We try to discern the trends, going back 50 years ago,” explains 

Denys Glushkov, Ph.D., another researcher at WRDS.

This laborious approach stems from WRDS’s home at 

the Wharton School, as well as staff being researchers and 

academics. Holding advanced degrees, WRDS researchers teach 

and publish in finance and business and often have experience in 

the corporate world.

“It’s really impressive what they’ve done. You know, nobody 

had to do this, but it’s been a tremendous [asset]. They filled a 

huge gap,” praised Harvard’s Greenwood.  

Robin Greenwood, Ph.D., a professor at Harvard Business 

School, agrees that WRDS provides data in a unique structure, 

still unmet by other data services.

“It was really the only place in which one could get good stock 

return and financial data on U.S. companies ... in a database 

form that was accessible to academic users,” says the decade-

long WRDS user. “I don’t think anyone comes close in terms 

of the joint capability to access all these different types of data 

compared with WRDS.”

The financial industry is also taking note.

Doug Borden of Knight Capital Americas LLC says his 

organization reached out to WRDS for an analysis of equity 

trade data going back to 1993, which it now uses in its client 

presentations.

“Due to the complexity of the data and the ... sheer quantity 

of computation required to process the data, [Knight Capital 

Americas] asked around in the industry to see if someone could 

help them process the [NYSE trade and quote] data ... and 

either people were not capable of handling the size of the project 

or it would take them too long. ... We were able to deliver the 

project in 10 days,” recalls Freda Song Drechsler, G’07, a  

WRDS researcher. 

This is just the beginning. WRDS continues to create 

innovative products aimed at existing and first-time academic 

and corporate clients, such as investment banks, hedge funds, 

economic consultants and litigation support firms, according to 

Rabih Moussawi, Ph.D., a WRDS researcher.

As part of its service, WRDS provides more than the final 

answer to users. It places heavy emphasis on transparency, 

listing the algorithms and codes used to analyze data. WRDS’ 

open-source culture is unique, according to Moussawi.

“We provide the data as is, without any manipulation. We 

deliver add-on material that tells users if there are any biases 

or concerns relating to the data ... and we provide routines and 

documentation that replicate peer-reviewed academic papers,” 

Moussawi says.
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A“A successful artist has to recognize 

opportunities,” says Eric Berg, W’68, 
GFA’74. “Or create them.” 

In the late 1990s, he had an idea for a 

sculpture of Drexel University’s mascot, 

Mario the Dragon. He wrote a letter to 

Drexel’s then-President Constantine 

Papadakis to pitch it, saying he’d been 

driving through the campus for 20 years 

and knew the best spot to install such 

a monument. After three months, he had no response. He 

wrote again. This time, he caught Papadakis’ eye. Two days 

later, Berg laid out the details over lunch. Drexel would pay 

Berg $5,000 for a model and then choose from three sizes 

with price tags: $275,000, $350,000 or $425,000. 

Drexel chose the mid-priced dragon, which stands 10 feet 

high, stretches 14 feet long and weighs 2 tons. It took Berg 

16 months to create the model, six months to cast. Drexel 

continues to give donors small replicas of the campus icon 

in bronze and pewter. 

“You need to be enterprising,” says Berg, recalling his 

biggest commission. “I wish that could happen every  

few years.”

Berg is among Wharton graduates who underpin careers 

in creative fields with entrepreneurial skills. Wharton 
Magazine interviewed four. Each has a deep, personal 

attachment to the work to which they have dedicated their 

professional lives. Each is willing to take calculated risks to 

find their markets. And each cashed in on skills learned at 

Wharton to make a living.

Success is sure to 
follow when you 
combine the business 
and entrepreneurial 
know-how gained at 
Wharton with talent 
and passion for  
the arts.
By David McKay Wilson
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berg, W’68, gFA’74
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The Dragon Maker
Berg majored in economics at Wharton and taught elementary 

school after graduation. It was then that he started carving 

alabaster and soapstone as a hobby. By 1970, he was teaching 

stone-carving at a high school and making 16-inch marble 

carvings of animals that were good enough to earn acceptance 

into Penn’s graduate art program. 

Upon graduation in 1974, it was time to become a sculptor—a 

sculptor with a Whartonite’s business acumen. At the time, there 

was a city of Philadelphia program that required 1 percent of 

redevelopment grants be set aside for public art. Berg asked 

the Philadelphia Zoo officials to commit their 1 percent to the 

African Plains exhibit, which was supported with a $570,000 city 

grant. At the time, fears of swine flu had prevented the zoo from 

importing an African warthog for the exhibit. He suggested a 

full-size bronze warthog in its place. He was paid $5,700. 

“Though I knew the 1 percent would barely 

cover my cost, it was an opportunity to place 

a piece at the Philadelphia Zoo,” he recalls. 

“It gave me a public presence and a great 

credential that has paid me back in spades. 

The bonus is that it has been loved by three 

generations of Philadelphians.”

Since then, he has done one or two major pieces a year, with 

many finding a home in the Philadelphia area, such as the 

Gardener’s Cottage Gates in Rittenhouse Square and a giant 

panda for the Children’s Hospital of Philadelphia. Nationally, 

Berg has pieces in the Smithsonian National Zoo, Everglades 

National Park and the California Academy of Natural Science, 

among many other locations. (To see more of Berg’s work, go to 

www.bergbronze.com.)

Berg realized early on that making a living at stone-carving 

would be impossible. His most expensive stone works sold for 

about $2,500, and he couldn’t sell one every two months. So he 

turned to bronze sculpture, which can fetch higher prices and be 

replicated at the foundry. With bronze, he found that he could 

attract bigger commissions—up to $30,000.

“I’d net $10,000 at a time, and that would carry me for three 

months until the next job,” he recalls. 

“I’d dovetail that with selling little 

bronzes from the studio or in a gallery, 

and I did OK, making a frugal living.”

Replicating his work, however, 

requires contracts with his clients that 

allow him to make a limited edition of 

the sculpture. In sculpture, most of the 

work involves making a clay original 

from which a rubber mold is made. From this, 

a limited number of waxes can be made, each 

of which can be reworked by the artist and 

cast in bronze. His client agreements give 

Berg permission to cast several versions of the 

piece. Berg prices his sculpture accordingly. If 

clients do not allow replication, their one-of-a-

kind costs them significantly more. 

“If they want one-of-a-kind, then it will cost 

them $75,000 instead of $40,000,” he says.

“I didn’t set out to be a monument maker, 

but I’m leaving landmarks around these cities 

that will be there for hundreds of years,” he 

says. “Kids love the bears and turtles and the 

pig called Philbert in the Reading Terminal 

Market. You put money in the pig’s mouth, 

and those coins go to the poor. They’ve raised 

$150,000 so far, it cost them $25,000 to get it, 

and it will keep on giving.” 

because london

“It’s great to create 
beautiful and inspiring 
things, but you have to 

be able to sell them.”
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The Fashion Publisher
Caroline Issa, W’99, thrives at the creative 

nexus of fashion, print journalism, new 

media and culture. She does so with a 

keen appreciation of the creative world, 

and a knack for making money within 

it. She was working for an international 

management consultant firm in London 

in 2002 when she met the founder of 

a coffee-table fashion magazine called 

Tank Magazine. It was staffed and owned 

by creative folks, and Issa realized they 

needed someone with financial acumen to 

make it grow.

“I gave up a stable, 

well-paying job to 

become a fashion 

publishing entrepreneur,”  

says Issa, 35. “It has 

been an amazing time.”

She’s now the fashion director of Tank Magazine and chief 

executive officer of the creative agency Tank Form, which 

produces custom publications (in the past for companies like 

Levi and Liberty of London), an online magazine and a luxury 

fashion supplement to the Guardian newspaper five  

times a year. 

The company’s 22 employees work on both the print and 

online products. 

“My art directors, journalists and video editors work on the 

independent publications and the commercial projects,” she says. 

“It’s a really important thing to have the idea of commerciality as 

well. The thing has to sell.”

Her company’s online magazine, Because London, works on an 

affiliate model with fashion and cosmetics retailers. In addition 

to sold ad space, the site promotes items mentioned within the 

editorial material. Readers can click on hyperlinks to purchase 

them, and Issa’s firm receives a cut of each sale. 

“It bridges the gap between editorial and shopping,” she says. 

“It’s great to create beautiful and inspiring things, but you have 

to be able to sell them. Creative people can live in a bubble, just 

being artists, and never sell a thing. But ultimately that situation 

just doesn’t work out. I’ve been able to succeed by understanding 

and balancing the business of fashion and the art of commerce.”

The Guardian fashion supplement features video clips accessed 

with a smartphone app triggered by the image. 

“The app scans and recognizes the image and seamlessly links 

the product or ad to the extra digital content in the form of a 

video or website,” she says. “There are people who say mobile  

will kill print. I think mobile will save print. The app connects because london

the irvine museum
you to rich digital content. It’s like an adult pop-up book in 

the digital age.”

The Museum Innovator
Museums typically invest heavily in a brick-and-mortar 

building, creating a well-appointed home for exhibitions 

to attract patrons. James Irvine Swinden, W’76, president 

of The Irvine Museum in Irvine, CA—dedicated to the 

preservation and display of California Impressionism—turned 

that model on its head when the museum opened in 1993 in a 

rented space on floor 12 of a downtown office tower.

Since then, the museum’s reputation has grown in part due 

to traveling exhibits across the U.S. and in Europe and by 

publishing books on the landscape artists whose work gets 

shown. During the past 20 years, the Irvine has mounted 

17 traveling shows—the latest are in Washington state and 

New Hampshire—and had 60 shows at the museum, which 

subsequently moved to the ground floor. (See more about a 

stop on Penn’s campus on P. 15.)

“We have far more outreach and public viewing of the art 

than most regional museums. It was our emphasis to have 

the art not stay in the basement of the museum,” he says.

Swinden is passionate about sharing the artwork that 

celebrates the glories of the California landscapes, yet he 

did not intend to run a museum when he graduated from 

Wharton. When attending Loyola Law School, he focused 

on estate planning and founded a commercial real estate 

company that rehabbed office buildings. A few years later, 

he bought a botanical garden in Hawaii, and during the next 
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18 years developed it into a tourist destination that celebrated 

Hawaiian culture and protected endangered species. 

Swinden’s love of art developed at an early age, however. 

He was raised surrounded by works from Asia, England and 

California. Many of the California Impressionist paintings 

that he grew up with, which capture the grandeur of the state’s 

landscape, are featured in the museum and in its outreach efforts.

Over the years, Swinden has emerged as the museum’s public 

voice. He travels with the shows, gives lectures and speaks at 

show openings. Swinden played a major role in the touring show 

in 2002 and 2003 that exhibited the California paintings in Paris, 

Madrid, and Krakow, Poland. With the assistance of a translator, 

he appeared on Polish television’s version of The Today Show.

“My style is to tell stories,” he says. “I would rather tell what 

the artists were doing, what they were like and what influenced 

their lives.”

Swinden’s Wharton education has influenced his management 

style. When producing its books, Swinden says the museum 

prints a run of 8,000 copies—almost five times the number that 

small museums like the Irvine typically produce. Producing that 

many copies drives down the marginal cost of each book, and has 

allowed the museum to give away more than 3,000 copies of each 

book to public educational institutions and libraries.

He also has expectations for his employees that he has brought 

along from the business world. 

“The museum world runs at a different pace than most 

businesses,” he says. “I know my employees can be extremely 

frustrated because I expect things to be done a lot faster. But you 

also lead by example. Anything I ask them to do, I will do myself.”

mussafer, Wg’96
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The Art Consultant
Julie Mussafer, WG’96, of Weston, MA, entered the art world 

two years after finishing Wharton. While her undergraduate and 

graduate degrees were in business, she had studied fine art at 

Tulane University. Her prior position as director of business 

development for the retailer Lids had confirmed her love for 

growing businesses and drove her out on her own. 

“I turned to a product I was passionate about, and that led me 

to opening an art gallery with a strong consulting arm,” she says 

about her due diligence for starting a business.  

Her first thought was to open a traditional gallery in Boston’s 

established arts district on Newbury Street, but rents were high 

and Mussafer had an ambitious plan to turn a profit. So she 

turned to the SoWa district in Boston. In 1998, 

Mussafer, known as Jules to her friends, opened 

Jules Place in the Laconia Lofts on Washington 

Street. Prior to opening this gallery, Mussafer 

developed a new theory about running a fine art 

business. She believed she could successfully 

operate a second-floor destination by offering a 

tremendous selection of quality art by mid-career 

artists and offering in-home art consulting services. 

Over the years, her services have expanded to 

include residential and corporate consulting, as well 

as curation, framing and installation. 

During residential and corporate consultations, 

Mussafer brings artwork to clients’ homes and 

offices, enabling them to see how pieces look on 

their walls. She also offers advice with respect to 

the position, framing and relationships to art within 

a room and strives to maximize the impact of each 

piece and ultimately of an entire collection. One of 

the fastest growing new services that she offers is 

virtual consulting. Through digital photography and 

Photoshop techniques, Mussafer projects paintings 

onto the walls of out-of-state clients so they can 

experience artwork before having it shipped to their 

homes. Currently, Mussafer does not charge for her 

consulting services. She believes these consulting 

services are part of the value-add experience that 

her clients appreciate and come to rely on. 

“When people think of art galleries, they think of 

a traditional model, in which you hang up paintings 

and people come by and buy them,” she says. “I did 

a different spin on that model. As an entrepreneur, 

you need to look at your market and stay open to 

develop it in ways that aren’t necessarily textbook.”

She finds her clients need help on several levels. Many have 

neither the time to stroll galleries nor confidence to purchase art 

of significant value without viewing it in their home. The Internet 

is an integral part of her business. Julesplace.com highlights more 

than 80 artists and 5,000 paintings, photographs and sculptures. 

Most pieces range from $500 to $15,000. The site is updated daily 

as new work arrives and sells, and a tool allows visitors to quickly 

view available artwork.

The business, which has the tagline “Art for Living,” now 

employs four sales associates and a gallery manager. Mussafer 

estimates that Jules Place works with about 70 clients at any 

one time and up to 400 clients per year. Her gallery is currently 

celebrating its 15th year with record sales. 

(( on the web )) See the cartoons on P. 8 and 18. Learn more about the Wharton alum who drew them on our site at Web Exclusives.
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In 1947, a Forestry Office of the Imperial Household in 

Tokyo was reincarnated as the nationally owned and operated 

Hotel Teito. In 1961, it was reinvented yet again as the Palace 

Hotel featuring award-winning architecture and a modern design. 

In 2012, the facility was built anew, and the Palace Hotel Tokyo 

celebrated its grand opening.

“Not grand reopening,” emphasizes Jeffrey Sheehan, Wharton’s 

associate dean of international relations. “It was the Palace Hotel 

Tokyo’s grand opening—even though this hotel had existed for 

decades. It was built new. For me, that’s the perfect symbol of the 

Wharton Global Forum in Tokyo.”

On May 24 and 25, 2013, the Palace Hotel 

Tokyo will host Wharton alumni and business 

leaders from around the world during the 43rd 

Wharton Global Forum. Takashi Kobayashi, 
WG’74, is president of the high-end 

establishment. The forum’s theme, vitalization, 

is well represented in its venue. The goal of 

the forum is to find ways for Japan to solve 

its existing problems in new, previously 

unexplored ways. To start from scratch. To 

build rather than rebuild. 

Vitalization of the world’s third-largest 

national economy is essential. In the 1990s, 

the country’s stock market plummeted, public 

debt soared, real estate markets imploded 

and population growth stagnated. In an 

October 2012 Wall Street Journal article, the 

Organization for Economic Cooperation and 

Development referred to Japan’s enormous 

public debt—which primarily is held by 

domestic investors and is now more than 

200 percent of the country’s gross domestic 

product—as being in “uncharted territory.” 

“The organizing committee of the Tokyo Forum thought it would 

be a good idea to draw a thick black line under these problems and 

focus on the vitalization of Japan,” says Sheehan. “They said that 

the only way we can change in a meaningful way is to start over, to 

confront these problems as if they were brand new.”

The committee includes Honorary Chairman Yotaro Kobayashi, 
WG’58; Chairman Keisuke Muratsu, WG’75; Junichi Endo, WG’93; 
and Shuji Honjo, WG’93.

The Tokyo forum will host a series of dynamic discussions and 

keynotes featuring leaders from academia and the private and 

public sectors who share this conviction. The forum will address 

LEARNING. LIFElONG.            WORlDwIDE. 
Alumni and business luminaries seek to vitalize Japan 
and solve global economic issues during the 2013 
Wharton Global Forum in Tokyo.
By Susan McDonnell

l i f e l o n g  l e a r n i n g
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LEARNING. LIFElONG.            WORlDwIDE. 

issues that confront Japan as well as countries throughout 

the industrialized world, such as an aging society, energy and 

sustainability. 

As a Lifelong Learning event, the forum will feature master 

classes during which alumni and attendees can learn from 

Wharton faculty and from each other. One new addition will be 

three round-table discussion and networking sessions through 

which alumni can connect with their peers in a more intimate 

setting. Sessions will be tailored toward rising managers, CEOs 

and women in business.

“We’ve created a venue through which alumni, regardless of 

industry, can engage with each other to discuss challenges they’re 

facing, to share ideas and to network with one another,” says 

Lizann Rode, Wharton’s executive director for alumni relations. 

The addition of these sessions highlights the forums’ continual 

evolution throughout their 19-year history. The events initially 

launched in Manila in 1993 as Regional Alumni Forums. In 

2004, they were renamed Global Alumni Forums to reflect the 

international nature of business. In 2006, forum programming 

began to include master classes. During the 2012 forum in Milan, 

attendees participated in tours and activities centered on the 

culture and business of the city. Tokyo will feature such events 

made popular by former forums. On October 10 and 11, Wharton 

will travel to Paris for the next Wharton Global Forum. For 

both events in 2013, the forums were rebranded to reflect their 

impact on not only the Wharton alumni community, but also the 

international business community at large. 

“Historically, the forums have always been open to non-

alumni,” Rode explains. “The idea behind taking alumni out of 

the name is to communicate what the event really is—a global 

conversation about relevant business topics, using and trading on 

the brand of Wharton which brings the best experts in the world 

into the room.” 

�e Wharton MBA for Executives Reunion picked up where 

alumni le� o� at last May’s MBA Reunion: with Lifelong 

Learning sessions led by Wharton faculty about business 

issues front of mind for business leaders.

More than 160 alumni from the Wharton MBA for 

Executives program came to campus on Oct. 20, 2012. 

�ey chose one of three concurrent Lifelong Learning 

workshops to attend. Maurice Schweitzer, the Cecilia Yen 

Koo Professor, taught “Negotiating Negotiation.” David 

Hsu, the Richard A. Sapp Associate Professor, led a session 

about early-stage angel and venture capital investing. 

And Dave Heckman Jr., the practice leader of Senior 

Management Programs with Wharton Executive Education, 

led the “Confidential CEO Council.”

A CEO panel discussion occurred earlier in the day, 

featuring Roger Crandall, WG’02, CEO of MassMutual; Bill 

Stemper, WG’87, president of Comcast Business Services; 

and S.R. Kim, WG’87, Deutsche Bank Group’s chairman 

and chief country o�cer for Korea and a member of its Asia-

Pacific Executive Committee.

Along with the pre-eminent Wharton Lifelong Learning 

programs, the Wharton MBA for Executives Reunion of 

course also o�ered alumni a chance to reconnect.

“It is powerful that, 10 years a�er we graduated, 

almost half our graduating class was back in Philadelphia 

to reconnect. It was not surprising that many of us have 

achieved success a�er [Wharton], but more so that many 

have succeeded in paths di�erent from those they took 

10 years ago,” observed Rahul Sondhi, WG’02, a�er his 

return to campus.

�e day ended with a cultural (and fun) experience: 

Alumni celebrated their time together with a dinner and 

a tour at the new home of the Barnes Foundation on the 

Benjamin Franklin Parkway.

(( on the web )) Find more information at www.whartontokyo13.com and www.whartonparis13.com.

A Powerful Reconnection
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In

Home Is Where 
the Heart Is?

Research

the small town of 

Cotacachi, Ecuador, Dan 

Prescher is living out 

his retirement dream. Prescher, a native of 

Omaha, NE, lives with his wife in a condo 

in a gated community overlooking the 

Andes Mountains. They eat fresh fruits 

and vegetables year-round. They spend 

their free time hiking to hot springs and 

frequenting local restaurants. They keep up 

with their families and friends back in the 

U.S. via Skype and Facebook. Their costs 

are modest: They bought their condo three 

years ago for $50,000. Food is inexpensive. 

They don’t own a car, so for a night out 

they take a 25-cent bus ride into town. 

Although Prescher is not officially retired—

he and his wife are both writers—he has no 

plans to return to the U.S.

“Every now and then, [my wife and I] 

think it would be nice to have a place in 

the States, so we run the numbers,” says 

Prescher, who is in his late 50s. “But 

because of the high taxes, medical costs 

and insurance, we just can’t figure out a 

way to live as affordably as we do here.  

The cost of living is half of what it would  

be in the U.S.”

In the aftermath of the global financial 

meltdown that ravaged 401(k) accounts 

and decimated home values, a growing 

number of Americans—like Prescher—

are stretching their retirement savings 

by spending their golden years overseas. 

Beckoned by foreign countries with 

mild climates and a lower cost of living, 

many retirees view living abroad as the 

fulfillment of a life-long dream. Some are 

former snowbirds who opt for a Caribbean 

island or Latin American country, some 

seek out charming villages in Portugal or 

Spain, and others have landed in more 

exotic locales, such as Malaysia.

“Large numbers of people live where 

they live because of their jobs,” says David 
Reibstein, the William Stewart Woodside 

Professor in Wharton’s Marketing 

Department. “When they’re not working 

anymore, they make the decision to 

move to a more comfortable climate and 

some place to make their dollars last 

longer. ... One of the things that used to 

happen is that families stayed together in 

a general area. But in today’s economy, 

your children are no longer tying you to a 

certain [location]. It allows you to think 

more broadly about where in the world you 

might want to live.”

Stretching Dollars in a Foreign Land
The precise number of people retired 

overseas is hard to come by. About 

350,000 American retirees receive Social 

Security benefits in countries other than 

the U.S., according to the Social Security 

Administration’s annual statistical 

supplement. The majority of those people 

live in Europe, Canada and Mexico. 

Anecdotal evidence suggests that this 

number will rise: As many as 3.3 million 

American baby boomers are planning 

to retire abroad, according to figures 

from Travel Market Report, the industry 

publication. Three years ago, the paid 

subscription base of International Living, a 

magazine for retirees who live overseas or 

plan to, was 39,000; today, it’s 80,000.

What’s driving them abroad? Money—or 

lack of it? Americans’ confidence in their 

ability to afford a comfortable retirement 

is at historically low levels, according to 

this year’s Retirement Confidence Survey, 

conducted by the Employee Benefit 

Research Institute. Only 14 percent of 

workers said they were “very confident” 

they would have enough money to live 

comfortably in retirement, according to  

the survey.

The loss of confidence is understandable: 

According to a study by the Federal Reserve 

published June 12, the global financial crisis 

erased 18 years of gains from the median 

U.S. household’s net worth. From 2007 

to 2010, the S&P/Case-Shiller U.S. Home 

Price Index dropped 23 percent. Retirement 

accounts—important supplements to Social 

Security and other types of retirement 

income—were also badly hit. During the 

same three-year period, the Standard and 

Poor’s 500 Index lost 14 percent of its value.

The cost of living in most international 

retirement destinations is much less than 

the U.S. Consider these figures from 

Numbeo, the online database of user-

contributed information about the cost of 

What’s driving Americans to retire abroad? And where 
does that leave the rest of us they leave behind?
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living in cities around the world: Rent 

in San Jose, Costa Rica, for instance, is 

57 percent lower than in Philadelphia. 

Consumer prices in Chiang Mai, Thailand, 

are 59 percent lower than in Boston. 

Groceries in Seville, Spain, are 36 percent 

lower than in San Francisco.

But Andrew Bender, C’85, G’90, WG’90, 
a travel and food writer who pens the Seat 

1A blog for Forbes magazine, cautions 

that while many countries may offer 

an ostensibly lower cost of living, there 

could be other hidden expenses that add 

up. This is particularly true of emerging 

market countries, where local items are 

relatively inexpensive but imported items 

may not be.

He cites a phenomenon he calls the 

Palm Springs Syndrome. “People from 

Los Angeles look at the real estate values 

in Palm Springs [two hours inland] and 

say: ‘I’ll retire there because it’s cheaper.’ 

But they overlook some factors that 

could make the cost of living in Palm 

Springs more expensive. The big one is 

air conditioning, which is an absolute 

necessity for months on end when 

temperatures are well over 100 degrees. 

This alone could cost several hundred 

dollars a month and cancel out any cost 

savings over living in LA.”

Bender says that the Palm Springs 

Syndrome could apply to living overseas 

as well. Consider, for example, the cost of 

travel: “If you’re living in other parts of the 

world and have to travel back to your old 

hometown regularly, that’s a cost. Airfares 

serving remote destinations tend not to 

be cheap, and when you arrive stateside, 

everyday costs—hotels, just for starters—

are bound to be a lot more expensive than 

in your new home.”

Indeed, the wonderfully romantic notion 

of moving to a foreign country sometimes 

conflicts with the harsh practicalities of 

expat life, including currency and tax 

issues, political instability and personal 

safety in the new destination. Bender 

suggests that retirees considering a move 

abroad should think hard about whether 

they could give up the public services and 

creature comforts they depend on. Are 

things like electricity, water, telephone and 

the Internet reliable? Are you prepared to 

give up Heinz ketchup and Ben & Jerry’s 

ice cream?

“Going to a country for a week as a 

tourist is very different from living there,” 

says Bender. “I’d think about: What’s your 

day-to-day life going to be like? Do you 

speak the language? How will you get 

around? What happens if the refrigerator 

goes out? How’s the shopping?”

One of the most pressing financial 

concerns facing prospective retirees is 
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The cost of living in most international 
retirement destinations is much less than the U.S. 
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whether they will have enough money 

to pay for medical and long-term care 

expenses. Health care costs have risen 

rapidly over the last decade and show 

no signs of abating. A 65-year-old 

couple retiring in 2012 is estimated to 

need $240,000 to cover out-of-pocket 

medical expenses—the costs not covered 

by Medicare—throughout retirement, 

according to the latest retiree health care 

costs estimate calculated by Fidelity 

Investments. This represents a 50 percent 

increase from 2002, when the estimate 

was $160,000.

Out-of-pocket medical costs are likely 

to continue to rise, says Olivia S. Mitchell, 
the International Foundation of Employee 

Benefit Plans Professor. “Nobody knows 

how the U.S. will ultimately resolve its 

fiscal problems,” she says. “Medicare and 

Social Security are the biggest drain on the 

budget. I believe that more of the retiree 

health care cost burden will be borne by 

consumers in the form of higher co-pays 

and higher premiums in the future.”

Many countries offer subsidized national 

health care. Depending on citizenship and 

age requirements, foreigners are often 

eligible for the programs, and the level 

of medical care is generally quite high. 

“Medical tourism is becoming very popular 

to Singapore, India and Thailand,” says 

Mitchell, who alse serves as executive 

director of the Pension Research Council. 

“Many of the doctors in those countries 

trained in the U.S., and the costs might be 

a quarter of U.S. fees.”

Mitchell notes that some retirees might 

consider a phased approach to living 

abroad in retirement. “It could be a good 

strategy to live abroad during your first 

five to 10 years of retirement, when you’re 

more active and your medical needs are 

not all that great,” she says. “But some 

people are likely to return to the U.S. 

when they become less independent. For 

instance, you may need to live closer to 

where you have family to help you manage 

your affairs, and when you need more 

constant care.”

A Thirst for Adventure
A lower cost of living and access to health 

care aside, many boomers are drawn 

to overseas retirement for emotional 

reasons. After years of staying in a place 

because of their jobs or their children, 

they see living in a foreign country as 

their last shot at excitement. “People 

look forward to retirement for living out 

adventures,” notes Wharton assistant 

professor of marketing Cassie Mogilner, 
whose research focuses on happiness, 

time and money. “It’s why so many people 

say they plan to travel the world when 

they retire.”

It’s a lifestyle that exposes people to 

new places, personalities and experiences. 

For those with an adventurous streak, 

living abroad is something they think 

will make them happy. According to 

Mogilner’s research, however, that may 

not be the case. In a series of five studies 

involving people ranging from teenagers 

to 80-year-olds, she found that for young 

people, happiness is about excitement 

and experiencing new things; as people 

get older, they associate happiness more 

with calm and contentment. “Happiness 

[for them] is derived from surrounding 

yourself with what’s familiar, savoring 

small moments and especially spending 

time with the people you love. That’s what 

gives you a calm and contented feeling,” 

she says.

In other words: Those who retire abroad 

for the adventure may be overlooking the 

fact that choice involves leaving their family 

and the people they are tied to: friends, kids 

and grandkids. “You might underestimate 

the importance of those relationships, 

particularly as you get older,” she points 

out. “Although technology has definitely 

helped us to stay connected irrespective of 

geographic distance, it’s not quite the same.”

Mogilner’s research has other, more 

positive implications for how happy 

retirees would feel living in a foreign 

country. Her studies suggest that the 

disparity in how young and old people 

view happiness appears to come from the 

degrees of importance those two groups 

place on the future and the present. 

Younger people are generally more focused 

on the future—probably because their 

futures are longer—and therefore base 

their happiness more on excitement. Older 

people place a higher value on the present 

moment. So if retiring abroad allows one 

to enjoy the present moment with more 

ease than retiring in the U.S. would, it 

could lead to greater happiness.

“Older people tend to value small 

moments—like being in nature, sitting 

in one’s garden, enjoying a seaside view 

and even walking outside. They tend to 

find serenity and peacefulness in that 

environment,” she notes.

Perhaps the biggest reason retiring 

abroad could lead to greater happiness 

goes back to money and health. Chronic 

stressors—anxiety about financial strain, 

for instance—can make healthy adults 

more prone to illness. Persistent stress 

is linked to an increased risk for heart 

disease and other serious health problems.

“We know that stress and anxiety play a 

big role in people’s happiness, particularly 

at the stage of life where happiness is 

intimately tied to calm peacefulness,” 

says Mogilner. “To the extent that your 

financial situation is contributing to your 

stress and you can remove those stressors 

[by retiring to a place where your cost of 

living is much less], it could lead to greater 

happiness.”

Prescher, for his part, has no regrets 

about leaving Omaha behind. And he 

expects more American seniors living on 

fixed incomes will make a similar choice in 

the years to come. 

“No matter how you are doing 

financially—with your 401(k) or other 

investment accounts—if you can instantly 

cut your cost of living in half or more, 

that’s money in the bank,” he says. “It 

takes a sense of adventure and appetite  

for risk. You have to learn some patience. 

But other than that, it’s not a hard decision 

to make.” 

Those who retire 
abroad for the 

adventure may be 
overlooking the fact 

that that choice 
involves leaving their 
family and the people 

they are tied to. 

(( on the web )) Originally published in Knowledge@Wharton at knowledge.wharton.upenn.edu.
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Exam
Final

The Question:
If your objective in the meeting is to 
make a positive decision (e.g., to hire 
Mike), how should you structure 
the discussion and the 
voting rule?

The Basics:
Suppose that you are in a powerful 
position (e.g., you’re the manager) in 
a meeting with few allies. You have a 
specific objective in mind (e.g., you 
want to hire Mike), but some people 
in the room have concerns. 

In each issue of Wharton Magazine, we’ll test your knowledge with a question often 

straight from an actual Wharton exam or course, crafted by one of the School’s 

esteemed faculty members. Submit the correct answer and you’ll be entered into 

our drawing for our new grand prize—a $400 gift certificate at the Wharton Store. 

This Final Exam challenge comes from Maurice Schweitzer, the Cecilia Yen Koo 

Professor and professor of operations and information management.

Good luck!

Winner of the fall issue Final Exam challenge:

Santiago Rivera, W’03
Congratulations, Santiago!

Think you know 
the answer?
Submit your response to finalexam@whartonmagazine.com by 

Feb. 15. We will post the correct answer on Feb. 22. Out of all 

correct submissions, one winner will be randomly selected to 

receive a $400 gift certificate to the Wharton Store. Prize may be 

subject to taxation; must be 18 years or older to win.

(( on the web ))

1.	Guide the discussion  
by having your allies 
start the conversation.

2.	Sit back and allow consensus to 
develop on its own, asserting your 
opinion only as a last resort.

3.	Require majority voting among the 
meeting participants to make the 
decision.

4.	Allow debate to take place, then 
make your decision final no matter 
what.

5.	Answers 2 and 4.

6.	Answers 1 and 3.



Innovation looks di� erent in every industry. In pharmaceuticals, 
it’s a newly discovered chemical compound. In Hollywood, 
it’s the special e� ects for a movie. For a venture capital � rm, 
it’s a business plan submitted by a startup. Whatever its form, 
innovation provides the opportunity to drive top-line growth. 
And yet many organizations leave it to chance. 

No matter the industry, or its history with top-line growth, 
Wharton Executive Education’s new Innovation Tournaments 
teaches the tools and techniques needed to take charge of 
innovation. � is three-day program, taught by the Wharton 
professors who pioneered and wrote the book on Innovation 
Tournaments, uses a hands-on approach for the process that 
starts with idea generation and ends with design and execution.

www.WhartonInnovationTournaments.com

Register now to reserve your place:
+1.215.898.1776 (worldwide)
execed@wharton.upenn.edu

Innovation Tournaments 
March 18–20, 2013  •  Philadelphia, PA

TOP-LINE GROWTH CALLS FOR 
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Learn how to:

•  Solve the need for more and better ideas

•   Help better meet the needs of customers, closing any gaps in 
their experience and gaining signifi cant competitive advantages

•  Develop a more robust and effective culture of innovation

•   Make signifi cant operational improvements that translate directly 
into powerful, profi table results

•   Have a powerful impact on how your organization views and 
manages innovation
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