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the inbox

Crisis Control 

I was somewhat amused and really disturbed by your 
article “Is There a Replication Crisis in Research?” 
[Spring/Summer 2019]. The real problem with most 

research done today is that it is what I call “mercenary 
research,” where somebody with credentials is 
paid to research a subject until he or she “proves” a 
predetermined conclusion for which the payer is looking. 
The proper name for the article should have been, 
“There Is a Devastating Crisis in Scientific Research,” 
because there is a real diminution in the application 
of the scientific method that, from Archimedes’s time 
to now, has propelled the march of all the sciences to 
the incredible heights we see today. Any credentialed 
scientist who approaches research with a personal 
or bought agenda rather than an intention to seek the 
truth is prostituting his or her profession and ultimately 
damaging the fabric of our society!

Les Schaevitz W74, Wayne, PA

20 Years of Knowledge 

C ongratulations, Mukul [“Celebrating Knowledge,” Spring/Summer 2019]. 
I believe we met during year one! So it is a particular pleasure for me to 
step back and congratulate you and your team for the spectacular success 

of K@W. Best in class, hands down. Bravo, and go Wharton.
Bilal Ojjeh ENG90 W90 via Wharton Magazine online, Geneva, Switzerland

Digital Readers 

M y wife, Kirsten Brecht Baker 
C91 WG96, and I both 
enjoy Wharton Magazine. 

Recently, she mentioned having 
some difficulty with the Wharton 
Mag app—is the app still being 
supported? Thank you, and keep up 
the good work!
Michael Baker W93, Washington, DC 

Editor’s note: 
Thanks, Michael. We’ve discontinued the app 
but encourage you both to follow us on the 
newly redesigned Wharton Magazine website—
whartonmagazine.com—and on Twitter and 
Facebook. See page 26 for more details.
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editor’s letter

E ntrepreneurship, analytics, social impact—these are essential areas of focus at Wharton today. 
But finance is in the School’s DNA, even if it’s no longer in its name. To help propel Wharton 
forward and maintain its place as the world leader in finance education and research, two new 
initiatives have been launched, addressing fintech and alternative investments. Our cover story 

offers perspective on these sectors through the eyes and experiences of seven alumni pioneers in those 
spaces, along with a glimpse into the Stevens Center for Innovation in Finance and the Joshua J. Harris 
Alternative Investments Program, both of which aim to mold a new generation of trailblazers. 

It’s no surprise that as the United States moves rapidly to legalize the use of cannabis, Wharton 
grads are at the forefront of an industry that in just a few short years has transformed from a criminal 
enterprise to an entrepreneurial “green rush” that could produce an estimated $30 billion in annual 
revenue by 2023. (It’s already a roughly $165 billion-a-year global business, most of which is still illicit—
for now.) Meet some of our alumni who are involved in nearly every aspect of cannabis—from growth and 
supply chain to marketing and social impact—and explore the ongoing challenges they face on page 18. 

Every alumnus seems to know at least one couple who met during their time on campus. But how 
many of those successful romances lead to equally successful businesses? We spoke with four Wharton 
duos who shared how they’ve built and sustained partnerships in both work and life. I hope you’ll find 
their stories—and the rest of this issue—eye-opening, informative, and even inspirational. 

—Richard Rys, editor

for EMBA and MBA students. It supports alumni 
ventures through Scale School, a lifelong learning 
series, and Open Space, a co-working program with 
more than 800 registrants. The results speak for 
themselves: Wharton alumni have founded almost 
1,400 companies since 2016. 

On campus, interest in and activities centered on 
entrepreneurship continue to grow, with demand 
at an all-time high. Wharton’s MBA concentration 
in entrepreneurship and innovation is now more 
popular with students than finance. 

Located at 40th and Sansom streets, steps from 
student residences, Tangen Hall will redefine the 
western campus. It will house Venture Lab, Penn 
Engineering’s Weiss Tech Hub, the master’s-level 
Integrated Product Design Program, and cutting- 
edge maker and design spaces. The building reflects 
Wharton’s commitment to innovation as home to 
the Stevens Center for Innovation in Finance, 
Joshua J. Harris Alternative Investments Program, 
and Jay H. Baker Retailing Center. Wharton-led 
and Penn-wide, Venture Lab will foster a creative 
ecosystem for students, alumni, professors, inves-
tors, and industry experts to bring great ideas to 
fruition and learn from each other. 

As we look to Wharton’s future, this is why 
entrepreneurship and innovation are core areas 
of focus in the More Than Ever campaign. By giv-
ing aspiring founders the tools to turn great ideas 
into outcomes that matter, we can harness 
Wharton’s collective energy to change 
the world.

Geoffrey Garrett is dean, Reli-
ance Professor of Management 
and Private Enterprise, and 
professor of management at the 
Wharton School, and professor of 
political science at the University  
of Pennsylvania.

Founders  
Start Here

E
ach new academic year brings the 
promise of inspiring energy and exciting 
possibility. Next fall, students will return 
from summer break to an expanded cam-
pus with nearly 70,000 square feet of 
state-of-the-art space for student entre-

preneurship. This flagship capital project, Tangen 
Hall, and its core program, Venture Lab, will form 
a magnetic, dynamic, and iconic “start here” button 
for student founders and early joiners from Wharton 
and Penn that will transform our education—both 
how students learn and how faculty teach. 

This activity builds upon Wharton’s storied 
history of entrepreneurship research and teaching. 
When biotech, software development, and global 
logistics were just beginning to chart industry- 
disrupting paths, Wharton pioneered a fully inte-
grated curriculum of entrepreneurial studies. 
Next, the Sol C. Snider Entrepreneurial Research 
Center—the first academic center dedicated to 
studying entrepreneurship—was founded with 
donations from Ed Snider in honor of his father. In 
1997, Robert Goergen WG62 generously endowed 
the Goergen Entrepreneurial Management 
Program—one of the largest, most diverse pro-
grams of its kind. Emerging faculty leaders dive 
into the field, and students choose from more than 
50 courses across health care, real estate, manage-
ment, law, and more, connecting Wharton research 
with firsthand entrepreneurial experience. 

It’s little wonder, then, that Penn and Wharton 
alumni founders have raised more than $40 billion 
in capital in the past decade. However, entrepre-
neurship isn’t only about mega-success stories. 
Developing products, launching startups, and test-
ing solutions to society’s biggest problems: These 
are examples of learning-by-doing through a “try-
and-fail” mind-set that will empower our students 
no matter their career path. 

Vice Dean of Entrepreneurship and Innovation 
Karl Ulrich has massively scaled Penn Wharton 
Entrepreneurship’s offerings. More than 1,000 stu-
dents and 170 startups participate in Penn Wharton 
Entrepreneurship’s Venture Initiation Program 
every year.

The Penn Wharton Startup Challenge and 
Showcase, and other awards, propel the very best 
Penn student entrepreneurs. Alumni benefit, too: 
The dynamism of Wharton San Francisco, our 
Bay Area campus, offers exposure to startup life 

from the dean

↓ 
Dean Garrett 
was thrilled 
to welcome the 
MBA class of 
2021 in August—
with a student 
body that’s 47 
percent female 
and representing 
64 countries, 
it’s the most 
diverse in 
Wharton’s 
history. For a 
look at four 
women who 
are enriching 
the School’s 
leadership, see 
page 16.
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Stylish 
Cookware, 
Impact 
Investing, 
And an 
Inspirational 
Podcast
New and notable ventures from Wharton alumni

When James Beard Award-winning restaurant critic 
Sierra Tishgart couldn’t find a home cookware brand 
to both inspire her inner chef and satisfy her eye for 
style, she invited childhood friend Maddy Moelis 
W12 over for dinner to help figure out a solution. 
Soon after, the pair founded Great Jones, named 
in homage to star cookbook editor Judith Jones. 
Tishgart, product and marketing lead, interviewed 
chefs and food writers to design the perfect pan; 
Moelis, who worked for millennial-friendly wedding 
registry Zola, focuses on operations and finance. By 
2018, Great Jones had raised more than $3 million, 
including from VC General Catalyst and Momofuku’s 
David Chang. Their mini nonstick skillet sold out in 
weeks. In an estimated $17 billion total market, Great 
Jones is already cooking up a storm.

•  Coffee Meets Bagel 
Founded in 2012 by sisters Arum W04, 
Dawoon C04, and Soo Kang, Coffee Meets 
Bagel is the dating app for those who’ve 
been burned by endlessly swiping on 
other services. It aims to achieve better 
connections through in-depth profiles 
and personalized icebreakers, and its 
smart algorithm curates a limited number 
of quality matches. That translates to less 
shallow browsing and more meaningful 
conversations. Rather than connect 
based on photos alone, Coffee Meets 
Bagel’s users are encouraged to talk about 
what they’ve read about each other. The 
company has established thousands of 
lasting relationships, and investors have 
wanted to see what all the buzz is about—
the Kangs have raised more than $23 
million in funding to date. 

Baby boomers and Gen 
Xers who form one of the 
largest demographics in the 
$4.2 trillion global wellness 
market are leading 
the demand for 
generationally 
authentic 
healthy-lifestyle 
products. 
Recognizing that 
this 50-plus cluster 
is all-in for taking 
a smart approach to 
getting older, Brent 
Taylor WG10 developed 
Perennial, a vanilla/nut-
flavored plant protein drink 
optimized for healthy aging. 
Thirty-something Taylor—
who already helped found 
the wildly successful meat 
substitute Beyond Meat—
says he and his Perennial 
co-founder, Sara Bonham, 
are committed to “creating a 
better world for ourselves to 
age into.”

During her medical training, Erica Barnell met a 52-year-
old woman just diagnosed with stage-four colorectal cancer. 
Sadly, the disease hadn’t been caught sooner because the 
woman couldn’t take time off work for a colonoscopy. 
Motivated to make early detection more accessible, Barnell 
partnered with her brother, Andrew Barnell WG17, and 
data analyst Yiming Kang to found Geneoscopy. The trio 
devised a screening methodology to non-invasively detect 
cancer and other conditions using RNA biomarkers in 
stool samples—and during his MBA studies, Barnell 
developed the company with support from Penn Wharton 
Entrepreneurship’s Summer Venture Award. Geneoscopy’s 

second round of 
funding raised $1 
million, and its 
third clinical trial 
will enroll more 
than 1,000 patients. 
For the 70 million 
Americans affected 
by digestive diseases 
each year, the future 
looks healthier.

Harlem Capital Partners 
All entrepreneurs, no matter their race, gender, or 
cultural background, should have an equal shot at 
starting their own businesses. However, the huge 
venture capital funding gap greatly disadvantages 
underrepresented groups. Jarrid Tingle W13 and his 
team at Harlem Capital Partners have set out to tackle 
this problem by pledging to invest in 1,000 diverse 
founders in the United States over the next 20 years. 
This early-stage venture capital firm based in New 

York is planning to raise $1 billion 
to achieve this goal and fund 
minority and women-led startups 
with disruptive business models. 
The company recently received a 
$10 million commitment from the 
Consumer Technology Association, 
which shares its passion for 
diversity in entrepreneurship.

•  Instahub 
Instahub has created a simple, sustainable solution 
for lighting automation without expensive rewiring 
and complex installation. CEO Michael Wong W19  
and CTO Dayo Adewole ENG15 GEN15 GR21 
developed an occupancy sensor that snaps directly 
onto existing light switches and turns lights on and 
off by detecting motion in a room. Their bright idea, 
which was initially beta-tested in buildings across 
Penn’s campus, has earned them both accolades 

and funding—Instahub won 
the Hult Prize Ivy Competition, 
Our Climate’s Youth Step Up 
Challenge, Fulphil’s Smart Impact 
Competition, and the President’s 
Innovation Prize at Penn, for 
$158,000 in startup support.

Great Jones

Geneoscopy

Perennial

•  Genies 
Genies is going all-in 
on online avatars, those 
animations that resemble 
you but can express 
themselves in ways you 
can only imagine. It’s a 
familiar concept: Users create look-alike 
characters on their phones that they 
can then use in apps such as Instagram, 
WhatsApp, and Apple’s iMessages. 
Where Genies separates itself from the 
competition is with its star-studded cast 
of users. Led in part by Evan Rosenbaum 
W14, the company has made waves with 
investors including Shawn Mendes, Russell 
Westbrook, and A$AP Rocky, who are also 
part of a network of athletes and artists  
who use their hyper-realistic animated 
avatars to promote events and products. 
A-listers aren’t the only ones on board:  
The app also has a general user base and 
has attracted business from companies that 
include Disney, Gucci, and New Balance.

Illustrations by Cynthia Kittler

Sierra Tishgart and Maddy Moelis W12

Andrew Barnell WG17 (center) Jarrid Tingle W13

news  /  watchlist
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As the United States 
continues to legalize both 
medical and recreational 
marijuana, Wharton 
alumni are leading the 
“green rush” to capitalize 
on a lucrative—and 
complex—new industry.  
By Peter Moore
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cannabis. The company projects opera-
tions in the major states—California, 
Nevada, Arizona, Illinois, New York, 
Florida, Michigan, Maryland—that are 
on, or about to hop on, the bandwagon. 

MedMen now boasts 92 retail licenses 
and 37 stores. “Five years ago—even 
two years ago—this would have 

seemed crazy,” he says. “But this is 
my life now: all-in on cannabis.” 

He credits his alma mater for 
preparing him for this moment. 
“Wharton became a hub for 

entrepreneurship when I 
was there,” Hyder says. 
And in the Wild West of 
cannabis cultivation and 

sales, the provenance of his 
degree is important: “This industry 

was evolving from illicit to the forefront, 
and having Wharton people aboard was 
one way to show we’re legit.”  

Looking Ahead
After a series of rewarding jobs at 
Union Carbide that saw her end up 
at its regional headquarters in Paris, 
Regina Smith W75 shifted to nonprofits 
and eventually returned home to New 
York. As the executive director of the 
Harlem Business Alliance, she’s turned 
into something of a cannabis activ-
ist. “Cannabis is an area we should be 
involved in,” she says. “I want platforms 
that will increase economic equity and 
economic justice. I want entrepreneurs 
to come into the communities that were 
most harmed and grow businesses—hire 
our people, improve conditions with bet-
ter food and health.”

HBA conducts monthly seminars 
about the legalization process in New 
York, and interest runs high in her 
borough. As the state tangles with leg-
islation, she’s eyeing the Illinois model: 
“Their program centers around the com-

munities most harmed.” She’s confident 
about progress at home, too. “Cannabis 
companies will come in and do well 
here,” she says. “New York state is a tre-
mendous market. We have the tools and 
experience to work with entrepreneurs.” 

It’s not just New York, of course. 
Thirty-three states have now legal-
ized medical marijuana for a variety  
of conditions, and 11 plus the District of 
Columbia have approved recreational 
use. But the result is a hodgepodge of 
state regulations under the shadow  
of the federal classification of cannabis 
as a Schedule 1 drug, equating it with 
heroin and LSD. That may be about to 
change as well as Congress considers 
decriminalization, with bipartisan sup-
port building (see sidebar). “The tran-
sition to cannabis from alcohol could 
be good for society,” says MedMen’s 
Zeeshan Hyder. “Five years ago, I’d 
have thought this idea was crazy. But it’s 
amazing how fast the industry is evolv-
ing. National legalization could happen 
sooner than you think.”  

Wharton grads are well schooled in 
risk management, and even the most 
starry-eyed entrepreneurs are main-
taining perspective on this new business 
opportunity. “There is definitely a lot of 
hype and hot money inflating cannabis 
expectations right now,” says Canopy 
Growth’s Nicholas Majka. “The dot-
com bubble is a useful history analogy. 
There will no doubt be shakeouts in the 
cannabis industry. But the survivors of 
the dot-com shakeout—Amazon, eBay, 
Priceline—now dominate their respec-
tive markets. Consumers themselves 
are trying to figure out their preferred 
product forms, and businesses are only 
beginning to understand how to meet 
those emerging preferences. Every day I 
see new guests pulling up to our visitors’ 
center in Smiths Falls, looking to learn 
more about the product and how it can 

A CA NNA BUSINE S S CONUNDRUM 

The cannabis industry has a money problem: Profits are soaring, but 
companies in the space don’t have access to basic financial services 
to handle their take. Marijuana's federal status has made major banks 
wary of opening accounts for businesses in the space, because handling 
money that has cannabis connections could be considered laundering. 
For the same reason, credit card companies generally don’t allow 
cannabis purchases.

Without leading financial institutions willing to serve them, many 
growers, dispensaries, and others in the sector have resorted to 
dealing with large sums of cash. That liquid business model has opened 
them up to a range of potential issues, including how to pay employees 
and federal taxes as well as the possibility of being robbed.

“The United States cannot long remain in the present stalemate 
because, crucially, the marijuana industry continues to thrive,” wrote 
legal studies and business ethics professor Peter Conti-Brown in a 
brief published last year by the Wharton Public Policy Initiative.  
“An entire industry conducting all of its business in cash cannot  
be fairly taxed or regulated and, historically, has been associated 
with lawlessness.” 

John Lord, president and CEO of Colorado cannabis retailer LivWell, 
told a Senate committee during a July hearing that he previously 
rented a former bank specifically to safeguard the company’s cash 
in its vault. He also once had to travel to the Internal Revenue 
Service in Denver with more than $3 million in greenbacks to pay 
federal taxes, he said. In a similar case, NPR recently reported that 
California cultivator Canndescent — backed by Jeff Monat W00’s Merida 
Capital Partners — used guards and armored vehicles to protect the 
company’s money against thieves.

But this troublesome cannabis “gray market,” as Conti-Brown calls 
it, could change if certain legislative bills successfully make their 
way through Congress. In September, the House of Representatives 
passed the Secure and Fair Enforcement Banking Act of 2019 with 
bipartisan support. The proposed legislation, which now faces a more 
uncertain fate in the Republican-controlled Senate, would prevent 
federal regulators from penalizing banks and other institutions for 
providing financial services to legal cannabis companies. Another 
bill — the Strengthening the Tenth Amendment Through Entrusting States 
Act — could open the door for financial institutions by amending the 
Controlled Substances Act to exempt marijuana activity that is legal 
under state law. Although both bills still must clear several hurdles 
to be enacted, they could eventually offer much-needed financial 
relief for legitimate cannabis businesses. — Braden Kelner

meet their health and lifestyle needs. 
That's really exciting.”

While science, social stigmas, and 
laws surrounding cannabis are still 
evolving, there’s a revolution under way, 
with Wharton alumni in the advance 
guard. As Ted Chung told the crowd at 
the New York panel, “To be in this indus-
try, you have to be able to do seven things 
at a time, all the time, and run through 

walls.” Increasingly, those walls are 
tumbling down, and cannabis—as a 
healer, as a high, as a business—is rum-
bling forward. �

Peter Moore was articles editor at 
Playboy and editor of Men’s Health. He’s 
now the editor in chief of NatuRx mag-
azine, which explores “better living 
through cannabis.”

approved prescription medication to 
emerge from the cannabis revolution. 
Suddenly, there was science to back the 
anecdotal evidence.

Cervantes, who has a PhD in molec-
ular biology, was working for Merck 
pharmaceuticals in New Jersey when she 
entered the executive MBA program at 
Wharton. She eventually moved on to 
Egalet Corporation, where she devel-
oped an interest in pain medications. “It 
was an archaic space,” she notes. “There 
weren’t that many innovative pain med-
ications.” So she began studying another 
anecdotally supported effect of cannabis: 
pain relief. “I’m from Hawaii,” she says, 
“and marijuana was always around.” 
She never used it, but she had friends 
who were supplying it to elderly rela-
tives to deal with arthritis, gout, and 
diabetes. Cervantes remembers think-
ing, “So many therapeutic molecules 
have botanical origins—there probably 
is something there.”

Now she works to isolate effective 
molecules “from all the other junk” in 
the cannabis plant. And she joined GW 
Pharmaceuticals—active in the cannabis 

space for two decades—to chase down 
leads. “There are 120 cannabinoids,” she 
says, “and half of them may have a ther-
apeutic effect.” That’s a big sandbox, and 
she relishes being in a spot where she can 
ask, “Where else can we play?”

Zeeshan Hyder WG13 is enjoying his 
own corner of that sandbox as chief cor-
porate development officer of MedMen 
Enterprises, which is active in growing, 
processing, and selling cannabis prod-
ucts across the United States. Fresh out 
of Wharton, he worked for a hedge fund 
that was investing in food and beverage 
companies. But he began to notice a lot 
of buzz around cannabis among both the 
big alcohol distributors and the beverage 
companies. “They began talking about 
cannabis in their business models,” he 
says, “and they were excited about the 
opportunities.” When California voters 
legalized recreational use in November 
2016, suddenly a market potentially as 
big as all of Canada was opened up to 
colonization by cannabis. 

Hyder was ready, helping to raise a 
billion dollars in capital for MedMen in 
its mission to become the Whole Foods of 

“�Five years ago, this would 
have seemed crazy,” says 
Zeeshan Hyder WG13. 

“�But this is my life now:  
all-in on cannabis.” 





28    wharton magazine    fall/winter 2019 fall/winter 2019    wharton magazine    29

At the Whiteboard 
With Sigal Barsade
Your moods at work—and the way you  
express them—may have far greater impact  
than you realize. 

W 
ho would h av e guessed that the song 
“When You’re Smiling” is evidence-based? 
According to management professor Sigal 
Barsade, not only do facial expressions trans-
fer from person to person; so do moods and 
emotions. “If I smile, you’ll smile, but it’s not 

just mimicry,” Barsade said during her whiteboard lecture on 
emotional contagion at work, adapted from her Emotions in 
Organizations course for Wharton Executive Education. “We 
actually feel the emotion.” What’s more, people don’t realize that 
they’re experiencing the mood because it’s been passed along; 
instead, Barsade said, “They own the emotion as their own.”

Most of us have observed the effect in our day-to-day lives: 
When another person smiles, we tend to smile, too. Emotional 
contagion has been recorded in humans as young as six weeks 
old. In the workplace, astute customer-service workers know 
that when they smile, customers respond in kind—and leave 
bigger tips. 

Barsade recently heard from a professional working with 
youth correctional facilities who used emotional contagion 
research to help create a new program that treats and de- 
escalates aggression. Both the young people and the staff were 
successfully trained in understanding how emotions are passed 
along and how to avoid spreading further aggression. 

Emotional contagion can also ignite anxiety and even have 
an adverse impact on group effectiveness. To test the theory, 
Barsade planted an accomplice in a group and watched the 
dynamics. “When he was positive,” said Barsade, “the group 
he was in was more cooperative and felt more successful.” But 
when he was negative, his group was more conflictual. Barsade 
noted that the mood of someone at the center of attention—like 
a supervisor—can have a great impact. In other words, man-
agers can use this knowledge to improve team dynamics and 
increase productivity.

“The biggest feedback I get when I speak to employees 
about emotional contagion is that this explains so much about 
what’s going on at work between people and among groups,” 
said Barsade. “People have used emotional contagion to be 
more thoughtful about how they’re interacting with others, 
how they’re regulating their own emotions. We take the emo-
tional part of the interactions more seriously when we realize 
that it influences outcomes.” —Louis Greenstein

Use Your Words
Simple awareness of emotional 
contagion may help lessen its effect. 
So can trying to disassociate from 
the expression of the emotion. 
Sometimes it’s good to “go verbal”  
— ask the people expressing the 
emotion why they’re doing so.  

Spreads Faster Than a Cold
Enter a room looking 
happy, and you’ll spark 
a cycle of smiles.

“When You're Crying,  You Bring on the Rain”
This lyric from the Louis Armstrong 
standard spells it out: Show up 
gloomy, and not only will you bring 
down those who are smiling — their 
frowns will affect others as well.

Two-Way Contagion
When groups are smiling, 
they’re more cooperative; 
when they’re mopey, 
they’re less accommodating 
and more conflictual.

Leaders, Take Note
Employees won’t just 
automatically mimic 
your facial expression 
and body language —
they’ll actually 
experience your mood.

Put on a Happy Face
Emotional contagion is thought to 
be a function of first mimicking 
emotions through facial expression 
and body language, then experiencing 
them through blood flow and possibly 
mirror neurons. It comprises five 
properties that are evident in all 
social and organizational settings.

Photograph by Colin Lenton

ideas  /  whiteboard
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Crafting Vision 
Statements 
That Inspire
The messages leaders convey can  
be powerful motivators, but not all are 
created equal.

N
early 60 years ago, President John 
F. Kennedy famously challenged NASA 
to land a man on the Moon by the end of 
the decade. That vision galvanized thou-
sands of employees with vastly different 
roles—from astronauts to cleaning-crew 

members—around the common goal of a lunar land-
ing. According to Wharton management professor 
Andrew Carton, the effectiveness of that message lay 
in the type of wording used: It was visually concrete. 
If Kennedy had said, “Let’s aim to be number one in 
the space race,” would the results have been differ-
ent? Perhaps so.

Carton, along with Brian J. Lucas from Cornell 
University, recently looked at how leaders craft 
vision statements—and, specifically, what makes 
some more compelling than others—in a paper pub-
lished in the Academy of Management Journal titled, 
“How Can Leaders Overcome the Blurry Vision 
Bias? Identifying an Antidote to the Paradox of 
Vision Communication.” The more concrete a vision 
statement is, the more likely it will inspire employ-
ees, the authors found. Even so, research has shown 

ideas  /  syllabus

Who Will Manage 
The Machines?
Algorithms have paved the way for better 
business, but keeping big data in check could 
prove an ongoing conundrum.

criteria their systems use to 
make decisions, but you can 
thank machine learning—a 
system’s ability to teach 
itself new skills—for that. A 
machine’s ability to explain 
its process is helpful if we, as 
skeptical humans, suspect an 
algorithm is flawed.

“How a Company You’ve 
Never Heard of Sends 
You Letters About Your 
Medical Condition”
When Alexandra Franco 
received a letter from 
AcurianHealth, she was 
perplexed about how the 
provider of clinical trial 
services had identified her 
as a candidate for a psoriasis 
study. Although she didn’t 
have the condition, she 
remembered she had looked 
it up online. This Gizmodo 
article explores many of the 
ways companies acquire 
identifying data. “It shows 
just how pervasive the 
exploitation of data has 
become,” Werbach says.

“Machine Bias”
This exposé by ProPublica 
sheds light on the racial 
biases demonstrated by 
an algorithm used within 
the criminal justice system 
to predict the likelihood 
of someone becoming a 
repeat offender. Analyzing 
thousands of the algorithm’s 
conclusions, the news 
outlet found the technology 
was prone to wrongly 
label black defendants as 
high-risk while at the same 
time misidentifying white 
defendants as low-risk at a 
higher rate than blacks. “It 
could seem like an algorithm 
making predictions based 
on quantifiable data isn’t 
going to be biased in the 
way a judge might be,” says 
Werbach. “But actually, it 
might bring new kinds of 
discrimination.” �

T
he troves of data 
at our fingertips 
today have opened 
up a world of 
opportunities 
for innovative 

companies. But algorithms—
the technology that crunches 
that data—can yield 
unintended consequences. 
“Things that are designed 
for beneficial market 
purposes can actually cause 
terrible problems,” says 
professor of legal studies 
and business ethics Kevin 
Werbach, who explores this 
issue in his course Big Data, 
Big Responsibilities: The 
Law and Ethics of Business 
Analytics.

Take, for example, 
the scrutiny YouTube 
has faced in recent years 
for the algorithm it uses 
to recommend videos. 
Though the algorithm was 
designed to keep viewers 
engaged, YouTube found 
the algorithm could achieve 
that goal by serving up 
content with misinformation 
and extremist opinions—a 
problem it has yet to fix. But 
Werbach doesn’t only focus 
on the pitfalls of technology 
in his class. These select 

readings and videos from 
the course serve up more 
examples—most real, some 
fictional—to help future 
business leaders grapple with 
both the possibilities and the 
limitations of employing big 
data for business. 

“Inside China’s Vast New 
Experiment in Social 
Ranking”
In her Wired cover story, 
Pulitzer Prize finalist Mara 
Hvistendahl puts smartphone 
app Alipay in the spotlight to 
explain how social ranking 
systems in China work. 
In essence, the systems 
aggregate data from sources 
like shopping payments and 
personal contacts to come 
up with a number for a user 
that’s similar to a credit score, 
but with wider implications. 
“At some level, these are the 
natural outcome of many of 
the algorithmic techniques 
that are already being used in 
the U.S. and elsewhere,” says 
Werbach, who prompts his 
students to wrestle with the 
consequences.

“Fifteen Million Merits”
Werbach pairs each of his 
lessons with an episode of 

the Emmy-winning Netflix 
show Black Mirror, the sci-fi 
anthology series known for 
spotlighting technology’s 
dark side. He uses this 
one—in which Get Out star 
Daniel Kaluuya tries to earn 
his way out of a prison-like 
existence—to discuss how 
companies gamify shopping 
experiences. “We start with 
the idea that incentives are 
good and useful things,” 
says Werbach. “But when 
you push that to the extreme, 
the results are potentially 
dangerous and unfair.”

“Algorithms Need 
Managers, Too”
Business leaders looking 
for a quick guide to 
harnessing algorithms 
need look no further than 
this article from Harvard 
Business Review. Among 
the rules laid out in the 
piece: Because an algorithm 
doesn’t automatically factor 
ethical considerations in its 
means to accomplish certain 
objectives, be “crystal clear 
about everything you want 
to achieve,” writes a trio 
of computer science and 
business professors. For 
example, an algorithm won’t 
seek to maintain a certain 
reputation for a company in 
its pursuit of profits unless 
you tell it to do that.

“Can A.I. Be Taught to 
Explain Itself?”
To boost humans’ trust 
in artificial intelligence 
programs, developers are 
trying to get machines to do 
something very complicated: 
explain how they reach 
their conclusions. This 
New York Times article by 
tech journalist Cliff Kuang 
details those efforts and 
some of the legal pressures 
developers face in this area. 
It may seem baffling that 
developers don’t know the 

that leaders often take the opposite approach, cre-
ating vision statements laden with abstract terms. 
This tendency is what the authors call the “blurry 
vision bias.” As a result, says Carton, “Most visions 
are, ironically, not very visionary.”

The phenomenon has a simple explanation, 
Carton and Lucas write: “People tend to think 
abstractly as they ponder the distant future.” In 
other words, when imagining what effect their 
product or service may have in the real world, lead-
ers emphasize what the authors call the abstract 
“meaning-based cognitive system” and underuti-
lize the “experience-based cognitive system.” Says 
Carton: “Basically, it’s the difference between ‘Our 
goal is to make you happy’ and ‘Our aim is to put a 
smile on your face.’”

Although thinking about the future in general 
terms allows for flexibility, it becomes problematic 
when leaders communicate generality and vague-
ness to others. “It’s not very motivating because it’s 
not emotionally appealing, and it stifles coordina-
tion because different employees have a different 
understanding of what we aspire to achieve in the 
future,” Carton says.

But which techniques, if any, can leaders use to 
overcome this tendency? It isn’t enough to be armed 
with the knowledge that visual imagery makes 
messages more powerful, the researchers found. To 
simulate the world in graphic terms, the research-
ers suggest using “mental time travel,” a technique 
in which people psychologically project forward 
and look at the world around them. “How has the 
world changed now that people are impacted by the 
product or service that you were responsible for cre-
ating?” Carton asks. “Paint a vivid picture of that 
day in the future when all of your hard work will 
bear fruit.” �

Mara Hvistendahl, Daniel Kaluuya, and Cliff Kuang

ideas  /  knowledge@wharton—essay

←
See Change: 
After he 
was fired by 
Apple, Steve 
Jobs founded 
NeXT, where he 
had a clear 
vision that 
most thought 
impossible —
to create a 
one‑foot cube 
with the power 
of a mainframe. 
Seen here at a 
NeXT employee 
retreat in 1987, 
Jobs would 
eventually sell 
the company to 
Apple and return 
as part of the 
deal. 



36    wharton magazine    fall/winter 2019 fall/winter 2019    wharton magazine    37

a
n

d
r

e
w

 h
a

r
r

e
r

/b
l

o
o

m
b

e
r

g
 v

ia
 g

e
t

t
y

 i
m

a
g

e
s 

Facebook’s 
Cryptocurrency 
Gamble 
The tech giant’s Libra project could 
change the way we bank—if it ever 
becomes reality.

F
acebook, the world’s largest social 
network, with more than 2.4 billion 
monthly users, is developing a cryptocur-
rency that has the potential to reshape the 
global financial landscape. Called Libra, 
the cryptocurrency and blockchain sys-

tem is backed by major companies and groups and 
is slated to hit the market in 2020. Facebook wants 
Libra to become a global currency that could help 
the world’s roughly 1.7 billion “unbanked” people 
get access to financial systems.

Unsurprisingly, the announcement has been 
met with calls for tough scrutiny from regula-
tors and skepticism from technologists and the 
cryptocurrency community. In an op-ed for the 
Financial Times, estranged Facebook co-founder 
Chris Hughes called the prospect of Libra’s success 
“frightening.” Facebook’s practice of moving fast 
and breaking things works for a college social net-
work, he said, but is “not appropriate for the global 
monetary system.”

Wall Street, however, gave a thumbs-up to the 
endeavor because it has the potential to add a major 
source of revenue for Facebook beyond advertis-
ing. The stock was up as much as 8.5 percent in 
the days after the Wall Street Journal reported that 
major backers had lined up behind Libra. “For 
Facebook, this is a big opportunity, obviously,” 
Wharton finance professor Itay Goldstein said on 
the Knowledge@Wharton radio show on SiriusXM. 
With more than two billion users, he said, Facebook 
can profit handsomely from consumers using Libra 
even if the transaction fees are low.

At the same time, Goldstein sees Libra generat-
ing a lot of concern. With privacy issues and outsize 
market power plaguing Facebook, the company’s 
plans to get into finance and become a kind of “bank 
of the world” has set off alarm bells. During a set 
of July hearings, Congressional lawmakers made 
it clear that they don’t exactly trust Facebook to 
launch the cryptocurrency for a slew of reasons, 
among them its record of mishandling consumer 
data and its role in spreading disinformation. They 
also grilled the company over Libra’s potential to 
upend economic and political systems. Meanwhile, 
the European Union has begun antitrust probes 
related to the project, according to Bloomberg, while 
France and Germany released a joint statement in 
September opposing it altogether. This is a “tricky 
time” for tech giants to be expanding their influ-
ence, Goldstein added: “There’s generally a crack-
down on so-called ‘Big Tech’ and how much power 
they have.”

These conditions have led to speculation over 
whether Facebook will be able to launch Libra on 
time. The company addressed this concern in a 
recent quarterly report in which it noted legal and 
regulatory barriers as well as market acceptance 
as hurdles to a launch: “As such, there can be no 
assurance that Libra or our associated products 

Libra, at its heart,  
bucks the libertarian 
ideals that have 
characterized 
cryptocurrencies.

and services will be made available in a timely 
manner, or at all.”

What Is Libra?
“It’s actually surprisingly challenging to describe 
Libra,” says Kevin Werbach, Wharton professor 
of legal studies and business ethics and a block-
chain expert. “Libra is several different things at 
once. It’s Facebook creating a cryptocurrency. It’s 
potentially a new decentralized global payments 
platform. It’s potentially the thing that will bring 
cryptocurrency truly into the mainstream. It’s 
potentially Facebook’s strategy to compete against 
[China’s] WeChat and Alipay by integrating pay-
ments with messaging. I think it’s [also] potentially 
the company’s strategy on reestablishing trust with 
users and regulators.”

Libra is a cryptocurrency like Bitcoin, but with 
key differences. To ensure stability, its value will 
be pegged to a basket of fiat currencies and backed 
by reserves consisting of bank deposits, govern-
ment securities, and other “low volatility” assets, 
according to Libra’s white paper. This should weed 
out speculators who want to make a fast buck from 
big price swings.

Stability in a currency also makes it useful for 
buying and selling; no one wants the price of, say, 

a cup of coffee to fluctuate wildly from day to day. 
Initially, Libra will be on a “permissioned” block-
chain, access to which is granted to validators—
entities that validate transactions. Plans call for the 
Libra blockchain to eventually become permission- 
less: Anyone can run a node so long as technical 
requirements are met.

Libra will be governed by a nonprofit group 
based in Switzerland and consisting of Facebook’s 
Calibra unit, Visa, Mastercard, Uber, venture cap-
italists, and others. Each can control a validator 
node by investing at least $10 million through the 
purchase of Libra Investment Tokens, which grant 
rights to a share of future interest earned by the 
reserves. The Libra blockchain will be open to any-
one who wants to build applications on it. Facebook 
plans to create a WhatsApp digital wallet for Libra, 
among other endeavors.

By setting up a nonprofit group—Libra 
Association—Facebook hopes to diffuse the con-
cerns of regulators, competitors, and consumers 
that it will control Libra. “Facebook understands 
at this point that it’s the subject of massive skepti-
cism and concern because of its practices,” Werbach 
says. “So Facebook is smart enough not to think it 
could create a system that is purely controlled by 
Facebook—and that the regulators of the world 
would hand over the keys to the financial system 
to that entity.”

Technically, Libra isn’t a blockchain in the pre-
cise sense, because transactions aren’t aggregated 
into blocks, Werbach says. However, that’s true of 
other systems lumped under the blockchain cate-
gory. “It’s actually not that important,” he notes; 
what matters is that Facebook took a “technically 
solid approach.” Ari Juels, a computer science pro-
fessor at Cornell University, agrees. “They’ve laid 
very sound theoretical foundations … for the con-
struction of the blockchain itself. The so-called 
consensus algorithm they’re using is based on 
well-studied techniques, and they’ve taken pains 
to improve its security formally.”

But one concern is that like Bitcoin, Libra “leaks 
a lot of information about users’ transactions,” Juels 
said on the radio show. Another worry, he added, is 
its usability: “The Achilles’ heel of almost any cryp-
tocurrency system is key management. It’s very 
hard for users to manage their private keys. These 
are keys that they use to authorize transactions and 
participate in the system in general. Something like 
four million Bitcoins, representing many billions of 
dollars in value, have been lost simply because keys 
have evaporated”—that is, were lost by their users 
or stolen.

That means Facebook has to figure out how to 
make it easy for consumers to manage their keys. 
“The only way to do this [easily] is to have users’ 
keys managed for them by some corporate entity, 

↑
Facebook on  
the Hot Seat:  
A “Zuck Buck” is 
displayed on a 
monitor as David 
Marcus, head of 
blockchain with 
Facebook Inc., 
is questioned 
during a House 
Financial 
Services 
Committee 
hearing on Libra 
in Washington, 
D.C., on July 17, 
2019. 
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27
MEMBERS IN 
THE LIBRA 
ASSOCIATION
Facebook is 
part of this 
nonprofit 
governing 
group, but the 
association is 
independent 
from the social 
media giant.
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T H E  Q U E S T I O N T H E  E X P E R I M E N T

K E Y  TA K E AWAY

“�An hour doesn’t do it, so we have to find 
other solutions,” says Milkman. “My instinct 

based on the other work we have done and 
the other literature on this topic would 
be that we need to be moving toward 
structural change … the way hiring 
happens, the way promotion happens, 

the way mentoring happens.”

Does Diversity Training Work?
In 2018, two black men were arrested inside a Philadelphia Starbucks after they asked to use the 
bathroom but declined to order anything. They were, the men explained, just waiting for a friend.  
News of the arrests quickly went viral, and Starbucks responded by closing its U.S. stores for an 
afternoon so employees could participate in anti-bias training. This prompted everyone from activists 
to C-suite executives to ask the same question: Is that sort of instruction effective? In their field  
study and subsequent paper, “The Mixed Effects of Online Diversity Training,” Wharton doctoral 
candidate Edward Chang and operations, information, and decisions professor Katherine Milkman 
offer up some insights into stamping out workplace bias.

Does online diversity 
training actually work?

The researchers put about 3,000 participants from one 
global firm into one of three groups:

Groups 
1 & 2

Group 3

Participants took a 60-minute 
online diversity course designed 
to reduce either gender biases or 
“general” biases (race, gender, and 
sexual orientation) and teach 
inclusivity.

Participants took a 60-minute 
unrelated placebo course about 
psychological safety and making 
people feel comfortable speaking 
up about problems. 3 T H E  R E S U LT S

Among their findings: a positive 
attitude change in most of the 
two diversity-training groups, 
but not much movement in 
behavior change, particularly 
among the groups who  
historically held power in 
the organization, “such as 
men and white people,” 
says Chang.

5 P O S I T I V E  O U T C O M E

Milkman and Chang say the biggest behavioral 
effect of the diversity training was an increase in 
women seeking out mentors. 

presumably,” Juels added. “And then the decentral-
ization story begins to break down.” If the system is 
used to manage user identities, and the keys are sto-
len, “then there’s risk of things like identity theft.”

More Than Mobile Payments
With all the complexities that come with cryptocur-
rencies, why doesn’t Facebook just offer mobile pay-
ments of fiat currency, like WeChat Pay in China, 
M-Pesa in Africa, and Paytm in India? “Facebook 
wants [Libra] to be ubiquitous,” Werbach explains. 
“There is no existing fiat currency that extends 
beyond the territory of an issuing country.” For a 
payment system to be truly global, it has to be based 
on a cryptocurrency, he adds.

But the trouble with most cryptocurrencies today 
is that they lack price stability, are prone to be used 
for illegal activities, and seek to circumvent central 
authorities, among other obstacles that impede mass 
adoption. Libra was created to avoid many of these 
challenges, and its blockchain system also could 
become “a framework that will support many plat-
forms,” Werbach says. “Facebook has Calibra that 
will build on Libra. Amazon might come and build 
its own set of applications on top of Libra.”

A key selling point for Libra is its purported 
stability, since it will be pegged to a basket of cur-
rencies and other assets. However, “There are 
huge questions as to whether they can actually do 
it—whether this can actually be resilient in times of 
stress,” Goldstein said. “If everyone wants to con-
vert Libra into dollars or other currencies at the 
same time, this is effectively what we think of as 
a run.” Adds Werbach: “If there is a run on Libra, 
who is going to backstop it? That’s a relevant finan-
cial stability concern for central bankers.”

Other cryptocurrencies generally don’t pose 
a systemic threat to the financial system because 
they’re not fungible or widely used. Typically, cryp-
tos have “ingress and egress points” where hard 
currencies are exchanged for them and vice versa, 
Juels says: “If you want to buy something in the real 
world, it’s hard to do it with cryptocurrency.” Libra 
will be different.

Libra, at its heart, also bucks the libertarian 
ideals that have characterized cryptos. That means 
cryptos meant to “empower individuals [are] being 
co-opted by corporate concerns,” Goldstein said. 
While being governed by a handful of entities 
doesn’t have to be a bad thing, he notes, by the time 
Libra becomes permission-less, corporate entities 
will be so entrenched in the system that users will 
be dependent on them.

A big social goal for Libra is to reach the 
unbanked. Providing an easy payment mechanism 
that’s integrated into Facebook has the potential to 
make a difference in the lives of those with little or 
no financial access, Werbach says. But there is room 
for doubt. “The global financial inclusion is a harder 
problem [to solve] than it seems,” he notes, adding 
that people are “quite skeptical” that Facebook is 
truly motivated by social altruism. All of this could 
just be a cover for an expansion of its market power.

Thumbs Up or Down?
Werbach says that all the details for Libra haven’t 
yet been worked out, so much of the commentary 
about it should come with caveats. But on the whole, 
Libra gets a thumbs-up from him: “This is a bril-
liant idea for Facebook, because if they can pull it 
off, it can simultaneously address a whole series 
of challenges that they face,” such as being able to 
expand into payments and the rebuilding of trust 
in the company.

Werbach doesn’t see Libra supplanting financial 
institutions or central banks; rather, these could be 
validators on Libra’s system. “If Libra is success-
fully launched, I would expect many of the world’s 
major banks to be involved,” he says. “Banks have 
expertise in building services and applications on 
top of money. The fact that there is a new kind of 
asset and a new kind of entity doesn’t mean that 
banks have no value.” Besides, Facebook is under 
such pressure from antitrust regulators that any 
hint of it crowding out players in another industry 
would be viewed negatively, he says.

A silver lining is that Facebook’s entry into 
cryptocurrencies would hasten their regulation—
and thus give them more legitimacy over time. “I 
have felt for a long time that there needs to be more 
regulatory engagement with cryptocurrencies,” 
Werbach says. “Not to shut them down, but to actu-
ally transition them to become more trusted and 
widely used.” Scams, fraud, and theft are all prob-
lems that hinder wider adoption.

“Libra, by getting the attention of all of the 
world’s regulators … will hasten the coming of 
the regulatory resolution of cryptocurrencies,” 
Werbach says. These rules won’t benefit all crypto-
currencies, just the major ones like Bitcoin. Still, he 
adds, “In the long run, it will be good for the cryp-
tocurrency world.” �
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“�If everyone wants to 
convert Libra into 
other currencies at the 
same time, this is what 
we think of as a run,” 
says finance professor 
Itay Goldstein.
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$25
Billion
Amount lost by 
migrants each 
year through 
remittance fees 
— something 
Facebook hopes 
to reduce 
through Calibra, 
the online 
wallet for its 
cryptocurrency 
that the company 
plans to launch 
in 2020. Despite 
skepticism from 
lawmakers, 
Facebook says 
it aims to aid 
the nearly half 
of adults in 
the world who 
are unbanked 
or underbanked 
through its 
proposed 
services.
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“�Much of travel is 
doing something 
while doing 
nothing, which is 
perfect for serious 
soul-searching.” 
David Barudin W69, p.54
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later offered this advice on leaving the area: “Don’t 
try to find your way out the same way you came in.”

Equally enlightening was wisdom I received 
from an elderly grocer in a tiny Amalfi store. 
Discussing ingredients for marinara sauce, he 
held up a jar of anchovy juice. “Psst, psst, psst,” he 
said, indicating three drops, each containing gar-
lic, basil, and olive oil—the only seasonings fit for 
the sauce. (Oregano is too strong; cilantro—he 
shook his head—ruins it.) I bought the anchovy 
juice to remind me of the grocer’s view on keeping 
recipes simple, which has applications not only in 
the kitchen but also in narrowing down life’s oft- 
conflicting choices.

It wasn’t until later in my trip that a rail strike 
stranded me in Caserta on my way to Brindisi and 
Gallipoli, in the heel of the boot. Caught in a down-
pour, I ducked into a taverna to eat piles of boiled 
heads-on shrimp and drink beer with soccer fans 
watching Italy fail to qualify for the World Cup for 
the first time since 1958. A heartbroken crowd filed 
out of the bar, but I couldn’t help feeling like a win-
ner, grateful for the day’s detour. 

Upon leaving Caserta, I not only had a clear 
image of who and what waited for me back on the 
other side of the ocean, but also an appreciation for 
the time I had found to explore—both during my 

Give Me a Break
For David Barudin W69, taking time 
away from his career and the daily 
grind has proven invaluable at two of 
life’s major crossroads.

A 
s i  l ou nged at an outdoor café 
on the outskirts of Bologna’s Piazza 
Maggiore, I faced the city’s central 
basilica and the 12th-century towers of 
the oldest university in Europe. Other 
visitors milled about the entrance of the 

nearby Medieval Museum and a library wall with 
a photo gallery of World War II resistance fight-
ers. There was no rush. The ristorantes didn’t open 
till eight for dinner—some at nine, after the staff 
eats together. Until then, I was content to sip my 
Lambrusco Salamino and indulge in my antipasti 
of meats and cheeses.

Much of travel is doing something while doing 
nothing, which is why it’s the perfect outlet for some 
serious soul-searching. I journeyed to Italy shortly 
after retiring from a 40-year career in publishing 
and media sales to do just that. I packed lightly, 
making frequent stops on the Regionale trains and 
keeping a daily journal to help me find some clar-
ity at one of life’s major crossroads. (I missed my 
wife terribly, but she nixed traveling off-season 
with only a shoulder bag and no itinerary.) Upon 
retirement, I was in good shape financially but sur-
prised by the uncertainty I felt about how I would 
stay productive at the end of the career arc.

Taking to the road to navigate a turning point 
had proven valuable before. Roll tape back nearly 
50 years to an underachieving, unfulfilling year at a 
large company after my graduation from Wharton. 

Back then, in-house remedies for my malaise were 
grossly insufficient. The problem wasn’t an inabil-
ity to unplug outside the office, as is often the case 
today. I wasn’t aware of outside career counseling 
and couldn’t propose a learning sabbatical, which 
was prevalent in academia but unheard-of in the 
corporate world. The pressure I put on myself to 
stick with the job built up until I felt exhausted and 
finally realized a change was inevitable.

In the early 1970s, my baby-boomer option was 
to quit and devote myself to what was often per-
ceived as a dubious, narcissistic pursuit that was 
only slightly more accepted than the hippies drop-
ping out in the ’60s or the yuppies copping out later. 
I joined Volunteers in Service to America for a year, 
then spent a second year touring the country in a 
pickup camper and by motorcycle before finally 
bicycling coast to coast. Along the way, I started 
writing articles on my experiences for publica-
tions like Bicycling magazine, the Saturday Evening 
Post, and Sunday newspaper travel sections. Who’d 
guess that after B-school, a non-traditional route 
would lead to an entirely new career?

Decades later, after marrying my wife, raising 
a family, and completing that career, the big ques-
tion facing me in Italy was whether a travel break 
still could have the same revelatory effects. Genoa 
seemed to be a good first stop, because it was there 
that Columbus watched sails drop below the hori-
zon of the Ligurian Sea and was inspired to imag-
ine a new world. After visiting the explorer’s home, 
I was directed by the house docent toward the 
city’s historic district. “Don’t be afraid to get lost,” 
he instructed, which I promptly did in the maze of 
narrow cobblestone streets. A dark-haired barista 
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↑
A New View: 
Barudin above 
the Ligurian Sea 
in Italy. 

↓
Franklin Field 
Flashback:  
The author as 
a quarterback 
for the 1968 
Quakers.  

My travels confirmed 
that if you pay 
attention at any age, 
seemingly insignificant 
things compound to 
shape a way forward.

early career break and now in retirement. Together, 
my travels confirmed that if you pay attention 
at any age, seemingly insignificant things com-
pound to shape a way forward. I was reminded of 
that especially on my first day in Italy by both the 
Columbus House docent and a helpful barista. My 
notebook is filled with other such subtle pointers 
and oblique lessons on how travel really is as much 
about seeing inward as it is looking out.

While it’s common among professionals at any 
stage of a career—and even upon retirement—to 
feel stuck in a situation, it’s usually not until we 
feel exhausted, stressed out, and depressed that we 
pause long enough to realize something’s wrong. 
My breaks have proven that getting away from rou-
tine is undoubtedly effective for resetting priorities 
and a new direction. Careers today are longer and 
tend to unfold in chapters. For those with the means 
to step back from an unfulfilling circumstance—be 
it a job or otherwise—trust you’ll land safely. If you 
follow your heart, you’ll figure the rest out.

David Barudin W69 lives in Virginia with his 
wife of 37 years. He earned an MA in creative writ-
ing from Hollins University and has published his 
fiction, nonfiction, and poetry in literary, trade, and 
popular magazines.
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The Art and 
Science  
Of Business
A multidisciplinary approach—and 
inspiration from a Wharton alumnus 
—helped this undergrad plot a new  
and unique path.

L
i k e t h e m ajor i t y of students, I 
touched down on Penn soil from my home 
(in Dubai) with a life plan in hand: pursuit 
of a deep business education intertwined 
with physics. The stars in my eyes shone 
for a PhD and a material science academic 

career. However, as my freshman year unfolded, 
I didn’t have time to express myself creatively. 
Through an impactful project supported by the 
Sachs Program of Arts Innovation—developing 
visual representations of music through electrolu-
minescent materials—I was able to put my hands to 
use at the interface of arts and science. The experi-
ence convinced me to carve a unique path along my 
Wharton journey. 

My first semester back after freshman year, I 
was determined to take my craving for creativity 
and freedom into science, so I took a course on bio-

logical design taught by Weitzman School of Design 
fine arts professor Orkan Telhan and biology pro-
fessor Karen Hogan. I fell in love with the nascent 
field because it was what hippies dreamed about: 
using nature to heal nature. Biodesign revolves 
in part around the manipulation and engineer-
ing of “natural” life to create anything from art to 
green synthetic products. It’s also an extension 
of a changing philosophy and attitude toward the 
world: We’ve polluted in the name of progress, and 
we need better tools.

Synthetic biology is usually written about in 
purple prose, but many designers have made strides 
in democratizing genetic engineering. Penn has piv-
otal leaders in the field, including Wharton alumni 
such as Andras Forgacs WG05. Forgacs founded 
Modern Meadow, a highly valued synthetic biol-
ogy business that’s creating animal-free leather 
from genetically engineered yeast. The process 
of tanning leather makes it particularly difficult 
to work with for couture designs; in contrast, the 
malleability of the newly engineered textile allows 
it to be shaped into new forms. One of the company’s 
projects spoke to me: a t-shirt with synthetic leather 
strips that look like long paintbrush strokes. 

I was lucky enough to get an up-close look at 
Modern Meadow in the fall of my sophomore year 
as part of Wharton’s Industry Exploration tech 
trip to New York, run by management professor 
Ethan Mollick and student life director Lee Kramer. 
During the four-day excursion, we visited many 
successful startups launched by Penn alumni and 
heard the founders speak of their humble begin-
nings. Forgacs stood out for me as he shared his 
entrepreneurial journey and offered inspiring life 
advice, particularly regarding how his prior work 
in consulting affected his career trajectory.

Forgacs’s success left me inspired. The biode-
sign class was a wide-ranging experience, and the 
culture of the field was warm and encouraging, so 
I continued to work on projects after the class fin-
ished. Along with four other students, I presented 
at the MoMA this year as part of Penn’s team 
for the Biodesign Challenge. Our “Denimaize” 
group developed a sustainable denim-like fabric 
made from chemically treated corn-husk fibers 
in a flaxseed blend, which was then microbially 
dyed and relaxed with enzymes. Fashion houses 
will increasingly need alternative textiles and 
pigments, since many common materials aren’t 
biodegradable and their processing can be lethal 
for labor and ecosystems. Our goal was to help 
reweave the future of denim.

For all my work with science and design, I find 
the pursuit of business education is still essential, 
and it provides a platform for my creative expres-
sion. This past summer, I worked for a brand strat-
egy firm in New York and saw how applied art 

people  /  view from locust walk

impacts commerce: Companies with haphazard 
identities came to us to build a visual and verbal 
narrative around them. For example, a recently 
acquired consumer food appliance brand was in 
desperate need of a framework for its visual sys-
tems. We not only rebuilt the brand’s visual iden-
tity; we also created a compelling and wholesome 

brand voice. I had a tiny hand in the rebrands of 
Fortune 500 companies, major mergers and acqui-
sitions, and high-growth startups.

As I begin my junior year, it seems that all of my 
interests—business, science, and art—are coming 
together in a rich patchwork. My path may be off-
beat, but my rigorous Wharton education has led 
me away from my original plan to pursue a career in 
academia. It had a profound effect on me; analytical 
in high school, I’m now artsy. That shift has been 
cathartic and fulfilling. Thanks to my professors’ 
mentorship and talks from alumni like Forgacs, I’m 
more comfortable than ever living life outside the 
box. And I’m moving forward with the confidence 
to stitch together my passions.

 
Saif Khawaja W21 is from Dubai, UAE, concen-
trating in an individualized program in Innovation 
& Design at Wharton. He loves to DJ, take care of his 
plants, and practice mindfulness.

I fell in love with 
biological design 
because it was what 
hippies dreamed 
about: using nature 
to heal nature.

↑
Of His Own 
Design: The 
author (fourth 
from left) with 
fellow students 
from Penn’s MUSE 
Innovation after 
painting a 3-D 
mural on campus.

←
Creativity and 
Competition: 
Khawaja speaks 
with his 
Denimaize team 
at the Biodesign 
Challenge at the 
MoMA in June. 
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These Wharton grads who partner 
professionally and personally say their 
all-fronts teamwork is a winning strategy.  
By Janine White

Family 
Business

Rachel Cohen 
WG12 and Andrés 
Modak G12 WG12

Photograph by Spencer Heyfron
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With nearly 40 Snowe employees and 
their division of responsibilities, Andrés 
and Rachel directly manage separate 
teams. Acting professionally is a given, 
Andrés says, but adds, “The culture we 
built here is incredibly familial, and it’s 
very close-knit and collaborative.” 

Performance Review
Couples are driven to therapy over 
everything from tiffs about running 
the household to managing in-laws. 
Now imagine having to agree on a new 
sales strategy, or constructively cri-
tiquing your spouse—not over the best 
way to fold a fitted sheet, but about a big 
screw-up at the office. 

The Lerners say they’ve focused on 
supporting each other above everything 
else. “Mark was probably a better cheer-
leader to me than I ever could have been, 
to let me talk through each investment 
and whether the right thing was to stay 
the course or not,” Traci says. Mark jokes 
that they never needed to call a board 
meeting to resolve interpersonal issues.

However, Ada knows married 
startup founders who have stum-
bled over defensiveness, emotion, and 
accountability. “For us, it’s been really 
helpful over time that we’ve developed a 
shorthand and a certain amount of trust 
in one another where we can deliver 
feedback and both of us take a step back 
and say, ‘This is in the best interest of the 
company,’” she says. “The feedback isn’t 
judgment on me as an individual.”

That shorthand ends up being an 
advantage. “We save ourselves the time 
of needing to manage each other’s feel-
ings because we know the spirit of where 
it’s coming from,” Sachin says. “And that 
actually makes it really effective and effi-
cient for us to work together."

When they started Connected, Sachin 
had a lot of coding to do. “Ada always had 
questions for me about the various busi-
ness or marketing aspects of the busi-
ness. And so I ultimately told her: For 
me to be most effective as an engineer, I 
need large blocks of time when I can get 
work done,” he recalls. They adopted a 
common software engineering practice: 
During “daily stand-ups,” they catch up, 
help each other where they’re stuck, and 
set goals. They run Notejoy out of their 
home, so lunches turn into stand-ups, as 

do evening walks with their four-year-
old Havanese dog, Dexter. 

Andrés, too, has heard horror stories 
about thorny co-founder relationships, 
and counts himself lucky: He and Rachel 
can be very direct with one another. 
“We’re both pretty thick-skinned,” 
Rachel notes, “and I think that comes 
with the territory of entrepreneurship.”

 

Work-Life Balance
“I no longer call it work-life balance. I call 
it work-life integration,” Ada says. “We 
can have breakfast or go on a run, and 
in the middle of it, we might be talking 
about a sales deal or pricing strategy or 
product strategy, and there are no barri-
ers. It’s very fluid—which isn’t for every-
one, but it works so seamlessly for us.”

The “no email after 5 p.m.” rule 
doesn’t exist with these entrepreneurs, 
but they all point out that their work hab-
its function for them as individuals and 
in their respective relationships. That 
might mean, as Sachin recalls, talking 
next quarter’s goals while celebrating 

a wedding anniversary. Traci says she 
relates to that blurring of boundaries: 
“We could go out to dinner and say, 
‘Okay, we’re not going to talk about work 
at all,’ and I promise you, every time at 
dinner we ended up with something 
about the office or something about poli-
tics that affects the market.” 

Rachel and Andrés’s personal lives 
are embedded in the Snowe brand. They 
were inspired to start the company 
after getting frustrated while furnish-
ing their own New York City home— 
seeing high-quality goods that were 
outrageously priced and getting lost 
in piles of lower-end wares in big box 
stores. In 2017, they opened an interac-
tive showroom space in their home with 
no regrets. “That was a crazy, nutty idea 
that paid off in volumes, because our 
customers loved the experience, and it 
was incredibly powerful to share Snowe 
in a very intimate way,” Andrés says.

Instead of drawing hard lines 
between home and office, the Lerners 
juggled a business with raising four 
children in a totally coordinated fashion: 
They balanced school plays and busi-
ness meetings in a way that “made our 
life much simpler,” Traci notes. Blending 
their marriage with work, according to 
Mark, also helped them set a positive 
example and create a family-oriented 
company in an industry known for long 
hours and stress. “I think that invest-
ing environments are by their nature 
challenging, and there’s always tension 
because of the stakes that are there. We 
were able to avoid that by having differ-
ent priorities,” Mark says. Employees 
made it to their children’s Little League 
games and recitals, he explains, because 
“everyone saw that we modeled that.” 

In many ways, the blur between 
professional and personal means these 
couples end up with much bigger fami-
lies. The Lerners have lost count of how 
many times they’ve visited hospitals for 
the birth of a baby or helped employees 
deliberate over big life purchases like 
engagement rings and houses. Allison 
already sees the expansion of Sweet 
Paris in terms of family and says the 
entrepreneurs franchising the company 
do, too: “Part of the reason they want to 
be part of this is because it’s so personal, 
and it’s our family business, and it’s 
going to be their family business, too.” 

Profit Sharing
One of the trickiest tightrope acts in 
any relationship is money, and spouses 
who start a business together double 
that risk. Without a diversified income, 
Rachel says, “When you hit a low point, 
it’s just that much more pressure.” But, 
she adds, “I think at the same time, 
you’re that much more motivated to 
figure it out.” Research by Justin Craig, 
clinical professor of family enterprise 
at the Kellogg School of Management at 
Northwestern University, indicates that 
a focus on creating a legacy for future 
generations leads family-business entre-
preneurs to think about long-term sus-
tainability more than quarterly profits. 

Iván credits Sweet Paris’s success to 
Allison’s analysis and the Excel model 
she created for making sure they were 
on solid financial footing at home as 
well as with the company. Allison says 
her “finance concentration side” was 
wary when Iván suggested opening 
a creperie: “I thought, are you crazy? 
New restaurants have an 85 percent fail 
rate!” But she agreed to explore the idea 
and buy a crepe griddle for their apart-
ment kitchen; as the stacks of crepes 
grew taller, she was calculating costs 
and profit margin. One of the couple’s 
strategies has been to expand Sweet 
Paris by reinvesting 100 percent of their 
profits into the business and growing 
deliberately instead of taking on debt 
and ramping up quickly. “I think we 
definitely minimized that risk, at least 
in the beginning, when that fail rate is 
highest, by both of us keeping our day 
jobs,” says Allison, who has worked 
in investment banking and real estate 
development and is now dedicated to 
Sweet Paris. Iván is the executive vice 
president at resort developer Grupo 
Vidanta; the job offers a steady source 
of restaurant inspiration.   

The Lerners didn’t have much when 
they started out. They did have two 
young children to support, and they 
hit rough patches in the market. “Were 
the first couple of years really hard? 
Absolutely. Did we question the sanity 
of the decision we made? We did,” says 
Traci, who left a job as head of risk arbi-
trage for investment bank Dillon, Read 
and chose Baltimore as the new fund’s 
headquarters because she didn’t want to 
raise her children in New York City. “We 

weren’t worried about eventually being 
able to figure it out, but we weren’t sure 
it was going to work.”

 
Long-Term Strategy
A 2019 report from Wharton and City 
University of London examines emo-
tion’s role in entrepreneurship and sug-
gests that “hope trumps fear.” The study 
found friends stay committed longer 
to a venture due to their relationship. 
Though the researchers didn't focus on 
spouses or romantic partners, it’s not a 
leap to connect the dots to businesses like 
Snowe, Notejoy, Chesapeake Partners, 
and Sweet Paris. 

Rachel says she and Andrés are both 
so passionate about home, retail, and 
their customers that they can “geek out 
about it and talk about it forever.” They 
have plans (still under wraps) to release 
several new product categories. “We 
have lots of ambition and aspirations 
to continue to build and have Snowe 
become a household name,” Andrés says. 
Sweet Paris is also looking to grow after 
Iván and Allison invested in a different 

sort of expansion—three children in four 
years. Now they’re eyeing other Texas 
cities as well as markets in Southern 
California and Southern Florida.

By all indications, Notejoy isn’t 
likely to be Ada and Sachin’s last ven-
ture together. “I’m married to the per-
son that I consider to be my professional 
and life coach,” Ada says. “If I have 
a difficult negotiation, if I have to let 
someone go, if I’m about to go into a con-
versation that I find challenging, there 
are so many times in my life when I’ve 
turned to Sachin.”

 The Lerners expect to keep running 
their family business indefinitely. “What 
has guided Traci and me over the years 
is, if each of you puts the other person 
first, you’re never going to have a prob-
lem of consequence in your relationship 
—whether that’s at home or with a busi-
ness,” Mark says. “There are always 
going to be bumps in life. And if you’ve 
got a partner that you work incredibly 
well with, it just makes life better.”

Janine White is a freelance writer and 
editor based in Philadelphia.  

Modak and Cohen with some of their wares

Mark Lerner C80 W80 and 
Traci Shanbrun Lerner W81

“�The key to a 
successful working 
relationship with  
a spouse is to marry 
someone smarter  
than you,” says  
Iván Chávez W07.
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51 M a n y  m e m b e r s  o f  t h e 
Wharton graduate classes 
during the late 1940s and 

early 1950s were part of the 
“Greatest Generation.” Over their 
lifetimes, they had three careers: 
their first was in the service of one 
of the branches of the U.S. mil-
itary, serving in World War II or 
the Korean War; their second was 
their Wharton-based professional 
career; and their third was their 
“retirement career,” for which they 
drew upon their Wharton-based 
professional and business experi-
ence to improve the quality of life 
for their communities.

Currently, the 1951 Wharton 
graduate class includes the follow-
ing three-career members:

Joseph Soldo, one of the most 
distinguished in the class, was cap-
tured during the WWII Battle of the 
Bulge. As a German prisoner of war, 
he witnessed the bodies of the mas-
sacre at Malmedy and was sent to 
several prison camps. One of those 
camps was Auschwitz, where the 
prisoners were kept mostly locked 
in train cars. There, Joe saw Jewish 
people being gassed and cremated. 
His language ability in German 
and in the Slavic languages made 
him important as an interpreter 
during his time as a POW. After 
being marched to several German 
prison camps, he was liberated and 
returned to the U.S.

Joe then attended Wharton and 
received his MBA in 1951. His pro-
fessional career included working 
for General Atomic and General 
Dynamics and as an auditor for the 
USMC. His professional career cul-
minated with him serving as budget 
director of one of the largest coun-
ties in the U.S.: San Diego County. 
In addition, he had a strong entre-
preneurial inclination that led to a 
number of commercial ventures.

Upon retirement, Joe moved to 
Fresno to be close to his family. He 
was part of a POW honor flight to 
DC in 2018 and also was awarded a 
POW medal of honor. Joe has fond 
memories of Wharton and talks 
about his school days often.

David Skinner’s first career was 
as a staff sergeant in the First Infan-
try Regiment in Korea. When he 
returned to begin his professional 

career, he entered the Wharton 
graduate program concerned 
that the annual tuition was, as he 
reports, “a little over my head. But 
I was promptly informed that Penn 
only charged veterans what the G.I. 
Bill would pay and no more. To this 
day, I consider that policy to be very 
patriotic and forward-thinking by 
the university, and I appreciate it a 
great deal.”

Gerry Curtis’s first career was 
in the Korean War. Having grad-
uated from Wharton in 1951 with 
an MBA, he served as an auditing 
officer in the U.S. Air Force during 
the war, primarily in Alaska. This 
was followed by a 43-year career in 
the investment field with Kidder 
Peabody and Eaton Vance. During 
his retirement (third career), Gerry 
has written more than 180 editions 
of his own investment letter.

Joseph A. Zulfer enlisted in the 
U.S. Navy on May 2, 1945, and went 
into a training program in Gulfport, 
MS, which prepared him for his 
first career of servicing naval ship-
board radar and sonar equipment. 
It was during his period of U.S. Navy 
service that the highlight of his life 
occurred: Joe met his late wife, who 
was “the nicest person I ever met,” 
he says. Following his graduation 
from Wharton in 1951, Joe became 
a CPA and was a partner at Ernst 
& Ernst (now Ernst & Young). In 
retirement, in addition to golfing, 
Joe served on the special investi-
gation committee of the American 
Institute of CPAs. He also has been 
working with a company part-time 
for more than three decades.

As for me, my first career was 
as an electronic technician for the 
U.S. Navy air force at Clark Field in 
the Philippines, preparing for the 
invasion of Japan. The atom bomb 
changed the course of history, and 
the war with Japan came to an end 
quickly in September 1945. When I 
entered Wharton in 1950, little did 
I realize that Penn’s ENIAC, the 
world’s first electronic computer, 
would combine my naval elec-
tronic training with my Wharton 
education to shape my second 
career as a computer technology 
transfer agent for state and local 
governments and as a professor of 
public management at the Univer-
sity of Connecticut.

Upon retirement, my third 
career included being on the steer-
ing committee of the Wharton 
Graduate Emeritus Society. I’ve also 
been singing with the Farmington 

Valley Chorale in Connecticut. 
The accompanying photo shows 
me with my wife, Ruth, and Jerry 
and Tamara Queen at the chapel, 
where our concert of Duruflé’s 
Requiem, under the direction of 
the renowned CT choral director 
Dr. Ellen Gilson Voth, took place 
on June 9. 

Myron Weiner
weinerasoc@aol.com

52 Jack Smith passed away in 
2018. Because of his signif-
icant level of involvement 

in the Wharton Alumni Associa-
tion and his role in creating and 
guiding the Wharton Graduate 
Emeritus Society, his colleagues, 
family, and friends added a Jack 
Smith memorial bench to Locust 
Walk this past August. It’s an 
appropriate location for someone 
as devoted to Wharton as Jack was. 

56 Dave Oppen celebrated his 
90th birthday in March with 
four days of events with 

45 family members and friends, 
including me, DeWitt Peterson, 
in Pinehurst, NC. Isabel and Dave 
celebrated 60 years of marriage 
at the same time. Three daugh-
ters, Cathy, Elizabeth, and Becky, 
who live in Santa Barbara and San 
Diego, joined in the celebration. 
Dave moved to Pinehurst from St. 
Davids (on Philadelphia’s Main 
Line) 15 years ago and bought a 
home on course No. 1; he played a 
lot of tennis and golf up until three 
years ago. He and Isabel travel to 
the West Coast to see family and 
friends several times a year. They 
also get together regularly with 
a classmate, Andrew L. Robin-
son, who lives in nearby Southern 
Pines, NC. The Oppens welcome 
visitors to Pinehurst.

Fred Goldstein  says it has 
been a busy year for him and his 
wife. After almost 60 years in 
their house in North Stamford, 
CT, they moved to an apartment 
in downtown Stamford within a 
few blocks of movies, restaurants, 
a library, and a mall. No more tree 
care, lawn care, gardening, snow 
removal … about time at this age. 
They still go into New York several 
times a month for theater, music, 
museums, etc. Their last grandson 
graduated from Williams (third 
generation); Fred went to Reunion 
Weekend the following weekend. 

He saw Jim Moltz celebrating 
his 65th reunion from the college. 
Most other Williams–Wharton 
classmates have passed on.

Ivars Avots writes from Riga 
about Latvia and Vermont: “Micro-
breweries have reached a peak, and 
it is fun to explore them. There is 
the Red Barn in Danville, VT, just a 
few miles from our place. It is tiny, 
makes only a handful of beers, 
and opens for only a few hours 
on weekends.” But Ivars counted 
more than 100 cars in the field a 
few weeks ago. Also, he and his 
wife were in Paris when the heat 
wave hit, so they escaped to Brus-
sels, where it was much cooler 
and there were great beers. Cur-
rently, he is in Riga, Latvia, selling 
the lot where his childhood house 
stood until recently and, of course, 
finding some great beers.

I personally have had a busy 
year traveling and hosting. One 
granddaughter graduated from 
Georgetown with an MA in global 
resource management; her twin 
was married in Carmel Valley, 
CA; a week was spent at a SC 
beach; and a Navy ship reunion 
was held in Jacksonville. I hosted 
two jazz picnics with about 80 
guests at each one. I also visited 
old friends in North Jersey and 
the Adirondacks.

Please remember that all WG56 
mates are members of the Wharton 
Graduate Emeritus Society.

DeWitt Peterson
dpeterson53@comcast.net

Joseph Soldo WG51

Myron Weiner WG51 (le�)

58 For those in the Washington, 
DC, region, including North-
ern Virginia and Baltimore, a 

group of us Wharton emeritus folks 
have initiated a new effort in the 
metro area and are continuing the 
program to explore our common 
interests and generate closer ties 
to Wharton. As an affinity group of 
the Wharton Club of the National 
Capital Region, we are getting 
together quarterly for informal 
lunches and discussions and had 
a very successful kickoff lunch 
in June at the Hunter’s Bar and 
Grill in Potomac, MD. Attendees 
included Harry Ridenour WG65, 
Kersy Dastur WG71, Herb Chubin 
WG60, Tony Gallo WG63, Jesse 
Cantrill C63 WG73 and me, John 
Majane. As I write this, we are pre-
paring for a September event at the 
inn, which offers a relaxed atmo-
sphere and separate checks. No 
sense in paying for your neigh-
bor’s steak and three martinis. A 
cash bar is also accessible. Fare 
includes lunch specials and sand-
wiches, and a website is offered. 
All Wharton alumni prior to 1974 
and spouses/significant others are 
encouraged to come to the events. 
Our discussions are wide-ranging 
and have proven very interesting. 
We look forward to seeing you all 
at the next one. 

John Majane
jamajane@verizon.net

62 Mike Ippolito Sr. writes: 
“After graduation, I joined 
Mobil Oil in sales, followed 

by a brief stint in their treasurer’s 
department. I gravitated into a 
recruiting management position, 
which turned out to be the func-
tion where I would spend the next 
20-plus years, at Mobil followed 
by assignments with International 
Paper and Amerada Hess, both in 
NYC. I also served as director of 
career services at UNC-Chapel 
Hill’s Kenan-Flagler Business 
School for a two-year period and 
spent roughly 20 years in both full- 
and part-time career consulting 
assignments with Right Manage-
ment Consultants and Lee Hecht 
Harrison before retiring. Nothing 
earth-shaking, to be sure, but some 
enjoyable experiences working 
with some great people.

“Which brings me to my great-
est accomplishment … my family. 
My wife, Diane, has been a loving 

supporter during our 59 years of 
marriage and a wonderful mother. 
We are very proud of our children: 
son Mike Jr. WG92; daughter 
Dana and her husband, Chris Lee; 
and son Chris and his wife, Brigid. 
All have done well in their chosen 
careers and as parents of 11 chil-
dren who have brought much joy 
to their doting grandparents.”

James McKeon offers: “I’m 
now 87 years of age and in rela-
tively good physical shape. Three 
years ago, I retired from teach-
ing after 18 years at Western 
New England University, where 
I developed a joint program in 
entrepreneurship involving the 
business, engineering, and law 
schools. I served as director of 
the Law and Business Center for 
Advancing Entrepreneurship for 
three years. The enrollment in the 
capstone entrepreneurship course 
reached 100 engineering majors 
and 35 business majors. As a result 
of this course, the university owns 
six U.S. patents. Prior to my teach-
ing career, I was an executive for 
25 years with the Northwestern 
Mutual and MassMutual compa-
nies. I received my MBA degree 
in 1962 and PhD degree in 1969 
from the University of Pennsyl-
vania. During my pursuit of my 
PhD, I taught MBA courses at the 
Wharton School.”

Paul Schurr

63 Tony Gallo reports that his 
two-act play Mr. Morris! Mr. 
Morris! was performed to 

sellout crowds in historic Oxford, 
MD, a childhood home of our 
Founding Financial Father, Robert 
Morris. Tony also was executive 
producer of the worldwide pre-
miere of L’Ebreo (The Jew)—a play 
from 1614 written by Michelangelo 
Buonarroti the Younger—at the 
Cosmos Club in Washington, DC.

Cornelius O’Donnell
odonnell@stny.rr.com
Bob Blumenthal

64 I’m trying to improve the 
class contact list. If you are 
not receiving my semi-an-

nual emails and wish to receive 
them, please email your updated 
information to me.

Our class held the first 55th 
Reunion. Duane Sonneborn has 
volunteered to coordinate the 
60th Reunion. Stay tuned.

These people represented our 
class: Lynn and Duane Sonneborn, 
Isa and Paul Allersmeyer, Linda 
and Harold Kurfehs, Nancy and 
James Sanborn, Frank Carmone, 
Louis D’Amore, Charlie Decker, 
Mike Kearney,  Gene Rainis, 
Guran Tatlioglu, and Jeff White.

Duane wishes to thank Helen 
Formanes, who did an excellent 
job as our Wharton liaison for the 
last two Reunions. On Sunday, 
eight attendees went to the Union 
League for a brunch. The tab was 
picked up by Gene, who had made 
the arrangements.

Louis D’Amore was one of the 
winners of the Crandall Challenge 
Citation this year. Louis was nom-
inated for his work as founder and 
president of the International Insti-
tute for Peace Through Tourism. 
Through the Canadian firm, he has 
combined holding conferences, 
discerning trends, and developing 
parks. His conferences, summits, 
seminars, and workshops have 
brought together many public and 
private sector leaders. Filemon 
Berba and Ed Feulner were also 
nominated. Charlie Decker was a 
2018 recipient.

Hal Kurfehs was recognized by 
Marquis Who’s Who for his consistent 
leadership and creative approach 
through three distinct careers.

I N  T H E  N E W S

Michael Bolos WG11 L12 and fellow entrepreneur 
Jason Grohowski took their pitch to the Tank—and 

walked away winners. The DeskView founders appeared 
on ABC’s Shark Tank in May to showcase a set of 

minimalist standing desks that can be mounted to glass 
walls and windows. The deal: $150,000 from Kevin 

O’Leary for 20 percent of the company.

Herb Chubin WG60, Harry Ridenour WG65, John Majane WG58, 
 Kersy Dastur WG71, & Tony Gallo WG63
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Geoff Horwitz, after graduating 
early from our class, went to NYC to 
work for the CPA firm now named 
PricewaterhouseCoopers, then 
returned to South Africa in 1970.

Guran Tatlioglu’s new book, 
Hitler: Before and After, was pub-
lished late in March in Turkish. 
It covers various parts of Hitler’s 
life, mainly his personal life, his 
relations with women, his son, his 
elevation to power, his fortune and 
assets, and the Holocaust.

Paul Allersmeyer tracked down 
a place where Benjamin Franklin 
stayed near Göttingen University 
in 1766.

Ed Lyons
lyons.nonpub@frontier.com

65 Elli Streit and his wife, Linda, 
celebrated the Fourth of July 
in Normandy and London, 

visiting many of the beaches and 
museums. They were joined by 
many visitors from the U.S. It was 
a very moving experience that he’d 
strongly recommend.

Designated as an advanced 
practitioner by the Associa-
tion for Conflict Resolution and 

practicing 30-plus years in human 
resources administration, Arthur 
L. Finkle specializes in labor rela-
tions mediation. Listed in Marquis 
Who’s Who publications span-
ning categories such as American 
education, American law, and 
government, he has authored 
15 books, four book chapters, 
and 17-plus articles on human 
resources issues. Formerly direc-
tor of mediation for New Jersey’s 
Department of Personnel, he also 
teaches at Kean University and 
SUNY Empire State College. He is 
rostered as a mediator by the New 
Jersey Superior Court (mediator 
mentor) and MWI in Boston. He 
also serves as history/social sci-
ences editor and peer reviewer for 
merlot.org, reviewing educational 
websites. A member of Phi Beta 
Kappa, he now devotes his time to 
teaching and writing. He is trea-
surer for the Rotary Club of Shady 
Brook and leader of the Trenton 
Jewish Historical Society and the 
Jewish Heritage Museum of Mon-
mouth County. His recent books 
include Make America American 
and U.S. Immigration, 1833-1965: 
Amalgam of Ideals, Nativism and 
Foreign Policy.

Also recommended is that 
we all put our May 2020 Class 
Reunion on our calendars. It will 
be our 55th, and we hope to see as 
many of you as possible.

Dick Rappleye
dickrappleye@gmail.com

69 Charles Kurz II writes: “I 
am pleased to submit that I 
have been elected to serve 

as one of 24 trustees on the inau-
gural board of the Union League 
Legacy Foundation, which now 
is the charity of the Union League 
of Philadelphia that carries out 
the institution’s civic and phil-
anthropic work for its more than 
3,500 members. I have been a 
member of the club since 1970 
and currently am a life member. 
The private club originally was 
founded in 1862 as a patriotic 
society to support the policies of 
Abraham Lincoln.”

71 In 2018, Guillermo Schmid-
huber celebrated his 50th 
anniversary as a writer with 

the publication of two volumes. 
In total, his work spans about 
130 books or chapters written 

in Spanish and translated into 
English, German, and Portuguese. 
His writing has encompassed 
plays, novels, and business history, 
as well as research on more than a 
hundred lost documents belong-
ing to Sor Juana Inés de la Cruz, 
the colonial 17th-century Mexican 
author. He has become a well-
known writer and a full professor 
at the University of Guadalajara. 
Guillermo has three children and 
three grandchildren. “Being at 
Wharton gave me a wide sense of 
culture besides knowledge of busi-
ness,” he writes. 

Kathy Jassem
potatchip@yahoo.com

73 Jesse Cantrill joined John 
Majane WG58  and other 
Wharton alums in the inau-

gural meeting of members of 
the Wharton Graduate Emeritus 
Society within the newly formed 
Wharton Club of the National 
Capital Region. Unfortunately, 
some of the world’s major prob-
lems were left unresolved. The 
newly formed chapter includes 
Wharton alumni from the DMV: 
DC, Maryland, and Virginia. 
McClain Gordon and I, Eugene 
Aaron, are members of the WGES 
steering committee.

I have agreed to engage with the 
Whitney M. Young Jr. Memorial 
Conference co-chairs for the 46th 
annual conference on December 7. 
I have participated in the confer-
ence in previous years. The theme 
of this year’s conference is “Pre-
vailing Through Change.”

Eugene Aaron
eugeneaaron42@yahoo.com

78 Mike Cameron’s new fund 
is OmegaPoint Partners 
(omegapoint.io), a social 

impact and blockchain technology 
firm that exists to “do well by doing 
good.” Through a multi-company 
approach and by becoming directly 
involved in each company, Omega-
Point is able to minimize risk where 
most early-stage companies have 
failed in the past.

Stanley Fleishman and his 
wife, Martine, recently celebrated 
their son Adam’s graduation as a 
Wharton MBA, 41 years after our 
year. Stan hopes his son will one 
day do the same with his son! 

Brian Lenane recently moved 
from IT contracting for the federal 
government in Washington, DC, 
to the education field. He writes: 
“I work for the Nantucket Commu-
nity School as the adult education 
coordinator. We provide voca-
tional, language, and enrichment 
courses to our adult community. 
The school also offers summer 
camps, driver’s education, CPR 
training, and early childhood edu-
cation. Nantucket is an island 30 
miles off the coast of Massachu-
setts, and our residents appreciate 
local access to education. I am 
really enjoying being of service to 
our community. For more infor-
mation about the Nantucket 
Community School, please check 
us out at nantucketcommunity-
school.org.” Brian adds, “If anyone 
wants a great vacation getaway, 
consider visiting Nantucket.”

Brendan Reidy has the fol-
lowing update: “After receiving 
my Wharton MBA, I returned to 
the San Francisco Bay Area and 
launched a career in technology. I 
have served as co-founder of start-
ups and worked as an operating 
partner for a top-tier venture firm. 
Although I have lived in many 
places, I usually come back to the 
Bay Area, at least between ven-
tures. For the past 15 years, I have 
been a serial CEO and completed 
three successful turnarounds 
for private equity/venture firms. 
Most recently, I was CEO of Tel 
Aviv-headquartered Top Image 
Systems, where we had a success-
ful exit by selling to Kofax Inc., a 
Thoma Bravo portfolio company. 
I have also had four successful 
exits as an active board member. I 
have spent the last couple months 
helping Kofax with the integra-
tion, and although I had planned 
to take a short sabbatical before 
joining my next venture, I have 
instead accepted a role as a venture 
partner with ForgePoint Capital 
(the successor to Trident Capital).”

Phil Ritti is co-founder and 
CFO of Floracy Inc. in Nevada 
City, CA. The company manu-
factures full-extract cannabis oil 
for the relief of many ailments, 
including cancer, epilepsy, and 
pain. The company’s focus on the 
medicinal segment of the market 
differentiates it from many others 
that address the recreational 
segment. Phil says he is able to use 
experience gained in large and 
startup companies to navigate the 

Julia Turner WG78

Guillermo Schmidhuber WG71

complex and changing environ-
ment of the cannabis industry.

Julia Turner married Peter 
Oldham on July 6. She met Peter 
when she was singing in the choir 
at St. Alban’s church in Tokyo in 
1995, the first year she worked 
in Asia for Moody’s Investors 
Service. Julia says: “Peter and 
his wife Margaret and I remained 
friends. We three traveled together 
to visit Angkor Wat and Hanoi and 
visited each other in the places we 
lived, including NYC, Geneva, 
and Buck Lake, Ontario. Sadly, 
we lost Margaret to cancer. Peter 
and I have both retired, he from 
the Foreign Service of Canada 
and I from financial services and 
then working (briefly) as a min-
ister of word and sacrament. We 
now begin a new journey together. 
Kind regards to all.” 

Mel Perel
mperel@columbus.rr.com

79 D u s h y a n t  P a n d i t  w a s 
a panelist at the June 19 
Wharton Club of New Jersey 

presentation entitled “On Retire-
ment: Debunking Myths About 
Financial Advisors and Retire-
ment Planning Strategies.” I, 
Robert C. Schneider, attended 
the event.

S h a n n o n  S . S .  H e r z f e l d , 
Richard S. Green, Anthony J. 
Buividas, William Brouillard, 
Wilson Dorward,  Michael J. 
Howe WG78 GEE78,  Vicente 
Ariztegui ,  Ricardo Soichet , 
J o h n  E i n s p a n i e r ,  B o n n i e 
Henry, Julie Daum, Lynn John, 
Richard John, Stephen Hucal, 

Ron Porter, Emory Morsberger, 
C l a r a  P r e vo ,  K e i t h  S t o c k , 
Monica J. Posey, Andrew M. 
Heller, and I were among those 
who attended the 40th Reunion 
from May 17–18.

Monica has been president of 
Cincinnati State since 2016.

Andrew was presented with the 
Alumni Award for Distinguished 
Service by Wharton School Dean 
Geoffrey Garrett on May 17.

Timothy J. Boyce edited From 
Day to Day: One Man’s Diary of Sur-
vival in Nazi Concentration Camps.

Daniel I. Yatabe, who had been 
an administrator for United Phy-
sicians Association and worked 
for Blue Shield as well during his 
business career, passed away in 
August 2015.

Anthony J. Buividas was on the 
host committee for the April 2 “Power 
of Penn” event in Philadelphia.

I attended the March 14 “Power 
of Penn” event on Long Island. On 
April 9, I attended the AFGI Puerto 
Rico Bankruptcy Risk Summit in 
New York City, presented by the 
Bond Buyer. I also attended the 
New York State Economic Devel-
opment Council annual meeting 
May 22–24.

Bill Morrow recently joined 
Henry Posner WG82 and his wife, 
Anne Molloy, as well as Martha 
Cassidy WG82 and Anne Keating 
WG82 for a ride on Ferrocarril 
Central Andino. See more in the 
Class of WG82's notes.

In the Spring/Summer 2019 
issue of the magazine, this section 
included news that Paul Gell-
man’s Markon Pen and Pencil Inc. 
has a new trademark. The name 
of the trademark is Pencil Guy. 

Products with the name are fea-
tured on Amazon and Etsy.

Robert C. Schneider
bobschneider.regis72@
gmail.com

81 I, Alan Sooho, MD, have 
become the medical review 
officer for the Boston Veterans 

Affairs Healthcare System. I verify 
the results of employee drug tests 
in support of a drug-free workplace. 
A new career in my eighth decade!

Alan Sooho
soohoalan@gmail.com

82 In July, Martha Cassidy, 
Anne Keating,  and Bill 
Morrow WG79 joined Henry 

Posner and his wife, Anne Molloy 
WG79, for a spectacular ride up, 
across and back down the Andes on 
Ferrocarril Central Andino (FCCA), 
a freight railway in which Henry’s 
firm, Railroad Development 
Corporation, is a principal share-
holder. FCCA operates the second 
highest railway in the world, from 
the Pacific port of Callao and Lima 
to Cerro de Pasco and Huancayo 
on the altiplano in Peru, reaching 
15,692 feet above sea level. Con-
struction started in the 1870s, and 
FCCA is recognized as one of the 
top railway engineering marvels 
of the world, climbing the Andes 
with 68 tunnels, 55 bridges, and 
nine switchbacks/zig-zags.

Helen Fox-O’Brien
hfox@cpg.org

84 Thank you to everyone who 
attended the 35th MBA 
Reunion. The Power Tools 

made it back, and their perfor-
mance made our Saturday-night 
dinner a huge success. My addi-
tional thanks to all the classmates 
who responded to my frequent 
requests to donate to the Wharton 
Fund. We set records for class par-
ticipation and dollars donated for 
a 35th Reunion.

Anne Punzak Marcus has con-
tinued to focus her “second” career 
on the area of disabilities. After 
being a Harvard Advanced Lead-
ership Fellow for 2012 and 2013, 
she formed Exceptional Lives, a 
not-for-profit organization that 
provides an online platform to 

help families and caregivers of 
children with disabilities access 
information about available ben-
efits and services. Content is 
state-based, and Exceptional 
Lives currently operates in Mas-
sachusetts and Louisiana. Anne 
was excited to see her goddaugh-
ter, Virginie Perraudin WG19, 
daughter of classmate Rhonda 
King Perraudin, graduate from 
Wharton in May!

Scott Dell writes: “I do appre-
ciate your efforts on behalf of 
WG84! From the Wharton Fund, 
to Reunions, to LinkedIn main-
tenance,  you ARE making a 
difference!! Has been a while 
since communicating with my 
fellow WG alumni! Lots of good 
things happening personally and 
professionally. This past month, 
I successfully defended my dis-
sertation and have now officially 
earned my doctorate (DBA) from 
the University of Wisconsin-White-
water. I had already completed two 
masters, an MBA, and an MAE in 
educational technology; obtained 
my CPA; worked for the Big 8 (now 
called the Big 4, which means 
I’ve been around a long time); 
and participated, and continue to 
participate, in a number of entre-
preneurial endeavors, including 
opening, operating, and selling. 
I served full-time as the account-
ing program director for the past 13 
years at Marian University in Fond 
du Lac, WI, after adjuncting for 20 
years in Madison before taking on 
that full-time role. My passion con-
tinues to be business and higher 
education: teaching, learning, 
and growing. I am relocating to 
a warmer climate in South Caro-
lina this coming fall due to family 
health issues of my wife and spe-
cial-needs son. I will miss the 
four seasons in Wisconsin, where 
I have lived for the past 30-plus 
years. (I will have to adjust to no 
snow, escaping minus-50-degree 
temperatures, and an extended 
motorcycle riding season, but 
am willing to make those sacri-
fices for my family.) I will miss 
more the students, friends, col-
leagues, and mentors that I have 
learned so much from. I am also 
looking forward to my new teach-
ing position at Francis Marion 
(a different Marian) University. 
As an AACSB institution, it has 
a very strong business program 
that I am excited to become an 
active part of. We are an hour from 

Back: Bill Morrow WG79 & Henry Posner WG82 
Front: Martha Cassidy WG82, Anne Keating WG82, & Anne Molloy WG79
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Myrtle Beach (self-proclaimed golf 
capital of the world, including 
two bike weeks, fall and spring) 
and two-ish hours from Hilton 
Head, Charleston, and Savannah. 
If you make it to the area, please 
make sure to get in touch! I am 
also available to catch up with on 
LinkedIn. Looking forward to con-
tinuing opportunities for keeping 
in touch. —Dr. Scott.”

Tom Beecrof writes in: “I’ve 
decided I’m far too young to 
retire, so I’ve taken on the role of 
CFO for Omni Tanker, a manu-
facturing business in Australia. 
They are using an innovative and 
patented process to create a new 
composite structure to make tanks 
for transporting hazardous chem-
icals. Their tanks are lighter, more 
chemical-resistant, more durable, 
and more versatile than traditional 
steel. Fast-growing, expanding 
into the U.S. and Europe, and a fun 
place to work.”

Rohan Paul offers: “My wife 
Nirmalini and I, with our two 
young adult children, enjoyed 
our visit to Italy this summer. We 
discovered that all had attained 
drinking age (in Europe, at least), 
so we enjoyed Italian wine as a 
family. Also, for the first time, the 
children were absorbed for hours 
in multiple museum visits without 
resorting to electronic devices. 
And finally, Dad was no longer 
the ‘village idiot,’ as the children 
started asking adult questions I 
could actually answer. After our 
last stop in Rome, Nirmalini went 
to Australia to visit family; I did the 
same for Malaysia; Tanisha, our 

daughter, went to LSE for summer 
school; and Naveen, our son, went 
to start his first job at PNC/mid-
dle-market investment banking 
in Philadelphia.”

Debbie Origer reports: “I am 
still living in Destin, FL, on the 
weekends and enjoying my view 
of the Gulf and the bay from my 
condo, with a bit of cycling and 
paddleboarding. On weekdays, 
I live in Pensacola, FL, where I 
have been president of the Clear-
way Pain Solutions Institute, a 
private-equity-funded pain-man-
agement physician practice, since 
February 2018. My son, Trent, also 
lives in Destin but will be relocat-
ing soon. I long for the downtime 
I enjoyed while a part-time, inde-
pendent consultant for the prior 10 
years. No more days filled with fun, 
exercise, travel, and living in the 
present! Wishing everyone health 
and happiness.”

From Caroline Glackin: “The 
fifth edition of my and Steve Mar-
iotti’s Entrepreneurship: Starting 
and Operating a Small Business 
was published by Pearson this 
year. I’m serving as vice presi-
dent of the North Carolina Center 
for Economic Empowerment and 
Development (NC CEED).”

Wendy (Li) Spector reports: 
“Although I haven’t been a good 
alumna in terms of keeping up 
with class activities, I was very 
happy to visit with Cheryl David-
son  in Toronto recently.  We 
decided it was more than 20 years 
since we had last seen each other, 
although we have both faith-
fully kept each other up-to-date 

through annual holiday letters. 
Other intermittent contact has 
been maintained with Ben Rose 
in Chicago and Carol Ramsey 
and Anne Punzak in Boston. 
Other than that, my connection 
with Wharton has been tenuous, 
partly because I left the corporate 
world completely after only about 
10 years. Now my husband, Jon, 
and I are both semi-retired and 
living in Woodstock, VT, where we 
have just enough work to provide 
structure to an otherwise hedonis-
tic and self-centered lifestyle. We 
are not yet grandparents, as only 
one of our four boys is married. We 
look forward to another wedding 
in January, but both daughters-
in-law are doctors in training, so 
grandchildren will be several years 
down the road.”

Paul van de Wal writes: “Like 
many of you, I have started (already 
some time ago) transitioning from 
the mid-career rat race into more 
contemplative and/or mentoring 
roles. This is definitely less stress-
ful and financially lucrative, but 
so much more rewarding from a 
human perspective, with time to 
enjoy wife, kids, family, friends, 
former colleagues, hobbies, sports, 
investments, etc. I plead guilty to 
occasionally falling back in our old 
mold by accepting interim CFO, 
CXO, or business transformation 
roles. These are intense periods 
of, say, six to nine months … and I 
love them! A few words on this for 
our U.S. friends: Given our less flex-
ible labor markets, the concept of 
‘interim management’ is quite hot 
here in Europe, where it has proved 

to be an effective solution for 
quickly drawing on external exper-
tise to address operational issues. I 
currently reside in Cannes, in the 
south of France, with my wife of 36 
years (not her age!) and would be 
happy to reconnect with any of you 
should you be in the neighborhood 
on vacation and/or a business trip. 
Don’t be shy.”

James E. Phipps says: “After 
almost 25 years of legal practice 
in Portland, ME, plus 10 years of 
managing Maine’s private non-
profit vision rehabilitation agency, 
I retired to live on Lake Chapala 
in the mountains of west-central 
Mexico near Guadalajara in June 
2017. My legal practice involved 
counseling tax-exempt charita-
ble organizations on 501(c)(3) and 
Medicare compliance, as well as a 
host of Maine state and local tax 
exemption and corporate matters. 
After leaving legal practice in 
2007, I was engaged to lead the Iris 
Network, Maine’s statewide non-
profit vision rehabilitation agency. 
Along with Gisele, my wife of over 
40 years, I now enjoy a long-antici-
pated retirement on Lake Chapala, 
where we actively support various 
educational and cultural causes 
fostering career opportunities for 
Mexican youth and young adults, 
as well as international travel and 
cultural exchange.”

Joan Estes Lindskog writes: 
“I have become a shareholder 
and board member in Scandina-
vian Content Group. SCG is a new 
Swedish company in film, TV, 
and drama production. Its found-
ers are behind some of the most 
well-known brands in Swedish 
film and television. My role, aside 
from that of an investor, is to act as 
the conduit between SCG and the 
Hollywood and streaming media 
communities. I will remain based 
in Santa Barbara/Los Angeles 
and will travel more frequently to 
Stockholm, where my son, Bjorn 
Alexander Lindskog, is a student 
at Uppsala University.”

Alan Winters is incredibly 
proud that his eldest daughter, 
Sloane, after two years of teaching 
in the Mississippi Delta for Teach 
for America, a couple of years in 
Nashville with Comcast, and three 
years with WeWork, most recently 
in San Francisco, is now a member 
of the Wharton MBA Class of 2021! 
Of course, he’s also very proud of 
his middle daughter, Haley, who is 
a freelance social media producer 

WG84 Reunion

in L.A., and youngest daughter, 
Rose, who is getting her master’s 
in speech therapy at the Univer-
sity of Colorado, Boulder. Alan 
continues to enjoy his post-hedge-
fund years, with a mix of executive 
coaching, investing, and (mostly) 
recreational activities!

From Walter Cain: “Last fall, 
my new firm, WaCa Design, pro-
duced a pop-up art exhibit called 
DEMO-DEMO. We transformed a 
gutted loft apartment in midtown 
Manhattan into a temporary art 
gallery, with room-size sculp-
tures made from all the detritus 
from the demolition of the space. 
It was a protest piece highlighting 
the unsustainable cycle of dispos-
ing of bulky construction detritus 
in landfills and rebuilding with 
carbon-heavy new materials. It 
illustrated both the bulk of these 
materials and the potential for 
reusing them in architecture. We 
had hundreds of visitors during 
Open House New York weekend. 
Several classmates attended the 
show, and we also got some press 
attention.” 

Patti White offers: “I am excited 
to share the news about my latest 
startup company, which is launch-
ing a one-minute malaria test and 
the most affordable, accurate 
sickle cell diagnostic. This is the 
third company with my biomedi-
cal engineering co-founder where 
we have developed technology for 
underserved communities. We 
started Hemex Health in 2016, and 
it has been an intense three years, 
with technology development and 
clinical trials in India and Africa 
(hemexhealth.com). On the per-
sonal side, I live in Portland, OR, 
and am married to Steve Semi-
nario WG85. We have two children 
in their mid-20s, and my daughter 
graduated from Wharton’s Hunts-
man Program three years ago.”

Sharon Keld  writes: “ This 
summer, I have been working 
in American Citizen Services at 
the U.S. embassy in Abu Dhabi. 
In addition to routine passport 
renewals and consular reports 
of  birth abroad, I ’ve visited 

Americans in prison to make sure 
they are treated well; visited Amer-
icans in the hospital; and worked 
on deaths, custody cases, financial 
assistance, welfare/whereabouts, 
romance scams, and emergency 
passports. Be careful out there 
when traveling, but know that the 
nearest U.S. embassy or consulate 
might be able to assist you!”

Patty Meagher  says: “Still 
living in Darien and enjoying my 
work with entrepreneurs who are 
changing the world. On the family 
front: One daughter is in gradu-
ate school out in Oregon, getting 
her MFA (so nice out there … she’s 
never coming back!), and the 
other is working at OceanX Media 
in NYC, helping inspire people to 
love our oceans and take better 
care of them. (She invited me on 
a scuba boat that was travers-
ing French Polynesia … amazing, 
spontaneous trip. This ‘parent-of-
young-adults’ thing can be really 
fun!) On the work front: One of my 
startups is NeuroEM Therapeutics, 
where I am an adviser for strategy 
and corporate finance. Our man-
uscript was just published in the 
Journal of Alzheimer’s Disease, and 
the press release followed: ‘Alz-
heimer’s Memory Loss Reversed 
by Easy-to-Wear Head Device.’ 
Keep your fingers crossed that our 
upcoming pivotal trial supports 
this first, very encouraging study. 
There is definitely new hope for 
the millions suffering from Alz-
heimer’s disease. (Can you tell 
I’m really loving this work?!) Feel 
free to share widely. We want to 
spread the word … and the hope. I 
think the world needs a little good 
news. Sorry I missed our Reunion, 
especially the Power Tools. Heard 
it was great!”

Larry Bartimer
bartimer@thepsg.com

85 I n v e s t m e n t  a d v i s e r 
Greenwich Investment Man-
agement appointed Drew J. 

Collins, a managing director and 
portfolio manager at the firm, to its 
board of directors. 

86 Our thanks to Clark Cal-
lander for submitting the 
following update: “Much has 

transpired in the past year. After 
nearly 17 years at GCA, the invest-
ment banking firm I co-founded 
in 2003, I have moved off the 

leadership team to become a senior 
adviser. I am now focusing my 
attention on a real estate invest-
ment company I started, Albany 
Road Real Estate Partners, and am 
one of four managing partners. So I 
have moved from being an agent for 
my clients to being a principal on 
my behalf and that of my investors.

“My children are now all adults. 
One is in medical school at Tulane, 
planning to marry another medical 
student soon. Two are out of college 
and working in their respective 
industries. The last one is at Yale 
and will graduate next year.

“My partner of now 35 years, 
Elizabeth, is well, and after the 
transition of no children at home 
is spending her time on reposi-
tioning our life and activities in 
other directions.

“ We had a  gre at  event  at 
Carolyn Rogers’s home a few 
months back—lots of fun with the 
local group.”

L i k e  t h e  C a l l a n d e r s ,  m y 
husband, Dave, and I (Elizabeth 
Wilkins) are empty nesters. Now 
that our son, John, has gone off to 
college, my halcyon days of sitting 
around eating bonbons have come 
to an end. I am now working as the 
practice administrator for my hus-
band’s veterinary practice. While 
Doug Brown and Craig Knebel 
were generous with their advice 
to sell to a PE firm while multiples 
were high, vets are not keen to work 
for corporate practices. Dave’s seen 
too many vets jump ship shortly 
afterward. Of course, now that I’m 
running things, maybe my husband 
will quit anyway, but we’re both so 
busy that I rarely see him at work. 
It’s been interesting learning a 
new industry while managing the 
business so Dave can focus on prac-
ticing veterinary medicine. I have 
a great boss and flexible hours, 
so I won’t be resigning as class 
correspondent—unless declin-
ing subscriptions and ad revenue 
force me to. Like Vik Malhotra, I 
wasn’t fond of pets before I met my 
spouse. Maybe Vik and I should 
start a club called IPALS: Indif-
ferent Partners of Animal-Loving 
Spouses. Actually, I have developed 
an appreciation for cute little dogs, 
so I encourage Vik’s wife, Mary, not 
to abandon hope!

Speaking of hope, we antici-
pate seeing Clark and all the rest 
of you empty nesters at our 35th 
Reunion in 2021, along with all 
other demographic groups who 

may or may not have attended 
Reunions past. Kirk Hachigian, for 
one, promised he would finally join 
us. I’m expecting him and regular 
Reunion attendee Greg Davis to 
bring their buddies Chris Dolan 
and Wayne Kawakami along, even 
if they have to drive them there in 
a golf cart. Get ready for a swing-
ing time!

Elizabeth Wilkins
thewilkyway5@aol.com
David Bigelow

wharton.upenn.edu

87 Dear Wharts,
Whenever I am looking for 
some factual information 

on which to base my Class Notes, 
I send an email request, as many 
of you know. For those of you who 
never receive my electronic entreat-
ies, enjoy that good feeling of peace 
and solitude now, because it’s not 
going to last much longer.

If you do not get an email from me 
once a quarter, please send an email 
to me. Preferably now, while you’re 
reading this column, so that you 
can plead temporary insanity later 
because you were under the influ-
ence of a sophomoric classmate 
whose bag of marbles gets lighter 
every day. I will then add you to my 
list of WG87 contacts, thereby pro-
viding you with the opportunity to 
practice using your email program’s 
“block sender” function.

So, here’s what you missed if 
you’re one of those lucky people 
whose email address I don’t have. 
My 92-year- old mother (644 
years old to Lorne Greene), Diane 
Hoffman, recently broke three U.S 
records in the 100-, 200-, and 400-
meter dash for women 90-plus. 
Her time in the last category also 
broke the world record by more 
than two seconds, equating to a 
distance of two and a half feet. 
(Just kidding, mom. Sorry I didn’t 
clean up my room this morning, 
too.) Other than being incredibly 
proud of my mother, I got the idea 
of asking my fellow Wharts about 
their level and types of physical 
activity. (I also want to pump my 
own tires by saying that I hold the 
U.S. record for the Taco Bell “dash-
to-the-restroom” event.)

Some of the questions I asked in 
my email included:

What do you do to (try to) stay 
in shape?

Paul Greenberg WG87
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What’s your favorite physical 
activity? (Walking to the refriger-
ator for a pint of ice cream counts, 
by the way.)

When’s the last time you engaged 
in physical activity?

When’s the last time you punched 
someone for asking you to engage in 
physical activity?

  How often do you engage in 
physical activity? Daily? Weekly? 
Monthly? Annually? When’s the last 
time you went outside?

How often do you talk about 
engaging in physical activity?

Do you know what physical 
activity is?

Do you or a loved one suffer from 
physical activity?

How often do you watch others 
engaging in physical activity?

A s  yo u  c a n  i m a g i n e,  t h e 
responses ranged the gamut, from 
“I am currently running the Ultra 
Platinum Really Long Marathon 
(a 12-month running race, provid-
ing a break of two hours a day, so 
it’s not as bad as it sounds)” to “30 
minutes of walking twice a week” 
to “No exercise, per the orders of 
my doctor, Ronald B.K. ‘Wendy’ 
McDonald” to “Matt: Just … stop!”

I got emails from Laura Peter-
son  and Tom Wiese ,  whose 
exercise regimens are unknown, as 
they didn’t have time to submit an 
update. Hoping to hear from you 
before the next issue!

Paul Greenberg  is  appar-
ently an animal, as well as an 
avid cyclist and runner. In fact, 
the day he replied to my email, he 
had biked 58 miles, which many 
of you will remember from your 
middle-school geography class is 
approximately one-quarter of the 
Earth’s diameter. Apparently, he 
started in Connecticut and found 
himself in Barcelona before he had 
taken his first sip of water. This 
year, Paul has won three duathlons 
(which is either a combination of 
cycling and running or pie-eating 
and sleeping … I can’t remem-
ber) and placed third in his age 
group and 17th overall in a recent 
national competition. In 2017, he 
came in fourth in the Standard- 
Distance Duathlon World Cham-
pionships as part of team USA, 
and he has been a USA Triath-
lon All-American for the past six 
years! In September 2020, Paul will 
be competing in the world cham-
pionships in Amsterdam. Check 
out the photo (page 77)! I believe 
the gizmo Paul’s holding onto 

increases or decreases the speed 
of the bike’s motor. (Not sure why 
he told me not to write about that.) 
Paul adds: “I retired from the dis-
tressed-debt business several years 
ago and sit on a bunch of boards of 
companies and nonprofit organi-
zations. I’ve been married to Ellen 
(Coons) Greenberg WG88 for 28 
years. Our two children are gone 
from the house and are (mostly) 
financially independent. We travel 
a lot and go to plenty of music fes-
tivals. When we’re not traveling, 
we are still living in Westport, CT.” 
Here’s another inspiring update, 
from Satjit Dhillon: “By the grace 
of God, I’ve been inclined toward 
motion from childhood; off and on, 
I have been exercising and jogging, 
even though I’ve been plagued 
by debilitating asthma from the 
age of 16! My children have seen 
me dumb-belling and skipping 
from the time they opened their 
eyes, and I continue to treadmill 
in addition to walking the dog in 
the mornings and evenings most 
days! The result is that (i) I’m able 
to manage even the most problem-
atic ‘asthma’ days by treadmilling 
after nebulizing; and (ii) I have kids 
who are into exercising regularly!”

And here’s another beauti-
fully written update from Jim 
Higgins that needs no embellish-
ment. “Continuing my glide into 
retirement, I recently became a 
garden docent (yeah, I had to look 
that one up) at Hillwood, Marjorie 
Merriweather Post’s 25-acre estate 
in northwest Washington, DC. 
Drawing from my background in 
architecture, years spinning stock 
stories to clients, and love of horti-
culture, I regale visitors with tales 
of Marjorie Post’s remarkable life, 
set against the backdrop of her 
beautiful gardens.”

“Last week, for the first time 
in ages, I got physically active. 
The running was surprisingly 
easy. The hard part was keeping 
my horsey friend from slowing 
to a walk,” Ann Manning writes. 
“I also get my pup to vicariously 
exercise for me by throwing a ball 
(with a glass of wine in the other 
hand). The secret to physical 
fitness is delegating to those with 
four legs.” Very true, Ann. Also, 
I purchased super-heavy wine-
glasses a year or so ago, and my 
biceps are now ripped! Fun fact: 
The number of sips required to 
drain a standard bottle equates to 
over 100 reps.

Of course, many of us shy away 
from exercise because of its many 
negative by-products, such as 
increased cost of living (e.g., pur-
chasing the necessary clothing, 
such as a shirts, shorts, and sneak-
ers); increased CO2 production 
from panting; body odor; excessive 
physical wear and tear; decreased 
advertising revenues for media 
content companies; etc. Take John 
Steward. Please. “Jeff Montgom-
ery did outlaw physical exercise 
on The Monty during her inaugural 
sail along the Amalfi coast in June 
to help keep his Wharton guests—
Nikki and Todd Freeman, Karen 
and John Steward, Tammy and Ed 
Crawford, Fabienne Serfaty and 
husband Timothy, and Bjorgol-
fur Thorsteinsson WG83—fully 
focused on the Italian essentials 
of food, wine, and song. Jeff can 
provide full-color and incriminat-
ing photos.” I’m not going to go 
there with that last sentence. Jeff, 
we would love to see those photos 
and promise to share them with no 
one. And just so you don’t think 
John is a sloth, he did pay the piper 
by doing some bike-racing the fol-
lowing month at altitude.

D on Price  returned a few 
months ago from RAGBRAI (Reg-
ister’s Annual Great Bicycle Ride 
Across Iowa) “with six Boulder 
friends (450 miles in seven days)” 
and as you’re reading this will have 

gone on an autumn “bike trip in 
Germany (barge at night and bike 
during the day … Moselle River 
area). Also, non-exercise, I am 
now president (volunteer) of the 
USS Colorado Submarine Associa-
tion, a nonprofit group supporting 
the crew and family of the newly 
commissioned USS Colorado (SSN 
788). I have been making trips 
from Boulder out to New London, 
CT, for things like commission-
ing and various events, using 
my vast PowerPoint skills to now 
make presentations about the boat 
for groups in Colorado like Cub 
Scouts and elementary schools 
and Rotary clubs—finally getting 
some payoff for the Wharton edu-
cation.” I was going to submit my 
own update, telling you that I 
changed the front tire on my bike 
all by myself after it inexplicably 
popped when I sat on the seat. I 
really need to stop working these 
monster 20-hour weeks and just 
make the time to get some exercise.

“Since the last time I answered 
your frantic call I droned on about 
new job, new title, etc., I’ll take a dif-
ferent approach this time. For the 
past four years, a group of old guys 
and gals have been getting together 
at my house to play guitar, mando-
lin, bass, ukulele, and bongos, and to 
sing ’50s, ’60s, and ’70s tunes. (Were 
there any songs written after 1980?) 
We came together online by sheer 

I N  T H E  N E W S

Kate Gallego WG12 was sworn in as the mayor of 
Phoenix this spring, becoming the second elected 

woman to hold the position. Before becoming mayor, 
she worked for utility company Salt River Project and 
served on the Phoenix City Council for several years. 

chance and have become the best 
of friends. Who would have thunk 
it? Typical tunes include ‘Ripple’ 
(Dead), ‘Dead Flowers’ (Stones), 
and ‘Proud Mary’ (CCR).” Sounds 
like Gerard Vecchio is exercising 
his hands, fingers, and vocal cords. 
I like the low-impact approach to 
staying fit, Gerard. Smart man!

I had a great back-and-forth 
with Tom Curtis. Although our 
email  exchange ended with, 
“Matt, please don’t ever contact 
me again,” I felt like Lloyd Christ-
mas in Dumb and Dumber when 
I  replied, “So, you’re telling 
me there’s a chance!” Tom’s 
responses to my questions were 
pretty hilarious. What does Tom 
do to stay in shape? “I join my 
teenage children in the gym and 
follow them down a ski slope, 
usually resulting in a feeling of 
humiliation.” For physical activ-
ity, Tom lifts “a dry gin martini to 
[his] mouth—two olives, please.” 
The last time Tom engaged in 
physical activity? “Last night. 
And it wasn’t in the gym. I think 
you know what I mean.” The last 
time Tom punched someone for 
asking him to engage in physical 
activity was “yesterday afternoon, 

and it was my gym instructor, 
because he forgot my almost-
16-year-old son was not present 
and I’m almost 60.” Tom’s being 
modest; he exercises daily—“in 
the three -minute walk from 
the carpark to my office.” For 
Tom, physical activity is “bodily 
movement of any sort other than 
blinking and talking.” By George, 
I think he’s got it. Finally, Tom 
admits to watching a boatload 
(“boat” being a substitute for a dif-
ferent four-letter word) “of sports 
on the big-screen at home. Like a 
lot. Any sport. It’s an Aussie thing. 
From cricket to snooker. Oh, job? 
I buy office, industrial, and retail 
real assets and manage them in a 
plethora of investment syndicates. 
I love what I do, and I’m sadly a 
workaholic.”

 “I’m a squash addict,” writes 
Ken Hewes, “which I picked up 
from my mother, who won the 
National Collegiate Squash Cham-
pionship after having her three 
kids and learning the sport on her 
own at State University of New 
York (SUNY) at Fredonia. I play 
three to four times a week. I play 
through injuries, including rehab 
from open-heart surgery, double 

vision (vertical diplopia), a bad 
shoulder, and assorted sprained 
knees and ankles. Before my 
second marriage, my Match.com 
profile name was SquashGuy. 
Last week, I missed a work con-
ference call because I was playing 
squash.” Ken reminded me that he, 
Wistar Wood WG88, and I won 
the Manufacturers Hanover busi-
ness school squash tournament 
our second year, not long before 
Manny Hanny collapsed. If there 
were others on that team, please 
let me know. My memory is shot. 
(I still play a fair amount of squash, 
which is not great for the body but 
beats getting hit in the face by 
one’s opponent’s racquet any day 
of the week.) Ken’s son graduated 
in May from UMass Amherst and 
moved to Oakland, CA, to work at a 
biotech startup, Berkeley Brewing 
Science. (I don’t think I have to 
know anything else about that 
company to want to invest. The 
website looks awesome, too.)

Jean Luning-Johnson exer-
cises almost every day, whether 
she swims, jogs, bikes, or does hot 
yoga, reformer Pilates, or aerial 
yoga. Yes, I had to look up aerial 
yoga, and it’s exactly what you 

think. They push you out of a sin-
gle-prop airplane at 500 feet, and 
if you remain completely relaxed, 
you get only a little bruised when 
you hit the ground. It takes a lot 
of practice, and apparently very 
few people stick with it. “I really 
don’t love exercise, but I love 
that feeling when I finish. I’ve 
seen what happens to sedentary 
people, and it ain’t pretty. I’ve been 
on a plant-based diet for a couple 
years, trying to avoid eating crea-
tures who have parents! My energy 
levels are up, but the rest of my 
family is less than enthusiastic. 
Big news: We have a granddaugh-
ter born this spring! We’re over the 
moon. We continue to travel as 
much as we can stand, because if 
not now, when?”

From Lon Cross: “I put work 
on hold in 2018 and focused on 
taking care of my parents, who 
had retired to a home on a lake in 
northwest Arkansas back in 1984. 
My dad passed away in August 
2018 at the age of 98. My mom 
(92) chose to move into an assist-
ed-living arrangement. I originally 
planned to sell the house on the 
lake. Instead, I chose to keep the 
house. I’m now living in northwest 
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Betsy Bassis writes: “I was very 
sad to miss the Reunion. I’m still 
living in London since moving 
here 19 years ago. It seems a long 
time since Whalasa days; I’m 
afraid my Spanish is more than a 
little rusty!

“My partner, Milton, and I have 
been together now for 17 years, 
thanks to an introduction from 
fellow Whartonite Daniel Borrego 
WG98. We have been blessed with 
two beautiful girls. After almost 
15 years in the energy industry, 
I moved to the public sector five 
years ago. Just this past March, I 
joined NHS Blood and Transplant 
(the national blood and organ 
donation service) as its new chief 
executive. I can honestly say it’s 
the best job ever! Here’s hoping I 
can make our next Reunion.”

Brett Hurt writes: “Data.world 
just won its fourth annual Best 
Place to Work award in Austin and 
its third Best for the World award 
as a Certified B Corporation. Our 
startup investments are also 
going well, and as Hurt Family 
Investments, we are in 72 start-
ups and 21 VC funds now. Rachel 
recently started high school 
at Westlake. We can’t believe 
our ‘little girl’ is in high school! 
Debra and I celebrated 23 years 
of marriage in Greece, where we 
went on our honeymoon, but this 
time with two kids in tow, Rachel 
and Levi. It really led us to think, 
‘Wow, how much has changed in 
23 years and since the Wharton 

years.’ We also got to steal away 
to Hawaii, just Debra and I, while 
the kids were in camp. The 20th 
Reunion was awesome, and it was 
an honor to speak about entrepre-
neurship there.”

Geoffrey Williams
geoffreyfw@yahoo.com

01 Andrei Floroiu wanted to 
share: “I had a baby (finally!) 
on December 1: Eva Amelia.”

And Lei Chen notes: “I have 
been a broker with Corcoran, a 
New York City real estate firm, 
for three years and am part of the 
top-performing Carrie Chiang 
team, which has annual sales of 
$500 million. If you have any real 
estate needs in New York City, 
please do not hesitate to reach out 
to me.”

James Fields

Sujata Bhatia
snbhatia@yahoo.com

Hi, Cohort K! Jenny and I (Amy 
Peterson) hope this note finds 
you all healthy and happy. So, we 
recently heard from the awesome 
Mr. Justin Barney! He wrote: 
“After 18 years in Silicon Valley 
since we graduated from Wharton, 
I’ve moved back to my hometown 
of Portland, OR. If anyone stops in 
Portland, please look me up!” I’m 

sure there are many Cohort K’ers 
who will take him up on that offer! 
In the meantime, cheers to our great 
Cohort. Please do drop us a note and 
let us know how you’re doing! 

Amy Peterson
amyalmeida2420@gmail.com 
Jennifer Cobleigh
jacobleigh@yahoo.com

Allison Catalano writes that she is 
in the last year of her PhD program 
at Imperial College London. Her 
research centers on individual and 
team dynamics of learning from 
failure in environmental conser-
vation organizations. In addition 
to publishing her research in 
various peer-reviewed journals 
and speaking at conservation con-
ferences, she recently completed a 
facilitation certification from Fail 
Forward (failforward.org) and is 

excited to launch a series of work-
shops helping organizations (not 
just in the conservation sector) 
more effectively learn from failure.

Ty Jagerson reports that he 
is still at Google X, where he is 
working on the development of 
new energy solutions.

Paul Sternlieb
paul.sternlieb.wg01@
wharton.upenn.edu

02 Lan Kang reports: “After 
living and working in Shang-
hai for 16 years, I moved to 

Palo Alto in August. I was accepted 
as a fellow at the Stanford Distin-
guished Careers Institute and will 
be there for one year. It is an excit-
ing program and is still relatively 
new. My area of interest is around 
‘the impact of longevity on people 
and society.’”

WG99 Cohort A Reunion

Ben Katz has launched Haven 
Coliving, a health and wellness 
community living company based 
in Venice. Steve White intro-
duced Ben to his co-founder and 
is an adviser to the company.

Donna Raziano has won the 
Barbara Bell, MD Memorial Award 
for distinguished service in the 
field of geriatric medicine from the 
Eastern Pennsylvania Geriatrics 
Society, American Geriatric Society.

Jason Berr y  and Michael 
Reginbogin are doing well and 
enjoying DC. They now have three 
thriving restaurants open and two 
new concepts opening in the next 
nine months. Jason requested that 
“anyone in DC should look us up!”

Last but not least, we received the 
following update from Matt Zaklad: 
“The Zaklad clan is going strong and 
doing right by my learning team 
name ‘Bullseye.’ Elias is practicing 
archery under the tutelage of his 
shiny-headed dad. Younger Milo is 
a wizard with a pen, and wife Laura 
is producing comedy, arts, and com-
munity programs.”

Chris Simpkins 
ChrisSimpkins1@yahoo.com

Luca Zerbini and wife Briana 
recently welcomed to the world 
their second son, Alessandro. Luca 
shared, “Our eldest, Leonardo, is 
totally in love with him, and we 
are incredibly grateful and happy.” 
Professionally, Luca is leading a $1 
billion business unit at Amcor, 
a global packaging company, 
where he drives their sustainabil-
ity agenda. After the birth of his 
sons, sustainability has become 
an even more personal commit-
ment to leaving a legacy of a world 
with no waste. Luca also serves on 
the board of companies pledging 
to align to the U.N. Sustainable 
Development Goals, providing 
support from a strategic, finan-
cial, and managerial perspective 
as a nonexecutive independent 
board director.

Finally, Luca says, “I was sorry 
to miss the Wharton London 
Global Forum but was at the 
bell-ringing ceremony for the 
listing of Amcor on the NYSE. If 
you happen to be in Zurich, please 
come visit. We have space to host 
you, with a nice lake view!”

I, Jenise Tate, enjoyed hearing 
fellow classmate Anne Bailey 
speak on confidence at the annual 

Forte MBA Women’s Conference. 
“Last year, my working relation-
ship with Forte afforded me a most 
pleasant surprise when Amy Orlov 
C88 G99 and I reconnected through 
one of Forte’s Women Lead events.” 
Many of you will recall that Amy 
was director of admissions when 
we were students. “It was a pleasure 
working with her on the academic 
services advisory board and in a 
couple other capacities then. It’s a 
joy collaborating with her now as 
we work on our purpose of advanc-
ing women in business.” 

Jenise Tate
jtate320@gmail.com

03 Greetings! Great seeing 
many of you at last year’s 
Reunion. I had the chance to 

catch up with Christine Harada 
recently in Los Angeles. Chris-
tine has taken her sustainability 
work into the private sector, where 
she is now president of an impact 
investing firm called i(x) invest-
ments. They focus on investing in 
areas of human need (e.g., climate 
change, gender equality, etc.) 
while providing top-tier returns. 

Daniela Matson writes: “We 
are coming up on our fifth year in 
Europe and our third year living 
in the U.K. (Buckinghamshire). 
It’s a great place to live, and we 
are enjoying the British country-
side, proximity to London, and 
being a quick flight away from 
loads of fabulous European des-
tinations. Our daughter, Gioia, is 
about to enter Year Five. She loves 
dance, singing, the guitar, and 
lots of sports (especially netball 
and swimming). I am still active 
in the health-care space, with a 
busy independent-consultant 
practice working with companies 
throughout Europe and the U.S. I 
work from home, which is ideal 
and allows me to be very involved 
in Gioia’s school, to support my 
husband’s challenging work travel 
schedule, and to babysit our new 
Bernese mountain puppy, Barolo. 
Life is good!”

Gladys Chen
gchen14@gmail.com

04 Jacob Susman sends news 
from NY: “Twelve years after 
founding OwnEnergy (which 

was later sold to EDF Renewables, 

where I had been leading origina-
tion for roughly the last four years), 
I’ve left to found Mission Driven 
Capital Partners LLC. Jodi and I 
recently celebrated the bat mitzvah 
of our eldest daughter, Joela (which 
was why I missed the Reunion), 
and our youngest also ‘graduated’ 
fifth grade! We are still in Brooklyn 
after all these years … come visit.” 
Congratulations, Jake! Best wishes 
to your new business!

Chen Stöckli 
chen.stockli@gmail.com

Nick Kittredge writes: “Katie and 
I are back in the States (Atlanta) 
after a five-year adventure in 
Brazil from 2008–2013. I’m going 
for the WG04 longest job tenure—
still with Prologis, with whom I did 
my summer internship way back 
when. Got back to Wharton to 
guest-lecture on warehouse/logis-
tics investments this year.”

And an update from yours truly, 
Erica Seidel. Seventeen years 
ago (can you believe it?!), when 
we started at Wharton, my learn-
ing team discussed our vision 
and goals. I still remember what 
my teammate Takaaki Tsubaki 
from Japan said: that he saw our 
learning team as a source of friend-
ship and business advice over the 
course of our careers. It was with 
great joy that Takaaki and I met 
up for dinner in October while I 
was in Tokyo on vacation. I was 
not surprised to hear that several 
of us from Cohort F have visited 
with Takaaki in Japan. Great to see 
our Cohort connections spanning 
decades and continents! 

Erica Seidel
erica@ericaseidel.com

Stephen Hartley writes: “Robert 
Miller and I recently got together 
in Tampa with our sons. The boys 
played in the pool while Robert and 
I enjoyed several adult beverages 
and waxed lyrical about all the tries 
we did not score for the Wharton 
Wharthogs rugby team. I’m still in 
the medical technology industry—
also a part-time sock model—and 
Robert has a desk he sometimes 
uses at Raymond James.” 

Andy Wickless
andy.wickless@gmail.com Daniel Ng WG15 & family
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