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A Charitable Gift Annuity is a great way to make a gift and receive guaranteed payments 
for life – benefiting YOU today and Wharton in the future. Use a Charitable Gift Annuity 
to increase your income now or in retirement, obtain income and estate tax benefits, and 
now more than ever, make an impact on the future of Wharton.

How it works:
• Fund your CGA using cash, securities, or real estate.
• The University will provide an attractive annuity rate and guaranteed payments for 

your life or the life of a loved one.
• The remaining principal will benefit the program at Wharton you choose.

Annuitant Age 55 60 65 70 75 80 85 90

Annuity Rate 4.3% 4.7% 5.1% 5.6% 6.2% 7.3% 8.3% 9.5%

Charitable Deduction+ $7,513 $7,988 $8,912 $10,040 $11,439 $12,341 $13,943 $15,547

Annual Payment $1,075 $1,175 $1,275 $1,400 $1,550 $1,825 $2,075 $2,375

*Minimum gift amount $10,000.
+Deductions will vary with the IRS Discount Rate at the time of your gift. Assumed rate 3.4%. Charitable Gift Annuities are not investments and are not 
regulated by the insurance department of any state. Not intended as legal or tax advice. Consult your personal tax advisor.

SAMPLE RATES FOR A $25,000* CHARITABLE GIFT ANNUITY ON A SINGLE LIFE

May we write YOU a check?

Contact us today to request a personalized illustration.

215.898.6171    grege@dev.upenn.edu    giving.wharton.upenn.edu/estate-and-gift-planning

As of July 1st, 
CGA payout 

rates have 
increased!
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news  /  indicators

�

Ticker

FORTY
Percentage of U.S. alumni who met up 
informally in the past year

1 IN 3
Respondents who have taken part  
in a Wharton-related program in the 
past year

88%
Respondents who didn’t know they’re 
eligible for a 25 percent discount on 
Wharton Executive Education programs

THREE
New specialty compensation reports 
available through Wharton MBA Career 
Management that alumni can use as a 
resource in offer negotiations (Private 
Equity, Hedge Fund, and Startup)

THREE-QUARTERS 
Respondents who spoke with at least 
one fellow Wharton alumnus over the 
past year

9 IN 10 
Alumni who have engaged with 
Wharton in some way—whether through 
reading a School email, connecting with 
a classmate, or attending an event

53
Percentage of international alumni who 
met informally with other alumni in 
the past year

73
Overall Net Promoter Score—
considered “world-class” by global 
standards

TWO-THIRDS 
Alumni who read Wharton Magazine in 
the past year

4 OUT OF 10 
Alumni who are aware of Wharton 
career services offerings

Illustrations by Mark Nerys

Survey 
Says
The numbers are in from 
Wharton’s 2017 alumni 
survey, which was designed 
to measure engagement and 
gather career data and was 
completed by more than 9,000 
respondents. Among the key 
findings: Wharton graduates 
are loyal, connected to the 
School and each other, and 
hungry for new research.

#1
Wharton topic of most interest to 
respondents: leading-edge research 
(followed by recent or upcoming 
alumni events)

50+
Industries for which Wharton has 
gathered alumni compensation data

100%
Increase in MBA alumni median total 
compensation from one-to-five years to 
15-to-20 years post-graduation

news  /  photo gallery

On the Scene 
From California to Taiwan, Wharton  
alumni gather around the world.
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news  /  regions
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Wharton’s  
Global Impact

�

Milestone Meeting
c{| twx ¤{|t? hfT
The Wharton Women’s Summit celebrated 
its 20th event in September and pulled out 
all the stops to deliver a star-studded day of 
panels, workshops, keynotes, and conversation 
at the Union League. Among the highlights: 
Wharton People Analytics executive director 
and host of Women@Work on Wharton 
Business Radio Laura Zarrow moderated a 
conversation with Susan Somersille Johnson 
WG91, CMO of SunTrust Banks, and Match 
Group CEO Mandy Ginsberg WG01. (For more 
on Ginsberg, see page 65.) 

Nonpartisan Policy Making 
jt§{|¢z¨£¢? WAVA? hfT
The first Penn Wharton Budget Model Spring Policy 
Forum drew a sold-out crowd to the U.S. Capitol 
Visitor Center in June. Sessions featured a government 
data deep dive with Steve Ballmer, former Microsoft 
CEO and founder of USAFacts, which is powered by 
the Penn Wharton Budget Model; PWBM director 
and Boettner Professor of Business Economics and 
Public Policy Kent Smetters talking advances in public 
policy modeling; and legal studies and 
business ethics professor Kevin Werbach 
examining blockchain’s potential for 
government use. For insights from the 
panel on cybersecurity, see page 34.

Thought Leadership on Tour 
g£~­£? ]t¤t¢
A new season of Joe Talks events kicked off 
in October at the Imperial Hotel with rapid-
fire faculty presentations on transformation 
in the mobility sector (John Paul MacDuffie), 

protecting the integrity of 
algorithms (Philip M. Nichols), and 
nation branding (David Reibstein). 
Each Joe Talks is followed by a 
reception with industry thought 
leaders, alumni, and faculty. Missed 
out on Tokyo? Check the Joe Talks 
website for details on the lineups 
for Philadelphia, Miami, New 
York, Washington, and São Paulo, 
running January through June.

Two Schools, One Alliance 
Y£¢¨t|¢xu xt©? Y¦t¢vx
In August, Wharton announced the renewal of its 
strategic alliance with INSEAD by extending its 
partnership through 2021, which will mark the 
20th year of the Wharton-INSEAD Alliance. Led 
by Wharton Joshua J. Harris Marketing Professor 
and Baker Retailing Center academic director 
Thomas S. Robertson and Gavin Cassar, research 
director of the INSEAD-Wharton Alliance, the 
collaboration encompasses a broad range of joint 
worldwide activities spanning six campuses: 
MBA and PhD student exchanges; collaborative 
research and teaching initiatives for faculty and 
doctoral students; and faculty exchanges.

Global Forum Goes to Asia
f{t¢z{t|? V{|¢t
The 53rd Global Forum kicks off for 
three days in Shanghai on March 7. 
The organizing committee—led by 
chairman Joe Tian WG98 and honorary 
chairs Yu Gang GRW90 PAR20 and 
E-House chairman/CEO Zhou Xin—is 
welcoming the Global Forum to their 
city for the third time. For registration 
and an up-to-date schedule of speakers 
and programming, visit the Shanghai 
Global Forum website.

Pitch Perfect 
`©¡ut|? \¢w|t
Cricket devotee Aayush 
Tapuriah WG17 couldn’t 
find a bat that delivered on 
performance, reliability, 
and style, so he started a 
company to make his own. 
For more, see page 10. 
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Examining Emerging Economies 
U£z£¨º? V£ £¡u|t
Alumni and students enjoyed a dinner reception as part 
of a Global Modular Course, “Conducting Business in 
Emerging Economies: Colombia,” in May. In attendance at 
the event were Ziv Katalan, adjunct professor of operations, 
information, and decisions and managing director of 
Wharton Global Initiatives, and Philip M. Nichols, Joseph 
Kolodny Professor of Social Responsibility in Business and 
professor of legal studies and business ethics.
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And It Feels So Good 
ft¢ Y¦t¢v|§v£? hfT
Fall is the season for reunions if you’re a proud alumnus 
of the MBA Program for Executives. WEMBA San 
Francisco gathered in October for a weekend that included 
a cocktail reception, an alumni pub, a family brunch, 
and Joe Talks. Not to be outdone, East Coast WEMBAs 
enjoyed a full slate of programming and celebration two 
weeks later in Philadelphia.
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affords him a close look at the league’s 
Madden NFL Club Championship. “We 
like the aspirational nature of these tour-
naments,” Breeden writes in an email. “A 
fan can go from their couch to represent-
ing their favorite team to being crowned 
a champion.” 

Christian Dieckmann G06 WG06 
thinks e-sports could be well positioned 
to offer fans experiences that traditional 
sports can’t rival. Dieckmann, chief strat-
egy officer at the live entertainment tech 
company 3D Live, argues that e-sports 
tournaments are typically held in spaces 
that aren’t built to showcase video games. 
Growing demand could lead to the con-
struction of more e-sports-specific ven-

ues that offer immersive, mixed-reality 
presentations of the games. “Most people 
out there who don’t have kids or don’t 
play video games won’t see this tidal 
wave coming,” he says. “But it is com-
ing.” (Add the e-sports community to the 
growing list of those affected by violence 
and reexamining security measures: In 
late August, a 24-year-old gamer named 
David Katz opened fire at a Madden tour-
nament in Jacksonville. Katz, who report-
edly had a history of mental illness, killed 
two competitors, Taylor Robertson and 
Elijah Clayton, and wounded 10 others 
before turning a gun on himself.)  

Count Dan Schwab W91 and his 
brother, Michael Schwab W85, among 

the few who did realize that a paradigm 
shift was under way. The Schwabs are 
co-presidents of the Pennsylvania-based 
D&H Distributing Company, a $4 bil-
lion technology distributor that counts 
Microsoft, Dell, Sony, and HP among 
its vendor partners. “Three to four 
years ago, we saw an inflection point 
start to occur,” Dan Schwab explains. 
Technology manufacturers began 
investing more money in features that 
hard-core gamers craved: monitors with 
faster refresh rates, machines with stag-
gering processing power. More and more 
people wanted devices that were tailored 
(or could be) for extensive tournaments. 
“It was almost like the space race,” he 

THE END  
OF THE  
BEGINNING?
Comcast doled out a reported $20 
million last fall for a franchise in the 
Overwatch League, which debuted this 
year and focuses entirely on the epon-
ymous dizzying, team-based shooter- 
adventure game. But the newly chris-
tened Philadelphia Fusion was the last 
team to join the league and had to franti-
cally play catch-up with everybody else. 

“The first 60 or 90 days, we didn’t 
take one day off,” Tucker Roberts says. 
A manager and marketing team needed 
to be hired. Visas had to be arranged for 
the Fusion’s 12 players, who came from 
all over the world: South Korea, Israel, 
Finland, Spain, Russia. Comcast housed 
the new teammates in a 7,000-square-
foot mansion in Burbank with a personal 
chef. The team missed the preseason; the 
regular season ran from January to June. 

This wasn’t Roberts’s first foray 
into e-sports; he interned for Activision 
Blizzard in 2011, when he was still study-
ing at Wharton, and handled logistics for 
gamers appearing at a Call of Duty con-
vention in Los Angeles at which Kanye 
West performed. “I had never been to an 
e-sports event,” Roberts says, “and just 
thought, ‘Wow. This is kind of cool.’” 

In giving its 12 franchises geographic 
roots—from Dallas and San Francisco 
to Shanghai and Seoul—the Overwatch 
League bore a slight resemblance to tra-
ditional pro sports. But all of the teams 

  “We like the   
  aspirational nature of   
  these tournaments,”   
  says  Garrett Breeden   
  W16, the NFL’s   
  e-sports manager.   
  “A fan can go from   
  their couch  to being   
  crowned a champion.” 

T{xtw £y ¨{x Zt¡xM 
`x¡ux¦§ £y ¨{x 
_£¢w£¢ f¤|¨đ¦x 
vx xu¦t¨x ¨{x|¦ 
v{t¡¤|£¢§{|¤ «|¢A

played their matches in a Burbank 
arena. Roberts hopes that will change 
over the next few years as teams put 
down roots in their home cities. “We’ll 
make our move to Philadelphia. We’ll 
have an e-sports venue, but not just 
some converted space,” he says. “I can’t 
wait to have home games.” The team has 
already started cultivating a footprint 
in the city, hosting watch parties as the 
Fusion made an unlikely run through 
the playoffs. Teams in other cities like 
Boston and Los Angeles worked from a 
similar playbook, inviting fans to have a 
beer together and watch their squads on 
big-screen TVs. (In September, the new-
est Overwatch franchise was purchased 
for Washington, D.C., by entrepreneur, 
investor, and tennis team owner Mark 
Ein W86.)

That the Fusion made it to the finals in 
its first year seemed a continuation of the 
divine luck that shined on Philadelphia’s 
normally miserable professional sports 
teams for most of 2018. More than 22,000 
fans filled the Barclays Center for two 
days in July, and plenty were rooting for 
the Fusion. Play-by-play announcers 
narrated the matches as they unfolded 
on massive monitors above the crowd; 
the Fusion and London Spitfire play-
ers battled to escort a payload through 
a medieval-looking town or defended 
their positions from attack in a futuris-
tic realm. 

By the time the last on-screen avatar 
suffered its fate, London beat the Fusion 
soundly, but that seemed fitting. (Rocky 
lost his first fight with Apollo Creed, 
after all.) As the spectators streamed 
towards the exits, two men stopped to 
reflect on what they’d watched. John 
Weiss, a 26-year-old in an Allen Iverson 
jersey, and his pal, Chuck Patterson, 
were dazzled, plain and simple. “It was 
amazing,” Patterson said, with a wide 
grin. Weiss, meanwhile, is an intense 
gamer who knows what it’s like to get 
strange looks when discussing his pas-
sion. To him, the packed arena and the 
loud, euphoric crowd meant something 
more, something deeper—they served as 
proof that a cultural transformation was 
under way. “I feel vindicated,” he said.

David Gambacorta is an investigative 
reporter at the Philadelphia Inquirer and 
a freelance writer.

says. “They’ll get the early indicators, 
and they’ll invest ahead of the curve.” 

Schwab’s company helped put 
Harrisburg University of Science and 
Technology on the e-sports map last 
year, co-sponsoring the creation of an 
e-sports program at the school and an 
elaborate theater at the nearby Whitaker 
Center for Science and the Arts. The 
university now offers 15 scholarships 
for e-sports players and will host a two-
day e-sports festival and tournament 
this fall. “You could close your eyes and 
look out five years from now and see this 
as being like March Madness,” Schwab 
says wistfully. “This is going to be a 
major phenomenon.”
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More Than Money
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ideas  /  whiteboard

At the Whiteboard 
With Matthew 
Bidwell
Cutting through conventional wisdom  
on when (and why) to change jobs

P 
eople want good jobs that pay well. They want 
to work for organizations that fit with their values 
and abilities. But how often should they change 
jobs? Wharton Associate Professor of Management 
Matthew Bidwell drew from a course he teaches, 
Understanding Careers and Executive Labor 

Markets, for a lecture on when to leave and when to stay put.
“There's never a safe answer to whether you should or 

should not move,” he says, citing a cautionary trend from the 
financial industry: Analysts who change employers may be 
serving the same clients and covering the same companies, 
but every time they move, they’re less likely to be rated a top 
analyst, at least initially. 

It’s true in medicine, too. What makes a surgeon good? 
According to Bidwell, it’s not just how many operations he 
or she has performed in total. When surgeons start doing the 
same procedure in a new hospital, their patients’ mortality 
rates go up even though they’re doing identical work. “But 
they’re doing it with a different surgical team,” says Bidwell. 
“That matters to the outcomes.”

Across all industries, “It can take two or three years to get 
up to speed,” he notes. “You’re building new relationships and 
learning the culture.” During this period when a new employee 
is underperforming, management might wonder why the orga-
nization was willing to pay so much for a laggard—and decide 
against a raise for a couple of years. 

In a 2011 career survey of Wharton MBA alumni, “We were 
able to look back and see how many people moved jobs and how 
many grew internally,” says Bidwell. “We found that when 
you move jobs, you get an immediate pay raise, so you would 
assume changing jobs more means you make more money.” 
But there’s a catch: You get the pay raise when you arrive, but if 
you underperform, you’re less likely to get the raises you would 
have been awarded at your former company.

Bidwell offers advice on when it might be time to change 
companies and when you’re better off moving up internally: 
“We’ve found that you’re more likely to be hired into executive 
jobs if you have functional breadth—and moving firms is one 
way to get that. So moving to build your résumé is good if it 
does so by giving you breadth.” In fact, he says, most success-
ful executives have worked for just two or three companies in 
their careers. They developed the skills they needed through 
internal promotions, not by job-hopping. —Louis Greenstein

Should I Stay or Should I Go?
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The Greatest 
Global Terror 
Experts at the Penn Wharton  
Budget Model forum in Washington 
examined cyber warfare and what,  
if anything, can stop it.

T
he july indictment of 12 Russian 
intelligence officers by the Justice 
Department for interfering in the 2016 
U.S. presidential election underscores 
the severity and immense reach of cyber-
attacks like no other techno-sabotage in 

history. To influence the election’s outcome, author-
ities said, these agents hacked into the computer 
networks of the Democratic Party to get informa-
tion and strategically released it on the internet. In 
the private sector, companies have to step up their 
defenses against cyberattacks that are becoming all 
too common.

Against that backdrop, fighting cyber threats 
has never been more important. This is the greatest 
terror threat to the U.S. economy, but policy makers’ 
responses have moved at a snail’s pace, according to 
high-ranking cyber-security and risk management 
experts who spoke at a panel discussion on cyber 
risks at the Penn Wharton Budget Model’s first 
Spring Policy Forum, held last June in Washington, 
D.C. Experts called for greater awareness of cyber 
threats at all levels, an inclusive approach to pro-
tect all parties affected, and steps to “harden our 
defenses to make the cost too high for the payoff to 
carry out these cyberattacks.”

Russia is at the top of the list of sophisticated 
cyber adversaries confronting the U.S., a group that 
also includes Iran, China, and North Korea, accord-
ing to Matthew Olsen, co-founder and president of 

IronNet Cybersecurity and former director of the 
National Counterterrorism Center. “Russia has 
made information conflict a critical and central pil-
lar of its national security strategy,” he said. “Cyber 
is a means of carrying out their geopolitical strat-
egy.” And Olsen believes there is “every reason” for 
Russia to interfere in the 2018 and 2020 elections as 
well, “with even more fervor and more effort.”

A Frictionless Weapons System
Any complacency over cyberattacks is dangerous, 
warned Ira “Gus” Hunt, managing director and 
cyber strategy lead at Accenture Federal Services 
and former chief technology officer at the CIA. 
“We are exhibiting the classic signs of insanity. We 
are like the little boy with his finger in the dike,” 
said Hunt, referring to the folktale of a Dutch child 
who stayed up all night to plug a leak and save his 
country. “Things are about to get much, much, 
much worse, and it’s going to happen very, very 
quickly and very, very suddenly.” 

According to Hunt, “Cyber is the most difficult 
threat environment the world has ever seen … and 
as a weapons system, it is unlike anything previous 
in history.” He said, “The velocity of innovation 
around cyber itself is unparalleled,” pointing to one 
study’s finding that more malware is released in a 
month than all legitimate code in a year. 

The scariest aspect of cyber threats is that they 
are “frictionless,” said Hunt: “Cyber is the world’s 
first frictionless weapons system. The moment 
[they are] released and discovered in the wild, 
everybody’s knowledge is suddenly elevated, and 
[they] turn around and come back at us in differ-
ent ways.” For example, he said, days after German 
magazine Der Spiegel revealed the use of the Stuxnet 
computer worm in attacking Iran’s nuclear pro-
gram, variants of it developed and spread—and 
then were used to attack U.S.-based systems like 
SCADA, a data tool for critical infrastructure and 
automated factories. 

Tim Murphy, president of Thomson Reuters 
Special Services and former FBI deputy director, 
shared his own encounter from 2008: “I’m sitting 
at my desk in the FBI, and I’m the number three in 
the FBI, and I am attacked by a state sponsor—in 
the building—on my unclassified network. If that 
doesn’t cause you to be scared and give you a greater 
outlook on how big the problem was and is, [nothing 
will]. That was 10 years ago, so you can understand 
the scope of it today.”

More Vigilance Needed
Even as those scary scenarios loom, one reason for 
optimism is that “we are slowly but surely seeing 
an awakening of vigilance by the American people 
about this threat,” said Daniel Kroese C10, senior 
advisor with the National Protection and Programs 

ideas  /  knowledge@wharton—the case

Directorate in the U.S. Department of Homeland 
Security. The first major wakeup call for ordinary 
Americans was the data breach at health insurer 
Anthem in 2015 that involved some 80 million med-
ical records, Kroese said. Around that time, another 
massive breach was under way at the U.S. Office of 
Personnel Management, showing that “even some 
of the most sensitive government records were not 
immune to these threats,” he added. Subsequent 
major attacks have included WannaCry and 
NotPetya ransomware, the Uber breach that hit 
57 million accounts in 2016, and the 2017 Equifax 
breach of more than 147 million users.

Murphy said people don’t take cyber threats as 
seriously as they should. “I want people to be scared, 
I want the government to be scared, and I want the 
private sector to be scared, because I don’t think 
we are scared enough,” he said. “And by scared, I 
don’t mean fearful; I mean scared into taking some 
action.” He added that the response to these threats 
must be improved: “This works at network speed, 
at code speed, and we’re working at human speed to 
solve this problem,” he added.

Olsen saw the U.S. response to Russian attacks 
as underwhelming and also raising troubling ques-
tions: “How seriously have we taken that threat? 

What has Congress done? What has the adminis-
tration done? What have companies done to defend 
ourselves better? What pain did we inflict on Russia 
for the attack on our election? How do we even 
think about an attack on the fundamental pillar 
of our democracy when it’s carried out by a nation 
state? How do we think about it from a doctrinal 
standpoint?”

Bridging the Digital Divide
David Lawrence, founder and chief collaborative 
officer of the Risk Assistance Network + Exchange 
(RANE) and former Goldman Sachs associate gen-
eral counsel, said the “overarching theme” of the 
9/11 Commission and the findings from the 2008 
financial crisis are helpful pointers in tackling 
cyber threats: “Those events were less a failure of 
intelligence and of information than of imagination, 
connecting the dots in advance.” 

Lawrence noted that “because cyber is about 
technology, it becomes an overly complex puzzle” 
and intimidates people with its language and sci-
ence: “The [cyber] crimes we are witnessing are of 
biblical proportions. They are theft and fraud and 
espionage and various [means] of sabotage and 
extortion and blackmail. The actors are precisely 

“�Cyber is the most 
difficult threat 
environment the 
world has ever seen,” 
says former CIA chief 
technology officer  
Ira “Gus” Hunt.









Team   Players

I
t ’s  no great secret  that Wharton 
attracts and cultivates some of the sharpest 
minds in nearly every imaginable avenue of 
the business world. But where, exactly, these 
avenues are taking those minds these days—
that’s where this story takes some surprising 
twists. From Chinese pig farms to NCAA 
soccer to dream teams of scientists trying 

to boost your gym habits, Wharton is engaging in 
extraordinary cross-disciplinary collaborations. 
Here, we take a look at a handful of the fresh new 
paths—and intriguing partnerships—that Wharton 
students, alumni, and faculty are helping to forge 
right now. 

Global food-crisis solutions, 
sports leadership, behavior 
modeling, disrupting 
education—through new cross-
disciplinary collaborations, 
Wharton is making an impact 
in some surprising spaces.
By Christine Speer Lejeune
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Pumping Up Pork 
Farming in China
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anne greenhalgh, adjunct  professor of 
management and deputy director of Wharton’s 
Anne and John McNulty Leadership Program, isn’t 
exactly a vegetarian, but, well, “I suppose you could 
say I lean in that direction.” Until last spring, she 
knew next to nothing about animal protein produc-
tion. Or pigs. Or pigs in China. And yet she found 
herself in May of 2017 flying across continents with 
Penn Vet professor of swine production Thomas 
Parsons as the business arm of a team aiming to 
help Chinese pork producers develop improved 
business models based on more sustainable farm-
ing practices and increased consumer trust. 

The project, which began for Greenhalgh as a 
“stretch experience” and an opportunity to spread 
McNulty’s leadership development across schools, 
has since become something much more, both on 
a personal level and in terms of Wharton’s reach. 
“I’ve come to care very much about this industry,” 
Greenhalgh says. “If China can do this in a humane, 
sustainable way that meets the needs of a growing 
population, it can have an enormous global impact.”

Consider, says Parsons: The Chinese don’t just 
consume half the world’s pork; they also raise half 
its pigs. “So when you think about swine, if you’re 
not in China, you’re not really having an impact.” 
And Penn Vet has long aimed to improve food pro-
duction and help develop safe, sustainable, finan-
cially viable farming practices around the globe, 
says professor of animal health economics David 
Galligan. (Galligan is also the director of the VMD/
MBA dual-degree program, which is driven by the 
startling reality that, as he says, “The world will 
need to produce more food in the next 50 years than 
mankind has produced in its entire history.”) 

But back to the pigs. As Chinese demand for 
pork has increased, so has the need for more effi-
cient, sustainable production practices. In 2016, 
Parsons saw an opportunity in reaching out to the 
country’s largest pork producers. He wanted to 
facilitate research-driven dialogues about boosting 
the industry—not just at the farm level, he says, but 
also in a wider leadership sense. He wanted science 
to work in tandem with business.

Wharton was an obvious partner, especially 
considering the 2015 debut of the Penn Wharton 
China Center and the expertise that McNulty 
Leadership could bring to the table. Furthermore, 

to create enduring behavior change that would 
improve countless lives. The challenge, as they see 
it, isn’t a knowledge gap about what human beings 
should do—we know we should save money and 
study hard and hit the gym. The challenge is about 
creating behavior that reflects that knowledge. And 
that, Milkman says, is “a linchpin to solving so, so 
many problems.” 

Alas, the two didn’t win the $100 million, but 
they did enlist experts from all sorts of disciplines 
—economics, sociology, medicine, psychology, 
computer science, and more—to join their cause. 
(As of October, they had 55 researchers from 
across the country on their “dream team,” includ-
ing such Wharton luminaries as health care man-
agement and medicine professor Kevin Volpp, 
business economics and public policy professor 
Judd Kessler, marketing and psychology professor 
Barbara Mellers, and marketing professor Deborah 
Small.) They’ve also landed corporate partners and 
enough funding to go full-throttle. One year later, 
the team is deep into research in health and educa-
tion. On the health front, they’ve partnered with 24 
Hour Fitness to launch a program called Step Up, 
enrolling tens of thousands of gym-goers across the 
chain’s 430 gyms. BCFG researchers are simulta-
neously testing 20 different ideas about changing 
people’s gym habits—a mega-study involving trials 
with rewards, digital communication with partic-
ipants, and more. 

“It’s still early,” Milkman says—the project runs 
through January 2019—“but we’re far enough along 
in getting data back to be energized and excited. 
We’re moving the needle.” Meantime, in addition 
to the education research Duckworth is leading, 
the BCFG team plans to soon delve into financial 
decision-making research with famed behavioral 
economist Shlomo Benartzi, who was recently 
appointed as a BCFG distinguished senior fellow.

Another exciting development, says BCFG exec-
utive director Dena Gromet, is a new class Milkman 
and Duckworth are teaching to Penn undergradu-
ates this fall—a seminar on the science of behavior 
change. “There aren’t many other places a student 
could go for something like this, especially with 
experts like Angela and Katy,” Gromet says. 

As BCFG continues to ramp up in the com-
ing months, Milkman’s more thrilled than ever 
about its potential impact, both in terms of learn-
ing what works for positive, permanent behavior 
change and seeing what happens when so many 
esteemed researchers take on a project of this 
scale. “You know, looking back, when we pitched 
the idea [for the MacArthur prize], we may have 
been at too nascent a point,” Milkman says. “But 
now that we’re doing this, really rolling with the 
people involved, I do think this project is worthy 
of $100 million.”

Boosting Good 
Behavior … Forever  
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when wharton professor  of operations, 
information, and decisions Katherine Milkman 
paired up with psychology professor Angela 
Duckworth to launch the Behavior Change for 
Good Initiative (BCFG) last year, news of the collab-
oration popped up everywhere. (Maybe you heard 
the interviews with the pair on the Freakonomics 
podcast, or read about them in Financial Times?) It’s 
easy to see the broad mainstream appeal here: The 
duo’s research aims to create tools that help people 
continually make good decisions about important 
things that folks often struggle with—specifically, 
their health, financial savings, and education.

The joint Wharton/School of Arts & Sciences 
initiative began as a proposal for a MacArthur 
Foundation $100 million grant, inspired by the 
same puzzle Milkman and Duckworth had been 
working to solve in separate research projects: how 

three years’ worth of funding from the Penn China 
Research and Engagement Fund and a partnership 
with vet pharma company Zoetis would allow for 
the continuity that Parsons says is critical to tailor-
ing offerings to what participants want and need. 

Thus far, the producers have attended a three-day 
symposium at the PWCC; traveled to Philadelphia 
for seminars and tours of American swine produc-
tion sites; and heard Wharton management profes-
sors Michael Useem and Harbir Singh present ideas 
from their book Fortune Makers: The Leaders Creating 
China’s Great Global Companies—an incredibly apt fit, 
says Greenhalgh: “We’ve been able to pick up that 
thread and start doing case studies on strategic lead-
ership.” This fall, the Penn team plans to return to 
China, where they’ll look at the use of artificial intel-
ligence in the management of pigs and also discuss 
branding. “One of the neat things,” Parsons says, “is 
that you get competitors all sitting in a room, work-
ing on a common project.” 	

His team has been very encouraged by the pos-
itive feedback from the Chinese contingent about 
the project so far. “The leadership aspect really 
resonates,” Parsons says. “Partnering like this has 
allowed us to offer new training that will hopefully 
have impacts as large as or larger than the barn-
level training typically provided by veterinarians.”
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Making Smarter 
Health-Care 
Decisions With  
Just a Nudge
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if you have the misfortune of, say, spraining your 
ankle, says Mitesh Patel WG09 GR14, emergency- 
room medical guidelines suggest you be prescribed 
no more than 10 to 12 opioid pills for the pain. But 
when Patel—an assistant professor of health-care 
management at Wharton, a Leonard Davis Institute 
senior fellow, and an assistant professor of medicine 
at the Perelman School—partnered with associate 
professor of emergency medicine Kit Delgado to 
consider doctors’ opioid prescription habits, the two 
noted that the default option on the electronic health 
records ER doctors use for prescribing was set at 
30 pills, not 10. Doctors could change the default, of 
course, but the system was set up to make the big-
ger prescription easy and efficient. “So we changed 
the defaults,” Patel says. “It took 30 seconds to do. 
And the number of patients who got the guideline 
amount doubled.” 

This experiment—offering decision makers a 
“nudge” toward making a better prescribing choice 

Turning Student 
Athletes into 
(Wharton-Trained) 
Leaders 
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sports culture—actually, culture in general 
—has changed a lot since Karin Corbett was a kid. 
The head coach of Penn’s women’s lacrosse team 
(and one of the university’s winningest, with 11 Ivy 
League titles in the past 12 years) remembers the old 
neighborhood pickup games: “There were no adults 
around. We had to deal with conflict and organiza-
tion on our own. I think we rob kids of that today. 

They don’t always have to think for themselves, to 
be in charge. And so they don’t really come in with 
these skills.” 

That’s not just her observation, she says: “I sit 
next to coaches while I recruit, and there’s a contin-
uous complaint about a lack of student leadership.” 
That got her thinking about the success of her own 
team and that of other teams and businesses. And 
the more she thought and the more she read, the 
more Corbett realized how often success seemed to 
come back to a culture of leadership development.

At the same time Corbett was mulling this 
issue, renowned CEO and author David Pottruck 
C70 WG72 was also thinking about leadership 
and sports. A former student athlete himself (and 
namesake of the David Pottruck Health and Fitness 
Center on campus), Pottruck says he’s always 
believed in the character development athletics 
could provide—leader-friendly traits like tenac-
ity, perseverance, and goal-setting. “But as long as 
we’ve talked about sports and leadership, we’ve 

always assumed that these lessons were inherent 
to the experience of being an athlete,” he says. “That 
it just happened. It occurred to me: Couldn’t we 
make it happen in a far better way if we combined 
the conceptual understanding of leadership with 
the actual experience of athletics? Wouldn’t that 
produce a more compelling leadership journey for 
our students?” 

In a moment of kismet, both Corbett and Pottruck 
approached athletic director Grace Calhoun with 
thoughts on a leadership program for athletes, and 
from there, the Penn Athletics Wharton Leadership 
Academy took shape. Pottruck sponsored the pro-
gram that would give Penn’s athletes access to 
training from Wharton; Kindred Healthcare CEO 
Benjamin Breier C93 W93 soon followed suit with 
additional support. Corbett signed on alongside 
Pottruck and the McNulty Leadership Program’s 
executive and deputy directors, Jeff Klein and Anne 
Greenhalgh—and together, they launched the pilot 
in 2016, with a handful of team leaders as the first 
Academy class. 

In fall of 2017, the first full class launched, made 
up entirely of freshmen from seven participating 
teams, including baseball, women’s lacrosse, and 
field hockey. Monthly seminars focused on a gamut 
of leadership fundamentals: the concept of respon-
sibility, thought ownership, the value of failure, the 
second mile vs. the shortcut, keeping different types 
of people happy and motivated—“the sorts of basic 
ideas that are important anywhere, on a team and 
when they graduate and find themselves on a new 
totem pole,” Corbett says. 

This fall, as the Academy enters its second year, 
14 teams are involved, and there’s a new sophomore 
program, too, that builds on past lessons. In 2019, 
the project will expand to incorporate more teams, 
more experts, and an opt-in junior-year curriculum; 
the following year will see still more teams, plus 
seniors. Pottruck’s long-term vision includes hon-
oring a handful of students as Pottruck Fellows—
students who make it through all four years of the 
program and set themselves apart as “people who 
demonstrate a desire to contribute, not just receive.” 
Those students, he says, will become part of a men-
toring network for student athletes.

Admittedly, Pottruck says, the Academy is still 
very young, but across the board, enthusiasm is 
high. And why not? As Corbett points out, the ath-
letes get expert leadership training and exposure to 
Wharton, while Pottruck notes that Penn coaches 
get a new recruiting tool. On the McNulty side of 
things, Greenhalgh says, Penn Athletics is a great fit 
because the athletes are “already living this leader-
ship notion we have of acting and then reflecting. So 
what we have here is an incredible laboratory where 
we can see whether or not our interactions can make 
a difference for them.”
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ulation,” Liu says. But after much exploring early 
in her Wharton tenure, she realized that at the core 
of all of the complicated needs of the orphan pop-
ulation—“of all children, actually”—is education. 
“Underprivileged kids and privileged kids aren’t all 
learning in a way that is the most effective for them,” 
Liu says. She decided at that point that she wanted 
to work on a new, innovative model of school 
focused on personalized, project-based learning, 
so she sought out the experts at Penn’s Graduate 
School of Education. 

Liu’s exploration would become the official pilot 
for the dual-degree program between Wharton 
and the GSE—an idea that had been brewing for a 
while, says Jenny Zapf, director of the Education 
Entrepreneurship program, the first of its kind in 
the world. Inspired by student requests over the 
years, Zapf and her GSE colleague Bobbi Kurshan 
had envisioned a Wharton collaboration in which 
entrepreneurs and business leaders could deepen 
their understanding of learning and incubate ideas 
in education and ed tech, while educators would 
gain the skills to sustain impactful, scalable busi-

in the midst of an opioid crisis—is just one exam-
ple of the kind of work Patel and his colleagues do 
inside the Penn Medicine Nudge Unit, an innovative 
15-person team that launched in 2016 under Patel’s 
direction. The goal? To leverage insights from 
behavioral economics to develop and test nudges 
that improve both health-care value and outcomes. 
Another example: When, in 2016, the team changed 
Penn Med’s system-wide EHR prescription default 
setting from brand-name to generic, generic pre-
scribing rates increased from roughly 75 percent—
the worst rate in the region—to 98.4 percent, the 
region’s best rate. The change saved upwards of $32 
million. “A huge win,” Patel says.  

Neither Penn Med nor Patel invented the nudge 
unit concept; the idea of developing teams that 
use “choice architecture” to guide people toward 
desirable decisions took off in the U.K. in 2010, as 
the government experimented with encouraging 
things like organ donation and prompt tax pay-
ments. But Penn’s unit is the first to be embed-
ded within a health system, with exciting results. 
Indeed, there are endless opportunities for effec-
tive nudges in health care, Patel wrote in a recent 
paper co-authored by Wharton superstars Kevin 
Volpp M96 G97 GRW98, director of the Center for 
Health Incentives and Behavioral Economics, and 
David Asch GM87 WG89, executive director of the 
Penn Med Center for Health Care Innovation (both 
of whom sit on the steering committee of the unit): 
“The more health-care decisions are made within 
digital environments where they can be witnessed 
and their context can easily be reshaped, the more 
nudging opportunities expand.” 

 Speaking of expanding: Since its debut, the 
Penn Med Nudge Unit has blown up both in scale—
from three research projects to almost 40, covering 
everything from using secure medical text mes-
saging to change patient outcomes to gamification 
for promoting weight loss—and in renown. Patel is 
flooded with inquiries from Wharton MBAs who 
want to join his fleet of researchers. And he’s got-
ten so many requests from health-care researchers 
and C-suite execs looking to launch their own units 
that Penn hosted its first medical nudge sympo-
sium in September. 

Going forward, one of the things Patel is most 
enthused about is a massive expansion of the  
opioid-prescribing experiment. Patel and Penn Med 
assistant professor of health policy and medicine 
Amol Navathe M07 GRW08 have secured funding 
to launch the pill-number default project in 2019 
across 50-plus ERs and urgent-care facilities that 
are all part of Sutter Health System, on the West 
Coast. “We’re doing so much, and there are so many 
projects I’m excited about,” Patel says. “But our 
country is going through an opioid epidemic”—and 
he knows the potential power in the right nudge.

Bringing an 
Entrepreneurial 
Spirit—and Savvy— 
To Education 
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when cindy liu  WG18 GED18 first applied to 
Wharton, she planned to use her entrepreneurial 
management MBA to help her build on her expe-
rience in management consulting and in the non-
profit world. As an undergraduate, Liu had set up 
her own student-run nonprofit focused on provid-
ing summer educational programming for under-
privileged orphans in China. “I wanted the MBA to 
help me narrow down how I would serve this pop-

nesses. Given Liu and her plans, it seemed like time 
to make it happen. The program formally launched 
this fall, with three dual-degree Wharton/GSE 
Entrepreneurship students enrolled. 

There are actually two Wharton/GSE dual 
degrees: education entrepreneurship and education 
policy. The latter is, not surprisingly, geared toward 
education-related work in government, nonprofits, 
consulting, or higher ed. Entrepreneurship tends 
to appeal to students interested in designing new 
models and solutions to address some of the hard-
est problems in education, Zapf explains. “This is a 
great place to build your business model, to learn 
about your customers, to understand the education 
landscape and marketplace and to design a viable 
product or service,” she says. “You can build out 
your idea as a capstone project across the one-year 
program. That’s the secret sauce here—you leave 
with an idea you can take to the market. It’s very 
applied learning.”  

Liu, who spent a semester at Wharton San 
Francisco, would fly back for her Philly-based 
GSE classes on weekends, a setup that worked out 
quite well, she says. It was out West that she did the 
majority of her networking among fellow students 
and other educators. It’s also where she met her 
partner, the parent of a student whose school—the 
innovative AltSchool in Palo Alto—was closing. 
Together, the pair, who shared the vision of per-
sonalized learning, decided to create a replacement 
school. They secured funding; hired staff (many 
from the defunct school); located a new space; and 
found a pedigreed partner in the innovative Beijing-
based Global ETU family of schools. Their K-8 
Imagination Lab School began its inaugural year 
this fall.

Meantime, following her role in the startup 
phase of the Imagination Lab School, Liu decided to 
expand her experience in the innovative-education  
world still more. She took a job as the director of 
operations and strategy at Oakland-based Yu Ming, 
a seven-year-old, 450-student Chinese-immersion 
charter school with a mission that Liu says reflects 
her educational philosophies. It’s been a remarkable 
year for Liu, who says the combined resources of 
Wharton and GSE proved invaluable. The support 
of the combined staffs was incredibly helpful, she 
says, as was networking with students and alumni 
on both sides. “It was daunting for someone with-
out teaching experience, like me, to enter education, 
where credentials matter a lot,” Liu says. “I want to 
be perceived and be truly able to contribute as a real 
insider. This program equipped me with the credi-
bility I needed and invited me into this meaningful 
career with valuable connections and resources.”

Christine Speer Lejeune is a freelance writer and 
editor based in Philadelphia.
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tryouts, I didn’t find a new home. I made a highlight 
tape of my CFL game film, which led me last sum-
mer to Buffalo and then to Carolina, for what was 
probably my last NFL opportunity.  

The Panthers invited me to training camp, and I 
performed well enough to earn a one-year contract. 
I saw my first action in the middle of the season, 
on Monday Night Football, after a teammate was 
injured. My reward for getting in the game: facing 
Ndamukong Suh, one of the top defensive linemen 
in the league. We scored two touchdowns with me 
at center. My moment was quick, but I’d seized it. 
Those nine snaps I played served as validation of 
what I had believed a lifetime ago back on Penn’s 
campus: I was good enough to succeed.  

The 2017 season ended, and two weeks later, 
this past February, the Panthers offered me a two-

year contract—a signal that finally, an NFL team 
appreciates my grit, work ethic, and persistence. 
At 28 years old, I head into my seventh professional 
training camp this summer, competing for the first 
time in my NFL career to be a starter.

I never thought I would delay putting my 
Wharton education to use for so long, but in a 
sense, I haven’t. I’ve been using skills I learned at 
Penn to market myself and rise to the highest level 
of competition in my field. Whenever the day comes 
to trade my helmet and jersey for a suit and tie, my 
Wharton degree will help open doors. Until then, 
I plan on chasing my dream for as long as I can, by 
any means necessary.

Greg Van Roten W12 was named the starting left 
guard for the 2018 Carolina Panthers.

Playbook for 
Success
Without an agent or splashy 
SportsCenter highlights, NFL  
hopeful Greg Van Roten W12 went 
undrafted. Instead of giving up,  
he went to work.

I 
t was the spring semester of 2012, and 
my classmates at Wharton were taking job 
interviews, flying across the country, and 
figuring out what their first jobs in the “real 
world” would look like. Exam season is always 
stressful, and I had even more on my mind: I 

was hoping to be selected, late that April, in the NFL 
draft—the fulfillment of a dream I still remember 
writing about in fifth grade when I was asked what 
I wanted to be when I grew up.  

I studied for finals with the draft playing on the 
television in my apartment. I didn’t think I would 
be selected, but as the rounds wore on, I kept won-
dering if my phone might ring. I didn’t have an 
agent, but I had worked out in front of NFL scouts 
at my pro day and registered numbers that placed 
me among the top five athletic offensive linemen in 
the draft.

 My phone never rang. My dream seemed to be 
ending before it had a chance to start, and I won-
dered: What now? 

As a Wharton student, I had been exposed to 
extraordinarily accomplished professors and stu-
dents with limitless potential. Being immersed in 
that environment gave me the confidence to bet 
on myself. As a student, I concentrated in market-

ing, so I decided I would market myself. I started 
building a website—aptly named Gregvanroten.
com—that became my football résumé; it featured 
my game film, highlights, and athletic testing 
scores. My dad helped me find contact information 
for NFL executives and scouting departments, so I 
could email them the link. I wondered if I should 
consider a “fallback option” if football didn’t work 
out, but my mom told me, “If you have a plan B, you 
won’t fully commit to plan A.” My parents inspired 
and supported me diving headfirst into pursuing 
my goals.  

I used the website as a tool to get my foot in the 
door of the NFL, and it worked—I was invited to 
rookie minicamp with the New York Jets. After 
stoning the Jets’ number one draft pick on three 
straight pass rush attempts and performing well 
overall, I expected an invite to training camp. 
Instead, a team official came into the locker room 
and handed me my stipend for a weekend’s work. I 
returned to campus for my last final. In lieu of walk-
ing at Wharton’s graduation ceremony, I attended 
the Chargers’ rookie camp the following weekend. 
The result was the same. 

The day before NFL training camps opened 
that July, I was invited to Green Bay for a workout 
in front of the general manager, offensive coaches, 
college scouts, and staff. I performed well enough 
in this “interview” to be invited to training camp 
the following day. The experience was dizzying. 
NFL playbooks are extremely complex compared 
to college schemes; the physical and mental stress 
is acute (the roster is trimmed from 90 players to 53 
in a six-week period); and you’re competing against 
the best athletes in the world on a daily basis. The 
intensity of camp was also familiar, in a sense—it 
was Wharton, but for football instead of finance. 
In one of the first practices, I pancaked a Pro Bowl 
defensive tackle, to the surprise and delight of both 
myself and my coach. I earned a roster spot and 
played in seven games my rookie year.

Just when it seemed my NFL ambitions were 
realized, my career in Green Bay was cut short 
in my second year by a season-ending injury that 
sapped me of confidence. Ironically, I had chosen 
a field in which my Wharton degree was actually 
a hindrance. Teams were skeptical because I didn’t 
have the proper football “pedigree,” or because they 
thought my options beyond the sport would dimin-
ish my commitment. Meanwhile, my options within 
the NFL seemed to have vanished. 

Instead of throwing in the towel, I revised my 
business plan. My agent, Bill Baldini, encouraged 
me to build a better résumé, so I crossed the bor-
der, playing two seasons for the Toronto Argonauts 
in the Canadian Football League and establishing 
myself as one of the CFL’s most outstanding line-
men. Though I got my swag back and had a few NFL 

people  /  essay
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The intensity of 
training camp was 
familiar, in a sense—
it was Wharton,  
but for football 
instead of finance.
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TITANS 
OF TECH

Photograph by Alex Fradkin

Chances are, Joey Levin ENG01 W01—CEO of Barry Diller’s 
internet media behemoth IAC—and his companies, 
including a trio run by Wharton alumni, have impacted your 
life in ways small (finding a handyman) and transformative 
(finding your soulmate).  Meet these visionaries who are 
shaping our culture and defining our digital future.

I
t ’s  hard to overlook  the 
metaphor in the scene outside the 
corner office of Joey Levin ENG01 
W01 at InterActiveCorp headquar-
ters in Chelsea. A gorgeous view of 
the Hudson River is partially dis-

rupted by a major construction project 
next door—but for this 39-year-old CEO, 
it’s simply a sign of progress. Constant 
change and forward motion are the 
nature of his business: Founded by 
entertainment icon Barry Diller, IAC is a 
collection of more than 150 internet com-
panies that touch nearly every aspect of 
our digital lives. Need a plumber? Need 
a date? Ready to remodel your kitchen? 
Looking for better tools to create a social 
media presence for your company or 
personal brand? The portfolio of web-
sites Levin oversees can help with all of 
that. And what’s more, three of his crown 
jewels—the dating sites of Match Group, 
video creation site Vimeo, and the per-
sonal-resource sites of Dotdash—are run 
by fellow Wharton alumni. (See the side-
bars to meet Levin’s C-suite dream team). 

Levin was a natural choice to lead 
a panel on “The Future of Technology 
and Transformation of Daily Living” 
at the Wharton Global Forum in New 
York in June. (For full video of the dis-
cussion, visit the Wharton Magazine 
Facebook page.) Prior to joining IAC in 
2003, he worked in technology mergers 
and acquisitions for Credit Suisse First 
Boston; after joining Diller’s firm, Levin 
held a variety of roles—from M&A to 
overseeing search and applications  
software—that eventually led him to the 
CEO’s chair in 2015 and regular appear-
ances on “40 Under 40” lists for Forbes 
and Fortune. Two weeks after the Global 
Forum, Levin sat down to carry the con-
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Was there a particular problem you 
solved that became a formative expe-
rience for you?
One of our businesses [then called 
Mindspark] had a significant depen-
dence on one partnership. And at any 
moment, that partnership could have 
issues. We had to make real changes 
to our business quickly to address that 
partnership. And at the same time, we 
had to keep all the employees motivated 
and energized around a business that 
was going through a dramatic—and 
what at the moment looked like it could be  
devastating—change. Keeping everybody 
fired up, excited, and ready and prepared 
to do the work necessary to make those 
changes was a very defining moment for 
our company and management team.

How do both sides of your Manage
ment and Technology degree serve 
you in this job?
I actually think that both are similar 
in many ways in solving problems and 
thinking about problems. The systems 
engineering is kind of about breaking 
problems down into component parts—
what are all the pieces that make up the 
problem, and then you test all of those 
pieces until you find the weakness that 
needs to be solved. That applies to all 
industries, all problems, and all forms 
of management. But that thinking pro-
cess of breaking it down is a sort of fun-
damental engineering concept. And the 
finance side kind of allows me to under-
stand the big picture—the bigger eco-
nomic picture, the bigger environmental 

picture. It’s a way of thinking and a way 
of pushing your brain. 

What about your own strategy for 
finding talent and cultivating it?
It’s very similar to Barry’s. We look for 
people with ambition and passion on the 
topic. And we look for people who are 
self-starters in whatever it is that excites 
them and motivates them. We embrace 
this idea that we’re not a place that does 
a lot of training or has management pro-
grams or sticks to tracks or fixed titles 
and everything moves on a schedule. 
Everyone says “meritocracy”—it’s really 
that people who seek opportunities 
will get them. We like the idea of giving 
people a chance and seeing what they 
learn. People who say to us in an inter-
view or in a note, “I see an opportunity 
to do what you’re doing but do it much  
better”—I love hearing that. 

Like Vimeo CEO Anjali Sud W05, 
who rose through the ranks of the 
company the same way you did.
She’s a great example of that. I was run-
ning Vimeo on an interim basis for close 
to a year. The company divided into two 
pieces. One was Anjali’s side, tools for 
video creators, and the other was using 
the Vimeo platform to be a destination 
where we were creating our own content 
for audiences. At some point, she said to 
me, “I can make this business much big-
ger under the strategy that I’m learning.” 
And I said, “Great, do it.” And she did. 
We scrapped [the content creation] and 
moved everybody onto the other when 
we promoted Anjali to CEO.

Given the scope of businesses that 
you oversee, how do you find a bal-
ance between acquiring the next big 
thing and not overextending?
We take risks, but we’ll never bet the 
company on something. We have to 
invest in the distant future while we’re 
investing in the present. If we go back 
10 years ago, Match was not considered 
by the public or by investors to have the 
potential that it’s proven it has today. 
Nor was ANGI Homeservices [which 
oversees sites including Angie’s List 
and HomeAdvisor] perceived that way. 
We always believed in both of them and 
saw great potential, and ultimately that 
came to be. We have to focus on those 

Anjali Sud W05 / CEO, Vimeo
when anjali sud was promoted from general manager/senior vice 
president to CEO of Vimeo last July, she found herself navigating a team, 
a company, and an industry undergoing rapid transformation. Vimeo, 
which already had defined itself as the world’s largest ad-free video 
platform, was working toward a new goal: to be the service people turn to 
when they want to create and publish videos. “YouTube and Netflix are 
destinations for watching videos. Vimeo isn’t a destination,” says Sud, 
explaining that the company doesn’t invest in content. Instead, Vimeo 
provides the tools to help people make great content, so they can reach 
their audiences wherever they choose. The business model is driven 
by the number of subscribers—not viewers—who are paying for tech 
services to help host, edit, share, and even sell their stuff over the web.  

“Our future is all about finding impactful and innovative ways to 
empower video creators,” says Sud, who’s based in New York. Under 
her direction, Vimeo is investing heavily in new technology so pros and 
amateurs alike are set up to succeed. Maybe it’s a film student creating 
her first short, or a business unveiling its latest product or rolling 
out a new marketing campaign. It could even be a professional actor 
producing a web series worthy of Emmy nominations. 

Fighting for the top spot in a crowded space isn’t foreign to 35-year-
old Sud, whose post-Wharton jobs have included marketing and 
business development at both Amazon and Time Warner. She’s already 
made aggressive moves like acquiring Livestream last fall—the largest 
acquisition in Vimeo’s history—and is now offering OTT (“over the 
top”) capabilities that help you capture, edit, and stream content for 
live events or on-demand viewing. This young CEO’s leadership isn’t 
going unnoticed: Fortune named Sud, along with Levin, in its 2018 “40 
Under 40,” and the Hollywood Reporter included her on its annual list of 
up-and-coming execs who are positioned to eventually run Tinseltown. 
Her business strategy seems to be working, too—Vimeo, which has 
close to a million paid subscribers from around the world, including 
NPR and Foo Fighters, is on track to exceed $125 million in revenue this 
year. —Amy Downey

versation further and share his thoughts 
on working for an industry giant, taking 
the fear out of data acquisition, and the 
next big things in tech. —Richard Rys

Wharton Magazine: Let’s start with 
some insight into your relationship 
with Barry Diller.
Joey Levin: He’s my boss; there’s that. 
[laughs] He’s been a mentor, friend, con-
fidant, all those things. I’ve learned a lot 
from him, and I continue to learn. One of 
the reasons our relationship works and 
has lasted as long as it has is because I 
trust him completely and he trusts me 
completely. You kind of need that in this 
setup of an organization.

An interviewer once asked Diller 
about his talent development strat-
egy, and he described it as throwing 
people in the deep end and watching 
them eventually get up to the top for 
air. Was there a deep-end moment 
for you at IAC? 
I still have deep-end-in-the-pool 
moments. [laughs]

Frequently?
No, not that frequently. Well, maybe. I 
think in every role I’ve been in at IAC, 
and everywhere in my career, almost by 
definition you have no idea what you’re 
doing when you start. Sometimes that 
learning curve is steep, sometimes it’s 
less steep, but there’s always a curve, and 
that’s what keeps things interesting. I’ve 
had periods where I had a lot to learn and 
it seemed like too much. But you get into 
it relatively quickly, and you pick it up.

What were the challenges for you in 
transitioning from the financial side 
of this business?
Going from the finance side to the opera-
tions side is a big transition. The finance 
side is very black-and-white and precision 
—numbers don’t lie; they’re crystal 
clear. The operations side is much more 
judgment and accountability. If there’s 
something that looks wrong or looks 
like it could be better, it’s your problem 
to fix it. And knowing that everything is 
your problem, not to identify but to fix, is 
a big change. That’s one of the most fun  
challenges—you can and must fix every 
problem that you discover. That was 
hard to do. Still is hard to do.
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next things—the Angies and Matches of 
10 years ago today. 

What’s that next big thing?
The internet has shown us the amazing 
breadth of options available for any-
thing. I think if we look five or 10 years 
forward, the range of options is going to 
be overwhelming, and you’ll want the 
programs that you trust to deliver the 
one answer. Things like AI and machine 
learning are going to be very helpful in 
delivering that one answer. Younger 
generations trust the platform to deliver 
that one solution more than prior gen-
erations ever have. Take, for example, 
ANGI Homeservices. We ask older con-
sumers what they want in home-service 
professionals, and they say, “I want you 
to introduce me to a few different provid-
ers, and I want to negotiate with them. 
I want to figure out if I’ve got the right 
price and the right person.” You ask a 
younger person, and they say, “Why did 
you give me three? I just wanted my toilet 
fixed as quickly and reliably as possible. 
You’re the one that knows all the plumb-
ers. Get me the right one, and let me trust 
you do to do that.”

Voice is another trend. Increasingly, 
consumers are using voice as a medium 
for getting answers to things. It used to 
be you typed in text; now you ask a voice 
assistant. When you ask a question by 
voice, you want one answer. So the more 
we go toward voice, the more it acceler-
ates the consumer expectations, because 
the medium requires it.

If those are the exciting frontiers, 
what keeps you up at night as you 
think about the future? 
We’re entering a world where the large 
internet platforms have significant power, 
and I think that’s something that we, not 
just as a company but as Americans, need 
to keep a close eye on. The amount of info 
that these companies have and the value 
of the data they have is just now begin-
ning to be understood; it still remains 
relatively underrated and underappre-
ciated. We need to make sure that that is 
always used as a force for good in continu-
ing to maintain competitive markets. 

There was a presumption that the 
public had a better understanding of 
how much data was being collected 

and how it was being used than it 
really did. The Cambridge Analytica 
story proved that.
Here’s the fundamental issue. Consumers 
can understand and appreciate and 
accept a valid value exchange. You might 
value your privacy—you don’t want an 
app you use to know exactly where you 
are at all times. However, you’re probably 
comfortable giving your location to Uber 
in order to speed up the process by which 
you can order a car to take you from 
point A to point B. You understand that 
value exchange. In the case of Cambridge 
Analytica, that value exchange was never 
made clear. That is the world we need to 
navigate, and that is where Facebook 

failed in that example. But Facebook has 
done a great job in acknowledging those 
mistakes and trying to fix them. The 
key to good brands is making sure those 
value exchanges pass the smell test, so a 
consumer can make them with eyes open. 

In light of the AT&T and Time Warner 
merger, how do companies compete 
in this era of consolidation?
Some of the hardest companies to com-
pete with—though we have in many cases 
successfully competed with all of them—
are Facebook, Amazon, Apple, Google, 
all those large technology companies that 
have blown up on the internet. I think the 
consolidation outside of those is actually 

good, because it enables more folks to 
compete. AT&T now combined with 
Time Warner, competing with those big 
technology players—that’s fantastic. If 
they’re willing to take on those kinds of 
battles, consumers will benefit. 

Any piece of advice or lesson learned 
from your time as CEO of IAC?
The most important thing is that our 
employees and our shareholders appre-
ciate and value candor and transpar-
ency. I’ve found that the more candid and 
transparent you can be on any topic, the 
more respect and trust you can generate 
with the people you work with, you work 
for, you work around. �

Mandy Ginsberg WG01 / CEO, Match Group
mandy ginsberg’s favorite  matchmaking story came 
from a dad who wrote to her explaining that all three of his 
daughters found their husbands via her flagship dating 
service. Though he was thrilled and grateful they were all in 
happy and healthy relationships, their love came at a (literal) 
cost—he now had three weddings to pay for thanks to Match. 
“Technological advancements have given us incredible access 
to people with whom we otherwise wouldn’t cross paths. 

It’s enabled us not only to connect with new people, but to 
form meaningful relationships outside of our own social 
circles,” says Ginsberg, adding that more than a third of U.S. 
marriages now start online.

The Dallas-based Match Group, which has more than 45 
brands in its portfolio, from OkCupid to Tinder, was taken 
over by Ginsberg last year. (She was previously in charge of 
Match Group Americas, where she focused on the Match U.S. 
brand in addition to North and South American expansion.) 
While the company is already profitable—it raked in more 
than a billion dollars last year—and is active in 190 countries 
and 42 languages, it’s looking for even more global exposure 
in markets like India, Brazil, and Russia. Says Ginsberg: 
“The online dating stigma has definitely been broken down 
in the U.S., though it remains in other countries.” 

Before joining IAC in 2012, Ginsberg was CEO of the 
Princeton Review, for which she launched online services 
like tutoring and college counseling. She’s also take-charge 
when it comes to her personal life: She was just three 
days into Wharton’s famous MBA Math Camp when she 
unexpectedly became a single mom—her ex-husband moved 
back to Israel. “I was juggling taking care of a one-year-old 
while also trying to survive one of the most demanding 
business schools in the country,” she recalls. “I ended up 
learning a lot about my capacity to withstand pressure and to 
rise to the occasion under difficult circumstances.”

“Difficult circumstances” might be the best way to 
describe the past year or so for Match Group’s most profitable 
asset, Tinder, which saw a recent $3 billion valuation. Though 
controversy from lawsuits with competitor app Bumble and 
former employees made headlines this summer, Ginsberg 
remains focused on the next frontier of matchmaking—
integrating video and voice into profiles, along with using AI 
and AR to better predict real-life chemistry. Given her status 
as the doyenne of matchmaking, Ginsberg has some advice 
for those in the online-dating pool: “The most important 
thing is to be authentic,” she says. “Be thoughtful about how 
you want to represent yourself, and truly reflect who you are, 
not what you think other people are looking for.” —A.D.

Neil Vogel W92 / CEO, Dotdash.com
remember about.com? Chances are you do—after all, it’s been 
around since 1996—but when was the last time you visited it? That was 
the issue Joey Levin grappled with shortly after IAC bought it from 
the New York Times for $300 million in 2012: What do you do when the 
internet outgrows what was once one of the 20 biggest websites ever? 
To combat Google search algorithms—plus countless waves of new 
websites full of specialized content—Levin tapped Neil Vogel in 2013 to 
try and make About.com matter again. 

When Levin asked Vogel, an internet entrepreneur and investor 
widely known for his Webby Awards, what he thought about the 
general-information website, Vogel was frank in his response: “I don’t 
think of About.com.” Still, he was intrigued by the challenge of reviving 
an internet pioneer. First, the website was redesigned, and the content 
was beefed up; the result was a prettier, faster, more relevant version of 
About.com. That iteration brought in some money and traffic, but more 
drastic measures were needed.

“What we figured out is, About.com wasn’t a brand that was helpful 
to us—it was actually an albatross,” Vogel says, explaining that you can’t 
be an expert at everything. “The good news is that our content happens 
to align with some of the most valuable categories on the internet.” 
So last May, Vogel shut down About.com and in its place launched 
Dotdash.com, a destination for several brand-new websites focused on 
categories that include health, personal finance, tech, travel, and home. 

With the right formula pegged, Dotdash—which, in a wink to its 
past, is Morse code for the letter “A”—quickly made a name for itself. 
Each of its stand-alone brands is, at minimum, twice as big as when it 
was launched. Its most popular vertical, Verywell, offers expert advice 
that ranges from foods that help fight fatigue to tips on getting pregnant. 
Vogel, who says traffic and earnings are going up “convincingly,” 
estimates that Dotdash will earn north of $100 million in revenue this 
year. “We stuck with it and figured out what to do,” he says. “Now, the 
future is limitless.” —A.D. 
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Undergrad

55 I have not received any news 
from members of our class, so 
I am limited as to what I can 

tell you about our classmates. The 
alumni group from Puerto Rico did 
a superb job in putting on an activ-
ity where the main speaker was 
our present Secretary of Educa-
tion for the Government of Puerto 
Rico, who had been the subject 
of an article in the Pennsylvania 
Gazette’s May-June 2018 edition. It 
was titled, “The Education of Julia 
Keleher,” and I had had an oppor-
tunity to read it. She is a key figure 
in the Governor’s cabinet and is 
dealing with reducing the number 
of public schools in the system as a 
result of the fact that many young 
students have left Puerto Rico.

In addition, I was invited to visit 
my old alma mater high school in 
New York City, Riverdale Country 
School, and made a presentation 
about my involvement with the mil-
itary. It was an awesome experience 
speaking to the upper school at Riv-
erdale about what I had done in the 
military and what Riverdale meant 
to me in my education. Going back 
to the school was a treat, and having 
an opportunity to address the high-
school students was something that 
I’ll remember forever.

Keep in touch, as we would love 
to hear from you and pass on your 
activities.

↑ W55 Class Correspondent
Felix A. Santoni
Box 34125
Fort Buchanan, PR 
00934-0125
FelixASantoni@aol.com

64 A n n e  S c e i a  K l e i n  w a s 
named the “Lifetime Legacy” 
honoree at the Women of 

Excellence Awards sponsored by 
SJ Magazine in June. Anne was 
cited for her long career of leader-
ship and accomplishment. She is 
the founder of Anne Klein Com-
munications Group and the author 
of a new book, On the Cusp: The 
Women of Penn ’64 (available on 
Amazon.com), which chronicles 
the lives of 19 remarkable women 
who graduated from the University 
of Pennsylvania in 1964 and went 

on to accomplished careers in an 
era when opportunities for women 
were very limited. 

Jerry Fine has written a book: 
Make Me Even and I’ll  Never 
Gamble Again.  Drawing from 
his experiences in the turbu-
lent ’70s and ’80s, the hedge fund 
pioneer blends a heartfelt story 
of a young man fiercely intent on 
achieving independence with a fas-
cinating insider’s look at the perks 
and pitfalls of a high-stakes life in 
the world of financial markets in his 
debut novel.

“Rogers Stout has the gam-
bler’s gifts—a titanic brain, an 
uncanny ability to read people, 
and a risk-taker’s daring. As an 
apathetic high-school student who 
loves baseball, but lacks a 90-mph 
fastball, he knows that the game 
doesn’t begin until the ball leaves 
the pitcher’s hand. But his life 
needs direction. He longs to prove 
himself and achieve his goals yet is 
torn between the thrill of trading 
and investing and pursuing a higher 
purpose in life. And through it all, 
he still feels the loss of his mother, 
who died when he was too young 
to remember her—an open wound 
that refuses to heal.” An intriguing 
look at human aspiration and the 
interplay of honor, greed, fear, and 
individuality, Make Me Even and I’ll 
Never Gamble Again reveals a time 
when a new generation upended 
the status quo on Wall Street and 
forever changed investing.

65 From  Brian Renshaw: “I 
graduated in 1965 and loved 
my time at Penn. When living 

in Philadelphia, we used to take our 
three sons to basketball and football 
games. I just became a first-time 
author of a children’s book, The 
Lonely Little Mesa. It is an engaging 
and educational children’s book 
about the flora, fauna, and topog-
raphy of the American Southwest.”

69 Steven Lerman reports: 
“After 46 years of active prac-
tice as a communications 

lawyer, most of which was at my 
firm Lerman Senter PLLC, I went 
into semi-retirement December 
31, 2017 and now am only repre-
senting high-profile radio and TV 
talent, media executives, produc-
ers, and others in the media on a 
part-time basis. In addition, since 
1995 I have segued full-time into 
philanthropy, and for the past four 
years have served as chair of the 

board of Active Minds, a mental 
health outreach organization that 
coincidentally had its origins on 
the Penn Campus in 2003 and now 
has student chapters on 460 college 
campuses in the U.S., Australia, 
Cyprus, Ecuador, and other coun-
tries, and more than 15,000 active 
student members of the organiza-
tion, which is empowering students 
to get the help they need, reduc-
ing the stigma associated with 
mental illness, and changing the 
conversation about mental health 
in America and abroad. In addi-
tion, eight years ago I co-founded 
and I now chair a committee that 
created a sophisticated scholar-
ship and mentoring program for 
financially challenged graduating 
seniors at my high school (Newton 
South High School in Newton, MA) 
and am now co-mentoring seven 
terrific graduates of NSHS who 
are in college or have graduated. 
I am also serving on the advisory 
council of the terrific nonprofit One 
Can Help, Inc., which aids indigent 
families whose kids are caught up 
in the juvenile court system. And 
to boot, I have four great children, 
one grandson, and a granddaughter 
on the way and have been married 
to my wonderful wife Charla for 39 
years. And my golf handicap is 10.8. 
In all, a great run.”

Jeffrey Jubelirer and Sherry 
Shea Jubelirer are the authors of 
several books that can be found 
on Amazon and Barnes & Noble, 
including Politics and Poetry; 
Within Dignity We Grow; and Poetic 
Meditations From an Anointing of 
the Spirit.

Attorney John B. Pinney, 
partner with Cincinnati’s Graydon 
law firm, has been appointed by the 
American Bar Association to serve 
a three-year term on its standing 
committee on the federal judi-
ciary as representative for the Sixth 
Circuit. The Sixth Judicial Circuit 
comprises Kentucky, Michigan, 
Ohio, and Tennessee. The Court of 
Appeals for the Sixth Circuit sits in 
Cincinnati.

John is a senior partner with 
Graydon’s litigation group and 
serves as head of its international 
practice group. His practice focuses 
on international business disputes 
and has represented clients in state 
and federal courts throughout the 
United States and also before inter-
national arbitration tribunals in a 
number of foreign countries. Since 
2014, John has been an adjunct 

professor at the University of Cin-
cinnati’s College of Law, teaching 
international commercial arbitra-
tion and coaching the law school’s 
international arbitration moot 
team at an annual competition in 
Hong Kong.

In addition to serving on the 
standing committee, John is a 
member of the Cincinnati Bar 
Association’s board of trustees and 
serves as its delegate in the ABA’s 
House of Delegates. He is also a 
fellow of the Chartered Institute of 
Arbitrators and is currently listed 
in numerous categories in Best 
Lawyers in America and Super 
Lawyers. He previously served as 
chair of the Rules Advisory Com-
mittee of the U.S. Court of Appeals 
for the Sixth Circuit.

↑ W69 Class Correspondent
Robert H. Louis
rlouis@saul.com

84 David Evangelista CPA 
CGMA has joined nationally 
recognized public account-

ing firm MBAF as a principal in 
the audit, litigation support, and 
tax and accounting departments. 
David will be based out of the firm’s 
New York and Valhalla offices. The 
announcement was made by Tony 
Argiz, chairman and CEO of MBAF. 
David writes, “I still live in Stony 
Point, NY, with my spouse, Margret 
Jonsson Evangelista C86 an attor-
ney in private practice, and our two 
children.”

↑ W84 Class Correspondents
Alan Gluck
a.m.gluck@aol.com
Bill Heins
waheins@icloud.com

90 For the third year in a row, 
Results Repeat has been rec-
ognized as one of the Best 

Places to Work by the Philadelphia 
Business Journal. Results Repeat 
was one of just 24 small companies 
to be recognized as best places to 
work. Other categories are medium, 
large, and extra-large. 

“I’m thrilled that Results Repeat 
has earned a position on the PBJ 
Best Place to Work List, Small Busi-
ness Category, for the third year in 
a row,” says Ellen Thompson, CEO. 
“Striving to be a great place to work 
creates a more pleasant environ-
ment for our team members but 
also makes good business sense, 
because we can only do our best 
client work and work efficiently 
when we are engaged and happy.”

The survey evaluates how 
employees feel about management, 
general processes, their co-workers, 
career advancement, and more. The 
companies that score the highest in 
all areas snag final spots on the list. 
Results Repeat has been honored to 
be named on the list each year since 
2016, just two years after its found-
ing and the first year in which it was 
eligible. 

↑ W90 Class Correspondent
Alan Gallo
gallo.wh90@wharton.upenn.
edu

91 Christopher Crawford lives 
with his family in Boston and 
is managing partner of Craw-

ford Fund Management. The firm 
is celebrating its 10th anniversary 
this year managing a long-short 
equity hedge fund focused on 

underfollowed companies and 
out-of-favor securities. Fellow Penn 
grads Scott Utzinger W93 ENG93 
and Jonathan Saunders C92 are also 
founding partners. Earlier this year, 
the firm partnered with a major 
European financial institution to 
fuel its next phase of growth. Oth-
erwise, Christopher and his family 
have been pretty much obsessed 
with playing squash.

From Jay Goodman: “Life is 
full of adventure. I’m going from 
full-time physician as an inter-
ventional radiologist to now also 
a general contractor in Central PA. 
Building out a 67-townhouse devel-
opment called Admiral’s Quay. Very 
exciting!”

↑ W91 Class Correspondent
Al Meyers
aljmeyers@gmail.com

94 H e a t h e r  We i s s  F r a t -
tone was recently named 
e x e c u t i v e  d i r e c t o r  o f 

Children’s Scholarship Fund Phil-
adelphia, a nonprofit providing 
financial access to quality kin-
dergarten-through-eighth-grade 
education to low-income Phila-
delphia families. Heather joins 
CSFP from the University of Penn-
sylvania Law School, where she 
served most recently as Associate 
Dean for Student and Professional 
Engagement. An attorney with an 
extensive background in public 
service, policy development, 
and law, Heather has worked in 
both higher education and the 
K-12th-grade sphere. Before her 
10-plus-year tenure at Penn Law, 
Heather led the policy and plan-
ning efforts at the School District 

of Philadelphia and worked as an 
associate at Philadelphia law firms 
Kleinbard LLC and Dechert LLP. 
Earlier in her career, she worked in 
the White House Office of Legisla-
tive Affairs under President Clinton 
and at the Public Interest Law 
Center. Heather received her B.S. 
in economics from Wharton cum 
laude and her Penn Law degree 
cum laude. 

↑ W94 Class Correspondent
Mindy Nagorsky-Israel
mnagorsky@yahoo.com

95 Alan Cook appeared on 
Shark Tank in November 2017 
with BrilliantPad, the world’s 

first automatic, self-cleaning puppy 
pad. Mr. Wonderful sniffed a loaded 
pad roll and exclaimed that to his 
surprise, there was no odor. Then 
he and Lori Grenier engaged in 
a frantic bidding war to invest in 
the company. This is Alan’s second 
foray into the pet industry; he pre-
viously created the ScoopFree 

self-cleaning litter box and Froli-
Cat family of pet toys with Professor 
Karl Ulrich; they were sold to Radio 
Systems Corporation in 2012. Read 
about BrilliantPad and Alan’s Shark 
Tank experience at BrilliantPad.
com. 

Lee Huang  writes:  “I  was 
recently appointed one  of nine 
members of the new Board of Edu-
cation of the School District  of 
Philadelphia. After 17 years of state 
oversight, Philadelphia  public 
schools are now under local control 
as of July 1, 2018. Our nine-person 
volunteer board is responsible for 
a district that has a $3.2 billion 
annual budget and serves 203,000 
students.”  More information 
regarding his role on the board 
can be found on the Philadelphia 
School District's website.

Edward S. Karan CFA CFP is 
starting his 15th year as a private 
banker at Citi Private Bank in New 
York and oversees a team serving 
partners at the world’s leading con-
sulting and accounting firms.

Bruno Wu W95 & Family

Ellen Thompson W90

Heather Weiss Frattone W94 L98

Anne Sceia Klein W64 ASC65

Alan Cook W95
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Ask Charmain Cattan  and 
she’ll tell you: “I lead an extremely 
blessed life.” She’s worked in cor-
porate America, higher education, 
Christian ministry, and local gov-
ernment since graduation. Deeply 
involved with Faith To Face Min-
istries in Corning, NY, she’s even 
gone on mission trips to Liberia 
and Ghana.

After working in NY, London, 
and Tel Aviv, Gad Haker left UBS in 
2010 to set up Fidelis Family Office, 
catering primarily to successful 
Israeli tech company founders. 
His eldest son, born in California 
during our summer internships, 
is all grown up now. He works in 
NY as an animator, which lures his 
parents to the U.S. more often.

Maria Herrera is busier than 
ever. Returning to work after raising 
three delightful children and doing 
nonprofit work, she runs her own 
NY-based asset management and 
investment advisory firm. She loves 
it, traveling the world and reveling 
in the rewards and challenges of 
building a business.

Halim Gabra knows a thing or 
two about “traveling the world.” 
He’s now based in Montreal and 
often in Egypt and Lebanon, and 
travels to New York and Miami on 
a consulting assignment.

While visiting his daughter at 
Stanford, Harish Mysoré enjoyed 
laughs and health-care IT conver-
sation with Rich Caligaris and Rob 
Purnell over brunch. Hash is SVP 
of corporate development (M&A) at 
TTEC, a $1.5B health-care-focused 
customer experience company. 
His team recently acquired Con-
nextions, a leading health-care 
customer engagement firm carved 
out from Optum/UHC, where John 
Rex, CFO of UHC, was lead sponsor 
on the divestiture. Small world!

Have you heard of Thermo-
mix, a European kitchen appliance 
new to the U.S.? Well, if DC-based 
Mitch and Melissa Scott have 
their way, you will! They’re the 
top Thermomix sales consultants 
in America—and good thing, too. 
Their children will be in college 
before you know it!

Brooklyn in da house! Gina 
Lepore returned to Brooklyn after 
30-plus years of senior-level roles 
and now is an entrepreneurial con-
sulting and executive coach. For 
fun, she zip-lines, skis, travels, 
and takes boxing classes with her 
10-year-old niece. She invites you 
to email her at lepore.gina@gmail.
com when you’re in New York. 

Stephen S. Tang, president and 
CEO of OraSure Technologies, pre-
viously president and CEO of the 
University City Science Center, was 
presented with the highest award, 
the Dennis Clark Solas Award, 
at our annual Solas Awards gala 
on May 3.  He  was one of three 
honorees. More about the Solas 
Awards on our website: welcom-
ingcenter.org/solas-awards.

↑ WG92 Class Correspondent
Joe Hage
joe@joehageonline.com

95 WG95 was the biggest year 
group at the Sydney Global 
Forum in March: Antony De 

Jong, Andrew Goodman, Alejan-
dro Przygoda, Mike Robinson, 
Ivan Ross, Grant Schmidt, David 
Michael Spence, and Phillip Wu.

Paula Cacossa tracked me down 
for an Italian dinner in Sydney 
with her adventurous family. They 
have decided to keep travelling for 
another year.

And my news: I just got back 
from my “If it’s not snowing, it 
must be summer” bike ride in 
Iceland. Eponymous weather. It 
rained every day.  One “sunny” 
occasion was lunch courtesy 
of Kristinn Thor Geirsson, who 
is fit and well and balances the 
demands of a successful “turn-
around” career with golf in Florida.

After Iceland, Leslie Henry orga-
nized rooftop drinks in gritty, hot, 
and sweaty NYC. The next night, it 
was four at the Smith: the efferves-
cent Alejandro Przygoda, and the 
fit and trim Kelly Campbell. (Why 
do the Wharton women age better 
than the men?) The fourth, Nicolas 
Delcourt, also organized sailing 
that weekend in Larchmont.

Baltimore meant the perennial 
entrepreneur, Brian Le Gette, and 
me coming up with names for some 
of his new products and eating lots 
of crab!

↑ Cohort A Rep  
Peter McNamara
pdm@liquidvision.com

Hello, all, from London, where it 
was a long, hot summer. 

From Sandeep Mehta: “The 
firm that I am president of, Neema 
Hospitality, just acquired our 11th 
hotel in the mid-Atlantic region. 
Our new acquisition is a four-year-
old Holiday Inn Express located 
just south of Pittsburgh, PA, in 
a huge commercial office park 
complex called Southpointe. This 
is our second acquisition in the past 
seven months. In addition to work, 
I just completed my first Spartan 
Race in DC in May!”

Meantime, Ken Frieze writes 
that Gordon Brothers is now part 

of the Stone Point Capital family, 
having taken on their investment 
at the end of April. He’s been 
keeping in touch with the Wharton 
crew: He recently had a visit from 
John Saaty, sees lots of Mai and 
Morgan Hanlon,  and caught 
Macklemore with Shane Arnold. 
He also caught up with Kelly 
Campbell on the shuttle to NYC 
and skied with Michael Hidalgo 
in Park City. (His kids are eight 
and a pair of five-year-olds.) “After 
promising never to move out of the 
city of Boston … on our way to the 
suburbs of Brookline in August … 
happy wife, happy life … ”

Martie d’Apice writes from 
NYC, where she is enjoying a 
fabulous summer! She has just 
started a new role as head of inves-
tor relations at Estancia Capital 
Management. Estancia is a sec-
tor-specialist independent private 
equity firm that invests in small to 
lower-middle-market “institutional 
quality” financial services compa-
nies, providing both buyout and 
growth capital, predominately in 
the U.S. After many years raising 
capital for a wide variety of private 
equity and hedge fund strategies, 
she’s very excited to have joined 
this new team. Of course, anyone 
who wants to learn more should 
feel free to reach out. On a per-
sonal note, she’s still happily living 
in NYC’s West Village with her 
husband and son, who just turned 
12. She’s in touch with a wide 
variety of Wharton classmates and 
welcomes the opportunity to recon-
nect with others.

As for me (Brian), your Lon-
don-based correspondent, I’m still 
VP of product marketing at RMS. My 
partner, Miguel, and I now have two 

lovely dogs—Mossy was born at the 
end of 2017 and is now a full-grown 
dog hanging with his mom! I have 
seen a few other Wharton classmates, 
too, including Veronika Rost, Kevin 
Jacques, and Rob Penn. 

Xavier Gonzalez-Sanfeliu was 
in Amsterdam with wife Florencia 
WG99 and daughter Cecilia, now 10. 
Sunny days brought catch-ups with 
part of the Dutch Wharton crew: 
A r t h u r  A n d e re g g  a n d  w i f e 
Ooshani (SW95), Ingmar Leliveld 
and his daughters, and, finally, 
Boudewijn Jansen. Xavier cele-
brated 10-plus years at Alsis Funds, 
where he is the founding partner of 
a $400 million private-asset-based 
lending fund focused on Latin 
America. The firm has offices in 
Mexico City and Miami.

News from Jersey: Living the 
dream, James Dolan and I (Jeanne) 

moved to the beach just in time for 
the summer of rain! We’ve been in 
touch with rock star Mike Levine, 
still killing it in the land of Pay-
oneer! Andrew Weddle is buzzing 
around the U.S., building cool digs 
for the up-and-coming college set. 
Jacqui Davis will be a guest on 
my radio show The Hero Whispers 
… tune into internet radio, people! 
Gordon Robinson, believe it or not, 
is spending lots of time in his new 
country home; congrats! And Elliot 
Fishman has pivoted his business 
model into new levels of success. 
Rich Keller from WG96 is touring 
and speaking about personal brand-
ing; catch him when you can. 

Word on the street is that Toddie 
Rogers bought a franchise in Car-
olina … woo-hoo!! Last but not 
least, I exchanged a few words with 
Stevie McLaughlin, who continues 

to enjoy massive gains with his 
fintech business. Go, Stevie!

As always, please get in touch 
with your updates. We always love 
to hear from you!

↑ Cohort H Reps 
Brian Owens and Jeanne 
McPhillips @supergirll119
breezybrian@hotmail.com 
supergirl119@gmail.com

Huge news from Marie Williams: 
“I am happy to share the arrival of 
my sweet baby girl. Sierra Renee 
Williams was born on February 18. 
Now just over five months, Sierra 
is a happy baby and tons of fun. 
She uses her megawatt smile to 
charm everyone in her life, spends 
a lot of time on her tummy trying 
to figure out how to move forward, 
and loves to taste anything she can 
put in her mouth (which sometimes 
is actual food). Sierra is small but 
mighty and adorably addictive!” 
We are thrilled beyond words for 
you, Marie. 

David Spencer took advantage 
of some mid-life medical chal-
lenges to reduce stress and refocus 
on spending time in awesome 
places and with fabulous people. 
He hasn’t seen the inside of a 
conference room or been on a con-
ference call for more than a year. 
He is now drinking his best wines 
first, coaching and mentoring 
anyone who will listen, traveling to 
new and exciting destinations, and 
saying yes to festive celebrations 
and unique travel opportunities 
around the globe. He wishes you all 
well and looks forward to catching 
up with as many of you as possible! 
David quotes Mário de Andrade 
with an important mantra: “We all 
have two lives … and the second 
begins when we realize we have 
only one!”

Cohort J’s continue to stay con-
nected with each other and other 
Wharton friends. Anna Bulkot had 
dinner with Sheila Narayan earlier 
in the year when she was visiting 
NYC and met with Susan Ganz 
for a quick catch-up over coffee. 
I traded emails with Tim Foisie, 
who was interested in a region of 
Ontario where I happened to grow 
up. I also reached out to Juan 
Carlos George on his birthday 
in August, and he agrees with me 
that a) chocolate cake is the best; 
and b) one candle on top of a birth-
day cake is sufficient at this point 
in our lives.

Great to hear from you. Keep the 
news coming, J’s!

↑ Cohort J Rep
Cynthia Grisé
cgrise@deloitte.ca

WG95 Class Correspondent
Jeanne McPhillips
supergirl119@gmail.com

96 After  19  years  in A sia,  
Barry Weisblatt is moving 
back to the States. He will be 

moving to Houston with his wife, 
Jenny, and their son Jack (10) and 
daughter Ana (16 months). His 
son Peter (18) will be heading off 
to Milan to study fashion at Nuova 
Accademia di Belle Arti (NABA). 
When he gets to Houston, Barry 
will be starting a new job as chief 
strategist and head of investor 
relations-Americas for Kingsmead 
Asset Management, a Singa-
pore-based asset manager that runs 
a Vietnam-listed equities fund. 
Barry is also on the advisory board 
of Energy Capital Vietnam, a Dal-
las-based company that mobilizes 
U.S. capital and technology for Viet-
namese energy and infrastructure 
projects. He is very excited for the 
new roles in the new city.

Pankaj Narayan is the secre-
tary of the Penn & Wharton Club of 
Singapore and therefore tends to 
meet with Penn alumni every few 
weeks. He recently hosted a send-
off event for new admits to Penn 
and is happy to report that his older 
daughter, Riya, is planning to start 
this fall as a freshman in the School 
of Engineering! Here’s a recent 
picture of the family at Riya’s high-
school graduation—Pankaj, Riya, 
Shefali and Sana.

Yumiko Kaizuka and Wanda 
Vimolchalao share a photo from 
enjoying a weekend together at 
Friday Harbor, San Juan Island.

Kirsten Brecht Baker  has 
launched a new company and 
mobile platform called  Jeenie 
(jeenie.com). Jeenie is a language 
assistance app that connects you 
to live, human language experts in 
under a minute … wherever you are 
in the world. With a few taps on your 
smartphone, you can video chat or 
speak in real time with a personal, 
bilingual companion with language 
fluency and cultural expertise. 
Think Uber for language. Kirsten 
has recently completed a capital 
raise, and Jeenie is now available 
for download in the Apple App store. 

Pankaj Narayan WG96 & family

Yumiko Kaizuka  
& Wanda Vimolchalao WG96

Marie Williams WG95

Peter McNamara WG95

Barry Weisblatt WG96 & family

Q U O T E D

“The president of a $100 million  
technology company and former  

Accenture consultant told me this:  
‘Don’t offer any advice for the first  

6 months … just ask high-value  
questions, listen closely, and get smart.’”

Victor Prince WG96, managing director  
of DiscoveredLOGIC, in a post about the  
five mistakes consultants make when  
moving into corporate jobs, on the  
Wharton Magazine Blog Network.
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↑ Cohort A Rep 
Audrey Greenberg
audrey.greenberg@gmail.com

Thanks for the updates, Cohort E!
Jessica Stehr works at Merck, 

attempting to predict the future 
for potential drugs still years away 
from the market. She lives outside 
of Philly and has been trying her 
hand at gardening. (“Hoping our 
green garden tomatoes soon turn 
red.”) She and her husband, Andy 
Chen, recently visited civil rights 
sites in Atlanta, including the orig-
inal Chick-fil-A restaurant.

Chris L awler  is  stil l  with 
Graham Partners (private equity), 
where he spent his MBA summer. 
He works on a variety of indus-
trial company investments, most 
frequently in aerospace. He and 
wife Lisa have four kids—Andrew, 
14; Jack, 12; Audrey, 11; and Clara, 
six—and just added a Vizsla puppy 
to the chaos! 

Hwabin “Bin” Lim lives in 
Tokyo and operates 25 of his own 
Korean restaurants, called KollaBo. 
He also started a music business in 
Japan and Korea. He welcomes 
anyone who might be in Tokyo to 
look him up. (Contact me for his 
mobile.)

Shelly (Wall) Lanning notes 
that she just sold her health-care 
service company to a strategic 
buyer and now plans to take some 
time to enjoy life. She connected 
with Tiffany Hackett Ferreri and 
Lisa Balaschak for a few days to 
celebrate. 

Kunle Malomo says he’s been 
finding time to relax in the midst 
of completing two new acquisitions 
for his company, People Produc-
tivity Solutions. He sent a pic of 
himself enjoying the World Cup 
Final in Moscow. 

Gabrielle (Dudnyk) Hase  is 
in London, working on her pet 
health- care startup, CatDog-
Fish. She says she’ll love us if we 
leave reviews of her podcast at the 
App Store! She notes that she has 
spent time this year with WG00s 
including Ann Meyer ,  Jenn 
Specht, Alyson Meranze, Audrey 
Greenberg, Fran Orabona, Chris-
tina Usrey, and Lisa Balaschak. 
And in London, Gab has seen Kelly 
and Ed Lees, Milyae Park, Jane 
Thompson WG01, Caroline Car-
tellieri WG96, and Jac Windsor 
WG97. 

Thanks to everyone I goaded 
into writing! Do let me know if you 
find yourself in the Los Angeles 
area. We have a guest house!

↑ Cohort E Rep
Heather Cochran 
hkcochran@earthlink.net

WG00 Class Correspondent
Wendy Bagdi
wendy.bagdi.wg00@wharton.
upenn.edu

01 Rachel Wasserstrom shares 
that “Linda Donoho, Evan 
Henkin, and I met at the 

Wharton health-care conference in 

February. Linda and Evan are both 
living outside of Philly, and it was 
so fun to catch up and see them. We 
c h a t t e d  w i t h  J u n e  K i n n e y, 
the director of the health-care 
program, who is timeless and just 
as affable as she was when we were 
students. My family and I came in 
from Boston and toured historic 
Philly and the Penn campus. (My 
husband is also a Penn grad). As 
you can see from the photo, our son 
Adam is sitting with Ben Franklin 
outside Steiny-D … maybe Wharton 
is in his future? Jenn Bevan swung 
by the East Coast for a visit on her 
way to vacationing in Spain—won-
derful to see her—and Dave Sturek 
and I caught up over lunch in NYC 
in July. All good!”

↑ Cohort B Rep
James Fields and 
Sujata Bhatia
jameswfields@yahoo.com 
snbhatia@yahoo.com

Eric Eliason is running for U.S. 
Congress in Utah’s First District, 
as a candidate of the United Utah 
Party.

Ben Frost reports that “after 17 
years at Morgan Stanley, I left in 
March and just started a similar 
position with Goldman Sachs, in 
the consumer retail and mergers 
departments within investment 
banking. Stacey and I are still in 
Manhattan, but my commute down 
the west side got a little longer.”

↑ Cohort J Rep 
Paul Sternlieb
Paul.Sternlieb.wg01@
wharton.upenn.edu

02 United South End Settle-
ments (USES) is pleased to 
announce that Aaron Miller, 

chief operating officer of digital 
media agency Catalina, has been 
voted onto the board of directors 
of United South End Settlements, 
a Boston nonprofit organiza-
tion serving Boston children and 
families. Prior to joining Cata-
lina, he was a partner with Bain & 
Company; he has held key product 
and operations roles with General 
Mills and CPW Latin America.

↑ WG02 Class Correspondent
Annie C. Lee
annie_c_lee@yahoo.com

Michael Aberman reports that 
he left Regeneron after seven and 

a half years to try his hand in the 
biotech startup world as CEO of a 
venture-backed company, Quentis 
Therapeutics. Quentis is develop-
ing drugs that target “ER stress;” 
the company hopes that its lead 
program to treat cancer will begin 
clinical trials by the end of 2019. 
“It’s exciting to be part of the 
growing NYC-based biotech eco-
system. My oldest, Alexis, starts 
Cornell in a couple of weeks. My 
middle child, Sam, is going to be a 
junior at Byram Hills High School. 
My youngest, Jared, is starting 
middle school. Amy and I still live 
in Armonk. White picket fence. No 
dog.”

In other WG02B news, “The 
Realm of Zaklad continues to be 
one part magical and one part real. 
Elias and Milo continue to live in 
a universe that resembles a Wes 
Anderson film. Laura and I are 
extras.” 

↑ Cohort B Rep
Chris Simpkins
christopher.simpkins.
WG02@wharton.upenn.edu

04 A dva n t a g e  C a p i t a l  h a s 
announced that manag-
ing director Ryan Brennan 

has been appointed vice presi-
dent of the Office of Investment 
Policy at the Overseas Private 
Investment Corporation (OPIC), 
the development finance arm of 
the federal government. Brennan 
began at Advantage Capital in 1999. 
Advantage Capital has supported 
economic development programs 
in 28 states, creating and protect-
ing as many as 47,500 jobs over its 
25-year history while expanding 
industries and making commu-
nities and local economies more 
vibrant. Brennan guided much of 
this work, intensifying program 
expansion and job creation during 
his tenure.

↑ WG04 Class Correspondent
Santosh Kookal
santoshk@iitbombay.org 
and 
WG04classnotes@gmail.com 
(Please send all 
submissions to both 
of Santosh’s email 
addresses)

My witty learning teammate 
Merritt Thomas sends the big 
news from NYC: “I got married 
last October in Winters, CA, to a 

wonderful guy, Robert Wagner. Rob 
is a law professor at Baruch (CUNY) 
in New York. We were actually sup-
posed to be married in Sonoma, but 
I was evacuated from my hotel on 
the Tuesday before our wedding by 
the California fires—the vineyard 
where we were getting married was 
on fire! Luckily, we were able to 
move the entire wedding with four 
days’ notice to a farm outside Sacra-
mento, so all’s well that ends well. I 
was lucky enough that Kaylene 
Alvarez, Priya Mascarenhas, and 
Erica Seidel from our class made 
it to the wedding. I’m still in New 
York and (gasp!) still with Barclays, 
and all is great there.” Well, Merritt, 
the radiance on your face says it all! 
So happy for you and Rob. Huge 
congratulations! Merritt mentioned 
that Kaylene is in Colorado now and 
doing well. Besides Kaylene, Priya 
and Erica, Merritt is also in regular 
touch with Luc Dowling.

Gary Low continues to enjoy his 
art creations: “I showed my latest 
collection, entitled “Hanakotoba,” 
in New York during the Frieze Art 
week in May. My Waterlilies and the 
Setting Sun was also featured at the 
Kips Bay Designer Showroom. For 
more info, please visit garylowde-
signs.com.”

As for myself, Chen Stockli, 
to make up for my lack of Swiss-
ness, I recently rekindled my 
target-shooting hobby and joined 
the local Unteroffiziersverein (Ser-
geants Club, made up of mainly 
current and retired Swiss Army 
sergeants and police officers). I 
participated in my first 25 meters 
range pistol shooting competition, 
ranked in the top 20 percent and 
receiving a medal. Top guy in the 
canton scored 175 out of 18 shots, 
and I did 165. Yes, he had a better 
gun, and I hadn’t shot for 20 years 
since l left Texas. So that’s not so 
bad! I tried crossbow in front of my 
kids during our summer holiday 
and missed the entire target! What 
a humbling experience. I hope to 
see many at our next Wharton 
Reunion.

↑ Cohort E Rep
Chen Stockli
chen.stockli@gmail.com 

Pablo Verra has some career news 
to report: “I switched jobs last 
year after 13 years at the World 
Bank Group. I went from multi-
lateral to multilateral and am now 
the head of equity and mezzanine 

investments at the Inter-Ameri-
can Development Bank. Still based 
in Buenos Aires, but covering all 
industries and countries in Latin 
America and the Caribbean, so I am 
traveling quite a bit up and down 
the continent!”

Meanwhile, at the other end 
of the Americas, Gavin Fernan-
dez says hello from Toronto. As 
he writes, his “passion remains 
watching people skate around him 
with hockey pucks while he gasps 
for breath. When not at the rink, 
Gavin spends time at home losing 
arguments to both Maria and their 
14-year-old son Case. “Please email 
me at gavin_fernandez@hotmail.
com  if you would like a tour of 
Brampton or just to chat.”

And last but not least, Bob 
Murray has been clocking up the 
air miles with trips to Australia, 
Scotland, and Davos, and is in con-
tention for most cohort interactions 
this quarter, partying with Melissa 
Kuan, Neil Gupta, and Shirley 
Lee in NYC, and also seeing Blair 
McConnel and Phillipa Ashby 
closer to Philly.

↑ Cohort L Rep 
Jonathan Bebo
jonathan.bebo@gmail.com
 

05 Charbel Zreik wrote in: “I 
sold my business! After a 
six-plus-year journey—two 

years to find it/acquire it and four 
years running and growing it—we 
accomplished what we set out to do 
more quickly than we anticipated, 
more than doubling the business on 
most dimensions as we profession-
alized it, launched new products, 
and broke into a new vertical. 
We sold the company to Marlin 
Equity Partners. They merged it 
with a complementary company 
offering TV services to hotels, cre-
ating a leading triple-play services 
company for hotels and assisted 
living. Don’t make fun of me, but 
I’ve actually now moved to Florida, 
since I’ve transitioned out of the 
company.” Happy retirement, 
Charbel! 

In  baby news,  Matt Con-
way’s third child, Henry (“Hank”) 
Thomas Conway, was born May 21, 
joining Ava and Liam. 

Bruce Kirsch writes, “After eight 
years in Washington, DC, I have 
been living in Atlanta with my wife 
and daughter for the past five years, 
enjoying all of the exciting real 
estate development that is going 

on here. Through my business, I 
have one foot in consulting, train-
ing, and education and another in 
software development, all related 
to commercial real estate transac-
tion analysis. Additionally, last year 
I was fortunate to be asked to co-au-
thor the new fifth edition of Real 
Estate Finance and Investments: 
Risks and Opportunities after having 
served as editor for the prior two 
editions. I am the co-author with 
professor emeritus Peter Linneman, 
the founding chairman of Whar-
ton’s real estate department.”

↑ WG05 Class Correspondent
Courtney Hischier  
de Balmann
courtney.hischier.wg05@
wharton.upenn.edu

08 Patti DeBow tells us: “I 
recently started a new job 
as president of ParsonsTKO, 

a small firm in DC that works with 
mission-driven organizations to 
manage their digital presence 
and drive audience engagement 
through integrated strategy, design, 
technology, and change manage-
ment. At PTKO, I’m responsible 
for internal operations and project 
delivery for a growing team—we’ve 
doubled in size in the past year! I’m 
really excited to bring my years of 
consulting experience to bear here, 
and especially for the opportunity 
to help do important and impactful 
work in the nonprofit space.”

Rajat Mishra announces: “I 
have taken on a new role as VP of 
customer experience (CX) at Cisco, 
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driving the new portfolio, partner 
model, and parts of product man-
agement for Cisco’s $12B CX 
business. Exciting times!”

Juan Devoto tells us, “I have 
some interesting news to share 
this time around: Our family of 
five is doing a one-year ‘bleasure’ 
(business + pleasure) trip in South-
east Asia. We’ve recently passed 
the halfway mark, spending three 
months in Thailand and three in 
China. Now we’re in Vietnam, and 
next week we’re heading to Cam-
bodia. Malaysia and Indonesia to 
follow in the next months. We’re 
combining work remotely with 
homeschooling while we visit 
temples, museums and parks and 
enjoy daily adventures (see photo 
p. 87).”

Eugenio Giancotti, Katarina 
Stefanovic WG00, Aleksandro and 
Antonio enjoyed summer in Swit-
zerland and are ready for vacation 
in Italy.

From Eric Redline: “It’s been a 
while since I last reported in, but 
the Redline family has been busy 
and growing. We welcomed another 

boy to our clan, and older broth-
ers Austin (six) and Brayden (four) 
are excited to teach Jackson their 
tricks. I have been busy as well, as I 
recently became CEO of NuMoola, 
a youth-focused finance platform 
connecting kids to practical money 
management through gaming and 
education. We are getting ready 
to launch in the fall and bring the 
idea to reality and into the hands of 
families across the U.S. The reunion 
was amazing, and it was really great 
to see so many of from the Class of 
2008. Looking forward to an excit-
ing rest of 2018 with all that is 
happening!”

Tal Slobodkin has sent this link, 
which has the album for all photos 
people uploaded from the 10-year 
reunion: https://photos.app.goo.
gl/Dvf3BbksRgXj3kFT2. There are 
a few hidden gems in there. …

Gil Shulman tells us, “Beatrice 
and I had a baby girl, Eleanor Louise 
Shulman. We still live in Seattle and 
regret missing the Reunion.”

↑ WG08 Class Correspondent
Humera Afzal

humera.afzal.wg08@
wharton.upenn.edu

09 The first-ever gene therapy 
for a genetic disease in 
the U.S. was delivered in 

January  by Jeffrey Marrazzo 
in his position as CEO of Spark 
Therapeutics.  The Washington 
Post published a story on the FDA 
approval. The gene therapy, Lux-
turna, treats a form of inherited 
blindness. You can see a recent 
video online of an interview with 
Jack Hogan, a 13-year-old who 
received the first treatment after 
approval and can now ride a bike 
at night for the first time, see the 
whiteboard at school—a really 
wonderful story. It’s a historic first 
for medicine, and the implications 
for many other genetic diseases 
are huge. Jeff has written the play-
book for genetic treatments with 
Luxturna. 

Arjun Raychaudhuri writes,  
“I am restructuring a precious 
metals refinery, and Megha’s skill 
development venture is now in 
year five. And India continues to 
be a roller coaster. …  We would 
love to meet with any cohort C 
travelers who are passing through 
Delhi!”

Tyler Hardt and family have 
relocated to Naples, FL. Tyler  
has recently launched a new 
investment management firm 
called Pelican Bay Capital Manage-
ment. “Come visit us if you need 
some sunshine this winter.”

Jing Zhang is paying close 
attention on trade wars and 
impacts on global economy. The 
picture captured her speaking to a 
group of 40 corporate treasurers at 
a recent event on mitigating trade 
risks and increasing efficiency 
through digitization. Jing most 
likely will join the Wharton Global 
Forum in Shanghai in March, 
and she is also planning a trip to  
Wharton Reunion Weekend in  
May 2019.

↑ Cohort C Rep
Jing Zhang
jing.zhang.wg09@wharton.
upenn.edu

Devin Griffin started a new posi-
tion building a content studio at 
Story Lab, a division of Dentsu 
Aegis. 

Christian Kellett and partner 
Ralph welcomed the birth of their 
daughter in April.

↑ Cohort H Rep
Christian Kellett
christian.h.kellett@
gmail.com

15 Greg Root married his best 
friend and Hamilton College 
classmate, Mary Daphne, on 

July 7, 2018. He also recently relo-
cated to Hong Kong after selling his 
company, Ticket Monster, in April. 
He recently launched a consulting 
business named Root Consultive, 
LLC, focused on advising early and 
growth-stage startups.

Joe Lischwe and his wife, 
Jodi, welcomed their daughter, 
Maya Lischwe, into their family 
last November, and she has been 
melting her parents’ hearts with 
those beautiful eyes. Joe was also 
promoted to manager at Bain in 
August. 

Ben Crovella has been living in 
Boston for the past three years and 
recently left Deloitte consulting to 
join CVS Health as a director in cat-
egory strategy and analytics.

Shivan Patel recently married 
our Wharton classmate Alli 
Chandra. 

Ben Johnston still lives in San 
Francisco, loves his job, and can 
now successfully wake surf. Way 
to go, Ben!

Holly Snyder married Weston 
Nichols on September 21 at the 
Farm at Old Edwards in the High-
lands, NC, with maid of honor 
Meredith Wallner by her side. 
“D elighte d to  celebrate  our 
wedding day with many of my 
classmates from Wharton who 
have supported us and loved us 
over the years.”

Manasa Tanuku and Nimish 
Shukla got married in November 
2017, with many amazing Wharton 
friends in attendance. “Our hon-
eymoon was nothing short of 
adventurous when we were stuck 
in Bali during volcanic eruptions 
and had to travel three days by 
road, ferry, and domestic flights 
to finally leave Indonesia. We also 
added a furry friend to our fami-
ly—a mini golden doodle named 
Bijli Jalebi. She loves to cuddle and 
eat our plants.”

Emma Spagnuolo  share s, 
“There are two now! Lily McGill 
Spagnuolo was born on 4/11!”

Rada Yovovich writes, “After 
years of longing to live in the great-
est city in the U.S., I’ve finally 
moved back to my hometown of 
Chicago and could not be more 

thrilled about it. And I’ve started 
a new job that might be my dream 
job, leading growth strategy for 
Oak Street Health, an enhanced 
primary-care system for Medicare 
Advantage patients.”

Christina Ward joined an inno-
vation consulting firm, Luminary 
Labs, that solves problems that 
matter, from detecting biothreats 
to advancing adult education. “I’m 
piloting a management platform, 
Readme.bio, which gets work rela-
tionships off to a running start by 
allowing co-workers to share work 
style preferences. And I launched a 
fashion brand, Ward NYC, selling 
an iconic raincoat. So a busy first 
half of the year :) And I’ll soon be 
celebrating my one-year wedding 
anniversary in Hawaii!”

Caroline Merin graced the 
cover of one of the most import-
ant business magazines in Mexico, 
in the MBAs issue: “Wharton got a 
shout-out on the cover, although 
I discussed Lauder a lot in the 
interview!”

↑ WG15 Class Correspondents
Bob Reish, Alana Rush, 
Jackie Wong, Julia Hazen
robert.reish@gmail.com 
alanarush@gmail.com
wong.jackie.c@gmail.com 
juliahazen@gmail.com 

16 Althea Simons has become a 
venture fellow at the Brooklyn 
Fashion + Design Accelerator, 

in addition to overseeing the suc-
cessful launch of her company, 
Grammar. Grammar is a new 
ethical fashion brand collection of 
five organic cotton women’s shirt 
styles. Simons was inspired by the 
effortless confidence and versatil-
ity of a properly constructed white 
button-down shirt. The shirts, 
called The Verb, The Preposition, 
The Dangling Modifier, The Con-
junction, and The Split Infinitive, 
are made by hand in the legendary 
Garment District and are available 
in sizes 0-12. For ordering info, visit: 
grammarnyc.com.

18 Merrill Lynch announced in 
August that financial advisor 
Christopher Ficara has been 

recognized on Forbes’s 2018 “Amer-
ica’s Top Next-Generation Wealth 
Advisors” list, published on July 
25. In all, 247 Merrill Lynch advi-
sors are included on this year’s 
list, the most of any firm. The list 
includes 1,000 advisors across the 
country who “represent the future 
of the wealth management indus-
try.” Chris resides in Carlsbad, CA, 
and has been a part of Merrill Lynch’s 
Rancho Santa Fe office for eleven 
years.

MBA for 
Executives

91 When Mark Rogers came to 
Wharton, he was a professor 
at Johns Hopkins University 

School of Medicine, associate dean, 
and author or editor of 12 books and 
more than 125 papers. After receiv-
ing his MBA from Wharton, he 
became CEO of Duke Hospital and 
Health Network, where his work led 
to his being chosen as a case study 
for Harvard Business School. Sub-
sequently, he was recruited to be 
the senior vice president of Per-
kin-Elmer (NYSE), the company 
that made DNA sequencers and 
became Celera (the company that 
sequenced the human genome). 
His recruitment to the company 
resulted in a feature article on him 
in the Wall Street Journal. 

Next, Rogers was recruited to 
be president of a New York-based 
private medical investment firm. 
There, he was founder and chair-
man of PolaRX, a company that 
developed and received FDA 
approval of the drug arsenic tri-
oxide for acute promyelocytic 
leukemia in a record time of under 
30 months from initiation of clini-
cal trials. Rogers sold the company 
to a Nasdaq company specializ-
ing in cancer therapies for $100 
million.

  Rogers served as founder, 
chairman, and CEO of a number 
of biotech companies, including 
Innovative Drug Delivery Systems, 
a pharmaceutical development 
company with pain-related drugs 
that went public and was acquired 
by a larger public company for 
approximately $230 million. He 
was founder and chairman of 
Aptamera, an oncologic pharma-
ceutical development company 
that was acquired by a company 
on the London Stock Exchange. He 
also was founder and chairman of 
Cardiome, a Nasdaq-listed cardiac 
arrhythmia company that reached 
an $800 million market while 
Rogers was chair. 

During all this time, Rogers’s 
academic identity has contin-
ued; Johns Hopkins has named 
an endowed chair for him, he was 
elected to the National Academy 
of Medicine, and the textbook 
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In August, Mark Kaye W01 WG02 joined Moody’s 
Corporation as senior vice president and chief financial 
officer, after serving in a variety of roles at MassMutual.  

Kaye’s responsibilities include overseeing Moody’s global 
finance activities and executive responsibility for investor 

relations and corporate services. In a statement through the 
company, Kaye said, “I have long admired Moody’s as an 

institution, and I look forward to working with such a talented 
team at an organization that is so critical to the efficient 

functioning of the world’s financial markets.”
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“My family and I will depart the 
Bay Area and set up shop in beau-
tiful Utah in June. (Yes, Judy, we’re 
selling the house. :) I’ll commute 
from SF to SLC until then. While 
we are excited for the new adven-
ture, of course our hearts are heavy 
departing such a vibrant area where 
we’ve been lucky to find so many 
close friends. I will not miss the 
traffic.”

↑ WG05 WEMBA San Francisco
Matt Myllykangas
Matthew.Myllykangas.Wg05@
wharton.upenn.edu

06 Chris Brandt and his wife, 
Sarah, had their third boy 
in August 2017, and they 

have their hands full! The family is 
happy and healthy. Chris hopes that 
any classmates passing through 
Baltimore give a shout.

Gus Giraldo and family con-
tinue in Miami, FL, and have now 
been in one place for the longest 
period (three years) since the end of 
the program. Gus’s role as president 
of Magellan Health Commercial 
Markets was expanded in May to 
include state Medicaid and federal 
behavioral health and medical spe-
cialty programs in a newly formed 
business unit. 

Aravind Immaneni and wife, 
Nina, celebrated their daugh-
ter Anna’s graduation from high 
school and are looking forward 
to being empty nesters this fall 
(see photo p. 90). After spending 
the past 20 months as the COO of 
Fifth Third Bank (and commuting 
to Cincinnati from South Jersey) 
Aravind is glad to be back in the 
NY/NJ area. He recently joined 
Citibank as the COO/ head of global 
operations and fraud prevention. 

Nina and Aravind will be moving 
to Battery Park with their dog 
(and five bikes) and look forward 
to exploring NY and reconnect-
ing with NYC classmates. On the 
fitness front, Aravind qualified for 
USA Triathlon age group Nation-
als by placing in the top 10 percent 
at Ironman Augusta last fall (see 
photo p. 91). Time and schedule 
permitting, he hoped to compete 
at the USAT National Champion-
ships in Cleveland on August 11. 

Ulf Cahn von Seelen recently 
relocated to Zurich, where he con-
tinues to work for Google at its 
largest engineering office outside 
of the U.S. His family is busy learn-
ing German and Schweizerdeutsch 
before school starts, exploring the 
town’s medieval center, sampling 
the local delicacies, and swim-
ming at the many beaches. They 
welcome visitors at their apart-
ment by Lake Zurich (see photo 
p. 90).

↑ WG06 WEMBA Philadelphia
Brian Egras
brian.egras.wg06@wharton 
.upenn.edu

10 Can’t believe the summer is 
over! I’m sure many of you feel 
the same sentiment when I say 

time is going too fast!
Umer Khan was promoted to 

vice president of information tech-
nology and Information Security at 
SpaceX, a company that designs, 
manufactures,  and launches 
advanced rockets and spacecraft. 
The company was founded by 
Elon Musk W97 to revolutionize 
space technology, with the ulti-
mate goal of enabling people to 
live on other planets. Umer also 
recently completed two master’s 
degrees to become qualified as an 
Islamic Scholar. Umer lives with his 
wife and four children in Orange 
County, CA. 

John Corliss moved the family 
from San Jose to Chapel Hill, NC. 
They are loving the four seasons 
and great community there. Addi-
tionally, John recently stepped off 
the finance track. He’s been with 
Fluidigm for the past few years as 
leader of commercial FP&A and 
recently moved laterally for a great 
new challenge as VP global service 
operations. 

↑ WG10 WEMBA San Francisco
Suki Toguchi
suki.toguchi@gmail.com 

OBITUARIES

John (“Jack”) F. Smith W51 WG52 
was born June 16, 1929, and lived a 
robust life, passing away on April 
4, 2018. He was and did many 
things throughout his life, includ-
ing roles as son, brother, athlete, 
alumnus, husband, father, busi-
nessman, board member, mentor, 
grandfather, great-grandfather, a 
great addition to any social event, 
and a very, very good friend. He 
was most proud of being a loving 
husband for 61 years to Mercedes 
Gery Smith and for building a 
family that grew to include six chil-
dren, 14 grandchildren, and three 
great-grandchildren. The young-
est of four brothers, he kept his 
extended Smith clan an important 
part of his life.

He was a successful execu-
tive and a proud alumnus of the 
Haverford School as well as the 
University of Pennsylvania and 
its Wharton School. After gradu-
ating from Wharton, he entered 
the U.S. Navy and was proud of his 
service as chief gunnery officer on 
the destroyer USS Damato. After 
the Navy he entered the busi-
ness world and over a long career 
served in industrial marketing and 
senior management roles with 
Container Corporation of America, 
Haveg/Hercules, Gould Batteries 
and Eaton Corporation. He then 
started the executive search firm 
Penn Partners. He also served on 

several boards, including those of 
Children’s Hospital of Philadel-
phia, Holy Redeemer Hospital, the 
Modern Group, the Material Han-
dling Institute, and Wharton’s 
Emeritus Society. Over time, the 
Modern and MHI roles led to his 
recruitment to a more hands-on 
capacity at Modern, where, over 25 
years, he served in various leader-
ship roles—president, chairman, 
board member and ESOP trustee—
ending in March 2018. At Modern, 
he was known for his people skills, 
sales ability, insights on strategy, 
ready inclination to ask the hard 
questions, and continual push to 
improve.

Away from the business world 
and his family, he was an active 
sports participant and fan. He was 
an avid amateur oarsman, golfer, 
and tennis and squash player; he 
loved to bodysurf and was always 
ready for any activity. As a fan, he 
loved the Penn Quakers, the Eagles, 
and any and all other Philadel-
phia-based sports teams.

He enjoyed his time at Penn 
and Wharton, and his engagement 
with the University didn’t end with 
graduate school; he remained an 
active alumnus throughout his life. 
Most recently, he played a variety 
of roles with the Wharton Gradu-
ate Emeritus Society, connecting 
senior alumni with MBA students 
and recent graduates to strengthen 
mentorship opportunities.

In his later years, he and his wife 
moved into the Hill at Whitemarsh. 
There he joined the Residents 
Board, served on multiple com-
mittees, and decided it was time to 
learn more by joining study groups 
for two great written works, Shake-
speare and the Bible.

He was truly a social person and 
loved engaging with anyone on vir-
tually any topic. He always worked 
to know as many people as he could 
and came to know everyone—
senior management, colleagues, 
support staff ,and anyone he met—
on a first-name basis. His love of 
learning and ability to remain truly 
interested in every aspect of life was 
an inspiration to all who knew him.

He is survived by his children, 
Ford (Mary-Jo), Field (Mary), Gery 
McKenna (John), Ashley Holton 
(Jack), Peter, and Hunter (Lisa), as 
well as 14 grandchildren and three 
great-grandchildren. He was pre-
deceased by his wife Mercedes; his 
parents, Henry and Helene; and 
brothers Hank, Les, and Art.

He had a big and true presence 
and will be missed by all who knew 
him or were fortunate enough 
to cross his path and make his 
acquaintance in his many stops 
along the way.

Kailin Tuan WG52 passed away on 
March 21, 2018, of Cherry Hill, NJ, at 
age 92. Beloved husband of Pauline 
Tuan. Dear father of Wayne (Emily) 
Tuan; step-father of Max (Karen) 
Fang and Andrew Fang. Loving 
grandfather of Susanna, Carla, and 
Andrew Ryan. He will be greatly 
missed.

William L. Nikel WG54 of West 
Caldwell, NJ, died peacefully in 
his sleep on March 1, 2018, at home 
at age 89. William was born in 
La Junta, CO. The family moved 
East several years later. He grew 
up in Boonton, NJ, starting his 
first business at age 14 as a Fuller 
Brush dealer, selling and deliver-
ing by bicycle. He received a BA in 
economics in 1947 from Ursinus 
College, where he worked in the 
kitchen and dining room and 
was headwaiter his senior year. 
His first job after college was as 
an office boy; soon afterward, he 
became a salesman of wallpaper 
paste and laundry starch for the 
Huron Milling Company. During 
the Korean War, he served as a 
Naval Intelligence Reserve Officer 
from 1950 to 1952. After complet-
ing a six-month course at the Naval 
Intelligence School in Anacostia, 
DC, he did security investigations 
in the Boston area.

In 1953,  he marrie d Nola 
Ann Lloyd at St. James Episco-
pal Church in Evansburg, PA. He 
earned an MBA in marketing at 
the Wharton School in 1954, grad-
uating in the top fifth of the class. 
After doing marketing research at 
Lukens Steel Company, he became 
marketing research manager at 
Noland Company, a plumbing/
heating and industrial supply dis-
tributor in Newport News, VA. 
Active in the community, he served 
on the board of the Virginia Penin-
sula Homebuilders Association.

In 1966, the Nikel family moved 
to Montclair NJ, and joined St. 
John’s Episcopal Church. William 
served four terms on the vestry, was 
a lay reader and a chalice admin-
istrant for many years, and was 
known for welcoming newcom-
ers. He served as an elected deputy 
three times and as a volunteer 10 

times for the Episcopal Diocese of 
Newark’s annual conventions. He 
also was a volunteer at Episcopal 
Church triennial general conven-
tions in Philadelphia and Denver. 
An active alumnus of Ursinus 
College, he co-chaired five class 
reunions as well as the War Years 
Reunion of multiple classes.

In his career, following market-
ing research positions with the J.C. 
Penney Company and Exxon Solar 
Thermal Systems, he transitioned 
to management consulting and pre-
senting at marketing workshops, 
including 27 two-day workshops for 
the American Management Asso-
ciation. In 1977, after attending a 
two-week workshop by the author 
of What Color Is Your Parachute?, 
he began doing career development 
and job-search counseling. Later, 
he became a charter member of the 
Association of Career Management 
Professionals and was a presenter at 
the association’s first annual con-
ference. In 1988, he co-founded 
Job Seekers of Montclair NJ, a free 
training and support group that 
still meets weekly at an Episcopal 
church and has helped hundreds 
of people.

In 1998, among 90 charter res-
idents, William and Nola moved 
to Crane’s Mill, a continuing-care 
retirement community in West 
Caldwell, NJ. On opening day, he 
began taking pictures of arriving 
residents and soon formed the 
Welcome Committee. Later, he 
joined the chorus and the activi-
ties committee and also served a 
one-year term on the Residents 
Association board. His hobbies 
and interests included playing 
tenor saxophone, choral singing, 
hiking, cross-country skiing, bicy-
cling, and working out in the gym. 
He also enjoyed volunteering at the 
New Jersey Performing Arts Center 
in Newark.

William is survived by his 
beloved wife, Nola, and four chil-
dren: David and his wife, Elizabeth, 
of Long Valley, NJ, and their chil-
dren Patrick and Matthew; Andrew 
and his wife, Jennifer, of West Cald-
well, NJ, and their children Ben and 
Peter; Nell Wills and her husband, 
Jim, of Leesburg, FL, and their 
daughter Heather; and Julie Val-
entine and her husband, Rodney, 
of Sanford, FL, and their children 
Cooper, Chloe, and Tess.

George Lindemann W58, a 
former Palm Beach resident, an 
entrepreneur, and vice president 

of the Metropolitan Opera Associa-
tion in New York City, died on June 
21. He was 82.

Lindemann tied for 703rd place 
on Forbes’s world billionaire list in 
March with an estimated net worth 
of $3.3 billion.

Lindemann bought a North End 
oceanfront home on the island in 
2008 but sold it in June 2017 and 
soon after took a trip with his wife, 
Frayda, to sail the Mediterranean.

Lindemann graduated from 
the University of Pennsylva-
nia’s Wharton School and began 
working for his father’s cosmetics 
company in 1957. He sold his fami-
ly’s company in 1971 and went on to 
become the chief executive officer 
of Southern Union, a pipeline 
company, which he sold in 2012. 
He also founded Metro Mobile, a 
cellphone company he sold for $2.5 
billion to Bell Atlantic in 1991.

Lindemann was an avid art col-
lector, a hobby that his sons have 
continued. George Lindemann Jr. 
runs the Bass Museum in Miami 
and Adam Lindemann has a gallery 
in New York City.

William “Bill” J. Frazier Jr. WG60, 
A devoted husband, father, grand-
father, and friend, Bill died on 
January 27, 2018, at home, sur-
rounded by his family. Humility, 
compassion, and love were values 
he upheld every day. Bill was born 
on December 1, 1932, and raised 
in Chicago, IL. A graduate of the 
Hotchkiss School in Lakeville, CT, 
Bill earned his bachelor of arts 
degree from Brown University in 
1955; he was a member of the crew 
team and the Beta Theta Pi frater-
nity. After Brown, he served in the 
United States Navy on a destroyer 
based in Japan. In 1960, Bill earned 
his master’s of business administra-
tion at the Wharton School.Jack Smith W51 WG52

William J. Frizer Jr. WG60

 

“Who would have thought that the first 
person to congratulate me on graduating 
from Wharton would be Hamdi Ulukaya, 

founder and CEO of @Chobani? I can’t think 
of a better role model in entrepreneurship, 

determination, and humanism.  
Çok te ekkür ederim, @hamdi.ulukaya!” 

Fabian Hutter W18 
(Hamdi Ulukaya HON18 was the Keynote Speaker for 

the 2018 Wharton MBA Graduation Ceremony.)









fa
ll/w

in
t

e
r

 20
18

T
h

e B
u

sin
ess of E

-Sports      T
itan

s of T
ech

      T
eam

 P
layers




