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your Penn education.

Being a Penn person gives you access to membership in The Penn Club, a 
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You’ve already made the investment in a Penn education. Start maximizing 
the value, exclusivity and affordable luxury you deserve, in New York City and 

around the world.
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      Fax: 212-403-6616 
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hree days after serving eight years in the 

U.S. Army, Mike Daschle, WG’14, started his 

Wharton career with a desire to focus on real 

estate development. This “drastic culture change” was 

one reason the then-MBA student opted to participate 

in the Wharton Executive Coaching and Feedback 

Program (ECFP).

“I recognized it was a very unique opportunity to 

have a personal coach who could guide me through a 

very transitional period in my life,” says Daschle, who 

graduated from West Point and served in Iraq in 2006 

and Afghanistan in 2008 and 2009.

He and his coach focused on more boldly and 

effectively communicating Daschle’s passion for his 

desired career, while also paying attention to time 

management and stress-reduction skills. The program 

involved role-playing and at-home exercises, including 

creating a list of character traits that Daschle admired 

and discussing how such traits are exhibited.

Rolled out in 2012 as part of the new MBA 

curriculum, the program has drawn many more 

students than originally anticipated, reports its 

director, Lynn Krage, who screened the 50 or so 

executive coaches matched up with students. The 

initial student demand forecast was 350, Krage says; 

instead, more than 500 students signed up that first 

year. This year, nearly 600 enrolled. 

MBA students begin the program with a 360-degree 

feedback assessment, followed by individual sessions 

throughout their first year. One more session occurs 

in the fall of their second year.

“This is a leadership development tool that most 

companies don’t offer until you are at the executive 

level,” Krage says.

New York-based executive coach and now Wharton 

MBA student coach Terri Wein, W’84, WG’88, agrees. 

Such coaching usually is too expensive for anyone but 

“high-potential employees.” At Wharton, it’s a valuable 

Put Me In, Coach
An update, including student testimonials, 
on the popular Wharton Executive 
Coaching and Feedback Program.

tool students can take with them when they leave campus.

“It’s my job as a coach to work with each student not only

to identify his/her areas of development to become a better

leader, but how to effectively bring out the best in each of

them,” she says.

Second-year MBA student Rena Fried particularly values the

work on her body language and presence in meetings, which is

meant to correct the misperception that she is not engaged.
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was a medical staff meeting 

in 1993 that did it. Managed 

care had taken hold of the 

reimbursement system. 

Physicians were being challenged 

to think differently. I was the chair of OB-

GYN at one of the top community academic 

centers in the country, and I was running 

a meeting with colleagues who were 

unanimously decrying any change to the 

“perfect” physician-centered system. It was 

bizarre to hear 

smart people say 

change would be 

catastrophic, even 

though we had 

priced medicine out 

of any reasonable 

market, failed 

to coordinate a 

lifetime of care for a 

patient and had no 

way to assess our 

outcomes. 

That’s when I 

decided that if I 

could deliver a 

10-pound baby successfully, I should be able 

to master the skills needed to help lead an 

optimistic future for myself and colleagues. I decided to study at 

the Wharton MBA for Executives (EMBA) Program, which led 

to an abrupt transformation in my career that has culminated in 

my being chosen to lead one of the oldest and most prestigious 

health science universities and health systems in the country.

The fact is that if we continue doing what we are doing, 

American academic health centers will be extinct. The old 

finances of relying on clinical reimbursements, National 

Institutes of Health funding and tuition no longer work. We are 

creating a “new math” around creative partnerships, innovation 

and venture philanthropy.

As I think about it, it wasn’t one class or one professor, but 

BY DR. STEPHEN K. KLASKO

three tenets from my Wharton EMBA experience that have 

had the greatest effect on my career and the organizations I 

have served.

1. “The most important decision you make this year will 

be your study group.” 

It was the first weekend and we had hardly had a 

chance to meet one another, when we were herded into 

a room in what I later called “a cross between the NBA 

draft and pin the tail on the donkey.” To fill their study 

groups, everyone was looking for the right combination of 

finance, accounting, marketing and management skills. My 

Alumni Essay

FROM DELIVERING BABIES 
TO DELIVERING REVOLUTIONS

It

THREE TENETS 

FROM WHARTON’S 

EMBA PROGRAM 

PROPELLED 

THIS ALUMNUS 

TO BECOME A 

FUTURE-FORWARD, 

POSITIVE LEADER 

FOR THE HEALTH 

CARE INDUSTRY.
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BY KAYVON ASEMANI

Undergrad Essay

ONCE AND 
FUTURE LEADER

ver since I was a young boy, I have had this unwavering 

confidence that I could do anything I imagined. I have 

always believed in myself. But ever since I was a baby, 

I was neglected by my father. When I was 9 years old, I 

lost my mother to a tragedy. No matter how much I believed in 

myself, I was losing every bit of support. I was just an innocent 

kid trying to reach success; it seemed as if success was not trying 

to reach me.

Fortunately, a family friend led me and my siblings to an 

institution called the Milton Hershey School that is devoted to 

helping underprivileged children. My ambition mixed with the 

opportunities that this place provided allowed me to achieve my 

most significant accomplishment to date—getting accepted into 

the Wharton School at the University of Pennsylvania. 

Everyone, no matter what his or her circumstances, deserves to 

have an equal opportunity to achieve success. My goal is to help 

create a world where that will become a possibility. Wharton is 

the perfect place to achieve this dream.

I am very excited to be immersed in an environment full 

of amazing students and to learn from all of the collective 

intelligence my peers have gained from their experiences 

before Penn. It will be thrilling to experience this journey with 

my classmates and the upperclassmen. I look forward to an 

opportunity to step away from the spotlight and leadership  

roles for once in my life and learn from other people who have  

so much to teach.

Please allow me to make one thing clear: Leadership is one 

of my deepest passions. I served in the Student Government 

Association through all four years of high school and became 

student body president my senior year. I have been a leader, 

and I plan on continuing to be one. At Wharton, I plan on 

getting involved in many activities and clubs while also allowing 

adequate time for study. Over time, I want to get involved 

in many leadership and service opportunities at Penn and, 

within the community at large, become a better contributor to 

society. The clubs that interest me most are those related to 

entrepreneurship. I believe that developing an understanding 

of how to start, run and maintain a business is more important 

than being the most talented or knowledgeable person in your 

particular field(s) of business. Once I gain this knowledge, I will 

recruit the talent needed to make sure that the services I provide 

in my multifaceted business are at their very best. There is a 

whole world of people out there. Fortunately, I do not have to go 

very far to find incredible talent.

The sole purpose of the reference to my personal life at the 

beginning of this essay was not to be pitied. All of those early 

E

hardships are over. I overcame those obstacles years ago. I

realize, too, people have overcome larger obstacles than I have,

and unfortunately as I write this, others are going through more

difficult struggles and still have not seen any success. All they

need—and all I ever needed—was an opportunity. Despite my

unfortunate circumstances, I was able to achieve something

huge with an opportunity that complemented my hard work and

dedication. This is a message to all of us out there who have

struggled—proof that with hard work, we can find opportunities

and live the success of our wildest dreams.

This is also a message to Wharton alumni, asking you to

join me in this mission of allowing motivated and passionate

people the opportunity to succeed. Offer no handouts, just

opportunities.

Kayvon Asemani is a freshman at Wharton from Baltimore.

He is studying Economics and looking for other concentrations

to complement his degree. He enjoys service and creating music

and hopes to incorporate those interests into his studies through

his involvement in the Civic Scholar program and his website

www.kayvonmusic.com.

(( ON THE web )) View the photo set from New Student Orientation 

at http://whartonmagazine.com/digital-only to see 

Kayvon and his classmates forge the first bonds that 

will last a lifetime.
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WHARTON MAGAZINE: 

How is the culture of Wharton 

different today than it was when 

you first were here? 

GEOFFREY GARRETT: Several people have asked me how 

Wharton is different today than when I was here almost 20 years 

ago. The biggest change isn’t in Wharton; it is in me. When I was 

here almost 20 years ago, I was an aspiring research academic, 

and that requires real tunnel vision. Today, my frame is much 

wider. I focus on identifying big opportunities and catalyzing the 

talents, ambitions and aspirations of other people to realize them. 

What I see so vividly now is the unparalleled breadth and 

depth of world-leading talent at Wharton—among our faculty 

and staff, students and alumni—coupled with an innate 

and unique entrepreneurialism in the DNA of the place and 

everyone associated with it. I just didn’t see that extraordinary 

combination two decades ago. I am very glad I worked so hard 

on building my academic credentials because I could never have 

been dean today if I had not!

WM: How can alumni help the school better engage with the 

broader business community?

GARRETT: Engagement with the business community is very 

much a two-way street. I hope and believe the expertise of our 

faculty enriches our alumni in many meaningful ways, but we 

have a lot to learn from them too.

The scale and scope of change in the world of business is so 

great that it’s hard for anyone to keep up. Our alumni are real 

leaders across the board. They can be not only our eyes and ears 

for what’s going on, but they also can help interpret it for us. 

We literally have elite eyes and ears, top business thinkers and 

leaders, all across the globe. 

WM: What’s your definition of “innovation”? How will you 

apply it on campus?

GARRETT: Innovation is a buzzword that’s everywhere today, 

but clichés must be imbued with real meaning to have power. 

For me, innovation means finding better ways to do things that 

matter—in our research, in our teaching and in what we do as 

an institution. The size and quality of our teaching and research 

in innovation is probably underappreciated outside the School, 

and I certainly want to have perceptions of us catch up with 

the reality of what we are doing. I am equally proud of our own 

internal innovations, from Course Match to optimize course 

selection to our very popular Global Modular Courses.

I believe U.S. global economic leadership depends, above all, 

“Our faculty 
members 

turbocharge 
student innovation 

through research-
led, learning-by-

doing programs.”
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another three year term based on his 

outstanding track record. The mission 

of the Financial Policy Council, a 

research think tank and educational 

institution, is to formulate and promote 

sound public policy based on the prin-

ciples of free enterprise and wealth 

creation, as envisioned by the ideals of 

the American Founding Fathers.

Kurt Herwald writes, “My company, 

Commercial Foodservice Repair, a 

national leader in the service and repair 

of foodservice equipment, recently 

completed an acquisition of Tech24, 

making it the second largest player in 

its industry. As a side note, classmate 

Farid Naib is one of the compa-

ny’s directors. I have been married 

to Lucille for 24 years and have a 

22-year-old son, Derek “Wolfie”, who 

is majoring in chemistry and applied 

math at nearby Furman University. I 

am active in several political and chari-

table causes. Our recent scheduled trip 

to Russia and Northern Europe this 

summer had to be postponed due to 

this acquisition…as did my 60th birth-

day celebration—so I will have to settle 

for Harry Potter at Universal with 

Wolfie instead.”

Crichton Brown writes, “First, I was 

sorry to miss the reunion in May for 

our class. Thanks to Larry Bartimer’s 

persistence, I was able to make the 

Class Fund deadline. I am still married 

to Margaret Schwegmann, all good, 

since 1989. We have one son, John 

Crichton McCall Brown, and he is an 

impressive young man, 16 going on 

45. He is a nice, reciprocal boy, a world 

class snow skier, and football, soccer 

and track star. Margie is a great mom 

and a classy skier. We bought a place 

in the Vail Valley, at about 8,000 feet, 

before Katrina. Hurricane Katrina 

caused wholesale financial, emotional 

and spiritual damage to our extended 

family, like 9/11, in which 3,000 plus 

people lost their lives. God bless all 

of you that may have lost family or 

friends in 9/11. I have had a long run 

in institutional private equity and mul-

tistage venture capital partnership 

investing. My track record stands on 

its own. Just Google me if this is up 

your alley. I hope you don’t see all of 

the felonies. I hope that all of my class-

mates are happy and healthy. I can 

admit firsthand that money does not 

guarantee happiness or personal ful-

fillment. It’s just another tool in our 

woodshed.” 

Fran Kelleher has accepted a posi-

tion as a senior policy advisor to the 

Innovation Center at the centers for 

Medicare and Medicaid. She is working 

on new ways to pay for Medicare. 

WG’85 CLASS CORRESPONDENT

Kent Griswold

kentgriswold@yahoo.com

WG’86 CLASS CORRESPONDENTS 

Elizabeth Wilkins and David Bigelow 

thewilkyway5@aol.com, david.bigelow.

wg86@wharton.upenn.edu 

Nesrin Goker and I had a fun lunch at 

Pod in West Philly during her visit in 

April. Nesrin is doing well and enjoy-

ing life in Vienna. After my husband 

and I had an even better lunch at Parc, 

another Stephen Starr restaurant, it 

occurred to me that we should have him 

cater our next reunion dinner, perhaps 

at the Philadelphia Museum of Art. Eve 

Murto had also enjoyed a fine dinner at 

Starr’s Buddakan; great management 

and cuisine.

I regret having been unable to join 

those who attended our May mini-

reunion in NY. Carolyn Rogers and 

Deebie Symmes flew out from San 

Francisco, and Jennifer Benepe told me 

there was a good turnout. I did sneak 

into the city for a day in July to hit the 

main tourist spots with my family and 

a French guest, but I guess that doesn’t 

count.

Though the course on success taught 

by Professor G. Richard Shell wasn’t 

part of our curriculum, I enjoyed his 

related book, Springboard: Launching 

Your Personal Search for Success, full 

of encouraging wisdom for young and 

old alike. Speaking of wisdom, David 

Rubinstein gave an unusual and mem-

orable commencement speech to the 

2014 Wharton MBA grads. For those 

who remember anything about our com-

mencement speech, please feel free to 

refresh my memory.

The Boston Lyric Opera announced 

that it recently hired Karen Frost as the 

new director of finance and adminis-

tration. Her responsibilities at the BLO 

will include financial operations, plan-

ning and strategy, as well as overseeing 

human resources, administration, 

IT and facilities management. Karen 

expressed her excitement to join the 

BLO, saying “To be able to marry the 

two—finance and my love for opera—

is special.” Karen worked previously 

for Next Street as the CFO, as well as 

for Wellington, Citizens Bank, CRA, 

Putnam and Morgan Stanley in financial 

and general management roles.

WG’87 CLASS CORRESPONDENT 

Matt Hoffman

mhoffman@wunr.com

WG’89 CLASS CORRESPONDENT 

Patricia (Berenson) Bogdanovich 

patricia.berenson.wg89@wharton.upenn.

edu

In this milestone reunion year, many 

thanks go out to our WG’89 reunion 

committee: Matthew Greene, WG’89-

25th Reunion Chair; Neil Burns 

and Jacqueline de La Chapelle—

Cohort B; Randy Burkert, Maria 

Florez and Jane Sadowsky—Cohort 

C; Blaine Hammer—Cohort E; 

Michal Clements—Cohort G; Sharon 

McCarthy—Cohort H; Brooks 

Crankshaw, Daniel Franzese—Cohort 

J; Stefanie Shelley—Cohort K; David 

Reynolds, David Solomon and Joyce 

Weinberg—Cohort L. 

Rajiva Agrawal (Canada), Gustavo 

Cardoni (Argentina), Fabián de 

Paul (Argentina), Tim Ely (Japan), 

Maria C. Garcia (Spain), George 

Nussbaum (Czech Republic), Samir 

I. Saigol (Pakistan), Andreas Sander 

(Germany) and Lou Sampanis (United 

Kingdom).

Lou Sampanis is living in London 

with his wife, Monika, and their 7-year-

old daughter, Anne-Marie. He asks 

that any Wharton classmates passing 

through London please look them up!

West coast WG’89 classmates gath-

ered in July at the beautiful home of 

Ted and Anne Murguia in the San 

Francisco Bay Area. Attending the 

Sunday afternoon get-together were: 

Jennifer Barr; Neil Blecherman; 

Patricia Bogdanovich; Marianne 

Cali; Daniel Cheng and daughter; 

Linda Cleveland and husband Hans 

Hartmann; Maria Hartrich; Shaz 

Kahng, husband Bill Diotte and daugh-

ters; Susan (Silva) Mohler and husband 

Bill Mohler; Ted and Anne Murguia 

and daughter; and Ogen Perry. Others 

expressed interest in attending next 

quarter, and some classmates have 

offered to host at their homes. To 

join in, please contact Daniel Cheng: 

daniel_pdq@pacbell.net.

1990s
WG’90 CLASS CORRESPONDENT 

Jennifer Taylor

jenntaylorhome@gmail.com 

WG’91 CLASS CORRESPONDENT

Chris Malone

cbmalone@mindspring.com 

We’ve got updates from eleven WG ‘91 

classmates this time. Also, in addition 

to this magazine column, all current 

and many previous updates for our 

class are now available online and 

unedited at our class website (www.

WG91.com). I also have an e-mail 

address for everyone listed here, so let 

me know if you need help contacting 

anyone. 

Massimo Armanini writes, “I’m 

still in Milan but with our older son, 

Tommaso, studying political econom-

ics at Kings College. I started my own 

investment company and bought an 

engineering company specialised in gas 

and oil treatments. Elena and myself 

are slowly improving our golf and our 

youngest son, Martino, 17, very pas-

sionate about cooking, is attending the 

International School in Milan.”

Colin Watts writes, “Life in 

Princeton/NYC is great. I’m in my third 

year, leading the healthcare business at 

Weight Watchers, bringing new inno-

vation to the challenge of health and 

fitness globally. Bonus extra: our three 

WATTS

ARMANINI
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former Soviet Union: “Interesting 

times, certainly never boring!” 

Freundliche Grüße /  

Best regards, Bob

h COHORT REPS | Brian Owens and 

Jeanne McPhillips

breezybrian@hotmail.com and 

supergirl119@gmail.com

Short update this month from around 

the world: Jon Koplovitz writes that 

after 18 years at Blackstone, he has 

joined the Loews Corporation as 

vice president of corporate develop-

ment. Congratulations Jon and we look 

forward to more updates on your new 

role! 

David Zarling writes to say he has 

moved to Seattle in the beautiful Pacific 

North West of the US, after 8 years in 

the equally beautiful Minneapolis. Hope 

you are settling in Dave and family. 

From the looks of the picture you have 

not forgotten the ice hockey!

I was also in touch with our great 

Wharton supporter, Philip Wu, based 

in Shanghai, who was busy with the 

Wharton Global Alumni Forum meeting 

in Beijing. Keep up the great work, 

Philip.

As usual I have seen many honorary 

H-ers including Scott Surek (in Hong 

Kong), Doug Rosefsky (in Paris) and 

Veronika Rost (in London). Your corre-

spondent does get around! 

Please continue to keep in touch. We 

love to hear from you. 

And from the East Coast Greater 

NYC metro, from the Dream…..The net-

working train keeps moving through 

the big apple! Gordon Robinson has 

emerged long enough from launch-

ing a very successful group, “Changing 

Management”, where he delivers exec-

utives into more productive and 

profitable relationships, to grab a quick 

lunch with yours truly. Amazing to see 

that he has not aged. AT ALL. 

Other stops on the train this 

summer: Susan Ganz, bringing finan-

cial sunshine to the world – Elliot 

“Fish” Fishman, fueling startups in the 

tech space – and Rich “Candy Man” 

Keller, sharing the branding magic with 

my classes at NYU and Berkeley this 

past semester, thank you! I teamed up 

with another professor at NYU, and we 

launched a new class, dubbed “Start-

ups in the Digital Ecosystem” that was 

a smash hit and will be running again 

January 2015, so look for us online. In 

the meantime, I am supercharged for 

the future of commerce and sharing the 

wealth of ecommerce with NYU grad-

uate students. And so I ask... “Are you 

ready for the future of commerce?” 

Greg Smith, VP Trevor Video, will 

be making a guest appearance this fall 

and would love to have more Wharton 

love, if you are interested! Matt Malden, 

VP Docusign, even visited the class via 

skype, and delivered fabulous content 

coupled with his magnetic charisma. 

Home Run! 

And, finally, your Wharton Follies 

entertainment legacy continues this fall 

in the production “Imperfect Women of 

the Bible”. The holiday production will 

be a benefit for breast cancer, so please 

support us!

See you on Broadway folks! 

Thanks for all of your shares……and 

likes……keep on trukkin, and MAKE 

REASONABLE DECISIONS!

Warmest regards, Jeanne aka Dream

i COHORT REP | Amy (Crandall) Kaser

amykaser@yahoo.com

Amy is ready, willing and able to 

network with you Whartonites. She is 

very generous with the love and would 

love to help you guys in Boston. Reach 

out and share. Thanks Amy!

j COHORT REP | Cynthia Grisé 

cgrise@deloitte.ca

Well friends, I finally have some big 

news of my own. I, Cynthia Grisé, 

am very pleased to report that I gave 

birth to twin boys in June. Jonah and 

Matthew Grisé join big brother Jasper, 

17 months. Life is going to be pretty 

crazy for a pretty long time, raising 

three boys on my own, but I am happily 

prepared for the challenge. Hmmm, I 

wonder if I will be the last woman in 

our class to give birth.

In other news, Carolyn and Craig 

Enenstein bumped into Solange and 

Mike Mecham in Cappadocia, Turkey, 

in a carpet factory (no carpets were 

purchased by either family), and got 

to enjoy going out to an impromptu 

dinner. The Enensteins enjoyed break-

fast with Georgia, Matteo and Marc 

Vassanelli during their very last minute 

trip to LA. Craig got to see Sabine 

Feldmann for a late dinner in New 

York, as well as Kelly Campbell for 

breakfast, and Ken Frieze for drinks in 

Boston.

Jon Cunningham is still at Axon 

Solutions, running SAP based Business 

Transformation programs, and is a 

proud new dad of daughter Emilia (9 

months). His son Logan is 7 now, and 

they all still live in San Diego.

I received a note from Haniel Lynn, 

who had just come back from a long 

trip over to Asia Pacific. “We went to 

Hong Kong and Thailand for a vaca-

tion, and then I went onto Singapore, 

Melbourne and Sydney for work. Got 

a chance to catch up with a bunch of 

people while over there: Anna Cheung, 

Dave Spencer, Susan Ng, Dave Lee 

in Hong Kong, and Andy Goodman in 

Melbourne, though I missed a bunch 

of folks because of holiday schedules.” 

Haniel is still having a great time at 

the Conference Executive Board in 

Washington, DC, after almost 14 years, 

with a recent role change to run differ-

ent parts of the business.

By the way, I (Cynthia) have already 

volunteered to put together another 

“picture presentation” for our upcom-

ing reunion in May. So please start 

compiling your digital photos and 

perhaps short video clips to submit to 

me for the project. I’ll hassle you relent-

lessly for them more formally down the 

line! Pictures and updates can be sent 

to me anytime at cgrise@deloitte.ca.

k COHORT REP | Dan Davis 

danrdavis@yahoo.com 

A million thanks go out to Dan Davis, 

for all of your brilliant service to the 

cohort crowd. Dan has announced his 

retirement from the K brigade, and 

would ask another one of the broth-

ers or sisters to step into this glorious 

role. Please let Jeanne know if you are 

up for the challenge. Thank you Dan, 

you are amazing, and welcome to the 

next K star!

l COHORT REP | James Liam Dolan

jldolan@yahoo.com

James is happy to report that he has 

been stateside this year and contin-

ues to spread the IBM love here in the 

U.S. market. His golf game is improv-

ing and she was star host of a family 

tournament down south in Naples this 

past June, “50 Large”. He has been able 

to reignite his passion for nature and 

groundhogs with his new mountain 

home in Windham, and invites all you 

classmates to come ski with him this 

winter. Looking forward to connecting 

with more L buddies. Email / twitter/ 

linked in are best ways to plug back into 

the Dolan love. May the wind always be 

at your backs Irishmen!

CLASS OF ’96 
CALLING ALL VOLUNTEERS! 
It seems that your class is missing its 

Correspondent. Are you interested? 

Contact classnotes@wharton.upenn.

edu for more information.

b COHORT REP | Mina (Takayanagi) 

Martinez

Mina_martinez181@yahoo.com

e COHORT REP | Mai Hanlon

mai.hanlon@gmail.com

f COHORT REP | Marc Stockli 

marc.stockli@mos-advisory.com.

g COHORT REP | Lisa Jaouiche 

Greg Besner is still living in the NYC 

area with his wife and two daughters. 

Last year, he started a new software 

company called CultureIQ, which 

helps companies measure and manage 

their organizational culture. Several 

Wharton alums are investors and cus-

tomers. In June, Greg and five of our 

classmates scheduled a mini reunion, 

selecting Chicago as a fun and central 

meeting location. This photo is their 

afternoon in the bleachers at Wrigley 

Field. Attending from our class from 

left to right include Brian Robertson 

(traveled from London - Cohort J), Jeff 

Resnick (traveled from NY - Cohort 

A), Art Black (traveled from Florida - 

Cohort K), Bill Lenihan (traveled from 

SF - Cohort D), Tom Davidov (traveled 

from Los Angeles - Cohort C) and Greg 

Besner (traveled from NY).

Márcio Fiuza’s family is enjoying 

some big changes. His oldest daugh-

ter Debbie just graduated from Insper, 

one of the leading business schools 

in Brazil, with a degree in business 

administration. Laura, his young-

est daughter, has been admitted to the 

World Bachelor in Business program at 

the University of Southern California. 

She will be spending one year each 

in Los Angeles, Hong Kong, and 

Milan. Márcio and his wife will be trav-

eling with her to LA in August for the 

big move. Márcio occasionally visits 

ZARLING
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WG’04 CLASS CORRESPONDENT

Santosh Kookal 

santoshk@iitbombay.org or WG04classnotes@gmail.com

(Please send all submissions to both of Santosh’s email 

addresses)

Congrats to the MBA Reunion Committee for the 

Class of ’04. This past May, they broke 10-year 

Reunion attendance records by helping to bring back 

380+ of their classmates to campus. (The previous 

record was 340.) Committee members Gilles Guillon 

and Campbell Bethwaite in part attribute their suc-

cessful showing to the tight-knit nature of their class, 

which they claim is stronger than most any other 

class.

a COHORT REP | Santosh Kookal

WG04classnotes@gmail.com or Santoshk@iitbombay.org

c COHORT REP | Rishi Jain

rishi.a.jain@gmail.com

d COHORT REP | Neel Bhatia

neel.bhatia@gmail.com

Simon Davidson and his wife, Katie, had twins in 

March, Joshua and Sienna. Simon enjoyed catching up 

with everyone at the recent reunion, in particular the 

4am trips to Geno’s.

f COHORT REP | Erica Seidel

Erica@ericaseidel.com

g COHORT REP | Anjana Nigam

 anjanan@wharton.upenn.edu or whartonalum@gmail.

com

h COHORT REP | Andy Wickless

In July, Andy Wickless got engaged to Becky McLean. 

The two plan to be married in July 2015 in Steamboat 

Springs, CO. Two weeks after the engagement, 

both successfully completed the 140.6-mile Boulder 

Ironman Triathlon.

Erick Schneider continues his work hiatus and, to 

enjoy his time further, has embarked upon a month-

long tour of Europe with his girlfriend. With such 

romance in the air, it makes one consider relinquish-

ing the freedom of singlehood to find deeper meaning 

in a committed relationship. But JUST consider...

Katie Henroid and Nick Kittredge moved to 

Atlanta in early July for an opportunity with Nick’s 

company. Their competition to see who could stay 

longest at their first post-Wharton employer ended 

when Katie left Diageo in June, after ten years. The 

Kittredges are getting settled, and Katie is exploring 

new opportunities.

In early August, Deepak Tayal moved to London. 

He would love to be in touch with any Whartonites in 

the city.

i COHORT REP | John Paul Lussow

j COHORT REP | Rep Richard Sim

l COHORT REP | Jonathan Bebo 

jonathan.bebo@gmail.com

Pablo Verra writes from Buenos 

Aires: “My wife Valeria and I had 

a very good time catching up with 

everyone at the reunion. I am still 

one of the few who has not switched 

jobs since Wharton and I am now 

celebrating my 10th year at the 

International Finance Corporation. 

Currently based in Buenos Aires, I 

am regional equity head for financial 

institutions in Latin America, managing a portfolio 

of investments in 50+ companies and also working 

on new deals. 

Tarek Kutrieh also made it to the reunion, and 

shared a photo from an awesome dinner at The 

Prime Rib during reunion weekend. From Left: 

Jeremy Butteriss, Kobi Sam, Mathias Stitch, Tarek 

Kutrieh, Ray Chan, Rob Cohen, Kris Mastronardi, 

Sam Hines.

Kevin Chan-A-Shing has remained in Chicago 

since graduating and currently serves as the risk 

officer for Discover Financial’s banking and lending 

businesses. He’s also recently married. Kevin would 

love to show around (or potentially host) any Chi-

town visitors.

Last but not least, Rodolphe de Hemptinne has 

recovered well from Belgium’s World Cup exit and 

is looking forward to catching up with Quennie Co, 

who is a recent new arrival in London. 

WG’05 CLASS CORRESPONDENT

Courtney Hischier de Balmann

Courtney.hischier.wg05@wharton.upenn.edu

Rachel Porges writes: “I’ve relocated back to LA, 

where I’m running marketing for another start up, 

this time in the speciality retail space. Kriser’s, which 

is sort of like Whole Foods for pets, has 25 stores in 

four cities and was just named Retailer of the Year 

by our industry’s leading publication. Combining 

puppies at work and SoCal weather definitely 

doesn’t suck.”

Amanda Terry has joined Twitter in a new role 

for the company, working with performance market-

ers on using Twitter as a direct response platform. If 

you are a VP of marketing or CMO, she would love to 

hear from you. 

After 4 1/2 years in Munich, Tim de Gavre 

relocated to London, where he is leading the bio-

pharmaceuticals and specialty business for Sandoz 

UK. Tim loved living in Bavaria, and he is looking 

forward to additional exciting challenges in the UK. 

Lauren (Feingold) Navas writes that she is living 

in Arlington, VA, with her husband, Kevin Navas 

(WG ‘06) and her two precious girls, Bella (WG ‘36) 

and Violet (WG ‘38), who have inherited mommy’s 

passion for dress up parties. After garnering ten 

years of marketing experience at Colgate-Palmolive, 

Rosetta Stone, and Lansinoh Laboratories, Lauren 

has started her own marketing consulting business. 

Lauren would love to hear from all of her old friends 

(Lauren.Navas.wg05@wharton.upenn.edu) and 

cannot wait to see everyone at the ten year reunion! 

Alexander Burton Tobey joined Miriam Zalcman 

and Dave Tobey in Brooklyn on April 28th. Keeping 

them on their toes, he has brought new meaning to 

just-in-time management.

WG’04 REUNION COMMITTEE

Register early for  

20% Discount.
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information.

Plan Your Trip!
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For more information
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Jean Chan brought her second son, 

Adrian, into the world on March 31st. 

He joins his big brother, who is now 

three and a half years old. 

Also adding headcount, Schuyler 

Coppedge welcomed his son, Luke 

Taewon Coppedge, to the family on 

July 23rd. Big sister, Phoebe, has only 

tried to twist off his arm once and is 

generally very pleased about his arrival. 

Tom Bernard was promoted to exec-

utive director from senior manager. 

Bernard is a member of Ernst & Young 

LLP’s Tax practice in San Francisco, 

where he provides tax services to a 

variety of industries with a focus on 

technology and consumer products 

companies. He served as the credits 

and incentives leader, as well as the 

Affordable Care Act indirect tax leader 

for the West Region. He joined the 

firm’s San Francisco office in 2007. 

Bernard holds a bachelor’s degree in 

environmental economics from the 

University of California, Berkeley, 

a master’s degree in taxation from 

Golden Gate University and a master’s 

degree in business administration from 

the Wharton School.

WG’06 CLASS CORRESPONDENT

Rodney Gibson

rodney.gibson.wg06@wharton.upenn.edu

Jamie Dunn was awarded the 

Entrepreneur of the Year Award in June 

of 2014 by Ernst and Young (along 

with his two co-founding partners of 

Peak Capital Partners).

b COHORT REP | Ajay Bijoor

ajay.bijoor.wg06@wharton.upenn.edu

d COHORT REP | Rodney Gibson

rodney.gibson.wg06@wharton.upenn.edu

Andy Morris reports that after almost 

4 years at Expedia, he has jumped ship 

to join the early stage world. He is now 

running global operations at TaskUs, a 

business process outsourcing firm that 

provides back-office support and cus-

tomer care to a slew of sexy, innovative 

companies like Hotel Tonight, Whisper, 

Tinder, Groupon, Gilt and more. His 

new role often brings him from his 

home in Seattle to the company’s HQ 

in LA or to the Philippines, where 

the company’s operations take place. 

Andy reports that his most treasured 

client is not just from Cohort D, but 

from his Learning Team! This honor 

goes to none other than Wen-Szu 

Lin. Andy invites anyone in the market 

for “Ridiculously Good Outsourcing” to 

reach out to him at andy@taskus.com.

Iradj El-Qalqili had the chance to 

catch up with Nicole Lim and Caesar 

Sengupta for a coffee during a recent 

brief visit to Singapore. “Both of them 

still look as if we graduated yesterday.”

Rodney Gibson is enjoying startup 

life at Oscar. “After running sales oper-

ations during the first part of the year, 

I’ve recently transitioned to working 

with our senior management on special 

projects and core operations.” Oscar 

is a venture backed health insurance 

company ($150M raised this past year) 

that employs technology, design, and 

data to humanize healthcare. If you 

spot a snarky ad around NYC about 

healthcare, it’s probably Oscar!

f COHORT REP | Lee Work

lee.a.work@gmail.com

g COHORT REP | Townsend Baldwin

tbaldwin@stockwisecapital.com 

“My older son, Felipe, is 4 years old 

and the younger, Matheus, just turned 

2 in June. Busy days and lots of fun. 

Business-wise, it has been almost 3 

years since I’ve accepted the role of 

CEO at www.elo7.com.br, the Brazilian 

version of Etsy, which is backed 

by Accel and Insight from US and 

Monashees, one of the most promi-

nent Brazilian VC. Brazil start-up and 

VC market is more conservative than 

2 years ago, but still hot. My wife, 

Bianca, (also Cohort J) also opened a 

start-up here 6 months ago: taglab.com.

br.” - Carlos Curioni (Calico)

“Saquib, Dalia, Tarek and Amira 

have officially moved to the New Jersey 

suburb of Chatham. Saquib served as 

the general contractor of the new home 

and, miraculously, it is still standing.” 

– Saquib Toor 

Neal Jain is still in Boston, still at 

Panera, still looking for a new gig and 

is pursuing development of a mobile 

app during the off-hours.

“Grant Allen was born on June 30. 

He’s awesome.” – Danny Allen

“Marjorie and I had our 2nd child 

(daughter Lucie). Mom, big sister, 

Emme, and father are all doing well and 

in love with our newest addition.” – Dan 

Gellert

“Amanda and I started on an excit-

ing new journey with the birth of our 

son, Henry, in May. We are happy to 

hear about so many positive milestones 

coming out of Cohort G.” – Townsend 

Baldwin

h COHORT REP | Katherine Cary

katherinecary@gmail.com

Yin Yin is still based in the Bay Area 

and joined her former boss as man-

aging director at COMPAS Advisory, 

where the two of them help mid-sized, 

PE-backed software firms launch and 

accelerate their global expansion. She 

was unsuccessful in trying to schedule 

the client workshop with her Brazilian 

client to coincide with the World Cup 

but loved her second trip there in May, 

where she caught up with classmate 

Shawn Moss and was kindly hosted 

by Cohort H-mate Andrea Cid on 

her unexpected layover in Miami. In 

June, Yin went to Beijing to co-MC the 

Wharton Global Forum for the third 

time, catching up with alumni friends 

and singing a little John Legend on 

stage. She’s now undergoing World Cup 

withdrawal, wishing she were still living 

in Berlin to celebrate Germany’s spec-

tacular win.

i COHORT REP | Oliver Chen

oliver.chen@citi.com

j COHORT REP | Jay Cecil

Jay.cecil@yahoo.com 

Wiktor Sliwinski and his wife, Sahim 

announce the birth of their daughter, 

Larisa. Older brother Ronald is already 

protective of his young sister.

k COHORT REP | Arif Janmohamed

arif.janmohamed.wg06@wharton.upenn.

edu

Many congratulations to Sachin 

Maheshwari on two amazing mile-

stones. On June 12, he and his wife 

welcomed their son, Swar, to the world. 

And on a professional note, Sachin 

was promoted to managing director 

at Zephyr Peacock India, where he’s 

looking at mid-market investments 

across sectors in India. As always, look 

me up if you happen to be in the Bay 

Area!

l COHORT REP | Garron Hansen

garronhansen@gmail.com 

WG’07 CLASS CORRESPONDENT 

Renos Savvides

renos@alumni.upenn.edu

Jimmy Byun (W’01, WG’07) and his 

wife, Mary Tomer Byun, are thrilled to 

announce the arrival of their daughter 

Alice Miriam Byun, born Wednesday, 

June 18 at 3:25pm. Alice entered the 

world at 7lbs, 6oz and 21 inches long. 

Mary and baby Alice are home, and 

everyone is doing well. 

a COHORT REP | John D Vogiatjis-

VERIFY

c COHORT REP | Jon Adler

jonathan.adler.wg07@wharton.upenn.

edu

Radhika Angara has been enjoy-

ing the bliss of vacation in Norway…

Kristin Darrow (nee Lutz) is delighted 

to announce that Asher Judson Darrow 

was born on March 6th, 2014. He is 

also welcomed by father, Judd, and big 

brother, Bennett, with Kristin now sur-

rounded at home by three boys. 

Hot on these heels, Jared Weiner is 

thrilled to share the news that Vanessa 

Kyla Weiner was born on Friday, April 

11th, 2014. Jared is trying to figure out 

why such a small person requires more 

gear than the average football team.

e COHORT REP | Vikram Kapur

vikram.kapur.wg07@wharton.upenn.edu

l COHORT REP | Jesse Sanders

Jesse_s_sanders@yahoo.com

WG’08 CLASS CORRESPONDENT

Humera Afzal

humera.afzal.wg08@wharton.upenn.edu

WG’09 
a COHORT REP | Danica Griffith

griffithdanica@yahoo.com

b COHORT REP | Hannah Peterson-

Mccoy

hannah.peterson.mccoy@gmail.com

Monica Gupta Jain and her husband, 

Anuj, welcomed their daughter, Riya 

Kavya Jain, to the world on Tuesday, 

April 29, 2014 at 10:54am at White 

Plains Hospital in White Plains, NY. 

The princess weighed 6 lbs 15 ounces 
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update
Two Parts to Your Success
At a recent gathering of the Wharton community, 

I was asked what seemed on the surface like a 

simple question: How much of the credit for one’s 

path to success in a chosen field can be attributed 

to an individual’s own self-determination and 

talent, and how much can be attributed to the 

institutions that fostered that individual? It is an 

interesting question, a bit like the chicken and 

the egg, and an almost impossible question to 

answer with any analytics when one thinks about 

business school.

Why should we even care about this question? 

The simple answer is that the Wharton 

community/brand/model is a living, breathing 

entity, and its long-term strength relies on 

fostering a community of supportive, loyal, and emotionally invested individuals 

who are all willing to give back their time and treasure. This typically only occurs 

when individuals believe that Wharton was a foundation block in their successes. 

While difficult to measure, and somewhat amorphous, this intangible quality 

continues to measure the success of a sustainable “business model” for  

graduate education.

So here is my answer: Individuals, especially high-performing, type-A 

personalities (like most if not all of our Wharton classmates), deserve significant 

credit for their success. Hard work, ambition, tenacity, judgment and intelligence 

are all criteria for that success—many of which we were born with or developed 

before we stepped a single foot on campus. Taking it a step further, many of us 

have built our own individual brands and have done that largely as an individual 

outside of the business school setting. 

Having said that, I would then argue that Wharton is one of the few instances in 

our lives where the group of people assembled as classmates, faculty and staff made 

us stronger as students, thinkers and people. Who deserves credit for providing 

the backdrop, curriculum and feedback loop with which to help us realize our full 

talents? Who deserves credit for putting each one of us in a position whereby we 

can literally fly anywhere in a world of 6 billion people and feel confident that we 

will find like-minded leaders grounded in similar skills, judgment and integrity? 

For those attributes that we now possess and that help us every day, we should 

all provide appropriate credit to the Wharton School for probing, pushing, pulling 

and creating such a rich environment for growth. 

To each of you, I pose a challenge: Think about this question personally, and 

demonstrate your thanks and loyalty to an institution that will always be a part of 

your individual success. 

Enjoy your fall season.

Bruce D. Schulman, WG’99
President, Wharton Alumni Executive Board

Register early for  

20% Discount.

Update your contact  

information.

Plan Your Trip!
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www.wharton.upenn.edu/Reunion
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Discount Code: Reunion2015
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By Lee Gomes  ª   Illustrations by Nigel Buchanan

Interdisciplinary 
DOUBLING
DOWN ON

For 35 years, the  

coordinated dual-

degree Management 

and Technology Program 

has produced graduates 

at home in both the 

boardroom and the lab.

side from having one of the most interesting 

jobs in the solar system, NASA space shuttle 

astronauts enjoyed the perk of being able 

to invite those who had been important 

in their lives to sit in a VIP area at the 

Kennedy Space Center and watch their 

launches. When Mission Specialist Garrett Reisman, ENG’90, 

W’90, turned in his invitees for the 2008 liftoff of the Shuttle 

Endeavour, for which he was a crew member, a prominent 

name from Penn was on the list: William F. Hamilton, CHE’61, 

GCH’64, WG’64.

Hamilton has been a fixture on the Penn campus as head of 

the Jerome Fisher Program in Management and Technology, 

better known as M&T, the coordinated dual-degree program 

that is celebrating its 35th anniversary this year. 

“He was a tremendous source of inspiration to me, and 

I wanted him to be at my launch,” Reisman tells Wharton 

Magazine. “In fact, the entire M&T Program was essential to 

my career.”

This is pretty much the view of all of the program’s 2,000+ 

alumni, most of whom have pursued more terrestrial pursuits 

than Reisman. They are found in every pocket of the economy, 

from Wall Street finance to old-line manufacturing to cutting-

edge Silicon Valley technology. Everywhere they go, they are 

renowned as a result of their twin degrees for being equally 

comfortable in the worlds of blueprints and boardrooms.

  







http://youtu.be/5M5YqjZzig0
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T H E 

P R I D E

O F 

P R I V A T E 

E Q U I T Y

In this climate, Wharton 
Magazine sat down with 

some of Wharton’s 

brightest lights in the 

space, who come from a 

range of firm types. 

�ey were open to 

discussing their 

backgrounds and 

experiences, as well as 

their perspectives on their 

industry and the current 

economy. What follows are 

excerpts from interviews 

with each.

PRIVATE EQUITY 

is riding a wave of money 

that’s come its way in the 

past decade, but it faces a 

growing list of challenges—

an overheated investment 

environment, federal 

investigations into client 

fee disclosures and some 

might argue a contraction 

in the business.
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WHARTON MAGAZINE: How did 

you go from Wharton to PE?

DAVID MUSSAFER: At the time, 

it was early days in the 

buyout business, and I was 

looking to start my own little 

investment group while I was 

at Wharton. I actually went 

down an unusual path: I didn’t 

interview for jobs during 

my second year of school. 

Instead, I tried to hustle up 

my own buyout deal roughly 

patterned after what I had 

read in a case study called the 

Jim Southern case.   

While I received a few 

o�ers to interview, I avoided 

interviews because I was 

afraid I might accidentally 

land a job. It sounds silly 

now, but I thought then, how 

would I explain to my parents, 

or myself, how I could a�ord 

not to take an o�er while still 

knee-deep in student loans.  

So graduation came and went 

in May 1990, and I continued 

as an unemployed, would-be 

dealmaker in Philadelphia. As 

luck would have it, Advent, 

via a former colleague from a 

prior summer job at Adler & 

Shaykin, came knocking a few 

months later. 

WM: What’s a highlight from 

your Advent career?

MUSSAFER: The one that got 

away. A long time ago, we 

came close to buying a stake 

in Under Armour when the 

company was just starting. 

Kevin Plank, the founder, 

and I had worked on this 

deal. For whatever reason, 

it didn’t work out. Besides 

breaking the heart of my kids, 

it went on to be a tremendous 

success.

We began looking for 

companies that would also 

benefit from similar emerging 

trends on the apparel side and 

found Lululemon Athletica 

in 2005. Advent became a 

founding investor working 

with owner Chip Wilson. 

As an interesting epilogue, 

we recently re-invested in 

Lululemon this fall, and 

Advent is once again the 

largest shareholder together 

with Chip. 

WM: How do you approach 

investing in the current 

climate? 

MUSSAFER: We try to approach 

things two ways. First, we 

think more about the micro 

story for each business rather 

than the broader macro 

environment. We are only 

looking for several (five to 

seven) great companies to 

invest in each year all over  

the globe. It’s a seller’s market 

today, and there are lots of 

great companies currently  

for sale. 

The second element of our 

strategy today is to focus on 

investments where we believe 

we can meaningfully improve 

the operational performance 

of our companies. 

One of the lessons we 

learned from the last cycle is 

to never forget that there’s 

a di�erence between a 

great company and a great 

investment; they aren’t the 

same. This is hard work, but 

if done well, it allows us to 

really move the needle on our 

performance.

WM: Given Advent’s 

international approach, what 

do you see as the biggest 

challenges ahead?

MUSSAFER: With o�ces in 

13 countries, our biggest 

international challenge is to 

make sure everyone is on 

the same page. We have to 

make sure financial incentives 

for our investment pros are 

aligned with our goals for the 

funds. Over the past 30 years, 

we’ve invested in 40 di�erent 

countries. 

It’s important that the 

investment pros worldwide 

continue to collaborate 

e�ectively to make sure that 

we ultimately pursue the very 

best opportunities for our 

funds.  

WM: What’s your approach 

to serving on the board of a 

portfolio company? 

MUSSAFER: The board will 

meet five or six times a year, 

but a lot of the important 

work occurs outside of the 

formal board meeting as we 

collaborate with management 

to prioritize the company’s 

major initiatives.  

The most powerful impact 

that we can make is to align 

the ownership with the 

management and the board 

so that we’re all focused on a 

shared vision for success.  

D A V I D  M U S S A F E R

WG’90
David Mussafer’s path to 
private equity wasn’t a 
clear one. A�er graduating 
with honors from Tulane 
University, he worked on 
Wall Street at Chemical 
Bank. �e late 1980s were 
early days of the buyout 
business, and he saw many 
deals first-hand on the 
lending side. By the time 
he attended Wharton, he 
knew what he wanted to do 
for a living; it was a matter 
of how, through a startup 
or established firm. �en 
a ground-floor opportunity 
opened in 1990: venture 
capital firm Advent sought 
to get into buyouts. Since, 
Advent has become a global 
buyout player with a focus 
on five industries: business 
and financial services, 
health care, tech, industrial 
and consumer/retail.

M A N A G I N G

PA R T N E R  A N D

C O - C H A I R M A N

O F  E X E C U T I V E

C O M M I T T E E ,

A D V E N T

I N T E R N AT I O N A L

C O R P O R AT I O N
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B I L L Y  Q U I N N 
W ’ 9 2 Billy Quinn sought some ownership in the businesses in 

which he invested. He sought it when he le� investment 
banking behind in 1995. He sought it looking for private equity 
investments in Mexico during a brief stint at Hicks, Muse, Tate 
and Furst. He even sought it enrolled in Stanford Business 
School. It was when he joined NGP in 1995, and connected a 
passion for energy with this a�nity, that he found his calling. 
NGP grew into a large specialty private equity firm, attracting 
the attention of �e Carlyle Group, which acquired a stake 
in 2012. Quinn stepped down as managing partner from the 
$10.5 billion NGP. Stay tuned for his next private equity path.

pursue any career, the first 

lesson is you should have a 

passion and love for what you’re 

doing—not only what you have 

a strong skill set for, but what 

you enjoy doing. Early in your 

career, don’t focus on dollars 

but on learning and learning 

from the right people.

WM: Getting back to Rainwater ...  

QUINN: Natural Gas Partners 

(NGP) had been incubated in 

Richard’s office. He tapped two 

key investment professionals 

to run the fund on a day-to-

day basis. I was very lucky to 

have the opportunity to work 

with them, and from that a 

great partnership was formed. 

M A N AG I N G 

PA R T N E R ,

B Q  C A P I TA L 

PA R T N E R S ; 

F O R M E R  M A N AG I N G 

PA R T N E R ,  N G P

WHARTON MAGAZINE: Why choose 

a career in private equity?

BILLY QUINN: Getting into private 

equity for me wasn’t something 

that I set out to do from day 

one. I always had a real desire 

and passion to pursue a career 

in finance. After graduating 

from Wharton, I wanted to 

work in investment banking 

for a few years, and what I 

learned was that I really like 

the finance side of the business. 

I had a good skill set that 

was well suited for a career 

in finance. What I didn’t like 

about investment banking was 

that you had no real ownership 

of the businesses that you 

were involved with. I knew my 

inclination was to do something 

more entrepreneurial where I 

could work to build companies 

over the long term and apply 

my finance and investing skills.

WM: How did that lead to your 

focus in the energy space?  

QUINN: The last year and a 

half of my term in investment 

banking was in Dallas, and I 

had the fortune of meeting 

Richard Rainwater. To this day, 

Richard is considered one of 

the all-time great investors. 

Going back to the early ’90s 

when I joined Richard, he had 

the reputation of being the 

golden boy of Wall Street. If 

you want to be the best, learn 

from the best. I took a 90 

percent pay cut to do that.

WM: �ere seems to be a universal 

career lesson there.  

QUINN: For anybody trying to 

They tried to convince me not 

to return to business school 

and stay and become partner. I 

worked out an arrangement to 

be their partner in NGP and go 

to business school at Stanford. 

Then I rejoined full time to help 

build NGP from a small $100 

million fund to a multibillion-

dollar private equity franchise.

WM: What are you up to now?

QUINN: I stepped down from 

NGP on Dec. 31, and I am 

investing my own money in a 

variety of private deals through 

BQ Capital Partners. Some 

energy, some real estate and 

also a few other businesses.

WM: How do you approach 

investing?  

QUINN: Very cautiously. That’s 

not to say I am not making 

investments because I have 

made three in the past six 

months. I don’t think as an 

investor you can ever be on 

the sidelines. You always have 

to look. But you have to have 

intestinal fortitude to say, 

“That’s too pricy. We worked so 

hard, but we’ll have to pass.”

WM: What’s the energy space in 

particular like now?  

QUINN: Everybody’s trying to 

raise a fund that’s $2 billion 

to $6 billion. Really big funds. 

There is a lot of big PE money 

chasing deals. There are some 

great opportunities, but like 

the rest of the market, I believe 

patience and discipline will be 

rewarded. On balance, I am a 

seller, not a buyer.

WM: What memories stand out from 

your career?  

QUINN: Two things. The first 

was when I was coming out of 

business school. It was at the 

time when oil prices were falling 

from the mid-20s to the low 

teens and the dot-com craze 

was going nuts. From a career 

decision, I stuck with what I had 

a passion for. I didn’t chase the 

latest fad. It would have been 

very easy to do coming out of 

Stanford. I didn’t do what most 

of my classmates were doing.

From the private equity side, 

there’s no one single moment. 

The part that I look back on 

and find most fulfilling is: I can 

give you hundreds of examples 

of management teams that I 

worked very closely with from 

start to exit. To see that number 

of people and their families 

change and all the people have 

success they never dreamed 

of, to say I was a part of that ... 

those are the things that you 

remember.
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also lack job security; if the official who appointed you loses an 

election, your job can vanish. But there’s the flipside: Candidates 

win, too, and opportunities appear. 

When Tangherlini joined the Obama administration’s Treasury 

Department in 2009, he recruited colleagues from the District of 

Columbia government. They included Kershbaum, who at the time 

was deputy chief procurement officer and had previously worked in 

his office to set up the District’s CapStat accountability program.

Kershbaum had turned to public service in 1998 after spending 

four years in the for-profit and nonprofit private sector. She began 

as a senior business analyst in Fannie Mae’s single-family mortgage 

arm, then spent four years in Philadelphia City Hall’s budget 

department before returning to D.C. as chief of staff of Fannie Mae’s 

community lending division. Next, she joined the D.C. government, 

serving under Tangherlini in the city administrator’s office. That’s 

when federal government beckoned.

After a few years working under Tangherlini at the Department 

of Treasury as a civil servant, Kershbaum was then approached 

for a new role that was a White House appointment within the 

agency. The interview was to be conducted with the head of the 

Presidential Personnel Office, McBride. 

“I saw the person’s name, but it didn’t occur to me that I 

knew him,” recalls Kershbaum. “I walked in, and it was the Jon 

McBride I knew from Wharton. The selection experience was 

completely daunting, so seeing a familiar face was fantastic.”

At Treasury, Kershbaum helps oversee an agency with a $14 

billion budget and nearly 100,000 employees that includes the 

IRS, the U.S. Mint and the Office of Economic Policy. She’s often 

among the upper-level managers who attend Treasury Secretary 

Jack Lew’s 9:30 a.m. daily meeting for updates on international 

financial affairs, domestic policy, legislative affairs, the latest 

economic data and the agency’s internal operation. 

The budget sequester in 2013 demanded Kershbaum’s 

budgeting skills; her agency faced an across-the-board 5 percent 

reduction in funding. Some agencies furloughed employees or 

used other one-time fixes to make their cuts. Treasury used the 

cuts as an opportunity to restructure and spend at a lower level. 

Positions weren’t filled, two bureaus were merged, subscriptions 

and other non-critical contracts were cut, and leased office space 

was reduced by 1 million square feet. 

It’s the kind of challenge that keeps her committed to public 

service. 

“We found smarter ways to operate,” she says. “Our mission 

wasn’t affected, and we were paying far less.”

SERVING BOTH SECTORS
Madon came to the government through the U.S. Army, where he 

enlisted in 1999. He first served in the 82nd Airborne Division as 

an artilleryman, was later commissioned as a tank platoon leader 

in the 1st Calvary Division and then transitioned to military 

intelligence where he served as a commander of a technical 

intelligence company. He received the Bronze Star in support 

of operations Enduring 

Freedom and Iraqi Freedom 

and continues to serve 

as an intelligence officer 

supporting the Joint Chiefs 

of Staff in the U.S. Army 

Reserves.

 At Treasury, he worked 

in the Office of Intelligence 

and Analysis, first as acting 

unit chief for the Europe and 

Middle East Office. In 2007, 

he became director of the 

Iraq Issues Office. In 2008, 

he ascended to the role of 

deputy assistant secretary, 

overseeing a multimillion-

dollar budget and charged 

with strengthening the 

department’s relationships 

with its intelligence 

community and private-

sector partners. He also 

supported departmental 

We were fortunate to grab a few minutes on the phone 

with Jonathan McBride, WG’97. A former Goldman Sachs 

banker, media entrepreneur and chief strategy o�cer, 

McBride has worked with the Obama administration since 

2009 and now devotes his 24/7 to being assistant to the 

president and director of the Presidential Personnel O�ce. 

What follows is an interview excerpt.

WHARTON MAGAZINE: When you first started in the 

administration, you described it as “exhilarating.” Do you 

still feel the same way?

JONATHAN MCBRIDE: I was speaking to a former 

colleague ... about how, just the other day, the president 

was talking about two projects that she personally had 

started ... and the exhilaration of that, and also the fear 

that’s associated with it, because every once in a while, 

you are reminded of the responsibility involved and the 

scale of things.

WM: What part of your job are you most passionate about?

MCBRIDE: We actually fully and thoroughly believe that 

strategic changes and policies start with the right 

people.

WM: Why public service?

MCBRIDE: As long as I can remember, my house was 

the house where we were licking stamps for some 

candidate. My parents were always activists, and there 

are many ways to be an activist, but politics is a key one.

WM: Would you recommend it to other Wharton MBAs?

MCBRIDE: If your motivation in life is to see some 

significant change, especially at scale, I would challenge 

anyone with an MBA: Why wouldn’t they be in public 

service?

WM: What thought have you put into your post-2016 

plans?

MCBRIDE: I’ve tried to put a little thought into that, and 

not a lot. I have definitely decided for myself that my 

next job is not starting something from scratch. I also 

decided that I don’t necessarily need to be the boss, 

though I like to be “the boss.” I am going to stay in the 

talent space ... in human capital.

Hiring All the President’s Men and Women
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